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Consumers Union Reports 
Buying Guide Issue 


FOR THE USE OF CU MEMBERS THROUGH 1941 


The purposes of Consumers Union, as stated in its charter, are “io 
obtain and provide for consumers information and counsel on con- 
sumer goods and services .. . to give information and assistance on 
all matters relating to the expenditure of earnings and the family 
income .. . to initiate and to cooperate with individual and 
group efforts seeking to create and maintain decent living standards.” 








CONSUMERS UNION OF UNITED STATES, Inc. 
17 UNION SQUARE WEST ° NEW YORK CITY 


ARTHUR KALLET, Director DEXTER MASTERS, Editor 








BOARD OF DIRECTORS: Harold Aaron, Hartley W. Cross, 
Jerome Davis, Ned H. Dearborn, Osmond K. Fraenkel, A. J. isser- 
man (Counse/), Arthur Kallet, Paul J. Kern, Raymond E. Kirk, 
William M. Malisoff (Special Technical Consu/tant), George Mar- 
shall, Dexter Masters (Secrefary), Kathleen Mclinerny, Bernard 
J. Reis (Treasurer), Adelaide Schulkind, Colston E. Warne 
(President), Sidney Wang [(Stoff Representative), Goodwin Wat- 
son, Gerald Wendt. 


CONSUMERS UNION OF UNITED STATES, INC. is a non- 
profit organization chartered under the Membership Corporation 
laws of New York State and deriving its income from member- 
ship fees. It has no connection with any commercial interest. 


CONSUMERS UNION REPORTS is published monthly in full 
and abridged form. The Full Reports contain ratings and discus- 
sions of higher-priced commodities not covered in the Abridged. 


MEMBERSHIP FEES are $3.50 a year, including subscription 
to the Full Reports; $1.50, including subscription to the Abridged. 


DECEMBER, 1940 VOL. 5, NO. 12 


Consumers Union Reports is published monthly by Consumers Union of 
United States, Inc., at North Broadway, Albany, N. Y. Entered as second- 
class matter June 1938 at the postoffice, Albany, N. Y., under the act of 
March 3, 1879. Copyright 1940 by Consumers Union of United States, Inc. 


ER 20 Consumers Union Reports is Prepared and Edited Under Union 
Conditions by Contract With the Book and Magazine Guild. 














f 
f 


ON BEHALF OF ITS MEMBERS, CONSUMERS UNION 


EXPRESSES ITS GRATITUDE TO THE MORE THAN 200 


TECHNICAL CONSULTANTS IN UNIVERSITY, GOVERN- 


MENTAL, AND PRIVATE LABORATORIES WHO CON- 


TRIBUTED TO THE TESTS AND INVESTIGATIONS, AND 


AIDED IN THE PREPARATION OF THE MATERIAL, ON 


WHICH THIS BUYING GUIDE ISSUE OF CONSUMERS 


UNION REPORTS IS BASED 














Introduction 


This is the December 1940 issue of Consumers Union 
Reports. It is also the annual Buying Guide issue. It is the 
result of many months of hard work on the part of CU's 
staff and it is intended for a whole year of hard use by 
CU’s members. 

In addition to assembling previously published material 
in one compact volume, the new Guide revises a large part 
of that material—bringing it up to date on the basis of new 
tests and new data—and offers as well much information 
never before published. The ratings and buying guidance 
given in the pages that follow supersede the contents of all 
previous Buying Guides and all regular issues of the 
Reports prior to November 1940. 

The fact that this Buying Guide is nearly 100 pages 
larger than any of its predecessors, and as such the biggest 
single job ever undertaken by CU, is no accident. In the 
conviction that 1941 will be a year of sharp and sudden 
changes in the marketplace, as the impact of war on 
prices and quality standards is felt more deeply, CU’s staff 
made every effort to provide the members of the organiza- 
tion with the most complete and helpful guide possible. 
And this 400-page handbook is the result. 

We feel that it serves its purpose as well as the re- 
sources of the organization permit. At the same time, more 
than ever before, it will be necessary for members to 
supplement this Buying Guide issue with regular reference 
to the succeeding monthly issues of the Reports. There 
they will find the information needed to keep them apace 
of price and quality changes. New indexing methods for 
the Reports are now being worked out to allow an easy 
monthly cross-check between this issue and the issues 
ahead. 

Now please read the introductory material on the next 
7 pages carefully. It will be helpful in explaining and 
clarifying both the nature and the use of this Guide. 








FOR THE USE OF MEMBERS 


Unlike the regular issues of the Reports, which are available 
to persons who are not members of Consumers Union, the 
Buying Guide issue is intended solely for the use of members 
and their families. The reasons for this are legal, arising from 
the fact that the information in this issue is constituted largely 
of ratings and listings of products. There is not the space for 
full explanations of test methods, or detailed discussions of the 
many factors on which ratings are based, or special qualifying 
statements about particular products, as there is in other issues 
of the Reports. 


THE RATINGS 


Ratings of products represent the best judgment of staff 
technicians or of consultants—more than 200 specialists selected 
for competence and freedom from commercial bias—in uni- 
versity, governmental and private laboratories. Samples for test 
are in practically all cases obtained on the open market by 
CU's shoppers. Ratings are based on laboratory tests, carefully 
controlled use tests, the opinion of qualified authorities or the 
experience of a large number of persons, or on a combination 
of these factors. Most ratings of necessity reflect opinion as well 
as scientific data. For even with rigorous tests, interpretation of 
findings is often a matter on which expert opinion differs. It is 
Consumers Union's pledge that such opinions as enter into its 
evaluation shall be as competent, honest, and free from bias as 
it is possible to make them. 

“Best Buys” should give greater return per dollar although 
some products rated “Also Acceptable” may be of higher qual- 
ity. Except where noted, a product rated “Not Acceptable” is 
judged to be of inferior quality or potentially harmful. 


HOW HONEST ARE CU's RATINGS? 
(Reprinted from the May 1940 Reports) 


Almost every member of Consumers Union has encountered 
a storekeeper or a clerk who Anew as incontrovertible fact that 
CU's “Best Buy” ratings are paid for or that some manufac- 
turer got a “Not Acceptable” rating because he refused to pay. 
By now we are familiar enough with this sort of cynicism to 








know that most of the people who say such things say them 
not out of malice. They say them partly because the whole 
concept of consumer testing organizations is still so new as to 
be unfamiliar to them, partly because the excesses and decep- 
tions of much advertising have made them suspicious of almost 
any product information, and partly because, in this racket- 
ridden age, it seems to them incredible that good ratings would 
go to the good products and not to the highest bidders. 

These people generally mean no harm, but serious harm to 
Consumers Union can often result from their irresponsibility. 
Let us state the facts for the record, and enlist the help ef 
CU members in keeping the record straight. 

Consumers Union has never received any remuneration of 
any nature for rating or for not rating any product or for 
giving it a good rating or a bad one. Every rating that has ever 
been made by Consumers Union has been determined by tests, 
examination or use, or by the unbiased opinion of qualified 
authorities, and in no other ways. Consumers Union accepts 
no gifts of samples from manufacturers (it returns them when 
they are sent) and it will not sell copies of its Reports to 
manufacturers or distributors for promotion use. 

Such are the facts. And now a request to CU members: if 
you ever hear anyone say that he knows that some CU rating 
has been influenced by some special interest, please ask him 
to write down what he says and sign his name to it; and then 
please send us the document. Consumers Union takes full re- 
sponsibility for the integrity of its work. We think it is fair 
to ask anyone who impugns that integrity to assume responsi- 
bility for doing so, and the consequences thereof, too. 


HOW CAN CU AFFORD TO MAKE 
SO MANY TESTS? 
(Reprinted from the April 1940 Reports) 


Any CU member is apt to run into a question like that about 
his organization. Sometimes the asker is just curious, some- 
times he’s skeptical. Whatever he is, he deserves an answer. 

For, in fact, CU can’t afford to make so many tests—by 
itself. And that’s why we have more than 200 technical con- 
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sultants in universities, private laboratories, government bureaus. 

Many of these excellent people work for CU, using many 
thousands of dollars worth of equipment, at fees far below 
the commercial scale or at no cost at all. They do it because 
they believe in what CU is trying to do. Are they good techni- 
cians? Many of them are among the country’s outstanding 
authorities in their special fields. All of them are selected care- 
fully with an eye to their technical skill, their freedom from 
bias. 

Add these consultants to CU’s own competent and hard- 
working staff and you have the explanation. And you can see 
how it works out in CU's steadily increasing reputation among 
consumers and technical people alike. 


PRODUCTS NOT LISTED 


Many hundreds of thousands of brands of consumer goods 
are found in the nation’s marketplace, and these are grouped 
into thousands of types and kinds. This Buying Guide issue 
does not, of course, offer complete coverage of all these prod- 
ucts. It would require the resources of the United States Gov- 
ernment itself to test and report on even a majority of the 
brands to be found. And the testing and* reporting of Con- 
sumers Union—whose resources are a good deal less than those 
of the U. S. Government—are necessarily confined to those 
brands which are most widely distributed and to those types 
most frequently bought. Even so, there are omissions of which 
CU is fully aware. The great expense of many tests has forced 
us to forego them; the lack of adequately developed test stand- 
ards in certain fields has set up barriers. 

We report these facts in explanation, not in apology. For the 
work represented in these pages is the fullest measure of work 
possible under prevailing circumstances; as such, it provides 
direct and usable guidance to the consumer vastly in excess 
of its cost to him. 

Despite difficulties, the scope of CU’s work is steadily ex- 
panding. The last issue of the Buying Guide was more com- 
prehensive than the one before, and this one is the most com- 
plete to date. Within CU’s power to control, the trend will 
continue. 











CHANGES IN RATINGS 


Remember that the value of a product, whether it is a small 
private brand or a major nationally advertised brand, may 
change, and without any notice to the buyer. Substitutions of 
cheaper materials and increases in prices, particularly in these 
times, may alter relative ratings. The Buying Guide cannot re- 
cord these changes; but frequently they may be found in the 
regular monthly issues. Be sure to consult coming issues of the 
Reports for new ratings. Make sure, before any important pur- 
chase, that there are no more recent ratings of the product in the 
Reports. 


PRICES 


The prices given in the following pages are, in the majority 
of cases, those at which the samples tested were purchased. In 
some cases, however, it has been possible to give prices current 
during the preparation of this Guide (Fall of 1940). Where this 
has been done, it has been so noted. Since prices of many 
products vary both from month to month and from one area to 
another, the prices given should be considered only as an ap- 
proximate guide. , 


BUYING SUGGESTIONS 


A number of suggestions are offered for simple tests that 
members can perform themselves, either in the store at the time 
of selecting a product or at home. A few formulas are also 
given by means of which members can make products of their 
own or have them made. Members must evaluate the usefulness 
or convenience of such material in terms of their own. indi- 
vidual needs. It is intended primarily for those members who 
have the time and the facilities and the economic need to con- 
trol their buying as rigidly as possible. 


SOURCES OF SUPPLY 


The information given parenthetically after brand names in 
the ratings varies somewhat according to the nature of the 
product rated. As a rule, where the product is widely available, 
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the name and address of the manufacturer or sole distributor 
are given. With products sold only or predominantly through 
one outlet, the name of that outlet appears (e.g., Woolworth’s, 
Macy’s, &c.). In some few cases, where accurate distribution 
data are lacking, reference is made only to the stores where 
the samples were purchased. 

There is a considerable number of listings of products dis- 
tributed by the Associated Merchandising Corp. Following is a 
list of retail stores which are members of the AMC: 

Hutzler’s, Baltimore; Filene’s, Boston; R. H. White, Boston; 
Abraham & Straus, Brooklyn; John Shillito, Cincinnati; Wm. 
Taylor, Cleveland; Lazurus Co., Columbus, Ohio; Rike-Kumler, 
Dayton, Ohio; Hudson’s, Detroit; L. S. Ayres, Indianapolis; 
Bullock’s, Los Angeles; Burdine’s, Miami; Boston Store, Mil- 
waukee; Dayton Co., Minneapolis; Bloomingdale’s, NYC; 
Capwell’s, Oakland, Calif.; Strawbridge & Clothier, Philadel- 
phia; Joseph Horne, Pittsburgh; Thalhimers, Richmond, Va.; 
Forman’s, Rochester, N. Y.; The Emporium, San Francisco; 
Stix, Baer & Fuller, St. Louis. 

Members are urged to write the manufacturer or the dis- 
tributor for information relating to more direct sources of sup- 
ply for products rated as good buys. Street addresses are not 
given; the name of the city is sufficient. 


MAIL-ORDER BUYING 


Numerous mail-order products are listed for the simple rea- 
son that they are available everywhere and are frequently good 
buys. They are not always worth buying; in a number of eases, 
they have been among the poorest tested. But with large pur- 
chases, particularly, it is often worthwhile to take the trouble 
to order by mail. Members are urged to get the catalogs of 
Sears-Roebuck and Montgomery Ward (both of Chicago) and 
to use them in buying when products of these companies are 
listed as outstanding buys. 

In many cases products listed in the catalogs are not sold 
in the retail stores of the mail-order companies. Unless the 
salesman can prove that the product sold in the store is the 
same as the product you are looking for, insist on his ordering 
it for you by mail. 











Several mail-order houses specialize in radios and other elec- 
trical merchandise. They also maintain retail stores at which 
actual catalog prices are charged without a mark-up, as opposed 
to the practice at Ward’s and Sears’ retail stores. And their 
catalogs often list last year’s standard brand models at reduced 
prices. Among such mail-order houses are the following: Radio 
Wire Television (with branches in NYC, Chicago and Atlanta) ; 
Burstein-Applebee Co. of Kansas City, Mo.; and Allied Radio 
of Chicago. 

Many cooperative brands are included in the ratings, with 
addresses of the cooperatives given. Among these are CD (Co- 
operative Distributors) products. Cooperative Distributors is a 
mail-order cooperative with offices and salesrooms at 116 E. 16 
Street, NYC. Members wishing to buy from CD should write 
for the catalog. 


GOVERNMENT PUBLICATIONS 


Government publications which are free can be obtained from 
the department issuing them. Publications for which there is a 
charge are obtained from the Superintendent of Documents, 
Government Printing Office, Washington, D. C. Remittance may 
be made by check, money order, document coupons, or cur- 
rency (at sender's risk), but not by postage stamps. The most 
convenient method is to keep on hand a supply of 5-cent docu- 
ment coupons, which may be bought from the Superintendent 
of Documents, 20 for $1. 


LABOR NOTES 


Labor conditions under which many products are manufac- 
tured are described in most issues of the Reports in supplemen- 
tary notes. These notes are completely independent of the qual- 
ity ratings, and have no bearing on them. Thus, a product 
receiving a high rating may be made under poor labor condi- 
tions and some products receiving low ratings may be made 
under good labor conditions. Labor notes are not included in 
the Buying Guide. The very swift changes continually taking 
place in labor relations make it impossible to include here labor 
data that would remain up to date and reliable. 7 












“a  -— 


13 


Ratings which were accompanied by labor notes when they 
originally appeared in the Reports carry a reference line indi- 
cating the fact. Members are urged to consult these notes for 
general labor information but should remember that they are 
specifically applicable only to conditions prevailing at the time 
of writing. 


NOTE 


Endless care has been expended to insure the accuracy of 
these ratings. Nevertheless, it is not at all unlikely that addi- 
tional investigations, or new data will bring to light some errors 
of fact or judgment. If and when such errors are disclosed, they 
will be corrected promptly in the Reports. 











Food Products 


BAKING POWDER 


There are three main types of baking powders. They differ 
chiefly in their acid ingredient; this in turn affects the 
amount of the baking powder’s leavening action in unbaked 
dough. Type is indicated in the ratings. 

Phosphate type. Contains calcium acid phosphate. These 
powders will yield not more than two-thirds of their gas in 
unbaked dough which is allowed to stand. 

Tartrate type. Contains cream of tartar and often tartaric 
acid as well. These powders will yield all their gas in unbaked 
dough which is allowed to stand. 

Alum-phosphate type. Contains both calcium acid phos- 
phate and sodium aluminum sulfate (so-called “alum”). These 
“double-acting” powders will liberate one-third to one-half of 
their gas in unbaked dough which is allowed to stand. 

Ratings are in order of economy based on active ingredients. 

From CU Reports, July 1939. 


BEST BUYS 

IGA (Independent Grocers Alliance, NYC). 1 Ib. 17¢. Alum- 
phosphate type. 

Ann Page (A&P Stores). 12 oz., 13¢. Phosphate type. 

KC (Jacques Co., Chicago). 10 oz., 9¢. Alum-phosphate type. 

Clabber Cirl (Hulman & Co., Terre Haute, Ind). 10 oz., 10¢. 
Alum-phosphate type. 

Co-op (Eastern Cooperative Wholesale, Brooklyn). 1 Ib., 19¢. 
Phosphate type. 

Davis (R. B. Davis Co., Hoboken, N. J.). 12 oz., 15¢. Alum- 
phosphate type. 

Asco (American Stores Co., Philadelphia). 1 lb., 19¢. Phos- 
phaje type. 

ALSO ACCEPTABLE 

Dr. Price’s (Standard Brands, Inc., NYC). 12 oz., 19¢. Phos- 

phate type. 
(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 

Calumet (Calumet Baking Powder, div., General Foods Corp., | 
Chicago). 12 oz., 19¢. Alum-phosphate type. 

Red & White (Red & White Corp., Buffalo, N. Y.). 1 lb., 25¢. | 
Alum-phosphate type. | 

Economy (R. C. Williams & Co., NYC). 12 oz., 19¢. Alum. | 
phosphate type. 

Watkins (J. R. Watkins Co., Winona, Minn.). 1 lb., 35¢. 
Alum-phosphate type. 

Larkin (Larkin Co., Buffalo, N. Y.). Two-6 oz. cans, 25¢. 
Tartrate type. 

Macy’s Lily White (R. H. Macy, NYC). 12 oz., 30¢. Tar- 


trate type. 
Schilling (A. Schilling & Co., San Francisco). 12 oz., 28¢. | 


Tartrate type. 


Grand Union (Grand Union Tea Co., NYC). 1 lb., 50¢ 
(buyer receives 16¢ in premium stamps). Alum-phosphate. 


Royal (Standard Brands, Inc.). 12 oz., 37¢. Tartrate type. 


Jewel (Jewel Tea Co., Barrington, Ill.). 1 lb., 50¢ (20¢ in 
premium credit given purchaser). Alum-phosphate type. 


Rumford (Rumford Chemical Works, Rumford, R. I.). 6 oz., 
19¢. Phosphate type. 


BUTTER AND MARGARINE 


Most of the butter that reaches the grocer is classified, but 
the consumer usually is neither shown nor told butter grades. 
Butter score is a numerical quality rating based largely on ap- 
pearance and flavor. If it is possible to buy officially graded 
butter, CU recommends, for home use, creamery butter of Spe- 
cial or Extra Grade (score of 92 or over) or Standard Grade 
(score of 90 to 91). Butter scoring 92 or above may bear a 
government certificate of quality, and such butter keeps rela- 
tively well. 

No more than a week’s supply of butter should be purchased 
at one time, since, even with good refrigeration, butter of aver- 





The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
and then. 5 
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age quality deteriorates. In addition, butter absorbs foreign 
odors. 

Margarine (legal name, oleomargarine) is a butter substi- 
tute usually manufactured from hydrogenated (chemically 
hardened) coconut or cottonseed oil flavored with a small 
amount of milk, with or without the addition of oleo (beef) oil. 

The main difference in nutritional value between margarine 
and butter is that butter is an important source of vitamin A, 
while margarine contains practically none. In an attempt to 
overcome this deficiency some margarine manufacturers now 
add vitamin A to their product. However, the amount added 
(7,500 International units per pound) is only about one-third 
of the average amount in butter, and it is not certain that vita- 
min A is the only essential food element present in butter and 
lacking in margarine. 

CU recommends the use of butter in preference to margarine 
wherever possible. Families with seriously limited food budgets, 
however, may do better to economize by the use of margarine 
than by sacrificing other important parts of their diet. In such 
cases it is advisable to use margarine having added vitamin A, 
and to emphasize in the diet other vitamin A sources, including 
carrots, green leafy vegetables and eggs. 


CANDY BARS 


The most important characteristics of good milk chocolate 
are high milk solids content, comparatively low sugar content, 
and the use of whole milk rather than skimmed milk. 

Since all bars tested were of acceptable flavor, this point 
was not considered in the ratings. 

From CU Reports, May 1939 (labor notes included); see 
also correction, September 1939. 





“SEMI-SWEET” CHOCOLATE BARS 


BEST BUYS 
Suchard Bittra Bitter-Sweet Chocolate. 





Nestle’s Semi-Sweet Swiss Process Chocolate. 





SWEET CHOCOLATE BARS 


ACCEPTABLE 
Bishop’s Sierra Sweet Vanilla Chocolate. 
Rockwood’s Sweet Vanilla Chocolate. 





(Cont'd next page) 
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MILK CHOCOLATE BARS 





BEST BUYS 

Nestle’s Puffed Milk Chocolate. 
Peter’s Sweet Milk Chocolate. 

ALSO ACCEPTABLE 
Hershey’s. 
Nestle’s. 
Aero. 
Baker’s. 
Suchard Milka Sweet. 
Chirardelli’s Sweet. 





MILK CHOCOLATE—NUT BARS 





BEST BUYS 
Hershey’s Almond Milk Chocolate. 
Nestle’s Milk Chocolate with Almonds. 
ALSO ACCEPTABLE 
Mr. Goodbar Milk Chocolate and Peanuts. 
Nestle’s Puffed Almond Milk Chocolate. 





CANDY BARS—MISCELLANEOUS 





ACCEPTABLE 
(In approximate order of decreasing nutritional value) 
Love Nest. 
Oh Henry! 
Baby Ruth. 
Jolly Jack. 
Milky Way. 
Peter Paul’s Double Dream with Almonds. 
Butter finger. 
Peter Paul’s Double Mounds. 
Chocolate Tootsie Rolls. 
Rockwood’s Vanilla Chocolate with Fruit and 
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NOT ACCEPTABLE 
- | Curtiss Milk Nut Loaf. 





WEST COAST BRANDS 





ACCEPTABLE 
(In approximate order of decreasing nutritional value) 
Coxon Brazil Nut. 
Hoffman’s Choe-Shop Milk. 
Aplets. 
Rough Top Golden Nugget. 
Hoefler’s Centennial Chocolate. 
Miss Saylor’s Pineapple Cream. 
Baffle Bar. 
Lloyd Clark’s Mint-etts. 
Bowman’s Honey Comb Twins. 
Euclid Peanut Cluster. 
L.A.-Nut. 
Matzger’s Chocolate Double Mints. 
Bishop’s Sierra Chocolate Covered Creme Cakes. 


CANNED FRUITS AND VEGETABLES 


The ratings that follow are based on U. S. Government official 
gradings of samples which were bought at retail by CU's pur- 
chasers in various cities throughout the country. 

The quality ratings refer only to such characteristics as ten- 
derness, flavor, absence of defects, etc.. and not to nutritive 
quality. Prices should be considered as only a rough guide be- 
cause of the variations from store to store and from month to 
month. 

An average of the grades found for different samples of each 
brand is used for rating. Any considerable variation between 
different samples of the same brand is indicated in the footnotes. 
The brands of each commodity are listed alphabetically under 
their respective grades. 

The approximate capacity of a No. 2 can is 1 lb., 4 oz.; of a 
No. 2% can, 1 lb., 13 to 14 oz. 
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CANNED APRICOTS 


Canned apricots, both whole and half, were rated for CU by 
U. S. Government graders with respect to color, uniformity of 
size, symmetry, absence of defects, and character of the fruit. 

A total of 236 samples was tested. 

Brands marked with asterisks were halves; all others whole. 

From CU Reports, March 1940. 

Note explanatory footnotes at end of table. 


AVERAGE 
COST PER 

BRAND AND PACKER NO.24%4CAN AVERAGE 

OR DISTRIBUTOR (¢) SCORE 

GRADE A 
(In alphabetical order) 
Ce, MG cv ccccsenckadpoesecs 17 92" 
Bohack’s’ (H. C. Bohack)............... 23 93" 
SL FR eee 29 91’ 
Gerbre (Gerber Bros.) .........ccccccces 7 90° 
Glorietta (Santa Clara Pack. Co.)......... 19 93" 
Grand Union (Grand Union Co.)......... 22 91’ 
Grisdale’ (Gristede Bros.)...............-. 29 91’ 
Santavalley (Barron-Gray Co.)........... 11° 90 
COR GOOD. cascecccnsectscees 24 91° 
White Rose De Luxe (Seeman Bros.).... 29 93° 
GRADE B 
(In alphabetical order) 

ND oc cade Ua eieSaciscuvetes 16 77° 
nt. Cl, a) MED 6% 6c dcesesseedceecs 14 75' 
* American Home (Nat'l Tea)........... 15 82" 
*fveo (Calif. Pack. Corp.) ........-cccee0 18 75° 
Asco* (American Stores) ............+++++ 19 79 
Aunt Mary’s’ (Morpak Preserv.) .......... 21 87° 
Avalon (Bercut-Richards) ............... 18 83° 
Baby Stuart (Sprague, Warner) .......... 30 83’ 
Black & White (Haas, Baruch).......... 15 80' 
Briardale’ (United Grocers) ............. 7 89" 
i a i. ree cc dincectatestees 19 82" 
Cherry Valley (Jewel Tea Co.) ........... 15 79° 
Cock o’ the Walk (Calif. Coop. Can.)..... 10° - 78 


*Co-op* (Consumers Coop. Ass’n)........ 
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AVERACE 
COST PER 

BRAND AND PACKER NO.2%4CAN AVERAGE 

OR DISTRIBUTOR (¢) SCORE 

GRADE B—CONT'D 

*Co-op* (Consumers Coop. Assn)........ 16 78° 
i eee re 23 88" 
Del Monte (Calif. Pack. Corp.)........... 22 80'-* 
Dellford’ (Middendorf & Rohrs).......... 27 84' 
Dodge (Haas Bros.).............eseeeee: 17 85"" 
eee Cie ee, Cai)... occdcvesccnsedss 10° 86" 
Exquisite (Santa Cruz Fruit Pack. Co.)... 16 84' 
F&P (Filice & Perrelli) ..............002: 16 84 
Fairplay (Parrott & Co.) .........-.00000 18 78 
Fame (Fame Can. Co.) ............0-++:: 19 80"* 
Ferndell (Sprague, Warner) ............ 32 87 
Finesse (Foster & Wood)................ 17 87' 
*Food Guild (Food Guild) .............. 21" 76 
*Freshpak (Grand Union) .............. 19 78° 
Full O’ Gold (Sutter Pack. Co.).......... 14 77° 
*Gold Mountain (Mountain Foods) ...... 20 7 
Golden King (I. Dickman).............. 17 82’ 
*Heart’s Delight (Richmond-Chase) ...... 20 79° 
ND CED DUNG abecccocccenceddan 10 73° 
Highway (Gen. Food Prod.)............. 10° 87 
fe Parade (Fruitdale) .....ccvscccsccess 11 76° 
ao eer 25 75 
Hunt’s Superior (Hunt Bros.).......... 19 88" 
Hunt’s Supreme (Hunt Bros.).......... 21 81" 
“IGA (Indep. Groc. Alliance) ............ 24 81’ 
ee, Genet: IND oo i deccenncanweswede 21 86" 
Jack Sprat (Jack Sprat Foods) ........... 22 79" 
King-Ko (Kings County Pack. Co.)....... 14 84 
*Kings Delight (Kings County Pack.).... 13 80" 
Kroger’s Country Club (Kroger Co.)..... 18 82' 
DD. «2 ccccsncabubendeurne ted 21 81'° 
ey Oe ED... w ona 5 atime aimee 14 80° 
Manhattan Quality (Manhattan Quality).. 28 87° 
Masterpiece (Calif. Sanitary Can.)....... 12 76° 
Monarch (Reid, Murdoch) .............. 25 84" 
Natur-Sweet (Parrott & Co.) ............. 12 77 
Oh-Boy (Karasik Bros.) ..............+.. 15 83° 
Palmdale (Sussman, Wormser)........... 19 79 


(Cont'd next page) 











AVERACE 





COST PER 

BRAND AND PACKER NO. 214 CAN AVERAGE 

OR DISTRIBUTOR (¢) SCORE 

GRADE B—CONT'D 
*Plee-Zing (Plee-zing, Inc.) .............. 25 85° 
SD CEUMBEAUD cccccccccccecccces 27 81° 
Prameter (F. EH. Lemustt) ....cccscscccces. 25 83 
Red & White (Red & White) ............ 21 82'* 
Reeves’ Best’ (Daniel Reeves) ........... 25 81° 
*Rock Dell (Younglove Groc.)........... 26 79° 
Roosevelt’ (Karasik Bros.) ............... 22 83 
Royal Scarlet (R. C. Williams)........... 22 84 
S&W (Sussman, Wormser)............... 27 87'* 
*Sacramento (Bercut-Richards) ......... 16 75° 
Santa Cruz (Santa Cruz Fruit Pack. Co.).. 12 80" 
Savoy (Steele-Wedeles) ................. 25 88" 
*Standby (Fine Foods) ................. 21 75' 
Stokely’s (Stokely Bros.) ................ 7 80' 
Success (Jacobson-Shealy) .............. 10° 76'* 
Sunblest (Jas. A. Shealy)................ 14 83 
*Sweet Girl (Sterling Food Prod.)........ 20 76’ 
Tastewell (Nat'l Retailer-Owned Groc.).... 20 77 
Teyon (Barron-Gray) ...............s00- 15 79° 
Wellworth (Olympia Can. Co.) ........... 15 83 
*Westlake (Briardale Stores) ............ 13° 84" 
White Rose (Seeman Bros.).............. 7 84 
Yacht Club (Reid, Murdoch)............ 16 83 
Yellowstone (Paxton & Gallagher) ....... 25 87’ 
*Yosemite (Filice & Perrelli)............ 13 75° 
GRADE C 
(In alphabetical order) 

ED 6c elicis enn bdee ree tua cee 9’ 74 
SPIED Ly na ntnccicscancenhoot 10 72" 
California Girl (Calif. Sanitary Can.) ..... ll 73'* 
EE cian c subghbossovalicecess 15 68°*" 
Mariposa (Calif. Sanitary Can.).......... 11 74 
CREED SEMEEIED cacccdccccoccceseces 21 73" 
Val Vita (Val Vita Food Prod.)........... 13 73° 





1 One or more cans slack-filled: below standard drained weight. * Labeled 
“Fancy” or “Grade A.” * One Tall can, 15 or 16 oz. * Labeled “Chédice” or 
“Grade B.” © Quality variable. * Labeled “Standard” or “Grade C." * 27-02. 
can. * One can Substandard; mushy. 
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ASPARAGUS 23 


CANNED ASPARAGUS (Plain) 


E Both green and white asparagus were covered in the tests. The 
former is a good source of vitamin A; the latter is not. Grades 
set by the U. S. Dep’t of Agriculture take into account clearness 

| of liquor, color, uniformity of size, absence of defects, tenderness 
and texture. There are two acceptable grades: A (score 90-100) 
and C (score 70-78). Where the asparagus falls below Grade A 
. on any count, it is rated Grade C regardless of score. 
A total of 112 samples was tested. 
From CU Reports, March 1939. 
Note explanatory footnotes at end of table. 


AVERAGE AVER- 


, COST PER AGE 
BRAND AND PACKER TYPE NO. 2CAN SCORE 
OR DISTRIBUTOR (¢) 
GRADE A 
(In alphabetical order) 

i CE Os wrovevurnkhs ene chen Green 27 92 
Briardale (Spartan Grocers)........ Green 25 95 
Clover Farm (Clover Farm Stores).. Green 37° 90 

, Del Monte (Calif. Pack. Corp.)..... Green 29 91 

Exquisite (Santa Cruz Fruit Pack.).. Green 25 95 
Fairway (Twin City Wholesale Groc.) Green 32 91 
Finer Flavor (M. A. Newmark)..... White 15° 91 
Hills-Dale (Emery Food Co.)....... White 24° 93 


Jack Sprat (Jack Sprat Foods)...... Green 25° 90 
P&G (Paxton & Gallagher)......... Green 34’ 91 
Prattlow (Pratt-Low) ........... .. Green 28 93 
Red & White (Red & White)....... Green 29’ 92 
Silver Thistle (Wellman-Peck)...... White 22 92 
Warranty (Elmhurst Packers)....... Green 32" 90 
Wellman (Wellman-Peck) .......... Green 30 93 
White Rose (Seeman Bros.)........ Green 3] 92 
; GRADE C 
(In alphabetical order) 

SO EAMIDD: 25. odbc cccveydisatceal White 23 87 
All Good (F. M. Ball)............. White 15° 80 
Banquet (Calif. Pack. Corp.)....... White 15 89 
Booth’s Crescent (F. E. Booth)..... White 15’ 89 
Club House (Franklin MacVeagh).. White 24 87 


(Cont'd next page) 





24 ASPARAGUS 


AVERAGE AVER- 


COSTPER ACE ) 
BRAND AND PACKER TYPE NO.2CAN SCORE 
OR DISTRIBUTOR (¢) : 





GRADE C—CONT'D 


Country Club (Kroger Co.)......... Green 27° 89 
Del Monte (Calif. Pack. Corp.)...... White 24 86 
Dodge (Haas Bros.)...............- White 20 87 
Grand Union (Grand Union)’....... Green 29" 9] 
Hunt’s Supreme (Hunt Bros.)"...... Green 30° 89 
Iris (Haas, Baruch)................- Green 26° 89 
Krasdale (A. Krasne).............. White 25 89 
ED Witirind tccpeknene ses Green 30° 89 
Macy’s Lily White (R. H. Macy)... White 27 87 
Ce ED ss cavtockbestues Green 33 85 
Mission (Calif. Pack. Corp.)........ White 23 88 
Monarch (Reid, Murdoch).......... Green 33 89 
Premier (F. H. Leggett)............ Green 33° 88 
R-C (Richmond-Chase) ............. White 30 88 
Rialto (Western Calif. Canners)..... White S* 85 
Richelieu (Sprague, Warner)........ Green 30° 79 
Rock Dell (Younglove Grocery) ..... Green 25° 88 
Royal Scarlet (R. C. Williams)*..... Green 32 91 
S&W (S&W Fine Foods)............ White 27 87 
Sacramento (Bercut Richards)...... White 16° 88 
Trupak (Haas Bros.)*.............. White 21 90 
Westlake (United Grocers).......... White 19° 87 
White Rose (Seeman Bros.)*........ White 19” 90 


1 One or more cans slack-filled; low drained weight. 716-02. can. *31-oz. 
can. *15-oz. can. * Although these branda were within the numerical ecore 
for Grade A, they were rated as Grade C because one or more cans failed to 
meet the Grade A specifications for tenderness and texture. 





The Buying Guide is not intended for the bookshelf. 
Carry it with you when you go shopping. It is printed 
in this compact, pocket size so that it will be convenient 
to put in your pocket or handbag. It is fully indexed so 
that you will find it easy to use. Make your mans Guide 
work for you. 
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ASPARAGUS TIPS, BAKED BEANS 25 


R- CANNED ASPARAGUS TIPS 











E 
RE | From CU Reports, March 1939. 
AVERAGE AVER- 
~ a COSTPER ACE 
| BRAND AND PACKER TYPE NO.2CAN SCORE 
9 OR DISTRIBUTOR (¢) 
7 GRADE A 
1] Royal Scarlet (R. C. Williams)...... Green 35" 93 
9 Sunbeam (Austin, Nichols)......... White 29° 91 
9 GRADE C 
: (In alphabetical order) 
5 Del Monte (California Packing 
QB RPE Teta cccpeaebvineosscsevess White 25° 91 
9 Ferndell (Sprague, Warner) ......... White 33° 88 
g Heart's Delight (Richmond-Chase)’*.. White 29% 90 
8 Mission (Calif. Pack. Corp.)........ White 13° 92 
5 Palmdale (Sussman, Wormser)...... Green 26 83 
9 Prattlow (Pratt-Low) ..........+++: White 15° 88 
B Premier (F. H. Leggett)............ White 17” 88 
1 Roosevelt (Karasik Bros.).......... Green 35 87 
7 Royal Scarlet (R. C. Williams) ..... White 29° 88 
B * 16-02. can. * Although these brands were within the numerical score for 
) Grade A, they were rated as Grade C because one or more cans failed to meet 
’ the Grade A specifications for tenderness and texture. * 10%-oz. can. 
) 
ii CANNED BAKED BEANS 
| to The baked beans tested were of two types: pork and beans with 
tomato sauce, and New England-style beans with pork and 
— molasses sauce. The former type is somewhat cheaper. Govern- 
ment grades for both are based on flavor, tenderness and texture, 
consistency and absence of defects. 
There are two acceptable grades: A (score 85-100) and C 
| (score 70-84). 
A total of 256 samples was tested. 
From CU Reports, February 1940. 
C Note explanatory footnotes at end of table. 
(Cont'd next page) 














26 BAKED BEANS 








OVEN-BAKED BEANS WITH PORK 





(7 AVERACE—— 
cost COST 
LABEL PER PER 

BRAND AND PACKER WEIGHT CAN LB. AVERAGE 

OR DISTRIBUTOR (oz. ) (¢) (¢) SCORE 

GRADE A 
(In alphabetical order) 

B&M (Burnham & Morrill)..... 28 16 9.1 92 
Beech-Nut (Beech-Nut) ........ 16 12 12.0 85’ 
Best O’ Beans (Continental 

8 Se ye Re 28 14 8.0 94 
Bohack’s (H. C. Bohack)....... 13° 10 12.3 91 
Brown Crock (Continental Foods) 16 10 10.0 85° 
Co-op (East. Coop. Wholesale) .. 28 13 7.4 93 
Co-op (Nat'l Coops.) ........... 28 13 7.4 91° 
Ferndell (Sprague, Warner)..... 18 15 13.4 90 
Friend’s (Friend Bros.)......... 19 15 12.6 87’ 
Grisdale (Gristede Bros.)....... 13 10 12.3 91 
Iris (Haas, Baruch)............ 28 15 8.6 91 
Puritan (Maine Canned Foods)‘. 28 17 9.7 93 
Red & White (Red & White)... 28 18 10.3 90 
Royal Scarlet (R. C. Williams). 28 19 10.9 88 
S&W (Sussman, Wormser) ..... 28 16 9.1 92 
Trupak (Haas Bros.)........... 28 17 9.7 92 
Wellman (Wellman-Peck) ..... 16 10 10.0 90 

GRADE C 
(In alphabetical order) 

Meee me {ABP ) 0. cc sceccsces 16 6 6.0 82 
Bean Hole (Van Camp’s)...... 155° 10 10.3 7 
Friend’s Yellow Eye (Friend 

ee A a 19 12 10.1 77’ 
Heinz (H. J. Heinz)........... 18 14 12.4 80° 
CEM oc ccccducccoces 14 9 10.3 77° 


Monarch (Reid, Murdoch)..... 22 





/ 





BF 


p= = & & > 


BAKED BEANS 27 





BEANS WITH PORK AND TOMATO SAUCE 








(AVERAGE 
COST COST 
LABEL PER PER 

BRAND AND PACKER WEICHT CAN LB. AVERACE 

OR DISTRIBUTOR (0z.) (¢) (¢) SCORE 

GRADE A 
(In alphabetical order) 
American Home (Nat Tea)... 16 7 7.0 89 
Blue & White (Red & White)... 16° 8 8.0 85 
Campbell’s (Campbell Soup)... 16’ 8 8.0 85’ 
Seats (iJ. Babee) oi. dive cece 18 12 10.7 85 
Libby’s Deep Brown (Libby)... 16 ll 11.0 87 
Stokely’s (Stokely Bros.)....... 16 7 7.0 89° 
GRADE C 
(In alphabetical order) 

fm Pans (AGP) .....ivsiicléess 16 6 6.0 83 
Armour’s Star (Armour)....... 22" 10 73 78 
Beech-Nut (Beech-Nut) ........ 16 10 10.0 83 
Bluebrook (Jewel Food Stores). 16 5 5.0 76 
Brimfull (H. A. Marr)......... 16 6 6.0 73 
Co-op (East. Coop. Wholesale)... 16 7 7.0 79° 
Country Club (Kroger Co.)..... 16° 6 6.0 81 
Crosse & Blackwell (Crosse & 

DT od scataneuse’ tae 17 15 14.1 82’ 
Del Haven (Federated Foods)... 30 1] 5.9 80 
Dodge (Haas Bros.)............ 30 10 5.3 76 
Finer Flavor (M. A. Newmark). 30 10 5.3 79 
Freshpak (Grand Union)....... 16 6 6.0 80 
Gao Ce) oss onic hb ocd? 30 10 5.3 77 
Hurff (Edgar F. Hurff)......... 16 6 6.0 78 
PEED vWerCuncodbebhbewes 16 5 5.0 80 
Jack Sprat (Jack Sprat Foods).. 22 10 7.3 83 
ee re 16 8 8.0 82 
Masterpiece (Calif. Sanitary Can.) 31 10 5.2 82 
Monarch (Reid, Murdoch)...... 22 15 10.9 77° 
Naas Supreme (Naas Corp.).... 16 5 5.0 84 
Old English (Sunnyvale Pack.). 16 5 5.0 7 


(Cont'd next page) 











28 BAKED BEANS, CORN 








AVERAGE" 
COST COST 
LABEL PER PER 

BRAND AND PACKER WEIGHT CAN LB. AVERAGE 

OR DISTRIBUTOR (0z.) (¢) (¢) SCORE 

GRADE C—CONT'D 
Phillips (Phillips Can. Co.)..... 16 5 5.0 79 
Se GED. NE) occ ccgeccces 16 6 6.0 80’ 
Royal Scarlet (R. C. Williams). 16° 8 8.0 81 
Sweet Girl (Nat'l Tea).......... 16 7 7.0 83 
cides dus chiveasod 23 10 7.0 81 
Val Vita (Val Vita Food Prod.). 30 ll 5.9 79 
Valamont (Nat’] Fruit Can.)... 31 10 5.2 77 
Van Camp’s (Van Camp’s)..... 16 7 7.0 80° 
White Rose (Seeman Bros.).:.. 23 14 9.7 7 
White Swan (Waples-Platter)... 16° 6 6.0 78 
Yellowstone (Paxton &Gallagher) 16 6 6.0 78 
SUBSTANDARD 

Miss Michigan (Fremont Can.). 31 10 5.2 ss’ 
Tastewell (Nat’] Grocers) ....... 20 10 8.0 ss’ 


* One or more cans slack-filled. ? Quality variable. * Only one sample tested. 
* Packed in glass and tins. * Off favor; one or more cans Substandard. 





CANNED CORN 


Tests were made of several varieties of cream-style and whole- 
grain canned corn. The majority of cans contained yellow corn, 


of which most was Golden Bantam. 


The examinations by U. S. Government graders covered ma- 
turity, flavor, color, cut and absence of defects. 
Cans are of the No. 2 size (1 lb., 4 oz.) unless otherwise 


indicated. 
A total of 332 cans was tested. 
From CU Reports, October 1939. 


Note explanatory footnotes at end of table. 
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CREAM-STYLE CORN 








AVERAGE 
COST PER 
BRAND AND PACKER No. 2 
OR DISTRIBUTOR VARIETY can (¢) 
GOOD QUALITY 
(In alphabetical order) 
Me CAGED waiktadecdvas cenwedbs Co. Gent. 9 
EE Oe ene ese Gold. Bant. ll 
Asco (American Stores)........-. Gold. Bant. 10 
Avondale (Kroger Co.)......... White 9 
Briardale (Briardale Food) eeecce Gold. Bant. 14 
Co-op Blue Label (Central Coop. 

IE iss va cenwe tudoueene Gold. Sweet 10 
Country Club (Kroger Co.)...... Co. Gent. 10 
Del Monte (Calif. Pack. Corp.)*.. Gold. Bant. 11 
HG TOO... « otich ocd eave ddesoas Co. Gent. 12 
Exquisite (Santa Cruz Fruit Pack. 

Of ener oe ee ee Gold. Bant. 12 
Green Circle (Flagstaff Food 

DLE «sth ghiactedehetvennes Gold. Bant. 13” 
IGA (Indep. Groc. Alliance) ...... Gold. Bant. 15 
Ideal (Wilkinson, Gaddis)....... Gold. Bant. 13 
Industry (Gen. Food Prod.) ...... Gold. Sweet 9 
Krasdale (A. Krasne)........... Gold. Bant. 12 
Kuner’s (Kuner Pickle Co.) ...... Gold. Sweet 12 
eee © (LABOEP isch eter ccocveen Co. Gent. 12 
DEE” So ckacudbe ctebuvsceecwde Gold. Bant. 12 
Little Kernel (Hoopeston Can. 

EP” vw wvtee cd ve oeeteleocowene Co. Gent. 10 
pearee (i. A: Mate) ccc. cto Co. Gent. 10° 
Monarch (Reid, Murdoch)*...... Gold. Bant. 15 
P&G (Paxton & Gallagher)....... Sweet Kernel (white) 14 
Red & White (Red & White) .... Gold. Bant. 13 
Roosevelt (Karasik Bros.) ....... Gold. Bant. 15 
S&F (Smart & Final Co.)........ Gold. Bant. 12 
Savoy (Steele-Wedeles) ......... Gold. Bant. 15 
Westlake (United Grocers) ...... Gold. Bant. 12 


(Cont'd next page) 








30 CORN 


BRAND AND PACKER 
OR DISTRIBUTOR VARIETY 





FAIR QUALITY 


(In alphabetical order) 


Avondale (Kroger Co.)......... Gold. Bant. 
B&M (Burnham & Morrill) ....... Gold. Bant. 
Bernice (Krasne Bros.).......... Gold. Bant. 
Big M (H. A. Marr)............. Sugar (white) 
Blue & White (Red & White) .... Gold. Bant. 
Cayuga (H. C. Hemingway) ...... Gold. Bant. 
Co-op Blue Label (Consumers 

gE re: ee Sugar (white) 
Co-op Red Label (Coop. Wholesale, 

ea ean sa a dt calimiedlia ted Gold. Bant. 
Co-op Red Label (East. ¢ oop. 

EE ee Gold. Bant. 
Country Club (Kroger Co.) ...... Gold. Bant. 


Country Home (Gen. Food Prod.)* Gold. Bant. 
Del Maiz (Minn. Valley Can. Co.) Yellow 
Del Monte (Calif. Pack. Corp.) ... Crosby 


Dodge (Haas Bros.)............. Gold. Bant. 
Freshpak (Grand Union) ........ Gold. Bant. 
Garden Patch (Cokato Can. Co.) . Gold. Sweet 
Grisdale (Gristede Bros.) ........ Gold. Bant. 
fils is MEET Jeccnecces con Co. Gent. 
titkces onthbdedubab oeeecees Gold. Bant. 
Highway (Gen. Food Prod.) ...... Gold. Sweet 
Dr. «sdlebdesesceth cum Gold. Bant. 
Se ee eee White 

Iris (Haas, Baruch)............. Gold. Bant. 


Jack Sprat (Jack Sprat Foods) ... Co. Gent. 
Lily of the Valley (Snider Pack. 

i.” shtcctbbgdsaetabeccnenes Gold. Bant. 
Macy’s Lily White (R. H. Macy) . Gold. Bant. 


Mission (Calif. Pack. Corp.) ..... Sugar (white) 


Monarch (Reid, Murdoch) ....... Co. Gent. 
Montrose (Augusta Can. Co.) .... Gold. Bant. 
Morgan (Morgan Can. Co.)...... Sugar (white) 


Newmark (M. A. Newmark)’..... Gold. Bant. 


AVERAGE | 
COST PER 
No. 2 
CAN (@) 

















CORN 31 


AVERAGE 

COST PER 
BRAND AND PACKER No. 2 

OR, DISTRIBUTOR VARIETY CAN (¢) 

FAIR QUALITY—CONT'D 
Phillips (Phillips Pack. Co.) ..... Sugar (white) 10 
Pride of the Farm (Thos. Roberts) Gold. Bant. 10 
Red & White (Red & White) .... Co. Gent. 14 
Reeves’ Best (Daniel Reeves) .... Gold. Bant. 11 
Richelieu (Sprague, Warner) .... Gold. Bant. 16 
Royal Scarlet (R. C. Williams) .. Gold. Bant. ll 
S&W (Sussman, Wormser)....... Gold. Bant. 15 
Scott Co. (Morgan Pack. Co.) .... Co. Gent. 7 
Stokely’s (Stokely Bros.)........ Co. Gent. 13 
Sun-Blest (Jas. Shealy Co.) ...... Gold. Bant. 13° 
Tastewell (Nat'l Retailer-Owned 

MOE aBakhdeocnsiverceden tute Gold. Bant. 10 
Trupak (Haas Bros.)........... Gold. Bant. 16 
Wellman (Wellman-Peck) ...... Gold. Bant. 14 
White Rose (Seeman Bros.) ..... Gold. Bant. 14 
Yellowstone (Paxton & Gallagher) Co. Gent. 15 

SUBSTANDARD 
(In alphabetical order) 
American Beauty (Morgan Pack. 

BEE  cecsderenenengned oon Evergreen 10 
Fairfield (Oxford Pack.) ...... Gold. Bant. 12 
May-Field (Edinburgh Can.)..... Field Corn 6 
Premier (F. H. Leggett)*’....... Gold. Bant. 13 
Stokely’s (Stokely Bros.)*’...... Gold. Bant. 13 


(Cont'd next page) 





Reports. 





Remember that the value of a product, whether it is a 
small private brand or a major nationally advertised 
brand, may change, and without any notice to the buyer. 
Substitutions of cheaper materials and increases in prices, 
particularly in these times, may alter relative ratings. 
The Buying Guide cannot record these changes; but fre- 
quently they may be found in the regular monthly issues. 
Be suré to consult coming issues of the Reports for new 
ratings. Make sure, before any important purchase, that 
there are no more recent ratings of the product in the 















































WHOLE-GRAIN CORN 











AVERAGE 
COST PER 
BRAND AND PACKER No. 2 
OR DISTRIBUTOR VARIETY cAN (¢) 
GOOD QUALITY 
(In alphabetical order) 
ee Gold. Bant. ll 
Bernice (Krasne Bros.)*’........ Gold. Bant. 9 
Butter Kernel (Minn. Consol. 

Se See Bantam 13 
Cayuga (H. C. Hemingway) ..... Gold. Bant. 10 
Co-op Red Label (Consumers 

CE Acendwenkc Dikihioasaien Gold. Bant. 15 
Co-op Red Label (East. Coop. 

EE Se ee eee Gold. Bant. 15 
Co-op Red Label (East. Coop. 

DT. <ciccteammenatenen Gold. Bant. 10 
Country Club (Kroger Co.)..... Bantam 11 
Del Monte (Calif. Pack. Corp.) ... Gold. Bant. 13° 
Del Monte (Calif. Pack. Corp.)*". Gold. Bant. 12 
Flagstaff (Greenspan Bros.) ..... Gold. Bant. 15 
Garden Patch (Minn. Valley Can. 

ist. becemmeentabeccesecon Golden 8° 
Gerbro (Gerber Bros.)*.......... Gold. Bant. 11 
Grand Union (Grand Union)*.... Gold. Bant. 13 
Grisdale (Gristede Bros.) ........ Bantam 15 
SS ree Gold. Bant. 13 
Highway (Gen. Food Prod.)’..... Gold. Bant. 9 
Ideal (Wilkinson, Gaddis)*...... Gold. Bant. 15 
Tris (Haas, Baruch) .............. Gold. Bant. 13 
Jack Sprat (Jack Sprat Foods) ... Gold. Bant. 15 
Kuner’s (Kuner Pickle Co.)’..... Bantam 12 
Lakeside (Lakeside Pack. Co.)*.. Gold. Bant. 13 
Little Chief (Hoopeston Can. Co.) Co. Gent. 10 
SE Sabb cb cc cieviescece Gold. Bant. 10 
Macy’s Lily White (R. H. Macy) . Gold. Bant. 14 
Marco (H. A. Marr)............ Gold. Bant. 10° 


Mission (Calif. Pack. Corp.)’..... Gold. Bant. 9 








CORN 33 





AVERAGE 
: COST PER 
BRAND AND PACKER no. 2 
OR DISTRIBUTOR VARIETY CAN (¢) 
GOOD QUALITY—CONT'D 
Monarch (Reid, Murdoch)...... Gold. lant. 17 
DOE ccabntive sates ooone chia Gold. Bant. 14 
Mount Vernon (Bozeman Can. 

SOD  danddaddece ddsetousdiemes Gold. Baat. 13 
Niblets (Minn. Valley Can. Co.)*” Yellow 13 
P&G (Paxton & Gallagher)...... Baby Bant. 15 
Premier (F. H. Leggett)........ Gold. Bant. 14 
Red & White (Red & White) .... Gold. Bunt. 13 
Se ae Snccenveccseceeteess White 15 
Reeves’ Best (Daniel Reeves)*... Gold. Baut. 12 
Reliable (A&P) ................ Shoe Peg 9 
Richelieu (Sprague, Warner) .... Gold. Bant. 1% 
S&F (Smart & Final Co.)*........ Golden 11 
S&W (Sussman, Wormser)’*...... Deloro Bant. 17 
Savoy (Steele-Wedeles)* ........ Gold. Bant. 13 
Snider (Snider Pack. Corp.) ..... Gold. Bant. 15° 
Trupak (Haas Bros.)*........... Gold. Bant. 12 
Wellman (Wellman-Peck)* ...... Gold. Bant. 10 
Westlake (Briardale Co.)*....... Gold. Bant. ll 
Yellowstone (Paxton & Gal- 

DE. cad seannckthoatvadakun Bantam 13 
PED csccosvceeh+anmeat Gold. Bant. 12 

FAIR QUALITY 
(In alphabetical order) 
Briardale (Briardale Co.)*....... Gold. Bant. 13 
Club House (Franklin MacVeagh) Gold. Bant. 15 
Exquisite (Santa Cruz Fruit Pack.) Gold. Bant. 15 
Grisdale (Gristede Bros.)........ Gold. Bant. 14 
Pee Cll, Wi OED oecccesccnces Gold. Bant. 13 
IGA (Indep. Groc. Alliance) ...... Gold. Bant. 14 
Krasdale (A. Krasne)’.......... Gold. Bant. 12 
SY CEA 66000 ccbsosseses Co. Gent. 13 
EEE cacconcoceccecsccsudbae Gold. Bant. 14 


(Cont'd next page) 








34 CORN, GRAPEFRUIT JUICE 


AVERAGE 

a COST PER 
BRAND AND PACKER no. 2 

OR DISTRIBUTOR VARIETY CAN (¢) 

FAIR QUALITY—CONT'D 
i RIFE I 9 syn Fok maps! Gold. Bant. 13 
Royal Scarlet (R. C. Williams)’.. Gold. Bant. 13 
Sun-Blest (Jacobson-Shealy)’ ... Gold. Bant. 13 
Tastewell (Nat'l Retailer-Owned 

DE \éon cables d040t ren vadees Gold. Bant. 10 
Trupak (Haas Bros.) ............ Gold. Bant. 18 


1 Quality variable. 7 16-02. can. *1l-oz. can. * 15-02, can. © 19-02. can. 
*17-0z. can. * One can sour. * 15-02. glass. * Vacuum-packed. 





CANNED GRAPEFRUIT JUICE 


Factors considered by U. S. Dep’t of Agriculture graders in 
rating canned grapefruit juice include color, flavor, and absence 
of defects (large quantities of pulp, or pulp which has coagu- 
lated). In addition, the amount of citric acid (which gives the 
juice its tartness) is measured. There are only two grades— 
A (score 90 to 100) and C (score 70 to 89). 

Canned grapefruit juice is an excellent source of vitamin C. 
Since this vitamin can be destroyed by improper canning pro- 
cedure, CU is making tests (November 1940) to see which 
brands retain the largest amount of it. The results of these tests 
will appear in an early issue of the Reports. 

From CU Reports, August 1940. 

Note explanatory footnotes at end of table. 


cCOosT CcOosT 
PER PER 
no. 2 1-02. 

BRAND AND PACKER CAN SERVING AVERAGE 
OR DISTRIBUTOR (¢) (¢) SCORE 
GRADE A 
(In alphabetical order) 
Re 8 18 90 
Co-op’ (Nat'l Coops.) ........... 7 1.6 91 


Dellford (Middendorf & Rohrs). 10 2.2 
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COosT cost 
PER PER 
no. 2 4-02. 
BRAND AND PACKER CAN SERVING AVERAGE 

OR DISTRIBUTOR (¢) (¢) SCORE 

GRADE A—CONT'D 
Florida Gold (Florida Gold Cit- 

rus Corp.) Peis.e bed cnneebese 8 18 93 
Grisdale’ (Gristede Bros.)....... 10 2.2 91 
Kroger’s Country Club’ (Kroger 

SD sxc seiehnt ease suede 8 18 90 
Stokely’s (Stokely Bros.) ........ 9 2.0 90 
White Rose (Seeman Bros.) ..... 9 2.0 90 

GRADE C 
(In alphabetical order) 
Mate (hate Beek) | osc ccissacts 6 1.3 89 
Ariz-Sweet (Ariz-Sweet Pack. 

EMD ovicscevsescsswenetewunees 7 16 83 
Bernice (Krasne Bros.)......... 7 1.6 87 
Bohack’s' (H. C. Bohack)...... 9 2.0 84 
Bordo (Bordo Prod. Co.)....... ¥ 2.7 87 
Cresea (Cresca Co.) ..ccccccccs 9° 2.7 88 
Del Monte (Calif. Pack. Corp.). 10 2.2 87° 
Desert Sweet (Desert Citrus 

re ae aS 6 1.3 89 
Dromedary (Hills Bros.)....... 8 18 87 
Dr. Phillips’ (Dr. P. Phillips 

OES eee ee ee Pe 9 2.0 88 
Engelman Gardens (Engelmann 

GE DCG on weswevemente 10 2.2 88 
Fame (Fame Can. Co.)......... 7 1.6 87 
Foundation (Alcoma Corp.).... 7 1.6 86 
Garth (Tyrell & Garth)......... 9 2.0 87 
Gerbro (Gerber Bros.) .......... 8 18 83 
Grand Union (Grand Union).... 8 18 88 
Iris’ (Haas, Baruch) ........... 8 18 81° 
Jack Sprat (Jack Sprat Foods).. 10 2.2 86 
Krasdale (A. Krasne) ......... 7 1.6 87 
Re eer 8 18 88 
Monarch (Reid, Murdoch)...... 14 3.1 86 
Natur-Sweet (Natur-Sweet Prod.) 7 1.6 82 


(Cont'd next page) 
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COST COST 
PER PER 
No. 2 4-02. 
BRAND AND PACKER CAN SERVING AVERAGE 

OR DISTRIBUTOR (¢) (¢) SCORE 

GRADE C—CONT'D 
Orchard Garden (Alamo Prod. 

St teutes cas aeseiiebs shoes 10 2.2 89 
P&G (Paxton & Gallagher) ..... 12 2.7 85 
Palmdale (Sussman, Wormser).. 7 1.6 84 
Dn SID cchcecescones 7 16 85 
Premier (F. H. Leggett)....... 9 2.0 88 
Red & White (Red & White)... 10 2.2 86 
Roberts (Roberts Bros.) ........ 8 18 83 
Rock Dell’ (Younglove Groc. Co.) 10 2.2 85 
Royal Rio (St. Clair Foods Co.) 8 18 84 
Royal Scarlet (R. C. Williams). 10 2.2 87 
S@W (S&W Foods) ........... 10 2.2 87 
Sanitarium’ (Battle Creek Food 

NE ae 15 3.3 79 
Seald-Sweet (Florida Citrus Ex- 

a eee 8 18 88 
Shurfine’ (Nat Retailer-Owned 

Dt ch icivneswesasbeheen ane 10 2.2 88 
Silver Nip’ (Florida Fruit Can- 

ES Se 10 2.2 89 
Sun-Dine (Sun-Dine Co.)....... 9° 3.0 83 
Sunseald’ (Whitefield Citrus Prod. 

ST Momasn bidietitetscataes 464 8 18 84 
Sunshine (Pomona Prod. Co.)... 9 2.0 88 
Texsun (Rio Grande Valley Citrus 

Pt svc snngedenecaraqes 7 1.6 86° 
Town House (Gen. Food Prod.). 7 16 85 
Trupak (Haas Bros.) .......... 9 2.0 87 
Val Vita (Val Vita Food Prod.).. 6 18 77 
Won-Up (Engelman Gardens 

Pn?! Beis voce do ctlnneesebeee 10 2.2 87 
Yellowstone (Paxton & Gallagher) 20° 1.7 89 


—_ 


1 Labeled “Fancy” or “Grade A.” 7 13%-fl. oz. can. 


*12-f. os. can. * 46-fi. oz. can. 


* Quality variable. 





-_— \_ 
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CANNED GREEN BEANS 


Green beans may be packed in several ways: asparagus style 
(pods approximately equal in length and packed parallel) ; 
whole (whole pods packed without special arrangement) ; cut 
(pods cut into pieces 1 to 2% inches in length); and sliced 
(shredded). 

Ratings in the following table are based on uniformity of size 
and color, absence of defects, flavor, maturity, and clearness of 
liquor, as determined by graders in the U. S. Dep’t of Agricul- 
ture’s Agricultural Marketing Service. 

From two to six samples of each brand (a total of 202 cans) 
were tested. 

From CU Reports, May 1940. 

Note explanatory footnotes at end of table. 


AVERAGE 
COST PER 
BRAND AND PACKER NO.2CAN AVERAGE 
OR DISTRIBUTOR STYLE (¢) SCORE 
GRADE A 
(In alphabetical order) 
Co jc ccnicceehanandune Whole 15 91 
Bonnie Best’ (Younglove Groc. 

8 ae ee ee oer Cut 14 91 
Briardale’ (United Grocers) ..... Whole 22 92 
Century’ (Sussman, Wormser)... Cut 13 91 
Co-op Red Label’ (Nat'l Coops.) .. Cut 15 93° 
Del Monte (Calif. Pack. Corp.)... C& W 15 92° 
Finer Flavor (M. A. Newmark) .. Aspar. 16 94 
Grand Union (Grand Union).... Whole 17 93 
Grisdale’ (Gristede Bros.)....... Whole 25 95 
Highway (Gen. Food Prod.)..... Cut 10 90 
Iris’ (Haas, Baruch) ..........00: Cut 15 92° 
Kroger’s Country Club’ (Kroger 

LD © ocudbcicasteedeaddnd sce naeal Whole 17 94° 
Manhattan Quality (Manhattan 

Quality Stores) ...........006: Whole 25 95 
Nutradiet’ (Nutradiet) ......... Whole 20 94 
P&G (Paxton & Gallagher) ....... Cut 18 92° 
Red & White (Red & White) .... Cut 15 90° 
Reeves’ Best (Daniel Reeves)... C&W 17 91° 


(Cont'd next page) 
































AVERAGE 
COST PER 

BRAND AND PACKER NO.2CAN AVERAGE 

OR DISTRIBUTOR STYLE (¢) SCORE 

GRADE A—CONT'D 

Royal Scarlet (R. C. Williams) .. Whole 20 92 
S&W (Sussman, Wormser)...... C&W 18 92 
Shurfine’ (Nat'l Retailer-Owned 

ET in thas sie wind «careers 4 Sliced 15 92° 
Sweet Girl (Nat'l Tea).......... Whole 19 90° 
Trupak* (Haas Bros.) ........... C&s 21 95 
Wellman (Wellman-Peck) ...... C&A 19 91° 
West Farms (Washington Packers) Cut 19 90 
Westlake (Briardale Stores) ..... Cut 13 90 

GRADE B 
(In alphabetical order) 

American Home (Nat'l Tea).... Cut 13 79 
Avondale (Kroger Co.)......... Cut 12 77 
Baby Stuart (Sprague, Warner) .. Whole 19 83 
Bohack’s’' (H. C. Bohack)....... Cut 13 79 
Brimfull (H. A. Marr).......... Cut 15 84 
Carroll’s (Leslie Co.)........... Cut 10 87° 
Cayuga (H. C. Hemingway)...... Cut 10 75 


Cherry Valley (Jewel Tea Co.) ( 

Clear Lake (Clear Lake Cannery) ¢ 

Co-op Blue Label (East. Coop.).. Cut 1] 88 
( 
( 


Cosmos (Sussman, Wormser).... Cut ll 77 
Deliford (Middendorf & Rohrs).. C & W 18 84°" 
Delluaze (Greco Co.)............; C&A 14 84 
Dodge’ (Haas Bros.)............ Cut 14 89 
Economy (Equitable Cash Groc.) Cut 10 85 
Freshlike (Larsen) ............. Cut 12° 87* 
Geneva’ (Geneva Preserv. Co.) ... Cut 13 83 
Gerber’s (Gerber Prod. Co.)..... Cut 12 83 
Happy-Vale (Emery Food Co.).. Cut 9 82° 
it. 1 MOOD... esseshess C&W 14 79° 
Industry (Gen. Food Prod.)..... Cut 9 84 
Jack Sprat’ (Jack Sprat Foods)... Cut 14 77 
Krasdale (A. Krasne)........... Cut 12 73° 
Kuner’s (Kuner Pickle Co.) ...... Cut 13 80 


Lakeside (Lakeside Packing Co.). Whole 23 89 


| 
: 
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AVERAGE 
COST PER 

BRAND AND PACKER NO.2CAN AVERAGE 

OR DISTRIBUTOR STYLE (¢) SCORE 

GRADE B—CONT'D 

RE OIE <r C&W 15 87** 
Monarch ( Reid, Murdoch) eecces & & W 18 89 
Nu-Deal (V. Traverso).......... Cut 10 86 
Premier (F. H. Leggett) ......... C&W 17 83* 
Reliable’ (A&P) ............... Cut ll 79 
Santavalley (Barron-Gray) ...... Cut 13 88° 
Savoy (Steele-Wedeles) ......... C&W 17 83° 
Snider (Snider Pack. Co.) ........ Cut 14 82 
Stokely’s (Stokely Bros.) ........ Cut 13 76 
Superfine (Chas. G. Summers, Jr.) C & W 15 80° 
Sweet Life (Sweet Life Food) .... Whole 15 88 
Tastewell (Nat'l Retailer-Owned 

DD 1. inns Caubiwedshien ee oe Cut ll 81 
White Rose (Seeman Bros.)...... C&W 17 84° 
Yellowstone (Paxton & Gallagher) Cut 15 2 

GRADE C 
(In alphabetical order) 

A&B (Ancona Bros.)............ Cut 13 73° 
Bluebrook (Jewel Tea Co.)...... Cut 7 73° 
Colonial (Nat'l Food Prod.)..... Cut 9 71 
Elmdale (N.R.O.G.) ............ Cut 9 71° 
Farmdale (American Stores) .... Cut 9 7 
Freshpak (Grand Union)....... Cut 12 74 
Gibbe (Gibbs & Co.)............ Cut 11 70 
HQA (Hillsboro-Queen Anne Coop.) Cut 7 70° 
EE CE on hs. ec cclnk vie eéen Cut 8 70°." 
Phillips (Phillips Can. Co.)...... Cut 9 70° 
Pine Cone (Albert W. Sisk) ..... Cut 9 70 
Pride of the Farm (Thos. Roberts) Cut 9 7 
Unicorn (F. H. Leggett)......... Cut 11 70 
Yacht Club (Reid, Murdoch) .... Cut 13 73° 


1 Labeled “Fancy” or “Grade A.” ? Labeled “Choice” or “Grade B.” * One 
or more cans slack-filled; below standard drained weight. * Quality variable. 
® 10%4-oz. can, vacuum packed. No liquid. * Labeled “Grade C.” 

The abbreviation “C & W™ means cut and whole; “C & A.” cut and asparagus, 
“C & S.”" cut and sliced 
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CANNED PEACHES 


The clingstone peaches listed below were rated by government 
graders on the basis of color, uniformity of size, symmetry, ab- 
sence of defects, and character of the fruit. 

A total of 201 samples was tested. 

From CU Reports, March 1940. 

Note explanatory footnotes at end of table. 





AVERAGE 
COST PER 

BRAND AND PACKER NO. 244 CAN AVERAGE 

OR DISTRIBUTOR (¢) SCORE 

GRADE A 
ii. Ti. PO? venacabesncecaatiods 18 91 
GRADE B 
(In alphabetical order) 

DET <: cndtdbabeess he iiceetoaee 16 84’ 
memes Cre, G. Primce) .ccccccccccccsccs 20 89 
AR re 17 77 
American Home (Nat'l Tea Co.)......... 18 76 
Be Cee, WUE. GEER cevicccccccesevce 14 81 
i CMROCGEES SOGMERD occ ccccccccseces 17 84 
Aeendale (Kroger Co.) .........cccccee 17 80"? 
Blue & White (Red & White)............ 19 86 
Bohack’s* (H. C. Bohack) ............... 18 87 
Briardale* (Briardale Food) ............. 17 89° 
Brimfull (Kitchen Prod.) ............... 18 75 
EE en gc nccanécconsbes 15 82’ 
Castle Crest (Gen. Food Prod.)........... 12 85 
Cherry Valley (Jewel Food Co.)......... 13 75 
Cock o’ the Walk (Tri-Valley Pack.) ..... 15 84 
Colonial (Nat'l Food Prod.) ............. 15 82 
Co-op (Central Coop. Wholesale)......... 16 88 
Co-op (Consumers Coop. Ass’n).......... 15 81 
Co-op Grade C (Consumers Coop. Ass’n)... 14 77 
Co-op (East. Coop. Wholesale) ........... 17 75 
i CD. ccccceccecegeeeees 17 78 
CTE PRD ic ccewsccecsscecee 18 77 
Del Monte (Calif. Pack. Corp.) ........... 18 85°" 


Dellford (Middendorf & Rohrs).......... 
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AV. COST PER 
BRAND AND PACKER NO.2%4CAN AVERAGE 
OR DISTRIBUTOR (¢) SCORE 








GRADE B—CONT'D 





eee CHPRGP EO) cvecccccegectesstcts 15 82 
ere eee re 18 76' 
Exquisite (Santa Cruz Fruit Pack.)....... 15 79 
FP (Filice & Perrelli) .........cccecees 13 81 
Fairplay (Parrott & Co.) ........00e00005 ll 77 
. pee (Fame Gam. Cai) scccccvescoccccssé 14 80 
Flavia (Hudson Wholesale Groc.)......... 15 76° 
“ Gingham Girl (Foster & Wood) .......... 15 75 
Grand Union (Grand Union) ............ 17 87' 
| Grisdale’ (Gristede Bros.) ............... 24 87" 
Heart’s Delight (Richmond-Chase) ...... 19 85’ 
| Highway (Gen. Food Prod.) ............. ll 80 
Hunt’s Superior (Hunt Bros.) ........... 19 75 
| IGA (Indep. Groc. Alliance) .............. 20 85 
i CEE cc chusrnyeces ccesaahsctuun 13 79" 
2 ge | er arr 18 87 
Kings Delight (Kings County Pack.)..... 13 76 
Kroger’s Country Club’ (Kroger Co.).... 17 81° 
ET cocncacevesstesesooneees 17 82'* 
3 CED wccikceweveus cee teuene 15 85 
eT Ge SD nacctdvencecbas cvee’ 23 80" 
Mariposa (Calif. Sanitary Can.) .......... 10 75 
: Masterpiece (Calif. Sanitary Can.) ....... 13 77 
Mission (Calif. Pack. Corp.) ............. 15 79 
32 Monarch (Reid, Monarch) .............. 24 87°? 
Oh-Boy (Karasik Bros.) ............se00: 10° 79 
| Plee-Zing (Plee-zing, Inc.) .............. 21 79° 
CEE nn nénedneniiehinnd 25 83° 
Cie Ble RAMUED ovccccccccveesece 19 84 
Red & White (Red & White) ............ 18 85 
Reeves’ Best’ (Daniel Reeves) ........... 18 88 
Rich Flavor (Bercut-Richards) .......... 10° 79 
; | Rock Dell* (Younglove Groc.) ........... 21 80 
; Roosevelt’ (Karasik Bros.) .............-. 19 79" 
7 i Ce a cclessecceseuyeebans 15 76 
32 | Royal Arms (Hill Bros.) ................ 19 75° 
;} | Royal Scarlet (R. C. Williams) .......... 23 82’ 
| S@W (S&W Fine Foods) ................ 24 85° 
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AV. COST PER . st 
BRAND AND PACKER NO. 244 CAN AVERAGE fr 
OR DISTRIBUTOR (¢) SCORE 
- ’ of 
GRADE B—CONT'D 
Sacramento (Bercut-Richards) .......... 15 81 
Shur fine’ (Nat'l Retailetr-Owned Groc.) ... 19 89 
Stokely’s (Stokely Bros.) ............... 7 84! 
Success (Jacobson Shealy) .............. 13 76 BI 
Sun-Blest (Jas. A. Shealy) .............. 15 78' 
Sun-Kist (Calif. Pack. Corp.) ............ 18 83 
Sweet Girl (Nat'l Tea Co.) .............. 17 7 
Taste Tells (Sutter Pack. Co.) ........... 7 77 
Tastewell (Nat Retailer-Owned Groc.) ... 15 78 A 
Topfull (Foster & Wood) ............-.. 10 83 A 
Ce PD cvscccnt oencncet pts 22 88 B 
Westlake (Briardale Food) .............. 17 79 B 
White Rose (Seeman Bros.) .............. 19 83' B 
Yacht Club (Reid, Murdoch) ............. vy) 76 Cc 
Yellowstone (Paxton & Gallagher) ........ 20 87 Cc 
Yosemite (Filice & Perrelli) .............. 12 76 Cc 
GRADE C 3 
(In alphabetical order) L 
Freshpak (Grand Union) ............... 15 70° D 
Jack Sprat (Jack Sprat Foods) .......... 15 73 Ib 
Melrah (Harlem Sugar Co.) ............. 15 73 F 
Ne-Deal (V. Traverso) ...............0.: 13 73 I 
State Fair (Bercut-Richards) ........ a? 1] 72 ¢ 
Val Vita (Val Vita Food)................ 15 74 ¢ 
: «a or more cans slack-filled; below standard drained weight. ? Quality I 
variable. * Labeled “‘Choice’’ or ““Grade B.”” * Labeled “Fancy” or “Grade A.” I 
® One Tall can, 15 or 16 oz. I 
I 
CANNED PEARS : 
I 
U. S. Dep’t of Agriculture grades for canned pears are based ] 
on color, uniformity and symmetry, absence of defects, and char- ] 
acter of the fruit. All pears examined were Bartletts. Scores for 4 
Grade A in pears are 90-100; Grade B, 75-89; Grade C, 60-74. I 
Pears with higher scores are placed in a lower grade if they fall i 
below the standard for the grade in one or more characteristics, ] 


No Grade 


A’s were found. 
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Most of the pears examined contained less than the required 
standard for drained weight (20 oz.)—i.e., they had too little 
fruit and too much syrup. 

From two to five samples of each brand were tested, a total 
of 153 cans. 

From CU Reports, September 1939. 

Note explanatory footnotes at end of table. 


AVERAGE 
PRICE 

BRAND AND PACKER NO. 242 CAN AVERAGE 

OR DISTRIBUTOR (¢) SCORE 

GRADE B 
(In alphabetical order) 

ee EMI css ccd apenveesedes ict 19 87 
Asco (American Stores) ...........s000+ 19 84' 
Blue & White (Red & White) ............ 17 81’? 
Briardale (Briardale Food) ............. 23 84 
ee Geet A. BOGUED 66-0000 0é pnedd cone 21 83' 
Clover Farm (Clover Farm Stores) ...... 25 88 
Co-op Blue Label (East. Coop. Wholesale) 17 79° 
Co-op Red Label (Central Coop. Wholesale) 25 82"* 
Co-op Red Label, Grade B (Cons. Coop.) .. 21 87 
Country Club (Kroger Co.).............. 21 85 
Del Monte (Calif. Pack. Corp.)........... 19 83" 
Geen CEEORS. DOOR) 5 dc 265 encsipwccecin 19 86 
Exquisite (Santa Cruz Fruit Co.) ......... 18 89 
Flagstaff (Greenspan Bros.) ............. 21 79° 
Freshpak (Grand Union) ............... 19 81’ 
Gold Mountain (Mountain Foods, Inc.) ... 18 84 
Grisdale (Gristede Bros.) ................ 25 88 
Highway (Gen. Food Prod.) .............. 14 82° 
Hunt’s Superior Quality (Hunt Bros.)... 22 75 
Hunt’s Supreme Quality ............... 18 86 
Ideal (Wilkinson, Gaddis) ............... 18 84 
IGA (Indep. Groc. Alliance) ............. 23 7 
Sete (ibaes, Darwek) «. 15% écbbwd ¥siedde css 25 88 
Bracdafe (A. Kraama) ....nocccscicvecdscs 21 77° 
RS CAND wosncnoraepeconcsperenat 20 83° 
Monarch (Reid, Murdoch)............... 28 80' 
P&G (Paxton & Gallagher) ............... 28 86 
Premier (F. H. Lewaett) ....ccccccccccces 24 84 
Red & White (Red & White) ............ 21 84'* 


(Cont'd next page) 







































AVERAGE 











1 One or more cans Grade C. * Quality variable. * One-pound cans, 








PRICE 
BRAND AND PACKER NO.24%2 CAN AVERAGE 
OR DISTRIBUTOR (¢) SCORE 

GRADE B—CONT'D 
Reeves’ Best (Daniel Reeves) ............ 21 83 
Richelieu (Sprague, Warner) ............ 28 82'" 
Rock Dell (Younglove Groc. Co.)......... 25 83 
DY CHMEEED cosesesccccccccesccce 20 75°" 
S&W (Sussman, Wormser) .............. 28 84" 
Sacramento (Bercut-Richards) .......... 15 78 
Savoy (Steele-Wedeles) ...............55 25 81" 
Shurfine (Nat'l Retailer-Owned Groc.).... 25 84 
Stokely’s (Stokely Bros.) ................ 19 84" 
Sun-Blest (Jacobson-Shealy) ............ 18 81 
i CPOOR TOES. ocrccrcccsscccseeds 24 88 
Westlake (Briardale Co.) ............... 20 79 
White Rose (Seeman Bros.) ............. 22 867 
Yellowstone (Paxton & Gallagher) ....... 23 86 

GRADE C 

(In alphabetical order) 
California’s Nugget (F. M. Wilson Co.).. 20 73 
Chimes (Pratt-Low Preserv.) ............. 23 78 
Co-op Blue Label (Central Coop. Wholesale) 21 68 
Co-op Grade C (Consumers Coop. Ass'n)... 19 70 
Fairfield (Middendorf & Rohrs).......... 20 77 
Heart’s Delight (Richmond-Chase) ....... 21 7 
he aks Swenetescctseeed 15 7 
Macy’s Lily White (R. H. Macy)......... 24 72 
i. MD oot ccaccecassees 15 70 
Royal Scarlet (R. C. Williams) ........... 26 78 
Silver-Dale (Emery Food Co.)........... 15 68 
South Haven (Mich. Fruit Canners) ...... 15 68 

SUBSTANDARD 

(In alphabetical order) 
Tastewell (Nat'l Retailer-Owned Groc.)... 16 60" 
Valley Mist (Pacific N. W. Can. Co.)...... 13° 7 
Wellman (Wellman-Peck) .............. 14° 69 


oe 2 


nw» 
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CANNED PEAS 


Two types of peas are recognized in grading: early and sweet. 
Early peas are quicker to mature than sweet peas, which are 
somewhat wrinkled and have a natural sweet flavor. Small peas 
are inclined to be tenderer and to have generally better char- 
acteristics. 

The following listings are based on tests made by the U. S. 
Dep’t of Agriculture. Score is based on clearness of liquor, 
absence of defects, uniformity of size and color, tenderness, 
maturity, and flavor. 

Two to 10 samples of each brand were tested, a total of 
251 cans. ' 

From CU Reports, April 1940. 


Note explanatory footnotes at end of table. 


AVERAGE 
COST PER 
BRAND AND PACKER NO.2CAN AVERAGE 
OR DISTRIBUTOR STYLE (¢) SCORE 
GRADE A 
(In a!phabetical order) 
Asco (American Stores) ...........- Sweet 15 90 
Colonial (Nat'l Food Prod.)........ Sweet 11 90 
Grand Union (Grand Union)....... Early 19 90 
Hunt’s Supreme Quality (Hunt 
LD chien nue died hadessadeswe Sweet 13 91 
Leslie’ (Rocky Mountain Pack.) ..... Early 11 91 
Lily of the Valley (Snider Pack. Co.) Sweet 15 90 
Manhattan Quality’ (Manhattan 
| Ge a ere eer Early 25 92 
Natradiet’ (Nutradiet) ............ Early 16 90 
S@W (S&W Foods) ................ E&S 18 91 
GRADE B 
(In alphabetical order) 
ED: cnn seit ane scans E&S 14 86 
Po OS 2” Le) eee ee Sweet 10° 78 
American Home (Nat'| Tea) ....... E&S 14 81 
Argo (Calif. Pack. Corp.) ........... Sweet 13° 78 
Pg 5 Bee Peererrrrr re Sweet 8 77 
Avondale (Kroger) ............... Sweet ll 76 


(Cont'd next page) 
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BRAND AND PACKER 


GRADE B—CONT'D 


Blue & White (Red & White) ...... E&S 
Bohack’s' (H. C. Bohack)......... Sweet 
Bonnie Best* (Younglove Groc. Co.) . Sweet 
Briardale’ (Briardale Food)....... E&S 
Cayuga (H. C. Hemingway) ........ Early 
Century (Sussman, Wormser) ...... E&S 
Cherry Valley (Jewel Food Stores)... E&S 
Co-op (East. Coop. Wholesale) ...... Sweet 
Co-op’ (Nat'l Coops.) ...........--. Sweet 
Cosmos (Sussman, Wormser) ...... Sweet 


Country Kist (Mian. Valley Can.).. E&S 
Del Monte (Calif. Pack. Corp.) .... E&S 


Dellford (Middendorf & Rohrs) ..... Early 
Dodge (Haas Brog.) .............-. Sweet 
Economy (Equitable Cash Groc.) ... Sweet 
Fame (Fame Can. Co.)............. E&S 
Ferndell (Sprague, Warner) ....... E&S 
Fresh Flavor (Rogers) ............. Sweet 
Freshpak (Grand Union)........... Sweet 
Geneva’ (Geneva Preserv. Co.) ...... Sweet 
Gerber’s (Gerber Prod. Co.)........ Sweet 
Gerbro (Gerber Bros.)............. Sweet 


Green Giant (Minnesota Valley Can.) Sweet 
Happy-V ale (Emery Food Co.)...... Sweet 


rae. Ol MORORD oo5 occ detisdces Sweet 
Highway (Gen. Food Prod.) ........ Sweet 
Hi Ho (Minnesota Valley Can.).... Sweet 
IGA (Indep. Groce. Alliance) ........ Sweet 
Undustry (Gen. Food Prod.)........ Sweet 
rr Cee. SERED. wc ccccnceccs cs Sweet 
Jack Sprat’ (Jack Sprat Foods) ..... E&S 
Krasdale (A. Krasne).............. Sweet 
Kroger’s Country Club’ (Kroger)... E&S 
Kuner’s (Kuner Pickle Co.) ........ Sweet 
Lakeside (Lakeside Pack. Co.) ..... Sweet 
ED et ree uniwegwes E&S 


Mission (Calif. Pack. Corp.) ........ Sweet 


OR DISTRIBUTOR STYLE 


AVERACE 
COST PER 


NO.2CAN AVERAGE 


(¢) 


SCORE 
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AVERAGE 
COST PER 
BRAND AND PACKER NO.2CAN AVERAGE 
OR DISTRIBUTOR STYLE (¢) SCORE 


GRADE B—CONT'D 





Monarch (Reid, Murdoch) ......... E&S 18 84° 
Nugget’ (F. M. Wilson) ............ E&S 14 81° 
P&G (Paxton & Gallagher) ......... Sweet 18° 77 
Premier’ (F. H. Leggett)....... ico" ee 18 84 
Red & White (Red & White) ....... E&S 16 83 
Reeves’ Best (Daniel Reeves) ...... Sweet 21 81 
ET bd s «wade hkde kath Sweet 15 83 
a RE a one E&S 12 85° 
Rose-Dale (Libby) ............... E&S 13 85 
Royal Scarlet (R. C. Williams) ..... Sweet 20 84 
CPA 4. vcccccecddonc Early 20 84 
Snider (Snider Pack. Co.) .......... E&S 13 82 
Stokely’s (Stokely Bros.)........... E&S 14 84 
Success (Jacobson Shealy).......... E&S 14 78 
Superfine (Chas. G. Summers, Jr.) .. Sweet 19 77 
Sweet Life (Sweet Life Food) ....... Sweet 13 83 
Tastewell (Nat'l Retailer-Owned 

Caley cosets bbe cece ekedees E&S 14 84 
Trupak’ (Haas Bros.).............. Sweet 14 82 
Valley Prime (Minn. Valley Can.) .. Sweet 11° 78 
Walla Walla’ (Walla Walla Can.) ... Early 16 88 
Wellman (Wellman-Peck) ......... E&S 15 84 
Westlake (Briardale Stores) ........ E&S 14 87 
White Rose (Seeman Bros.) ........ Sweet 17 85 
Yacht Club (Reid, Murdoch) ....... Sweet 13 78 
Yellowstone (Paxton & Gallagher)... E&S 15 82 

GRADE C 
(In alphabetical order) 

Brimfull (H. A. Marr)............. E&S 15 72 
Catenial (GarGee) 2... ciscsccsscss Sweet 10 72 
Gee. Cees GF CA) 06. cect secodiess Early 9 72 
hg a ore E&S 9 72 
Nu-Deal (V. Traverso) ............. Sweet ll 76 
Plee-Zing (Plee-zing, Inc.)......... Sweet 15 74 


(Cont'd next page) 
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AVERAGE 
COST PER 
BRAND AND PACKER NO.2CAN AVERAGE 
OR DISTRIBUTOR STYLE (¢) SCORE 
GRADE C—CONT'D 
Red-Goose (Piggly Wiggly Corp.)... Sweet 9 76 
Saracen (Emery Food Co.)......... Sweet 13 69 
DT CD eissccicecscnsanee Early 10 75 
SUBSTANDARD 
(In alphabetical order) 
Mariposa (Calif. San. Can.)........ Dried 7 
Pride of the Farm (Thos. Roberts) . Sweet 10 
Val Vita (Val Vita Food Prod.)...... Dried 6" 





1 Labeled “Fancy” or “Grade A.” 710%-oz. can. *16- or 17-02. can. 
*Labeled “Grade C.” *® Labeled “Choice” or “Grade B."’ * Quality variable. 
T 15%-or. can. 





CANNED SPINACH 


The following ratings of canned spinach are based on tests 
made by U. S. Government graders, covering color, flavor, ab- 
sence of defects, tenderness and texture. 

There are two acceptable grades: A (score 85-100) and C 
(score 70-84). 

A total of 174 samples was tested. 

From CU Reports, February 1940. 

Note explanatory footnotes at end of table. 


AVERAGE 





COST COST 

LABEL PER PER 
BRAND AND PACKER WEICHT CAN LB. AVE®RACE 
OR DISTRIBUTOR (0z.) (¢) (¢) SCORE 

GRADE A 
(In alphabetical order) 

RR Ramee st 8 ll 98 8 
Bohack’s (H. C. Bohack)...... 27 14 8.3 87 
C-H-B (Calif. Conserv.) ......... 18 ll 98 87' 
Co-op (Nat'l Coops.)........... 27 14 8.3 OF 


Country Club (Kroger Co.).... 18° 11 98 86" 
Del Monte (Calif. Pack. Corp.). 18 








D 
D 
F 
F 
F 
G 
G 
G 
Ei 
» 
A 
N 
P 
F 
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(7 AVERACE——, 
cost COST 
LABEL PER PER 
BRAND AND PACKER WEIGHT CAN LB. AVERAGE 
OR DISTRIBUTOR (oz.) (¢) (¢) SCORE 








GRADE A—CONT'D 
Dellford (Middendorf & Rohrs). 19 15 


Dodge (Haas Bros.)............ 27 13 
F&P (Filice & Perrelli)......... 27 12 
Foote’s (D. E. Foote).......... 18 10 
Freshpak (Grand Union)....... 27 15 
Gibbs (Gibbs & Co.)........... 18 9 
Good (Good Can. Corp.)....... 18 9 
Grisdale (Gristede Bros.)....... 27 19 
Hunt’s (Hunt Bros.)............ 27 13 
Monarch (Reid, Murdoch)...... 18° 15 
Nelson’s (Nelson Canning) ...... 18" 9 
Nugget (F. M. Wilson)......... 15 9 
Premier (F.H. Leggett) ........ 15° 10 
Pride of the Farm (Thos. 

te indie co iene cee 18 10 
S&W (Sussman, Wormser)...... 18 15 
Stokely’s (Stokely Bros.)....... 27 15 
Tastewell (N.R.O.G.) ......... 27 11 
United (Hancock Nelson) ....... 27 18 


Yellowstone (Paxton & Gallagher) 27 15 


GRADE C 
(In alphabetical order) 
Brimfull (Kitchen Products)... 18° 10 
Cherry Valley (Jewel Food Stores) 18 10 


Colonial (Nat'l Food Prod.)..... 18 9 
Co-op (Central Co-op Wholesale; 
purchased in Fla.)............ 27 16 


Emerald Bay (Gen. Food Prod.) 27 12 
Full O’ Gold (Sutter Pack. Co.) 10 10 


Hemet (Hemet Pack.) ......... 17 8 
Highway (Gen. Food Prod.).... 27 10 
i MD, -«nentin’d Jaxncien dude 18” 8 
Iris (Haas, Baruch)............ 15 10 
Krasdale (A. Krasre).......... 27 17 


12.6 90 
7.7 91 
7.1 86" 
8.9 85" 
8.9 90 
8.0 89" 
8.0 91 

113 89 
7.7 85 

13.3 92 
80 85" 
9.6 91 

10.7 91 
8.9 

13.3 


8.9 84 
8.9 80 
8.0 79 
95 82 
7.1 81° 
16.0 79 
75 83" 
59 78 
7.1 83 
10.7 78 
10.1 83" 


(Cont'd next page) 
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(7 AVERACE——"\ 
COST cost 
LABEL PER PER 
BRAND AND PACKER WEICHT CAN LB. AVERACE 
OR DISTRIBUTOR (0z.) (¢) (¢) SCORE 


GRADE C—CONT'D 
Lily of the Valley (Snider Pack.) 15 10 10.7 77 


Masterpiece (Calif. San. Can.) .. 27 9 5.3 84' 
ED SUMED) (ii85s corse cones 18 8 7.1 80 
Phillips (Phillips Pack. Co.).... 18 9 8.0 84" 
Puneh (Schuckl) .............-. 27 10 5.9 79 
Red & White (Red & White)... 27 18 10.7 83' 
Royal Scarlet (R. C. Williams). 27 19 11.2 81 
Sacramento (Bercut-Richards).. 27 14 8.3 81" 
Trupak (Haas Bros.).......... 27 13 7.7 82" 
Wellman (Wellman-Peck) ...... 15 10 10.7 81 
White Rose (Seeman Bros.).... 27 16 9.5 84 
Yacht Club (Reid, Murdoch).... 18 13 11.5 80 
SUBSTANDARD 
(In alphabetical order) 

OS EE ee 18 13 11.6 SS‘ 
Little Mill (Springdale Canning) 18 9 8.0 SS* 
Mission Inn (Hemet Pack.)..... 27 8 4.7 Ss* 
Nu-Deal (V. Traverso).......... 27 10 5.9 SS‘ 
Snider (Snider Pack. Corp.).... 15 18 19.2 SS* 
Val Vita (Val Vita Food Prod.). 27 ll 65 Ss‘ 
Webster's (G. L. Webster)...... 18 10 8.9 SS* 

1 Quality variable. ? Two cans slack-filled. * One can slack-filled. * One or 


more cans Substandard. 





CANNED TOMATOES 


Tomatoes are rated by U. S. Dep't of Agriculture graders on 
the basis of the following factors: percentage of whole tomatoes, 
solidity, color, absence of defects, flavor. Grades are A (90 to 
100), B (75 to 89), C (60 to 74). Substandard includes all with 


scores of less than 60, or tomatoes which are mushy or have too 


low a portion of drained solids. Such tomatoes are entirely edible, 
and represent good values for such things as soups or sauces, 
provided their prices are low. 
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| From two to five cans of each brand were tested, a total of 206 


cans. 
| From CU Reports, July 1940. 


RAGE Note explanatory footnotes at end of table. 
IRE AVERAGE 
COST PER 
| BRAND AND PACKER NO.2CAN AVERAGE 
17 | OR DISTRIBUTOR (¢) SCORE 
 —— p-dasteagitpentiienediienthenesienai 
30 GRADE A 
34" Grisdale’ (Gristede Bros.) ............e6s- 15 91 
"9 Masterpiece (Calif. Sanitary Can. Co.).... 12° 91 
S GRADE B 
~ (In alphabetical order) 
9! Mead (PF. ME, Ball). cwcccseckdevivetve 11° 79 
1 =| Apte (Apes Give. Cam, Gor) oobi ser ceicscse 13 82 
, | Bernice (Krasne Bros.) ..............200% 12 84 
9 | Blue& White (Red & White) ............ 14 82 
| Bohack’s' (H. C. Bohack)............... 13 86 
| Bonnie Best (Younglove Groc. Co.)...... 10 79° 
Briardale’ (United Grocers) .............. 13 86 
S! Co-op (Central Coop. Wholesale) ......... 12 85 
‘St Dellford (Middendorf & Rohrs).......... 12 85 
Ss! Elmdale (Nat'l Retailer-Owned Groc.) .... 9 79° 
sf Exquisite (Santa Cruz Fruit Pack. Co.).... 13° 83 
s | F&P (Filice & Perrelli)..............600: 10 85 
S! | Fairway (Twin City Wholesale Groc.)..... 15° 83 
S! Grand Union (Grand Union)............ 13 80 
De CW. RR. MOREE) ves crevcresacetededet 13 83° 
or | Hunt’s Supreme (Hunt Bros.)........... 1¢ 83° 
it CD cacctwenvehrs beyewereee sted 7 80 
i Sh, PED. nese cnbarstiawe secs 13 86 
ee C0. BOGOR, oc nccasacncuaeee ee 13 83 
Kuner’s (Kuner Pickle Co.) .............. 8° 79 
on | Lily White’ (R. H. Macy) ................ 12 82 
es, | Mayflower (Marshall Can. Co.).......... 9 7 
to | Monarch (Reid, Murdoch)............... 15 85 
th | Pine Cone (Albert W. Sisk)............. 9 77 
oo | Plee-Zing (Plee-zing, Inc.) .............. 12 77 
le, | Prattlow’ (Pratt-Low Preserv. Co.)........ 12 83 
3, | Premier (F. H. Leggett) ..............--- 12 87° 
| Pride of the Farm (Thos. Roberts) ....... 8 80° 


(Cont'd next page) 
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AVERACE ‘j 
COST PER 
BRAND AND PACKER NO.2CAN AVERAGE 
OR DISTRIBUTOR (¢) SCORE 
GRADE B—CONT'D 
Red & White (Red & White) ............ 14 83 
Red Hill (Gen. Food Prod.) .............. 12” 85 
Reeves’ Best’ (Daniel Reeves) ........... 13 89 
Rock Dell’ (Younglove Groc. Co.)........ 12° 89 
Royai Scarlet (R. C. Williams) ........... 15 88 
S&W (S&W Fine Foods) ..........ceeee. 14 89 
Saracen (Emery Food Co.) ............+.. 9 81 
Staff-o-Life (Canners Exchange) ......... 9 81 
RE eer 9 83 | 
Sun-Blest (Jacobson-Shealy) ............ 15 86 | 
Sweet Girl (Sterling Food Prod.)......... 13 80 | 
CD 626 tivdasecccaceee 11 88 
White Rose (Seeman Bros.)............. 12 82° 
Yellowstone (Paxton & Gallagher) ........ 15 82 
GRADE C ) 
(In alphabetical order) 
Bounds (Geo. A. Bounds) ............... 10° 77 
Encore (Snider Pack. Corp.) ............. 13 81’ 
Engelman Gardens (Engelman Can. Co.) . 7 77 
Happy-Vale (Emery Food Co.) ........... 9 7 
Lily of the Valley (Snider Pack. Corp.)... 12 83" | 
Peninsula (Peninsula Pack. Co.)......... 8 73 
Phillips (Phillips Pack. Co.)............. 9 76 | 
ED, on cs dos néwenthanedde 10 73° 
Yacht Club (Reid, Murdoch)............ ll 73" 
SUBSTANDARD 


(In alphabetical order) 


The following were Substandard because one or 
cans tested had unsatisfactory solidity: 


Ser Cees CR) ooccccosccsesccecccs 29° 
Del Monte (Calif. Pack. Corp.).......... 12 
Economy* (Equitable Cash Groc.)........ 10° 
Freshpak (Grand Union)..............+. 13° 
Jack Sprat (Jack Sprat Foods)........... ll 


Klondike (Klondike Can. Corp.)......... 








B2e28a~-wne 











y | 
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AVERAGE 
COST PER 
BRAND AND PACKER NO.2CAN AVERAGE 
OR DISTRIBUTOR (¢) SCORE 
SUBSTANDARD—CONT'D 
OE EE ETE LE GE AP IS IR. l 79° 
Sanitarium’ (Battle Creek Food Co.) ...... 18 76° 
Silver-Dale (Emery Food Co.)........... 10° 79 
Snider (Snider Pack. Corp.) .............+. 10 77 
Stokely’s (Stokely Bros.).............++: 13 83° 
Val Vita (Val Vita Food Prod.)........... 12’ 77 


The following was Substandard because one can tested was a 
“sweller”: 
Wellman (Wellman-Peck) .............. ll 9s 


i Labeled “Fancy” or “Grade A.” * No. 2% can (1 Ib., 12 o2.). ® Quality 
variable. * Labeled “Standard” or “Grade C."" ® 16-02. can. * Labeled “Choice” 
or “Grade B.”" * Score Grade B; rated Grade C because of low percentage of 
whole tomatoes. 


CANNED TOMATO JUICE 


CU’s tests of tomato juice took in 69 brands and a total of 208 
samples. From two to seven samples of each brand were tested. 
Scores are based on flavor, color, consistency, and absence of de- 
fects as determined by graders in the U. S. Dep't of Agriculture. 
While an attempt was made to purchase cans approximately the 
same size for the tests, in many cases only larger or smaller cans 
could be obtained. In connection with the figures on cost per 
serving, it should be remembered that larger cans of any brand 
should be more economical than the smaller ones. 

No tomato juice cocktails were included in the tests. 

From CU Reports, June 1940. 

Note explanatory footnotes at end of table. 





(Cont'd next page) 





The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible. In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 
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7— AVERAGE 
COST COST PER 
4-0z. 
SERVING 


(¢) 


CAN PER 

BRAND AND PACKER SIZE CAN 

OR DISTRIBUTOR (FL.Oz.) (¢) 
GRADE A 


(In alphabetical order) 
American Beauty (Morgan Pack. 


AE eS ee 46 16 
Ann Page’ (A&P)............. 12.5 6 
Beech-Nut (Beech-Nut Pack. Co.) 12.5 9 
Briardale’ (Briardale Co.) ...... 15 9 
C. H. B. (Calif. Conserv. Co.) .. 18 8 
Campbell’s (Campbell Soup Co.) 14 9 

8 


ITE chun denens cd0d00s cen 20 
College Inn (College en Food 

DE de neadh tebe ucentes 14 9 
Co-op’ (Nat'l Coops.). eevee 26 9 
Crosse & Blackwell’ (Cr ‘rosse & 

CS ee 15.5 10 
Del Monte (Calif. Pack. Corp.) .. 18 8 
F&P (Filice & Perrelli)........ l 7 
Fame (Fame Can. Co.)......... 18 8 
Glorietta’ (Santa Clara Pack.).. 18 7 
Grisdale’ (Gristede Bros.) ...... 14 10 
feemee (HE. J. Heins) ......- 000 12 8 
Hunt’s Supreme (Hunt Bros.) .. 15 7 
PT Cis 6 BED vecocccccccs 13.5 5 
IGA (Indep. Groc. Alliance) ..... 15 9 
Iris’ (Haas, Baruch)............ 15 8 
Island Manor (H.C. Bohack)... 24 9 
Jack Sprat (Jack Sprat Foods).. 12.5 7 
Joan of Arc (Illinois Can. Co.).. 24 10 
Krasdale (A. Krasne).......... 13.5 5 
Kroger’s Country Club (Kroger 

ES eee 24 9 
Lily White (R. H. Macy)....... 13.5 8 
Loudon (Loudon Pack. Co.) .... 20 10 
Pierce’s (Utah Can. Co.)....... 10 5 
Plee-Zing’ (Plee-zing, Inc.) ..... 20 10 
Premier (F. H. Leggett) .....-. 16° 15 


AVER- 
ACE 
SCORE 





RRRGE 


RRRSSH 





en 
















2 eo 
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7 AVERACE 
COST COST PER 
CAN PER 4-0Z. AVER- 
BRAND AND PACKER SIZE CAN SERVING ACE 
OR DISTRIBUTOR (FL.Oz.) (¢) (¢) SCORE 
GRADE A—CONT'D 
Red & White (Red & White)... 13.5 10 3.0 87 
Reeves’ Best’ (Daniel Reeves) .. 20 9 18 85 
Dee A. Bs MN nvceceeeceae 10 5 2.0 87 
Rock Dell’ (Younglove Groc. Co.) 15 9 2.4 87 
Royal Scarlet (R. C. Williams) .. 12.5 5 16 86 
S&W (Sussman, Wormser) ..... 18 8 18 88 
Shurfine (Nat'l Retailer-Owned 
DD: icc eke peseamkanwire kee 20 13 2.6 88 
Snider (Snider Pack. Corp.) .... 20 9 18 86 
Sunny Dawn (Gen. Food Prod.) . 18 7 16 85 
Sweet Girl (Nat'l Tea Co.)...... 24 10 1.7 86 
Tastewell (N.R.O.G.).......... 18 7 1.6 86 
Trupak* (Haas Bros.) .......... 15 7 1.9 87 
Val Vita’ (Val Vita Food Prod.). 13.5 5 15 87 
Welch's (Welch Grape Juice Co.) 16° 14 3.5 86 
White Rose (Seeman Bros.).... 20 10 2.0 86 
GRADE C 
(In alphabetical order) 
Alice of Old Vincennes (Vin- 
eee 16° 10 25 83 
Armour’s Star (Armour & Co.) . 20 10 2.0 80 
Aylmer" (Canadian Canners, Ltd.) 20 7 14 83 
| Chimes (Pratt-Low Preserv. Co.) 15 8 2.1 84 
Creseca (Cresca Co.) ......00008% 13.5 8 2.4 80 
Dellford (Middendorf & Rohrs) 16° 12 3.0 85* 
Exquisite (Santa Cruz Pack.)... 19 8 1.7 82 
Grand Union (Grand Union Co.) 20 10 2.0 80 
| Toma (A&P) ........-eeeeeeees 24 9 L5 84 
| Kemp’s Sun-Rayed (Sun-Rayed 
Re Reowhonenvbae Chnadeatess 20 10 2.0 83 
Kern’s (Kern Food Prod.)..... 18 8 18 82 
Kuner’s (Kuner Pickle Co.).... 13.5 8 2.4 84° 
ere CEA) oncuckcecesded 14 8 2.3 82 
| Mariposa (Calif. Sanitary Can.). 18 6 1.3 79 
Monarch (Reid, Murdoch) ..... 18 8 18 83 





(Cont'd next page) 
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(—— AVERAGE" 
COST COST PER 
CAN PER 4-0z. AVER 
BRAND AND PACKER SIZE CAN SERVING ACE 
OR DISTRIBUTOR (FL.0z.) (¢) (¢) score 
GRADE C—CONT'D 
P&G (Paxton & Gallagher) ..... 18 1] 2.4 83 
Phillips (Phillips Pack. Co.)... 14 8 2.3 81° 
Sanitarium’ (Battle Creek Food) 14 14 4.0 80 
Scott Co. (Morgan Pack. Co.) ... 24 9 15 83 
Silver Ribbon’ (Baxter Can. Co.) 10 4 1.6 78° 
Stokely’s (Stokely Bros.) ....... 14 8 2.3 82 
Swift's’ (Swift & Co.).......... 18 7 1.6 83 
Van Camp’s (Van Camp's) ..... 23 10 1.7 84 | 
24 gti 


Webster's’ (G. L. Webster) ..... 10 6 


1 Labeled “Fancy” or “Grade A.” ? Quality variable. * Packed in bottles) 
* Score Grade A; rated Grade C because of defects. ® Labeled “Choice.” ; 





CANNED CHICKEN SOUPS | 


Since no government grades or standards have been estab 
lished for canned soups, CU’s ratings are based on controlled 
taste tests, with from 25 to 30 persons. Since taste is a subjee 
tive factor, those individuals who find that their opinions differs 
from the results here reported should follow the dictates of 
their own preferences. For the great majority of persons, t 
ratings should serve as a useful guide. 

Brands are listed in order of preference in the flavor testa 
best first. Note also cost per serving. 


From CU Reports, April 1940. 


Ratings in Order of Preference 





COST PER 
PRICE NET 4-0z. 
BRAND AND PACKER PER CAN WEIGHT SERVING) 
OR DISTRIBUTOR (¢) (0z.) (¢) | 
Crosse & Blackwell Chicken- 
Noodle (Crosse & Blackwell) 13 16.5 3.2 


Campbell’s Condensed Chicken 
Soup with Rice (Campbell 
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Ratings in Order of Preference 








COST PER 
PRICE NET 4-02. 
BRAND AND PACKER PER CAN WEICHT SERVING 
OR DISTRIBUTOR (¢) (0z.) (¢) 
Campbell’s Condensed Chicken 
a eee 10 10.5 1.9" 
Co-op Chicken-Noodle (Nat'l 
hs MED dnbscsenesdoetn 13 16 3.3 
Heinz Chicken Soup with Rice 
Be eee eer 13 16 3.3 
Heinz Chicken-Noodle ........ 15 16 38 
Westchester Chicken Broth with 
Rice (Pure Food Factory)... 10 13 3.1 
Richardson & Robbins Chick- 
en Broth with Rice (Richard- 
son & Robbins) ............. 14 125 4.5 
IXL Chicken Broth with Rice 
(Workman Pack. Co.)...... 8 13 2.5 
Phillips Condensed Noodle Soup 
with Chicken (Phillips Pack. 
COE, . cdlithusesbencducaweuss 7 10.5 13° 
White Rose Chicken-Noodle 
COORD » d'ncecscncsek 15 13 46 
Hormel Chicken-Noodle (Geo. 
A. Teams & Ca) oc. cvisccess 14 16 3.5 
College Inn Chicken Broth with 
Rice (College Inn Food Prod.) 7 12.5 2.2 
Lynden Egg Noodle and Chick- 
en Soup (Washington Coop. 
Egg & Poultry Ass’n)........ 9 10.5 1.7’ 


* When diluted with an equal amount of water. 





CANNED PEA SOUPS 


The following brands are listed in the order of their prefer- 
ence in controlled taste tests. Note also cost per serving. See 
introduction to ratings of canned chicken soups, page 56. 

From CU Reports, July 1940. 

Phillips Delicious Condensed 
(Phillips Pack. Co.) ........ 7 10.5 2.0°* 
(Cont'd next page) 
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Ratings in Order of Preference 
COST PER 
PRICE NET 4-02. 

BRAND AND PACKER PER CAN WEIGHT SERVING | 
OR DISTRIBUTOR (¢) (oz.) (¢) or 
Crosse & Blackwell Ready-to- cake 
Serve Cream (Crosse & Black- Cr 
al alle 9 13 16 3.3 . 
Campbell’s Condensed (Camp- - 
bal Soup Ca.) ......0.c0s<0s 9 10.5 24: | P | 

Co-op Ready-to-Serve Cream 

(Netional Coops.) .......... 13 16 3.3 7 
Habitant Ready-to-Serve (Habi- C 
— fs eer 10 29 14 He 
Hormel Ready-to-Serve (Geo. A. Hi 
SEY haasactcornaannnt? 15 16 38 ' 
Heinz Ready-to-Serve Cream (H. =. 

EE, ccc cccadnusdnadbe 13 16 $83.4 

Dennison’s Ready-to-Serve (But- 

PE CMD. cc cacencscctl y 15.5 > ie 

Gibbs Condensed (Gibbs & Co.) 5 10. ] i ' 

Rancho California Condensed 
(Sunnyvale Pack. Co.) ...... 5 10.5 1.7’ ox 
IXL Condensed (Workman ck 
PD ceccdeginedhaceha 9 16 18° “4, 
* When diluted with an equal weight of milk. vn 
ty 
CANNED TOMATO SOUPS “ 


The following brands are listed in the order of their prefer- 
ence in controlled taste tests (see introduction to ratings of ¢ 
canned chicken soups, page 56). The cost per serving is for 
soups prepared according to the directions on the label, and ¢ 
includes the cost of the milk to be added te the condensed (¢ 


soups. 
From CU Reports, May 1940. 
I 
Ann Page Condensed (A&P)... 6 10.5 18 
Campbell’s Condensed (Camp- * 


DEED ccascndectcens 8 10.5 2.1 : I 
Val Vita Condensed (Val Vita I 


eee eee ee 


ed 
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Ratings in Order of Preference 


COST PER 
PRICE NET 4-02. 
BRAND AND PACKER PER CAN WEICHT SERVING 
OR DISTRIBUTOR (¢) (0z.) (¢) 
Crosse & Blackwell Cream 
(Crosse & Blackwell) ....... 13 16 3.3 
Gibbs Condensed (Gibbs & Co.) 5 10.5 L5 
Phillips Condensed (Phillips 
St. GHA Gkewteeneceewee 5 10.5 15 
Rancho Condensed (Sunnyvale 
EE SA) CS ae 5 10.5 15 
Co-op Cream (Nat'l Coops.)..s 13 16 3.3 
Heinz Cream (H. J. Heinz).... 13 16 3.3 
Hormel Cream (Geo. A. Hor- 
SD.. «aegumedeendimeiedsions sire 13 16 3.3 





CANNED VEGETABLE SOUPS 


The following brands are listed in order of preference in 
controlled taste tests (see introduction to ratings of canned 
chicken soups, page 56). Note also cost per serving. Both 
“vegetarian” soups and those containing beef or beef stock are 
rated together; persons having a decided preference for either 
type should choose only from among soups of that type. 

From CU Reports, September 1940, 


Co-op Vegetable-Beef (Nat'l 


Coops.) eee eres reseseeeese 13 16 3.3 
Campbell’s Vegetable with Beef 

Stock (Campbell Soup Co.).. 9 10.5 ?° 
Campbell’s Vegetable Beef.... 9 1] 1.6" 


Crosse & Blackwell Vegetable 
with Beef & Beef Stock 


(Crosse & Blackwell) ........ 13 16.5 3.1 
Heinz Vegetable Soup with Beef 

Stock (H. J. Heinz)......... 15 16 38 
Campbell’s Vegetarian ....... 9 10.5 ) hi 
Heinz Vegetarian ............ 15 16 38 
Hormel Vegetable Soup with 

Beef Stock (Gee A. Hormel) 10 16 25 


(Cont'd next page) 
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Cost re neat 
PRICE NET 4-02. 
BRAND AND PACKER PERCAN WEIGHT SERVING) ____ 
OR DISTRIBUTOR (¢) (oz.) (¢) 
Ann 
Dennison’s Vegetable Noodle Co-o 
(Butler Pack. Co.).......... 9 15.5 2.3 Ww 
Scott County Condensed Vege- Pills 
table Soup (Morgan Co.).... 9 28 0.6* | Tin) 
Rancho California Condensed 5-Mi 
(Sunnyvale Pack. Co.)....... 5 10.5 1.0 W 
Phillips Delicious Condensed | Fish 
Vegetable (Phillips Pack Co.) 5 10.5 10° | Ce 
mS | Hec 
1 When diluted with an equal amount of water. C 
Spe 


TOMATO CATSUP a 


A new project on tomato catsup is under way and will be Mal 
reported on in CU Reports early in 1941. Cre 





BREAKFAST CEREALS 


Whole-grain cereals are a good source of the important) pj, 
vitamin B,, but refined cereals are not. 

Uncooked cereals are less convenient to serve but much) gy; 
cheaper than the precooked ones. Bran cereals are harmful to| p 
many persons, because they tend to irritate the intestinal tract | Pgs 
(see page 136). Mil 

In the table below, leading breakfast cereals are listed in| ps 
order of the number of calories furnished by 1¢ worth of each. | Poy 





See footnotes on page 63. Ral 
From CU Reports, January 1940. Wi 
COSTPER NET CALORIES 
BRAND AND MANUFACTURER PACKAGE WEIGHT PER _ 
OR DISTRIBUTOR (¢) oz.) ¢ 
UNCOOKED WHEAT CEREALS—REFINED C.J 





Fisher’s Farina (Fisher Mills Co.).... 15 32 
Co-op Wheat Hearts (Central Coop. 


8 
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COSTPER NET CALORIES 
d ray BRAND AND MANUFACTURER PACKAGE WEIGHT PER 
= OR DISTRIBUTOR (¢) (0z.) ¢ 

VYING ES Ses i - 

abe Ann Page Mello Wheat (A&P)...... 15 28 190 
Co-op Fancy Farina (Central Coop. 

3 NO ons oo deskctdesecée saa v) 14 160 

Pillsbury’s Farina (Pillsbury)....... 10 14 150 

6" | Tiny Tots (Ener-g Cereal Corp.)...... 23 28 130 
5-Minute Cream of Wheat (Cream of 

D? EMOGRD -o ocpedeudesudtesgneakebed a’ 23 28 130 
| Fisher’s Wheat Germ (Fisher Mills 

)? DEE, 0¢40etdelestudb ares teldedens 20 20 120 
| Hecker’s Cream Farina (Hecker Prod. 

ml EE a baghtsaheccsdemensesweatsse< 12 14 120 
| Sperry Wheat Hearts (Sperry Flour 

BEE sininis Ritidlite ciit'earived nen Wenkbaiieaneh 13 14 110 

Albers Pearls of Wheat (Albers Bros.) 13 14 110 

be! Malto Meal (Campbell Cereal Co.)... 24 26 110 


Cream of Wheat (Cream of Wheat) . oo ae 14 100 





UNCOOKED WHEAT CEREALS—UNREFINED 





‘ant! Fisher’s Cracked Wheat (Fisher Mills 


Dn oleh aunsddstns ds nbdbheociees 15 32 230 
el GLF Rolled Wheat (Cooperative G.L.F. 
EE. aca, ot Sey GSA a Ce bee at 15 32 230 
‘act | : Post-O (General Foods).............. 14 24 170 
Milkwheato (Cooperative G.L.F.Prod.)* 21 32 160 
in} Wheatsworth Cereal (National Biscuit) 16 20 140 
ich. | Pettijohn Rolled Wheat (Quaker Oats) 19 22 130 
Ralston Wheat Cereal (Ralston Purina) 23 24 110 
Wheatena (Wheatena) .............. 23 22 100 
ES 
R 





UNCOOKED OAT CEREALS 





__ | G.L.F. 50-50 Rolled Wheat and Oats 


(Cooperative G.LF. Prod.)? ececctéese 13 32 290 
) | Sunnyfield Rolled Oats (A&P)...... 8 20 280 
Quick Quaker Oats (Quaker Oats)... 9 20 250 


(Cont'd next page) 











CEREALS 


COSTPER NET — 





BRAND AND MANUFACTURER PACKAGE WEIGHT PER 
OR DISTRIBUTOR (¢) oz.) ¢ 

Sperry Quick-Cooker Oats (Sperry 

SINE 4d =n cites aanaain Ainwreeebly-e 9 20 250 
Quaker Oats (Quaker Oats)......... 9 20 240 
Albers Carnation Quick Oats (Albers 

ESS SN EE Py eee 10 20 220 
Milkoato (Cooperative G.L.F. Prod.)* 19 32 190 
H-O Quick Oats (Hecker Prod. Corp.) 12 20 190 





UNCOOKED CORN CEREALS 





Jenny Wren Yellow Corn Meal (Jenny 
SSS Se Ee 6 24 400 
Sunny field Yellow Corn Meal (A&P). 7 24 360 
Globe “Al” Yellow Corn Mea! (Globe 
a ee ee ee 8 20 250 


Quaker Yellow Corn Meal (Quaker 


TT = aan aca minnaes aaa eee 10 24 240 . 












UNCOOKED RICE CEREALS 





Reeves’ White Rice (Daniel Reeves)... 10 16 160 
Comet Brown Rice Whole Grain 
(Comet Rice Mills) ...............- 9 12° 130 





READY-TO-EAT WHEAT CEREALS 





Shredded Wheat (National Biscuit).. 12 12 110 
Co-op Wheat Flakes (Central Coop. 
ODER DE TE 10 10 110 
Shredded Ralston (Ralston Purina).. 14 12 100 
Sunshine Rippled W heat ( Loose-Wiles) 10 9 100 
Ruskets (Loma Linda Food Co.)..... 14 12 90 
Sunny field Wheat Puffs (A&P)..... 5 4 9a 
Kellogg’s Krumbles (Kellogg)....... 12 9 80 
Huskies (General Foods)............. : : 80 
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ORIES COSTPER NET CALORIES 

"ER | gRAND AND MANUFACTURER PACKAGE WEIGHT PER 

¢ OR DISTRIBUTOR (¢) oz.) ¢ 
Force (Hecker Prod. Corp.).......... 12 9 80 

50 | Grape-Nut Flakes (General Foods)... 10 7 80 

40 | Wheaties (General Mills)............ 12 8 70 
Grape-Nuts (General Foods)......... 18 12 70 

220 | Kellogg’s Wheat Krispies (Kellogg) . 13 8 70 

90 | Quaker Puffed Wheat (Quaker Oats) 10 3.5 40 

90 

— READY-TO-EAT CORN CEREALS 

| Albers Corn Flakes (Albers Bros.)... 5 8 175 
Sunny field Corn Flakes (A&P) ...... 5 8 170 

00 |} Co-op Corn Flakes (Central Coop. 

60 NS OEE eee See ee 9 13 160 
Post Toasties (General Foods)........ 7 8 120 

50 | Kellogg’s Corn Flakes (Kellogg).... 8 8 110 

- pee (Gomersl BEilis) ... 5 ocdciccesivcsece 13 7 60 

a READY-TO-EAT RICE CEREALS 

~ | Sunnyfield Rice Puffs (A&P)....... 5 4.5 100 
Heinz Rice Flakes (Heinz).......... 12 65 50 
Quaker Puffed Rice (Quaker Oats).. 10 4 50 
Kellogg’s Rice Krispies (Kellogg)... 12 5.5 50 





READY-TO-EAT BRAN AND PART-BRAN CEREALS 





10 Co-op 40% Bran Flakes (Central 


it, WT sccckesesschneons 10 10 100 
10 | Kellogg’s Pep (Kellogg)............. 12 10 0) 
0 | Post’s 40% Bran Flakes (General 
Ds avsdindadkcosssnstheseaen 10 8 80 
0 | Pillsbury’s Wheat Bran (Pillsbury).. 19 20 
- Kellogg’s All-Bran (Kellogg)........ 21 16 
0 1 Superior, Wis. * Buffalo, N. Y. 
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MISCELLANEOUS CEREALS 





BRAND AND COSTPER NET COSTP 
MANUFACTURER PACKAGE WEIGHT OUNCE 
OR DISTRIBUTOR TYPE (¢) (0z.) (¢) 





Ener-g (Ener-g Cereal 
ST eqns ceneiee Uncooked; whole 
wheat, bran, 
crushed oat 
groats, rye, 
flaxseed, wheat 


Si s«cuheseun 23 26 0.88 
Dina-Mite Blue Label 
(Dina-Mite Food 
PT cho intnesadedt Uncooked ; wheat, 
bran, flax....... 19 24 0.79 
Dina-Mite Red Label.Uncooked; oats, 
bran, flax ...... 19 20 0.95 
Roman Meal (Roman 
Set GAD deccecdes Uncooked ; wheat, 
rye, bran, flax... 17 15 1.13 
Crunch-ettes (Cera- 
ot AAS Prepared; wheat, 
rye, buckwheat, 
bran, oats, corn. 10 8 1.25 
W heato-Nuts 
(Langendorf United 
a oe Prepared; wheat, 
bran, malt...... 15 11 1.36 





COCOA 


Three types of cocoa are in general use, two of them covered 
by Federal Specifications: 


1. Breakfast Cocoas. These must have a cocoa fat content 


of at least 22% to meet Federal specifications. They are at least 
as nutritious as the next class, Dutch Process Cocoa, and far 
less expensive. 

2. Dutch Process Cocoas. These have the same fat require 
ment as Breakfast Cocoa, but are treated with an alkali, which 
reacts chemically with the cocoa, increasing the smoothness an 
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modifying color and flavor. Dutch Cocoas are generally more 
expensive than other types, and some authorities believe that 
the alkali treatment may reduce their digestibility. 


3. General Purpose Cocoas. Since these are not covered by 
Federal specifications, there is no set figure on their fat con- 
tent. Generally it ranges from 10% to 18%. The average cost 
is much lower than that of either of the other two types. 

Note that although cocoa is often used in feeding young 
children, it does contain the drug theobromine, which is closely 
related to caffeine, the drug found in coffee. Theobromine, be- 
sides its stimulating effect (not so strong as that of caffeine) is 
also a diuretic (tends to increase flow of urine). For these 
reasons, cocoa should not be given to nervous children, or to any 


| children just before bedtime. 


Studies made from time to time have indicated contamination 
of cocoa with lead, through carelessness in one stage or another 
of the manufacturing process. The amounts of lead found in 
cocoa are not likely to be dangerous unless a great deal is 
included in the diet. 

From CU Reports, November 1938; full discussion and list- 
ing of brands appears there. 


COFFEE 


The quality of a cup of coffee depends on many factors. 


Strength. Tests indicate that most people cannot distinguish 
between two cups of different brands of coffee brewed at the 
same strength. Given fresh coffees of two brands, an expensive 
one and a cheap one, they will usually select the one of the 
preferred strength regardless of price. But many of the stronger 
and more expensive brands require less coffee to reach a given 
strength than do the cheaper ones. Try experimenting with dif- 
ferent strengths of an inexpensive brand, to see which concen- 
tration best suits your personal taste. 

Freshness. Coffee loses its strength rapidly as it becomes 
stale, even before it develops off-flavor. Coffee in the bean be- 
comes stale more slowly than ground coffee. Tests indicate that 
coffee may retain its freshness longer if it is kept in a closed 
container in the refrigerator. Try to buy no more coffee at a 
time than can be used in a week or 10 days. 

Grind. Since bean coffee loses its freshness more slowly than 
ground coffee, it is best—in communities where there is a good 
source of fresh coffee—to purchase it in the bean and grind 
(Cont'd next page) 
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fresh before each preparation. Where this is not possible, have 
it ground at the store on purchase. If no loose fresh coffee is 
available, purchase in vacuum tins, but remember that this 
packing method adds about 4¢ to the cost of every pound. For 
best results in drip coffee makers, coffee should be ground 
about as fine as granulated sugar. For the Silex type, pulverized 
coffee should be used. 

Blend. Varieties of coffee range from the comparatively light 
Santos and Milds to the heavier-bodied Bogota. Selection de 
pends on individual preference, but remember that the strength 
to which the coffee is brewed is probably more important than 
the blend to the average coffee-drinker. 

Roast. Coffee is roasted to different degrees in different parts 
of the country and among different nationalities. Southern coffee 
is a light, cinnamon roast; Italian coffee is dark brown, almost 
burnt. This is again a matter of individual taste, although un- 
less you live near a store where you are able to have your 
coffee roasted to order, it is unlikely that you will be able to 
make a selection. 

Price. It is not necessary to pay a high price for good coffee. 
Although one must use more of the milder (and less expensive) 
types to make brew of a desired strength, the net cost of a cup 
of coffee is still likely to be cheaper with one of the less expen- 
sive brands. 

Coffee Makers. See page 236. 


FLOUR 


Whole-wheat flour contains valuable vitamins and minerals 
largely absent in white flour. Most important is thiamine (vita- 
min B,), of which whole wheat contains four to six times as 
much as white. But white flour does keep better and the bran 
in whole wheat is irritating for some persons. 

By a new process it is claimed that a portion of the valuable 
wheat germ can be retained in white flour without loss of keep- 
ing quality, and without the roughness of whole-wheat flour. 
Analyses believed reliable show a vitamin B, content for the 
new flour of about 340 International Units per pound—midway 
between ordinary white flour and whole-wheat flour. CU believes 
this may be a very important contribution to American nutti- 
tion, but does not have sufficient information as yet to give 
a definite rating. The new flour is sold under the brand names 
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Rich Heart, Vitchart and Sunlite; the process is owned by 
Morris Mills, Inc., Chicago. 


“Whole wheat” bread often contains large amounts of white 
flour. Labels should be carefully inspected for a statement of the 
actual composition. Rye bread usually contains large amounts 
of white flour, and the amount need not be declared. 

Because of the possibility that bleaching flour may slightly 
impair its nutritive value, and that the chemicals used may be 
undesirable, it is better to buy flours labeled “unbleached.” 

White flours do not differ greatly among themselves in nutri- 
tive value, but do in baking properties. The following ratings of 
general purpose, cake, biscuit and pancake flours are based on 
chemical and physical tests indicating baking quality. 

In low-cost diets-bread is important as an economical source 
of calories. In such diets it is especially desirable that for those 
who are not sensitive to it, at least some of the bread be whole 
wheat, and that a sufficient variety of other foods be included. 

From CU Reports, May 1939. 





GENERAL-PURPOSE FLOURS 
BEST BUYS 


(Excellent quality—in order of increasing cost per pound) 

Quaker (Quaker Oats Co., Chicago). Bleached. 5 lb., 17¢; 
cost per lb., 3.4¢. 24% lb., 53¢; cost per lb., 2.2¢. 

Blue Jewel (distrib., Jewel Food Stores, Chicago). Bleached. 
5 lb., 19¢; cost per lb., 3.8¢. 24% Ib., 59¢; cost per Ib., 2.4¢. 

Co-op (distrib., East. Coop. Wholesale, NYC). Unbleached. 
5 lb., 21¢; cost per lb., 4.2¢. 24% lb., 73¢; cost per Ib., 3¢. 

Gold Medal (General Mills, Minneapolis). Unbleached. 344 
Ib., 19¢; cost per Ib., 5.4¢. 24% Ib., 83¢; cost per lb., 3.4¢. 

Hecker’s Superlative (Standard Milling Co., Chicago). Un- 
bleached. 3% Ib., 17¢; cost per lb., 4.9¢. 24% Ib., 85¢; cost 
per lb., 3.5¢. 

Pillsbury’s Best (Pillsbury Flour Mills, Springfield, Ill.). Un- 
bleached. 3% lb., 17¢; cost per lb., 4.9¢. 241% Ib., 85¢; cost 
per lb., 3.5¢. 





Globe “Al” (Globe Mills, Los Angeles). Bleached. 4.9 Ibs., 
23¢; cost per lb., 4.7¢. 

Kitchen Kraft (distrib, Famous Flours, Inc., Omaha). 
Bleached. 2 lb., 10¢; cost per lb., 5¢. 


(Cont'd next page) 
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ALSO ACCEPTABLE 


The following flours are satisfactory as general-purpose 
flours. They are listed in order of increasing cost per pound. 
Sunnyfield (distrib., A&P Stores). Unbleached. 3% lb., 11¢; 

cost per lb., 3.1¢. 2444 lb., 55¢; cost per lb., 2.2¢. 

Hazel (Sterling Food Prod., Chicago). Bleached. 5 lb., 15¢; 
cost per lb., 3¢. 24% lIb., 57¢; cost per lb., 2.3¢. 

Krasdale (distrib., A. Krasne, NYC). Unbleached. 3% Ib., 
12¢; cost per lb., 3.4¢. 24% lb., 59¢; cost per lb., 2.4¢. 

Mystic (International Milling Co., Minneapolis). Bleached. 5 
lb., 19¢; cost per lb., 3.8¢. 24% Ib., 59¢; cost per lb., 2.4¢. 

Bohack’s Fancy (distrib., H. C. Bohack Stores, Brooklyn). 
3% Ib., 12¢; cost per lb., 3.4¢. 24% Ib., 59¢; cost per Ib., 2.4¢. 

Red Owl (distrib., Red Owl Stores, Minneapolis). Bleached. 
10 lb., 33¢; cost per lb., 3.3¢. 24% lb., 65¢; cost per Ib., 2.7¢. 

Henkel’s Extra Fancy (Commercial Milling Co., Detroit). 
Bleached. 5 lb., 22¢; cost per lb., 4.4¢. 24% lb., 77¢; cost 
per lb., 3.1¢. 

Red & White Extra Fancy Patent (distrib., Red & White 
Corp., Chicago). Bleached. 5 lb., 25¢; cost per lb., 5¢. 24% 
lb., 77¢; cost per lb., 3.1¢. 

Royal Scarlet (distrib., R. C. Williams, NYC). 3% lIb., 19¢; 
cost per lb., 5.4¢. 24% lb., 79¢; cost per Ib., 3.2¢. 

Jack Sprat (distrib., Jack Sprat Foods, Marshalltown, Iowa). 
Bleached. 5 |b., 22¢; cost per lb., 4.4¢. 24% l|b., 79¢; cost 
per Ib., 3.2¢. 

Co-op (Farm Bureau Mills, Auburn, Ind.). Unbleached. 5 Ib., 
21¢; cost per lb., 4.2¢. 24% lb., 79¢; cost per lb., 3.2¢. 

Harvest Blossom (distrib., Famous Flours, Inc.). Bleached. 
4.9 lb., 17¢; cost per Ib., 3.5¢. 

Occident (Russel-Miller Milling Co., Minneapolis). Bleached. 
5 lb., 23¢; cost per lb., 4.6¢. 24% lb., 89¢; cost per Ib., 3.6¢. 

Fisher’s Blend (Fisher Flouring Mills, Seattle). Bleached. 2 
Ib., 15¢; cost per lb., 7.5¢. 

The following brands were, for the reasons stated, different 
from the normal general-purpose flours. They are nevertheless 
acceptable. 

Come Again (distrib., Sterling Food Prod. Chicago). 

Bleached. 5 lb., 13¢; cost per lb., 2.6¢. 24% Ib., 49¢; cost 
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ALSO ACCEPTABLE—CONT'D 
per lb., 2¢. More suitable for bread than for general-pur- 
pose flour. 

Country Club (distrib., Kroger Co., Cincinnati). Bleached. 
24% |b., 69¢; cost per lb., 2.8¢. Rather weak dough, similar 
to cake flour. 

Macy’s Lily White (distrib, R. H. Macy, NYC). 3% Ib. 
21¢; cost per lb., 6¢. 24% lb., 83¢; cost per lb., 3.4¢. More 








suitable for bread flour than for general use. 
eresota (Standard Milling Co., Chicago). Unbleached. 12 
lb., 50¢; cost per lb., 4.2¢. 24% lb., $1; cost per lb., 4.1¢. 


More suitable for bread flour than for general use. 


NOT ACCEPTABLE 
lona (distrib.. A&P Stores). Bleached. 24% Ib., 45¢; cost 
per lb., 1.8¢. 
ondale (distrib., Kroger Co.). Bleached. 24% Ib., 53¢; cost 
per lb., 2.2¢. 
econo (distrib., Grand Union Co.). Bleached. 3% Ilb., 13¢; 
cost per lb., 3.7¢. 24% lb., 59¢; cost per lb., 2.4¢. 
es’ Best (distrib., Daniel Reeves). Unbleached. 3% Ib., 
12¢; cost per lb., 3.4¢. 24% lb., 69¢; cost per lb., 2.8¢. 
















a CAKE FLOUR 


BEST BUYS 
nny field (distrib., A&P Stores). Bleached. 5 lb., 12¢; cost 
per lb., 2.4¢. 
ntry Club (distrib., Kroger Co., Cincinnati). Bleached. 
5 Ib., 15¢; cost per Ib., 3¢. 
perry (Sperry Flour Co., Western div., General Mills, San 
Francisco). Bleached. 4.9 lb., 19¢; cost per lb., 3.9¢. 
White (Valier & Spies Milling Corp., St. Louis). 
Bleached. 2% Ib., 15¢; cost per lb., 5.5¢. 
Fairy (Airy Fairy Foods, Minneapolis). Bleached. 2% 
b., 15¢; cost per lb., 5.5¢. 
. ALSO ACCEPTABLE 
(In order of increasing cost per pound) 


azel (distrib., Sterling Food Prod., Chicago). 5 lb., 29¢; 
cot per lb., 5.8¢. 





















(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 


Macy’s Lily White Pastry (distrib., R. H. Macy, NYC). 5 
34¢; cost per lb., 6.8¢. 

Stock’s Delicake (F. W. Stock & Sons, Hillsdale, Mic 
distrib., East. Coop. Wholesale, NYC). 5 lb., 37¢; cost 
lb., 7.4¢. 

Henkel’s Velvet (Commercial Milling Co., Detroit). Bleached 
2 |b., 15¢; cost per lb., 7.5¢. 

Globe “Al” (Globe Mills, Los Angeles). Bleached. 2 Ibs., 
oz., 18¢; cost per lb., 8¢. 

Red & White (distrib. Red & White Corp., ieee 
Bleached. 2% |b., 25¢; cost per lb., 9.1¢. 

Sno-Sheen (Pillsbury Flour Mills, Springfield, Ill.). Bleachg 
2% Ib., 25¢; cost per lb., 9.1¢. 

Swansdown (Igleheart Bros., Evansville, Ind.). Bleachd 
2% lb., 27¢; cost per lb., 9.8¢. 

Betty Crocker Softasilk (General Mills, Minneapolis 
Bleached. 2% l|b., 28¢; cost per lb., 10.2¢. 





NOT ACCEPTABLE 


Ballard’s Obelisk (Ballard & Ballard). Bleached. 5 Ib., 2 
cost per lb., 5¢. 

Monarch (distrib., Reid, Murdoch & Co.). 2% Ib., 22¢; 
per lb., 8¢. Good, but very weak. This means that this 
is suitable for biscuits and pie crusts, but if it is used 
cakes, the dough may rise unusually high, and may 
suddenly if there is a slight jar. 





BUCKWHEAT PANCAKE FLOURS—READY-MIXED 








Two types of pancake flour are in general use. They are 
“old-fashioned” type, containing buckwheat, and the “whi 
pancake flour, made of mixtures of other types of flour, 
erally including wheat, rye, rice or corn. Ready-mixed 
cake flours usually also contain baking powder, shorteni 
salt, sugar, and sometimes powdered skim milk. 


BEST BUYS 


Famo (Harris Milling Co., Mt. Pleasant, Mich.). 5 lb., = 
cost per lb., 4.6¢. Medium-dark buckwheat flour. 








~~ 
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BEST BUYS—CONT'D 
Hazel (distrib., Sterling Food Prod., Chicago). 4 lb., 23¢; 
cost per lb., 5.8¢. Medium-dark buckwheat flour. 
Red & White (distrib., Red & White Corp., Chicago). 1% Ib., 
10¢; cost per lb., 8¢. Dark buckwheat flour. 
Pillsbury’s (Pillsbury Flour Mills, Springfield, [ll.). 1% 1b., 
12¢; cost per lb., 9.6¢. Light buckwheat flour. 


ALSO ACCEPTABLE 
(In order of increasing cost per pound) 

Fairway (distrib., Twin City Wholesale Grocers Corp., Minne- 
apolis). 2 lb., 15¢; cost per lb., 7.5¢. Medium-dark buckwheat. 

Sunny field (distrib.. A&P). 1% Ilb., 10¢; cost per lb., 8¢. 
Medium-dark buckwheat flour. 

Ballard’s (Ballard & Ballard, Louisville, Ky.). 1% Ib, 13¢; 
cost per lb., 10.4¢. Dark buckwheat flour. 

Macy’s Lily White (distrib., R. H. Macy, NYC). 3 lb., 39¢; 
cost per lb., 13¢. Very light buckwheat flour. 

Aunt Jemima (Quaker Oats Co., Chicago). 1% |b., 17¢; cost 
per lb., 13.6¢. Dark buckwheat flour. 


NOT ACCEPTABLE 

Henkel’s (Commercial Milling Co.). 5 lb., 23¢; cost per lb., 
4.6¢. Old-fashioned buckwheat flour. 

Jack Sprat (distrib., Jack Sprat Foods). 3 lb., 19¢; cost per 
lb., 6.3¢. Medium-dark buckwheat flour. 

Patron’s (distrib., Cooperative G.L.F. Products). 5 lb., 36¢; 
cost per lb., 7.2¢. Very light buckwheat flour. 

BB (Bowles Bros.). 2% lb., 23¢; cost per lb.. 9.2¢. 





WHITE PANCAKE FLOURS—READY-MIXED 


See comments under “Buckwheat Pancake Flours.” 





BEST BUYS 


nf Henkel’s (Commercial Milling Co., Detroit). 5 lb., 23¢; cost 


per lb., 4.6¢. 

Jack Sprat (distrib., Jack Sprat Foods, Marshalltown, Lowa). 
3 lb., 15¢; cost per lb., 5¢. 

Max-I-Mum (distrib., Safeway Stores). 2% lb., 15¢; cost per 
lb., 6¢. 


(Cont'd next page) 
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BEST BUYS—CONT'D 


Co-op (distrib., Central Coop. Wholesale, Superior, Wis.). 
3% Ib., 25¢; cost per Ib., 7.1¢. Light texture. 

Albers Flapjack (Albers Bros. Milling Co., Seattle). 1 Ib., 
4 oz., 11¢; cost per lb., 8.8¢. 

ALSO ACCEPTABLE 
(In order of increasing cost per pound) 

Hazel (distrib., Sterling Food Prod., Chicago). 1% Ib., 5¢; 

cost per lb., 4¢. 






The: 


jconven 


hend te 
jn shay 
pf suge 


Virginia Sweet (Virginia Sweet Foods, Greenfield, Ind.). Mecy’ 


1% Ib., 5¢; cost per lb., 4¢. 

Golden Valley (distrib., Hagstrom’s Food Stores). 2% Ib., 
15¢; cost per lb., 6¢. 

Country Club (Kroger Co., Cincinnati). 1% lb., 8¢; cost per 


Ib., 6.4¢. 


Fairway (distrib., Twin City Wholesale Grocery Corp., Minne- 
: 


apolis). 2 lb., 15¢; cost per lb., 7.5¢. 
Pillsbury’s (Pillsbury Flour Mills, Springfield, Ill.). 1% Ib., 
10¢; cost per lb., 8¢. 


Red & White (distrib., Red & White Corp., Chicago). 1% Ib., ‘ 


10¢; cost per lb., 8¢. 
Sperry (Sperry Flour Co., Western div., General Mills). 14 oz., 
10¢; cost per lb., 11.4¢. 


Eggo (Eggo Milling Co., San Jose, Calif.). 1 lb., 1 oz. 17¢; |! 


cost per lb., 16¢. Contained eggs. 
NOT ACCEPTABLE 
Sunnyfield (distrib., A&P Stores). 1% lb., 8¢; cost per lb. 
6.4¢. Too much baking powder; dough rises as it is mixed. 
Washburn’s (General Mills). 14 lb., 10¢; cost per lb., 8¢. 
Unsatisfactory, bitter flavor. 
Globe “Al” (Globe Mills). 1 lb., 4 oz., 10¢; cost per lb., 8¢. 
Aunt Jemima (Quaker Oats Co.). 1% lb., 10¢; cost per Ib. 
8¢. Poor color. Flat flavor. 
Ballard’s (Ballard & Ballard). 1% lb., 13¢; cost per Ib., 10.4¢. 
Rather bitter flavor. 
Childs (Flour Mix Corp.; distrib., Childs Restaurants). 1 Ib., 
25¢. Too much baking powder present; dough rises as it is 
mixed. Soft and doughy unless cooked for an extended period 
of time. 


NY¢ 
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COOKIE DOUGH 





These are sold ready-mixed and require only baking. Although 
Kconvenient to use, they have two drawbacks: their outer surfaces 
tend to dry out, resulting in cookies that are patchy, irregular 
jnshape, and with a tendency to crumble.,Moreover, the amount 
of sugar in thesé¢ doughs is generally excessive. 


ACCEPTABLE 





NYC). 1-lb. box, 29¢. Flavor fair, but appearance poor. Tex- 
ture coarse. 


: tc Lily White Chocolate Cookie Dough (R. H. Macy, 


NOT ACCEPTABLE 

Kuk-E-Doe Old Fashioned Molasses Cookies (Doe Prod- 
ucts Co.). 15¢ a box. No net weight given on label; product 
, would be illegal in interstate commerce. Contained excessive 
sugar. Poor texture. 

lacy’s Lily White Molasses Cookie Dough. 1-lb. box, 29¢. 
| Flavor poor. Too much flavoring: salt, sugar and ginger. 





lacy’s Lily White Vanilla Dough. 1-lb. box, 29¢. Flavor 
i fair, but too sweet. Rise fair, but falls when withdrawn from 
the oven. 


{uk-E-Doe Old Fashioned Chocolate Cookies. 15¢ a box. 


; | No net weight given on label. Brackish taste; too much sugar 


jand chocolate. Appearance and texture satisfactory. 





: 
PREPARED FLOURS 





In general, prepared flours contain all the ingredients except 
te liquid (milk or water) necessary to make biscuits or hot 


. Peads. 


ACCEPTABLE 

(In order of increasing’ cost per pound) 
a Wren (Jenny Wren Co., Lawrence, Kans.). Bleached. 
2bb., 12 oz., 25¢; cost per lb., 9.1¢. 
fete “41” (Globe Mills). 1 Ib., 4 oz. 14¢; cost per Ib., 
Li¢. 


ify Biscuit Mix (Chelsea Milling Co., Chelsea, Mich.). Un- 
bleached. 1%4-lb. box, 15¢. 





(Cont'd next page) 
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F 

ACCEPTABLE—CONT'D nee 

Duff’s Ginger Bread Mix (P. Duff & Sons, Pittsbur ’ 

14-0z. box, 21¢. bett 

Macy’s Lily White Biscuit Mix (R. H. Macy, NYC). 4 ? 

box, 26¢. age 

Bisquick (General Mills, Minneapolis). 2%-Ib. box, 244 * 

: pea! 

: 

PREPARED BISCUIT DOUGH CU 
ACCEPTABLE 


Ballard Oven-Ready Buttermilk Biscuits (Ballard &} p 


lard, Louisville, Ky.). 742 oz., 10 biscuits, 10¢. Flavor g@ fruj 





with strong buttermilk taste. ther 
mol 

cau: 

FROZEN FOODS . 

Frozen foods (not to be confused with cold storage fod sulf 
are put through a special process of rapid freezing whid = 
followed by storage at subfreezing temperatures. The | — 
frozen foods compare favorably with fresh in flavor, appes pat 
and nutritive value. They are sometimes even superior to c ther 
goods in vitamin-retention and flavor and more convenier Ir 
prepare than fresh vegetables. However, they generally jafe 
more than the equivalent canned food or fresh food in se U 
Frozen foods should be used immediately after thawing. @ ©™ 
their temperature is raised above the freezing point, they} ®°™ 
spoil more rapidly than fresh foods. Even a refrigerator will limi 
preserve them long, unless they are put in the ice cube t D 
Of possible help to consumers may be the following sum@ © * 
of the “freezability” of various foods: swe. 


Vegetables. Better than fresh product unless latter is § 
picked: peas, corn. Almost indistinguishable (when coo 
from the cooked fresh product: string beans, lima beans, P 
ach. Broccoli freezes well. Cauliflower is satisfactory, but pose 
important because of the availability of the fresh pmg .. 
throughout the year. Green beans are generally good, i act 
beans frozen are tender and free of fibrous tissues. Asp 
is likely to collapse badly on thawing, but after cooking N 
compares favorably in appearance and flavor with the ¢ . 
fresh product. Vegetables customarily eaten raw do not 
well: lettuce, tomatoes, cucumbers, onions are unsatisfa¢ 
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Fruits. Most difficult foods to freeze. Nearly all frozen fruits 
need sugar-packing and even then frequently give poor results. 

vor Meats. Generally good, although fresh meat is probably a 
better buy in most cases. 

4 Poultry. Generally good; decidedly superior to “cold stor- 

age” poultry. 

284 Fish. Better than most fresh fish, except for persons living 
pear seaboard. Unfrozen fresh fish deteriorates very rapidly. 
For a full discussion of frozen foods, see the January 1940 

CU Reports. 


DRIED FRUITS 


& Dried apricots, peaches, apples, pears (and sometimes other 

© @§ fruits) are commonly treated with sulfur dioxide to preserve 
them, to keep them from darkening and to prevent their 
moisture content from increasing to a point where it will 
cause deterioration. 

Examine the labels on dried-fruit packages carefully. Added 
. sulfur dioxide should be indicated. The words “moisture added” 
shiel °" 8 label usually mean simply that you will get less fruit for 
he § Your money. If you buy dried fruits in bulk, look for such 
statements on the box or carton in which the grocer keeps 


them. 





Pe Inspect all dried fruits carefully. Dirty, moldy and insect- 
lly infested d- +d fruits are all too common. 


Until . average sulfur content of dried fruit has been 
considerably lowered or entirely eliminated, or the amounts 
now present have been proven safe, CU advises consumers to 
jimit the amount of this food in their diet. 

Dried fruits may be decidedly dangerous if swallowed whole 
or incompletely chewed, because when they become moist they 
swell up and may obstruct the intestine, 


FRUIT PRESERVES 


Preserves are distinguished from jams in that they are sup- 
posed to be made with whole fruit or large pieces of fruit, 
whereas jams contain crushed or disintegrated fruit. The prod- 
uct made from oranges, generally referred to as marmalade, is 
actually a jam or a preserve, 

New Federal regulations governing the use of sugars in fruit 
products permit the use of dextrose (corn sugar) as an optional 










(Cont'd next page) 
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ingredient in jams and preserves, without need for label 
declaration. This means that the consumer cannot determi 
from taste (degree of sweetness) the amount of sugar that 
been used in manufacture, since dextrose is much less sweet 
than sucrose (beet or cane sugar) for a given weight or for « 
given caloric value. Honey when used instead of or in addition to 
sucrose must be declared. 

It is required that all jams and preserves be made with 
minimum of 45 pounds of fruit to 55 pounds of sugars. Fruity 
used may be fresh, frozen or canned without necessity of label 
declaration. 

Tests made by CU in 1938 indicated that most of the pre 
serves and jams were excessively sweet, and that many con 
tained less than the required amount of fruit. 

From CU Reports, December 1938. 


CANNED INFANT FOODS 


Infant foods bought in cans are undeniably easier to prepare 
than fresh strained ones, but their cost may run up to four 
times that of the home-prepared food, in season. 

Some child specialists feel that the commercially canned 
infant foods are too highly refined, that it is better to have 
them of a slightly coarser texture, as is obtained in home| 
straining. Taste of the prepared foods is, as often as not,| 
repulsive to adult tasters. As to the significance of this factor, 
authorities differ. 

There is some loss in vitamin C through canning, but this has 
a negligible meaning, since the infant is usually adequately, 
supplied with the C vitamin from orange and other fruit juices, 

From CU Reports, November 1938. 








A COST COMPARISON 





The table below gives a cost comparison of prepared strained 
infant foods, fresh foods cooked and strained at home, and 
canned foods strained at home. 

The price of the strained injant foods is the average price 
found—three 4%-0z. cans for 25¢. The cost of fresh foods is 
based on New York “in season” prices. Allowance was made 
for waste in cleaning and straining, but none for time spent or 
for cost of gas. 
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The prices given for unstrained canned goods are based 
on those of canned goods rated Grade A by the U. S. Dep't 
of Agriculture. Allowance was made for the liquids in which 
the products are packed. — 


COST IN ¢ PER 444-0Z. PORTION (APPROX.) 





STRAINED FRESH UNSTRAINED 
CANNED’ (IN SEASON) CANNED 

DM née 0a ce¥teuced ¢ine 8 2 5.5 
DET <t.cdns 6ruewdehened 8 2 . 

RN diet sts Sow mies nce ices so 4 8 6.5 7.9 
PE dstnos enemy aki 8 2 5.3 
OO ee 8 2 8.7 
DES  cosedess ceere en 8 2 3.0° 
PRD bcccs Kinnear 8 15 2.0 
DE» ¢ocehddensintials 8 3 6.4 
Se ra 8 3 42 

' Not available canned. # Tomato juice. 





MAPLE SYRUP 


Pure maple syrup generally costs from 65¢ to 80¢ a quart, 
which is considerably more expensive than blends of maple and 
cane. The flavor of the blends is, however, satisfying to many 
people. Read labels carefully—many people do not notice when 
they are buying a blend. 

A blend can be made at home easily and will cost less than 
any of the mixtures on the market. The following recipe may be 
used: 


(Cont'd next page) 





Remember that the value of a product, whether it is a 
smal] private brand or a major nationally advertised 
brand, may change, and without any notice to the buyer. 
Substitutions of cheaper materials and increases in prices, 
particularly in these times, may alter relative ratings. 
The Buying Guide cannot record these changes; but fre- 
quently they may be found in the regular monthly issues. 
Be sure to consult coming issues of the Reports for new 
ratings. Make sure, before any important purchase, that 
there are no,more recent ratings of the product in the 
Reports. 
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Compound Syrup. Use % pint maple syrup, 1% cups water, 
3 cups cane sugar. Boil the sugar and water together, then 
add the maple syrup. Cost per qt., about 25¢. 

An entirely synthetic syrup can be made from Mapleine 
flavor at a cost less than one-fifth that of pure maple syrup. This 
syrup has been found satisfactory by many who have tasted it, 


and indistinguishable from real maple syrup by some. 

Mapleine (Crescent Mfg. Co., Seattle). Syrup is made by add- 
ing 4 cups of sugar and 1 teaspoonful of Mapleine (imitation 
maple flavor) to 2 cups of boiling water. Cost per qt., 12¢. 


MAYONNAISE & SALAD DRESSINGS 


By Federal definition, mayonnaise must contain at least 
50% edible vegetable oil. Salad dressings have much less 
vegetable oil and often less egg content than mayonnaise, mak- 
ing up these deficiencies by starch fillers, higher vinegar con- 
tent and, frequently, added water. The caloric value of salad 
dressing is about two-thirds that of mayonnaise. 

Since excess air is frequently whipped into these prepara 
tions, the ratings below include the cost per pound as well as 
per pint. 

From CU Reports, September 1939. 





MAYONNAISE 





BEST BUYS 
Hom-De-Lite (American Stores Co., Philadelphia). Pint jar, 
19¢; cost per lb., 19¢. 
Reeves’ Best (Durkee Famous Foods, Elmhurst, L. LL; dis- 
trib., Daniel Reeves, NYC). Pint jar, 21¢; cost per lb., 22¢. 
Krasdale (Krasne, NYC). Pint jar, 23¢; cost per Ib., 24¢. 
Nu-Made (Table Products, Inc., Los Angeles; sold at Safe- 
way Stores). Pint jar, 23¢; cost per lb., 24¢. 


ALSO ACCEPTABLE 


(In order of cost per pound) 


Red & White (Red & White Corp., Chicago). Pint jar, 25¢; 
cost per lb., 27¢. 
Encore (A&P Stores). Pint jar, 27¢; cost per lb., 27¢. 
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ALSO ACCEPTABLE—CONT'D 


Co-op (Eastern Cooperative Wholesale, NYC). Pint jar, 27¢; 
cost per lb., 27¢. 

Best Foods Real (Best Foods, Inc., NYC). Pint jar, 27¢; 
cost per lb., 27¢. 

Cain’s Mastermixt (John E. Cain Co., Cambridge, Mass.). 
Pint jar, 27¢; cost per lb., 28¢. 

Arden Magic Food (Preferred Brands, Inc., Los Angeles). 
Pint jar, 27¢; cost per lb., 28¢. 

IGA (IGA Stores, Chicago). Pint jar, 28¢; cost per lb., 30¢. 

Kraft (Kraft-Phenix Cheese Corp., Chicago). Pint jar, 29¢; 
cost per lb., 31¢. 

White Rose (Seeman Bros., NYC). Pint jar, 29¢; cost per 
lb., 31¢. 

Hellmann’s (Best Foods, NYC). Pint jar, 33¢; cost per lb., 35¢. 


Premier (F. H. Leggett & Co.). 11-fl. oz. jar, 25¢; cost per 
lb., 37¢. 





SALAD DRESSINGS 





BEST BUYS 


| Hom-De-Lite (American Stores Co.). Pint jar, 15¢; cost per 
Pp 


lb., 14¢. 
Ann Page (A&P Stores). Pint jar, 17¢; cost per lb., 17¢. 


ALSO ACCEPTABLE 
(In order of cost per pound) 


Easton’s (Pabst-Ett Corp., Chicago). Pint jar, 15¢; cost per 
lb., 14¢. 

Duchess (Table Products, Inc., Los Angeles; sold at Safeway 
Stores). Pint jar, 17¢; cost per lb., 17¢. 

IGA (IGA Stores). Pint jar, 21¢; cost per lb., 20¢. 

Co-op Red Label (packed for Eastern Cooperative Wholesale, 
NYC). Pint jar, 23¢; cost per lb., 21¢. 

Sunspun (Kitchen Products, Inc., Chicago). Pint jar, 23¢; 
cost per lb., 26¢. 

Miracle Whip (Kraft-Phenix). Pint jar, 29¢; cost per Ib., 
29¢. Overpriced. 


(Cont'd next page) 
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NOT ACCEPTABLE 


Tang Perfect Dressing (Nalley’s, Inc.). Pint jar, 19¢; e 
per lb., 18¢. Low oil. Excessive filler and water. 

sl 

MILK : 

P 

Most of the milk supplied to consumers in the larger citi tl 

is pasteurized, and this fact has done much to cut down t fc 

occurrence of the milk-borne diseases. Unpasteurized milk, ev u 

if it is “certified,” cannot be relied on as safe to drink. b 

There is no universal system of classification throughout t d 

U. S. Some large cities employ a two-grade system, but t fe 
tendency is toward a safe, single-grade milk. In many co 
munities where there is but one grade, milk is sold at differe 

price levels depending on percentage of butterfat conten . 
Before deciding which type of milk to buy, remember t 

one-tenth of one per cent butterfat amounts to about a thirtie e 


of an ounce of butter per quart, and that this quantity costs} & 
in terms of average butter prices, less than one-tenth of a cent] 

Because of modern distributing and processing methods for 
milk, the two-grade system—based on bacteria standards—iy  ‘ 
becoming obsolete. . 

See “What Price Milk,” Milk Consumers Protective Com 
mittee, 215 Fourth Ave., New York City, 10¢; also CU Reports) - 
April, November 1939; February 1940. 





SALT | 


The range of normal tolerance to salt appears to be wide, I 
and, except in unusual cases, the amount taken into the body 1 
is adequately regulated by taste. 

Todized salt has been introduced on the theory that the 
iodine in it should make up for the deficiency of this element I 
in the diets of many people living in the “goiter belts.” And 
reports show that the general use of iodized salt in such areag 
has greatly reduced the occurrence of goiter. I 

Anyone with a goiter or symptoms of an overactive thyroid 
gland—weakness, loss of weight, nervousness—should, however, 
seek medical advice before taking iodine in any form. 

A survey of iodized salts made by the North Dakota Regula 
tory Dep't in February 1938 showed many brands to contaia 
less than the standard quantity, 0.020% to 0.023% of potassium } 
iodide. 
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SOFT DRINKS 
e COLA BEVERAGES 

“Blind” flavor tests made by CU under controlled conditions 
showed that most people find no significant difference in flavor 
between Coca-Cola and other leading cola beverages, except 
Pepsi-Cola. Money can be saved, therefore, by buying one of 


-the numerous cola drinks which come in 12-fluid ounce bottles 


for 5¢. (Coca-Cola contains only 6 fi. oz.) Pepsi-Cola contains 
much more sugar and is sweeter than the other colas. Cola 
beverages all contain caffeine and should not be given to chil- 
dren. They should also be avoided by adults who suffer ill ef- 
fects from coffee. 

From CU Reports, August 1940. 


e CLUB SODAS AND GINGER ALES 


The following ratings of club sodas are based on tests and 
examination for amount and retention of carbonation, clarity, 
sediment, color, flavor and odor. Ginger ales were tested addi- 
tionally for sugar, acidity and taste. 

For full details of test methods, see CU Reports, June 1940. 
(Labor notes included.) 





CARBONATED WATER (“CLUB SODA”) 





BEST BUYS 

Par-T-Pak Club Soda Sparkling Water (Nehi Corp., Colum- 
bus, Ga.). 1-qt. bottle, 10¢; cost per pt., 5¢. Carbenation 
good; retention fair. 

Bohack’s Lithiated Sparkling Water (distrib.. H. C. Bohack 
Stores). 1l-pt. bottle, 4 for 25¢; cost per pt. 6¢. Car- 
bonation and retention good. 

Pomeroy Club Soda (Everbest Food Products, NYC). 1-pt., 
12-fl. oz. bottle, 10¢; cost per pt., 6¢. Carbonation good; 
retention fair. 

Belfast Sparkling Lithiated Water Club Soda (New Century 
Beverage Co., San Francisco). 12-fl. oz. bottle, 5¢; cost per 
pt., 7¢. Carbonation good; retention best of all carbonated 
waters tested. 

ALSO ACCEPTABLE 
(In order of cost per pint, but note comments) 


Millbrook Lithiated Club Soda (Millbrook Products Co., 
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ALSO ACCEPTABLE—CONT'D 
Somerville, Mass.). 1-pt., 12-fl. oz. bottle, 3 for 25¢; cost 
per pt., 5¢. Carbonation and retention fair. 

Checker Club Sparkling Club Soda (Everbest Food Prod- 
ucts). “I-pt., 8-fl. oz.” bottle, 10¢ (bottle actually contained 
5.5 ounces more than claimed contents); cost per pt. 
(actual), 5¢. Carbonation and retention poor. 


Myer Sparkling Club Soda (Myer Products, Inc., NYC). 1-pt., 


13-fl. oz. bottle, 10¢; cost per pt., 6¢. Carbonation and reten- 
tion fair. 

Blue Moon Carbonated Sparkling Water (Tripure Products 
Co., Miami). 12-fl. oz. bottle, 6 for 25¢; cost per pt., 6¢. 
Carbonation and retention fair. 

Yukon Club Sparkling Club Soda (distrib, A&P Stores). 
12-fl. oz. bottle, 5¢; cost per pt., 7¢. Carbonation and reten- 
tion fair. 

Saratoga Quevic Vichy Water (Quevic Spring Co., Saratoga 
Springs, N. Y.). 1-qt. bottle, 15¢; cost per pt., 8¢. Carbona- 
tion and retention fair. 

Grisdale Lithiated Sparkling Water (distrib., Gristede Bros. 
Stores). 1-pt. bottle, 3 for 25¢; cost per pt., 8¢. Carbonation 
and retention fair. 

Briargate Club Soda (distrib., Walgreen Drugstores). 28-f1. 
oz. bottle, 15¢; cost per pt., 9¢. Carbonation and retention fair. 

“C&C” Club Soda (Cantrell & Cochrane; E. & J. Burke, Long 
Island City, N. Y., Sole Agents). 12-fl. oz. bottle, 3 for 25¢; 
cost per pt., 11¢. Carbonation and retention fair. 

Canada Dry Sparkling Club Soda (Canada Dry Ginger Ale, 
Inc., NYC). 12-fl. oz. bottle, 3 for 25¢; cost per pt., 1l¢. 
Carbonation good; retention fair. 

V. V. Vitawater (Vitamin Beverage Corp., NYC). 12-f1. oz. 
bottle, 6 for 50¢; cost per pt., 11¢. Carbonation good; reten- 
tion fair. 

Hoffman Sparkling Club Soda (Hoffman Beverage Co., New- 
ark, N. J.), 12-fl. oz. bottle, 3 for 25¢; cost per pt., 11¢. Car- 
bonation good; retention fair. 

Kelly Dry Sparkling Club Soda (Kelly Dry Ginger Ale, Long 
Island City, N. Y.). 1-pt., 13-fl. oz. bottle, 20¢; cost per pt., 
11¢. Carbonation fair; retention good. 

White Rock Lithiated Water (White Rock Mineral Springs 

Co., Waukesha, Wis.). 12-fl. oz. bottle, 6 for $1; cost per pt., 

22¢. Carbonation distinctly lower than in other brands. 


















it 
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GINGER ALE 





BEST BUYS 

Belfast Dry (New Century Beverage Co., San Francisco). 
12-fl. oz. bottle, 5¢; cost per pt., 7¢. Carbonation and reten- 
tion good. Medium-sugar, low-acid type. Flavor test rating 
above average. 

Bohack’s Pale (distrib., H. C. Bohack Stores). 1-pt. bottle, 
4 for 25¢; cost per pt., 6¢. Carbonation and retention good. 
High-sugar, medium-acid type. Flavor test rating above aver- 
age. 

Par-T-Pak (Nehi Corp., Columbus, Ga.). 32-fl. oz. bottle, 10¢; 
cost per pt., 5¢. Carbonation good; retention fair. Medium- 
sugar, medium-acid type. 

Myer Sparkling Pale Dry (Myer Products, Inc., NYC). 1-pt., 
13-fl. oz. bottle, 3 for 25¢; cost per pt., 5¢. Carboration and 
retention good. Low-sugar, medium-acid type. 





Kroger’s Latonia Club Pale (distrib., Kroger Stores). 1-pt., 

| 8-fl. oz. bottle, 7¢; cost per pt., 5¢. Carbonation and retention 

| good. Low-sugar, low-acid type. Contained lemon and lime 
flavor. 

(Grisdale Extra Fine Pale Dry (distrib., Gristede Bros. Stores, 

| NYC). 1-pt. bottle, 3 for 25¢; cost per pt., 8¢. Carbonation 
and retention good. High-sugar, medium-acid type. Flavor 

test rating above average. 

| 

| ALSO ACCEPTABLE 

(In order of cost per pint, but note comments) 

Agua Caliente Dry Sparkling (Clover Leaf Products Co., 
Los Angeles; distrib., Ralph’s Markets). 1-pt., 8-fl. oz. bottle, 
5¢; cost per pt., 3¢. Carbonation fair; retention good. Low- 
sugar, medium-acid type. 

Millbrook Club Pale (distrib., First National Stores). 1-pt., 
12-fl. oz. bottle, 3 for 25¢; cost per pt.. 5¢. Carbonation good; 
retention fair. Medium-sugar, high-acid type. 

Pomeroy Pale Dry (distrib., Daniel Reeves Stores, NYC). 
l-pt., 12-fi. oz. bottle, 3 for 25¢; cost per pt., 5¢. Carbonation 
fair; retention good. Medium-sugar, medium-acid type. Flavor 
test rating below average. 


Checker Club Pale (Everbest Food Products, NYC). 1-pt., 
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ALSO ACCEPTABLE—CONT'D 


12-fl. oz. bottle, 10¢; cost per pt., 6¢. Carbonation good; re 
tention fair. Low-sugar, medium-acid type. 

Blue Moon Pale (Tripure Products Co., Miami). 12-fl. og 
bottle, 6 for 25¢; cost per pt., 6¢. Carbonation and retentios 
fair. Medium-sugar, high-acid type. Flavor test rating abov¢ 
average. 

Snowy Peak (distrib., Safeway Stores). 12-fl. oz. bottle, 5¢; 
cost per pt., 7¢. Carbonation and retention fair. Medium-sugar, 
high-acid type. Flavor test rating below average. 

Sweet Girl Extra Dry Pale (distrib., National Tea Co. Stores) 
1-pt., 8-fl. oz. bottle, 10¢; cost per pt., 7¢. Carbonation fair; 
retention good. Medium-sugar, medium-acid type. 

Penguin Pale (distrib., Grand Union Stores). 12-f1. oz. bottle 
5¢; cost per pt., 7¢. Carbonation and retention fair. Low 
sugar, low-acid type. 

Gaylord’s Pale (Chancellor Beverage Co.; distrib., Owl Dru 
stores). 12-fl. oz. bottle, 5¢; cost per pt., 7¢. Carbonatio 
good; retention fair. Low-sugar, high-acid type. Flavor t 
rating above average. 

Collins Pale Dry (Quaker Bottling Co., Minneapolis). 1-pty 
8-fl. oz. bottle, 10¢; cost per pt., 7¢. Carbonation and reten/ 
tion good. Medium-sugar, high-acid type ! 

Yukon Club Sparkling Pale (distrib., A&P Stores). 12-f1. a 

r 





bottle, 5¢; cost per pt., 7¢. Carbonation and retention fai 
Medium-sugar, medium-acid type. Flavor below average. 

Old Briargate Pale Dry (distrib., Walgreen Drugstores)| 
28-fl. oz. bottle, 15¢; cost per pt., 9¢. Carbonation highest 
ginger ales tested; retention good. Medium-sugar, mediu 
acid type. Flavor test rating below average. 

Kelly Dry Extra Dry (Kelly Dry Ginger Ale Co., Long Island 
City, N. Y.). 1-pt., 13-fl. oz. bottle, 20¢; cost per pt., 11 
Carbonation and retention good. High-sugar, low-acid ty 

Hoffman Extra-Dry Pale Dry (Hoffman Beverage Co., Ne 
ark, N. J.). 12-f1. oz. bottle, 3 for 25¢; cost per pt., 11¢. Car 
bonation and retention good. Medium-sugar, medium-acid. 

Canada Dry Pale (Canada Dry Ginger Ale, Inc., NYC). 12- 
oz. bottle, 3 for 25¢; cost per pt., 11¢. Carbonation and rete 
tion fair. High-sugar, medium-acid type. 

Cantrell & Cochrane’s (distrib., E. & J. Burke, Ltd., Lo 

Island City, N. Y.). 1244-fl. oz. bottle, 6 for 50¢; cost per pti 

11¢. Carbonation and retention fair. Low-sugar, low-acid typé 

Flavor test rating below average. 
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ALSO ACCEPTABLE—CONT'D 


Saratoga Quevic Pale (Quevic Spring Co., Saratoga Springs, 
N. Y.). 12-fl. oz. bottle, 10¢; cost per pt., 13¢. Carbonation 
and retention fair. Low-sugar, medium-acid type. 

Macy’s Red Star Pale Dry (distrib., R. H. Macy, NYC). 
12-fl. oz. bottle, $1.29 a doz. (delivered in NYC or vicinity, no 
bottle deposit or refund) ; cost per pt., 14¢. Carbonation and 
retention good. Medium-sugar, low-acid type. 


SUGAR 


There is no appreciable difference between various brands of 
granulated white sugar; purchases should be made on the basis 
of price. Cane and beet sugar are practically identical. 

Recent advertising has popularized the sugar dextrose. This 
is generally known as corn sugar and, contrary to advertising 
claims, has no special superiority over ordinary sugar (sucrose) 
so far as rapidity of digestion is concerned. Dextrose contains 
about the same number of calories per pound as sucrose, but 
it is only about two-thirds as sweet. 


TEA 


Differences between the three main types of tea—black, 
oolong and green—result from different degrees of fermen- 
tation in the curing process. Choice between the three is 
largely a matter of personal preference. The term “orange 
pekoe” as now used is no indication of good quality; buy by 
brand name and type only. 

In buying tea always look for the net weight on the pack- 
age; deceptive packaging is not infrequent. 

From CU Reports, March 1939. 





BLACK TEAS 


GOOD QUALITY 

Tetley Orange Pekoe and Pekoe (Joseph Tetley & Co., NYC). 
4 oz., 23¢. 

Mayfair Orange Pekoe India Ceylon (Quaker Maid Co., 
NYC; purchased at A&P Stores). 8 oz., 39¢. 

Grisdale Flowery Orange Pekoe (distrib., Gristede Bros.. 
NYC). 4 oz., 25¢. 

Salada Red Label Orange Pekoe and Pekoe (Salada Tea Co., 
Boston). 4 oz., 23¢. 





(Cont'd next page) 














GOOD QUALITY—CONT'D 

Salada Brown Labei Orange Pekoe and Pekoe. 4 oz., 20¢. 

Cooperative Empire Crown (packed by English & Scottish 
Joint Cooperative Wholesale Society, Ltd., London, Eng.; 
distrib. in U. S. by Eastern Cooperative Wholesale, Brook- 
lyn).* 4 oz., 23¢. 

Manning’s Blue Label (Mannings, San Francisco). 4 0z., 
18¢. 

Darma (Consolidated Tea Co., San Francisco). $1.50. Dar- 
jeeling flavor. Quality good, but price exorbitant. 


FAIR QUALITY 

Co-op Blue Label Orange Pekoe (Eastern Cooperative 
Wholesale).’ 8 oz., 29¢. 

McCormick’s Tea House Banquet Orange Pekoe (McCor- 
mick & Co., Baltimore). 4 oz., 19¢. 

Anderson (Anderson Tea Store, 156 Eighth Ave., NYC). 
4 oz., 20¢. Sold in bulk. 

Lipton’s Yellow Label Orange Pekoe and Pekoe (Thomas 
J. Lipton, Inc., Hoboken, N. J.). 4 oz., 25¢. 

Ridgway’s Gold Label 100% Genuine Orange Pekoe (Ridg- 
ways, Inc., NYC). 4 oz., 33¢. 

Sheffield’s Orange Pekoe (Sheffield Stores, NYC). 4 oz., 15¢. 

Pride of Killarney 100% Assam Orange Pekoe (distrib. 
American Stores Co., Philadelphia). 4 oz., 17¢. 

Challenge Pekoe and Orange Pekoe (Eppens, Smith Co., 
NYC). 8 oz., 21¢. 

Nectar India Ceylon Java (distrib., A&P Stores). 8 oz., 29¢. 

Tea-Pot Orange Pekoe (packed by The Grand Union Co., 
NYC). 4 oz., 15¢. 

Geffen’s Orange Pekoe (Geffen Tea Co., Philadelphia). 4 oz., 
15¢. 

Asco Orange Pekoe and Pekoe India Ceylon (distrib., Ameri- 
can Stores Co.). 4 0z., 13¢. 





1 Write Eastern Cooperative Wholesale for nearest retail co-op. 





The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
and then. 


























FAIR QUALITY—CONT'D 
Our Own (A&P Stores). 8 oz., 23¢. 


McNamara’s Famous Fancy (J. McNamara, NYC). 8 oz., 
25¢. 

S&W Orange Pekoe and Pekoe (packed by Sussman, Wormser 
& Co., San Francisco). 8 oz., 25¢. 


Krasdale Pekoe and Orange Pekoe (distrib., A. Krasne, Inc., 
NYC). 8 oz., 25¢. 


Nectar Orange Pekoe (A&P Stores). 4 oz., 154. 

Perfection Orange Pekoe Ceylon (Roulstons, Brooklyn). 
4 oz., 17¢. 

Co-op Red Label Pure Ceylon Orange Pekoe (distrib., East- 
ern Cooperative Wholesale, Brooklyn).’ 8 oz., 33¢. 





Reeves” Florapek Flowery Orange Pekoe (distrib., Daniel 
Reeves Stores, NYC). 4 oz., 18¢. 

Royal Scarlet Orange Pekoe (R. C. Williams & Co., NYC). 
4 oz., 19¢. 

Tender Leaf Orange Pekoe and Pekoe (distrib., Chase & San- 
born; div., Standard Brands, Inc., NYC). 3% oz., 18¢. 

Wissotzky (Wissotzky Tea Co., NYC). 3% oz., 29¢. 

Cooperative Empire Crown Ceylon (blended and packed by 
English & Scottish Joint Cooperative Wholesale Society Ltd., 
London; distrib. in U. S. by Eastern Coop.) .’ 4 0z., 17¢. 

Canterbury Orange Pekoe and Pekoe (Dwight Edwards Co., 
San Francisco). 4 oz., 154. 

S&W Black, Orange Pekoe and Pekoe (Sussman, Wormser 
& Co.). 4 oz., 17¢. 

Ben-Hur Orange Pekoe and Pekoe (Coffee Products of Amer- 

ica, Inc., Los Angeles). 4 oz., 23¢. 


POOR QUALITY 


White Rose Selected Pekoe and Orange Pekoe Ceylon (dis- 
trib., Seeman Bros., NYC). 4 oz., 20¢. 

Golden Bear Orange Pekoe and Pekoe (Golden Bear Coffee 
Co., Los Angeles). 8 oz., 29¢. 


Shasta Orange Pekoe and Pekoe (J. A. Folger & Co., San 
Francisco). 4 oz., 15¢. 

'Write Eastern Cooperative Wholesale for nearest retail co-op. 

(Cont'd next page) 














MIXED TEAS 





GOOD QUALITY 
Rand’s Own Mixed (Rand Tea Store, 353 Eighth Ave 
NYC). 4 oz., 10¢. 
Asco Mixed (distrib., American Stores Co., Philadelphia) 
4 oz., 10¢. 
Tea-Pot Mixed (packed by The Grand Union Co., NYC) 
4 oz., 15¢. 
Reeves’ Florapek Mixed (distrib., Daniel Reeves ae 
NYC). 4 oz., 15¢. 
Nectar Mixed (A&P Stores). 8 oz., 29¢. 


FAIR QUALITY 
Astor Mixed (imported by B. Fischer & Co., NYC). 4 of 
15¢. 








“ENGLISH BREAKFAST” TEA 





FAIR QUALITY 


Lipton’s Purple Label English Breakfast (Thomas J. Liptog 
Inc., Hoboken, N. J.). 8 oz., 49¢. 





OOLONG TEA 


— 





GOOD QUALITY 1 


Reeves’ Florapek Oolong (distrib., Daniel Reeves Store 
NYC). 4 oz., 15¢. 





GREEN TEA 





GOOD QUALITY 


Tree Tea (M. J. B. Co., San Francisco). 4 oz.. 18¢. 


























Toilet Goods 


ASTRINGENTS AND FACE LOTIONS 


None of these products is of any value in “refining enlarged 
pores,” “removing wrinkles,” or performing other advertised 
miracles. Most of them are simply mixtures of alcohol and 
water, with a little perfume and coloring matter. These are 
generally harmless, although they have a tendency to dry the 
skin. Some contain harmful ingredients, such as carbolic acid, 
which may cause serious irritation in especially sensitive skins 
or may damage the skin. 

The temporary “shrinking” of the pore openings which these 
astringents produce can be obtained much less expensively 
with ice, cold water or such inexpensive alcohol solutions as 
witch hazel, bay rum or lavender water. The actual cost of the 
ingredients in a bottle of astringent selling for as much as $1 
is generally not more than 2 or 3 cents. 


CUTICLE REMOVERS 


Cuticle removers consist of a strong alkali dissolved in water 
and glycerin, to which perfume may be added to make the 
product more appealing. Since the manufacturing processes 
are not always carefully controlled, commercial brands may 
at one time or another contain an excess of alkali, which 
may permanently damage the fingernails. 

Cuticle removers which are strong enough to be effective 
(that is, to dissolve the cuticle) are not safe to use. The 
top layer of the skin is of the same general composition as 
the cuticle, and as the cuticle dissolves, an appreciable amount 
of the skin near it may come off as well with consequent 
irritation and possible infection. 

If the remover is sufficiently diluted to be safe, it will be 
less effective. In fact, it may be better to use warm, soapy 
water instead; simply soak your fingertips in water, and push 
back the cuticle with a towel or an orange stick wrapped 
with cotton, Do not cut the cuticle, 
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DENTIFRICES 


In the opinion of dental authorities, no toothpaste or powder 
can prevent decay, cure pyorrhea, whiten the teeth, disinfect 
the mouth, cure halitosis or prevent “pink toothbrush.” A 
toothpaste or powder may make brushing more pleasant and 
serve as a slight mechanical aid to the toothbrush in removing 
food particles from the teeth. But no toothpaste safe for daily 
use on the teeth can do more than this. 

Powders are generally cheaper than pastes, and there is no 
essential difference in their cleansing properties. 

The Federal Bureau of Standards found in tests of 25 widely 
sold toothpastes that 10 failed to meet the standards for abrasive- 
ness which the government has adopted for its own purchases 
of toothpaste, and 11 failed to meet government standards in 
other respects. CU’s tests also showed many toothpastes to be 
excessively abrasive. 

The following ingredients which have been found in denti- 
frices are undesirable for daily use: sodium perborate, sugar, 
starch, potassium chlorate, acids, borax, betanaphthol, fluorides, 
orris root, and pumice or other harsh abrasives. Abrasive denti- 
frices, or overvigorous brushing, are likely to be especially 
harmful to older persons and others having poor contact between 
teeth and gum margins. In such people the cementum (softest 
part of the tooth’s surface) may be exposed. 

A number of dentifrices have recently added an ingredient 
advertised under such names as “irium,” “luster-foam,” &c. 
This ingredient is a soap substitute (sulfated alcohol) similar 
to that used in the shampoo, Drene. It is less affected by hard 
water than soap, but we know of no evidence either that it is 
harmful as a dentifrice, or that it is of any special value in a 
dentifrice. The new liquid dentifrices are also based on such 
ingredients. 

Special medicines for the gums or teeth, and pyorrhea “cures,” 
should be used, if at all, only on a dentist's prescription. 

Chewing gums, including special ones “for the teeth,” such as 
Beech-Nut Oralgene, are of no proven value to the teeth or 
gums. 

Ratings are on the basis of 1939 tests. 

References: 

CU Reports, December 1939. 

“Doctor, What Dentifrice Do You Recommend?”; American 
Dental Ass’n, Chicago. Free, 
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TOOTH POWDERS 





BEST BUYS 

Craig-Martin (Comfort Mfg. Co., Chicago). 2-oz. can, 10@; 
cost per oz., 5¢. 

CD (Cooperative Distributors, NYC). 34-0z. can, 20¢; cost 
per oz., 6¢. 

TMC (sold in the West by May Co.). 8-0z. can, 49¢; cost per 
0z., O¢. 

Halasworth (distrib.. Hale Bros. Stores, San Francisco). 
4'4-0z. can, 33¢; cost per oz., 8¢. 


ALSO ACCEPTABLE 
(In order of increasing cost per ounce) 

Listerine (Lambert Pharmacal Co., St. Louis). 5-oz. can, 33¢; 
cost per oz., 7¢. 2.3-0z. can, 20¢; cost per oz., 9¢. 

Squibb (E. R. Squibb & Sons, NYC). 4%-o0z. can, 33¢; cost 
per oz., 7¢. 

Dentray (Dentray Co., NYC). 4%-0z. can, 33¢; cost per oz., 
7¢. 

Pebeco (Lehn & Fink, Bloomfield, N. J.). 1%4-oz. can, 104; 
cost per oz., 8¢. 34-0z. can, 25¢; cost per oz., 7¢. 

Colgate (Colgate-Palmolive-Peet Co., Jersey City, N. J.). 4-0z. 
can, 35¢; cost per oz., 9¢. 2-oz. can, 20¢; cost per oz., 10¢. 
l-oz. can, 10¢; cost per oz., 10¢. 

Dr. Lyon’s (R. L. Watkins Co.. NYC). 4%4-0z. can, 39¢; 
cost per oz., 9¢. 2-oz. can, 25¢; cost per oz. 13¢. %-oz. 
can, 10¢; cost per 0z., 13¢. 

Pepsodent (Pepsodent Co., Chicago). 40z. can, 45¢; cost 
per oz., Ll¢. %4-oz. can, 10¢; cost per oz., 13¢. 

Forhan’s (Forhan Co.. New Brunswick, N. S35 2.8-0z. can, 
39¢; cost per oz., 14¢. 0.7-0z. can, 10¢; cost per oz., 14.3¢. 

Dr. Corley’s So-Kleen (Dr. B. L. Corley, San Francisco). 
1.5-oz. can, 25¢; cost per oz., 15¢. 

Drucker’s Revelation (August E. Drucker Co., San Fran- 
cisco). 2"4-oz. can, 39¢; cost per oz., 16¢. 0.5-0z. can, 10¢; 
cost per oz., 20¢. 

Lusco Salubrious (Lusco Co., San Francisco). 1.6-0z. can 
26¢; cost per oz., 16¢. 

Pycope (Pycope, Inc., Jersey City, N. J.). 2%-0z. can, St ¢ 
cost per 02., 20¢. 





(Cont'd nex 
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DENTIFRICES 


In the opinion of dental authorities, no toothpaste or powder 
can prevent decay, cure pyorrhea, whiten the teeth, disinfect 
the mouth, cure halitosis or prevent “pink toothbrush.” A 
toothpaste or powder may make brushing more pleasant and 
serve as a slight mechanical aid to the toothbrush in removing 
food particles from the teeth. But no toothpaste safe for daily 
use on the teeth can do more than this. 

Powders are generally cheaper than pastes, and there is no 
essential difference in their cleansing properties. 

The Federal Bureau of Standards found in tests of 25 widely 
sold toothpastes that 10 failed to meet the standards for abrasive- 
ness which the government has adopted for its own purchases 
of toothpaste, and 11 failed to meet government standards in 
other respects. CU’s tests also showed many toothpastes to be 
excessively abrasive. 

The following ingredients which have been found in denti- 
frices are undesirable for daily use: sodium perborate, sugar, 
starch, potassium chlorate, acids, borax, betanaphthol, fluorides, 
orris root, and pumice or other harsh abrasives. Abrasive denti- 
frices, or overvigorous brushing, are likely to be especially 
harmful to older persons and others having poor contact between 
teeth and gum margins. In such people the cementum (softest 
part of the tooth’s surface) may be exposed. 

A number of dentifrices have recently added an ingredient 
advertised under such names as “irium,” “luster-foam,” &c. 
This ingredient is a soap substitute (sulfated alcohol) similar 
to that used in the shampoo, Drene. It is less affected by hard 
water than soap, but we know of no evidence either that it is 
harmful as a dentifrice, or that it is of any special value in a 
dentifrice. The new liquid dentifrices are also based on such 
ingredients. 

Special medicines for the gums or teeth, and pyorrhea “cures,” 
should be used, if at all, only on a dentist’s prescription. 

Chewing gums, including special ones “for the teeth,” such as 
Beech-l'ut Oralgene, are of no proven value to the teeth or 
gums. 

Ratings are on the basis of 1939 tests. 

References: 

CU Reports, December 1939. 

“Doctor, What Dentifrice Do You Recommend?”; American 
Dental Ass’n, Chicago. Free, 
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TOOTH POWDERS 





BEST BUYS 
Craig-Martin (Comfort Mfg. Co., Chicago). 2-oz. can, 10¢; 
cost per 02., o¢. 
CD (Cooperative Distributors, NYC). 34-0z. can, 20¢; cost 
per oz., 6¢. 
TMC (sold in the West by May Co.). 8-0z. can, 49¢; cost per 
oz., O¢. 
Halasworth (distrib., Hale Bros. Stores, San Francisco). 
4'4-oz. can, 33¢; cost per oz., 8¢. 


ALSO ACCEPTABLE 

(In order of increasing cost per ounce) 

Listerine (Lambert Pharmacal Co., St. Louis). 5-oz. can, 33¢; 
cost per oz., 7¢. 2.3-0z. can, 20¢; cost per oz., 9¢. 
Squibb (E. R. Squibb & Sons, NYC). 4%-o0z. can, 33¢; cost 
per oz., 7¢. 
Dentray (Dentray Co., NYC). 4%-oz. can, 33¢; cost per oz., 
7¢. 
Pebeco (Lehn & Fink, Bloomfield, N. J.). 1%4-oz. can, 104; 
cost per oz., 8¢. 342-0z. can, 25¢; cost per oz., 7¢. 
Colgate (Colgate-Palmolive-Peet Co., Jersey City, N. J.). 4-0z. 
can, 35¢; cost per oz., 9¢. 2-oz. can, 20¢; cost per oz., 10¢. 
l-oz. can, 10¢; cost per oz., 10¢. 
Dr. Lyon’s (R. L. Watkins Co.. NYC). 4%-0z. can, 39¢; 
cost per oz., 9¢. 2-o0z. can, 25¢; cost per oz., 13¢. %4 -oz. 
can, 10¢; cost per oz., 13¢. 
Pepsodent (Pepsodent Co., Chicago). 40z. can, 45¢; cost 
per oz., 1l¢. %4-oz. can, 10¢; cost per oz., 13¢. 
Forhan’s (Forhan Co., New Brunswick, N. J.). 2.8-0z. can, 
39¢; cost per oz., 14¢. 0.7-0z. can, 10¢; cost per oz., 14.3¢. 
Dr. Corley’s So-Kleen (Dr. B. L. Corley, San Francisco). 
1.5-oz. can, 25¢; cost per oz., 15¢. 
Drucker’s Revelation (August E. Drucker Co., San Fran- 
cisco). 2%s-oz. can, 39¢; cost per oz., 16¢. 0.5-0z. can, 10¢; 
cost per oz., 20¢. 
Lusco Salubrious (Lusco Co., San Francisco). 1.6-0z. can 
26¢; cost per oz., 16¢. 
Pycope (Pycope, Inc., Jersey City, N. J.). 244-02. can, 50¢; 
cost per 02Z., 20¢. 






















(Cont'd next page) 
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NOT ACCEPTABLE 

Albodon for the Teeth. Claimed to contain sodium per- 
borate. 

Arista. Caked badly in bottle; very difficult to use. 

Calox. Contained perborate or a similar oxygen-evolving com- 
pound. 

Caroid. Reported to contain protein-splitting enzymes, whose 
introduction into the mouth has not been proved to be either 
useful or entirely safe. 

Pyrozide. Contained medicaments of no value, and possibly 
harmful. ‘ 

Rexall Milk of Magnesia. Contained sodium perborate. 

Sher-Pira. Odor objectionable indicating medicinal ingredient 
undesirable in tooth powder. 

Sodibor. Consisted of sodium perborate with small amount 
of phenol and phenolphthalein. 

Stearns Astring-O-Sol Perborated. Contained sodium per- 
borate. 

Vince. Contained sodium perborate. 

Zincora. Contained sodium perborate. 





TOOTHPASTES 





BEST BUYS 

Milk-i-dent (Trade Laboratories, Inc., Newark, N. J.; sold by 
Woolworth’s). 2%-oz. tube, 10¢; cost per oz., 4¢. 

CD (Cooperative Distributors, NYC). 3.8-0z. tube, 19¢; cost 
per oz., 5¢. 

Robinson’s (J. W. Robinson Co., Los Angeles). 3.5-oz. tube, 
20¢; cost per oz., 6¢. 

TMC Milk of Magnesia (sold in the West by May Co.). 4-oz. 
tube, 29¢; cost per oz., 7¢. 

Halesworth—“For Cleansing Teeth” (distrib., Hale Bros. 
Stores, San Francisco.). 2.7-0z. tube, 27¢; cost per oz., 10¢. 


ALSO ACCEPTABLE 
(In order of increasing cost per ounce) 
Craig-Martin (Comfort Mfg. Co., Chicago). 5%-oz. tube, 
20¢; cost per oz., 4¢. 144-0z. tube, 10¢; cost per oz., 6¢. 
Colgate Ribbon Dental Cream (Colgate-Palmolive-Peet Co., 
Jersey City, N. J.). 3%-oz. tube, 35¢; cost per oz., 9¢. 1%- 
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ALSO ACCEPTABLE—CONT'D 
oz. tube, 20¢; cost per oz., 1l¢. %4-oz. tube, 10¢; cost per 
oz., 13¢. 
Dr. West’s (Weco Products Co., Chicago). 3.5-oz. tube, 33¢; 
cost per oz., 9¢. 1.9-0z. tube, 18¢; cost per oz., 9¢. 
Pepsodent (Pepsodent Co., Chicago). 3%-oz. tube, 33¢; cost 
per oz., 10¢. 1%4-oz. tube, 20¢; cost per oz., ll¢. %-oz. 
tube, 10¢; cost per oz., 16¢. 


Halesworth—* Milk of Magnesia.” 2.8-0z. tube, 27¢; cost per 
oz., 10¢. 

Squibb Dental Cream (E. R. Squibb & Sons, NYC). 3-o0z. 
tube, 33¢; cost per oz., 11¢. 24-0z. tube, 10¢; cost per oz., 15¢. 

lodent No. 1 “For Teeth Easy to Bryten” (Iodent Chemical 
Co., Detroit). 3.l-oz. tube, 33¢; cost per oz., ll¢. (Note 
that Jodent No. 2 is “Not Acceptable.”) 

Bost (Bost Tooth Paste Corp., Indianapolis). 3-0z. tube, 32¢; 
cost per oz., ll¢. 

Worcester Salt (Worcester Salt Co... NYC). 3-oz. tube, 36¢; 
cost per oz., 12¢. 


Dr. Strasska’s (Dr. Johann Strasska, Inc., Los Angeles). 
2%-oz. tube, 33¢; cost per oz., 13¢. 


NOT ACCEPTABLE 

Dan-O No. 31 Formula Anti-Acid Gum Massaging. Exces- 
sively abrasive. 

Dan-O No. 33 Formula Anti-Acid Milk of Magnesia. Heat 
stability unsatisfactory. 

Diana Myrrh-o-dent. Heat stability unsatisfactory. Exces- 
sively abrasive. 

Forhan’s. Excessively abrasive. 

Halesworth—“For the Gums.” Recommended for gums, for 
which no toothpaste is necessary or desirable. 


Hexylresorcinol S. T. 37. Contained hexylresorcinol which 
has caused acute inflammation of lips and gums. 


lodent No. 2 “For Teeth Hard to Bryten.” Abrasive. 
Kolynos Dental Cream. Excessively abrasive. 
Listerine. Excessively abrasive. 
New Pebeco. Excessively alkaline. 
Owl. Excessively abrasive. 
(Cont'd next page) 
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NOT ACCEPTABLE—CONT'D 


Pebeco Regular. Contained potassium chlorate, a poisonous 
substance. 


Pep-R-Mint Milk of Magnesia. Tube metal contained lead. 
Phillips’ Milk of Magnesia. Excessively abrasive. 

Rexall Milk of Magnesia. Excessively abrasive. 

Septol. Heat stability unsatisfactory. 


Wrigley’s Spearmint. Excessively abrasive. 





LIQUID DENTIFRICES 





ACCEPTABLE 

Pepsodent Liquid Dentifrice for Teeth ( Pepsodent Co., Chi- 
cago). 3-fl. oz. bottle, 45¢; cost per fl. oz., 15¢. %-fl. oz. bottle, 
10¢; cost per fl. oz., 20¢. 

Teel Dentifrice for Teeth (Procter & Gamble, Cincinnati) | 
3-fl. oz. bottle, 45¢; cost per fl. oz. 15¢. 1%-fl. oz. bottle, 
23¢; cost per fl. oz., 18¢. %4-fl. oz. bottle, 10¢; cost per fl, 
oz., 20¢. 

Cue “The Colloidal Dental Liquid” (Colgate-Palmolive-Peet 
Co., Jersey City, N. J.). 3-fl. oz. bottle, 50¢; cost per fl. oz., 
17¢. 1%4-fl. oz. bottle, 25¢; cost per fl. oz., 20¢. 





MISCELLANEOUS DENTIFRICES 





ACCEPTABLE 
Vray (Weco Products Co., Chicago). 6-0z. bottle, 47¢/ cost 
per oz., 8¢. Essentially a very thin toothpaste. Difficult to 
apply to brush from bottle. (See CU Reports, October 1940.) 


DEODORANTS AND ANTIPERSPIRANTS | 


Aluminum chloride was the chief active ingredient in all of 
the liquid antiperspirants included in CU’s examinations. 
Aluminum chloride should be applied only when essential, not 
too frequently, and never to raw or broken skin surfaces or on 
cuts, pimples or irritations. The area on which it has been 
used should be washed and dried before clothes are put on, 
to prevent harm to the fabric. Creams containing aluminum 





lead, 
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chloride are unsatisfactory because they require prolonged 
contact. 

Cream products frequently contain three additional com- 
pounds: zinc oxide, zinc sulfate, and salicylic acid. 

Those who must use an antiperspirant will in most cases find 
a simple solution of aluminum chloride, which can be bought 
at the drugstore, the “Best Buy.” A solution varying between 
10% and 15% will usually be found satisfactory. 

The following listings are based on examinations of the prod- 
ucts by CU technicians and on data prepared by the North 
Dakota Regulatory Dep’t in November 1939. 

From CU Reports, March 1940. 





LIQUID ANTIPERSPIRANTS 





BEST BUYS 

Aluminum Chloride Solution, 15% (drugstores). 3-fl. oz. 
bottle, about 25¢; cost per fl. oz., 8.3¢. If this solution is found 
irritating, add water. If it is still irritating, even in the lowest 
effective concentration, discontinue and try the formaldehyde 
solution below. 

Formaldehyde Solution, 2% (drugstores). 4fl. oz. bottle, 
about 20¢; cost per fl. oz., 5¢. Sponge on affected parts, wipe 
dry, and apply ordinary talcum powder. Odor may, however, 
be found unpleasant, and it is irritating to some people. 


ALSO ACCEPTABLE 
(In order of increasing cost per fluid ounce) 

Ab-Scent (Madame Berthé, NYC). 47¢ a bottle; cost per fl. oz., 
11.6¢. Aluminum chloride solution. 

Instant Dew (Pearson Pharmacal Co., NYC). 31¢ for 2% 
fl. oz.; cost per fl. oz., 13.7¢. Aluminum chloride solution. 

Rexall (United Drug Co., Boston). 29¢ for 2 fl. oz.; cost per 
fil. oz., 17.5¢. Aluminum chloride with traces of soap. 

Nonspi (Nonspi Co., NYC). 49¢ for 2 fl. oz.; cost per fl. oz., 
24.5¢. Aluminum chloride with small amounts of ferric chlo- 
ride, soap and alum. 

Perstop (Perstop, NYC). 25¢ a bottle; cost per fl. oz., 25¢. 
Aluminum chloride solution. 

Barbara Gould (Barbara Gould, NYC). 50¢ for 2 fl. oz.; cost 
per fl. oz., 25.1¢. Aluminum chloride solution. 

(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 

Marvelous (Richard Hudnut, NYC). 55¢ for 2 fi. 0z.; cost 
per fi. oz., 27.6¢. Aluminum chloride, with traces of ferric 
chloride, soap and alum. 

Ever-Dry (Ever-Dry Labs., Los Angeles). 45¢ for 1% fl. oz.; 
cost per fi. oz., 36.9¢. Aluminum chloride solution. 

Odo-Ro-No Instant (Odorono Co., NYC). 31¢ for 644 fi. dr.; 
cost per fl. oz., 38.3¢. Aluminum chloride solution. 


NOT ACCEPTABLE 
Odo-Ro-No Regular (Odorono Co.). 31¢ for % fl. oz.; cost per 
fl. oz., 41.3¢. Aluminum chloride solution; 20% concentration 
too high. 





DEODORANTS 





BEST BUYS 
Boric Acid, Powdered (drugstores). 30¢ per lb.; cost per oz., 
1.9¢. May be mixed with a small quantity of perfumed talcum 
powder if desired. Dust on affected parts. 
Solution of Baking Soda (drug or grocery stores). Dissolve 
2 or 3 teaspoonfuls in 8 oz. warm water; sponge on affected 
parts. 





CREAM DEODORANTS & ANTIPERSPIRANTS 





Despite the fact that creams are widely used, liquid prepara- 
tions are at least equally effective, and they are safer. Ali the 
proprietary products listed below are, to some extent, anti- 
perspirants, rather than simple deodorants. 


ACCEPTABLE 
(In order of increasing cost per fluid ounce) 

Fresh No. 1 (Pharma-Craft Corp., Louisville, Ky.). 50¢ for 
1%-oz. tube; cost per oz., 25.5¢. Zinc-oxide type ointment, 
with some borates. 

Hush (Hush Co., Philadelphia). 37¢ a jar; cost per oz., 25.9¢. 
Zinc-oxide type ointment. 

Harriet Hubbard Ayer (Harriet Hubbard Ayer, NYC). 50¢ 

for 2-oz. tube; cost per oz., 27.7¢. Zinc-sulfate type ointment, 

with some carbonates and bicarbonates. 
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ACCEPTABLE—CONT'D 

Marvelous (Richard Hudnut, NYC). 55¢ for 1%-oz. jar; cost 
per oz., 28.5¢. Zinc-oxide type ointment with benzoic acid. 

Yodora (McKesson, Robbins, Inc., NYC). 25¢ for %-oz. tube; 
cost per oz., 30.9¢. Zinc-oxide type ointment, with some 
borates. 

Barbara Gould (Barbara Gould, NYC). 50¢ for 1%-oz. jar; 
cost per oz., 33.3¢. Zinc-oxide type ointment with salicylic 
acid. May be irritating because of salicylic acid. 

Amolin (Norwich Pharmacal Co., Norwich, N. Y.). 27¢ for 
5¢-0z. jar; cost per oz., 43.5¢. Zinc-oxide type ointment, with 
some borates. 

Mum (Bristol-Myers Co., NYC). 29¢ for .65-oz. jar; cost per 
oz., 44.6¢. Zinc-oxide type ointment. 

Ney (Ney Co., Philadelphia). 49¢ a jar; cost per oz., 46.7¢. 
Zinc-oxide type ointment. 


NOT ACCEPTABLE 
(All of the following may damage clothing in ordinary use.) 

Arrid (Carter Products, Inc.). 39¢ for %4-oz. jar; cost per oz., 
56.5¢. Potassium-alum type ointment. May be irritating, and 
may damage clothing. 

Odo-Ro-No Ice (Odorono Co.). 31¢ for l-oz. jar; cost per 
oz., 31¢. Aluminum-chloride type ointment. May damage 
clothing. 

Fresh No. 2 (Pharma-Craft Co.). 50¢ for .78-oz. jar; cost per 
oz., 49.5¢. Aluminum-chloride type ointment. 

Taboo (Associated Distributors, Inc.). 43¢ a jar; cost per oz., 
50.6¢. Aluminum-chloride type ointment. 

Contoure (A. Breslauer Co.). 50¢ for %-oz. jar; cost per oz., 
64.5¢. Potassium-alum type ointment. May be irritating, and 
may damage clothing. 


DEPILATORIES 


Only electrolysis (killing hair roots one by one with an elec- 
tric needle) can permanently remove unwanted hair safely. 
Electrolysis is, however, expensive, tedious, somewhat painful, 
and should be handled only by a skilled operator. The single- 
needle method involves less danger of scarring than the multiple- 
needle method. No electric machine for self/-removal of hair 
is acceptable. High-frequency current (diathermy) methods 
are much less satisfactory than electrolysis skillfully done. 

(Cont'd next page) 
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X-ray treatment is dangerous and should never be used, 
Special “systems” or treatments advertised as methods for per- 
manent hair removal sometimes involve x-rays without so stating, 

Most depilatory creams or powders contain an alkaline sul- 
fide, which dissolves the hair but, unfortunately, tends to dis. 
solve the skin also. Sulfide preparations should be used, if at 
all, with great care and must never be applied to the face; if 
they touch the eyeballs loss of sight can result. (These prepara. 
tions can be recognized by their rotten-egg odor even though 
perfume is usually added in an attempt to disguise this odor.) 

Pulling hair out with wax may cause irritation and inflamma. 
tion, especially in persons with delicate and sensitive skin. 
“Tweezing”—pulling the hairs out one by one—accomplishes 
the same effect as do the waxes. It may lead to infection unless 
care is taken to disinfect both the instrument and the site from 
which the hairs are to be removed. 

Rubbing the hair away with an abrasive, such as pumice, is 
likely to be less irritating than using a wax depilatory provided 
that it is carefully done. The process is slow and tedious, how- 
ever, and overzealousness may result in irritation and partial 
removal of the skin. 

Shaving is the easiest and safest method of removing hair 
temporarily. Contrary to popular opinion, shaving does not 
increase either the quantity or the coarseness of the growth. 

Unwanted hair, if dark, can be rendered less conspicuous by 
bleaching with hydrogen peroxide. Add a few drops of house- 
hold ammonia to an ounce of fresh 3% or preferably double- 
strength hydrogen peroxide, and apply. 

From CU Reports, March 1938. 





EYELASH AND EYEBROW PREPARATIONS, 
MAKE-UP FOR THE EYES 
| 


No dye should ever be used on the eyelashes or eyebrows. 
Loss of sight and even death has been caused by a liquid 
eyelash preparation containing an aniline dye. 

Mascara and eyebrow pencils are relatively safe, although 
even these may cause irritation. 

Mascara is sold in cake, cream and liquid forms; the choice 
is mainly one of personal preference. Eyebrow pencils are 
usually harmless, consisting of finely divided carbon in a wax- 
and-mineral-oil base. 
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FACE CREAMS 


Soap and water are the best cleansing agents for normal or 
oily skins, but they may be excessively drying to some already 
dry skins. Cold or cleansing cream should be substituted if the 
skin is dry. Aside from its slight emollient effect, the function 
of face cream is simply to remove dirt particles from the skin 
mechanically. Other claims, or claims that a cream has merit 
because of the addition of some special ingredient (gold, grape- 
fruit, avocado or vitamins, for example), are without basis in 
fact. 

The following ratings are in order of increasing cost per 
ounce. Where a brand is sold in more than one size, the order 
of listing is based on the most economical size (not necessarily 
the largest). 

From CU Reports, April 1939. 


BEST BUYS 
(In order of increasing cost per ounce) 

Belle Fleur Cold Cream (Belle Fleur Beauty Products, NYC; 
distrib., F. & W. Grand Stores), 29¢ a jar; cost per oz., 2.2¢. 

Hollywood Extra Theatrical Cleansing Cold Cream (Rabin 
Co., Hollywood). 20¢ a box; cost per oz., 2.7¢. 

The Owl’s Theatrical Cold Cream (Owl Drug Co., San Fran- 
cisco). 59¢ a tin; cost per oz., 3.8¢. 

Lander’s Olive Oil Cream (Lander Co., NYC). 10¢ a jar; 
cost per oz., 5¢. 

Emporium Certified Cleansing Cream (The Emporium, San 
Francisco). 79¢ a jar; cost per oz., 5.5¢. 

Macy’s Cold Cream (R. H. Macy, NYC). 42¢ a jar; cost per 
oz., 5.54. 

CD Cold Cream E6009 (Cooperative Distributors, NYC). 45¢ 
a jar; cost per oz., 5.9¢. 

ALSO ACCEPTABLE 
(In order of increasing cost per ounce) 

Max Factor’s Theatrical Cold Cream (Max Factor, Holly- 
wood). 50¢ a box; cost per oz., 8.5¢. 

Lady Esther Four Purpose Face Cream (Lady Esther, Chicago 
and Toronto). 39¢ a jar; cost per oz., 10.4¢. 

Grapefruit Cleansing Cold Cream (Royal Products Co., San 


Francisco). 79¢ a jar; cost per oz., 10.5¢. 
(Cont'd next page) 








100 FACE CREAMS 


ALSO ACCEPTABLE—CONT'D 

Embassy Cold Cream (Embassy, Ltd., NYC). 20¢ a jar; cost 
per oz., 10.9¢. 

Pond’s Cold Cream (Pond’s Extract Co., NYC). 39¢ a jar; 
cost per oz., 11.3¢. 

Armand Cold Cream (Armand, Des Moines). 39¢ a jar; cost 
per oz., 11.4¢. 

Ruth Rogers Avocado (The Rabin Co., Hollywood). 20¢ a 
jar; cost per oz., 11.8¢. 

Varady of Vienna Face Cream (Varady of Vienna, Chicago). 
45¢ a jar; cost per oz., 12¢. 

Woodbury Cold Cream (John H. Woodbury, Cincinnati). 39¢ 
a jar; cost per oz., 12.1¢. 

Boncilla Cleansing Cream (Boncilla, Indianapolis). 39¢ a jar; 
cost per oz., 13.5¢. 

Pompeian Cleansing Cream (Pompeian Co., Bloomfield, N.J.). 
55¢ a jar; cost per oz., 13.7¢. 

Usola Cold Cream (Usola Toiletries Co., NYC). 25¢ a jar; 
cost per oz., 13.9¢. 

Squibb Cold Cream (E. R. Squibb & Sons, NYC). 47¢ a jar; 
cost per oz., 14.3¢. 

Albolene Solid Skin Cleanser (McKesson & Robbins, Inc., 
NYC). 47¢ a jar; cost per oz., 14.7¢. 

Gladys Glad Cold Cream (Gladys Glad, NYC). 25¢ a jar; 
cost per oz., 15.1¢. 

Princess Pat Skin Cleanser (Princess Pat, Ltd., Chicago). 
45¢ a jar; cost per oz., 15.4¢. 

Daggett & Ramsdell Cold Cream (Daggett & Ramsdell, 
NYC). 31¢ a jar; cost per oz., 16¢. 

Phillips’ Milk of Magnesia Cleansing Cream (Chas. H. Phil- 
lips Co., NYC). 54¢ a jar; cost per oz., 16.4¢. 

Johnson’s Baby Cream (Johnson & Johnson, New Brunswick, 
N. J.). 23¢ a jar; cost per oz., 17.5¢. 

Max Factor Melting Cleansing Cream (Max Factor). $1 a 
jar; cost per oz., 17.8¢. 

Cashmere Bouquet Cold Cream (Colgate-Palmolive-Peet, 
Jersey City, N. J.). 10¢ a jar; cost per oz., 19.5¢. 

Edna Wallace Hopper’s Cleansing Cream (Affiliated Prod- 

ucts, Inc., Jersey City, N. J.). 45¢ a jar; cost per oz., 19.6¢. 
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ALSO ACCEPTABLE—CONT'D 

Max Factor Normalizing Cleansing Cream (Max Factor). 
55¢ a jar; cost per oz., 19.7¢. 

Luxor Cold and Cleansing Cream (Luxor, Ltd., Chicago). 
15¢ a jar; cost per oz., 20¢. 

Matilda Hartman’s Viennese Formula Cleansing.and Massage 
Cream (Matilda Hartman, San Francisco). 75¢ a jar; cost 
per oz., 21.1¢. 

Elmo Cleansing Cream (Elmo, Philadelphia). 70¢ a jar; cost 
per oz., 23¢. 

| Pasteurized Face Cream (Helena Rubinstein, NYC).. $1 a 
jar; cost per oz., 26¢. 

Marvelous Cold Cream (Richard Hudnut, NYC). 55¢ a jar; 
cost per 0z., 27¢. 

Luxuria Cleanser (Harriet Hubbard Ayer, NYC). 89¢ a jar; 
cost per oz., 27.1¢. 

Three Flowers Cleansing Cream (Richard Hudnut). 49¢ a 
jar; cost per oz., 27.8¢. 

Salon Cold Cream (Dorothy Gray Salons, NYC). $1 a jar; 
cost per oz., 28.3¢. 

Coty Liquefying Cleansing Cream (Coty, Inc., NYC). $1 a 
jar; cost per oz., 28.9¢. 

Fricke’s Cleansing Cream (Charlotte D. Fricke, San Fran- 
cisco). $1.75 a jar; cost per oz., 29.2¢. 





Marmun Cleansing Cream (Madame Marie, San Francisco). 

50¢ a jar; cost per oz., 30.2¢. 

Cara Nome Cold Cream (Langlois, NYC). $1 a jar; cost per 
oz., 33.3¢. 

Almay Cold Cream (Almay Pharmaceutical Corp., Brooklyn). 
$1.10 a jar; cost per oz., 33.6¢. 

Drezma Cleansing Cream (Drezma, Inc., NYC). 60¢ a jar; 
cost per oz., 34.8¢. 

Yardley Cleansing Cream (Yardley, London, Eng.). $1.10 a 
jar; cost per oz., 35.8¢. 





Agnes MacGregor Rejuvenating Cleansing Cream (Agnes 
MacGregor, Chicago). $1.50 a jar; cost per oz., 38.4¢. 
Cosray All Purpose Cream (Cosray Cosmetics, Los Angeles). 
50¢ a jar; cost per oz., 40.5¢. 
Barbara Gould Cleansing Cream (Barbara Gould, NYC). $1 
a jar; cost per oz., 41l¢. 
(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 


House of Westmore Cleansing Cream (House of Westmore, 
Hollywood). $1.50 a jar; cost per oz., 41.8¢. 

Doleith Cleansing Cream (The White House, San Francisco), 
$3 a jar; cost per oz., 42.2¢. 

DuBarry Cleansing Cream (Richard Hudnut). 75¢ a jar; cost 
per oz., 44.3¢. 

Daggett & Ramsdell Golden Cleansing Cream (Daggett & 
Ramsdel!). $1 a jar; cost per oz., 49.8¢. 

Ardena Cleansing Cream (Elizabeth Arden, NYC). $1 a jar; 
cost per oz., 61.7¢. 


FACE POWDERS 


Almost every brand of face powder examined by CU early 
in 1939 was packaged in a deceptive and slack-filled container. 

The production of a good face powder requires only well 
known and inexpensive ingredients. Claims based on the use of 
rare or mysterious ingredients should be regarded with ex 
treme skepticism. Harmful adulterants are now seldom used. 
Starch is the only objectionable ingredient likely to be found 
at present; it may cause dryness or irritation on some skins. 

Examination by CU did not reveal any important differences 
in quality in the brands listed. Purchase should, therefore, 
be based almost solely on the cost per ounce (not on the cost 
per box). If necessary, try small boxes of several low-cost 
brands, until you find one meeting your individual preferences 
as to perfume, shade, container, &c. 

The following list is in order of increasing cost per ounce. 
Where a brand is sold in more than one size, the order of 
listing is based on the most economical size (not necessarily 
the largest). 


From CU Reports, April 1939. 


ACCEPTABLE 
(Jn order of increasing cost per ounce) 
Irresistible Face Lure (F. W. Woolworth Stores). 10¢ a box; 
coat per oz., 6¢. 
Fascination (F. W. Woolworth Stores). 10¢ a box; cost pet 
oz., 74. 














box; 
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ACCEPTABLE—CONT'D 


Ruth Rogers Avocado (Avocado Beauty Guild, Hollywood). 
20¢ a box; cost per oz., 9¢. ‘ 

Elizabeth Post (S. H. Kress Stores). 10¢ a box: cost per 0z2., 
10¢. 

CD (Cooperative Distributors, NYC). 45¢ a box: cost per 0z., 
ll¢. ; 

Lander’s Olive Oil (Lander Co., NYC). 10¢ a box; cost per 
oz., 12¢. 

Gladys Glad (Gladys Glad Cosmetics, NYC). 25¢ a box; cost 
per oz., 12¢. 

Embassy (F. W. Woolworth Stores). 20¢ a box; cost per 
oz., 13¢. 

Cashmere Bouquet (Colgate-Palmolive-Peet, Jersey City, 
N. J.). 10¢ a box: cost per 0z., 14¢. 

Howe’s Air Filtered (F. W. Woolworth Stores). 10¢ a box: 
cost per 0z., 14¢. 

Pond’s (Pond’s Extract Co., NYC). 49¢ a jar; cost per oz., 
14¢. 

Woodbury (John H. Woodbury, Cincinnati). 59¢ a bex; cost 
per oz., 15¢. 

Outdoor Girl Olive Oil (Affiliated Products, Inc., Jersey City, 
N. J.). 10¢ a box; cost per oz., 16¢. 

Miner’s New Texture (Miner's, Inc., NYC). 10¢ a box: 
cost per 0z., l7¢. 

Bourjois Poudre Java (Bourjois, Inc., NYC). 47¢ a box; 
cost per 02Z., l7¢. 

Luxor (Luxor, Ltd.. NYC). 50¢ a box; cost per oz., 18¢. 

House of Westmore ‘(F. & W. Grand Stores). 10¢ a box; 
cost per oz., 18¢. 

Lady Esther (Lady Esther, Chicago and Toronto). 49¢ a box; 
cost per oz., 19¢. 

Varady of Vienna (Varady of Vienna, Chicago). 10¢ a box; 
cost per 0z., 19¢. 

Lovely Lady (F. & W. Grand Stores). 10¢ a box; cost per 
oz., 20¢. 

Princess Pat (Princess Pat, Ltd., Chicago). 20¢ a box; cost 
per 0zZ., 21¢. 

Marvelous (Richard Hudnut, NYC). 55¢ a box; cost per 
oz., 22¢. 


(Cont'd next page) 
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ACCEPTABLE—CONT'D 


Colonial Dames (Owl Drugstores). $1 a box; cost per oz., 
99 


Vivian Trent (May Co., Los Angeles). $1 a box; cost per 
oz., 24¢. 

Chiffon (Primrose House, NYC). 10¢ a box; cost per oz., 26¢. 

Max Factor (Max Factor, Hollywood). $l a box: cost per 
0z., 26¢. 

Tangee (George W. Luft Co., NYC). 10¢ a box; cost per 
oz., 26¢. 

April Showers (Cheramy, NYC). 28¢ a box; cost per oz., 28¢. 

Mello-Glo (Mello-Glo Co., Boston). 10¢ a box; cost per oz., 
28¢. 

Luxuria (Harriet Hubbard Ayer, NYC). $1.!0 a box: cost 
per oz., 31¢. 

Francine (The Broadway Store, Los Angeles). $1 a box; cost 
per oz., 31¢. 

Merle Norman (Merle Norman, Ocean Park, Calif.). $1 a box; 
cost per oz., 32¢. 

Dorothy Gray Portrait (Lehn & Fink, Bloomfield, N. J.). #1 
a box; cost per oz., 34 

Pompeian Beauty Powder (Pompeian Co., Bloomfield, N. J.). 
55¢ a box; cost per oz., 34¢. 

Agnes MacGregor Fleurette (Agnes MacGregor, Chicago). 
$1.50 a box: cost per 0z., 35¢. 

Drezsma (Drezma, Inc., NYC). 10¢ a box; cost per oz., 36¢. 

Coty Air Spun Poudre de Beaute (Coty, Inc., NYC). $1 
a box: cost per oz., 38¢. 

Lady Marlow (Sontag Drugstores). $1 a box; cost per oz., 
38¢. 

Daggett & Ramsdell (Daggett & Ramsdell, NYC). $1 a 
box; cost per oz., 39¢. 

Constance Bennett (Constance Bennett, Hollywood; distrib., 
Sontag Drugstores). $1.50 a box; cost per oz., 40¢. 

Yardley (Yardley, London, Eng.). $1.10 a box; cost per oz. 
3d. 

Barbara Gould (Barbara Gould, NYC). $1 a box; cost per oz., 
43¢. 

Evening in Paris (Bourjois, Inc.). $1.10 a box; cost per oz.. 

15¢. 
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ACCEPTABLE—CONT'D 





bigant Quelques Fleurs (Houbigant, NYC). $1 a box; 
cost per oz., 47¢. 
arry (Richard Hudnut). $2 a box; cost per oz., 49¢. 
na Rubinstein Flower Petal (Helena Rubinstein, NYC). 
$l a box; cost per oz., 50¢. 
dre Antoine (Robinson's, Los Angeles). $2 a box; cost 
per oz., 74¢. 
Doraldina (Bullock’s, Los Angeles). $1 a box; cost per oz., 
7¢. 
Doleith (The White House, San Francisco). $3 a box; cost 
| per oz., 87¢. 


Toon & Country Novena (Helena Rubinstein). $3.50 a 
box; cost per 0z., $1. 


NOT ACCEPTABLE 


\The following brands contained starch, which may be ob- 
tionable (see text) : 

y Lou Gardenia (F. W. Woolworth Stores). 10¢ a box; 
cost per oz., 15¢. 

Woods (Thrifty Cut-Rate Drugstores). 59¢ a box; cost 

per oz., 19¢. 
lina Wallace Hopper’s Super-Cling (Affiliated Products, 
Inc.). 64¢ a box; cost per oz., 26¢. 
Dier-Kiss (Vadsco Sales Corp.). 85¢ a box; cost per oz., 32¢. 
hince Matchabelli (Prince Matchabelli). $1.50 a box; cost 
per oz., 36¢. 

beth Arden Poudre d’Illusion (Elizabeth Arden) . $1.75 
abox; cost per oz., 62¢. 





FOOT POWDERS 


foot powders are useful in preventing chafing from shoe 
ion and for absorbing perspiration. For these purposes, 
yer, talc or boric acid or a combination of both will serve, 
the cost will be less than for branded foot powders. 
Hfective relief of aching feet, athlete’s foot, blisters and the 
does not lie in the use of one or another of the various 
powders on the market but in careful diagnosis of the 
and its elimination (see page 140). 





















(Cont'd next page) 
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In the ratings, price per ounce was based on the weight@ — ° 

the powder actually present. Tu 
From CU Reports, September 1940. 
BEST BUYS 

Taleum Powder (Floral Fragrance, Lander, Sout 

Flowers). 13 0z., 10¢; cost per oz., 0.8¢. " 

Boric Acid (available in drugstores). 1 lb., about 29¢; o@ ha: 

per oz., 1.8¢. dye 

L 


Aluminum Chloride, 15% solution (available in drugsto 
3 fl. oz., about 25¢. Use occasionally only as an antiperspi ple 


If perspiration is due to some organic condition, medg ™¥ 
treatment is necessary. the 
eac 

dye 

ALSO ACCEPTABLE E 

(In order of inc reasing cost per ounce) duc 

S-C Foot Powder (prepared for S-C Laboratories, Los Angele x 


19¢ per box; cost per oz., 2.5¢. 
Rite Foot Relief (Rite Laboratories, Los Angeles). 74 ¢@ — 
27¢; cost per oz, 3.6¢. 
Rexall Foot Powder (United Drug Co.). 4 0z., 25¢: cost | = 
oz., 6.3¢. 
Walk Easy Foot Powder (distrib., Walgreen Co.) . 3% on, 


0 7 
cost per ae hege user 
Eas’em (distrib., Nyal Co., Detroit). 3 0z., 23¢; cost per} onh 
7.2¢. per: 


Blue Jay Foot Powder (Bayer & Black, NYC). 25¢ per @ EBay 
cost per oz., 7.6¢. 


Shumate Foot Powder (Shumate Drug Co., San Francisq I 
. = ne 
25¢ per can; cost per oz., 7.6¢. I 
. . . ‘ { 
Dr. Scholl’s Foot Powder (Scholl Mfg. Co., NYC). 344 
31¢; cost per oz., 8.9¢. Los 
Par 


Sani-Ped Foot Powder (United Drug Co.). 4 0z., 356; 4 
per 0z., 9¢. Ray 









Tiz Foot Powder (Wyeth Chemical Co., Jersey City, N. J Sim 
2 oz., 23¢; cost per oz., 9.6¢. H 
Pages Foot Powder (Associated Products Co., Washi fon 





D. C.). 2 oz., 25¢; cost per oz., 11.9¢. 








' For ratings of other taleam powders, see page 127. 
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ALSO ACCEPTABLE—CONT'D 


Allen’s Foot Ease (Allen S. Olmstead, Le Roy, N. Y.). 3 oz., 
37¢; cost per oz., 12¢. 

Turcot Foot Powder (Turcot Products, Brooklyn). 2% oz., 
35¢; cost per oz., 15.2¢. 


HAIR DYES 


There is no way to restore the natural color to hair which 
has become gray. Products advertised to do this are usually 
dyes which impart the same color to all hair. 

Unfortunately, none of the really effective hair dyes is com- 
pletely safe, and the safe ones are not effective. If a hair dye 
must be used, the amine ones described below are considered 
the most satisfactory, provided a skin test is performed before 
each application, to see whether the individual is sensitive to the 
dye to be applied. 

Bleaches are able to remove color from the hair, thus pro- 
ducing various blond shades. Their continued use may make 
the hair dry and brittle. 

From CU Reports, January 1939, 





HAIR DYES 





ACCEPTABLE 
The following amine-type dyes are effective, and may be 
used without harm by most people. But they are “Acceptable” 
only if a preliminary skin test is made before each use, and the 
person tested found not to be sensitive. 


Eau Sublime (The Guilmard Co., NYC). 
Eternol Tint Oil Shampoo (Paragon Corp,), 
Inecto (Sales Affiliates, Inc., NYC). 
Instant Clairol (Clairol, Inc., NYC). 
Loxol Oil Shampoo Tint (Sales Affiliates, Inc.). 
Paragon Hair Coloring (Paragon Distributing Corp., NYC). 
Rap-I-Dol (Rap-I-Dol Distributing Corp., NYC). 
Simplex (Dr. W. G. Korony, Louisville, Ky.). 
Henna dyes, which produce reddish tints only, are harmless 
to most people. But they are often adulterated with copper or 
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ACCEPTABLE—CONT'D 


other metallic salts, possibly harmful. The following were on 
powdered henna: 


Egyptian Henna ( /. Vivadou, NYC). 
Henna San (Lehn & Fink, NYC). 


The following dye was reported by the American Medic 
Ass'n to be essentially harmless, but only temporary: 


Progressive Clairol. Note that Instant Clairol above is 
different composition, and may be harmful to some people. 


NOT ACCEPTABLE 


Dyes containing metallic salts, or pyrogallol, or any dye of 
unknown composition. 





HAIR BLEACHES 





ACCEPTABLE 

Hydrogen Peroxide. Ordinary 3% solution will do, but 5% 

is better; a small amount of ammonia improves the action. 

Marchand’s Golden Hair Wash (Charles Marchand Co, 

NYC). Essentially a 5% peroxide solution. 
“White Henna.” 


LIPSTICKS 


Most lipsticks contain an indelible dye known as “bromo- 
acid.” Bromo-acid has a purplish color, which remains after 
the other colors in -the lipstick have worn away. It seems 
to increase the photosensitivity (sensitivity to light) of the 
lips, and may increase their tendency to become sunburned. 
Some people are sensitive to bromo-acid, and even a single 
application may cause serious irritation. Despite these flaws, 
most women still prefer an indelible lipstick to a non-indelible 
one such as Houbigant or Elmo. 

The lipstick container should be easy to operate. There are 
two types in general use: The swivel type and the push-up 
type. The swivel is the more satisfactory. 

The following ratings are based on expert opinion. Indi- 
vidual judgment may differ. 

The 10¢ and 20¢ brands are generally available in the 
5-&-10-cent stores; others in drug and department stores, 









ymo- 
fter 
ems 

the 
ned. 
ngle 
1Ws, 


ible 


are 
up 


ndi- 


the 





LIPSTICKS 109 


A product known as liquid lipstick has recently appeared 
on the market. Although no tests have been performed, there 
have been a number of reports of irritation from use of this 
product. Until further examination has been made, the product 
must be considered “Not Acceptable.” 

From CU Reports, May 1939. 


BEST BUYS 
(In order of increasing cost per gram, but note comments) 
Cashmere Bouquet. 10¢. Push-up container. Consistency sat- 
isfactory. 
Elizabeth Post. 10¢. Swivel container. Rather soft. 
Flame-Glo. 10¢. Push-up container. Consistency satisfactory. 
Park & Tilford. 10¢. Push-up container. Consistency satis- 
factory. 
Varady of Vienna. 10¢. Push-up container. Rather hard, 
stays on lips well. 
Princess Pat. 10¢. Push-up container. Consistency satisfactory. 


ALSO ACCEPTABLE 
(In order of increasing cost per gram, but note comments) 
Heather Jumbo. 10¢. Push-up container. Rather soft. 
Irresistible. 10¢. Swivel container. Consistency satisfactory. 
Embassy. 20¢. Push-up container. Rather soft. 
Outdoor Girl Olive Oil. 10¢. Push-ujy container. Consistency 
satisfactory. 
Tattoo. 10¢. Push-up container. Rather hard. 
CD (Cooperative Distributors). 25¢. Swivel container, Con- 
sistency satisfactory. 
Carioca. 20¢. Push-up container. Consistency satisfactory . 
Lady Esther. 10¢. Push-up container. Consistency satisfactory. 
Marvelous. 55¢. Push-up container. Rather soft. 
Kissproof. 10¢. Push-up container. Consistency satisfactory. 
House of Westmore. 25¢. Push-up container. Consistency 
satisfactory. 
Cheramy. 39¢. Push-up container. Consistency rather soft. 
Duart Creme of Milk. 59¢. Swivel container. Consistency 
satisfactory. 


Cutex. 45¢. Swivel container. Consistency satisfactory. 
(Cont'd next page) 











110 «LIPSTICKS 


ALSO ACCEPTABLE—CONT'D 
Drezma. 10¢. Push-up container. Consistency satisfactory. 
Harriet Hubbard Ayer. 55¢. Push-up container. Rather soft. 


Gemey. 75¢. Swivel container. Rather soft. 


Macy’s. 54¢. Swivel container. Rather soft. 

Evening in Paris. 55¢. Swivel container. Consistency satis 
factory. 

Valaze. 50¢. Push-up container. Rather soft. 

H.S.G. Permanent. 69¢. Swivel container. Rather soft. 

Trulip. 89¢. Swivel container. Consistency satisfactory. 

Du Barry. $1. Swivel container. Consistency satisfactory. 

Coty Sub-Deb. 50¢. Swivel container. Consistency satisfactory. 

Max Factor’s Hollywood. 50¢. Swivel container. Consistency 
satisfactory. 

Tangee. 10¢. Very small container, with no device to regulate 
length of stick. Rather hard consistency. 

Martha Washington Colonielle. 89¢. Swivel container. 
Rather soft. 

Daggett & Ramsdell. $1. Swivel container. Rather soft. 

Valaze. $1.50. Swivel container. Rather soft. 

Elmo. 98¢. Swivel confainer. Rather soft. Contained no in- 
delible dye. 

Prince Matchabelli. 89¢. Swivel container. Consistency sat- 
isfactory. 

Dorothy Gray. $1. Swivel container. Consistency satisfactory. 

Lentheric Bal Masque. $1. Swivel container. Rather soft. 

Almay. $1.10. Swivel container. Consistency satisfactory. 

‘ Houbigant. 98¢. Swivel container. Smooth, satisfactory con- 
sistency. Contained no indelible dye. 

Mary Dunhill. $1. Swivel container. Rather soft. 

Charles of the Ritz. $1.50. Swivel container. Rather soft. 

Drumstick Charbert. $1. Swivel container. Consistency sat- 
isfactory. 

Primrose House. 98¢. Swivel container. Consistency satis- 
factory. 


Elizabeth Arden Victoire. $1.50. Swivel container. Rather 
soft. 
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NOT ACCEPTABLE 
Rejuvia. 10¢. Sticky. 
Savage. 20¢. Consistency rather hard, but sticky and smeary- 
Woodbury “Germ Proof.” 10¢. Rather soft. Sample tested 
had rancid odor. 
Angelus Rouge Incarnat. 59¢. Soft and smeary. 
Seventeen. 98¢. Soft and smeary. 


Pompeian. 98¢., Rather soft and smeary. Sample tested had 
rancid odor. 


Barbara Gould. $1. Soft, smeary and sticky. 
Yardley. 85¢. Soft and smeary. Greasy odor. 


HAND LOTIONS 


Most proprietary hand lotions are harmless mixtures of gly- 
cerin, water, and some gummy substance. Some contain in addi- 
tion a cream which is emulsified with other ingredients. In the 
past, a few were found to contain carbolic acid or chemically 
related substances which should be avoided. 

While emulsions such as those described above are of some 
slight temporary benefit, it is less expensive and more beneficial 
‘o use lanolin, cold cream or some vegetable oil such as olive oil. 

Lanolin, which can be conveniently purchased in tubes in the 
form of toilet lanolin, is the most efficacious as far as emollient 
properties are concerned. In this form it does not have the 
objectionable odor or consistency of ordinary anhydrous lanolin 
which is, however, somewhat cheaper and just as effective 
if the hands are wet before application. 





Remember that the value of a product, whether it is a 
small private brand or a major nationally advertised 
brand, may change, and without any notice to the buyer. 
Substitutions of cheaper materials and increases in prices, 
particularly in these times, may alter relative ratings. 
The Buying Guide cannot record these changes; but fre- 
quently they may be found in the regular monthly issues. 
Be sure to consult coming issues of the Reports for new 
ratings. Make sure, before any important purchase, that 
there are no more recent ratings of the product in the 
Reports. 
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PERMANENT WAVES 


In every permanent wave, much depends on the skill of the 
operator. And most of the money that is spent for a permanent 
wave pays for skill rather than for the material used. That's 
why cheap permanent waves, in the $1 category, are usually 
unsatisfactory. Often they omit the thorough shampoo which 
should precede and follow each wave. Generally there is little 
or no attention paid to individual requirements, and frequently 
the net result is an overdose of treatment, with consequently 
scorched, brittle and woolly hair. 

Reliable establishments do not rely on the operator's judg- 
ment alone, but supplement it with a test curl (curling one 
strand before doing the entire head). A test curl is desirable 
for any hair, but it is essential for hair that has been bleached 
or dyed, white hair, or hair on which tonics and ointments 
have been used. Another protection which the customer should 
demand is that the pads which are placed under the curlers 
to protect the head from burns be new or sterilized between 
waves. Such pads come into direct contact with the scalp and, 
if used over and over without sterilization, offer an excellent 
means for spreading infection. 


RAZOR BLADES 


See “Safety Razors” *below. 


SAFETY RAZORS 


Before switching to another brand or type of razor, you 
should check up on your present shaving practices. A change 
here may improve your shave more markedly than a change in 
either razor or blade. 

Whenever possible, take time to wet your beard thoroughly 
with warm water. Wash your face with soap and water and 
follow this with two or three minutes of vigorous lathering. 
The application of a hot, wet washcloth or towel before lather- 
ing will improve the ease and closeness of shaving. 

Almost as important as all this is the actual technique of 
shaving. The direction of motion of the razor should be diagon- 
ally across the face in such a way as to give a partly slicing 
stroke. 

In the final analysis, the choice of a razor must depend on 
the individual shaver, his beard, his skin and his shaving 
habits. If he demands an absolute minimum of time for shav- 
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ing, he will not find such razors as the Rolls or the Valet 
Auto-Strop so satisfactory as those which require no preparation 
of the blade for use. 

No tests of razors have been made since November 1938, at 
which time current models of the Gem, Gillette, Durham- 
Duplex, Rolls, Schick Injector and Valet Auto-Strop were all 
found “Acceptable.” The Enders was found “Not Acceptable” 
because of poor quality of the special blades required for its 
use, 

It is probable that, with most users, proper technique as 
outlined above is more important than the choice of razor. 
But razors which take any Gem or Gillette type blade are apt 
to be wiser choices than those using a special blade. Blade 
quality varies greatly—from brand to brand and from time to 
time within a brand. The razor which is most adaptable gives 
the user an opportunity to try out different blades. 


ROUGE 


Cake rouge is the most widely sold variety, but other types 
available include powder, liquid, cream and paste. Cake and 
powder rouges are basically the same. Both are essentially 
highly colored face powders. Cake rouge contains, in addition, 
a binding agent to keep it from crumbling. Usually this is 
a gummy substance such as tragacanth, but starch is sometimes 
used. People who are especially sensitive to starch, or who 
have dry skins (starch tends to have a drying effect), should 
avoid rouges containing starch. 

Cream rouge may be either of the cold-cream type (greasy) 
or the vanishing-cream (non-greasy) type. The color range 
in these rouges is rather limited. More common and more 
satisfactory than the creams are the paste rouges, which are 
very highly colored and have a hardened petrolatum base. 
They act primarily by coloring the skin itself, whereas cream 
rouges cover the skin with a colored coating. 

This report is concerned only with the economy of cake 
rouges; from the consumer’s point of view, differences in quality 
are insignificant. Colors in rouge are not standardized, and one 
must examine the rouge itself, rather than depend upon the 
color label. Unless you are willing to pay a fancy price for the 
compact, there is no reason to go further than the 5-&-10-cent 
store to get a satisfactory rouge. 

From CU Reports, February 1939. 

(Cont'd next page) 
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BEST BUY 
Elizabeth Post (Elizabeth Post, NYC; distrib., S. H. Kress 


Stores). 10¢. Convenient spring-lock compact with mirror. 


ALSO ACCEPTABLE 
e 10¢ BRANDS 


The following brands are available in 5-&-l0-cent stores. 
They come in thin metal, hinged-top compacts, without mir- 
rors. The metal mold of rouge was usually fastened to the 
container with glue, which may loosen in time and cause the 
cake to fall out and crack. 


Cashmere Bouquet. Princess Pat Duo-Tone. 
Irresistible Cheek-Lure. Tangee. 

Lady Esther. Tattoo. 

Outdoor Girl. Varady of Vienna. 


The following 10¢ brands were packed in two-piece con- 
tainers, less convenient than the hinged-top type. 
Flame-Glo. Screw-top composition case. May chip or break. 
Heather. 


@ 20¢ TO 40¢ BRANDS 

Embassy. 20¢. Contained starch; should not be used by people 
who are sensitive to starch, or who have dry skin. Convenient 
compact with mirror. 


La Bonita. 25¢. 
Po Go. W¢. Two-piece box. 


e 50¢ BRANDS 


The following rouges are little, if any, larger than the better 
values in the 10¢ group. The compacts are more sturdily con- 
structed of heavier metal. All of them contain mirrors, and 
there is generally a spring device to hold the rouge in place. 


Armand. 
Colonial Dames. 

Coty ‘Sub Deb’ Air Spun. 

Elmo. 

Harriet Hubbard Ayer. Refill 30¢. Compact has spring lock. 
Louise Andre. 

Max Factor. 
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ALSO ACCEPTABLE—CONT'D 
Three Flowers. 


White Rouge. Powder rouge. Two-piece box. Deceptively 
packed. 


| ¢ 55¢ TO $1 BRANDS 


These compacts are no different in appearance from those 
in the previous price class. In this price group, spring locks are 
common. Brands are listed in order of price. 


Pompeian. 55¢. 

Tussy. 55¢. 

Lady Marlow. 59¢. 

Rouge Brunette Dorin. 60¢. Two-piece box. 
Barbara Gould. 85¢. 

Yardley. 85¢. 

Dofothy Gray. $1 (refill 50¢). 
Daggett & Ramsdell. $1 (refill 50¢). 
De Kama. $1. 

Doraldina. $1. 

DuBarry. $1 (refill 50¢). 

Helena Rubinstein. $1 (refill 50¢). 
Jaquet. $1. 

Marie Earle. $1. 

Prince Matchabelli. $1. 





e OVER $1 

These have no advantage over the cheaper compacts. 
Charles of the Ritz. $1.10 (refill 55¢). 
Houbigant. $1.10. 


Elizabeth Arden. $1.25 (refill 40¢). Contained starch; should 
not be used by people who are sensitive to starch, or who 
have dry skins, 


SANITARY PADS 


The sanitary pads listed are rated according to all-round 
wility. Laboratory tests of the pads were based on normal use. 
(Cont'd next page) 
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Those with moisture-proof backings were found to be mor 
satisfactory than others. Cotton pads have high absorbency 
but are bulky. 

From CU Reports, May 1940. 


BRAND AND MANUFACTURER 
OR DISTRIBUTOR PRICE 


——$___—__— — — ee 





BEST BUY 
Veldown (Veldown Co., NYC).............: 12 for 23¢ 
ALSO ACCEPTABLE 


(In order of quality without regard to price) 
Kotex Regular (International Cellucotton Prod- 


PD <ect emendvetuccktdbosk’s 12 for 20¢ 
Venus’ (Venus Corp., NYC)................ 12 for 89¢ 
Pt Ci cicedusbevdadonsbiins dussbecd> as 12 for 20¢ 
Modess (Personal Products Corp., NYC)...... 12 for 19¢ 
Gallia Medium’ (The White House, San Fran- 

SEE URES SNS see SPS Ny oe eee a ae 12 for 19¢ 
CD (Cooperative Distributors, NYC).......... 12 for 18¢ 
es Ci. oh, BE, BURP owstadeunecceses 12 for 16¢ 
Raycel (Sontag Drug Co., Los Angeles)....... 12 for 12%4¢ 
Modernap (Broadway Dep't Store, Los An- 

ihn tak didibnsse6eded ee heeeanee oanen 12 for 17% 
Nappettes (Owl Drug Co., San Francisco).... 12 for 1l¢ 
Gauzette (United Drug Co., Boston).......... 12 for 19¢ 
Co-op (Eastern Coop. Wholesale, Brooklyn)... 12 for 17¢ 
Celleen (Sontag Drug Co., Los Angeles)...... 12 for 12% 
Econo-Pak (Sears-Roebuck) ................ 50 for 35¢ 
Cellu-Ettes (Sears-Roebuck) ...............- 12 for 144%4¢ 
San-Aid (Whelan Drugstores, NYC).......... 24 for 25¢ 
Dixie Belle’ (F. W. Woolworth Stores) ....... 6 for 10¢ 
Ramona (Weinstein Co., San Francisco) ...... 12 for 1l¢ 
Nu-vel (Walgreen Drugstores, NYC)......... 12 for 15¢ 
Thrift Fluff (Montgomery Ward)............ 12 for 114 
nes Ce TD p cacaccacnctessesss 8 for 10¢ 


rr it Ci dad cones cence «een dovnces cere 12 for 10¢ 
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BRAND AND MANUFACTURER 
OR DISTRIBUTOR PRICE 


ALSO ACCEPTABLE—CONT'D 

Belfair (Seabury, Inc., New Brunswick, N. J.) 12 for 13¢ 
Aimcee’ (American Merchandising Corp.’)..... 12 for 25¢ 
Rexettes (United Drug Co., Boston).......... 12 for 17¢ 


The following are acceptable if normal flow is small, or for 
the last day or two of the period. 


Sanoval (S. H. Kress Stores) ..........e+eee0- 12 for 15¢ 
San-Neat (F. W. Grant Stores) ..............-- 8 for 10¢ 
So-Soft (Montgomery Ward) ............++-- 12 for 13¢* 
NOT ACCEPTABLE 
Pass Ciineer Gad. ...o~cs cade Gamesus meds baeee 12 for 15¢ 
San-Nap-Pak (San-Nap-Pak Mfg. Co.)....... 12 for 15¢ 
Cashmere (F. W. Woolworth Stores) ......... 10 for 10¢ 
eens Ce, OD CARD. ons cconnsccensses 12 for 15¢ 
Lanvette (San-Nap-Pak Mfg. Co.)............ 12 for 15%4¢ 
Marlene (J. J. Newbury) .......scccccesscecs 12 for 10¢ 


1 Cotton pad. * Plus postage. * See Introduction, page 11. 





e TAMPONS 


Tampons have appeal because of their small size and be- 
cause they interfere less with normal activity than do napkins. 
They can be used, however, only by women with a moderate 
or slight flow, or on the last day or two of the period. Most 
gynecologists recommend their use only by married women. 

No clinical study of the safety of tampons has as yet been 
reported. Some doctors hold that infection of the uterus and 
tubes may occur as a result of damming back the flow. On the 
other hand, some doctors claim that they eliminate the possi- 
bility of contamination of the vaginal area by fecal material. 

Tampons are either compressed or crimped. The crimped 
type absorbs liquid more rapidly than the compressed type 
but strikes through more readily. The construction of the 
tampons tested is indicated in the alphabetical listings below. 
Since all were similar in all-round utility they are listed in 
alphabetical order. Their use should be discontinued imme- 
diately if any irritation is noted. 

(Cont'd next page) 
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BRAND AND MANUFACTURER 





OR DISTRIBUTOR TYPE PRICE 
Cashay (Park & Tilford, NYC).. ‘ 12 for 35¢ 
Fibs (International Cellucotton 

Products Co., Chicago)........ Compressed 12 for 25¢ 
Holly-Pax (Universal Cotton 

Products Corp., Hollywood) .... Compressed 10 for 20¢ 
Lotus (Sitroux Co., NYC)...... Slightly 

Compressed 5 for 10¢ 
Tampax (Tampax, Inc., New 

Seemiok, N. J.) .. ssicvdesecns Crimped 5 for 20¢ 

Wix (Wix Co., Minneapolis) .... Compressed 5 for 20¢ 


1 Two puffs tied together with eight strips of surgical gauze between. 


ELECTRIC SHAVERS 


The best electric shavers are now comparable to a safety 
razor in speed and closeness of shave. But, while some users 
find them less irritating than razor blades, others can not use 
them at all. More so than with most products, their use value 
depends on individual reaction. 

The cost of using an electric shaver has probably been greater 
than the cost of razor blades. But obsolescence, which has been 
a costly item, is becoming less important since improvements in 
shaving ability seem unlikely to occur so rapidly in the future 
as in the last few years. Repairs due directly to wear should 
average less than 50¢ per year. Dropping, however, is elmost 
certain to break the plastic case and likely to damage the shav- 
ing head, both expensive repair items. Cost of electricity is 
negligible. 

The ratings below are based on shaving ability as determined 
by use tests; accelerated life tests (equivalent to three years’ 
use) indicate that wear is a relatively small factor. 

Because of the importance of and wide variations in individual 
reactions, shavers should be purchased on a money-back or ex- 
change basis. Some of the models listed (Gem-lectric, for ex- 
ample) may be found in cigar stores and other such outlets at 
greatly reduced prices. 

Every ac-de shaver tested caused radio interference. Shavers 
for a-c only are so marked, 

From CU Reports, December 1939 and November 1940, 
(Labor notes included.) 
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BEST BUYS 


nd Close-Shaver Model C, No. 40 (General Shaver Div., 
Remington Rand, Bridgeport, Conn.). $7.50, list. Sold by the 
Burstein-Applebee Co., Kansas City, Mo., by mail as their 
Cat. No. H-660 at $4.88. A-c only. Fast and close shave. To 
obtain best results a learning period is required. Unusually 
quiet in operation. Plastic case flimsier than average. 


ae Shavemaster Model M 60 (Chicago Flexible Shaft 
Co., Chicago). $7.50, list. A-c only. One of the fastest and 
closest shavers tested. Used same head as larger Shavemaster 
(below). No learning period required, except to remove long 
hairs of the beard. Considerable vibration in operation, and 
extreme noisiness may be objectionable. Some users noted 
tendency to pull, especially on upper lip. Head wore through 
in equivalent of three years of use. Also available as Model 
M 50 for 50-cycle a-c current. 


ALSO ACCEPTABLE 
(In order of ‘shaving ability) 


illiams Roto-Shaver Model A (J. B. Williams Co., Glaston- 
bury, Conn.). $13.75, list. One of the fastest and closest shav- 
ers tested but caused strong pin-prick sensation to some users. 
Extra head supplied with shaver was useful for removing long 
hairs under neck, for trimming mustache, or for feminine use. 


mington Triple-Header Model No. 77 (General Shaver). 
$17.50, list. Sold by Burstein-Applebee as their Cat. No, H-658 
for $11.38. Two identical shaving heads (similar to those used 
on other Remington and Rand models) placed parallel plus 
an extra hair-trimming head excellent for its purpose. Judged 
by all users to be the best shaver or near-best, but not quite 
so close as Sunbeam or Roto-Shaver. Little or no after-burn, 
Very noisy in operation. Sample failed (broken contact arm) 
during the equivalent of five months of use. Motor had to be 
repaired at a cost of $1.50. Driving fork wore out in equivalent 
of three years of use. Instructions for use accompanying the 
purchased sample inadequate. The manufacturer informed CU 
that the third head should receive two drops of oil every week. 


WRemington Dual Shaver. $15.75, list. Sold by Burstein- 
Applebee as their Cat. No. H-656 for $10.24. Same as the 
Remington Triple-Header, except that it didn’t have the extra 
trimming head. 

‘ (Cont'd next page) 











Schick Flyer Cat. No.—160 (Schick Dry Shaver, Inc., Stam 


Schick Captain. $9.95, list, including “Whisk-its.” Good shaw 


Schick Colonel. $15, list. Discontinued. Used same heads a 


Sunbeam Shavemaster Model R. $15, list. Had same head 





ELECTRIC SHAVERS 









ALSO ACCEPTABLE—CONT'D 
Remington Speedak Model A, No. 80. $10, list. A-c only 
Same construction as Rand Model C, No. 40 above, but mo 
compact. Used same head and gave same shave. 
Remington Close-Shaver Model E, No. 27. $14.75, list. H 
same as on other Remington and Rand shavers and gave sam 
shave as the single-headers. Not worth the price unless shay 
must be used on direct current. 

Knapp “Natural Angle” Model No. 10-8 (Knapp-Monar 
Co., St. Louis). $10, list. Fast, close shave, about equival 
to Rand Close-Shaver or Remington single-head models. 










ford, Conn.). $12.50, list. Had built-in “Whisk-it” holders fog 
shavings and new 2M “Hollow Ground” head. Excellent fog 
trimming hair and shaving individual long hairs of the beard 
No pin-prick sensation or pulling noticed by any users bul 
some users experienced after-burn effect. Clean shave could 
be obtained by some individuals but in no case so close a 
with the preceding shavers. The Schick Colonel 240 with thi 
2M head and “Whisk-its” at $15, list, did not significantly 
differ from the Fiyer and was not considered worth the add 
tional charge. Schick service stations are prepared to fit @ 
2M head top any of their old model shavers at a charge of $4 
Considered advisable only if the original head is a 1938 modd 
or earlier, or if the No. 7 or No. 10 head of the Captain anf 
Colonel models (below) has been damaged. 


possible only after special technique is learned. Choice of tw 
heads: No. 7 for ordinary beards, No. 10 for coarse beards 


Captain and gave same shave. Almost identical to Captain 
but manufacturers claimed that an oil-less bearing was used 
This or a similar Schick sold by Ward's at $7.95, postpaid 
Christmas Cat. No.—3573 (No. 7 head) and Cat. No.—357] 
(No. 10 head). Factory reconditioned models sold by Sears a 
their Cat. No.—6404 with No. 7 head and Cat. No.—6405 wilt 
No. 10 head for $6.95 plus postage. 





as Model M, but greater weight made it clumsier to use. 
a-c current, it operated at slower speed, and hence was | 
satisfactory than Model M. Also available as Model RG in 
gift case at $15.75, list. 
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ALSO ACCEPTABLE—CONT'D 


Gillette Model H (Gillette Safety Razor Co., Boston). $10, 
list. A-c only. Fair to good shaves, but slower than average. 


Gillette Model G. $15, list. Used same head as Gillette Model 
H and gave same shave. Harder to use because of clumsier 
shape, greater size and weight, and “goose neck” angle of 
cutting head (claimed by manufacturer to be an advantage— 
a claim not substantiated in actual tests). 


Gem-lectric (American Safety Razor Corp., Brooklyn). $12.50, 
list. Only fair shave, slow, with some irritation. 


Gem-lectric Face-lite. $15.75, list. 1940 model currently sold 
by Schulte Cigar Stores for $4.95. Same as shaver above ex- 
cept that a small electric light has been added. Light not 
worth the difference in list price. 


Knapp “Natural Angle” Model 5-0. $5, list. A-c only. Light 
weight. Because of special bent shape, easy to handle on 
cheeks but some users found it very awkward under the chin. 
Construction of head somewhat similar to that of Schick 
(short, terminated slots) but all users agreed to its inferiority. 
Overheated during shave. Vibration low. Good for trimming 
hair. Head went out of adjustment while on life tect during 
the equivalent of four months. 


NOT ACCEPTABLE 
Casco “75” (Casco Products Corp.). $10. Ac-de. Fair shave, 


very slow, no irritation. Failed in life test in manner poten- 
tially dangerous to user. 


TOILET SOAP 


The only function of a toilet soap is to cleanse the skin and 

to do it with as little irritation as possible. It is never necessary 
to pay a high price for a good soap. 
There are many “special” soaps, ranging from oatmeal 
through buttermilk, honey and almond, cocoa, &c., and ending 
up with the carbolated type. The percentage of any of these 
ingredients in soap is small and their effect on the skin in- 
significant or entirely absent—with the exception that some of 
them may prove to be irritating even in small amounts. 


After thorough tests CU found that most brands of toilet 
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soaps are entirely safe for the normal skin, only a few contain- 
ing excess alkali in a quantity sufficient to cause harm. 
From CU Reports, March 1939. 


HIGH QUALITY 
(In order of increasing cost per pound of dry soap) 
These soaps were of very high purity; they met all Federal 
specifications for toilet soap. 


e 16¢ TO 25¢ (PER LB. DRY SOAP) 


Eavenson’s Allwater Soap With Cold Cream (Eavenson). 

Co-op Floating Soap.’ 

Macy’s White Toilet Soap Milled (R. H. Macy, NYC). Do 
not confuse this with other “special” white milled soaps 
offered by Macy’s. 

Hewitt’s Easy Lather Coconut Oil Soap (Hewitt). 

Beauty Bubbles (Kirkman). 

Macy’s Palm and Olive Oil Soap (R. H. Macy, NYC). 

Kirk’s Original Coco Hardwater Castile (P&G). 

Perfect Coco Soap (Hewitt). 

Sears’ L’Adore Cold Cream Soap Cat. No.—4984 (Sears- 
Roebuck). 

Superfine Cold Cream Soap (A&P in Ohio). 

Empress Buttermilk Soap (Cincinnati). 

Palmaco Complexion Soap (Pana Soap Co.) 

Big Bath (Colgate). 

Todco Cocoa Almond (Ow! Drug Co.). 

Aimcee Palm and Olive Oil Soap. 

Ward’s Montroy Castile Soap Cat. No.—4509 (Montgomery 
Ward). 

Ivory (P&G). 

Williams Mt. Horob Palm (J. B. Williams). 

Powers White Floating (Powers Merc. Co.). 

Coco Foam Hardwater Soap (Cincinnati) . 

Maxine Complexion Soap (Swift & Co.). 

Stanley’s Facial Soap (Stanley). 

Colgate’s White Perfumed Toilet Soap (Colgate). 





The introduction on pages 6-13 contains much material 
helptul to your use of this Buying Guide. Re-read it now 
and then. 
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HIGH QUALITY—CONT'D 
White King Toilet Soap (Los Angeles Soap Co.) 
Co-op Cold Cream Soap’ 


e 25¢ TO 50¢ (PER LB. DRY SOAP) 

Kirkman’s Floating Soap (Kirkman). 

Octagon Toilet Soap (Colgate). 

Trilby (Haskins). Contained about 5% free fatty acid. 

Co-op Palm and Olive Soap.’ 

Miona Palm Complexion Soap (Armour). 

SweetHeart Toilet Soap (Manhattan Soap Co.). The quality 
of this soap has varied greatly during recent years. 

Co-op Buttermilk Soap.’ 

Island Palm Toilet Soap (Wrisley) : 

Aimcee All Water Soap With Cold Cream. 

Aimcee Hardwater. 

Stanley’s Almond Cocoa Hardwater Soap (Stanley). Con- 
tained about 5% free fatty acid. 

Gimbel’s Palm and Olive Soap (Gimbels, NYC) 

Billy B. Van’s Pine Tree Soap (Pine Tree Products). 

Altman’s Cold Cream Soap (B. Altman, NYC). 


Walgreen’s Cocoanut Oil and Almond Soap (Walgreen 
Drugstores). 


Town and Country (Robinson Co., Los Angeles). 


Peoples Cocoanut Oil and Almond Soap (Peoples Drug- 
stores). Contained over 5% free fatty acid. 


Palmolive (Colgate). 

Bloomingdale’s Lanolin Facial Soap  (Bloomingdale’s, 
NYC). . 

Lux (Lever Bros.). 

Blue Diamond Pure Olive Oil Castile (Hearns, NYC). 

Oliv-ilo (Wrisley). 

Gimbel’s Hardwater Soap (Gimbels, NYC). 

Williams Elder Flower Soap (J. B. Williams). 

Nassour’s Castile Soap (Nassour Bros.). 

Liberty Cocoa Hardwater Castile (Haskins). 


‘Eastern Coop. Wholesale, Brooklyn; Consumers Coop. Ass's, North 
Kansas City, Mo.; Coop. Wholesale, Chicago; and other co-op wholesales. 


(Cont'd next page) 
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HIGH QUALITY—CONT'D 
Henri Rocheau. 


Sears’ My Baby’s Castile Soap Cat. No.—4997 (Sears-Roe- 


buck). 
Cashmere Bouquet (Colgate). 
Donaldson’s Supreme Lilac Toilet Soap (Donaldson). 


e 50¢ TO $1.60 (PER LB. DRY SOAP) 

Vanity Fair Beauty Shop (Swift & Co.). 

Woodbury Pure Castile Soap (John H. Woodbury). 

Paislay Lavender Soap (Walgreen Drugstores) . 

Sayman’s Vegetable Wonder Soap (T. M. Sayman). 

Physicians’ and Surgeons’ Soap (Physicians’ Supply Co.). 

Bocabelli Castile Soap. 

Honeysuckle Bath Soap (The Emporium, San Francisco). 

D. W. Gibbs’ Superfatted Cold Cream Soap Tablet (City 
Soap Works, London, Eng.). 

Gallia (The White House, San Francisco). 

Johnson’s Baby Soap (Johnson & Johnson). 

Bloomingdgle’s Castile Soap (Bloomingdale’s, NYC). 

Laco Castile Soap (Laco Products). 

Shulton Gardenia (Shulton, Inc.). 

Conti Castile Soap (E. Conti & F.). 

Cosray Skin Soap (Los Angeles Soap Co.). Ignore beauty 
claims about the soap and the “new youth element, Koladal.” 

Gallia Cold Cream Soap (The White House, San Francisco) . 

Mazon Soap for Tender Skin (Belmont Laboratories). 


GOOD QUALITY ' 
(In order of increasing cost per pound of dry soap) 
These soaps were slightly lower in purity than those above. 
Many of them failed to meet one requirement of the Federal 
specifications. (All met Federal specifications limiting free 
alkali.) The following brands are good buys when sold at 
lower prices than those listed under “High Quality.” 


© 12¢ TO 25¢ (PER LB. DRY SOAP) 
Wonder Palm Toilet Soap (S. H. Kress Stores). 
Blue Label White Floating (Cooperative Distributors, NYC). 
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GOOD QUALITY—CONT'D 
Gondola White Floating (Woolworth’s and other 5-&-10’s). 


Ward’s All-Purpose Soap Cat. No.—4276 (Montgomery 
Ward). 


Ardsley White Floating Bath Soap (Hewitt). 
Laurel Toilet Soap (Wrisley). 


Ward’s Cold Cream Facial Soap Cat. No.—4246 (Mont- 
gomery Ward). 


Colgate’s Floating Soap (Colgate). 

Stanley’s Lemon Oil Soap (Stanley). 

Peoples Palm Oil Soap (Peoples Drugstores). 

Monte Carlo Bouquet (Cincinnati). 

Hardwater Savon Colosse (Colgate). 

Sears’ Satinette Vitamized Soap (Sears-Roebuck) . 
Oliv-Palm (Ben Franklin Variety Stores, Tacoma, Wash.). 
Hearns Hardwater Soap (Hearns, NYC). 

Nemo White Milled (Cooperative Distributors, NYC). 
Namm’s Lanolin Cold Cream Hardwater Soap (Namm’s, 


Brooklyn) . 
Peoples Hard Water Soap (Peoples Drugstores). 
McCreery Buttermilk Soap (Jas. McCreery, NYC). 
Neisner’s Palm Oil (Neisner’s, Minneapolis) . 
Altman’s Toilet Soap (B. Altman, NYC). 


Co-op Cold Cream Toilet Soap (Central Coop. Wholesale, 
Superior, Wis.). 


| Fine Art Complexion Soap (Armour & Co.). 


Arnold Constable’s Hard Water Soap (Arnold Constable, 
NYC). 

e 25¢ TO 50¢ (PER LB. DRY SOAP) 

Blue Diamond Palm Oil Soap (Hearns, NYC). 

Penney’s Cold Cream Hardwater Soap (J. C. Penney). 

Camay (P&G). f 

Perzechella Italian Almond Soap (Perzechella Products). 

Beauty Cold Cream Soap (Hewitt). 

La Casa Genuine Baby Castile Soap. 


Peoples Cold Cream Soap (Peoples Drugstores) . 
(Cont'd next page) 
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GOOD QUALITY—CONT'D 


Powers English Lavender Soap (Powers Merc. Co.). 


Bloomingdale’s Honey and Almond Facial Soap (Bloom. 
ingdale’s, NYC). 

Ward’s Bath Soap Cat. No.—4281 (Montgomery Ward). 

Stern Bros. Cold Cream Any Water Soap (Stern Bros, 
NYC). 

Bloomingdale’s Cold Cream Facial Soap (Bloomingdale's 
NYC). 

Woodbury Facial Soap (John H. Woodbury). 


e 50¢ TO $2 (PER LB. DRY SOAP) 

Savon Francine. 

Wrisley’s Superbe (Wrisley). 

Bullock’s Dry Skin Soap (Bullock's, Los Angeles). 


Yardley Old English Lavender Soap (Yardley, London, 
Eng.). 


SUNBURN PREVENTIVES 


There is no preparation which will permit only tanning with- 
out burning. All a sunburn preventive can do is to cut down 
the butning rays reaching the skin. For maximum protection 
for very sensitive persons, preparations should be reapplied 
every hour and after each swim, and first exposures to strong 
sunlight should be limited, even if a preventive is used. 

The brands rated below were subjected to actual skin tests. 

From CU Reports, July 1940. 


GOOD PROTECTION 
(In alphabetical order) 
Ardena Sun-Pruf Cream (Elizabeth Arden, NYC). 314-02 
tube, $1; cost per oz., 33¢. 
Ayer Sun Cream (Harriet Hubbard Ayer, NYC). 1%4-oz. tube, 
85¢; cost per oz., 57¢. Greasy. 
Coty Suntan Lotion (Coty, Inc., NYC). 3%-oz. bottle, $1; cost 
per oz., 27¢. 
Daggett & Ramsdell Perfect Sun Lotion (Daggett & Rams 
dell, NYC). 3%-fl. oz. bottle, 75¢; cost per oz., 21¢. 
Elmo Sunburn Cream (Elmo Sales Corp., Philadelphia). #4. 
oz. bottle, $1; cost per fl. oz., 25¢. Somewhat greasy. 
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GOOD PROTECTION—CONT'D 


Hudnut Sun Tan Oil (Richard Hudnut, NYC). 3-fl. oz. bottle, 
75¢; cost per fl. oz., 25¢. Very greasy. Unpleasant appearance 
on skin. 

Noil Liquid Sun Shade (Norwich Pharmacal Co., Norwich, 
N. Y.). 14%-fl. oz. bottle, 35¢; cost per fl. oz., 23¢. 

Quinlan Sunburn Lotion (Kathleen Mary Quinlan, NYC). 441. 
oz. bottle, $1; cost per fl. oz., 25¢. 


FAIR PROTECTION 
(In alphabetical order) 
Dorothy Gray Beach Oil (Dorothy Gray, NYC). 4-f1. oz. bottle, 
$1; cost per fi. oz., 25¢. Greasy. 
Smoothtan (Charles of the Ritz, NYC). 4fl. oz. bottle, $1; 
cost per fl. oz., 25¢. Greasy. 


TALCUM POWDER 


Despite wide divergence in price, tests of different brands of 
talcum powder show them to be much the same both in com- 
position and action. Primarily, talcum powder is a soothing 
material intended to prevent chafing. It also has a cooling effect, 
since it adds to the area of evaporation of the skin. 

Talcum powder is composed principally of talc, a fine white 
powder which can be applied easily and smoothly to the skin. 
Perfume is added, and serves as a very slight and temporary 
mask for body odor. In addition, there may be one or more of 
the following ingredients: 

Zine stearate or some other similar compound—used to 
make the powder stay on longer. 

Boric acid—frequently included in a talcum powder formula 
for its antiseptic action. At best, however, this effect is slight 
and, in any case, it is not great enough to be dependable. 

Olive oil—sometimes incorporated in baby powders. This 
has a tendency to make the powder “waterproof,” so that 
moisture will roll off rather than become absorbed. 

Starch—has just the opposite effect, tending to absorb large 
quantities of water. This fact, as well as others, makes powder 
containing an appreciable amount of starch “Not Acceptable.” 
For after the moisture is absorbed and has dried, the starch te- 
mains caked on the skin. In addition, starch is a food for bac- 
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teria. Another possible count against starch is that some people 
are allergic to it. 

Because odor is a subjective factor, and what is pleasing to 
one person may be repellent to another, no attempt was made 
to rate perfumes in order of merit. The best way to determine 
your preference is to try different powders at the top of the 
“Acceptable” list and find out for yourself whether the fragrance 
suits you. 

After-shaving powders differ from ordinary powders only in 
that they are slightly tinted and have a less-abundant frag- 
rance than most others. 

In the following listings, the powders are rated in order of 
cost per ounce. Brands listed below as retailing at 10¢ are gen- 
erally available at 5-&-10-cent stores. Unless otherwise stated 
all brands are sold in shaker boxes. 

From CU Reports, June 1940. 


ACCEPTABLE 
(In order of increasing cost per ounce) 

Floral Fragrance Rose Tale (Goodman Chemical Co., Brook- 
lyn). 13-0z. box, 10¢; cost per oz., 0.8¢. 

Lander Rose Talcum (Lander Co., NYC). 13-0z. box, 10¢; cost 
per oz., 0.8¢. 

Southern Flqwers Talc (Vi-Jon Laboratories, Inc., St. Louis). 
13-0z. box, 10¢; cost per oz., 0.8¢. 

Lavender and Pine (Lander Co.). 7-oz. box, 10¢; cost per 
oz., 1.4¢. 

Fragrance of Sweet Pea Talc (Lorr Laboratories, Paterson, 
N. J.). 7-0z. box, 10¢; cost per oz., 1.4¢. 

Sweet Pea Tale (Lander Co.) . 7-0z. box, 10¢; cost per oz., 1.4¢. 

Lilac and Roses (Lander Co.) . 7-0z. box, 10¢; cost per oz., 1.4¢. 

Woodmere Fragrance Dusting Powder (Laverne, NYC). 5-oz. 
box, 10¢; cost per oz., 2.0¢. Packed in non-shaker package. 

Irresistible Talc (Irresistible, Inc., Jersey City, N. J.). 5-oz. 
box, 10¢; cost per oz., 2.0¢. 

Poudre Blue Waltz (Blue Waltz, Jersey City, N. J.). 5-oz. 
box, 10¢; cost per oz., 2.0¢. 

Macy’s Lilac Scented Talcum (R. H. Macy & Co.. NYC). 1-lb. 
box, 33¢; cost per oz.. 2.lé¢. 

Ashley’s Lavender Talc (Ashley, NYC). 4%%-0z. box, 10¢; 

cost per oz., 2.2¢. 
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ACCEPTABLE—CONT'D 


Olde Lavender Talcum (Laverne). 4-0z. box, 10¢; cost per 
oz., 2.5¢. 

CD Talcum Powder (Cooperative Distributors, Inc., NYC). 
1-lb. box, 45¢;* cost per oz., 2.8¢. 

Elizabeth Post Sweet Pea Bouquet Tale (Elizabeth Post, 
NYC; distrib., Kress Stores). 344-0z. box, 10¢; cost per 
oz., 2.9¢. 

Laverne Apple Blossom Talcum (Geo. W. Button Corp., NYC). 
3-0z. box., 10¢; cost per oz., 3.3¢. 

Ward’s Dusting Powder (Montgomery Ward). 8-oz. box, 29¢;’ 
cost per oz., 3.6¢. Packed with puff in non-shaker package. 

dir Float Rose Tale (Talcum Puff Co., NYC). 2%-oz. box, 
10¢; cost per oz., 3.6¢. 

Cashmere Bouquet Talc (Colgate-Palmolive-Peet Co., Jersey 
City, N. J.). 2-oz. box, 10¢; cost per oz., 5¢. 

Squibb Carnation Talcum (E. R. Squibb & Sons, NYC). 4-oz. 
box, 21¢; cost per oz., 5.3¢. Powder flesh tinted. 

Woodbury Talcum Powder (John H. Woodbury, Inc., Cincin- 
nati). 154-oz. box, 10¢; cost per oz., 5.7¢. 

Williams Gardenia Talc (J. B. Williams Co., Glastonbury, 
Conn.). 1.7-0z. box, 10¢; cost per oz., 5.9¢. 

Mennen Borated Powder (Mennen Co., Newark, N. J.). 1.7-oz. 
box, 10¢; cost per oz., 5.9¢. 

Djer-Kiss Talcum (Kerkoff, NYC). 1%-0z. box, 10¢; cost per 
oz., 6.7¢. 

LB.T. Baby Powder with Olive Oil (Centaur Co., NYC). 
11%4-0z. box, 10¢; cost per oz., 6.7¢. 

Mavis Talcum (V. Vivaudou, Inc., NYC). 1%-0z. box, 10¢; 
cost per vz., 6.7¢. 

Mennen Talcum for Men (Mennen Co.). 1'4-0z. box, 10¢; cost 
per oz., 6.7¢. Powder flesh tinted. 

Johnson’s Baby Powder (Johnson & Johnson, New Brunswick, 
N. J.). 1%4-0z. box, 10¢; cost per oz.. 6.7¢. 

Palmolive After Shave Talc (Colgate-Palmolive-Peet Co.). 
1.4-0z. box, 10¢; cost per oz., 7.1¢. Powder flesh tinted. 
(uticura Talcum Powder (Potter Drug & Chemical Corp., 
Boston). 1%%-oz. box, 10¢; cost per oz., 7.5¢. 


~_—_ 


Cost does not include postage from mail-order houses. 





(Cont'd next page) 
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ACCEPTABLE—CONT'D 

Pinaud Invisible Lilac Tale (Pinaud, Inc.. NYC). 120- 
box, 35¢; cost per oz., 8.3¢. 

Pink Clover Talcum (Harriet Hubbard Ayer, NYC). 6 
box, 55¢; cost per oz., 9.2¢. 

Cappi Talc (Cheramy, Inc., NYC). 1-oz. box, 10¢. 

April Showers Talc (Cheramy, Inc.). l-oz. box, 10¢. 

Houbigant Quelques Fleurs Talcum (Houbigant, Ine 
NYC). 4%-oz. box, 50¢: cost per oz., 11.8¢. 

Early American Old Spice Talcum (Shulton, Inc., NYG 
4-0z. box, 55¢; cost per oz., 13.8¢. 

Coty Tale (Coty, Inc., NYC). 3.7-0z. box, 55¢; cost per on 
14.9¢. 

Fougere Royale Houbigant (Houbigant, Inc.). 95-gm. bor! 
55¢; cost per oz., 16.4¢. 

Roger & Gallet Talcum (Roger & Gallet, NYC). 3-oz. boy 
50¢; cost per oz., 16.7¢. 

Max Factor Tale (Max Factor, Hollywood, Calif.). 84-ga 
bottle, 50¢; cost per oz., 16.9¢. 

Helena Rubinstein Body Sachet (Helena Rubinstein, NYC) 
5%4-0z. box, $1; cost per oz., 18.2¢. Shaker with puff. Powdel 
pink. . 

Yardley Old English Lavender Talc (Yardley, NYC). 3-0 
box, 55¢; cost per oz., 18.3¢. 

Mary Scott Rowland Talcum (Mary Scott Rowland, Londonj 
Eng.) . 85-gm. box, 55¢; cost per oz., 18.4¢. 

Ardena Illusion Dusting Powder (Elizabeth Arden, NYC) 
144-gm. box, $l; cost per 0z., 19.7¢. Contained trace of starch 








The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible. In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 
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ACCEPTABLE—CONT'D 


Tweed Tale (Lentheric, Inc., NYC). 4%-oz. bottle, $1; cost 
per oz., 22.2¢. 

Dorothy Gray Dusting Powder (Dorothy Gray, NYC). 3-oz. 
box, $1; cost per oz., 33.3¢. Shaker with puff. 

Prince Matchabelli Tale (Prince Matchabelli Perfumery, 
NYC). 3%-oz. bottle, $1.25; cost per oz., 33.3¢. 


NOT ACCEPTABLE 
Linit Powder (Corn Products Sales Co.). 3-0z. box, 10¢; cost 
per oz., 3.3¢. Contained starch. 
DuBarry Tale (Richard Hudnut). 4-oz. bottle, $1; cost per 
oz., 25.0¢. Contained starch. 





















Drug & Medical 


ALKALIZERS 


While prolonged, habitual dosing with alkalies presents a 
distinct hazard, the occasional use of an alkalizer for an attack 
of dyspepsia due to alcohol, hurried eating or emotional dis 
tress is without danger. Ordinary baking soda will work as 
well as any of the patented remedies. A large pinch in hot 
water has a sedative effect on the stomach. If flavor is desired, 
10 to 15 drops of essence of peppermint may be added to the 
water. If an effervescing drink is preferred, the baking soda 
may be taken in seltzer water. 

The list below is composed of products which, either because 
of their composition or the claims made for them, may he 
considered as alkalizers. The really active ingredients in many 
of these products are drugs such as acetanilid, aspirin, bro 
mides, and Glauber’s salt. 

The October and November 1938 Reports contained detailed 
articles on alkalizers and their uses and effects. 


NOT ACCEPTABLE 


Al-Caroid. Cal-Bis-Ma. 
Alka-Seltzer. Citrocarbonate. 
Alka Zane. Papsomax. 
Bell-Ans. Peptans. 
Bisodol. Sal Hepatica. 
Bromo-Seltzer. Tums. 


ANTISEPTICS 


The perfect antiseptic has not yet been discovered. Thor 
ough cleansing with gauze soaked in soap and water will help 
to remove virulent germs and should be done if it is possible 
and before the application of any antiseptic. Cuts should be 
treated by immersion of the wounded part in running cold 
water, cleansing it with toilet soap or tincture of green soap, 
and application of an antiseptic. The wound should then be 
covered with sterile gauze bandage or Band-Aid (but do not 
use a wet dressing saturated with a concentrated antiseptic). 
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Deep or extensive lacerations and bites of animals require the 
attention of a physician. Tetanus antitoxin may have to be ad- 
ministered by a physician if there is a perforating or deep 
wound. 

Tincture of Merphenyl Borate is an excellent antiseptic 
introduced on the market fairly recently. For application to 
open wounds it may be diluted with 2 parts of water before 
use, to avoid irritation. The aqueous solution of Merphenyl 
Nitrate may also be used. (Hamilton Laboratories, Hamilton, 
Ohio.) 

The following iodine solutions are efficient antiseptics: Anti- 
septic Solution of Iodine, U.S.P., 2% (also called Mild Tinc- 
ture of Iodine). This is quite irritating largely owing to the 
icohol present. Much less irritant is the aqueous Compound 
Solution of Iodine, U.S.P. Better still is a solution contain- 
ing iodine 1.85% and sodium iodide 2.2% in distilled water. 
This can be made by any druggist. A similar product contain- 
ting 3% iodine is marketed under the name I/sodine by the 
Davis Emergency Equipment Co. 


One application of any of these is sufficient. Repeated appli- 
ation does not give additional protection, and may cause 
aburn. Do not use the full strength (7%) U.S.P. Tincture 
dt Iodine. 


Metaphen, Mercresin and Merthiolate are active germicides 
but are less effective than Merphenyl Borate. 
Mercurochrome, both in watery and in alcohol-acetone- 


aqueous solution, and Hexylresorcinol Solution ST 37 are poor 
mtiseptics. 





Thor- 


Pure ethyl or grain alcohol, in a 70% solution, and rub- 
bing alcohol (70%, not 70 proof) are mildly efficient. 
Hydrogen peroxide has only slight effectiveness, depending 
thiefly upon the mechanical cleansing action of the foam. 





Lysol is a solution of cresols. While it is an active disin- 
fectant, it is too toxic to use on or in the human body. It 


help} Mould never be used as a douche. It may be employed (in 
ssible|Mitable dilution) to disinfect inanimate objects if the odor 
id be}# not considered too objectionable. For this purpose the non- 
cold} @eprietary Saponated Solution of Cresol, U.S.P. is equally 
soap,,M@ective and cheaper. 

m bef Absorbine Jr. Pepsodent Antiseptic, and Listerine have 
o nétigmparatively negligible antiseptic properties. 





Zonite is a solution which releases chlorine. It is not a sat- 
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isfactory first aid antiseptic, and in full strength or whe, 
used repeatedly in diluted form it may cause injury to the 
tissues. . 
A detailed discussion of antiseptics is found in a series offan ul 
articles which appeared in the April, May and June 1939p fectiv 


Reports. be ap 
know! 

“Co 

BURNS of th 

First-degree burns, in which the skin is red but not broken > 
should be treated first by immersion of the injured part in cold * 
water to relieve the pain and then by application of a com we 
press soaked in a solution of bicarbonate of soda in wate i 
(1 tablespoonful to a half-glass of cold water); boric-acid rou 
solution (1 teaspoonful to 1 glass of cold water); or diluted oa i 
Burrows Solution (1 tablespoonful of Burrows Solution, U.SP. 7 
to 1 glass of cold water). Oily substances, such as cold cream = wn 
vaseline or olive oil will also sooth but are less satisfactory * 


than cold wet compresses. Tannic-acid ointments are unneces}. 
; i 
sary for mild burns. 





Second-degree burns, in which the skin is broken and blig}g. 4, 
tered, must be treated as open wounds, and, if possible, by @gifore 
physician, because of the danger of infection. First-aid treat compl. 
ment is the same as for first-degree burns except that no oily 
or greasy substance should be used, since it might carry itt and | 
germs and, in any case, makes further treatment difficull}, P 
There are several useful non-greasy ointments on the marke 
which contain tannic acid and an antiseptic. These include 
Amertan (Eli Lilly & Co.) and Metannic Jelly (Abbott 
oratories). 
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Tannic-acid solution has replaced other preparations in 
emergency treatment of severe third-degree burns. A physici 
should treat third-degree burns as quickly as possible. Ft 
first-aid prepare a tannic-acid solution just before use 
dissolving 4 teaspoonfuls of the powder in a glass of wate 
Sterile gauze soaked in this solution should be laid over 
burned area. In the absence of tannic-acid powder, use cod 
very strong tea (2 tablespoonfuls of tea steeped for 15 minute 
in a cup of boiling water). 

Extensive burns should, if at all possible, be treated im 
hospital. 
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hs COLDS 


The common cold is generally considered to be caused by 
, @ffan ultramicroscopic virus; there is not yet available any ef- 
9394 fective means of prevention or cure. All “cold remedies” must 
be appraised in the light of this. The best prophylactic measure 
known is simply to avoid people with colds. 

“Cold vaccines” are suspensions of dead bacteria. Injections 
of them by physicians seem to be effective in a small per- 
centage of cases in reducing the severity and duration of colds. 


_ Cold vaccines taken by mouth, such as Entoral, have not proven 
~ tto be of any value. 

= Aside from local discomfort, a cold is a potentially serious 
a 





ailment, capable of causing many complications; it should 
therefore be treated by rest in bed for a day or so. When 
there is fever, rest in bed is essential. All other remedies 
can at best only relieve the local discomfort. Most remedies 
are worthless, some are injurious, a few are dangerous. 

If rest in bed is necessary for the average common cold, 
it is imperative when the patient is a child or an adult suf- 
Hering from a chronic ailment such as diabetes, rheumatism, 
Mike. In the latter cases, a physician’s advice may make the 
by Gdifference between a short acute infection and a prolonged 
reaticomplicated, serious infection. 


‘tory 
ecer 







Ss Pills—Aspirin is of value only in diminishing the aches 
y i fend pains that sometimes accompany colds, and for this pur- 
eMIpose, although aspirin causes reactions in some people (see 
lel Pain,” page 152), it is safer to use than are many of the other 
Lab gesics (pain relievers). Grove’s Laxative Bromo Quinine 
ntains acetanilid—a drug which can produce serious reac- 
ions if used indiscriminately (see page 154). The most helpful 
1 Miiirug remedy is codeine or codeine and papaverine. These can 
prescribed only by a physician. 












Nose Drops—There is a serious hazard connected with the 
of nose drops. Those containing mineral oil have been 
wn to be responsible for many cases of serious disability 
death, particularly in infants, due to “lipoid pneumonia.” 
LU Reports for December 1936, March and May 1937 carried 
full discussion of this subject. 

Although nose-drop preparations may give temporary relief, 
of them will either prevent a cold or shorten its dura- 
In fact, the indiscriminate use of nasal oils, solutions and 
idllies favors the spread of infection to the sinuses, ears and 
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bronchi (see CU Reports for February 1940). 

Neo-synephrin %4% in watery solution, or ephedrine 1% j 
watery solution are among the preparations frequently used 
relieve nasal congestion. 2 or 3 drops every three or four he 
may be instilled. The effect, however, is brief and may be 
lowed by increased congestion. Jellies should be avoided. 

Silver preparations such as Argyrol or Neosilyol do not 
lieve colds. They are frequently destructive to tissue and 1 
cause argyrism (a permanent blue discoloration) . 

Inhalants—Benzedrine is the most recently developed 
the inhalant drugs. While it is effective in shrinking the 
cous membrane of the nose, it can cause sleeplessness 
other toxic symptoms unless the directions on the tube 
scrupulously followed. 

Ointments—Neither Vick’s Vaporub nor any other ointm 
applied to the skin can prevent or cure colds. Such ointm 
cannot “penetrate the skin.” They may diminish a sense 
soreness in the chest. 

Alkalizers—<Alkalizers have no influence whatever on 
course of a cold. 

Vitamins—lIf the diet is adequate, vitamin preparations 
not help in the prevention or treatment of colds. 

Laxatives—Clinical studies have shown that laxatives 
no value either before or during a cold (see CU Reports 
December 1939). 


CONSTIPATION 


A bowel movement every day is not essential to good he 
Many people in perfect health have an evacuation no ofte 
than once every two or three days without the slightest 
effects. 

If true constipation actually exists and evacuation is 
ficult, incomplete, or painful, a rational treatment can 
prescribed only after careful examination has determi 
whether the condition is organic or functional. Constip 
caused by ulcers, inflammation, tumors or other organic 
eases can be relieved only by curing the underlying diso 
Medical investigation is particularly important with 
adults who, after having had regular and satisfactory evae 
tions, begin to experience a persistent change in the 
acter and frequency of bowel movement. 

Laxatives for the relief of chronic constipation should 
used only as a crutch until good habits replace bad 
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For some people, an effective and harmless laxative consists 
ig of salt water prepared by dissolving % teaspoonful of table 


gery morning before breakfast. 

When the stools are hard and small and straining is nec- 
esary, a “lubricating” mineral oil may be helpful. Not more 
than one to two tablespoonfuls need be taken, and only at 
sight before retiring. Taken in this way there will be a mini- 
mum of interference with digestion and absorption of food. 

Agar-agar is the least harmful of all the bulk-producing 
laxatives. Other bulk-producers cause irritation of the colon 
wd rectum and sometimes even obstruction. They should not 
be used by elderly persons, who may have difficulty in evacuat- 
ing the large stool caused by bulk-producers. 

Cascara sagrada may also be used to advantage. After a 
few weeks the dose should be reduced to the smallest amount 


sé @aecessary for a satisfactory evacuation. Then gradually 


lengthen the interval between doses until use is no longer 


Enemas, like laxatives, should be used only as transitory 
ids in the re-establishment of good function. The least irri- 
ating solution is warm salt water—one teaspoonful of salt 
a pint of water. 
Children should rarely be given laxatives or cathartics. 
fhronic constipation in children is usually a personality prob- 
and may require the services of a competent physician 
child psychiatrist. When there is abdominal pain in child 
adult, laxatives and enemas must be avoided, since the 
in may be a symptom of acute appendicitis. Taking a laxa- 
may cause rupture of the appendix and possibly death. 
fabitual use of laxatives, “roughage foods” and excess min- 
oil is frequently responsible for hemorrhoids. 


Temporary constipation in children requires no treatment. 
adults occasional constipation will do no harm. If an 
uation is desired, however, the most rational procedure is 
take an enema since it is in the last foot or so of the 
el that stagnation generally occurs. If a mild laxative is 
ired it may be chosen from the “Acceptable” list which 


Por a full discussion of the causes and treatment of consti- 

ion, see the book, “Our Common Ailment,” by Harold 
on, M. D. Special Edition for CU members only, $1 (see 
383). 


(Cont'd next page) 
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ACCEPTABLE 
(Doses are for adults.) 


For temporary constipation: 

Milk of Magnesia, U.S.P. 1 to 2 tablespoonfuls. 

Aromatic Fluid Extract of Cascara Sagrada, U.S.P. | 
2 teaspoonfuls. 

Seidlitz Powders, U.S.P. 1 or 2 pairs of powders. 

Effervescent Sodium Phosphate, U.S.P. 1 tablespoon} 
For habitual constipation: 

Heavy Liquid Petrolatum (mineral oil), U.S.P. 1 & 
tablespoonfuls. 


Emulsion of Liquid Petrolatum, U.S.P. 2-3 a 
NOT ACCEPTABLE 

e BULK-PRODUCING, OTHER THAN AGAR-AGAR 
Edro-lax Kiomin Saraka 
Hood-lax Psyllium Seed Serutan 
Inner-Clean Swiss-Kriss 
e MINERAL OIL EMULSIONS 

Haley’s M-O Petro-Syllium 

e SALINE CATHARTICS 

Adler-i-ka’ Kruschen Salts 

Crazy Crystals Occy-Crystine 
*Eno Salts Pluto Water 

Fruitola Sal Hepatica 

Health Crystals Sleepy Brand Salts 
Jad Salts Texas Mineral Crystals 


e CASCARA SAGRADA 
Boals-Rolls' Nature’s Remedy (NR)* 


Petrolagar with Cascara 

e ALOES 

Because of irritant effects: 

Adler-i-ka’ Grove’s Laxative B 

Alophen Quinine 

Carter’s Little Liver Piils Lapactic Pills 

Dr. Edwards Olive Tablets Nature’s Remedy (N. 
Pursang Laxative Pills 


ome 
* These preparations are listed under more than one heading, becaust] 
contain several active ingredients. 
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NOT ACCEPTABLE—CONT'D 


e SENNA 
Because of irritant effects: 
Boals-Rolls' Compound Licorice 
Caldwell’s Syrup Pepsin Powder 
Castoria Herb Teas 


Inner-Clean 


e PHENOLPHTHALEIN 

Because it is an irritant and frequently responsible for 
marked stomach and intestinal disturbances and because it 
may be responsible, in sensitive people, for ulcers of the 
mouth and skin eruptions: 


Agarol Feen-A-Mint Petrolagar with Phenol- 
Asper Lax Hints phthalein 

Boals-Rolls' Hylax Phenolax 

Cascarets Norol-Agar Prunoids 

Dilaxin Nutlax Regs 

Ex-Lax Phenobilin Veracolate 


COUGHS 


A cough may be a symptom of any one of 35 or more ail- 
ments. In infants and children and in adults with chronic 
ailments, a cough should be considered a serious matter re- 
quiring treatment by a physician. Any cough accompanied by 
fever, pain in the chest or indigestion, or one that lasts longer 
than three weeks, also calls for medical examination. A cough 
accompanying or following a common cold will usually sub- 
side in two or three weeks. 

A short, dry cough such as sometimes accompanies a cold 
may be relieved by frequent, hot drinks of milk, tea or lemon- 
ade. Any hot liquid will soothe the mucous membrane and 
promote secretion. Sucking cough drops or any other candy 
drops may also be helpful, not because of any medication 
they may contain but because the sugar of which they are 
made stimulates secretion and soothes the mucous membrane. 

Steam, inhaled at intervals (for periods of about five min- 
utes every two hours or so) is also a useful method of easing 
an acute cough. Tincture of Benzoin Compound, U.S.P.— 
1 teaspoonful to one quart of water—makes the steam some- 


what more helpful. 


2 These preparations are listed under more than one heading, because they 
tentain several active ingredients. 


(Cont'd next nage) 
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A mild liniment, such as Camphorated Oil or Chloroform 
liniment, rubbed on the chest may also relieve soreness. A 
mustard plaster or poultice is often very soothing. See CU 
Reports, November 1939 and February 1940. 


NOT ACCEPTABLE 


Buckley’s Mixture. Smith Brothers Cough 
Creomulsion. Syrup. 

Pertussin. Syrup Cocillana. 
Pisos. Syrup of White Pine. 
Rem. Zymole Cough Syrup. 


EYES 


Healthy eyes do not need to be washed regularly. If an 
eyewash is desired, a solution of boric acid (1 teaspoonful 
dissolved in a glass of boiling water and allowed to cool) is 
as satisfactory as any of the high-priced eyewashes sold in 
drugstores. An eye cup may be used, care being taken to 
sterilize it before use in boiling water. 

One can treat a sty at home by applying to the eye a small 
cloth or thick gauze wrung out in hot boric acid solution 
(1 teaspoonful to 1 glass of boiled water). If the collection 
of pus does not spontaneously discharge itself, medical aid 
should be sought. Recurring sties require the attention of a 
physician. 

. 


FEET 


Improper care of the feet is responsible for many disturb- 
ances in other parts of the body. Numerous cases of so-called 
“arthritis” of the bones, hips and sacro-iliac joints, and of 
spinal disease, have been found to be caused by foot disorders. 


Bunions can be cured only by operation. Advertised reme- 
dies — pads and specially built shoes— may give temporary 
relief if properly fitted and applied, but improperly fitted ones 
are worthless and may damage the foot. 

Hard Corns are produced by the pressure of badly fitted 
shoes. It is essential first to get a properly fitting shoe and thus 
ease the pressure. Then use the following treatment: soak the 
feet in warm water for about 15 minutes; dry thoroughly, and 
apply to the surface of the corn 1 or 2 drops of 10% salicyclic 
acid in collodion (proprietary corn removers are usually of 








shoes 








crs 








similar composition); wear a corn plaster over this. If the 
corn does not lift out after a few days of such treatment, a 
podiatrist or physician should be consulted. Because of the 
risk of infection, corns should never be removed by cutting. 

Soft Corns are frequently associated with “athlete’s foot” 
infections and do not, as a rule, yield to simple home methods. 
The services of a physician are generally necessary. 

Perspiring Feet. Perspiration may be controlled by liber- 
ally sprinkling the feet with a dusting powder such as pure 
tale, U.S.P., or with equal parts of talc and boric-acid powder. 
If perspiration is extreme, the feet should be examined by a 
physician to determine whether an organic disorder is respon- 
sible for the sweating. If not, a 15% solution of aluminum 
chloride may be dabbed lightly on the feet at night, allowed 
to dry and then washed off in the morning. Dusting of the feet 
and insides of the shoes with talcum powder and boric acid 
should also be done. 

“ Athlete’s Foot” is a ringworm infection on the skin of the 
feet. It is caused by a microscopic fungus, and is transmissible 
from one person to another. 

In many schools and colleges infections have been prevented, 
to a large extent, by requiring pupils to step into a 1% solu- 
tion of sodium hypochlorite (changed every three days) on 
their way to and from the swimming pool and gymnasium. 
Cleanliness of the feet and dryness, particularly between and 
under the toes, is essential to any treatment. After bathing, 
dry the feet thoroughly, especially between the toes. As an 
additional protection rub the feet with alcohol and dust liber- 
ally with talcum powder. 

Lamb’s wool (not cotton) should also be kept between the 
toes during the day to absorb moisture. Remember that tight 
shoes may damage the skin and encourage sweating, thus per- 
mitting the fungus to grow. 

When infection becomes active, redness, blistering and itch- 
ing are commonly present. In this acute stage the best treat- 
ment is to soak the feet twice daily in a basin full of potassium 
permanganate solution (one 5-grain tablet to a quart of cool 





The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
and then. 
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tap water). When used this way, the solution will cause A do 
temporary brownish discoloration. If the infection is mild j deian 
may suffice to swab the toes with Lugol’s Solution (U.S.P.) “De 


tincture of merphenyl borate (if full strength is irritatiy dean 
dilute with 1 or 2 parts of water), or to paint with Calaming fo, 
Lotion. n Pr 


As a rule, during the acute stage, salves such as Whitfield’ 
ointment will aggravate the infection. In susceptible person 
proprietary preparations may aggravate and prolong a 
and otherwise self-limited fungus eruption. If an infectic 













; Foo 
does not respond soon to simple measures such as those ou eaeai 
lined here, consult a physician—a skin specialist if possible —_— 
Chronic and severe cases in which the skin is much thickene fish a 


and inflamed and those in which the eruption spreads as we 
as those in which the nails are involved also require medic 
care. 

Ordinary laundry care of socks is sufficient. Treatment 
shoes with antiseptics or formaldehyde is now considere 
unnecessary. 

From CU Reports, June 1939. 


NOT ACCEPTABLE 


The following and other commercial preparations advertise 
for the care of “athlete’s foot” either are ineffective or m@ 
cause considerable irritation: 


appre 
Per: 
be for 
quent 
mice 
sTve 


t 
Absorbine Jr. Listerine. _ 
Binck & White Ointment. Pepsodent Antiseptic. Aan 


Dr. Scholl's Solvex. 


“FEMININE HYGIENE” 


No commercial preparations—liquids, powders, foams, ta 
lets, suppositories or jellies—can by themselves be relied upo 
for the “feminine hygiene” for which they are advertised 
Many of them, such as Lysol and Zonite, are injurious; th 
former is known to have caused several deaths. 

There are, furthermore, no medical preparations whic 
themselves have any value in the treatment of leucorrhea ( 
white vaginal discharge). Leucorrhea is not a disease, but 
symptom, the cause of which must be known before 
effective form of treatment can be prescribed. 

The douche preparations advertised for their “cleansing 
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value should certainly not be bought. Regular washing of th ‘p,, 
vaginal canal is not only unnecessary, but may be harmfuly™: © 
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= #4 douche should be employed only when advised by a phy- 
ii ician for the treatment of a specific condition. 
“Daintiness” depends on sufficiently frequent bathing and 
Mi clean clothing, not on douching. 
un =6For a full discussion of this subject see CU’s Special Report 
on Prophylactics and Feminine Hygiene (see page 383). 


ld’ 
FOOD POISONING AND TR!CHINOSIS 
. Food poisoning organisms do their deadliest work in foods 


containing sugars or starches, especially custards, cream puffs, 
‘“Icream pies, potato salads and similar materials. But milk, meat, 

fsh and other foods are not infrequently involved. Foods in 
which bacteria can grow readily should be prepared with 
special caution, especially in warm weather, and should be 
kept in refrigerators if they are not eaten promptly. Ordinarily, 
the taste and the smell of foods infected with Salmonella or 
Staphylococcus germs (the most common) are not altered 
appreciably. 

Persons suffering from an acute intestinal disturbance should 
be forbidden to handle food. Flies and roaches provide a fre- 
quent source of the germs which cause food poisoning. Rats and 
mice also spread germs far and wide. Finally, food that may 
serve as a ready medium for the growth of bacteria must be 
kept refrigerated. Even a few hours in a warm room may be 
enough to permit production of dangerous quantities of toxin. 

Another, but less common, form of poisoning is that caused 
by the Botulinus bacillus (“botulism”). It cannot grow in the 
presence of air and it is ordinarily harmless. But in a sealed 
can or jar, it may grow readily and produce a_ poison 
which causes paralysis (often fatal). The botulinus toxin 
elops in liquid canned goods that are not properly sterilized. 
In commercial practice it is now quite rare; most cases of 
botulism result from home canning’ in which facilities for 
ttaining a sufficiently high temperature for a sufficiently long 
-Hime are often unavailable. The toxin is so dangerous that a 
mere taste of food which contains it is sufficient to cause serious 
poisoning. 

Thorough cooking will weaken the botulinus poison, but this 
method should never be relied on in the home to render botu- 
inus-infected foods safe. 


_— 
‘Por expert advice on home canning write for Farmers’ Bulletins 1762 and 
t available from Sup't of Documents, Washington, D. C. 5¢ each.—Ed. 


(Cont'd next page) 
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During its growth the botulinus bacillus produces gas wh 
will cause swelling of the ends of a tin can. If the food is pack 
in a glass jar, the gas will be emitted when the cap is loose: 
Botulinus-infected food usually has an easily detectable « 
similar to that of rancid butter, but this is not always the « 

If you suspect the contents of a can or a jar, discard i 
taste it! And don’t feed it to animals. 


e TRICHINOSIS 


In raw or undercooked pork are found the tiny live 
that cause the painful and disabling disease known as tric 
nosis. 

Shortly after infected pork is eaten, nausea, vomit 
diarrhea and severe abdominal pain may occur. Later a 
ing of weakness develops, and there may be twitching, 
and soreness of the muscles. Swelling (edema) of the 
and eyelids occurs. 

Complete recovery in severe cases—if the patient recove 
may take many weeks. Soreness and weakness of the mu 
may persist for several months. 

Swine become infected with Trichinella in exactly the 
way that man does—by eating raw or improperly 
meat containing the live parasites. There are three ordi 
sources of such meat in the hog’s diet: offal from the slaug 
houses; garbage containing scraps of pork; infected 
that may be caught and eaten by the animals. 

The greatest number of cases of trichinosis in human be 
occurs in those communities where garbage is disposed of 
feeding it to hogs. 

Hogs fed on cooked garbage have been examined and 
slightly more than % of 1 per tent were found to 
trichinosis—a tremendous reduction from the figure for 
fed on untreated garbage. 

Fortunately, a considerable amount of the trichinous 
that is slaughtered is non-infectious by the time it reaches 
consumer. Some of it is heated sufficiently in processing, 
of it refrigerated at 5° F. for 20 days, which also kills 
trichina, some of it treated in other ways in the pack 
plants. But plenty of infectious pork is nevertheless sold 
the counter. 

Much of the most heavily infected pork is not subject 
to the limited control now exercised by the Federal 
ment over meat sold in interstate commerce. For only 
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the meat sold in this country is federally inspected. Further- 
even pork products coming from federally inspected 

is may be infected. 
The only certain protection until more rigid regulations are 
blished is to cook all pork and pork products thoroughly. 
roughly” means until no part of the pork is even slightly 


From CU Reports, March and April 1940. 


BLANDULAR (ENDOCRINE) PRODUCTS 


The study of the endocrine glands has enabled physicians to 
successfully hitherto intractable disorders. Diabetes mel- 
and diabetes insipidus, myxedema, Addison’s Disease, dis- 

of the parathyroid gland and bones and certain disturb- 
sin the function of the sex glands can be more or less 
ully treated by specific hormones derived from natural 
tes or synthesized. These hormones are potent and specifi- 
acting drugs capable of appropriate effect only under the 
ion of a skilled physician. 

Besides these active products, more than a thousand un- 
fific glandular products are marketed to the medical 
ion and to the public—most of them useless, many 
jally harmful. They were never more aptly described 

Bas “heterogeneous mixtures of inert substances which 

all but the hoof and hide of our domestic animals.” 
few exceptions—notably thyroid—those that are sold 
taken by mouth are worthless. Dried extracts of ovaries, 
ary gland, thymus, pineal gland, adrenal gland and testes 
prepared and marketed for dwarfism, obesity, disorders in 
function, hairiness of face or body, small or pendulous 
cold hands and feet and many other conditions, Not 

or any combination of these oral gland products will have 
elect on these symptoms. Those preparations that are 
le in medicine are also potentially dangerous and must 

Mministered by a physician. 

2 CU Reports, December 1939. 


HAY FEVER 


symptoms of hay fever—-sneezing, watering eyes and 
nose—occur mainly in certain seasons which are 

for the most part, by geographical location. 
(Cont'd noxt page) 
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The regions in North America entirely free from 
grasses, weeds, or their pollens, are few indeed. But 
cities and resorts are reported to have sufficiently low ragwe 
pollen counts to offer some relief at least to the rag 
sensitive patient. Among these are Sacramento, Miami, 
Portland (Ore.), Seattle, Spokane, Prince Albert (Saskate 
wan), Mexico City and the White Mountain resorts. The ¢ 
of vacationing in these regions, however, makes such a mef 
of treatment impractical for most people. 

The use of air filters gives protection, of course, only 
the patient is in the room containing them. The Counel 
Physical Therapy of the A.M.A. has accepted these 
filters: 

Carrier Room Ventilator, Type 56B (The Carrier Ce 

Syracuse, N. Y.). 


Arnett Air Filter (Arnett Air Filter Co., Chicago). 

Electrostatic Air Cleaner (Atmospheric Electric Filter 
NYC). 

Pollenex Air Filter (George Pollock Co., Milwaukee). 


There are a number of other good room ventilators on 
market which are not accepted by the Council because 
advertising claims. 

Mask filters, worn over the nose and mouth, and nasal fi 
(such as Dr. Weaver's Nasal Filter) may keep pollen 
entering the nose or throat but do not prevent entrance of p 
into the eyes, so that only slight help is obtained. Besides, 
masks only substitute one type of discomfort for another; 
people can go for long with their faces muzzled or with t 
nostrils plugged. 

Most successful and practical of the methods of prevet 
hay fever is that known as immunization or desensitizatl 
The pollens to which a patient is sensitive are determined 
careful history as to seasonal occurrence and by skin 1 
Gradually increasing doses of the guilty pollens are inje 
before the season begins so that by the time the pollens a 
the air, the patient has acquired partial or complete imm 
to them. 

If the injection method fails (as it does in about 20% of 
cases), if it cannot be obtained in time, or if the servi 
unavailable for some other reason (often economic), the 
called vaso-constrictor drugs may give partial or temp 
relief. 
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The most useful of these drugs in the opinion of modern 
doctors are: 
Solution of Epinephrine Hydrochloride 1:1000 U.S.P. 
Ephedrine Hydrochloride or Sulphate U.S.P. 1% solution. 
Neo-synephrin Hydrochloride % of 1%. 
tt) Propadrine Hydrochloride 1%. 
he of Racephedrine Hydrochloride 1%. 
met! Benzedrine Solution 1%, and Benzedrine as widely used in 
the Benzedrine Inhaler. 
’ All of these drugs, except for the last, are best taken in 
neil @ aqueous, or normal salt (isotonic) solutions; two or three drops 
in each nasal cavity several times daily is usually sufficient. 
These drugs may temporarily diminish congestion of the 
mucous membrane, but often they cause undesirable side-effects, 
such as rapid or forceful beating of the heart, nervousness, 
faintness and insomnia. Unfavorable reactions are likely to be 
especially intense or serious in the frequent or indiscriminate 


r use of the Benzedrine Inhaler. Sensitivity to these drugs varies 
considerably in different persons so that caution should be the 
). watchword when they are used. 


on  Estavin drops for the eyes, popular for many years, are made 
ause} {rom rose petal. Whatever effectiveness they have is probably 
due to the presence of an astringent agent similar to tannin. 


From CU Reports, June 1940. 


en f INDIGESTION 





of p The term indigestion covers many symptoms which have 
es, different causes and therefore require different treatment. 

1eT; Indigestion may be caused by organic disease of some part 
ith of the digestive tract (stomach ulcer, appendicitis, disease of 


the gall bladder) or by some disease entirely outside the 
evel digestive tract (scarlet fever, cold, heart disease, tubercu- 
itizal™® losis). A temporary poisoning, such as may result from ex- 
ned cessive quantities of alcohol, may be another cause. 
i Perhaps the commonest causes of all are emotional upsets. 
A simple powder such as bicarbonate of soda (see “Alka- 
lizers”—page 132) may, in some cases, give some relief. Pro- 
longed or frequent use of alkalizers may, however, aggravate 
indigestion and also cause “alkalosis.” Repeated attacks of 
“sour” ot “acid stomach” demand medical attention. 
Laxatives and cathartics should never be taken for an attack 
of “acute indigestion.” The attack may be due to acute appen- 
dicitis, in which case a laxative or cathartic could cause rup- | 
ture of the appendix and resultant peritonitis. I 
i (Cont'd next page) 
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See CU Reports, October and November 1938 and July 1940, 
From “Our Common Ailment,” by Dr. Harold Aaron (see 
page 383). 
NOT ACCEPTABLE 
The following products cannot be relied upon in cases of 


indigestion, and in some cases their repeated use may be 
harmful: 


Alka-Seltzer. Citrocarbonate. 
Alka Zane. Phillips’ Milk of Magnesia. 
Bell-Ans. Phillips’ Milk of Magnesia 
Bisodol. Tablets. 
Bromo-Seltzer. Sal Hepatica. 

Tums. 


INSOMNIA 


Insomnia (sleeplessness) is a symptom that may be caused 
by many ailments. Thus chronic maladies such as arterio- 
sclerosis (hardening of the arteries) and heart disease cause 
insomnia because not enough blood is carried to the brain. 
Toxic insomnia results from excessive indulgence in or unusual 
sensitivity to coffee, alcohol, or tobacco. Coffee, tea, or cola 
drinks should not be drunk by those readily affected, for at 
least four or five hours before going to bed. 

Insomnia due to physical illness responds to treatment of 
the underlying disease. Temporary nervous insomnia may be 
* relieved by physical and mental relaxation. A warm bath or a 
hot drink or both may have a sedative effect and promote 
sleep. Ovaltine and other food nostrums are of value only as 
hot drinks, and money spent on them is largely wasted. Drugs 
to induce sleep should never be taken without the advice of a 
physician, because, although they are often effective, they may 
also be habit-forming or cause undesirable reactions. 


LINIMENTS, POULTICES AND SALVES 


Most liniments are solutions or mixtures of irritating or 
analgesic drugs, or both, in an oily, soapy or alcoholic base 
to facilitate rubbing. As a matter of simple fact, the rubbing 
or massage may be more important than the liniment. 

Liniments or salves do not penetrate more than a minute 
distance below the skin surface. Some substances used in 
liniments may be absorbed into the blood stream and thus 
exert a systemic effect. But claims such as Baume Bengué’s, 
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which indicate or imply that penetration occurs directly to 
muscles or deep painful regions, are misleading. 

Although many drugs are used as ingredients of liniments, 
alcohol is often the principal ingredient. Rubbing alcohol 
for massage purposes is usually grain or ethyl alcohol rendered 
unfit for drinking purposes by the addition of suitable chemi- 
cals. There is a large number of these “denatured” or medicated 
rubbing alcohols on the market. Any brand will do if it con- 
tains 70% alcohol, but make sure it is 70% and not 70 proof. 
The latter is a 35% solution of alcohol in water. 

Other liniments may contain turpentine, camphor, and even 
red pepper. The only significant difference between the various 
liniments is in the degree of irritation they cause. Many are 
extremely irritating to the skin and mucous membranes, and 
srious burns, blisterings or infections may result from their 
use. The skin of children particularly is likely to suffer from 
the application of a strong liniment such as Sloan’s. 

Liniments are useful for the relief of muscular aches fol- 
lowing hard exercise or exposure to wet and cold. In associa- 
tion with other measures prescribed by a physician, they may 
also be helpful in the relief of joint disorders and neuralgia. 
They will not, however, accomplish the wonders promised by 
advertising copy. A liniment rubbed on the skin or used for 
massage should produce no more than a mild redness of the 
skin. 

If a more prolonged counter-irritant effect is desired, a mus- 
tard poultice, frequently prescribed by physicians, will give the 
greatest satisfaction. 

Mustard plasters, more convenient than poultices, may be 
bought ready-made. They are applied to the chest and the back 
usually for about 20 minutes each. Sensitive skins, however, 
cannot tolerate an application of that length. 

Rubbing salves for the treatment of “chest colds” or the 
“common cold” have little effect. Many, like Penetro, Mus- 
terole, Mentholatum and Vick’s Vaporub, contain menthol, 
camphor or volatile oils and give a sensation of warmth or 
irritation to the area of skin on which they are rubbed. A 
similar effect can be obtained with non-proprietary products 
such as Camphorated Liniment, U.S.P. 

Other remedies are odd and irrational, such as Jodex, which 
contains a small amount of free iodine, and Aspirub, which 
contains aspirin. Neither iodine nor aspirin will penetrate di- 


tly from the skin to a deep inflamed area. 
(Cont'd next page) 
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No preparation applied to the skin will reach the bronchial 
tubes or cure a cold or bronchitis. But an aching sensation ip 
the chest which often accompanies a “common cold” or grippe 
may be relieved somewhat by rubbing on an ointment or lini- 
ment, or applying a poultice or plaster, with due regard for 
sensitivity of tht skin. Chest pain, however, may also be a 
symptom of lung infections, including pneumonia, and medical 
care is imperative if such pain is associated with fever. 

From CU Reports, November 1939. 

ACCEPTABLE 
Rubbing Alcohol or pure Ethyl Alcohol, 70%. 
Camphorated Liniment, U.S.P. 
Witch Hazel. 
Bay Rum. 
Oil of Wintergreen (diluted with an equal or double quam 
tity of olive oil). 
Mustard Plaster (see precaution in text). 


NOT ACCEPTABLE 


Because of irrational composition, misleading claims or & 
cessively irritant effects: 
Absorbine Jr. Mentholatum 
Aspirub Minard’s Liniment 
Baume Bengue Minit Rub 
Bet-u-lol Moone’s Emerald Oil 
Heet Musterole 
lodex Omega Oil 
Japanese Oil Pain-Expeliler 
Mac’s Liquid Mustard Penetro 

Plaster Sloan’s Liniment 


Vick’s Vaporub 





The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible. In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
















issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 
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MEDICINE CABINET 


The following items should be sufficient for the average 
household medicine chest: 


One of the following antiseptics: 


Merphenyl Borate tincture 1:500; mild tincture of iodine, 2%, 
kept in a glass- or rubber-stoppered 1-oz. bottle for not more 
than | year. Alternatives are an aqueous solution containing 
jodine 1.85% and sodium iodide 2.2% or compound solution 
of iodine, U.S.P. (Lugol’s Solution). 

Boric acid powder. Make up solution as needed (1 teaspoon- 
ful to a glass of boiled water). 

Rubbing alcohol. 

Tannic acid powder, 4 oz. 

Petrolatum (Vaseline), 1 jar. 

Baking soda (cheapest at grocer). 

Mineral oil. (Liquid petrolatum, U.S.P.). 

Aspirin. 

Aromatic spirits of ammonia, 1 oz. Keep not over 1 year. 

Syrup of ipecac. 

Ginical thermometer. 

Hot water bottle with syringe attachments. 

first-aid dressings: 

Adhesive bandage (such as Band-Aid). 
Gauze bandage. 

Sterile gauze dressing. 

Adhesive tape. 

Absorbent cotton. 

Scissors. 

Tweezers. 

Dental floss. 


The medicine chest should be kept out of the reach of 


thildren. All bottles in it should be tightly stoppered and 





arefully labeled, not only as to contents, but as to use and 
sage of the medicines they contain. The chest should be 











fven a frequent and thorough going-over. Old prescriptions 
uld be discarded promptly when their use is discontinued. 
Reference: 

“The Home Medicine Cabinet,” by Rachel Lynn Palmer; 
umers’ Council Division of the Agricultural Adjustment 
inistration, Washington, D. C. Free. This is a reliable and 
rmative pamphlet. 
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OBESITY CURES * 





In the treatment of obesity—considered a predisposing f - 
to many serious disorders—these two fundamental facts should glue 
be kept in mind: tised 

1. That the source of excess fat is food intake, and An 


2. A person becomes fat because he has eaten more food 
than his body requires. 

Consequently, diet is the basis for any logical treatment 
obesity; other measures can, at worst, be extremely dangero 
at best they serve only to supplement the dietary method, 

Obesity is occasionally due to a disorder of one or more 
the endocrine glands such as the thyroid, pituitary, suprare 
and others. But this “endocrine” type of obesity is rare. 
erally obesity is due to improper eating, and it can be cu 
by a scientifically planned diet. 

Reducing schemes, preparations and appliances are ext 
sively advertised in newspapers and magazines. Some are ef 
tive, but invariably the ones effective in themselves are d 
gerous. Others are in themselves without effect, but they 
pend upon the rigid diet which they prescribe to accompli 
their end. Still others are just out-and-out fakes which red 
nothing but the pocketbook. 

























PAIN 


Simple measures for the relief of pain which may be appli 
at home include, first of all, rest. Hot or cold applications 
massage are also helpful (see “Physical Therapy,” page 1 

Of the drugs advertised for the relief of pain, aspirin 1 
probably the safest. Some persons, however, are sensitive 
aspirin (as indicated by nausea, vomiting, heartburn, skigta | 
eruptions, hives, swelling of the lips and face, and oth 
symptoms). Any of these symptoms after aspirin has be 
taken indicate that its use must be discontinued. Perse 
suffering from asthma, hayfever, hives, eczema, nephritis 
diabetes may be especially prone to serious or even fatal 
actions. 

For the average person, one or two 5-grain tablets 
three or four hours may have a relieving effect. Larger do e 
should be taken only at the direction of a physician. A largumr b 
pinch of bicarbonate of soda should be taken with the aspi 
to diminish possible stomach irritation. 














Almost all brands of aspirin are alike. The cheap varieties 
ge as effective as the expensive, provided they meet U.S.P. 
gecifications for strength and purity. There is no additional 
houlj wlue in the “quick solubility” or disintegration feature adver- 
tised by some brands. 

Analgesic (pain-killing) compounds often contain amino- 

fe I pyrine, acetanilid, acetophenetidin, cinchophen, or similar 

drugs. Even single doses of acetanilid in average quantities 
mt @isbout 3 grains) can cause weakness, skin disorders, blood 
rowsi changes and signs of heart disturbance. Larger doses may 
od. Fisuse restlessness, delirium and collapse. Death from heart 
ore @igilure may in rare cases occur after large doses are taken, 
arenai rticularly in those with heart trouble. But the main dangers 
dacetanilid are that it can lead to strong addiction and to 
dronic poisoning. 

Antipyrine and acetophenetidin (also called phenacetin) are 
wher drugs which may be present in “pain-killers.” Their ac- 
ton is similar to that of acetanilid but they are less toxic and 
jas likely to cause addiction. 

Aminopyrine and cinchophen are even more dangerous drugs 
fim acetanilid and acetophenetidin (see CU Reports, April 
187 and April 1939). They should never be used except upon 
iphysician’s prescription. And a physician should, of course, 
consulted in the event of any severe or protracted pain. 
Aminopyrine is responsible for a blood disease known as 
nulocytosis, which has caused hundreds of deaths. 
pplil The Federal Food, Drug, & Cosmetic Act requires that the 




















ns ds of all remedies containing these drugs and sold in 
.] state commerce state the amount of drug present per dose. 
irin §@ Dysmenorrhea or mild menstrual pains are frequently re- 
ive d rest, a warm bath (see page 148), and application 


. skigf a hot-water bottle or ice bag (whichever proves better) to 
lower abdomen. One or two aspirin tablets every two or 
hours may be helpful. Avoid aminopyrine. Agranulocy- 
Yersommeis is more likely to occur if aminopyrine is taken just be- 
is or during the period than if it is taken at other times. 
tal mi Earache requires immediate medical care, since it may be 
symptom of pus in the middle ear or of mastoiditis. Consid- 
ble relief from pain may often be obtained from a hot-water 
e or a heat lamp (see page 156). No ear drops should 
be used unless prescribed. 

Toothache requires immediate dental attention, but until 
is available some relief can be obtained. A thick paste of 
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bicarbonate of soda pressed into a cavity, if it is accessj 
may give considerable relief. If not, a small wad of absor' 
cotton soaked in N. F. (National Formulary) Toothache Dr 
may be tried. One or two aspirin tablets may also help. 

Toothache waxes and drops commonly contain a corrosiy 
poison such as phenol (carbolic acid). 

Headache is a symptom of many diseases, some of 
serious. The occasional headache or achy feeling that so 
of us get is often due to fatigue or nervous strain or te 
cold. Such pain can be relieved by one or two aspirin tab) 
a cold compress on the head, and rest. If stronger rem 
seem necessary, a more serious cause for the symptoms 
be sought. 

A great many proprietary headache remedies contain 
mides. As with acetanilid, there is a danger of poisoning; 
like acetanilid, bromides taken in excessive doses or over | 
periods can cause or aggravate the very symptoms they 
intended to relieve. 





NOT ACCEPTABLE 
Because they contained the following: 
e ACETANILID OR SIMILAR COMPOUNDS 
A.D.S. Cold and Grippe Tablets. 
Anacin. 
B-C for Headaches and Neuralgia. 
Bromo-Seltzer. 
Capudine. 
Darol. 
Esterin. 
Felsol. 
Grove’s Laxative Bromo Quinine, 
Kurb. 
Dr. Miles Nervine. 
Stanback Headache Powders. 
Yum for Headache. 
© AMINOPYRINE 








Under the present Food, Drug & Cosmetie Act, the pres 
of aminopyrine in a product must be stated and warning of 
dangers given on the label. In some States the sale of pr 
containing aminopyrite is not permitted excépt on pr 
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tion and in some the amount of the drug per tablet is restricted 
(but to a susceptible person a small amount may be nearly 
as harmful as a large, and in any event there is nothing to 
prevent the buyer from taking several tablets at once). Read 
the labels of all pain-killing drugs with care. Pyramidon is a 
brand name of aminopyrine. 


PHYSICAL THERAPY 


Physical therapy is of value in many ailments, acute and 
chronic. But expensive electrical and light equipment is use- 
ful and safe only under expert medical supervision. Massage, 
exercises, water, air, heat and sunlight are other means of 
physical therapy which can be effectively used. 


e INFRA-RED RAYS AND HEAT 


Infra-red rays are nothing more nor less than heat rays. In 
the devices used, these may or may not be accompanied by 
light. Heat may be obtained as well from a hot-water bottle, 
hot wet packs, poultices and hot-water baths. The source used 
depends upon whether local or general application is desired. 

Local applications of heat are valuable in the treatment of 
arthritis, backache, bruises, and sprains of joints or muscles. 
There are no special virtues in expensive “infra-red machines.” 
An inexpensive heat lamp is as good as an “infra-red” lamp. 
It may be purchased in an electrical supply store with an 
ordinary 250-watt electric bulb. A hot-water bottle or electric 
pad is an effective source of heat for direct application. 


e DIATHERMY 


The heat produced in the use of diathermy is generated 
within the body by the application of high-frequency electric 
current. Because of the depth of penetration, it is used by 
physicians for treatment of pain and certain other condi- 
tions in deep-seated structures of the body. The application 
of diathermy has many inherent dangers, and it must never 
be used for self-treatment. Do not buy or rent diathermy 
apparatus for use at home. 


e ULTRA-VIOLET RAYS 

The number of ailments for which ultra-violet radiation may 
be used with benefit is not nearly so great as most people 
suppose. It is definitely known that ultra-violet ray exposure 
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will not (1) permanently lower blood pressure, (2) prevent 
or relieve colds, (3) cure anemia, (4) prevent or cure baldness, 
(5) increase mental activity. 

Ultra-violet may be beneficial for the cure and prevention 
of rickets, the treatment of some particular types of tubercu- 
losis, and the healing of sluggish wounds. For such conditions 
it must, however, be applied under medical supervision. Even 
very short exposure to ultra-violet rays may produce, in some 
people, severe burns and conjunctivitis (inflammation of the 
eye). Repeated exposure may lead to degenerative changes or 
even to cancer of the skin. Kidney damage has also been 
reported following excessive exposure. Uncontrolled ultra- 
violet radiation is particularly dangerous in pulmonary tuber- 
culosis, certain skin disorders, and in most infections accom- 
panied by fever. 

Since home treatment of rickets should not be attempted 
by the layman, sun lamps which are safe to use at home 
should be considered useful only in tanning the skin. And 
since it is not known that a tanned skin is any healthier than 
an untanned one, the ultimate value of such lamps seems to 
depend on whether one finds a tanned skin attractive enough 
to warrant spending the money necessary to buy a good lamp. 

The Council on Physical Therapy of American Medical 
Ass’n has accepted the following lamps for home use: 
Eveready Table Model Carbon Arc Lamp, Type M-1 (Na- 

tional Carbon Co., Cleveland, Ohio). 

Westinghouse Mazda Sunlight Lamps, Types S-1 and S-2 

(Westinghouse Lamp Co., NYC). 

General Electric Suniamps, Type S-1, Models BM3, BM6 and 

BM7 (General Electric Co., Cambridge, Mass.). 


SKIN DISORDERS 

e ACNE 

Acne is a skin disorder occurring chiefly in adolescence. Its 
exact cause is not known. The multitude of remedies applied 
in the treatment of acne is simply a reflection of the fact that 
the fundamental cause is unknown. Much can be done, how- 
ever, by the intelligent use of the following treatments. 

All specialists stress the value of local measures. These 
include the liberal use of soap and water and the application 
of a lotion such as Lotio Alba or a preparation containing 





resorcin or sulfur with the object of keeping the skin some- 
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what dry. The scalp must always receive attention. Comedones 
or blackheads and pustules are carefully extracted or evacuated. 
Self-treatment with comedone extractors is usually discouraged. 
Picking or squeezing of the pimples is definitely forbidden. 

In most instances roentgen (x-ray) therapy administered by 
a specialist is effective, but is not used unless local remedies 
(lotions, salves, &c.) have failed materially to benefit the con- 
dition in a period of one or two months. X-ray treatments are 
seldom given before the age of 15 to 17. Hair on the face is not 
caused or aggravated by x-ray treatment. 

Any evident dietary irregularities are corrected and most 
patients are told to discontinue eating chocolate and certain 
other foods such as cheese and nuts. Iodized salt is prohibited 
by most doctors. Patients are encouraged to eat a well-balanced 
diet containing fresh fruit, vegetables, green salads, milk and 
lean meats. It is not believed, however, that indiscretions in 
diet are the cause of or the precipitating factor in most patients 
with acne. Carbohydrate foods or sweets (except for chocolate 
in some cases) have no influence on development of acne. 

Sunlight or artificial ultra-violet rays are temporarily useful 
in producing peeling of the skin. In most cases the results 
obtained from sunlight are disappointing. 

From CU Reports, August 1940. 

e “ATHLETE'S FOOT” (SEE PAGE 141) 
e ECZEMA 

The term “eczema” has been used to cover a multitude of skin 
disorders. It is actually a disease of the skin having many 
causes and manifesting itself in the form of red, itching and 
discharging sores, spread over large areas. 

The condition is a serious one, and in most cases can be 
successfully treated only by a competent dermatologist. Eczema 
may be aggravated or made chronic by wrong treatment, espe- 
cially when patent medicines constitute the treatment. For 
temporary relief of the itching, a solution of boric acid or 
calamine lotion may be dabbed on. 


e POISON IVY AND POISON OAK 

The best measure for the prevention of ivy poisoning con- 
sists in learning to recognize the plant, so that it can be 
avoided. In the early Fall, when the danger of poisoning is 
greatest, the poison-ivy vine has characteristic glossy, dark 
green leaves with three leaflets, white berries and reddish 
stems. Poison oak is very similar to poison ivy. 
(Cont'd next page) 
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Use of a yellow laundry soap (Fels-Naptha or Kirkman’s 
Borax) under a shower immediately after exposure will fre. 
quently remove the poison before inflammation sets in. Ordinary 
toilet soap is less effective. If the poison has penetrated the 
skin, the application of calamine lotion or wet boric-acid 
dressings will relieve the itching somewhat. Some doctors have 
had success with the use of hypodermic injections of poison. 
ivy extract, for both prevention and treatment. 


From CU Reports, June 1937. 


SORE THROAT 


A child who has a sore throat should, whenever possible, 
be attended by a physician, since diphtheria. septic sore throat, 
scarlet fever, rheumatic fever, or some other serious infection 
may be the cause of it. 

The pain of an inflamed throat can be relieved considerably 
by taking hot drinks frequently. Either milk or tea may be 
used; the addition of butter or honey confers no additional 
virtue. An ice collar or a cold, wet compress may be kept 
around the neck. A hot salt-water gargle (half teaspoonful 
of salt to a glass of hot water) every hour or so may give 
comfort. “Antiseptic” gargles are of practically no value. 

Inexpert swabbing of the throat with argyrol or other prep- 
arations is not only useless but frequently harmful, since it 
may spread infection. If sore throat is accompanied by fever, 
rest in bed and medical care are imperative. 


TONICS AND STIMULANTS 


Tonics are advertised for poor appetite, insomnia, anemia, 
underweight, lack of pep, easy fatiguability, sexual “weakness,” 
“lost manhood,” “female weakness” and other symptoms. 
Each of these symptoms is due to an underlying disorder which 
may require considerable investigation by a physician. 

Chronic fatigue without organic cause is often a symptom of 
vitamin deficiency or of certain nervous disorders. When it is 
associated with nervousness, jitteriness or depression, it is 
called nervous exhaustion or neurasthenia. A deep-seated psy- 
chological or emotional maladjustment may be the cause of the 
symptoms. A frank discussion with a physician may help. 
Often treatment by a psychiatrist may be necessary. Fatigue 
may be associated with a lack of satisfaction in sexual per- 
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formance, or with other difficulties which a psychiatrist will 
know best how to treat. No matter what the cause of the 
fatigue, it will not be relieved by any proprietary medicine 
exploited to the public. Gelatin may make a pleasant dessert, 
but it will not increase athletic performance or relieve fatigue. 

Many other substances besides gelatin have been popular 
or proposed for increasing physical endurance. Dextrose sugar 
or ordinary sugar is helpful only during performance of severe 
physical exertion when the body supplies of sugar are tempo- 
rarily exhausted. For ordinary exertion and sport the sugar 
derived from good foods is sufficient. 


There is no evidence that alkalizers and phosphate drinks 
increase endurance or relieve fatigue. Caffeine, a drug present 
in coffee, chocolate and cocoa, and in soft drinks such as 
Coca-Cola, has a definitely stimulating effect on the body and 
mind. But this effect is slight (in some persons negligible) 
and too often it is followed by a depression of physical and 
mental efficiency. . 


Amphetamine or Benzedrine Sulfate is a recently intro- 
duced and powerful stimulant, but its action is so unpredict- 
able in many persons and its toxic properties so numerous and 
dangerous that it should be taken only under supervision of a 
physician. 

Physicians prescribe tonics only as supplements to other 
treatment. Proprietary tonics encourage delay in seeking medi- 
cal care. If they have any effect, they either mask the symp- 
toms and give a false sense of security to the patient or cause 
irritation of the stomach and intestines. There are no known 
tonics specific for the ailments of women. 

The following are a few of the brands on the market to 
which one or all of the above comments apply: 


NOT ACCEPTABLE 


Brad field’s Female Lydia Pinkham’s Vegetable 
Regulator. Compound. 

Cardin. Ovaltine. 

Cox’s Gelatin. Prunidia. 

Gude’s Pepto-Mangan. Shapeley’s Vegetable 

lronized Yeast. Prescription. 

Kelp-a-Malt. Tall’s Female Tonic. 


Peruna. Tanlac. 
Knox’s Gelatin. Tastyeast. 














VITAMINS 


VITAMINS 





NORMAL ADULT'S DAILY VITAMIN NEEDS 


While there is not yet agreement about minimum and 
optimum requirements for the various vitamins at dif.- 
ferent age levels, the following table gives an approxi- 
mation of optimum requirements for the normal adult, 
based on present knowledge. During pregnancy and lac- 
tation requirements may be 50% to 100% higher. In- 
fants require a vitamin D supplement of about 400 
U. S. P. units and some authorities believe this is also 
desirable for growing children; normal adults appar- 
ently can get enough vitamin D from exposure to sun- 
light. 

Vitamin A—4,000-6,000 International Units 

Vitamin B,—300-600 International Units or 1-2 milli- 
grams 

Vitamin B;—2,000 micrograms or 2 milligrams 

Vitamin C—1,000 International Units or 50 milligrams 

Vitamin D—(see above) 











A detailed discussion of vitamins, vitamin preparations and 
sources, and the relative need for various vitamin supplements 
appeared in the October 1940 Reports, summarizing several 
articles in earlier issues (see February, March, April, May, 
July 1940, Reports). For a full treatment of the subject the 
reader is referred to these articles, and particularly to the one 
in the October issue. 

The tables that follow give price and potency data on lead- 
ing vitamin preparations of a variety of kinds. 

All preparations listed are sold in interstate commerce and 
are therefore subject to supervision of the U. S. Food & Drug 
Administration. This supervision, while limited, gives greater 
protection to the consumer than he receives with local products. 

The calculations in the tables are based on statements of 
potency made on the label by the manufacturer. Costs are 
estimated on the basis of the larger size packages as sold in 
New York City stores during October 1940. As may be ex- 
pected, cost per unit of vitamin is less in the larger sizes. 

In States where price-fixing agreements are not in effect, 
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it may be possible to buy some of the products at much lower 
prices. Any such price differences should be considered in de- 
ciding which brands are best buys. 

While vitamins A and D are labeled in the same units for 
all brands, vitamins B:, B: and C are listed in different units 
for different brands. To make comparisons of potencies in dif- 
ferent brands simpler, CU has converted all potencies into 
International Units for B: and C, and into micrograms for B:. 
The following are the conversion factors used: 

Vitamin B, (thiamin hydrochloride)—1 International Unit 
equals 2 Chase-Sherman Units. 

Vitamin B, (riboflavin)—1 Sherman-Bourquin Unit equals 
2% micrograms or gammas. 

Vitamin C—1 milligram of ascorbic acid equals 20 Inter- 
national Units. 





VITAMIN A PREPARATIONS 








COST PER 
uNITs OF 10,000 UNITS 
BRAND VITAMIN A* (¢) 
Halibut-Liver- or Haliver Oil’........ 60,000° 0.6 
White’s Vitamin A Capsules........ 20,000 13 
Winthrop’s Afaxin ................ 10,000 18 
Sn sccscspectodedancne 10,000 1.9 
Norwich’s Once-a-Week ............ 40,000 2.1 
Smaco’s Carotene Tablets........... 5,000 3.0 
Smaco’s Carotene in Oil............ 7,500° 4.2 





*Per capsule or tablet. * Halibut-liver oil is made by many companies 
and the price and potency are practically the same for all brands. 
"Per gram. 





The Buying Guide is not intended for the bookshelf. 
Carry it with you when you go shopping. It is printed 
in this compact, pocket size so that it will be convenient 
to put in your pocket or handbag. It is fully indexed so 
that you will find it easy to use. Make your Buying Guide 
work for you. 
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VITAMIN D PREPARATIONS 





——— 





COST PER 

UNITS OF 1,000 UNrts 
BRAND VITAMIN D* (¢) 

Macy’s Viosterol in Oil............. 10,000 03 _ 
Montgomery Ward’s Viosterol in Oil 10,000 0.3 

Sears Roebuck’s Approved Viosterol 
ee en ee 10,000 0.3 
it; Meets WOOMRONGE MO Clls.nccsccccs 10,000 0.4 
McKesson’s Viosterol in Oil........ 10,000 0.4 
Mead’s Viosterol in Oil............. 10,000 0.6 
Squibb’s Viosterol in Oil........... 10,000 0.6 
i Ci so. ee ent ce eene 10,000 0.6 
Winthrop’s Viosterol in Oil......... 10,006 0.6 
Parke, Davis’ Viosterol in Oil...... 10,000 0.7 
Stearns’ Viosterol in Oil............ 10,000 0.7 
Abbott’s Viosterol in Oil........... 10,000 1.0 
TY NE ns née cnveccbnde cas 10,000 1.0 
i PEEL... cncctacbcspnsees 10,000 12 
Smaco’s Vitamin D Tablets......... 500" 3.0 
* Per gram. 1 Per tablet. 





Remember that the value of a product, whether it is a 
small private brand or a major nationally advertised 
brand, may change, and without any notice to the buyer. 
Substitutions of cheaper materials and increases in prices, 
particularly in these times, may alter relative ratings. 
The Buying Guide cannot record these changes; but fre- 
quently they may be found in the regular monthly issues. 
Be sure to consult coming issues of the Reports for new 
ratings. Make sure, before any important purchase, that 
there are no more recent ratings of the product in the 
Reports. 
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VITAMINS A AND D PREPARATIONS 





Since there is greater need for vitamin D than for vitamin A 
supplements, costs have been estimated only in terms of 1,000 
units of vitamin D, which is about the average dose. 

COST OF 

1,000 
UNITS OF UNITS OF UNITS OF 
VITAMIN VITAMIN VITAMIN 





BRAND a* p*® p (¢) 
e COD-LIVER OILS—PLAIN AND FORTIFIED 
Montgomery Ward's Super Rich 2,100 250 0.4 
Sears-Roebuck’s Approved High 

DIE cn dcné 0005s scdebanan 2,100 250 0A 
DD. seabtievweck tenedtdecsks 2,250 250 0.5 
Montgomery Ward’s Super Rich 

Cod and Viosterol............. 2,100 400 0.5 
Cooperative Distributors’ ...... 1,700 250 0.6 
Mead’s Cod and Percomorph- 

ee GD) vis. ocidsienshaccésons 6,000 850 0.6 
Norwich’s High Potency........ 2.500 250 0.7 
Parke, Davis’ Standardized. .... 2,000 250 0.8 
ET debs + naciglakabaiads tiene 1,800 260 0.8 
I, V. C.’s Cod and Viosterol...... 2,100 490 0.9 
Macy’s Cod and Viosterol....... 2,250 400 0.9 
Montgomery Ward’s Regular... 1,000 100 0.9 
muteken es Super D ..... ewes. 1,800 325 0.9 
Mead’s Cod and Viosterol....... 1,800 400 1.0 
Parke, Davis’ Cod and Viosterol. 2.000 400 1.0 
Pe Pee . ccc eneeen eee 2.000 200 1.0 
Mead’s Standardized ........... 1,800 175 1.2 
DE, .oGk\ petducds cakeaaiee 850 85 1.2 
Squibb’s Cod and Viosterol...... 1,800 400 1.2 
Abbott’s Cod and Viosterol...... 1,500 400 1.3 
Moller’s Plain Standardized..... 1,000 150 15 


EE a a ek ae 4 1,500 100 18 






* Per gram. 


(Cont'd next page) 
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COST OF 





1,000 
UNITS OF UNITS OF UNITS OF 
VITAMIN VITAMIN VITAMIN 
BRAND a® p* D (¢) 
@ OTHER LIQUID PREPARATIONS 
Macy’s Percomorph and Cod..... 60,000 8,500 0.3 
I. V. C.’s Natural Vitamin Oil... 60,000 10,000 04 
Macy’s Halibut and Viosterol.... 50,000 10,000 04 
Montgomery Ward's Halibut, 
EE wig bcs dombadeathdcdeebint 56,000 770 0.4 
Montgomery Ward’s Halibut and 
I les si ak, Pa kuiaine ie be 65,000 10,000 04 
Sears-Roebuck’s Approved Hali- 
but and Viosterol............. 65,000 10,000 0.4 
Sears-Roebuck’s Cod-Halibut ... 4,200 700 04 
Squibb’s Navitol ............02- 55,000 10,000 0.4 
I. V. C.’s Cod Concentrate...... 60,000 8,500 05 
I. V. C.’s Halibut and Viosterol.. 50,000 10,000 05 
Stearns’ Halibut and Viosterol... 65,000 10,000 05 
Upjohn’s Teleostol ............ 5,000 750 05 
Upjohn’s Teleostol Drops ...... 50,000 7,500 05 
Mead’s Oleum Percomorphum ... 60,000 8,500 06 
McKesson’s Halibut and Viosterol 50,000 10,000 0.7 
Parke, Davis’ Natola .......... 55,000 5,500 0.7 
Abboit’s Haliver and Viosterol... 50,000 10,000 08 
Abbott's Oladol ................ 55,000 5,500 08 
Parke, Davis’ Haliver and Vios- 
ET eh abe abe h esses en 6s 6 6cets Gee 10,000 08 
Stearns’ Cod Concentrate in Vege- 
EE ciscddedbrucciscecedd Gaee 5,880 08 
Lederle’s Vi-Delta Liquid Concen- 
MT Gitte c6isadhs eves cdddeede 90,000 11,200 0.9 
Mead’s Viosterol in Halibut...... 50,000 10,000 0.9 
Squibb’s Cod-Halibut .......... 3,750 375 0.9 


® Per gram. 
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F COST OF 
1,000 
oF UNITS OF UNITS OF UNITS OF 
IN VITAMIN VITAMIN VITAMIN 
BRAND a® p* p (¢) 
Squibb’s Halibut and Viosterol.. 50,000 10,000 0.9 
McKesson’s A & D Concentrate. 60,000 10,000 1.2 
Macy’s A & D from Cod....:... 48,000 3,400 1.6 
White’s Cod Concentrate ....... 56,160 5,610 16 
, Upjohn’s Super D Concentrate.. 51,000 5,100 18 
Stearns’ Halibut, Plain......... 59,000 1,000 2.2 
, Macy’s Halibut, Plain .......... 50,000 850 2.5 
Abbott's Haliver, Plain ......... 60,000 1,000 2.7 
| Parke, Davis’ Haliver, Plain.... 60,000 1,000 28 
Squibb’s Halibut, Plain ......... 60,000 1,000 3.0 
Te GUNES 5. ckabesccencsen 50,000 850 3.2 
Lederle’s Vi-Delta Emulsion..... 423 77 4.0 
; Smaco’s Carotene and D in Oil.. 7,500 1,000 4.1 
1 McKesson’s Halibut, Plain ..... 59,000 1,000 6.2 
e CAPSULES AND TABLETS’ 
} Macy’s Halibut and Viosterol Cap- 
; DD | uctaweseehenssaestabecns 8,500 1,700 06 
Macy’s A & D Tablets.......... 3,300 660 0.6 
Montgomery Ward’s Cod and 
J Viosterol Tablets ............. 3,140 945 0.6 
5 Macy’s Percomorph and Cod Cap- 
? Sh scptacncman Savhe ein kess 13,300 1,850 0.9 
7 I. V. C.’s Halibut and Viosterol.. 8,500 1,7 1.0 
Montgomery Ward's Halibut and 
3 Viosterol Capsules ............ 11,050 1,700 1.0 
3 Lilly’s Hepicoleum Globules..... 8,500 1,700 1.1 
Sears-Roebuck’s Approved Hali- 
B but and Viosterol Capsules..... 10,000 1,700 1.1 
RAS A eee 5,000 500 1.2 
B Squibb’s Navitol Capsules....... 9,400 1,700 1.2 
I. WV. C.’s Cod Concentrate Cap- 
9 MR. cnet Sous 6ennneede oedecen 10,000 1,450 13 
Macy’s Cod and Other Fish-Liver 
4 Oe Pie: ie nciscnendsiaslns 3,138 31413 
9 Mead’s Oleum Percomorphum, 
50% in Capsules.............. 13,300 1,850 13 
* Per gram. 1 Units given per capsule or tablet. 
(Cont'd next page) 
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* Per gram. 
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UNITS OF 
VITAMIN 

BRAND a* 
Montgomery Ward’s Cod Tablets 3,140 
Sears-Roebuck’s Halibut and 

Natural Vitamin D Capsules... 10,000 
Stearns’ Halibut and Viosterol... 8,500 
Stearns’ Halibut and Viosterol 

with Other Fish-Oil Capsules... 8,500 
Cooperative Distributors’ Cod 

TSG! otec ceca abeds te 6 3,140 
Squibb’s Adex Tablets.......... 3,300 
Squibb’s Halibut and Viosterol 

| ERE. y eh 8,500 
Upjohn’s Teleostol Capsules... .. 8,500 
Abbott’s Haliver and Viosterol 

ET SEE denvshs os checesses 8,500 
Mead’s Viosterol in Halibut 

ES Dive cic Ghenetunss > ae 8,500 
Abbott’s Oladol Capsules........ 9,400 
Lederle’s Vi-Delta Concentrate... 15,000 
Parke, Davis’ Haliver and Vios- 

SRN Sw onataddcccscced 8,500 
Parke, Davis’ Natola Capsules.. 9,400 
Sears-Roebuck’s Cod Tablets.... 4,680 
McKesson’s Halibut and Viosterol 8,500 
Lilly’s Alpha-Deltalin .......... 10,000 
Norwich’s Cod-o-Ex.............. 3,138 
Norwich’s Halicod Capsules....... 10,000 
Armour’s A & D Glanules........ 10,000 
Macy’s Cod Concentrate Perles.... 8,125 
Smaco’s A & D Capsules......... 10,000 
White’s Cod Concentrate Capsules. 12,480 
White’s Cod Concentrate Tablets.. 3,120 
I. V. C.’s Cod Vitamin Concentrate 

DT Acc eheaeweeens mae hhlen 3,150 
McKesson’s A & D Concentrate Tab- 

Dit. sp tudtlalenwerscnatons 3,140 





COST OF 


1,000 


UNITS OF UNITS OF 
VITAMIN VITAMIN 


p* 


314 


p (¢) 


1.3 







































UNITS OF 
VITAMIN 

BRAND a* 
Stearns’ Cod Concentrate Capsules 10,000 
Stearns’ Cod Concentrate Tablets.. 3,150 


Macy’s Halibut Plain Capsules.... 10,000 
Montgomery Ward’s Cod Capsules 2,250 
Upjohn’s Codcentrate Capsules.... 3,000 
Sears-Roebuck’s Cod Capsules.... 2,500 
Upjohn’s Super D Perles......... 8,700 
Stearns’ Halibut Plain Capsules.. 10,000 
I, ¥. C.’s Halibut Capsules....... 10,000 


McKesson’s Halibut Plain Capsules 10,000 
Montgomery Ward's Halibut Plain 


SN Hdniins o bQantene~'ss 10,000 
Parke, Davis’ Haliver Plain Cap- 

OT ee, eee Pee 10,000 
Sears-Roebuck’s Plain Halibut Cap- 

SENOC hoc contin: coabeccepsecns 10,000 
Squibb’s Halibut Plain Capsules... 10,000 
Smaco’s Carotene with D......... 5,000 
Abbott’s Haliver Plain Capsules... 8,500 
Upjohn’s Minicaps Halibut....... 8,500 
Upjohn’s Codcentrate Tablets .... 600 
* Per gram. 
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UNITS OF UNITS OF 
VITAMIN VITAMIN 


p* 





COST OF 
1,000 


p (¢) 





work for you. 


The Buying Guide is not intended for the bookshelf. 
Carry it with you when you go shopping. It is printed 
in this compact, pocket size so that it will be convenient 
to put in your pocket or handbag. It is fully indexed so 
that you will find it easy to use. Make your Buying Guide 















and then. 





The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
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“B COMPLEX” PREPARATIONS 








While the potency of B, or B: only is given in the following 
listings, the yeast tablets contain the other known B factor, 
and most of the B complex preparations contain one or more oj 
the other B factors. The listing is in order of cost of B:. 


BRAND 


e BREWER'S YEAST TABLETS 


a we Gee nent & Ives. «4. is 
Montgomery Ward's ........ 
S| 
Cooperative Distributors’ ... 
Sears-Roebuck’s Walters ..... 
TD ccccVNbeceonvecc’ 
EE eee 
Squibb’s Powder ............. 
EE ES PT 
i ea a I SP ee 
Norwich’s Yeastamine & Iron, 
is Cay amd cathe’ os cdc unetines 
Macy’s Yeast & Iron.......... 
SE 5 {eOWENedbes's cess usne 
«es TTL ITLL ETE ELL 
Norwich’s Yeastamine & Iron 
a EN lle eI 


*Per capsule, tablet or teaepoonful. 





UNITS OF B,* 


Per gram. 


COST PER 333 
| UNITS B,; (¢) 


| MICROCRAMS 


OF B,* 


AMS Be (¢) 


APPROX. cost 1,000 





















ing 
ors, 
of 
BRAND 
=} @CAPSULES AND TABLETS 
‘ Montgomery Ward’s Vitamin 
2} B Complex Tablets.......... 
lederie’s B Complex Capsules. . 
' 6 | Squibb’s B Complex.......... 
a Hoffmann-La Roche’s Berocca 
SEO dibcc ccevcesecné 


Upjohn’s Torulexin Capsules. . 


; Abbott’s Vitamin B Complex 

DT hi xeesvesinandhan oes 
ET ity’s Betalin Compound...... 
6 Vhite’s Vitamin B Complex... 
N LV. C.’s Blexin Tablets...... 
' McKesson’s B Complex Tablets 


Upjohn’s Cerelexin Compound 
SS ee rr 
4 |Sears-Roebuck’s Approved 
ll | Vitamins B, & G Capsules.. 
12 }Montgomery Ward's Vitamin 
7 | B Complex Capsules........ 
L¥.C.’s B Complex Capsules. 
10 jSearns’ Vitamin B Complex.. 
16 |#mour’s B Complex Concen- 
See GNEGS occ cicticssvene 


7 Vinthrop’s Betaplexin Tablets 
Winthrop’s Betaplexin Capsules 
95 Bbott’s Be-Tabs ............ 


Herris’ Yeast Vitamine........ 
Upjohn’s Nicolexin Hard-Filled 
PD. coobvbsbocdbessnnce 








—_—__ 
*Per capsule, tablet or teaspoonful. 








| UNITS OF B,* 


| 


333 
333 


SSE 


120 
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Se 

ig 

So ¢ 8% 

—— ~a 

Ee By ae 

- i 3) 

8 5 5 3 3 
36 3 2 
37 250 14 
43 500 9 
44 100 40 
48 100 48 
50 100 50 
s4 33 16 
SS ee 
Tie ie 
55 30 38 
64 100 23 
67 625 32 
67 62 32 
713 100 2 
73 100 22 
86 80 50 
95 20 14 
10.7 250 16 
43 23 60 
44 37 7 
15.9 12 38 


(Cont'd next page) 
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BRAND = 
Abbott’s Vitamin B Complex 

SD. “nunpo ssdeedins cent 100 
e LIQUIDS 
Abbott’s Vitamin B Complex 

SE nose aaeewedne se o0xeder 500 
Winthrop’s Betaplexin Syrup.. 500 
Lederle’s Vitamin B Complex.. 500 
Betll > CTW IORI cc ccdcscccces 300 
Sears-Roebuck’s Approved 

Vitamin B Complex Syrup... 250 
Abbott’s Vitamin B Complex 

AG wien hCohernd ious 166 
Puretest B Complex Syrup.... 250 
Winthrop’s Betaplexin Elixir... 250 
McKesson’s Vitamin B Com- 

SS Se eee ae 300 
White’s Vitamin B Complex 

SD sen Gh cuwses ee lake 2.500 
Squibb’s Vitamin B Complex 

DP dich hccwkhedhsedseate 250 
Lilly’s Betalin Complex....... 166 
Upjohn’s Cerelexin Syrup..... 300 
Armour’s B Complex Concen- 

TERED cocccccccceccceeseccece 150 


e@ OTHER VITAMIN B COMPLEX PREPARATIONS 


BEE Gidwscedeveonseebes ta 45' 
Es cen adkh vs cease diet 63 
Squibb’s Malted Wheat Germ. 34 
PE 656.5s0b—iines dbbesscoes 42 
no keke caews tpless nebeh 10° 
Squibb’s Vitavose ............ 10 





1 Per 





*Per capsule, tablet or teaspoonful. 















=3 
te, 
oo) ms ~ 
3} = 3 : 
tet a S¢ 
w ra 4 :& 
a ae * 
cE 2 Ef 
So @ = & a 
v » “=o <8 
30.0 250 % 
2.5 600 T 
35 600 y 
3.9 600 10 
4.2 150 24 
4.5 125 27 
4.7 200 = 
5.1 125 32 
5.4 500 8 
5.5 150 3 
6.1 1,250 3 
6.7 0 10 
7.3 200 18 
8.4 200 3 
13.4 80 7 
3.8 113° 5 
6.5 42 0 
7.0 17 15 
7.4 48 
7.4 8' 
18.0 14 
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VENEREAL DISEASES 


The material that follows on the subject of prophylaxis for 
yenereal diseases is confined to the two sides of this one page, . 
and the page is perforated and numbered separately so that 
it may be torn out without disturbing the rest of the Guide. 
This has been done as a consideration for parents and teachers 
who may not want to retain such information in the Guide. 

CU’s decision to include the material at all was based on 
the fact that syphilis and gonorrhea are both preventable and 
on the further fact that, as a complementary part of the pres- 
ent educational campaign against venereal diseases, it is highly 
important to make the facts of prophylaxis known. This im- 
portance has nowhere been more directly stated than in an 
editorial in the July 15, 1938 issue of the Journal of the N. Y. 
State Medical Society: “ . . . the incidence of acquired 
syphilis will not diminish as long as the question of prophy- 
laxis is overlooked.” 


e TECHNIQUE OF PROPHYLAXIS 


The following description of the technique of prophylaxis 
is summarized from publications of the U. S. Public Health 
Service and the American Social Hygiene Ass’n. 

A condom, properly chosen and applied, is an effective guar- 
antee against gonorrheal infection. But the quality of com- 
mercial brands of condoms is much poorer than most people 
realize. The consumer should test each condom before use. 

Both rubber and skin condoms should be tested with air. 
Rubber condoms should be inflated until they are about 11 
inches long and 8 inches wide, then held up to a good light 
and inspected for holes, blisters, weak spots, dirt and catches. 

Condoms are best purchased from druggists rather than from 
less-responsible retailers or street vendors. 

To avoid accidents, adequate lubrication is essential with a 
condom. A surgical jelly, such as K-Y, will do. After use, the 
condom should be carefully removed so that the outside is not 
permitted to touch the skin. 

To insure against infection, the condom should be put on 
before there is any contact with parts that may be infected. 
It should be understood that the condom, even when prop- 
erly chosen and applied, will protect only against gonorrhea, 
not against syphilis. The germ of syphilis can penetrate the 
adjacent skin, so that for effective prophylaxis against syphilis, 
chemical agents must be applied to the entire genital area. 
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For protection against syphilis and for protection against 
gonorrhea when a condom has ruptured, or if one has not been 
used, the procedure which has been successful is as follows: 


1. Urinate immediately after contact. This tends to remove 
from the canal any germs that may have entered. 

2. Wash the genitals and adjacent area (thighs and hairy 
parts) thoroughly with soap and warm water. The lathering 
and washing should take several minutes. Soap is a most valu- 
able agent for preventing syphilis and other venereal infections, 

3. Inject into the urinary canal with an Asepto syringe 
(% oz. capacity) about one teaspoonful of 2% Protargol 
(Strong Silver Protein, U.S.P.) or 10% Mild Silver Protein 
U.S.P. solution. These solutions must be freshly prepared. A 
solution more than one week old is no longer effective. The 
solution should be held in the canal for about five minutes 
by maintainihg pressure on the tip of the penis. If pressure or 
distension is felt, some of the solution should be let out. 

4. The final step, designed to afford complete protection 
against syphilis, consists in anointing all the exposed parts 
with 33% Calomel Ointment, U.S.P., rubbing it in thoroughly 
and inserting a pinch of it into the canal. The scrotum also 
should be rubbed with ointment. The genitals should then be 
wrapped in tissue or a cloth towel to protect the clothes. After 
four or five hours, remove the ointment with soap and water. 

The use of soap and water and the application of Calomel 
Ointment are necessary whether or not a condom is used. 

This prophylactic treatment is effective only if applied 
within a few hours after exposure. The sooner it is applied, the 
greater the likelihood of successful prophylaxis. An even better 
guarantee of success is to apply the treatment under the super- 
vision of a physician. 

For women, prevention is more difficult and can be accom- 
plished only by a physician. 

The most widely sold proprietary chemical preparations for 
the prevention of venereal disease are Andron, Sanitube, and 
Squibb Prophylactic. These consist essentially of Calomel Oint- 
ment. They will not protect against gonorrhea. 

If the details of effective prophylaxis may seem burdensome, 
it should be remembered that it takes from two weeks to six 
months to cure acute gonorrhea, and from one to two years 
to cure early syphilis. The economic cost to the individual or 
community for treating a case of early syphilis to its conclu 
sion amounts to about $300, 


































Clothes & Textiles 


BLANKETS 


Qualities to consider in blankets are warmth, durability and 
weight. Closeness of weave, method of napping, and the kind 
of fiber used all affect these qualiites. 

All-wool blankets are warmest, and at least 25% wool is 
considered necessary in a cotton-and-wool blanket to give any 
of the characteristics of wool. 

Labeling of blankets is not required by law but many manu- 
facturers have accepted fair-trade practice agreements to label 
blankets “All Wool” only if there is at least 98% wool; and 
to label them “Part Wool” only if they have at least 5% wool. 
Blankets having between 5% and 25% wool should be labeled 
“Part Wool, Not Less Than 5%”; and those having more than 
25% should be labeled with the minimum percentage of wool 
present. Manufacturers who do not label their blankets in 
accordance with these fair-trade practices obviously have some- 
thing to conceal from the consumer. 

Blankets are napped to provide more air traps and give better 
heat insulation. Too much napping, especially in a blanket 
without a strong basic weave, results in low resistance to air 
currents and in a weakened filling thread. 

Loosely woven blankets usually show poor resistance to wear 
in laundering. To determine tightness of weave, hold the 
blanket up to the light. Thin spots indicate sleazy weaves and 
weakness. Blankets with strong basic weave and napped on 
both sides give best service. Pull gently at the nap; also rub 
the surface briskly between the hands. If fibers come loose 
tasily the wool used was probably of short fiber length and 
ticessive napping has probably weakened the blanket. 

Blanket bindings should be strong and washable. For pure 
srviceability cotton sateen ranks first, but it’s no thing of 
beauty and it’s seldom found on all-wool blankets of good 
quality. Pure dye silk will give good service. Tightly woven 
fRyon is also satisfactory but it must be given special care in 
washing. Rayon becomes weak when wet. It is therefore im- 
portant that rayons not be twisted during washing. Acetate 
ns require the additional care of ironing with a warm—not 
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hot—iron while the material is dry. Weighted ‘silk bindings 
give poor service. 

Blankets should be long enough to tuck in at the foot of the 
bed and to come up well over the shoulders (if they are shor 
the constant pulling to get them over the shoulders will weaken 
and eventually tear them). They should be wide enough tp 
cover the sides of the mattress. For length, measure the length 
and thickness of the mattress and add six inches for a tuck-in, 
For the width, measure the width of the mattress and add th 
depth of the two sides. This gives a minimum size. Allow, 
few extra inches both ways for shrinkage and for take-up by 
the body. While blankets come in 11 standard sizes ranging 
from 54x76 to 80x90 it is advisable to make an actual measure 
ment before buying. 

“All-wool” blankets should weigh at least 12 ounces pe 
square yard for good wear. If weight is not on label, divide 
actual measurement in square inches (length times width) by 
1,296; then divide total weight in ounces by this figure. 

Ratings below are for all-wool blankets. Ratings for 25% 
and 50% wool and for wool-and-rayon blankets will appear is 
CU Reports early in 1941. 

From CU Reports, November 1940. (Labor notes included) 


BEST BUYS 

Sears’ Slumbersound Cat. No.—7112_ (Sears-Roebuck). 
$9.98, 2 for $19.38 plus postage. 16 oz. per sq. yd. 72x% 
Highest quality of any blanket tested. Made by Nashua Mfg 
Co., and appeared to be the Nashua Enorma blanket whid 
sells in many stores for over $12. 

Mariposa Winmor (Shuler & Benninghofen, Hamilton, Ohio). 
$8.98. 15.3 oz. per sq. yd. 72x84. Fourth highest in quality 
Price makes it a “Best Buy.” 


ALSO ‘ACCEPTABLE 
(In order of quality without regard to price) 
Kenwood Arondac (F. C. Huyck & Sons, Albany, N. Y). 
$10.95. 14.1 oz. per sq. yd. 72x84. 
Portland Heaith Ray (Portland Woolen Mills, Inc., Port 
land, Ore.). $10.50. 16.3 oz. per sq. yd. 72x90. 
AMC Ambassador (Associated Merchandising Corp., NYC) 
$9.95. 14.3 oz. per sq. yd. 72x84. 





2 See Introduction. page 11 
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ALSO ACCEPTABLE—CONT'D 

Penney’s Bar Harbor (Jj. C Penney Stores). $9.90. 14.6 oz. 
per sq. yd. 80x90. Shrank 6% in length. 

St. Marys Sterling (St. Marys Woolen Co., St. Marys, Ohio). 
$9.95. 12.9 oz. per sq. yd. 72x84, Shrank 6% in length. 

Ward’s DeLuxe Cat. No.—3623 (Montgomery Ward). $8.59, 
2 for $16.68 plus postage. 12.4 oz. per sq. yd. 72x84. 

Esmond Pelage (Clarence Whitman & Sons, NYC). $9.95. 
11.6 oz. per sq. yd. 72x84. Low warp tensile strength. Shrank 
5% in width. 

North Star Starlet (North Star Woolen Co., Minneapolis). 
$9.95. 11.4 oz. per sq. yd. 72x84. Low tensile strength. 


American Woolen Supreme (American Woolen Co., NYC). 
$7.98. 12.9 oz. per sq. yd. 72x84. Low filling tensile strength. 
Filling shrank 5%. 


BOYS’ BLOUSES 


Despite the harder wear given to boys’ blouses they seldom 
are as strong as men’s shirts. CU's tests indicate that only 
the higher-priced boys’ shirts approach the strength of the 
medium-priced men’s shirts, 

Four samples of each brand were tested—two button-on 
blouses and two of the shirt type, in varying fabrics. 


Good general advice on the buying of boys’ shirts and 
blouses has been made available to consumers in one of the 
U. S. Government’s numerous 5-cent pamphlets.’ Some of the 
recommendations are: 


Choose full-cut shirts made of firm, evenly woven materials 
that are full shrunk and of permanent color. Shirts with open 
necks and short sleeves are tailored in appearance and com- 
fortable for growing boys. These shirts are not outgrown so 
quickly as those that have buttoned-up collars and long 
sleeves. 

To get the best fit, measure neck, chest, and sleeve length of 
the boy. 

From CU Reports, Septembet 1940. (Labor notes included.) 


on 

1“Cotton Shirts for Men and Boys”; Farmete’ Bulletin No. 1637, U. 5S. 
Dep't of Agriculture; avéilable from Sup’t of Documents, Washington, D. C. 5¢. 
(Cont'd nent page) 
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SHIRTS 





BEST BUYS 
Pepperell (I. Jablow & Co., NYC). 98¢. Third in order of 
quality. Price makes it a “Best Buy.” 
Model (Savada Bros., NYC). $1. Fourth in order of quality. 
Price makes it a “Best Buy.” 
ALSO ACCEPTABLE 
(In estimated order of quality without regard to price) 


Kaynee (Kaynee Co., Cleveland). $1.59. Highest quality 
tested. 


Collegiate (Greenebaum Bros., Philadelphia). $1.50. 
Tom Sawyer (Elder Mfg. Co., St. Louis). 79¢. 
The Bell (Lubell Bros., NYC). $1.39. 

NOT ACCEPTABLE 


Fruit of the Loom (David Kurtz). 79¢. Sleeve length short 
and shrinkage was excessive; otherwise “Acceptable.” 


Lucky Lad (Chas. Greenberg & Sons). 69¢. Sleeve length 
short and shrinkage was excessive; otherwise “Acceptable.” 





BUTTON-ON BLOUSES 





ACCEPTABLE 
(In estimated order of quality without regard to price) 
Model (Savada Bros., NYC). 89¢. 
Puritan (Greenebaum Bros., Philadelphia). 79¢ and $1. Sleeve 
length short. 
The Bell (Lubell Bros., NYC). 94¢. 
Tom Sawyer (Elder Mfg. Co., St. Louis). $1. 

Kaynee (Kaynee Co., Cleveland). $1. Cut small and shrinkage 
was excessive; “Acceptable” only if bought a size larger. 
Pepperell (1. Jablow & Co., NYC). 69¢. Shrinkage excessive. 
Chest cut extra large to make up for loss. Sleeve cut to size 

so that after washing it was short. 


NOT ACCEPTABLE 
Fruit of the Loom (David Kurtz). 79¢. Cut small and shrank 
excessive'y; otherwise “Acceptable.” 
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CHILDREN’S UNDERWEAR AND SLEEPING 
GARMENTS 


Cotton is by far the best choice of material for children’s 
underwear and sleeping garments; and the heavier the cotton 
the warmer the garment. Wool is generally regarded as poor 
material for this purpose because it is likely to prove irritating. 
Prices given are for size 8 except as noted. 


From CU Reports, March 1940. 





UNDERWEAR 





BEST BUY 
Sears’ Handywear Cat. No.—16F7117 (Sears-Roebuck). 59¢ 
plus postage. Heavy weight. Highest quality of all underwear 
tested. 


ALSO ACCEPTABLE 
(In approximate order of quality without regard to price) 
Speedundies (E-Cut Knitting Mills, NYC; available from 
Cooperative Distributors, NYC). 66¢. Medium weight. 
Forest Mills (Brown, Durrell & Co., NYC). 59¢. Light weight. 
Me Do (Thomas Dalby, Inc., Watertown, Mass.}. $1.15. Heavy 
weight. 
Ward’s Comfytogs Cat. No.—29B920 (Montgomery Ward). 
47¢ plus postage. Heavy weight. 
Duofold (Duofold, Inc., NYC). $1.15. Heavy weight. 
Quickees (Boston Knitting Mills, Newton, Mass.). $1. “Ac- 
cordion” ribbed knit. Light weight. 
Nazareth (Nazareth Waist Co., Nazareth, Pa.). 79¢. Medium 
weight. 
Carter’s (Wm. Carter Co., Needham Heights, Mass.). $1. 
Light weight. 


Quickees Tu-Way Stretch. $1.25. “Accordion” ribbed knit. 
Very light weight. 


NOT ACCEPTABLE 
Vanta (Earnshaw Knitting Mills). $1.25. 
Adjusto-Bak (Augusta Knitting Corp.). $1. 
E-Z (E-Z Mills). 79¢. 
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SLEEPING SUITS 





BEST BUYS 

Nazareth (Nazareth Waist Co., Nazareth, Pa.). 89¢. Flat knit. 
Trace of wool found would not contribute to warmth and 
might be irritating. Heavy weight. Second highest quality of 
sleeping garments tested. 

Me Do (Thomas Dalby, Inc., Watertown, Mass.). $1.35. Flat 
knit. Heavy weight. Highest quality found among sleeping 
garments. 

ALSO ACCEPTABLE 
(In approximate order of quality without regard to price) 

Quickees Tu-Way Stretch (Boston Knitting Mills, Newton, 
Mass.). $1.65. “Accordion” ribbed. Light weight. 

Ward’s Best Quality Cat. No.—31C1616 (Montgomery 
Ward). Sizes 1, 2, 3—79¢; 4, 6—89¢; 8, 10—$1 plus postage. 
Flat knit. Medium weight. 

Arnold (Arnold Knit Goods, Cohoes, m Bade $2.25. Flat knit. 
Heavy weight. 

Carter’s (Wm. Carter Co., Needham Heights, Mass.). $1.50. 
Flat knit. Light weight. 


NOT ACCEPTABLE 
Denton (Denton Sleeping Garment Mills). $1.60. Flat knit, 
97% cotton, 3% wool. 


DIAPERS 


Flannel diapers are probably the most satisfactory type for 
home laundering. Second best are diapers of birdseye weave. 

Diapers intended for home washing were tested along with 
the disposable type; ratings are based on tensile strength, rate 
of drying, weight and absorbency, and shrinkage. 

From CU Reports, June 1939. 





FLANNELS 





BEST BUYS 
Comfort (purchased at National Dollar Stores, San Fran- 
cisco). 50¢ per doz. High quality. 
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BEST BUYS—CONT'D 

Selah (purchased at Hale’s Dep't Store, San Francisco). 
$1.19 per doz. High quality. 

Nursery (J. C. Penney Stores). 98¢ per doz. 27x27 in. Good 
quality. Good value per dollar. 


ALSO ACCEPTABLE 
(In order of price) 

Sears’ Roly Poly Cat. No.—3089 (Sears-Roebuck). 88¢ per 
doz. plus postage. 24x24 in. 

Snowdown (purchased at Fifth St. Dep’t Store, Los An- 
geles). $1.19 per doz. Good quality. 

Comfy Down (purchased at Diller’s Mercantile Co., San 
Francisco). $1.19 per doz. Good quality. 

Darling Baby (Gimbel Bros., NYC). $1.29 per doz. 27x27 
in. Highest quality of those tested but expensive. 

Macy’s (R. H. Macy, NYC). $1.41 per doz. 30x30 in. Good 
quality but expensive. 

Blue Square (purchased at Weinstein Co., San Francisco). 
$1.49 per doz. Good quality. 

Babycrest (Associated Merchandising Corp., NYC‘). $1.75 
per doz. 27x27 in. Good quality but expensive. 

Baby Aristocrat (May Co., Los Angeles). $1.95 per doz. 

Poppy Superba (purchased at Hale’s Dep't Store, San Fran- 
cisco). $1.98 per doz. 

Simplifold (purchased at the Broadway Dep’t Store, Los 
Angeles). $1.98 per doz. 

Bullock’s Super Quality Twilled (purchased at Bullock's, 
Los Angeles). $2.25 per doz. 





BIRDSEYE 





BEST BUY 
Nursery (J. C. Penney Stores). 98¢ per doz. 27x27 in. High 
quality but shrank considerably. 


ALSO ACCEPTABLE 
(In order of price) 


Sears’ Roly Poly Cat. No.—3052 (Sears-Roebuck). 85¢ per 
doz., plus postage. 24x24 in. Good quality. 


(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 


Red Star (Hearns, NYC). $1 per doz. 27x27 in. Good quality, 


Cupid (purcnased at Diller’s Mercantile Co., San Francisco), 
$1.25 per doz. Good quality. 


NOT ACCEPTABLE 


Sanitex. $1.79 per doz. 27x27 in. Very poor absorption, 
Much smaller than stated size. 





GAUZE 





BEST BUY 

Macy’s (R. H. Macy, NYC). $1.41 per doz. 20x40 in. Good 

quality. 
ALSO ACCEPTABLE 
(In order of price) 

Sears’ Roly Poly Cat. No.—3073 (Sears-Roebuck). $1.39 per 
doz., plus postage. 20x40 in. Good quality. 

Babycrest (Associated Merchandising Corp.'). $1.79 per doz 
20x40 in. Good quality but expensive. 

Sanitex Spe-D-Dri (purchased at Weinstein Co., San Fran 
cisco). $1.95 per doz. Good quality. 

Curity (Kendall Mills, Walpole, Mass.). $1.98 per doz. 20x40 
in. Good quality but expensive. 

Chixdown (Chicopee Sales Corp., NYC). $1.98 per doz 
20x40 in. Highest quality of those tested. Expensive. 


NOT ACCEPTABLE 
Cannon Comfy (Cannon Mills, Inc.). $1.79 per doz. 20x40 
in. Poor absorption. 
Vanta (Earnshaw Knitting Mills). $1.98 per doz. 20x40 in. 
Poor absorption. 





DISPOSABLE DIAPERS 





BEST BUY 
(Estimated cost based on 100 pads per week) 
Silk Softex Pad Pants (1. B. Kleinert Rubber Co.. NYC). 
Pants, 60¢; pads, 50 for 75¢. Estimated cost per week, $1.55. 





*See Introduction, page 11. 
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ALSO ACCEPTABLE 
(In order of price) 


Babe-Ease (Cosgrove Bros., Quincy, Mass.). Pads, 12 for 15¢; 
trial package, 3 for 10¢. Estimated cost per week, $1.25. 


Dry-Dee (Dry-Dee Products Co., NYC). Pants holder, 50¢; 
pads, 25 for 40¢. Estimated cost per week, $1.61. 

Toss-A-Way (Toss-A-Way Co., Indianapolis, Ind.). Belt, 25¢; 
pads, 25 for 50¢. Estimated cost per week, $2.04. 


NOT ACCEPTABLE 


Chux (Johnson & Johnson). 50 for $1. Estimated cost per 
week, $2. Poor absorption. 


Diapex. 12 for 24¢. Estimated cost per week, $2. Lowest 
absorbency. 


FURS 


As the Buying Guide goes to press, CU has in preparation a 
booklet on the various types of furs including comment on what 
can be expected from them. 

The booklet is written in simple style with tables formulated 
to help in the selection of a fur coat. It will sell for 50¢ and 
copies may be ordered from CU (see page 383). 


KNITTING YARNS 


The most commonly used all-wool knitting yarns are four-ply 
knitting worsteds, knitting ombres, Germantown Zephyr wor- 
steds, Shetland floss, Cassimere sport yarns, Saxony yarns, and 
sports or tweed yarns. CU's tests were limited to the most 
popular of these—the regular four-ply knitting worsteds in- 
cluding ombres. 

The ratings which follow are based on resistance of colors 
to washing, perspiration and sunlight. In other respects little 
difference was found among the various yarns tested. 

From CU Reports, May 1940. 


BEST YARN 


Botany (Botany Worsted Mills, Passaic, N. J.). 2 oz., 49¢; 
cost per oz., 24.5¢. Colorfastness to washing, perspiration and 
sunlight satisfactory. 


(Cons'd next page) 
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SECOND QUALITY GROUP 
(In order of price) 

Bear-Bucilla Standard (Bernhard Ulmann, NYC). 3% oz, 
69¢; cost per oz., 18.4¢. Brown color stained in washing; red, 
brown and orange stained in perspiration tests; resistance to 
sunlight of all colors tested was satisfactory. 

Milady (Jas. Lees & Sons, Bridgeport, Pa.). 4 0z., 75¢; cost 
per oz., 18.75¢. All colors tested except lavender stained in 
perspiration tests; resistance to laundry and sunlight satis 
factory. 

Utopia (Jas. Lees & Sons). 4 0z., 75¢; cost per oz., 18.75¢. All 
colors tested except yellow stained in perspiration tests; re 
sistance to laundry and sunlight satisfactory. 


THIRD QUALITY GROUP 
(In order of price) 

Woolco (F. W. Woolworth Stores). 2 0z., 25¢; cost per oz, 
12.5¢. Orange colors stained in washing; all colors tested ex 
cept light blue stained in perspiration tests; lavender and 
blue faded in sunlight. 

Pilgrim (S. S. Kresge Stores). 1% oz., 25¢; cost per oz., 14.5¢ 
Wine color stained in washing; orange, brown and royal blue 
stained in perspiration tests; light and royal blue faded ip 
sunlight. 

Quaker (Quaker Yarn Co., NYC). 3% oz., 59¢; cost per oz, 
15.8¢. Brown color stained in washing; navy, brown and red 
stained in perspiration tests; lavender faded in sunlight. 

Superior (Bernhard Ulmann, NYC). 3% oz., 65¢; cost per oz, 
17.3¢. Lavender, yellow, orange, and green faded in sunlight; 
all colors tested except lavender and royal blue stained in 
perspiration tests, but were satisfactory in washing. 

Amera (National Silk Co., So. Coventry, Conn.). 4 oz., 90¢; 
cost per oz., 22.5¢. All colors tested except orchid and blue 
stained in perspiration tests, but were satisfactory in laundry; 
royal blue faded slightly in sunlight. 


LEATHER GLOVES 


Top grain leather is generally more durable than split. Suede 
gloves should have the grain on the inside if top grain leather 
is used. If both sides are buffed it generally means that a split 
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grain was used. A notable exception is genuine Blackhead 
Mocha (for men) which is degrained but usually used unsplit. 

The regular price of good-quality leather gloves will seldom 
be less than $2.50 and more often will be $3 to $4. You are likely 
to get more service per dollar from grain leather of the follow- 
ing kinds than from suede: 


For women— 


Pigskin (for casual wear; peccary pigskin best). 
Capeskin (for general wear; South African Cape best). 
Kid (dress). 


For men— 
Pigskin (casual). 
Capeskin (general). 
Goatskin (general). 
Blackhead Mocha (dress—degrained; see above). 
Grain horsehide (work). 
Grain cowhide (work). 


You will be well advised to do the following when you buy 
gloves: 

1. Examine the label. It should tell you what type of 
leather is used in the glove. 


2. Examine the leather. Press it gently and draw it through 
your fingers. It should feel soft, supple and alive—not papery 
or stiff. And see that the different pieces of leather in the 
glove are reasonably well matched (in dip-dyed gloves, ex- 
amine the matching of dye on the inside also). Pull on the 
seams along length for stretch; crosswise for strength. 

3. Examine the construction. The finest gloves are table 
cut and are usually identified as such. In men’s gloves and 
women’s sport gloves, look for gussets (small inserts) at the 
base of the fingers. 

4. Rub the glove with your handkerchief to see if the 
color comes off. (Important for suede gloves, and for deep 
shades.) 

5. Make sure the glove is large enough. Try the gloves 
on both hands before you leave the store. 

Because of the nature of the glove market, in which un- 
branded products and private brands predominate, CU offers 
no ratings. 

From CU Reports, December 1938. 










186 MEN'S HANDKERCHIEFS, PAJAMAS 





Remember that the value of a product, whether it is a 
smail private brand or a major nationally advertised 
brand, may change, and without any notice to the buyer. 
Substitutions of cheaper materials and increases in prices, 
particularly in these times, may alter relative ratings. 
The Buying Guide cannot record these changes; but fre- 
quently they may be found in the regular monthly issues. 
Be sure to consult coming issues of the Reports for new 
ratings. Make sure, before any important purchase, that 
there are no more recent ratings of the product in the 
Reports. 











MEN'S HANDKERCHIEFS 


Handkerchiefs, like bed sheets, have more-even edges and 
will remain square if they are torn to size rather than cut. You 
can usually determine this by seeing that the sewed edges are 
parallel to the weave. 

Much better value for your money is found in the handker- 
chiefs sold in dime stores than in the more expensive packaged 
brands. 

In linen handkerchiefs the dime-store variety have a coarser 
weave and are less finely finished. The fabric strength is, how- 
ever, good. Linen handkerchiefs are stronger than cotton, are 
more absorbent and stain less easily. 


MEN’S PAJAMAS 


Among fabrics, broadcloth is preferable to percale for both 
appearance and durability. Sateen is often weaker than either. 

Garments tested were rated on tensile strength, colorfastnesa. 
shrinkage, workmanship and dimensions. 

From CU Reports. February 1940. 


BEST BUYS 
(In approximate order of merit, price considered) 
Universal (Universal Pajamas Corp., NYC). $1.55. Broad- 
cloth. 
TruVal (TruVal Manufacturers, Inc., NYC). $1.35. Broad- 
cloth. Only average quality; price makes it a “Best Buy.” 
Pleetway (Stadium Mfg. Co., NYC). $1.65. Broadcloth. 
Sa-Von (The May Co., Los Angeles). $1.49. Percale. 
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ALSO ACCEPTABLE 
(In approximate order of quality without regard to price) 
Eagleson (Eagleson Stores, San Francisco). $1.95. Broad- 
cloth. Pullover top style. Highest quality of all garments 
tested. Note lower rating of coat style of same brand. 

Wilson Faultless Nobeit (Wilson Bros., NYC). $2.45. Broad- 
cloth. Excellent quality. 

Varsity (Excelsior-Varsity Co., NYC; purchased at J. C. 
Penney). $1.98. Broadcloth. Excellent quality. 

Manhattan (Manhattan Shirt Co., NYC). $2.50. Broadcloth. 

Varsity (purchased at Snellenburg’s, Philadelphia). $1.95. 
Broadcloth. 

Sun-lan (Weldon pajama, manufactured by Lubin-Weeker, 
NYC; New York Hat Stores, San Francisco). $1.95. Sateen. 

White House (The White House, San Francisco). $1.95. 
Broadcloth. 

Fruit of the Loom (Ernest Simons, NYC). $1.98. Percale. 

Sun-lan. $1.95. Broadcloth. 

Kaylon (Kaylon, Inc., NYC). $1.98. Sateen. 

Manhattan. $2.50. Sateen. 

AMC (distrib., Associated Merchandising Corp.’). $2. 

Jayson Super Whitehall (Artistic Shirt Co., NYC; avail- 
able at Cooperative Distributors, NYC). $2.35. Broadcloth. 

Hardwick (Allied Purchasing Corp., NYC). $2. Sateen. 

BVD Feather Oxford (BVD Corp., NYC). $2. Oxford. 

Jayson. $1.65. Percale. 

Hardwick. $2. Broadcloth. 

Eagleson (Eagleson Stores, San Francisco). $1.95. Broad- 
cloth. Note higher rating of pullover style of same brand. 

Kaylon. $1.98. Percale. 

Night Comfort (Night Comfort Garment Co., NYC). $2. 
Sateen. 

AMC Jayson $2. Sateen. 

Van Heusen (Phillips-Jones Corp., NYC). $2.45. Sateen. 

Pleetway. $2.95. Sateen. 

Simons’ Famous Sleepers (Ernest Simons Mfg. Co., 
NYC). $2.50. Sateen. 

Simons’ Famous Sleepers. $1.95. Percale. 


es 


1 See Introduction, page 11. 


(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 

Nite Kraft (National Dollar Stores, San Francisco). $1. Per. 
cale. Coat style. 

Horner (“House of Horner,” NYC). $2. Broadcloth. 

TruVal. $1.65. Broadcloth. 

Wilson Faultless Nobelt. $3. Sateen. 


NOT ACCEPTABLE 

BYD. $1.98. Broadcloth. Measurements skimped. Shrinkage 
rather high. 

LongWear (New Process Co.). $1.35 plus postage. Percale. 
Low tensile strength. Measurements skimpy. 

Weldon Pepperell Brigadier. $1.69. Percale. Low tensile 
strength; skimped in armhole and in the seat. 

Varsity (purchased at J. C. Penney). $1.49. Broadcloth. Low 
tensile strength. Measurements poor. 

Nite Kraft. $1. Percale. Russian blouse style. Measurements 
skimped. Shrinkage high. 

Weldon Club Lounge. $2.98. Sateen. Low tensile strength. 
Measurements skimpy. 

Van Heusen Tropical. $1.95. Percale. Very poor colorfast- 
ness. Measurements poor. 

Frederick & Nelson (Frederick & Nelson). $1.65. Percale. 
Low tensile strength. Measurements skimped. 

Weldon New Yorker (Lubin-Weeker Co.). $1.98. Broad. 
cloth. Poor colorfastness. Measurements poor, shrinkage 
high. 

BYD. $1.98. Sateen. Fabric and workmanship poor. Low 
tensile strength. Poor colorfastness. Measurements skimpy. 


MEN’S WHITE BROADCLOTH SHIRTS 


Thread count of the material used in a shirt is in general 
a good indication of quality. The higher the count, the greater 
the strength is likely to be, and the better the appearance. 

Broadcloth is woven with twice as many threads in the warp 
direction (up and down) as in the filling (across). Usual 
constructions are 128x68, 135x60, and 144x76 (the first num- 
ber indicates threads per inch in the warp, the second in the 
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filling). Higher counts, found in more expensive shirts, range 
r. close to 180x85. 

Another factor is the ply of the yarn—that is, the number 
of individual strands used in each yarn. In broadcloth they 
are 1xl, 2x1, or 2x2 in warp and filling respectively. 2x2 yarns 
make high sheen, pliable cloths and are stronger than 2xl or 
lx] (count being equal). But a 1x1 cloth should prove satis- 
factory for general wear. 

Sanforizing is still the best safeguard against excessive 
re shrinkage. It does not, however, have anything to do with the 
wearing quality of the shirt. 

é. Unless otherwise noted, the models rated are available with 
either soft or stiffened collars. Stiffened collars do not wear 
as well as the soft. 

From CU Reports, January 1940. (Labor notes included.) 


bs BEST BUYS 

Towncraft (J. C. Penney Stores). $1.49. High count. Highest 
ts quality tested. 

Scottville (Carson-Pirie-Scott & Co., Chicago). $1.65. Soft 
h. collar only. High count. 

Conway (Marshall Field & Co., Chicago). $1.65. High count. 
© | Wings (Piedmont Shirt Co., Greenville, S. C.). $1.65. Stiff- 
ened collar’ only, of “genuine Aeroplane cloth guaranteed 
e. to outwear shirt.” High count. Sanforized. 

Super Hardwick (Allied Purchasing Corp., NYC). $1.65. 
d- High count. 


a Wanamaker’s (John Wanamaker, NYC and Philadelphia). 
$1.35. Soft collar only. High count. Sanforized. 


y. ALSO ACCEPTABLE 
(In approximate order of quality without regard to price) 
Frederick & Nelson (Frederick & Nelson, Seattle; div. of 
Marshal! Field). $2. Soft collar only. High count. Sanforized. 
Wilson (Wilson Bros., Chicago). $1.95. Soft collar only. 
al High count. Sanforized. 
al Arrow Dale (Cluett-Peabody Co., NYC). $2.50. Stiffened 
collar only. High count. Sanforized. 
i AMC (distrib., Associated Merchandising Corp). $2. High 


count. Sanforized. 


1 Special collar fabric. * See Introduction, page 11. 
(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 
Ward’s Pima. $1.89 plus postage. Cat. No.—2632, soft collar; 
Cat. No.—2637, stiffened collar. High count. Sanforized, 
Eagle Sturdeetex (Jacob Miller Son Co., Philadelphia). 

$2.50. Soft collar only. High count. 

Hendan (Famous Dep't Store, Los Angeles). $2. Soft cob 
lar only. Medium count. 

Manhattan Austin (Manhattan Shirt Co., NYC). $2.50. Sof 
collar only. High count. 

Jayson Whitehall (F. Jacobson, NYC). $1.95. High coum 

Castlerock (Roos Bros., San Francisco). $2. High count 
Sanforized in shirt with soft collar. 

Real Silk (Real Silk Hosiery Mills, Men’s Division, Indiap 
apolis). $2.65. Soft collar only. High count. 

Eagle (Jacob Miller). $1.85. Soft collar only. High count 

Old Ironsides (Foreman & Clark, San Francisco). $15 
Stiffened collar only. Medium count. Sanforized. 

Sears’ Tru-Point Cat. No.—33F50. $1.29 plus postage. Stiff 
ened collar only. Medium count. Sanforized. 

Arrow Dart. $2.25. Stiffened collar only. Medium count 
Sanforized. 

Loomcraft (TruVal Manufacturers, Inc.. NYC). $1. Stiffened 
collar only. Medium count. 

TruVal (TruVal Manufacturers, Inc.). $1.35. Stiffened collar 
only. High count. Sanforized. 

CD (Cooperative Distributors. NYC). Cat. No.—2841, $1.3 
plus postage, soft collar; Cat. No.—2842, $1.39 plus postage, 
stiffened collar. Medium count. 

Perfec-Test (Cameron & Co., Napa, Calif.; distrib., The 
White House, San Francisco). $1.39. Stiffened collar only, 
Medium count. 

VanHeusen (Phillips-Jones Corp., NYC). $1.95. Special 
collar of heavy single layer of fabric. High count. Sanforized 

Wilson Oban. $1.39. Stiffened collar only. Medium count 
Sanforized. 

Manhattan. $2. Medium count. 

LongWear (New Process Co., Warren, Pa.). $1.16. Stiffened 

collar only. Medium count. Sanforized. 
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ALSO ACCEPTABLE—CONT'D 

Cameron Long-Life (Cameron & Co.; distrib.. The Em- 
porium, San Francisco). $1.69. Stiffened collar only. Me- 
dium count. 

Arrow New Trump. $2. Soft collar only. Medium count. 

col. | Eagleson (Eagleson & Co., San Francisco). $1.65. Stiffened 

collar only. Medium count. 


So | Emperor (National Dollar Stores, San Francisco). $1. Me- 
dium count. 


unt. NOT ACCEPTABLE 


“| Wilson Picadilly (Wilson Bros.). $1.39. Medium count. San- 
forized. Poor fabric strength. 

lian} Cameron Camo-dore (The Emporium). $1.49. Soft collar 
only. Medium count. Dimensions poor. Generally poor 
unt, quality. 

1551 Needles Fruit of the Loom (Eclipse Needles Co.). $1.65. 
Stiffened collar’ only. Medium count. Poor fabric strength. 
sti} Manro (New York Hat Stores; available in West only). 
$1.39. Medium count. Labeled “preshrunk,” but shrank ex- 


cessively. 


MEN’S SHORTS 


yllar’ Shorts should be full-cut and roomy, and should not have 
tough seams. They should meet specifications for size both 
$1.55 before and after laundering. The fabric must be durable enough 
tage§ ‘0 withstand many washings, and the color must be fast. A good 
broadcloth or madras is preferable for strength to a print cloth. 


The} Synthetic buttons are more satisfactory than the usual grade 
only, of pearl buttons found in shorts, and snap fasteners are more 
satisfactory than either. 


ocill In the following ratings, dimensions, shrinkage, fabric 
ized, Sttength and workmanship are considered of prime importance. 
Waistband construction (primarily a matter of personal prefer- 
ence) and colorfastness (which was generally satisfactory) are 
not considered in the ratings. 


From CU Reports, May 1940. (Labor notes included.) 


—_—_— 





'Special collar fabric. 
(Cont'd next page) 
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BEST BUYS 
(Price considered) 

Schulte (Schulte Cigar Stores). 29¢; 4 for $1. No appreciable 
shrinkage. Gripper closures. Good tensile strength. Fourth jp 
order of quality. 

Fruit of the Loom (Union Underwear Co., Frankfort, Ky). 
27¢; 4 for $1. No appreciable shrinkage. Synthetic buttop 
closures. Good tensile strength. Sixth in order of quality, 

Wiltshire (F. & W. Grand Stores). 25¢. No appreciable 
shrinkage. Good tensile strength. Pearl buttons. Seventh jp 
order of quality. 
























ALSO ACCEPTABLE 
(In estimated order of quality without regard to price) 

Wilson (Wilson Bros., NYC). 50¢. Good tensile strength. Ny 
appreciable shrinkage. Pearl buttons or gripper closure. 

Manhattan (Robert Reis & Co., NYC). 55¢. Good-strengh 
fabric. No appreciable shrinkage. 

Arrow (Cluett, Peabody & Co., NYC). 65¢. Good tensik 
strength. No shrinkage. Gripper closures. 

Sunlan (New York Hat Stores, Los Angeles, San Fianciseo), 
59¢; 2 for $1.10. Slight shrinkage. Good tensile strength 
Gripper or pearl button closures. 

Varsity (Varsity Underwear Co., Baltimore). 50¢. Good te 
sile strength. Shrinkage was quite high but not excessiv 
Extra large cut kept laundered garment within standard siz 

Mansco (Manhattan Shirt Co., NYC). 50¢. Good tensile 
strength. Gripper or synthetic button enclosures. Shrinkage 
was variable in different samples but not excessive. 

B.V.D. (B.V.D. Co., NYC). 50¢. Good tensile strength 
Brightly colored stripes bled in first washing and may stain 
lighter-colored garments washed with them. Shrinkage neg 
ligible. Gripper closures. 

Otis (Otis Underwear, NYC). 3 for $1. Filling tensile strength 
low. Shrinkage low. Gripper or pearl button closures. 

Foreman & Clark (Foreman & Clark, Los Angeles, San Fraw 
cisco). 50¢. Good tensile strength. Shrinkage excessive, 
extra cut brought laundered garment within standard size 
Two solid-color broadcloths tested—green and blue—faded 
excessively in laundry, and stained other garments. Grippef 

and pearl button closures. 
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ALSO ACCEPTABLE—CONT'D 


Otis. 50¢. Good tensile strength. Shrinkage excessive, but extra 
cut brought laundered garment within standard size. Gripper 
and pearl button closures. 


NOT ACCEPTABLE 


Woolworth (F. W. Woolworth Stores). 25¢. Tensile strength 
good. Shrinkage high. Garment was cut small and additional 
loss in laundering brought it 8% below standard size. 


Reis (Robert Reis & Co.). 55¢. Good tensile strength. Garment 


was cut small and shrank excessively. 


Sunlan (New York Hat Stores). 3 for $1.10. Tensile strength 
good. Garment was cut small and shrinkage was excessive. 


B.V.D. (B.V.D. Co.). 3 for $1. Tensile strength fair. Garment 
was cut small and fabric shrank excessively. 


Topkis (Topkis Bros.) . 25¢. Tensile strength fair. Garment was 
eut small and fabric shrank excessively. 


Otis (Otis Underwear). 29¢; 4 for $1. Tensile strength fair. 
Garment was cut small and fabric shrank excessively. 


MEN’S SOCKS 


Cotton socks, mercerized or lisle, are good for general wear. 
Rayon mixed with the cotton improves the appearance but 
lessens the strength of the socks. Silk is good looking and 
serviceable, but often expensive. Good-quality rayon is satis- 
factory if it is reinforced with cotton at the heel, high splice, 
foot and toe. Wool socks are less durable than cotton of 
comparable weight. Wool is apt to shrink unless very carefully 
washed. If mixed with cotton or silk, the tendency to shrink 
is greatly reduced. 


Since socks that are too small tend to wear out prematurely 
buyers should err, if at all, on the side of extra size. Socks 
should measure % inch more than marked size when new. 


Few men’s socks tested by CU were colorfast, so no one brand 
was rated down on this score. 


From CU Reports, September 1939. (Labor notes included.) 
(Cont'd next page) 
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COTTON; COTTON AND RAYON 





—_— 


BEST BUYS 

Woolworth’s (F. W. Woolworth Stores). “Preferred Sock,” 
No. 15/3990, at 20¢; “Worthtwist,” No. 15/4710, at 25¢ 
Good quality. 10¢ black cotton anklet No. 39/4098 also an 
especially good buy at the price. 

Gimbel Special Lisle Hose (sold at Gimbel Bros. stores; 
claimed to be made by Chester H. Roth Co., NYC, makers 
of Esquire). 35¢. Lisle. Highest quality of cottons tested. 

Holeproof (Holeproof Hosiery Co., Milwaukee). 35¢. Lisle 


ALSO ACCEPTABLE 
(In estimated order of merit, price considered) 
Monito (Moorhead Knitting Co., Harrisburg, Pa.). 50¢. Lisle 
Interwoven Red Tip (Interwoven Stocking Co., New Brune 
wick, N. J.). 35¢. Lisle. 
Interwoven. 50¢. Cotton and rayon mixture. 
Westminster Triple Guard (Nolde & Horst Co., McMinne 
ville, Tenn.) . 50¢. Lisle. 
Esquire (Chester H. Roth Co.) . 50¢. Lisle. 
Real Silk Style 50 (Real Silk, Indianapolis). 55¢. Lisle. 
Phoenix (Phoenix Hosiery Co., Milwaukee). 29¢ (regula 
price 50¢). Cotton and rayon plaid. 
Munsingwear (Munsingwear Corp., Minneapolis). 35¢. Lisle 
Esquire. 50¢. Lisle and rayon. 


NOT ACCEPTABLE 

Westminster. 50¢. Plaid lisle. 
Westminster. 40¢ (regular price 50¢). Cotton and spun rayon 
Westminster. 39¢ (regular price 50¢). Cotton and rayon. 
Holeproof. 50¢. Lisle. 
Phoenix. 50¢. Lisle. 
Woolworth’s No. 97/4310. 10¢. Cotton and rayon. Lowest 

quality of all socks tested. 





The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible. In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 




























By. 
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SILK, RAYON AND MIXTURES 





BEST BUYS 
Woolworth’s No. 67/4067. 20¢. Rayon. Cotton heel and toe. 


Gimbel Special Silk Hose (sold at Gimbel Bros. stores; 
claimed to be made by makers of Esquire). 35¢. Silk. Cotton 
heel, cotton and linen toe. 


Holeproof. 35¢. Rayon. Cotton heel and toe. 
Holeproof Pacer. 50¢. Silk. Cotton heel and toe. 


ALSO ACCEPTABLE 
(In estimated order of merit, price considered) 
Holeproof. 35¢. 88% rayon, 12% silk. Cotton heel and toe. 
Phoenix Koolies. 35¢. Silk. Cotton heel and toe. 
Munsingwear,. 50¢. Silk. Cotton heel and toe. 
Wilson Buffer (Wilson Bros., Chicago). 55¢. Silk. Cotton 
heel and toe. 
Interwoven Red Tip. 50¢. Silk. Cotton heel and toe. 
Interwoven. 50¢. Rayon. Cotton heel and toe. 
Phoenix. 50¢. Silk. Cotton heel, cotton and linen toe. 
Hole proof. 50¢. Silk. Cotton heel and toe. 
Interwoven Nu-Top. 55¢. Rayon. Cotton heel and toe. 
Esquire. 55¢. Silk. Cotton heel and toe. 
Real Silk Style 20. 70¢. Silk. Cotton heel and toe. 
Westminster. $1. Striped silk. Cotton heel and toe. 
Gotham Gold Stripe. (Gotham Silk Hosiery Co., NYC). $1. 
Silk. Cotton heel and toe. 


NOT ACCEPTABLE 
Monito. $1. Striped silk. Cotton heel and toe. 
Nat Lewis (sold at Nat Lewis Stores, NYC). $1. Silk. Cotton 
heel and toe: 

Munsingwear. 35¢. Rayon. Cotton heel and toe. 
Propper-McCallum $1.50. Silk, weighted 35%; weighting not 
disclosed on label. Weighted silk and cotton heel and toe. 

Allen-A (Allen-A Co.). 22¢. Rayon. Cotton heel and toe. 

Woolworth’s rayons—up to 20¢. Consistently poor in quality 
and not worth even the low price. 

(Cont'd next page) 
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ich 

WOOL AND PART WOOL or 

For 

BEST BUYS a 

Wilson Buffer 50¢. 50% wool, 50% tussah silk. Cran 

Munsingwear. 75¢. 45% wool, 55% cotton. Cotton heel o 

toe. 1 $6 
ALSO ACCEPTABLE 

(In estimated order of merit, price considered) + 


Phoenix. 75¢. 95 % wool, 5% silk. 
Real Silk Style 40. $1.10. 67% wool, 33% silk: marked re 9 
wool. Cotton heel and toe. 


Monito. $1. Wool and small amount of cotton decoration. = 
Holeproof. $1. Wool. 
Real Silk Style 6. $1.35. Wool. _— 
NOT ACCEPTABLE 
Interwoven. 75¢. 50% wool, 50% cotton. Cotton toe. Fas! 
Phoenix. $1. 85% wool, 15% silk. wi 
Stei: 
MEN’S SUITS pa 









Higher-priced suits are usually superior in cut and work 


ship, and have more hand tailoring, but do not neces s 
provide superior durability. Suits selling for $15 or less Ku; 
unlikely to prove satisfactory unless they are offered at genu °" 
sales. Soci 
In addition to the tests on one suit of each brand, w wi 
possible the available line in each brand was studied in d Adl. 
at retail outlets for fabric value, construction and workmans al 
design, authenticity and permanence of style, and fit. a 
The listings are in approximate order of quality within = 
Oo 


price group. 
From CU Reports, November 1939. (Labor notes includedj}Har 








See also correction, February 1940. $3 
Cas! 

$20 TO $25 ch 

Bilt 

(In approximate order of quality) $3 


Howard (Howard Clothes, Inc., Brooklyn). $22.50 with eur 


pair of trousers. Best construction in lower price range. 


tr 
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Richman (Richman Bros., Cleveland). $22.50 with one pair 
of trousers. 
Foreman & Clark (Foreman & Clark, Chicago). $20 with 
one pair of trousers. 
Crawford (Crawford Clothes, Inc., NYC). $19.95 with one 
vel pair of trousers; extra trousers available in some models at 
$6 additional. 
Bond (Bond Clothing Stores, NYC). $25 with two pair of 
trousers. 
: Oregon City (Oregon City Woolen Mills, Oregon City, Ore.). 
d & $25 with one pair of trousers. 
n. 
$30 AND UP 
(In approximate order of quality) 
Fashion Park (Fashion Park, Inc., Rochester, N.Y.). $45 
with one pair of trousers. Best construction in this group. 
Stein-Bloch (Stein-Bloch Co., Rochester, N.Y.). $45 with 
one pair of trousers. 
k Worsted-Tex (Cohen, Goldman & Co., NYC). $40 with one 
" pair of trousers. 
es 
ess g Au ppenheimer (B. Kuppenheimer & Co., Chicago). $40 with 
ren one pair of trousers. 


Society Brand (Alfred Decker & Cohen, Inc., Chicago). $40 
Ww with one pair of trousers. 
ad Adler-Rochester (Levy Bros. & Adler, Rochester, N.Y.). $35 
ans with one pair of trousers. 
ithinpeGG (William P. Goldman & Bros., NYC). $40 with one pair 
of trousers. 
ludedjHart, Schaffner & Marx (Hart, Schaffner & Marx, Chicago). 
35 with one pair of trousers. 
——t(astle Rock (retailer's own brand name; sold by Roos Bros. 
chain stores in the West). $30 with one pair of trousers. 
— Biltmore (I. & B. Cohen, Bomzon Co., NYC). Varies from 
$30 to $35 with two pair of trousers. 
rlee (Curlee Clothing Co., St. Louis). $35 with one pair of 
trousers. 
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MEN’S SUMMER SUITS 


The following summary is based on examinations and tests 
of a number of fabrics of many different types. 

Tropical Worsteds. The best all-round fabric for Summer 
suits is still a good grade of tropical worsted, weighing about 
nine ounces per linear yard 58 inches wide, and made of fairly 
tightly twisted yarns. Such fabric suiting is light in weight and 
porous in structure, has adequate strength, and does not become 
clammy since it can absorb considerable quantities of perspira- 
tion without feeling damp. It holds its press and is by nature 
wrinkle-resistant. 

Worsted and Mohair Tropicals. Worsted and mohair 
tropicals are generally the same in construction as the all- 
worsted fabrics, but they are slightly harsher to the touch. 

“Palm Beach” Fabrics. “Palm Beach” cloth and similar 
fabrics follow tropical worsteds and mohair tropicals. “Palm 
Beach” cloth is a lightweight cloth of cotton and mohair, harsh 
to the touch; it retains its crease fairly well because of the 
presence of the mohair. 

Rayon Fabrics. Crush-resistant spun rayons and rayon 
blends include “Rivercool,” “Rivercrest,” “Salyna,” “Congo 
Cloth,” “Cool-Long,” “Teca Spun” fabric (acetate rayon), &e. 
Many of these fabrics contain acetate rayon, and, while some 
are among the best in the category, special care must be ob 
served in cleaning and pressing, for some solvents used in dry 
cleaning, as well as high temperatures, may damage fabrics con- 
taining this type of rayon. 

Cotton and Linen Fabrics. Fabrics which are made em 
tirely of cotton or linen require too much maintenance: pres* 
ing, if they are not treated for “crush resistance”; and clean 
ing, if they are to retain a satisfactory appearance. Seersucker, 
a lightweight crinkly weave cotton fabric, may be cool, but its 
appearance and ability to hold its shape are very poor. 

For further information and directions on the care of Sum 
mer suits, see CU Reports, June 1940. 


MEN’S SUSPENDERS AND GARTERS 


CU’s tests show that the general utility of suspenders and 
garters both as to function and durability is not dependent om 
price. 
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The following are some things to watch for when buying: 
1. The slide adjuster (used to adjust size of webbing) should 
not have sharp edges. These edges tend to break the elastic 
strands and cause early failure. 

2. The ends (leather or cloth used to attach suspenders to 
trousers) should be well attached to straps. 

3. The straps (webbing or elastic) should be long enough 
to reach from front top to rear top without too much stretching. 
Garters also should not have to stretch too much. 

4. If the suspenders use clips instead of buttons, the clips 
should not open too easily and should have no sharp ends. 

5. In garters the pads should be well attached to the webbing, 
without bumps. 

Garters and suspenders are listed in order of price. Because 
of frequent changes of style the products listed below may 
not be available even within the price range and brands cited. 
The utility of all of them, regardless of price, is comparable. 
CU’s shopping tour, together with the technical tests made, 
indicates that a happy compromise between style, price and 
quality can best be found in 25¢ garters and 50¢ suspenders. 

From CU Reports, October 1940. (Labor note included.) 





SUSPENDERS 





ACCEPTABLE 
(In order of price) 

Metropolitan (F. & W. Grand Stores). 20¢. “X” type. 
Vearite (W. T. Grant Stores). 39¢. “H” type. 
Milford (F. W. Woolworth Stores). 40¢. “H” type. 
Ward’s Cat. No._-35B1469 (Montgomery Ward). 47¢ or two 

for 89¢, plus postage. “H” type. 
Towncraft (J. C. Penney Stores). 49¢. “H” type. 
Famous (Famous Dep't Store, Los Angeles). 50¢. “X” type. 
Sears’ Webcraft Cat. No.—33F8614 (Sears-Roebuck). 59¢ 

plus postage. “H” type. 
Hardwick (Allied Purchasing Corp., NYC). $1. “H” type. 
Harris (Harris Elastic Products, NYC). $1. “Y” type. 
Hickok (Hickok Mfg. Co., Rochester, N. Y.). $1. “X” type. 
Paris Free Swing (A. Stein & Co., Chicago). $1. “H” type. 
Pioneer (Pioneer Suspender Co., Philadelphia). $1. “H” type. 
(Cont'd next page) 
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ACCEPTABLE—CONT'D 


Swank (Swank Products, Inc., NYC). $1. “H” type. 
Bullock’s (Bullock’s Dep’t Store, Los Angeles). $1.50. “¥" 








type. 
Frederick & Nelson (Frederick & Nelson, Seattle) . $1.50. “y 
type. 
GARTERS 
ACCEPTABLE 


(In order of price) 


Grand’s (F. & W. Grand Stores). 10¢. 

Sears’ Cat. No.—33F9110, single grip; Cat. No.—33F91@ 
double grip (Sears-Roebuck). 18¢ plus postage. 

Gemco (S. S. Kresge Stores). 20¢. 

Ward’s Cat. No.—35B1251, single grip: Cat. No.—35B1252 
double grip (Montgomery Ward). 23¢ or two for 44¢, pha 
postage. 

Boston (George Frost Co., Boston). 25¢. 

Majestic (J. C. Penney Stores). 25¢. 

Paris (A. Stein & Co., Chicago). 25¢. 

Red Star (F. W. Woolworth Stores). 25¢. 

Wearite (W. T. Grant Stores). 25¢. 

Comfoweb (Pioneer Suspender Co., Philadelphia>. 49¢. 

Boston (George Frost Co.). 50¢. 

Hickok (Hickok Mfg. Co., Rochester, N. Y.). 50¢ 

Knothe (Knothe Bros., NYC). 50¢. 

Paris (A. Stein & Co.). 50¢. 

Condor Scotch Garters (Condor Produc ts, Ine.. Buffalo. N. YS 
50¢. Narrow type. 


NOT ACCEPTABLE 

Harris Scotch Garters (Harris Elastic Products Co.). 50¢ 
Narrow type. Plastic fittings weak. 
Hickok Scots Guard (Hickok Mfg. Co.). 50¢. Narrow type 
Plastic fittings weak. 





The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
and then. 
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RAINCOATS 


Raincoats are essentially utility garments, and the consumer 
has two types from which to choose. The first is the completely 
waterproof coat, so treated with rubber or oil that no rain can 
penetrate the fabric. The other is the so-called showerproof 
type which will allow only heavy or prolonged rain to come 
through. 

The waterproof type also includes solid sheeting made of 
rubber or one of the newer synthetics, such as pliofilm. 

While the fabric of waterproof coats will not allow water to 
come through, the seams will, unless they are taped. The taping 
should be applied in the same manner as a patch on a tire tube. 
Sewing will allow water to penetrate the stitch holes. Reversible 
coats which can be worn as a raincoat on one side and as a 
topcoat on the other generally have seams which are not taped. 

If the pockets are made to allow access to jacket or pants a 
suficient overflap should be present so that water will not get 
through. Buttons or other fasteners should protect the bottom 
of the coat from flying open. The coat should be roomy and 
should have adequate provision for ventilation under the arms. 

Showerproof coats are usually better tailored than the water- 
proof coats and are useful in light rainfalls. They are not meant 
to be used in heavy or prolonged rain except with an umbrella. 

The rubber sheet or pliofilm coats are lightweight and water- 
proof if the seams are taped. They have the disadvantage of 
tearing easily once they are damaged. They also weaken on 
exposure to sunlight. 

Rubberized coats are heavier than oiled fabrics, and stronger. 
A rubberized coat made with the rubber between two layers 
of fabrics will last longest. Those with the rubber on the outside 
crack under prolonged exposure to sunlight. 

Within each type look for the following features when buying: 

1. Complete waterproofing where that is desired—taped seams 
and a fabric which shows no unfilled spaces between the threads 
when held up to the light. 

2. A comfortable size, which will allow an extra garment un- 
derneath for warmth when necessary. 

3. A well-proportioned cut which includes particularly a wide 
tough skirt and an ample overlap. 

4. A collar which fits smoothly at the back of the neck. 

5. Buttons which are firmly attached to a double thickness o1 











labric. 





(Cont'd next page) 
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6. Big enough pockets that afford convenient access & . 
trouser pockets. 4 
i 


7. Yoke linings, which strengthen the garment across th ” 
shoulders, where the greatest strain occurs. 

Reasonable care of raincoats will prolong their life conside, 
ably. Keep them away from excessive heat, and make sure the re 
are dry and the fabric smoothed out before they are put away, re 
Rubberized coats should never be hung on a shoulder hanger, 
Hang them to a hook by the hanger sewn in the back of th} yi, 
coat. Shoulder hangers cause the rubber to go at the point] <4] 


contact. I 
Any breaks which occur in the lightweight fabrics should] for 
mended immediately to preserve the coat from complete rug I 


Neither sewing nor adhesive tape is satisfactory. The strongest] Sec 
and least conspicuous mend that CU could find was obtainjf — 
by applying a piece of the coat fabric itself (taken from th 


hem) under the tear with rubber cement. = 
SHEETS ee 

01 

Sheets come in five general weights—light, medium, al 
heavy weight muslins, fine counts, and percales. Percales a y, 
fine counts are more expensive than muslins, usually have highs $1 
thread counts, and a better appearance. v 
A good sheet has a firm weave, is practically free of sizing, I 

af 


torn rather than cut from the bolt and has even, well-sewn hem 
It will also have approximately the same number of warp a 
filling yarns. You can determine this point for yourself by holé d 
ing the sheet up to the light and noting the appearance of tk sive: 
two yarns. It is a good idea, however, to ask the salesman fe posi 
the thread count. A good grade of muslin sheeting will haved gay 
thread count of 70 to 80 in the warp and 62 to 70 in the filling fp, 
Percales will be higher, ranging around 100 in each directi 

Muslins come in weights from 3% to 4% ounces per 














yard while percales and fine counts come in weights around 3 p;,,, 
ounces per square yard. If you pay for laundry by the po Pen. 
percale sheets will cost no more to use in the long run ag 
muslin, the difference in initial cost being made up in Pop; 
lower laundering cost. wt 

Before you buy, measure size and thickness of your mat Vict, 
and add sufficient inches to allow for generous tuck-ins on “C 





sides. Remember that marked size indicates size before 
ming. Make sure that the finished size is sufficient and 

































expected shrinkage will not make the sheet too small. “Torn 
length” indicates that the material was torn to size and that 
it will remain even in length and width after washing. Bargain 





the} sheets are usually, although not always, smaller than regular 
merchandise. Sheets are rarely preshrunk and under present 
der. commercial practice it is more economical to make sure the 
bey} sheets are long enough to stand shrinkage than to pay for pre- 
ay.) shrinking. 
get. It should be kept in mind that the prices of sheets vary 
the} widely, and that it is economical to stock up during January 
to} sales. 

Prices quoted in the ratings were current at the time of test 
ik} for the 81x108-inch size. Pillow slips are available in all brands. 
ruin, From CU Reports, January 1939. (Labor notes included.) 
get} «See January 1941 Reports for new ratings. 
ined 
| the “CLASS A” AND “CLASS B” MUSLINS' 





BEST BUYS 

Sears’ Lady Fair Cat: No.—1957 (Sears-Roebuck, mail order 
only). $1.05 plus postage. “Class A” muslin. Sheeting also 
al available. Tensile strength satisfactory but considerably below 

a that claimed. A good sheet at a very low price. 
ig Ward’s Treasure Chest Cat. No.—9869 (Montgomery Ward). 
$105 plus postage; $1.19 in retail stores. “Class A” muslin. 
Weight entirely adequate but below that claimed. Like the 


— Lady Fair, a good sheet at a low price. 

> ALSO ACCEPTABLE 

- (Listed in approximate order of merit based on the price 
) 


given; higher or lower price would change a sheet’s relative 

infor position.) 

ave Gallia (Raphael Weill & Co.; distrib., The White House, San 
Francisco). $1.20. “Class A” muslin. 

Mayflower (distrib.. R. H. Macy, NYC). $1.32 for 81x112%- 
inch sheet. “Class A” muslin. 

Fineloom (Lit Bros., Philadelphia). $1.34. “Class A” muslin. 

Penco (J. C. Penney Stores). $1.23. “Class A” muslin. Shrink- 
age in warp 7%—greatest of all sheets tested. 

Poppy (distrib., Hale Bros., San Francisco). $1.40. “Class A” 
muslin. 

Victoria (John Wanamaker, NYC and Philadelphia). $1.35. 
“Class A” muslin. 


‘High thread count sheets are designated “Class A”; low thread count 
thects, “‘Class B.” 





(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 


Utica (Utica & Mohawk Cotton Mills, Utica, N. Y.). $1.49, 
“Class A” muslin. 


Lady Pepperell (Pepperell Mfg. Co.,' Biddeford, Me.). $1.59, 
“Class A” muslin. Highest quality of all muslin sheets tested, 

Fieldcrest Wearwell (Marshall Field & Co., Chicago). $1.20, 
Best value of the “Class B” muslins. 

Chatham “64” Square Specification (Chatham Mfg. Co, 
NYC). $1.08. “Class B” muslin. Sizing slightly greater than 
3.9% standard. 

Dwight Anchor (Nashua Mfg. Co., Boston). $1.59. “Class A” 
muslin. 


Golden Gate’ (Marshall Field & Co.). $1.49. “Class A” muslin. 


Fruit of the Loom (Fruit of the Loom Mills, NYC). $1.59, 
“Class A” muslin. 


Pequot (Naumkeag Steam Cotton Co., Salem, Mass.). $1.69, 
“Class A” muslin. 

Ambassador (Associated Merchandising Corp... NYC). $1.67, 
“Class A” muslin. 

Robinson Round Thread (J. W. Robinson Co., Los Angeles). 
$1.65. “Class A” muslin. 

Gimbel Special (Gimbel Bros.. NYC). $1.79. Poorest value 
of all “Class A” muslins. Tensile strength lower than claimed. 

Mohawk (Utica & Mohawk Cotton Mills). $1.39. “Class B 
muslin. 


NOT ACCEPTABLE 


Truth (Pacific Mills). $1.19. “Class B” muslin. Tensile 
strength low. Resistance to abrasion poor. 

Mayco Cannon (May Co.). $1.10. “Class B” muslin. Tensile 
strength low. Resistance to abrasion poor. Sizing excessive. 

Cannon (Cannon Mills). $1.39. “Class B” muslin. Tensile 
strength low. Resistance to abrasion poor. Sold under many 
names: Fine Muslin, Corinthian, Cadet, Olympic, Trojan, 
Gladiator, each prefixed by name Cannon. Also sold under 
many private names. 





* Available at Cooperatis Di« tors. 116 F 16 St VY ss CD Cat 
No.—R4209; $1.53 plus postage. 


* See Introduction. page 1] 
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NOT ACCEPTABLE—CONT'D 
Pepperell Red Label (Pepperell Mfg. Co.). $1.19. “Class B” 
muslin. Tensile strength lowest of all sheets tested—l10% 
lower than next poorest. Resistance to abrasion poor. 4.7% 
sizing, highest of all sheets tested. 








UTILITY AND TRUE PERCALES 
BEST BUYS 


Utica Nonpareil, also sold as Mohawk Percale’ (Utica & 
Mohawk Cotton Mills). $1.98. Utility percale. . 
Regent (distrib., Associated Merchandising Corp.*). $2.85. 
Utility percale. 





ALSO ACCEPTABLE 
(Listed in approximate order of merit based on the price 
given; higher or lower price would change a sheet’s relative 
position. ) 
Pepperell Percale (Pepperell Mfg. Co.). $2.14. Utility per- 
cale. 
Utica Percale’ (Utica & Mohawk Cotton Mills). $3.15. True 
percalé. Highest quality of all sheets tested. 
Wamsutta Supercale (Wamsutta Mills, New Bedford, Mass.). 
$3.95. True percale. 


NOT ACCEPTABLE 


Cannon Cavalier (Cannon Mills). $1.95. Utility percale. Re- 
sistance to abrasion poor. Sizing excessive, especially for this 
grade sheet. 


SHOES 


Your chances of getting a good fit will be considerably 
etter if you do not trust size numbers. Insist that the sales- 
min measure both your feet, while you are standing. Stand 
md walk in both shoes and don’t buy until you are com- 
pletely satisfied. Feet of the same length and width may vary 
in other proportions. 

A good rule is that a shoe should be loose in the toes and 
*See Introduction, page 11. 


‘Available at Cooperative Distributors, NYC, as CD Cat. No.—R4227; 
£72 plus postage. 

‘Available at Cooperative Distributors as CD Cat. No.—R4237; $2.65 plus 
Milage. Can be bought ever the counter, A “Best Buy” at $2.65 
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tight at the heel. (Slipping at the heel is a particularly com 
mon cause of complaint.) The shoe should fit snugly around 
the instep. Properly fitted shoes do not need “breaking in” 
With children’s shoes proper fit is especially important 
They should fit comfortably at the time of purchase. A haljf Th 
inch margin in length should be allowed for three or foug} orat¢ 
months’ growth; a greater margin is not desirable. Light andj 4 82 
flexible leathers are better for the feet than the more durable} the | 
but heavy and stiff leathers. Sharkskin tips on the toes ag} Will 
desirable to resist scuffing. 
Infants do not need leather shoes until they have learned 
to walk, and the first pairs should be very soft and flexible. | gan 
Mail-order shoes should not be purchased unless you am} tes 
willing to return them as many times as may be necessary te 
S ° 4S 
obtain a satisfactory fit. 

















Never buy corrective shoes on the advice of the salesman ” 
A competent orthopedic physician is the only person qualified) 5u™¢ 
tes 





to determine whether or not the use of special supports fe 
correcting foot disorders is desirable. 

Only one model of each brand of men’s shoes was tested 
and ratings as originally published were applied to that modd 
only. At the same time, a study was conducted in connecti 
with tests of women’s shoes to determine the possibility 
rating an entire line of a particular brand on the basis of t 
of a few models. The tests on women’s shoes were conduct 
on four models of each brand. Because a good degree of 
sistency was found within brands it has been assumed t 
ratings could with reasonable assurance be applied to 
brand line represented. 

From CU Reports, April 1939. (Labor notes included.) 





















Remember that the value of a product, whether it is a 
small private brand or a major nationally advertised 
brand, may change, and without any notice to the buyer. 
Substitutions of cheaper materials and increases in prices, 
particularly in these times, may alter relative ratings. 
The Buying Guide cannot record these changes; but fre- 
quently they may be found in the regular monthly issues. 
Be sure to consult coming issues of the Reports for new 
ratings. Make sure, before any important purchase, that 
there are no more recent ratings of the product in the 
Reports. 
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MEN'S SHOES 





_ 


alf. The ratings of men’s shoes which follow are based on Jab- 
four] oratory tests conducted in March 1939 plus examination by 
and} 4 shoe expert. The model numbers listed below are those of 
able} the shoe tested. It is CU’s opinion, however, that the ratings 
ar} will apply to the brand line represented. 


ned BEST BUYS 

©. | Hanover (Hanover Shoe Co., Hanover, Pa.). Model 3826 
ar} tested. $4. A very good shoe for the price. 

Y™1 4. S. Beck (A. S. Beck Shoe Stores, NYC). Model 316 
tested. $3.98. Equal in quality and value to Hanover above. 


ified Sundial (International Shoe Co., St. Louis). Model 6558 
ff tested. $6. 


ALSO ACCEPTABLE 
(In approximate order of value) 


¥. L. Douglas “Scotsman” (W. L. Douglas Shoe Co., 
Brockton, Mass.). Model K 0103 tested. $3.50. A good buy 
at the price. 
€. H. Baker (retailed by C. H. Baker Co. in the West). 
Model F 6693 tested. $3.50. 

Regal (Regal Shoe Co., Whitman, Mass.). Model 1200 tested. 
$5.85. 

Crosby Square “New Yorker” (Mid-State Shoe Co., Mil- 
waukee). Model A8470 tested. $6.85. 

Nunn-Bush (Nunn-Bush Shoe Co., Milwaukee). Model 3507 
tested. $8.75. Very high quality which makes this shoe a 
“Best Buy” for those who can afford to pay for this extra 
quality. Soles relatively poor. 








Callen Kamp (retailed by Gallen Kamp in the West; made 
by International Shoe Co.). Model 875 tested. $3.95. Double 
outsole. 

Karl’s Kustom Made (retailed by Karl’s Shoe Stores, Ltd. 
in the West). Model F 372 tested. $3.95. 

tonian (Commonwealth Shoe & Leather Co., Whitman, 

Mass.). Model 1297 tested. $8.75. A good-quality shoe; a 


close second in quality to Nunn-Bush and Foot-saver. 
(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 


C. H. Baker “Challenger” (C. H. Baker Co. in the West). 
Model E 6652 tested. $4.95. Slightly better quality than the 
C. H. Baker $3.50 shoe, and somewhat better in appearance, 

Buck-Hecht “Crusader” (Buckingham & Hecht Co., Sap 
Francisco). Model 877 tested. $4.50. 

Foot-saver (Commonwealth Shoe & Leather Co.). Modd 
419X tested. $10.50. High quality (equal to Nunn-Bush), 
but high priced. Soles relatively poor. Considered best de 
signed of those tested. 

Frank Werner “Dominator” (retailed by Frank Werner 
Co. in the West). Model 3K22 tested. $5.45. 

W.L. Douglas “Ascot” (W. L. Douglas Shoe Co.). Model 6 
5533 tested. $5.85. Better quality than $3.50 model but not 
worth difference in price. 

Florsheim (Florsheim Shoe Co., Chicago). Model S490 tested, 
$8.75. 

Nettleton (A. E. Nettleton Co., Syracuse, N. Y.). Model 216 
tested. $10. 

Walk Over (George E. Keith Co., Brockton, Mass.). Mode 
1965 tested. $6.75. Quality about equal to Douglas “Scots 
man” and much higher priced. Not a good value. 

Jarman Friendly (General Shoe Corp., Nashville, Tenn). 
Model 820 tested. $5. Poor design. Not a good value. 


NOT ACCEPTABLE 

Educator (distrib., G. R. Kinney Co.; made by Educator Shoe 
Co.). Model 8597W tested. $3.98. A poorly designed and 
constructed shoe of poor materials. 

Thom McAn (distrib., Thom McAn Stores; made by J. F. 
McElwain Co.). Model 3100 tested. $3.15. A poor shoe in 
most details. 

Endicott (Endicott-Johnson Corp.). Model A G8 tested. $2.98. 
A poor shoe. 





WOMEN'S SHOES 





Ratings of women’s shoes are based on tests made in May 
1939 including the supplementary study mentioned above. 
From CU Reports, July 1939. 
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ACCEPTABLE 


(In approximate order of quality without regard to price) 

Florsheim (Florsheim Shoe Co., Chicago). $10.50. 

Dr. Locke (Julian & Kokenge Co., Columbus, Ohio). $10.98 
to $11.89. 

I. Miller-Ingenue (I. Miller & Sons, Long Island City, N.Y.). 

7.75 to $8.75. Quality of different models variable. 

Arch Preserver (Selby Shoe Co.. Portsmouth, Ohio). $8.75. 

Avenue DeLuxe (Fern Shoe Co., Los Angeles; retailed by 
Sommer & Kaufmann, San Francisco). Model 1C2360 tested. 
$8.95. This rating applies only to the model tested. 

Vitality (International Shoe Co., St. Louis). $6. 

Pedi-Poise (retailed by Florsheim Shoe Stores). Model 2095 
tested. $9.75. Rating applies to this model only. 

Rhythm Step (Johnson, Stephens & Shinkle Shoe Co., St. 
Louis). $7.50. 

Natural Bridge (Craddock-Terry Co., Lynchburg, Va.). $5.50 
to $6. A “Best Buy” in medium price class. 

Red Cross (United States Shoe Co., Cincinnati). $6.50. 

Sommer & Kaufmann (retailed by Sommer & Kaufmann, 
San Francisco). $5.50. Retailer's private brand; manufac- 
turer unknown. 

C. H. Baker (retailed by C. H. Baker Co. in the West). $5 
to $6.95. Retailer’s brand; manufacturer unknown. 

Biltmore (Blachford Shoe Mfg. Co., Toronto). Model 654-4 
tested. $7.50. A Canadian shoe. 

Henry Mann (retailed by Florsheim Shoe Stores). Model 70 
tested. $6.75. Rating applies to this model only. 

Air-Step (Brown Shoe Co., St. Louis). $6. Only one model 
tested. 

Walk-Over (G. E. Keith Co., Brockton, Mass.) . $4.95 to $6.50. 

Regal (Regal Shoe Co., Whitman, Mass.). $3.95 to $4.95. 

A. S. Beck (A. S. Beck Shoe Stores, NYC). $4. 

Tango Pump (manufactured in Canada by Perth Shoe Co., 
Perth, Ontario; in the U. S. by Brauer Bros. Shoe Co., ° 
Louis). Samples were purchased in both Canada and U. 
Cost in Canads, $7; in the U. S., $6.85. 

Ranleigh (Fern Shoe Co., Los Angeles). $8.95. 

(Cont'd next page) 
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ACCEPTABLE—CONT'D 

Young Modern (Selby Shoes, Ltd., Montreal). Model 61125 
tested. $6.50. A Canadian shoe. 

Lady Douglas (W. L. Douglas Shoe Co., Brockton, Mass,). 
$3.65. Quality in different models at same price found quite 
variable. 

Enna Jettick (Dunn & McCarthy, Inc., Auburn, N.Y.). $% 
to $6. 

Peters (International Shoe Co., purchased at Gallen Kamp 
in the West). $2.45 to $3.30. The quality of this brand was 
so variable that no general recommendation can be made. 

Wise (Wise Shoe Stores, NYC). $4. Unlikely to give satis 
factory service. 

The quality of the following brands was too low to warrant 
purchase except for occasional wear or for novelty or style 


value. 
Thom McAn (Thom McAn Shoe Stores, NYC). $3 to $3.30, 


Karl’s Kustom Made (International Shoe Co., St. Louis: 
retailed by Karl’s Shoe Stores, Ltd. in the West). $2 to $3. 


Simco (Simco Shoe Stores, NYC). $3. 
Educator (Educator Shoe Co.). $3. 
Miles (Miles Shoe Stores, NYC). $2.98. 


Air-Ees (Hewetson Shoes, Ltd., Brampton, Ontario). Model 
231 tested. $1.98. A Canadian shoe. 





CHILDREN’S SHOES 





A report on children’s shoes appeared in the September 1938 
issue of CU Reports. At that time the “Best Buys” were 
Classmates (Ideal Shoe Mfg. Co., Milwaukee) at $2.95; 
Weatherbird (International Shoe Co., St. Louis) at $2.50; 
Buster Brown (Brown Shoe Co., St. Louis) at $3.50; Kali- 
sten-iks (Gilbert Shoe Co., Thiensville, Wis.) at $4.50. 


SNEAKERS 


Soles of gum rubber with little or no opaque coloring mat- 
ter are apt to be most durable; inferior, reworked rubber is 
often used in pigmented soles. 

Uppers made of loosely woven fabric are apt to be more 
comfortable, although less durable, than those made of heavy, 
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tightly woven fabric. It is difficult for perspiration and heat to 
écape through fabrics of the latter type, and some manu- 
facturers have tried to compensate for this by patentéd “ven- 
tilating” methods, which wearers have found unsatisfactory. 

Sneakers should be adequately reinforced at the toe. Feel 
the toe to be sure that it is not abnormally thin and flexible. 

Inner soles of sponge rubber are desirable. They eliminate 
the thin cotton fabric frequently pasted across the surface of 
the insole. The better insoles are finished so as to give a smooth 
non-absorbent surface, and offer some cushioning effect (shock 
absorbers) and some insulation against the transfer of heat 
to the feet. 

No brands of sneakers have been tested since the Summer of 
1938. At that time Davega Premier (available only in the 
New York area) and Keds for Basketball offered the high- 
est quality found in the $1.50-$2 range. Penco Air Cooled 
(sold by J. C. Penney) was the “Best Buy” at the $1 level. 


BATH TOWELS 


Bath towels should have a close, firm weave and a dense 
pile, soft and fluffy in texture. The pile should be well an- 
chored and should not pull out easily. 

While most colored towels are colorfast, it is well to ask 
for a guarantee. 

The selvage should be at least %4 inch wide on both sides. 
Cheap towels are usually made in double width, cut down the 
center and hemmed on the cut side. Towels listed are size 
22”x44” except as noted. 

From CU Reports, June 1939. New ratings will be carried 
in an early issue of the Reports. 


BEST BUYS 
(In order of value) 

The first two towels listed below are double-loop towels and 
will be more absorbent though probably not quite so durable 
as the third one, which is a single-loop towel. 

Cannon-Navy (Cannon Mills, NYC). 37¢. All-white towel. 
Dundee Navy (Georgia Kincaid Mills, Griffin, Ga.). We. 

All-white towel. 

AMC Regent (Associated Merchandising Corp.', NYC). 49¢. 


1 See introduction page |i 


(Cont'd next page) 
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ALSO ACCEPTABLE 

(In order of value) 

Mayflower (R. H. Macy, NYC). 31¢. 

AMC Ambassador.’ 39¢. 

Cannon Olympic (purchased at Gimbel’s, NYC). 49¢. 

Martex Monarch (Wellington Sears Co., NYC). 59¢. 

Martex Toughie (purchased at Gimbel’s). .69¢. Size 
24x46 inches. 

Martex West Point (purchased at Bloomingdale’s, NYC) . 49¢. 

Supre-Macy (R. H. Macy). 98¢. Size 24x46 inches. 

Glen Riddle (Glen Riddle Mills, Glen Riddle, Pa.). 444. 

Martex Rio. $1. 

Fieldcrest (Marshall Field, Chicago). 89¢. An _ all-white 
towel with special chevron pile pattern, a large part of which 
had no terry loops and hence did not contribute to the ab- 
sorbency of the towel. 


Moor (Southeastern Cottons, Inc., NYC). 39¢. 

Cannon (purchased at R. H. Macy’s, NYC). 37¢. 

Sears’ Morning Glow Stratford Cat. No.—8853 (Sears-Roe 
buck). 24¢ plus postage. 

Dundee (purchased at R. H. Macy’s, NYC). 29¢. 

Cannon Dryfast (purchased at F. & W. Grand’s). 20¢. 


NOT ACCEPTABLE 
Cannon Dryfast (purchased at F. & W. Grand’s). 10¢ for the 
18x36-inch size. 
Cannon Dryfast (purchased at F. & W. Grand’s). 20¢. 
Cannon (purchased at Abraham & Straus, Brooklyn). 19¢. 
All towels with cut selvages are “Not Acceptable.” 


UMBRELLAS 


Look for the following when buying umbrellas: 

1. A smooth joint where the stretcher is attached to the rib. 
If joint is raised a small piece of fabric should be inserted be- 
tween this joint and the umbrella fabric. 

2. Fabric should have closely woven structure. Hold it to the 
light and look for sleazy weave or pinholes. 


' See Introduction, page 11 
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3. The fabric cover should not be skimped. If it is it will be 
under excessive tension each time the umbrella is opened 
4. Umbrella should open fairly easily and not require too 
much pressure to snap it into open position. 

5. Rayons get weak when wet. Therefore rayon umbrellas 
will not be as serviceable as silk or cotton. 


6. Coated fabrics such as transparent oil silk or koroseal are 
satisfactory only if basic weave of material is strong. Pliofilm 
or other synthetic and natural films are not considered to be 
satisfactory for long-term umbrella usage. 

From CU Reports, November 1940. 


WOMEN’S COTTON HOUSE DRESSES 


Women’s house dresses are usually made of percale or broad- 
doth. Voiles and lawns will not stand up under the heavy usage. 
If possible, try on the dress before buying. Make sure that 
shoulders and sleeves are set in well. Skirts should be roomy 
to allow for bending. Seams should be well sewn with ample 
overlap left to prevent slippage. Stitches should be small and 
even. House dresses should be guaranteed to be washable and 
to have good resistance to sunlight. If special washing direc- 
tions are given, make sure that these directions are practicable 
for house dresses. 

Bad fading from sunlight or washing, shrinkage, seam slip- 
page or fabric imperfections are reasonable causes for com- 
jlaints. Color changes and tendering of material caused by the 
we of household bleaches, or weakening of fabric from the use 
of antiperspirants containing aluminum chloride, are not rea- 
wnable causes for complaint. 


WOMEN'S GIRDLES 


CU's tests of girdles covered two types: the one-piece two- 
vay stretch garments and the panel type. Of the former, which 
thould prove satisfactory for small figures, those made of 
cotton, or backed with cotton, tend to slide up less than those 
having silk or rayon next to the body. Panel-type girdles are 
intended for figures that are more difficult to mold. 

If possible, try on your girdle before purchasing it, and test 
the fit by sitting down in it. 

Ratings are based on tests and examinations for design, 
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workmanship, weight, garter strength, shrinkage, tensile 
strength, elongation, abrasion, and the ability of the fabric tp 
regain its shape after stretching. 

From CU Reports, October 1939. 





ALL-ELASTIC TYPE 





BEST BUYS 
Bestform (Bestform Brassiere Co., NYC). 94¢. Available a 
Cooperative Distributors, NYC, as Cat. No.—1305. Third in 
order of quality. 
Smarties (Miller Corsets, NYC). $1. Fifth in order of 
quality. 


ALSO ACCEPTABLE 
(In estimated order of quality without regard to price) 


Skippies (Formfit Co.. NYC). $3.50. Cotton and rayon knit 
Highest quality of those tested, but price is high. 

Smoothie Skyliner (Strouse-Adler Co.. NYC). $2.98. 

Bien Jolie Flash (Benjamin & Johnes, NYC). $2. 

Vassarette (Vassar Co., Chicago). $5. Good quality but not 
worth the price. 

Carter’s (William Carter Co., NYC). $2.50. 

Real Form (Real Form Girdle Co., Los Angeles). $1.25. 

Kayser (Julius Kayser & Co., NYC). $1.98. 

Pacific Lastex (Pacific Corset Co., Los Angeles). $1. Work 
manship rather poor. 

Foundette (Munsingwear, Inc., NYC). $2.50. 

Hickory Arioso (A. Stein & Co., NYC). $1.50. Rather poor 
workmanship. 

Maiden Form Curtsy. $1. Available at Cooperative Distrib 
utors as Cat. No.—1310, 94¢. Below average quality. Ac 
ceptable only because of low price. 


NOT ACCEPTABLE 
Luxite (Luxite Silk Products Co.). $2. 
Smoothie (Strouse-Adler Co.). $2.98. 
Nemo Sensation (Kops Bros.). $3.50. 
Prim Miss (Sidley Co.). $1.95. 
Skippies. $3.50. Woven fabric. 
Cocktail Hour (Sid Levy, Inc.). $1.50. 
Per-fit (A. Stein & Co.). $1. 
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PANEL TYPE 





BEST BUYS 
Smarties (Miller Corsets, NYC). $2. Second in order of 
quality. 


Kayser (Julius Kayser & Co., NYC). $2. Same quality score 
as Smarties. 


ALSO ACCEPTABLE 
(In estimated order of quality without regard to price) 


Flatter-Bac (Warner Bros. Co., NYC). $3.50. Highest quality 
of those tested. 

Flexees (Artistic Foundations, NYC). $5. 

Carter’s Picot-Net (William Carter Co., NYC). $2.50. 

Skippies (Formfit Co., NYC). $2.50. 

Lelong (La Resista Corset Co., NYC). $5. Good quality but 
not worth the price. 

Bien Jolie (Benjamim & Johnes, NYC). $3.50. 

Blair (Blair Corset Co., San Francisco). $1.95. 

Bestform (Bestform Brassiere Co., NYC). $3.50. 

Vogue (Vogue Mfg. Co., NYC). $3.98. 


NOT ACCEPTABLE 
Hickory “Figurite” (A. Stein & Co.). $3.50. 
Sidley. $1. Too inelastic. 
Nemo (Kops Bros.) . $3.98. 
Treo (Treo Co.). $3.79. 
Foundette (Munsingwear, Inc.). $3.98. 
Emporia (purchased at The Emporium, San Francisco). 
$1.98. 








The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible, In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 
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WOMEN’S STOCKINGS 





st 

On the basis of actual wear tests of nylon, silk, and lisle le 
hose, conducted under controlled conditions, the following St 
conclusions can be drawn: a 

1. Most hosiery failures are due to runs. Nylon is stronger, fr 
has greater elasticity than silk, and requires greater pull to 
break the yarn. But, once broken, it will run as fast as or faster of 
than silk. Nylon’s greater strength and elasticity are no guaran. hi 
tee against runs. Failures in both nylon and silk which were ha 
due to runs occurred in comparable wearing time. ve 

2. Because of the smoothness of the nylon yarn, it will snag m 
more easily than silk. 

3. Nylon has greater resistance to abrasion than silk and pr 
will outlast silk in the heels and toes. as 

4. When worn with round garters nylon has a tendency to 
slip down under the heel. 

5. Nylon compares favorably with silk as regards style value 





while both rate higher in this respect than the lisle. (The lisle 
hose tested was Style No. 106 developed by Bureau of Home ® ™® 


Economics, U. S. Dep’t of Agriculture, and sold by Gotham.) = 
6. Forty-denier nylon is equivalent to three-thread silk in ol 
weight. giv 


Remember the following points when buying any stockings: | kn 

1. Buy two or more pairs of the same color at a time, 9 
that if one stocking should become damaged, the other may § ria 
be used with either of the second pair. im 

2. The very sheer silks, nylons, or lisles are not durable, 
no matter how much they cost. Buy stockings according to the 
use to which they will be put. In silk stockings, the lower the} 4, 
thread number the thinner the stocking, and a four-thread ‘ 
silk is the sheerest weight from which reasonable wear can the 
be expected. The higher the gauge number, the greater the} jig 
number of stitches per row, and, other things being equal, ‘ 
the greater the probable durability. Three-thread silk hose = 
should be 51 gauge for good wear. Forty-denier nylon can be} me 
45 gauge with comparable wear. 










and 
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3. Be careful to get the right size, length and stretch. The 
stocking foot should measure at least % inch more than the 
length of the foot as it normally supports the body weight. 
Stockings usually vary from 29 to 31 inches in length, but it is 
possible to get longer or shorter ones. Tops of silk stockings 
should stretch to 11% inches and ankles to 8% inches across 
from instep to heel. 


4. Examine the stockings for defects and check the adequacy 
of the reinforcements. For best wear, reinforcements must be 
high enough at the toes and heels to cover the points of 
hardest wear. Silk and rayon stockings should have cotton 
reinforcements for durability. Look at the closeness of seam 
stitching; note particularly whether the seams of mesh stock- 
ings are straight and smooth. 


Because of extreme variability at the present time in hosiery 
prices and brands, no specific information that would serve 
as a reliable guide can be given. 


WOMEN'S KNIT PANTIES 


Women’s panties come in a wide variety of styles, materials 
and knits. CU’s tests covered various knits in cotton, cotton- 
and-rayon mixtures, all-rayon, and rayon-and-silk. 

Plain-knit garments run both directions at once. Although a 
plain knit, if the original strength of the garment is high, will 
give satisfactory wear, it is the least desirable of all the types of 
knits. 

The one-in, one-out rib knit, in which both sides of the mate- 
rial look exactly alike, will run in one direction only—a definite 
improvement on the plain-knit garments. The same is true of 
the simple warp knits. Most desirable of all types of construc- 
tion, however, is the tricot or multiple-knit, which will not run 
at all; this knit can be identified from the fact that the ribs at 
the back run at cross angles to the ribs on the face. 

The plain- and warp-knit fabrics were found to be stronger 
than the tuck and lace stitch ones. Within these groups the 
tighter the knit the more durable the fabric. 

Size markings are not standard and consumers are well ad- 
vised to follow actual rather than marked size. Waist measure- 
ments should be such that they can be stretched easily to a width 
equal to or greater than the user's hip measurement. 

(Cont'd next page) 
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Pants were tested as to strength, durability, shrinkage and 
washability, and inspected for construction. 


From CU Reports, November 1940. 





ALL RAYON 





BEST BUYS 


(Based on price and quality, in order of quality) 

Run Resist (sold by Kress Stores). 25¢. Delustered viscose 
rayon. Elastic sewn to waist. Ran in one direction. Price 
makes it a “Best Buy.” 

Blossom (F. W. Woolworth Stores). 35¢. Delustered acetate 
and acetate rayon. Elastic sewn to waist. Runproof. 

Scamp (J. J. Newberry Stores). 25¢. Delustered viscose rayon. 
Elastic sewn to waist. Ran in one direction. 

Penney’s Own (J. C. Penney Stores). 25¢. Delustered acetate 
and acetate rayon. Elastic sewn to waist. Runproof. 

Flawless (Kress Stores). 25¢. Delustered viscose rayon. Elastic 
crimped into entire waist. Ran in both directions. 


ALSO ACCEPTABLE 


(In order of quality without regard to price) 

Ward’s Run Proof Cat. No.—846 (Montgomery Ward). 59¢ 
plus postage. Viscose rayon. Elastic sewn to waist. Runproof. 

Briefs (sold by J. C. Penney Stores). 49¢. Delustered viscose 
rayon. Elastic sewn to waist. Runproof. 

Nu-Eve (Laskin Bros., Philadelphia). 94¢. Delustered viscose 
rayon. Elastic sewn to waist. Ran in one direction. 

Munsingwear Du Pont Rayon (Munsingwear Corp., Minne- 
apolis). 74¢. Delustered viscose rayon. Elastic crimped into 
one-half of waist. Runproof. 

Vanity Fair Tasket (Vanity Fair Silk Mills, Reading, Pa.). 
$1. Viscose rayon. Elastic sewn to waist. Runproof. 

Kayser 7736 (Kayser Stores). $1. Delustered viscose rayon. 
Elastic sewn to waist. Runproof. 

Fruit of the Loom Pico Etta (Fruit of the Loom, Inc. 
Providence, R. 1.). Viscose and delustered viscose rayon. 



















se 


to 








WOMEN'S PANTIES 219 


ALSO ACCEPTABLE—CONT'D 


Elastic crimped into one-half of waist. Waist stitching tore 
when stretched. Ran in one direction. 

Blue Swan (Bell Knitting Corp., Sayre, Pa.). 69¢. Viscose 
and delustered viscose rayon. Elastic sewn to waist. Ran in 
one direction. : 

Munsingwear Briefs (Munsingwear Corp.). 69¢. Delustered 
viscose rayon. Elastic sewn to waist. Runproof. 

Ward’s Van Arden Cat. No.—786. 23¢ plus postage. Delust- 
tered viscose rayon. Elastic crimped into one-half of waist. 
Waist stitches tore when stretched. Ran in one direction. 

Vassarette (Vassar Co., Chicago). $1.95. Bemberg rayon. 
Elastic sewn to waist. Ran in one direction. 

Luxite Spun Lo (Holeproof Hosiery Co., Reading, Pa.). 55¢. 
Delustered viscose rayon. Elastic crimped into one-half waist. 
Ran in both directions. 

McCrory Run Resist (McCrory Stores). 25¢. Delustered vis- 
cose rayon. Elastic crimped into one-half waist. Waist stitch- 
ing tore when stretched. Ran in one direction. 

Sears’ Rosetex Best Band Leg Panties Cat. No.—2780 (Sears- 
Roebuck). 49¢ plus postage. Acetate rayon. Elastic sewn into 
one-half waist. Waist stitches tore when stretched. Runproof. 

Lovelee (W. T. Grant Stores). 39¢. Delustered viscose rayon. 
Elastic crimped into one-half waist. Waist stitching tore when 
stretched. Ran in both directions. 

Fruit of the Loom Hi-Bac. 39¢. Delustered viscose rayon. 
Elastic crimped into one-half of waist. Waist stitching tore 
when stretched. Ran in both directions. 

Accordion Puffs (S. S. Kresge Stores). 25¢. Viscose rayon. 
Elastic sewn to waist. Ran in one direction. 

Kresge (S. S. Kresge Stores). 25¢. Delustered viscose rayon. 
Elastic inserted in entire hem. Ran in one direction. 

Sears’ Panties Cat. No.—2693. 19¢ plus postage. Delustered 
viscose rayon. Elastic inserted in entire waist. Waist stitching 
tore when stretched. Ran in both directions. 


Sears’ Rosetex Money Saver Band Leg Panties Cat. No.— 
2607. 23¢ plus postage. Delustered viscose rayon. Elastic 
crimped into one-half waist. Waist stitching tore when 
stretched. Ran in both directions. 


(Cont'd next page) 
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COTTON AND COTTON-AND-RAYON 





BEST BUYS 
(Based on price and quality, in order of quality) 

Vanity Fair Toddys (Vanity Fair Silk Mills, Reading, Pa), 
59¢. Cotton with a viscose rayon crotch. Elastic sewn t 
waist. Ran in one direction. ‘ 

Ward’s Panty Cat. No.—892 (Montgomery Ward). 44¢ plus 
postage. Cotton with viscose rayon decorative stripe. Elastic 
inserted in full waist hem. Ran in one direction. 

F. & W. Grand (F. & W. Grand Stores). 25¢. Cotton rib knit, 
Elastic sewn to waist. Ran in one direction. 

W.T. Grant (W. T. Grant Stores). 20¢. Cotton. Elastic sewn 
into full waist hem. Ran in both directions. 


ALSO ACCEPTABLE 


(In order of quality without regard to price) 


Princess May Interknit ( Augusta Knitting Co., Utica, N. Y.), 
75¢. Cotton. Elastic sewn to waist. Ran in both directions. 
Munsingwear (Munsingwear Corp., Minneapolis). 59¢. Cotton 
and delustered viscose rayon. Elastic knit into waist. Ran in 

one direction. 

Sears’ Pilgrim Flatter Ees Cat. No.—8695 (Sears-Roebuck). 
23¢ plus postage. Cotton. Elastic sewn to waist. Ran in both 
directions, 

Van Raalte Coolie Wyns (Van Raalte Co. NYC). 60€. 
Cotton and delustered viscose rayon. Elastic knit into waist 
Ran in one direction. 

Luxette (Holeproof Hosiery Co., Milwaukee). 35¢. Cotton. 
Elastic sewn to waist. Ran in both directions. 

Vassarette (Vassar Co., Chicago). $1.50. Cotton. Elastic knit 
into waist. Ran in one direction 

F. & W. Grand Briefs. 10¢. Cotton. Elastic sewn to waist. 
Ran in one direction. 


Carter (Wm. Carter Co., Springfield, Mass.). 50¢. Cotton and 





viscose rayon. Elastic sewn to waist. Ran in both directions 
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RAYON AND SILK 





BEST BUY 
Ward’s Cuff Panty Cat. No.—4012 (Montgomery Ward). 79¢ 
plus postage. Delustered viscose rayon and silk. Elastic sewn 
to waist. Runproof material but knit slipped slightly. 


ALSO ACCEPTABLE 
(In order of quality without regard to price) 

Luxite Fil D’Or (Holeproof Hosiery Co., Milwaukee). 95¢. 
Delustered viscose rayon and silk. Elastic crimped into one- 
half of waist. Runproof. 

Kayser’s 5006 (Kayser Stores). $1.25. Delustered viscose 
rayon and silk. Elastic sewn to waist. Runproof material but 
knit slipped slightly. 

Van Raalte V-R Tex (Van Raalte Co., NYC). $1. Delustered 
viscose rayon and silk. Elastic sewn to waist. Runproof mate- 
rial but knit slipped slightly. 


WOMEN’S SLIPS 


If possible, try on a slip before buying to make sure that 
it fits. Look for correct length with plenty of room in the hips 
and skirt to allow for bending and sitting down. 

Handmade slips are generally more expensive and less du- 
rable than the machine-made slips. 

Seams should be well sewn with small even lockstitch. Pull 
lightly at the fabric on both sides of the seam to test slippage. 

The following ratings are based on tests for durability, fiber 


content, shrinkage, colorfastness and yarn slippage. 
From CU Reports, August 1939. 





WOVEN SLIPS 





HIGH QUALITY 


Slim Youth Style 17 (Addison Underwear Co., NYC). $1.59. 
Silk and rayon satin. Highest quality of those tested. 


Seamprufe Satin LaRue (Aronson-Caplin Co., NYC). $2. 
Silk and rayon satin. 


(Cont'd next page) 
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HIGH QUALITY—CONT'D 

Barbizon Shortmore’ (Garfinkel & Ritter, NYC). $1.65. 
Longer sizes of same slip sold as Ritemore and Longmore. 
Viscose rayon crepe. 

Colony Club Thrillmode (Holland-Hessol Co., NYO), 
2.95. Silk satin. 

Princess Durelle (Her Majesty Underwear Co., NYC). $1.85. 
Silk and Bemberg rayon satin, 

Ro Jene (Roth Silk Undergarment Co., NYC). $1.85. Silk 
and rayon crepe. 

Seamprufe Crepe Laurette. $1.98. Silk and Bemberg rayon 
crepe. 

Barbizon Dress-Mate.' $2.95. Silk satin. 

Barbizon Bryn Mode.’ $2.95. Silk satin. 


GOOD QUALITY 
(In order of decreasing quality score) 

Venusform (Venus Lingerie, NYC). $1. Viscose rayon crepe 

Kayser Crepe Satesa (Julius Kayser & Co., NYC). $1.9, 
Bemberg rayon and silk. 

Loomcraft Loomray (I. Schneierson & Sons, NYC). 88¢ 
(clearance price). Viscose rayon taffeta. Considering price, 
a good buy. 

Trilleo (Tailored Silk Undergarment Co., NYC). $1.98. Bem 
berg rayon and silk satin. 

Superfit Debutante (Superior Petticoat Co., NYC). $1.69. 
Acetate rayon and viscose rayon crepe. 

Margo (Berkshire Undergarment Mfg. Corp., NYC). $1.29. 
Acetate rayon taffeta. 

Valsheen, New Super (Valmor Undergarment Co., NYC). 
$1.69. Acetate rayon satin. 

Yolande (Lande & Miskend Co., NYC). $2.95. Handmade. 
Silk crepe. 

Loomeraft Krepetone. $1.19. Viscose rayon crepe with 
satin stripe. 

Rhythm Swing (Patricia Petticoat Co., NYC). $1.85. Rayon 
and silk crepe. 

Fruit of the Loom Standard (Fruit of the Loom, Ine. 
NYC). $1. Printed acetate rayon satin. Considering price, a 


good buy. 


1 Available at same price from Cooperative Distributors, NYC. 
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GOOD QUALITY—CONT'D 

Fruit of the Loom Standard. $1.09. Viscose rayon. Con- 
sidering price, a good buy. 

Kayser. $1.09. Viscose rayon diamond-patterned weave crepe. 

Barbizon Shelby.’ $2.25. Silk crepe. 

Kayser Twin Side. $1.69. Acetate rayon taffeta. Excellent 
construction. Would be “Best Buy” in better fabric. 

Miss Swank (Miss Swank, Inc., NYC). $2.95. Silk crepe. 

Trillium (Tailored Silk Undergarment Co.). $1.98. Silk 
crepe. 

Fruit of the Loom. 99¢. Viscose rayon. 

Yolande. $3.95. Silk satin. Handmade. 


NOT ACCEPTABLE 

Loomcraft Loomsuede. $1. Viscose rayon taffeta. Good qual- 
ity except for high shrinkage. 

Margo. $1.59. Acetate and viscose rayon crepe. Shrinkage 
high. 

Margo Seraswish.’ $1. Viscose rayon taffeta. Shrinkage high. 

Loomcraft Magic Panel.’ $1. Viscose rayon crepe. Shrink- 
age high. Poor fit after washing. 

Joan Belmont (M. C. Shrank Co.). $1.69. Acetate rayon 
satin. Generally poor construction. 

Premiere (Premiere Slip Corp.). 99¢. Viscose rayon crepe. 

Satin Secrete’ (Brown & Co.). $1.19. Weighted silk satin. 
Label does not disclose weighting. Shrinkage high. 

Loomcraft Kustom Fit.’ $1. Viscose rayon satin-stripe crepe. 
Shrinkage high. 

Loomcraft Taffaswish. $1.19. Viscose rayon taffeta. 
Shrinkage high. 

Seamprufe Crepe LaRue. $1.98. Weighted silk crepe. 

Princess Durelle. $1.85. Weighted silk crepe. 

Trilleo. $1.85. Weighted silk crepe. Label does not disclose 
percentage of weighting. 

Slim Youth Style 404. $2.95. Silk satin. 

Venusform.’ 89¢. Viscose rayon taffeta. Shrinkage high. 

Satin Secrete. $1.98. Weighted silk satin. 

Trillium. $1.98. Silk satin. Shrinkage high. 


1 Available at same price from Cooperative Distributors, NYC. 
2 Originally smaller than marked size, and in addition shrank in washing. 


(Cont'd next page) 
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NOT ACCEPTABLE—CONT'D 

Rhythm (Patricia Petticoat Co.). $1.85. Silk satin. 

Miss Swank. $3.95. Silk satin. Construction poor. Shrinkage 
rather high. 

Svl-O-Slip (M. C. Shrank Co.). $1.19. Viscose rayon crepe. 
Poor construction. 

Fruit of the Loom Standard. $1. Acetate rayon satin. One 
of the lowest quality tested. 

Twin Weaves Classic (Holland-Hessol Co.) . $1.95. Silk satin, 


Kayser Twinside. $1. Viscose rayon crepe. Good construe. 
tion. Very poor fabric. 





KNIT SLIPS 





BEST BUYS 
Vanity Fair Radia (Vanity Fair Silk Mills Co.. NYC). $2 
Viscose rayon. 
Van Raalte VWR-Tex (Van Raalte Co., NYC). $1.95. Viscose 
rayon. 


ALSO ACCEPTABLE 

Munsingwear (Munsingwear, Inc., NYC). $1. Not runproof, 
but more run-resistant than plain knit. High quality other- 
wise. 

Van Raalte Stryps (Van Raalte Co.). $1.85. Not runproof, 
but more run-resistant than plain knit. High quality other- 
wise. 

Kayser No. 6312 (Julius Kayser & Co., NYC). $1.65 (sale 
price). Viscose rayon and silk. Shrinkage rather high. 

Kayser No. 5012. $2. Viscose rayon and silk. Shrinkage rather 
high. 

Luxite Your Highness (Luxite Silk Products Co., NYC). 
$1.95. Viscose rayon and silk. Shrinkage rather high. 


NOT ACCEPTABLE 
American Maid Trico-lingette’ (American Maid). $1.49. 
Acetate rayon. 
Sircom Spun-lo (A. B. Sircom Co.). $1. Plain knit, not 
runproof. 
Luxite Spun-lo. $1.09. Plain knit, not runproof. 


7 Originally smaller than marked size, and in addition shrank in washing. 
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. ANTIFREEZES 


Ethylene glycol is the best antifreeze for general use but 
because of its cost should not be used unless the radiator is 
or can be made leakproof. Denatured ethyl alcohol is usually 
preferable for use in cars whose radiators are not leakproof. 
CU recommends, however, that in using alcohol antifreeze in 
cars equipped with hot-water heaters, the cooling system ther- 
mostat should be set somewhat lower (not over 155° F.) than 
for use with ethylene glycol, as otherwise there will be rapid 
evaporation of the alcohol. Since this may impair heater per- 
formance, ethylene glycol is preferable for use in cars with 
hot-water heaters. 

Some of the alcohol solutions have nonvolatile oils added to 
serve as evaporation retarders. These retarders are of limited 
eflectiveness, but alcohols to which they have been added are 
better buys (at about the same price) than those that do not 
have them. 

Salt solutions, honey and other sugar solutions, kerosene 
and fuel oil should not be used in radiators. 

If you use alcohol, be sure that it is denatured grain alcohol. 
Methanol (methyl or wood alcohol) is too poisonous for safe 
use. One can never be sure that some of the vapors will not 
get inside the car. 

Thorough cleaning of the radiator is advisable before the 
antifreeze is added. Also tighten all hose connections and re- 
place any worn ones. Tighten the water pump and cylinder- 
head nuts. (If the cylinder-head gaskets are defective, it is 
especially important to replace them before adding ethylene 
glycol or glycerin. CU has received reports of serious damage 
caused by ethylene glycol seeping past defective gaskets and 
“gumming up” the motor.) 

When filling a radiator containing antifreeze keep the water 
level about one inch below opening of overflow pipe (two 
inches if the motor is cold). 

Brands marked by an asterisk (*) were tested by the 
North Dakota Regulatory Dep’t in December 1939. 

From CU Reports, November 1938. 

(Cont'd next page) 
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BEST BUYS 





e ETHYLENE GLYCOL 


*Eveready Prestone (Carbide & Carbon Chemicals Corp, 
NYC). $2.65 a gal. Added rust inhibitor. 

Zerex (E. I. du Pont de Nemours & Co., Wilmington, Del,), 
$2.65 a gal. Added protective ingredients. 


*Firestone Frigitone (Firestone Tire & Rubber Co., Akron, 
Ohio). $1.77 a gal. 

*Cities Service Permanent (Cities Service Oil Co., Grand 
Forks, North Dakota). $2.65 a gal. Approximately 48% 
petroleum oil added. 


Perma-Guard (Standard Oil Co. of N. J.). $2.65 a gal. 


e DENATURED ETHYL ALCOHOL 


Super Thermo (Publicker Commercial Alcohol Co., Phila 
delphia). 20¢ a qt. Contained an evaporation retarder. 


ALSO ACCEPTABLE 


e DENATURED ETHYL ALCOHOL 


*Super Pyro (U.S. Industrial Alcohol Co., NYC). 25¢ a qt. 
Contained an evaporation retarder. 


*Thermo Royal (Publicker Co.). 25¢ a qt. Contained an 
evaporation retarder. 


Super Duratex (Publicker Co.). 16¢ a qt. in gal. lots. No 
evaporation retarder. 


*Blue-Flo (Carbide & Carbon Chemicals Corp.). 20¢ a qt. 


No evaporation retarder. 

Duratex (Endurance Products Co., NYC). 19¢ a qt. in gal. 
lots. “Alcohol-Glycerin” on label misleading since prepara- 
tion contained little glycerin. No evaporation retarder. 


*Five Star (Du Pont Co.). 25¢ a qt. Added corrosion in- 
hibitor. 


e MIXTURES 
Ward’s Non-Evaporating (Montgomery Ward). 59¢ a qt. 

($2.19 a gal.) plus postage. A mixture of antifreeze liquids. 
Sears’ Super Service (Sears-Roebuck). 58¢ a qt. ($2.17 a 
gal.) plus postage. A mixture of antifreeze liquids. 
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NOT ACCEPTABLE 

e METHANOL and antifreezes consisting principally of it: 

*Zerone (Du Pont Co.). 

Blo-sero (Guardian Products Co.). About 50% methanol. 

Flotex (Windsor-Lloyd Products, Inc.). 

*Genuine Ford (Ford Motor Co.). Partly methanol. 

*Genuine General Motors (General Motors Corp.). 

*Koldpruf (Cities Service Oil Co.). 

Methazone (Templar Products Co.). About 75% methanol. 

*Mobile (Socony-Vacuum Oil Co.). About 60% methanol. 

*Nor’way (Commercial Solvents Corp.). 

Tri-Rad (Standard Oil Co. of N. J.). Isopropyl alcohol and 
methanol. 

*Winter-Flo (Carbide & Carbon Chemicals Corp.). 


SALT SOLUTIONS 


Alpeo (Aluminum Linflax Co.). Essentially a solution of 
calcium chloride in water. 


All-Winter (All-Winter Anti-Freeze Co.). 


@ KEROSENE and antifreezes containing it: 
Hamm’s Permazone (Midwest Chemical Co.). Mixture of 
kerosene and distillate with dye. 


AUTO HEATERS 


Tests of auto heaters conducted in the Fall of 1938 showed 
that good ones sold under private brand names are available 
nationally at about 20% less than some of the widely adver- 
tised brands giving the same performance. A heater with suffi- 
cient heating capacity for the average small car can be had 
for $8 to $13. For larger cars and for very cold climates a 
heater of adequate size may cost from $18 to $30. 

In general, the output of a heater depends largely on size 
of core and size and speed of the fan which circulates air 
threugh it. 

A heater should be equipped with a thermostat for con- 
trolling the speed of the fan and with an opening for the at- 
tachment of a windshield defroster (extra for $1 to $3). 

To the list price must also be added an installation charge; 
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and in most cases an adjustable thermostat must be purchased 
at a cost of $1.50 to $3. 

Hot-air heaters were not rated. The “lay-on” type particu- 
larly is likely to permit the infiltration of poisonous carbon 
monoxide gas from the exhaust into the car. 

At the time tests were made the “Best Buys” were Ward's 
Supreme Quality; Hot Wave Twin-Flow (sold by Western 
Auto Stores) and Sears’ Heatmaster. Western Auto Stores ad- 
vise that this year’s heater is the same except for a slight 
change in the exterior case, and sells for the previous price, 
$8.95. Catalog descriptions indicate that Ward's Standard Qual- 
ity Cat. No. 5045 at $8.95, and Sears’ Heatmaster Cat. No.— 
08317 at $8.95 are essentially the same as those tested. 

From CU Reports, November 1938. 


1941 AUTOMOBILES 


The 1941 cars, taken as a whole, are most emphatically not 
the answer to the prayers of transportation-buyers who will have 
to economize. They are larger, longer, heavier, have more power 
and higher compression ratios which presuppose an unlimited 
supply of high-octane gasoline in the future. (Bear in mind that 
the statistical lifetime of a car is about nine years, and that it 
usually requires higher-octane fuel when old than when new.) 
In addition, prices average from 2% to 5% higher. 

The new cars make no gestures in the direction of lower 
repair costs, aside from various mechanical changes intended to 
increase their service life. The cars are, if anything, less acces- 
sible than previously, and their grilles and sheet metal are more 
vulnerable; in some cases sheet metal is attached directly to the 
bumpers. 

CU’s annual Auto Issue of the Reports, to appear early in 
1941, will give detailed ratings of all leading 1941 models. 

The following tentative recommendations are offered for the 
benefit of those CU members who cannot wait for the full auto 
report before making their choice. 

As a “Best Buy,” Studebaker Champion appears more out 
standing than last year, with Hudson Model 10 continuing as 
runner-up in this economy group. 

The standard (Deluxe) Ford and the Chevrolet Master 
DeLuxe, pending full details and prices, appear to deserve closer 
attention than Plymouth by those buying in the “all three” class. 
In the medium-priced field, Dodge, Hudson Model 11, and 
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Pontiac DeLuxe 6 can be provisionally recommended. At higher 
prices, Studebaker Commander, Packard 110, Mercury and 
Chrysler seem the most reliable early-season values. 

It should be noted that overdrives or economy ratios will be 
better investments this year than previously. 

From CU Reports, October 1940. 


GASOLINE 


“The three grades of gasoline—premium (Ethyl), regular and 
third—age differentiated by price and by octane (anti-knock) 
rating. Ethyl’s extensive advertising to the contrary, regular 
gasoline has a high enough ectane rating to be entirely satisfac- 
tory for practically all cars and third-grade gasoline for all but 
the Jatest models. Disadvantages of the lower grades are that a 
slight loss of power may accompany their use and carbon may 
tend to ferm faster. Even so, it is cheaper to pay for carbon 
removal once in a great while than to pay anywhere from l¢ to 
5¢ per gallon extra regularly. A little engine knocking or “ping- 
ing” under load with fuels of low octane rating does no harm. 

The wisest procedure is to try any cheap gasoline that does not 
cause excessive knocking with the spark properly adjusted. Since 
third-grade gasolines are not for sale in every section of the 
country, and since they are not always so marked, look for the 
gasoline selling at a lower price than the regular grade. 

A number of companies have been selling third-grade fuels 
with octane ratings of 67-68—which is about tops for the grade. 
These third grades, like all Ethyl and virtually all regular grades, 
are leaded. Non-leaded third grades, which should work per 
fectly well in most cars six years old or older, are likewise avail 
able. Where they can be used they sheuld be, bec ause of pos 
sible hazards to health presented by the tetra-ethy! lead. 

Compounds claimed to be gasoline “savers” and “dopes,” 
often sold by mail promise to increase mileage 25% to 50%. 
Such claims are of no merit, and these pep compounds are 
not to be recommended. 

The following companies have been selling leaded third-grade 
gasoline of 67-68 octane rating in at least some sections of the 
ceuntry. Since some of the brands marketed have varied in oc 


1A list of non-leaded gasolines sold in the various States, claimed to have 
been tested for stability and gum content, and approved for use in lamps, stoves 
and similar appliances, is obtainable without charge from United Laboratories 
20 North St. Francis, Wichita, Kansas, or from Consumers Union (enclose 
3¢ stamp), 
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tane rating from one section to another, ask the station attendang 
to state the rating before you buy. 


Barnsdall Refining Corp. Rock Island Refining Co. 
Cities Service Oil Co. Sinclair Refining Co. 
Continental Oil Co. Skelly Oil Co. 

Danciger Oil & Refineries, Inc. Socony-Vacuum Oil Co. 
Derby Oil Co. Standard Oil of Indiana 
Humble Oil & Refining Co. Texas Co. 

Phillips Petroleum Co. Tide Water Oil Co. 
Pure Oil Co. Wilcox Oil & Gas Co. 


For a fuller discussion of gasoline grades and their characteris. 
tics, with particular reference to Ethyl and the third grades, see 


July 1939 Reports. 
MOTOR OILS 


CU has not tested motor oils recently, but the following 
comments, based on findings of past tests and other available 
data, should help the consumer in a general way. 

Use the lightest (lowest SAE number) oils which give 
good lubrication. SAE 30 oils are considered generally satis 
factory for Summer use, and 10W and 20W oils for Winter, 
Lighter oils are consumed more rapidly than heavy oils. But 
heavy oils increase friction and more gasoline is required to 
operate the car. The saving in gasoline with lighter oils more 
than offsets the increase in oil consumption. 10OW and 20W 
oils must fall within specified limits of viscosity at 0° Fy 
there is no 0° F. viscosity specification for SAE 10 and @ 
oils. Therefore, in regions where extreme cold is encountered, 
10W oils are definitely superior to SAE 10 oils. 

Considerable savings can be made by buying oil in large 
quantities (2 to 5 gallons). Keep the crankcase properly filled, 
ordinarily changing the oil completely only with the change 
in seasons, when a light oil must be substituted for a heavy, or 
vice versa. 

If driving is done under particularly dusty conditions, 
however, it is advisable to drain out the oil at intervals of 
about 2,000 miles or less, unless an oil filter is used and kept 
in good condition. 





The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
and then. 
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MOTOR OILS, BATTERIES, USED CARS 


Paraffin base oils are probably preferable buys. 
References: 
CU Reports, July and October 1937, 


STORAGE BATTERIES 


On accelerated life-test in CU's laboratories, high-priced bat- 
teries gave considerably longer and more reliable service than 
cheaper ones. But the medium priced ($9 to $11) showed little, 
if any, superiority over the low priced ($6 to $8). If properly 
cared for, the high-priced batteries may therefore be economical 
purchases. For the motorist who abuses his battery, one with 
a minimum cost per month of guaranteed life will be cheaper, 
een in the long run. 

Common abuses which shorten the life of a storage battery 
include (1) letting it stand idle; (2) chronic undercharging; 
(3) continuous overcharging; (4) failure to add water; (5) 
contamination of electrolyte, most commonly by iron; (6) addi 
tion of acid or of special battery “rejuvenators.” 

If your battery runs down, have it recharged promptly. 

To prevent corrosion of the terminals and cables, clean them 
thoroughly and give them a thin coating of vaseline. Also, keep 
the top of the battery itself wiped clean. 

CU’s most recent test of storage batteries was made in Jan- 
ury 1938. Those found to be good buys at that time and still 
arent are the Goodrich Kathanode K-FT-51 listed at $19.95 
but available in some places at $14.15, and the Co-op L-1-F 
(National Cooperatives, Chicago) at $6.65. The former is 
guaranteed for 24 months and the latter for 2! months. 


USED CARS 


Generally the best time to buy a used car is in November 
a December. The best place to buy is at a new-car dealer's 
in a not-too-big community, where the dealer's reputation can, 
ind should, be investigated. 

If you buy for cash, obtain a clear title or bill of sale giving 
wrial and engine numbers, year of manufacture, sale price, and 
ther details of the transaction. When you buy on time, de- 
mand an itemized conditional sales contract. 

Secure as much information as possible about the history 
of the car. Ask for a written guarantee that for at least 60 
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days the dealer will stand all or a stated part of any necessary 
repair expense. Disregard speedometer mileage. Worn pedal 
pads and floor mats give some indication of age or abuse, 
Doors that spring or drag suggest a sagged or bent frame of 
misaligned body. Look under the hood for oil or water leaks, 
Reject cars that emit blue oil smoke when you race the engine, 

A number of mechanical and road tests should be made 
before purchasing a used car. Never buy without at least driy. 
ing the car—the farther the better. Tests are outlined in detail 
in the June 1939 Reports. Several useful ones follow: 

1. Put gears in high, set hand brake hard, race engine, let 
the clutch pedal back slowly. The clutch should take hold 
gradually, not grab or slip. The engine should finally stall; 
if not, reject the car. 

2. Push brake pedal with full strength (for 2 minutes if 
hydraulic). Pedal must not reach floor. 

3. With engine thoroughly warm, drive at 40 m.p.h. Remove 
foot from accelerator until car slows to 10 m.p.h. Then push 
the accelerator all the way down. If the exhaust gives out 4 
large amount of light blue smoke reject the car. lt will use 
too much oil. 

4. Drive at 20 m.p.h. on a smooth, level road, with no side 
wind. Release steering wheel. Car must not drift off road for 
100 yards. 

5. Accelerate to 15 or 20 m.p.h. in low gear. Reject the car 
if the transmission howls or if there are noticeable knocks 
from the engine, indicating worn pistons, connecting-rod bear 
ings, &c. 

6. Slow down to 3 m.p.h. in high gear, using the brake if 
necessary. Release brake and depress the accelerator. If the 
engine picks up smoothly without bucking or hesitation, com 
dition of valves, valve guides, low-speed carburetion, and igni- 
tion system is satisfactory. 

The ratings below are based mainly on durability, absence 
of inherent mechanical defects, safety, and accessibility. In 
any used car, mechanical condition is more important than 
make, but other things being equal, you are more likely to 
obtain satisfactory service from cars here rated either “Best 
Buy” or “First Choice” in the “Also Acceptable” classifications. 
All lists are in alphabetical order only. 

From CU Reports, June 1939 (ratings revised to Fall of 
1940). 

























USED CARS 


BEST BUYS 


Chevrolet. °31, 32, °36 Master, °38. 

Chrysler 6. '31 Models 70 and 66, °34-'36, °38-'40.’ 

DeSoto. °32-'36, °38-’40. 

Dodge 6. °32, °33, 37-40. 

Ford. 4-cyl. 31-33. V-8 85 HP °39-'40. 

Hudson. °35 (avoid models with Axleflex), °37-'40, except °38 
Model 112. 

Packard 6 and “120.” °37-'40. 

Plymouth. All 4-cyl. models. 6-cyl. °33, °34 without knee 
action, °37-"40. 

Pontiac. 6-cyl. ’35 and °36 without knee action, °37-’40. 8-cyl. 
"37-40. 

Studebaker. 6-cyl. °36-40.' 8-cyl. °38-40." Champion °39-’40. 

Terraplane. '35 (avoid models with Axleflex), °37. 


Willys. All 4-cyl. models. 


ALSO ACCEPTABLE 


e SMALL TO MEDIUM-SIZED CARS—FIRST CHOICE 

Chevrolet. °33 Master, °34-°36 Standard, °37 (avoid early 
models) . 

Ford. '34-'36 (avoid °36 models with steel pistons), °37-38. 

Lafayette. °34-'36.' 

Oldsmobile 6. °31-'36. 

Pontiac 6. °31, °32. 

Studebaker. 6-cyl. 31-35. Dictator 8 °31, °32. Commander 8 
"H4. 

Terraplane. '34 (avoid models with Axleflex), °36 (model had 
slight tendency to wander). 


* SMALL TO MEDIUM-SIZED CARS—SECOND CHOICE 
Bantam. °38 (late models preferred), °39-"40. 

Chevrolet. °35 Master (test for sway and shimmy). 

DeSoto 6. °31. 

Dodge 6. °31, °34 (test for sway), °35, “36 (test for wander). 
Essex. °32. 

Graham. All 6-cyl. models.’ 


—» 


* Better values if equipped with overdrive. 


(Cont'd next page) . 
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ALSO ACCEPTABLE—CONT'D 

Hudson 6. °33 Super Six, °36 (test for wander), ’38 modd 
112. 

Plymouth. °35 and °36 (test for wander). 





Pontiac 8. °33 (avoid early models), '34 (test for sway). 


Terraplane. °33 (avoid early models). 


Willys 6. 


e MEDIUM-SIZED CARS—FIRST CHOICE 
Buick 40. °34-40. 

Chrysler 6. °37. 

DeSoto. °37. 

Hudson 8. °34 (avoid models with Axleflex), °36. 
LaSalle. °34-36. 

Mercury. °39-'40. 

Oldsmobile 6. °37-40. 

Oldsmobile 8. °32-40. 

Pontiac 8. °35, °36 (test for sway). 
Studebaker. President 8 °34-’37', Commander 8 °31-'33, ‘35. 


e MEDIUM-SIZED CARS—SECOND CHOICE 
Buick 50. °31-°35. 

Graham 8. Except Custom 8. 

Hudson 8, °31-33. 

Hupp 6. Except °38. 

Nash 6. And °36 Model 400.’ 
Nash-Lafayette. °37, °38-40.’ 

Packard 129. °35 (test for sway), °36. 


e LARGE CARS—FIRST CHOICE 
All of these cars are relatively expensive to operate and 

repair costs are apt to be high. 

Buick 60. °36-40. 

Cadillac 60. °37--40. Model 60S, 62. °39, °40. 

Chrysler. Imperial 8' and Airflow 8. 

LaSalle. °37-40. 

Lincoln-Zephyr. °38-'40. 

Studebaker. President 8 °31-'33. 


‘ Better values if equipped with overdrive. 






























ALSO ACCEPTABLE—CONT'D 
e LARGE CARS—SECOND CHOICE 


All of these cars are relatively expensive to operate and 


repair costs are apt to be high. 
Buick 60. °31-'35. Models 80 and 90 °31-°40. 
Cadillac V-8. Except as above. 


Chrysler 8. Deluxe 8, Royal 8, Airstream 8, and Custom 


Imperial. 
Graham. Custom 8 °31, °34, °35. 
LaSalle. °31-'33. 
Lincoln-Zephyr. °37. 
Nash 8.’ 
Packard 8. With 320 cu. in. displacement engine. 


NOT ACCEPTABLE 


Auburn. 

Austin. 

Cadillac. All 12 and 16 cyl. 

Chevrolet. '33 Standard, °34 knee action (excess sway). 
Chrysler 6. °31 (except 70 and 66), °32, °33. 
Cord. 

Crosley. 

DeSoto 8. 

Dodge 8. 

Essex. °3). 

Ford, °32, °33 V-8 (excess oil consumption), 60 HP V-8 
Franklin. 

Hupp 6. °38. All 8 cyl. 

Lincoln. 

Lincoln-Zephyr. °36. 

Oakland 8. °31. 

Packard 8. All with 384 cu. in. engine. 

Packard 12. 

Pierce Arrow. 

Plymouth. '34 knee action (excess sway). 
Pontiac 6. °35 and °36 knee action (excess sway). 
Pontiac 8. °32. 

Reo. 

Rockne. 

Terraplane. °32. 

Willys &. 

Willys-Knight. 


' Better values if equipped with overdrive. 
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Household Appliances 


COFFEE MAKERS 


It is generally agreed among experts that best results are ob 
tained from a coffee maker in which the ground coffee is in con- 
tact with water just below the boiling point for 6 to 10 (pre. 
ferably about 7) minutes. 

Percolators boil the coffee, causing it to lose its more vola- 
tile flavor constituents. In the Siex-type of vacuum-return 
coffee makers, the time of brewing varies with the tempera 
ture of the room, making uniformity of brewing difficult. Cof- 
fee makers of this type and those with china or glass tops are 
very fragile and require considerable care in their use. 

Coffee made by steeping in the pot grows bitter if allowed 
to stand too long, and is likely to be muddy. Drip-type coffee 
makers are best adapted to the making of uniform coffee, if 
properly constructed. They are also durable, easy to clean and 
economical. 

All-aluminum vessels will not impart an off-flavor to coffee; 
vessels made of two different metals, however, may do so. 
Aluminum is both cheaper and more durable than the glass 
or china vessels. The all-aluminum vessels are in general a 
much better buy. 


ELECTRICAL APPLIANCES 
¢ DISCOUNTS 


Electrical appliances and radios (as well as other merchan- 
dise) can be bought at discounts of 206% to 40% off list price 
through employee purchasing groaps. discount houses and other 
channels. It is advisable, however, to make certain that the 
article asked for is the one actually obtained. Also, because of 
the smaller profit margin, the dealer is less liable to give a 
satisfactory guarantee. 

Cooperative Distributors, 116 East 16th Street, New York 
City, and other mail-order sellers (see page 12), are prepared 
to offer discounts on many standard brands of electrical 
appliances where prices are not fixed under “fair-trade” laws, 
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e BUYING & USING 


Fill in and mail guarantee cards. Save instruction books. 
Check all new appliances as soon as you get them. Follow the 
manufacturer’s directions for lubrication or other care. 

If the appliances won't work, check to see if the outlet is 
alive. No current at the outlet is usually a sign of a burned- 
out fuse. Learn how to change fuses yourself. If a defective 
appliance causes a fuse to blow, do not use it again until 
it is repaired. Never put tin foil or a penny behind the blown 
fuse; the fuse is there to prevent the wire from overheating 
and causing a fire. Replace frayed or broken appliance cords. 

As a minimum quality standard, cords should carry the 
colored band of the Underwriters’ Laboratories reading “Un- 
derwriters’ Lab. Insp. Cord.” The significance of the various 
colors used is as follows: 

Yellow—approved lamp cord. 

Gold—high quality heater cord. 

Red—a somewhat less durable grade of heater cord. 

Lamp cord is suitable only for lamps, fans and other 
appliances using little power. Heater cord should be used on 
electric irons, toasters, waffle irons, &c. It has heat-resisting 
insulation, will withstand repeated bending better than lamp 
cord, and carry heavy currents without overheating. Where 
the cord set (including the fittings at both ends) is approved, 
a light blue disk is slipped around the cord reading “Under- 
writers’ Inspected Cord Set.” 

References: 

“Safety for the Household”; Circular No. 397, U. S. Dep't 
of Commerce, Bureau of Standards; available from Sup’t of 
Documents, Washington, D. C. 25¢. 

CU Reports, January 1939. 


ELECTRIC CLOCKS 


Electric clocks of the ordinary type can be used only on 
alternating current of the proper voltage and frequency. Your 
local power company can tell you whether its lines are suit- 
able for operating an electric clock. 

Except for Telechron (General Electric) and Seth Thomas 
models, the electric clocks listed showed little if any better 
mechanical construction than do ordinary spring-wound alarm 
clocks. The same movement is generally used for all or most 
of the models in each line; higher-priced models may have 
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decorative cases or fancy dials, but decorative quality does 
not enter into the ratings. 

Telechron movements, although slightly more noisy than 
the others, were judged the best of all tested; Seth Thomas 
movements were judged second best. Models listed are cur- 
rently available at the prices given. 

From CU Reports, Aug.-Sept. 1937. 


BEST BUYS 

General Electric (General Electric Co., Bridgeport, Conn.). 
F and H Series. 

Telechron (Warren Telechron Co., Ashland, Mass.). F and 
H Series. 
Both the above had same movements. Minimum price, $2.95. 
Self-starting non-alarms with lost-time indicator, and self- 
starting buzzer-type alarms with lost-time indicator. 

Westclox Country Club (Westclox, div.. General Time In- 
struments Co., La Salle, Ill.). $2.50. Buzzer-type alarm, 
manual-starting. Tipped over easily and had breakable glass 
crystal. 


ALSO ACCEPTABLE 
(In order of value) 

Westclox Ben Bolt. $3.45. Buzzer-type alarm, manual-start- 
ing. Discontinued model, but still stocked by wholesalers 
and retailers. 

Seth Thomas (Seth Thomas, div., General Time Instruments 
Co., Thomaston, Conn.). $5.95 and up. Self-starting, with 
no lost-time indicator. Superior mechanical construction. 

Hammond Courtier (Hammond Clock Co., Chicago). $4.95. 
Others at $3 and up. Buzzer-type alarm, manual-starting. 

Westclox Ben Franklin. $5.95. Non-alarm, self-starting with 
no lost-time indicator. Primarily a decorative clock. Discon- 
tinued model but still stocked by wholesalers and retailers. 

Hammond Chancellor. $9.95. Same movement as Courtier 
but had no alarm. Large decorative case. Other non-alarm 
models, including kitchen clocks, $3 and up. 








The introduction on pages 6-13 contains much material 
helpful to your use of this ‘Buying Guide. Re-read it now 
and then. 
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ELECTRIC FANS 


Of the two sizes of electric fans most commonly used in fhe 
household—8- and 10-inch—the smaller size is much less effi- 
cient. Unless only a slight breeze is desired, the purchase of 
an 8-inch fan is usually not worth while. 

A fan which will deliver a current of air adequate for the 
ordinary household will in most cases cost $8 to $10 (for a 
10-inch oscillating fan) or $2 to $3 less (for a 10-inch fan 
without the oscillating mechanism). Quiet-type fans, employ- 
ing wider, overlapping blades, cost from $2 to $4 more than 
the standard models. “Safety” fans—with rubber blades re- 
quiring no guard—are especially desirable if they are to be 
used around children. 

The following ratings are based on strength of air current 
produced; electrical energy consumed; efficiency (air current 
strength per unit of electrical energy consumed); adequacy of 
guard, especially at the back of the fan; electrical insulation; 
bearings and provision for their lubrication; and noise. 

From CU Reports, June 1940. (Labor notes included.) 





8-INCH FANS 





BEST BUY 


Sears’ Coldwave Cat. No.—05952 (Sears-Roebuck). $3.75 
(1940 Summer sale catalog price $2.95) plus postage. Out- 
put highest of 8” fans; efficiency very good for fans of this 
size; guard fair; noisy; construction fair. No switch. Second 
highest quality of all 8” fans tested. 


ALSO ACCEPTABLE 
(In order of quality without regard to price) 


Signal Model 216 (Signal Electric Mfg. Co., Menominee, 
Mich.). $6.75. Output very good; efficiency average; guard 
not quite adequate for good protection; very quiet; con- 
struction very good. Highest quality of 8” fans tested but 
priced considerably above general price range. 

Wagner Model 41601 (Wagner Electric Corp., St. Louis). 
$3.95. Output average; efficiency good; guard adequate; very 
quiet; construction fair. 


(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 

Robbins & Myers Model 914 (Robbins & Myers, Inc., Spring. 
field, Ohio). $3.65 (sold by Cooperative Distributors, NYC 
$3.25). Output good; efficiency good; guard fair; quiet; con. 
struction good. 

Diehl Junior Model A-8012 (Diehl Mfg. Co., Elizabethpon, 
N. J.). $3.95. Output good; efficiency good; guard fair; very 
quiet; construction below average for 8” fans. 

Hunter Model 580 (Hunter Fan & Ventilating Co., Fulton, 
N. Y.). $3.95. Output average; efficiency good; guard ade 
quate; very quiet; construction good. 

Emerson Junior Model 2540 (Emerson Electric Mfg. Co, 
St. Louis). $3.95. Output poor; efficiency average; guard not 
quite adequate for good protection; very quiet; construction 
poor. 

Signal Coolspot Model 218. $3.50. Output low; efficiency 
average; guard not quite adequate for good protection; very 
noisy; construction poor. 

Westinghouse Pacemaker Model 8KN3_ (Westinghouse 
Electric & Mfg. Co., Springfield, Mass.). $4.95. Output and 
efficiency low; guard poor; very quiet; construction fair, 

Samson Safe-flex Model 5248 (Samson United Corp, 
Rochester, N. Y.). $4.95. Output and efficiency low; rubber 
blades requiring no guard; noisy; construction good. 


NOT ACCEPTABLE 

The fans listed below are “Not Acceptable” for reasons of 
low output, poor efficiency, or poor construction in general. In 
most cases they were found to be quite noisy, indicating poor 
’ bearings and excessive vibration, but their low output alone 
was sufficient reason for the “Not Acceptable” rating. These 
are of the type of jans often found on drugstore notion counters. 

Knapp-Monarch Koldair Model 76-8 (Knapp-Monarch Co.). 

$3.50. 

Ward’s Cat. No.—5054 (Montgomery Ward; manufactured by 

Knapp-Monarch). $2.79 plus postage. 

A. C. Gilbert Polar Cub Model A231 (A. C. Gilbert Co.). 

$3.95. 

General Electric Model 49X718 (General Electric Co.) . $3.%. 
Knapp-Monarch Jack Frost Mode! 90-8. $3.95. 
A. C. Gilbert Polar Cub Mode! A318. $2.25. 
Knapp-Monarch Moderne Mode) L-451-0. $1.98. 
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10-INCH OSCILLATING FANS 





‘ 


Some fans rated below have blades of the “quiet type,” but 
are not sold by the manufacturer as “quiet” fans. They are 
listed, therefore, with the ordinary type. 


BEST BUYS. 


(In order of quality without regard to price) 


Sears’ Coldwave Cat. No.—-05954 (Sears-Roebuck). $7.95 
(1940 Summer sale catalog price $6.95) plus postage. Output 
average; efficiency good; guard adequate; noise average; 
construction good. Provided with handle. Two speeds. Fourth 
highest quality of ali 10” fans tested. 

Hunter Model 650 (Hunter Fan & Ventilating Co., Fulton, 
N. Y.). $11.95. Highest output of all fans of this type tested; 
eficiency very good; noise above average but satisfactory 
considering high air output; guard protection in back negli- 
gible but this lack partially offset by provision of handle 
for picking up fan; censtruction good. Third highest quality 
of all 10” fans tested. 

Emerson Model 2450 C (Emerson Electric Mfg. Co., St. 
Louis). $12.95. Output and efficiency good; quiet; guard 
adequate; construction fair. Two speeds. Highest quality of 
all 10” fans tested. 


ALSO ACCEPTABLE 
(In order of quality without regard to price) 

Diehl Model G-10512-6 (Diehl Mfg. Co., Elizabethport, N. J.). 
$12.95. Output average; efficiency very good; noisy; guard 
adequate; construction good. 

Westinghouse Standard Model 10-F-3 (Westinghouse Electric 
& Mfg. Co., Springfield, Mass.). $15.95 (non-oscillating 
Model 10-SFN-3, $10.95). Output and efficiency average; 
guard inadequate; noise average; construction good. Three- 
position switch for reducing speed but fan drew as much 
current on low speeds as on highest speed. Overpriced. 

Robbins & Myers Junior Model 1014 (Robbins & Myers, Inc., 
Springfield, Ohio). $8.75. Output and efficiency average; 
guard below requirement for adequate protection; noise 
average; construction good. This and Diehl, rated below 
were highest quality in the “Junior” ($9-$10) price class. 





(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 

Diehl Junior Model 10AJ17 (Diehl Mfg. Co., Elizabethpon, 
N. J.). $9.95 (non-oscillating Model 10012, $6.95). Outpy 
and efficiency average; guard very good; slightly above 
average in noise; construction fair. Quiet-type blades, 

Robbins & Myers Model 804C. $11.95 (non-oscillating Modd 
5104C, $10.95). Output and efficiency average; guard fair; 
very noisy; construction good. 

Wagner Model 52601 (Wagner Electric Corp., St. Louis), 
$9.95 (non-oscillating Model 51601, $6.95). Output and ef 
ciency average; guard adequate; somewhat noisy; construe 
tion good. Quiet-type blades. 

Wagner Model 52602. $11.95. This mode! was inferior in out. 
put, efficiency, guard design and quietness to the Wagne 
Model 52601 rated above; only: in construction, which was 
very good, was it superior. A 

Eskimo Model 1005J (Bersted Mfg. Co., Fostoria, Ohio), 
$6.90. Output average; efficiency very poor; guard adequate 
in front but offered only slight protection in rear; ven 
noisy; construction fair. Highest quality in the lowest price 
range ($4-$8) of 10” fans. 

Westinghouse Pacemaker Model 10-K-3 (Westinghous 
Electric & Mfg. Co., Springfield, Mass.). $9.95. Output and 
efficiency low; guard not quite adequate; noise average; 
construction good. Quiet-type blades. 

Ward’s Cat. No.—5056 (Montgomery Ward: manufactured by 
Knapp-Monarch). $6.65. Similar to Knapp-Monarch Jack 
Frost Model 92-8. Guard adequate; very noisy; construction 
fair. 

Knapp-Monarch Moderne Model L-951-0 (Knapp-Mon 
arch Co., St. Louis). $3.98. Output average; efficiency very 
low; guard good; very noisy; construction fair. This fan 
merited a high rating in this price-and-quality listing only 
because of its very low price. 

Knapp-Monarch Jack Frost Model 92-8. $8.95. Output low; 
efficiency very low; very noisy; guard and construction fair. 


NOT ACCEPTABLE 
The following are rated “Not Acceptable” for reasons of low 


output, low efficiency, excessive noise and vibration and poor 
construction, 


Knapp-Monarch Koldair Model 78-9. $7.95, 
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NOT ACCEPTABLE—CONT'D 
A. C. Gilbert Model A33 (A. C. Gilbert Co.). $6.95. 
Knapp-Monarch Moderne Model L-960-0. $4.95. 





10-INCH “QUIET-TYPE” OSCILLATING FANS 





BEST BUY 


Samson Safe-flex Model 5250 (Samson United Corp., 
Rochester. N. Y.). $9.95. This fan was considered to repre- 
sent the best fan value in this group. Output high; above 
average in efficiency; very quiet although it vibrated slightly; 
rubber blades requiring no guard; sturdily built. Fourth 
highest quality of “quiet-type” fans tested. 


ALSO ACCEPTABLE 
(In order of quality without regard to price) 
Westinghouse Poweraire Model 10-SQ-3 (Westinghouse 
Electric & Mfg. Co., Springfield, Mass.). $15.95. Output 
second highest of all fans tested; efficiency good; quiet, 
considering output; guard excellent in front; construction 
very good. 


Signal Model 550A (Signal Electric Mfg. Co., Menominee, 


Mich.). $12.95. Highest in output of all fans tested; effh- 
ciency good; somewhat more noisy than average fan in this 
group; guard adequate; construction good. Two speeds. 


Hunter Century Modei 750 (Hunter Fan & Ventilating Co., 


Fulton, N. Y.). $15.95. Output and efficiency average; guard 
adequate; very quiet; construction good. Two speeds. Pro- 
vided with handle. 


Emerson Model 6250D (Emerson Electric Mfg. Co., St. 


Louis). $13.95. Output and efficiency average; guard pro- 
tection good; very quiet; construction good. 


Emerson Junior Model 2650 (Emerson Electric Mfg. Co., St. 


Louis). $9.95. Output slightly below average; efficiency good; 
very quiet; guard not adequate for good protection; con- 
struction fair. 


General Electric Super-Quiet Model 78X181 (General Elec- 


tric Co., Bridgeport, Conn.). $17.45. Output good; efficiency 
average; noise level above average of “quiet” fans tested; 
guard adequate; construction very good, Overpriced. 


(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 


Wagner Model 52604 (Wagner Electric Corp., St. Louis), 
$13.95. Output poor; efficiency average; quiet; guard ade. 
quate; construction very good. 


Robbins & Myers Deluxe Model 5404 (Robbins & Myers. 
Inc., Springfield, Ohio). $14.95. Output poor; efficiency 
good; very quiet; guard adequate; construction good. 


Diehl Model A10912 (Diehl Mfg. Co., Elizabethport, N. J.), 
$13.95. Output poor; efficiency average; guard fair; noise 
average; construction very good. 

Signal Coolspot Model 562. $9.95. Output average; efficiency 
poor; guard inadequate; very quiet; construction fair. 
General Electric Special Model 78X829 (General Electric 
Co., Bridgeport, Conn.). $9.95. Output very poor; efficiency 
average; noise average; guard adequate; construction fair 


ELECTRIC HEATING PADS 


Contrary to general belief, most electric heating pads, un 
like automatic electric irons, do not permit temperatute 
changes. What they do permit is a different speed of heating 
with each position of the switch. The final operating tempera- 
ture when the pad is covered is about the same at the low 
setting as at the high. Directions for operation do not usually 
point this out clearly. Because of the possibility of burns it is 
important not to leave a pad with an invalid or a child and 
important not to go to sleep with one turned on. 

Cloth pads should not be used without rubber covers be- 
cause of the possibility of electric shock. All pads not equipped 
with rubber covers are “Not Acceptable.” 

No tests of electric heating pads have been made since 
April 1938. Tests then indicated that an expenditure of from 
$5 to $7 was necessary to get a pad of adequate quality and 
safety. The following two brands were acceptable at that time 
and are at present available: Safety-Heet (United Drug Co.; 
distrib., drugstores) at $7.50; Electro-Sheet (Seamless Rubber 
Co., New Haven, Conn.; available from Cooperative Distribu- 
tors, NYC) for $6.95. They are apparently identical except 
for surface design—all-rubber, well constructed, with adequate 
protection against electric shock hazard. They should be dis- 
carded when the rubber cracks or splits 
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ELECTRIC IRONS 


Since, according to figures published by the National Safety 
Council, electric irons left standing cause about 45 fires a 
day, no iron without an automatic heat control should be pur 
chased. 

Except for light work, irons of less than 1,000-watt capacity 
are not satisfactory. 

The most recent test of electric irons was made in May 
1939. At that time the “Best Buy” in the less-than-1,000-watt 
class was the Sears’ Heatmaster at $3.45. The “Best Buys” in 
the 1,000-watt class were the Co-op DeLuxe (National Co- 
operatives, Inc., Chicago) at $6.25; the Sunbeam Ironmaster 
(Chicago Flexible Shaft Co., Chicago) at $8.95 and the Ward’s 
Supreme Quality (Montgomery Ward) at $6.45. The Proctor 
Speed Iron (Proctor Electric Co., Philadelphia) at $8.50 was 
found to be the same iron as the Co-op DeLuxe listed above. 

From CU Reports, May 1939; correction June 1939. 


ELECTRIC RANGES 


The prospective buyer of a range should remember that to 
the first cost must be added an installation charge. This charge 
varies with conditions and locations, but in some cases it may 
equal the cost of the range itself. 

No tests have been made by CU on electric ranges since 
1938. At that time the Universal E5346 (Landers, Frary & 
Clark, New Britain, Conn.), and the Sears’ Prosperity Model 
00 (Sears-Roebuck), were rated as “Best Buys” out of seven 
ranges tested. The buying suggestions which follow are drawn 
fom the findings of CU's tests at that time and from subse- 
qent study of available data. 

Drawers and doors in any good range should move smoothly 
and close tightly. Sheet-metal panels should not “give” ex- 
cessively. Legs should be sturdy and solidly attached. Beware 
of shakiness or flimsy construction. Look for cracks and corners 
in which grease and dirt may collect. Porcelained surfaces 
wash off easily, of course. But notice what will happen when 
things spill or boil over, and discover for yourself whether 
surface and oven burners can be removed easily for cleaning. 

The oven should be well insulated and all joints should 
be tight. “Rack stops” and broiling stops are desirable. Check 
the operation of all controls—the fewer and more convenient 
the controls necessary for any operation, the better. 


(Cont'd next page) 
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Ask to see the Underwriters’ Laboratories’ seal, or othe 
proof of their approval. Although their requirements deal pri 
marily with safety from fire hazard, safety for the user » 
covered incidentally. Make sure that the electrician installing 
the range makes the proper connections to ground to elim, 
nate hazard of electric shock. 

Calrod units used 15% to 20% less electricity than other 
types in bringing water to a boil in CU tests, and were cop. 
respondingly faster than the others. Superiority was not » 
great in longer cooking operations, where absorbed heat figure 
less as a factor. Other data available to CU indicate that th 
Calrod units are relatively long-lived, as well as efficient 
(These units are of the enclosed type.) Except for the Calrod 
unit, neither open nor enclosed units were consistently more 
economical. The open type is, however, definitely harder t 
clean and, since the heating wires are exposed, more sus 
ceptible to injury or corrosion. Hence, the more expensive 
enclosed units may be worthwhile in the long run. 

Buy only those accessories which you will need. Most extn 
gadgets offered are unnecessary, costly and do not contribute 
to efficiency or economy. 

From CU Reports, April 1938. 


ELECTRIC TOASTERS 


All toasters listed below may be operated on direct or alter 
nating current, unless otherwise indicated. Since tests were 
made in 1939, some models may have been discontinued. The 
following listings should, however, serve as a general guide. 

From CU Reports, August 1939. 





NON-AUTOMATIC 





ACCEPTABLE 
(In estimated order of merit, price considered) 
Manning-Bowman No. 86 (Manning-Bowman & Co., Meri- 
den, Conn.). $2.95. Fair quality toast. May mar table top 
when hot. 
Made-Rite No. 842 (Made Rite Mfg. Co., Sandusky, Ohio; 
distrib., Cooperative Distributors, NYC, as Cat. No.—4575). 
$1.95 plus postage. Toast satisfactory but slow. May mat 
table top when hot. 























ELECTRIC TOASTERS 247 


ACCEPTABLE—CONT'D 

Universal E121A (Landers, Frary & Clark, New Britain, 
Conn.). $3.95. Average-quality toast. 

Universal E7812A. $3.95. Toast less uniform than average. 

GE No. 119T48 (General Electric Co., Bridgeport, Conn.). 
$4.50. Accommodated thick bread or sandwiches. Toast less 
uniform than average. 

Samson United 198 (Samson United Corp., Rochester, N. Y.). 
$5.98. Plastic base. Accommodated thick bread or sand- 
wiches. Average-quality toast. 

Westinghouse No. TE-4 (Westinghouse Electric & Mfg. Co., 
Mansfield, Ohio). $4.95. Toast less uniform than average. 
Westinghouse No. TTC—154. $3.95. Average-quality toast. 

Some danger of scorching table top. 

GE No. 119T53. $3.50. Accommodated thick bread or sand- 
wiches. Average-quality toast. Some danger of scorching 
table top. 

Toastmaster Jr. 1B7 (McGraw Electric Co., Elgin, IIl.). 
7.50. Possible danger of electric shock after period of use. 
Some danger of scorching table top. Exceptionally uniform 
toast. Price high for non-automatic toaster. 


NOT ACCEPTABLE 
Reverso No. 512-8 (Knapp-Monarch Co.). $2.50. Door opera- 
tion very poor. Handles charred in use and chromium plat- 
ing became discolored. Danger of scorching table top. 

The two following toasters were rated “Not Acceptable” only 
because they represented a possible fire hazard if current was 
left on without making toast. 

Sears’ Heatmaster Cat. No.—1971 (Sears-Roebuck). $1.89 
plus postage. Average-quality toast. 
Proctor Turn-O-Matic 1453 (Proctor Electric Co.). $2.95. 

Average-quality toast. 





SEMI-AUTOMATIC 





BEST BUYS 
Sears’ Heatmaster Cat. No.—1973 (Sears-Roebuck). $3.29 
plus postage. A-c only. Thermostat-controlled. Average-qual- 
ity toast, 


(Cont'd next page) 
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BEST BUYS—CONT'D 

Proctor 1444 (Proctor Electric Co., Philadelphia). $3.95 
A-c only. No essential difference, except for the cord, be 
tween this toaster and Sears’. 


ALSO ACCEPTABLE 
(In estimated order of merit, price considered) 

Proctor 1440. $4.95. A-c only. Thermostat-controlled. Similar 
in essential details to toasters above. 

Samson 505-2 (Samson United Corp., Rochester, N. Y,), 
$4.98. Clock-controlled. Single-control lever which is less 
convenient than two-control system in other clock-controlled 
toasters. Made average-quality toast slowly. 


NOT ACCEPTABLE 
Ward’s Automatic Cat. No.—5218 (Montgomery Ward). $4.4 
plus postage. Thermostat-controlled. Could not make dark 
toast. Serious danger of electric shock. 
Westinghouse No. TTC144 (Westinghouse Electric & Mfg 
Co.). $5.95. Timer unreliable and became inoperative afte 
short period of use. Greatly overpriced 





FULLY AUTOMATIC 





BEST BUYS 
Sears’ Heatmaster Cat. No.—1974 (Sears-Roebuck). $7.3 
plus postage. A-c only. Thermostat-controlled. Exceptionally 
uniform toast. 
Sears’ Heatmaster Cat. No.—2094. $8.95 plus postage. A« 
only. Thermostat-controlled. Similar to Heatmaster—1974, 
but had signal bell to indicate when toast was done and 
trigger-release to pop up toast. 
Proctor DeLuxe Automatic Model 1437 (Proctor Electric 
Co., Philadelphia). $9.95. A-c only. Very similar to Heat. 
master—2094, 
ALSO ACCEPTABLE 
(In estimated order of merit, price considered) 
Dominion 5141 (Dominion Electric Mfg. Co., Mansfield, 
Ohio: distrib.. Montgomery Ward as Cat. No.—5140). $5.49 
plus postage. A-c only. Clock-controlled. Made average 
quality toast slowly. 













oF 








ELECTRIC TOASTERS 249 


ALSO ACCEPTABLE—CONT'D 

Sunbeam T-7 (Chicago Flexible Shaft Co., Chicago). $12.95. 
Thermostat-controlled. Very uniform toast. 

Vanning-Bowman No. 110 (Manning-Bowman & Co., Meri- 
den, Conn.). $12.95. Clock-controlled. Made very uniform 
toast. 

Universal E7122 (Landers, Frary & Clark, New Britain, 
Conn.). $9.95. A-c only. Clock-controlled. Average-quality 
toast. 

Universal E7822. $12.95. Clock-controlled. Average-quality 
toast. 

Samson Tri-Matic 194 (Samson United Corp., Rochester, 
N. Y.). $11.95. Clock-controlled. Clumsy to operate. Some 
danger of electric shock. Average-quality toast. 

Toastmaster 2-Slice Automatic 1B8 (McGraw Electric Co., 
Elgin, Ill.). $16. Clock-controlled. Good-quality toast. Well- 
designed toaster, but high priced. 

GE No. 129T75 (General Electric Co.,. Bridgeport, Conn.). 
$16. ( lock-controlled. Good-quality toast. Design similar to 
Toastmaster; high priced. 

Toast-O-Lator C (Crocker-Wheeler Electric Mfg.*Co., Am- 
pere, N. J.). $14.95. A-c only. Large or uneven bread slices 
may stick in toaster and burn. Very uniform toast. 


NOT ACCEPTABLE 


Knapp-Monarch Tel-A-Matic No. 537 (Knapp-Monarch 
Co.). $9.95. A-c only. Thermostat-controlled. “Not Aec- 
ceptable” only because of serious danger of electric shock. 
Good toast. 

Both of the following presented a serious danger of electric 
shor Ie. 

Ward’s Automatic Oven-Type Cat. No.—5141 (Montgomery 
Ward). $7.49 plus postage. 


Dominion 602. $9.95. 





The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
and then 
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ELECTRIC WAFFLE IRONS 


Although $5 will buy a satisfactory waffle iron, most of the 
good ones cost considerably more. At $3 or less the iron prob. 
ably will be poor both electrically and mechanically. A good 
waffle iron should bake properly, be mechanically durable, 
free of shock hazard and so designed that handles and base 
will not overheat. 

Automatic temperature control of the waffle iron by an 
adjustable thermostat is a definite convenience, and simplifies 
the problem of baking uniform waffles. “Heat indicators” on 
some non-automatic irons indicate with more or less accuracy 
whether the iron is hot enough for baking waffles. A few irons 
have no indicator of any kind. If they are not carefully 
watched, non-automatic irons may overheat and damage the 
grid or the table top. The automatic models are usually high 
priced, but in each line there are similar models—with heat 
indicators only—available at considerably lower prices. 

Most automatic models may be used on 110- to 120-volt 
electric lines, a-c only. Non-automatic irons may be used on 
any current of the correct voltage. 

Tests of waffle irons were made in May 1938. The Proctor 
Model 1516 priced at $9.95 is the only one of those listed 
as a “Best Buy” at that time which is still available. 


JUICE EXTRACTORS 


Fruit juicers are of two general types, reamer and pres 
sure. The simplest and cheapest of the reamer type is the one 
piece glass saucer with conical center, costing from 10¢ to 
25¢. It is satisfactory where use is infrequent and little fruit 
is squeezed at a time. Do not buy the two-piece sets with a 
glass extractor having slots through which the juice drains 
into a glass bowl. The slots clog and chips of glass can fall 
into the juice unnoticed. 

Reamer-type extractors are less desirable than the pressure 
type because they are somewhaf less convenient, slightly more 
dificult to clean and deliver slightly more pulp with the 
juice. They do, however, yield more juice. 

There are two kinds of pressure juicers. In one the fruit 
is squeezed between two jaws and in the other it is forced 
down over a cone. The former is somewhat more convenient 
and better adapted to all citrus fruits. However, it crushes 
the fruit to the extent that some of the oils are forced out 
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of the outer skin and along with other materials, such as dirt 
and coloring matter, may be carried into the juice. Fruits 
should be thoroughly washed before squeezing in this type. 
The following ratings are based on laboratory tests made 
in February 1939. Prices are current in NYC. 
From CU Reports, March 1939. 
BEST BUYS 

Any good one-piece glass extractor (hand type). 10¢ to 25¢. 

Juicerette (Bridgeport Casting Co., Bridgeport, Conn.). $1. 
Jaw pressure type. Available in only a few stores. 

Super Juicer (National Die Casting Co., Chicago). $1.29. 
Gear pressure type. 

ALSO ACCEPTABLE 
(In estimated order of quality without regard to price) 

Juice-O-Mat (Rival Mfg. Co., Kansas City, Mo.). $2.95. Gear 
pressure type. Most efficient of this type tested. 

Universal Model No. 40 (Landers, Frary & Clerk, New Brit- 
ain, Conn.). $2.60. Jaw pressure type. Best adapted of those 
tested for squeezing large fruits. 

Juice King (National Die Casting Co.). $2.25. Gear pressure 
type. 

Wear-Ever (Aluminum Cooking Utensil Co.,. NYC). $2.95. 
Jaw pressure type. Considerably overpricea. 

Crest Juicer (Crest Co., Chicago). $2. Gear pressure type. 

Dazey Speedo Super Juicer (Dazey Churn & Mig. Co., St. 
Louis). $1.89. Reamer type; attaches to wall. 


NOT ACCEPTABLE 
Rival (Rival Mfg. Co.). $1.29. Jaw pressure type. All-alumi 
num die casting. Poor workmanship and design. Inefficient. 
lerraine Orange Juice Extractor (Lorraine Metal Mfg. Co.). 
50¢. Squeezing parts not rustproof. Inefficient. 
Handy Andy (Handy Andy Specialty Co.). $1.20. Reamer 
type. Cheap, flimsy construction. 


PRESSURE COOKERS 


The new saucepan-type pressure cookers, convenient and 
quite safe for ordinary home use, come in sizes varying from 
me to four quarts, and are nearly all the products of two 
manufacturers. These cookers save time and fuel; and, as 
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compared with ordinary cooking, improve the quality aj 
nutritional value of many foods. 

The food to be cooked is placed in the pot with a sm 
amount of water (from one tablespoon to one cup, according 
to directions), and the vessel is then covered with a jj 
designed to close with a tight seal. Excess steam escapes 
through a vent and there is a rubber safety plug in the cove 
to prevent accidents. The cookers are equipped with pressup 
regulators and gauges. 

Most vegetables cook in from one to five minutes at fj 
pressure, and most meats in from 10 to 30 minutes. Th 
cooker is cooled either by standing in air, or by placing ip 
cold water, according to directions. When the pressure gow 
down the lid can be removed. By following the instructigy 
book it is possible to prepare fresh vegetables from garden @ 
store shelf to table in 10 or 15 minutes. 

At a pressure of 15 pounds, the boiling point is 250°. Th 
short cooking period and the very small amount of water hel 
preserve vitamin B, (thiamine) which is destroyed by pp 
longed heat; and vitamin C and the B vitamins, which wm 
soluble in water. When vegetables are cooked in an ordinay 
covered kettle, some of these vitamins are transferred to th 
cooking water and are lost when this water is discarded. Ty 
flavor of many foods is somewhat better with pressure cooking 
than with ordinary cooking. 

Listings are in increasing order of price. All are abou 
equal in quality. 

From CU Reports, November 1940. 


ACCEPTABLE 

Sears’ Kook-Kwick (Sears-Roebuck). 2 qt. Cat. No.-54% 
$7.25; 3 qt. Cat. No.—5446, $8.50 plus postage. No 4 qt 
listed. Appearance and operation same as Presto. 
Presto (National Pressure Cooker Co., Eau Claire, Wis.) 
2 qt., $9; 3 qt., $10.50; 4 qt., $11.50. Not price-fixed and 
can be purchased in some places at slightly lower prices. 
Ward’s (Montgomery Ward). 2 qt. Cat. No.—1315, $7.4% 
4 qt. Cat. No.—1317, $11.49 plus postage. No 3 qt. listed. 
Appearance and operation same as Flex-Seal. 
Flex-Seal (Vischer Products Co., Chicago). 1 qt., $6.95; 2 
qt., $8.95; 3 qt., $10.95; 4 qt., $12.95. 2 and 4 qt. size 
are available in stainless steel instead of aluminum, at § 
extra. 
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REFRIGERATORS 


The lowest-priced six-cubic-foot refrigerators will provide 
reliable and economical refrigeration for the average-sized 
family. Higher-priced six-cubic-foot models are usually the 
same refrigerator with more gadgets and more attractive trim. 

The frame of the refrigerator should be electrically 
grounded to eliminate any danger of shock. 


All refrigerators rated below are the lowest-priced six-cubic- 
foot 1940 models of each brand. Current models of the three 
brands marked with an asterisk were not tested; ratings of 
them are based on previous CU tests and on current data 
available to CU. 

Compressors are of the sealed, reciprocating type unless 
otherwise stated. 

From CU Reports, May 1940. (Labor notes included). 


BEST BUYS 

General Electric LB-6B-40 (General Electric Co., Bridge 
port, Conn.). $112.75. Corrugated-paper insulation well 
sealed against moisture. Sulfur-dioxide refrigerant. 

Westinghouse LS-6-40 (Westinghouse Electric & Mfg. Co., 
Mansfield, Ohio). $112.75. Glass-wool insulation. Freon re- 
frigerant. 

*Hotpoint 120EA63-40 (Edison General Electric Appliance 
Co., Chicago). $112.75. Corrugated-paper insulation well 
sealed against moisture. Sulfur-dioxide refrigerant. 

Norge AR-6A (Norge Div., Borg-Warner Corp., Detroit). 
$112.75. Dry Zero insulation poorly sealed over motor. Sealed 
rotary compressor. Sulfur-dioxide refrigerant. 


ALSO ACCEPTABLE 
(In estimated order of merit, price considered) 
Frigidaire SVS6-40 (Frigidaire Div.. G. M. Corp., Dayton, 
Ohio). $112.75. Glass-wool insulation. Sealed rotary com- 
pressor. F-114 refrigerant. 
Stewart-Warner 610 (Stewart-Warner Corp., Chicago). 
$112.75. Balsam-wool insulation. Freon refrigerant. 
*Kelvinator CSX-6 (Kelvinator Div., Nash-Kelvinator Corp., 
Detroit). $124.75. Corrugated-paper insulation. Freon re- 
frigerant. 
*Leonard LCSX-6 (‘Leonard Div., Nash-Kelvinator Corp., 
Detroit). $114.75. Same as Kelvinator CSX-6. 


* Not tested this at Ratings based on previous CL tests 


(Cont d next page) 
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ALSO ACCEPTABLE—CONT'D 

Crosley MW9-60 (The Crosley Corp., Cincinnati). $99.95, 
Mineral-wool insulation. Freon refrigerant. Operating cos 
high. 

Sears’ Coldspot Cat. No.—3966 (Sears-Roebuck). $9959 
plus shipping charges. Mineral wool in cabinet, organic 
moss in door. Sulfur-dioxide refrigerant. Open rotary com. 
pressor. Oper ating cost lower than Crosley but freezing 
capacity low. 

Ward’s Cat. No.—A64 (Montgomery Ward). $94.50 plus ship- 
ping charges. Mineral wool in cabinet, corrugated paper in 
door. Freon refrigerant. Open reciprocating compressor, 
Operating cost high. 


VACUUM CLEANERS 


With the exception of the GE tank-type vacuum cleaner 
offered by Consolidated Edison in New York City in the 
Spring of 1940 and tested by CU at that time, no vacuum 
cleaners have been tested recently. The GE cleaner sold for 
$36 and was found to be a good buy at that price. 

Earlier tests of vacuum cleaners revealed no consistent differ 
ences between types. either in cleaning ability or in destruc 
tiveness to rugs. It is doubtful also that “beater bars,” such 
as those on the Hoover and Air-Way, have any advantage over 
properly adjusted revolving brushes; but brushes must be set 
lower as their bristles wear down if they are to continue 
be effective. 

The tank type has the advantage of light weight, in that the 
parts may be carried separately, and of greater convenience 
in the use of accessories for cleaning upholstery, curtains, &€. 
The conventional type has the advantage of being all one piece, 
requiring no regular taking apart and putting together; and 
most models have a revolving brush, which helps pick up 
surface litter. Many who find accessory tools inconvenient te 
use with this type supplement it with a small hand-operated 
vacuum cleaner. 

Before replacing your present cleaner, find out if minor 
repairs may not make it operate satisfactorily. If the motor 
is in good condition it may need only replacement of such 
minor parts as brushes, bag and cord. 

Good buys can often be obtained in rebuilt cleaners. But 
buy only from established dealers willing to give a years 
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written guarantee against defects, and be sure you get the 
guarantee. 

Before buying any cleaner, insist on trying it for yourself 
at home. You may discover inconveniences overlooked during a 
demonstration, and you can learn whether the accessories will 
be useful. 

In using a cleaner, empty the bag regularly. Cleaning effi- 
ciency is much decreased when the bag is full of dirt. Plain 
bearings should be oiled every few times the cleaner is used. 
Ball bearings should be repacked with grease every year or two. 

CU expects to make new tests and publish new ratings on 
vacuum cleaners in the Reports as soon as its study of test 
methods, which has been under way for some time, is com- 
pleted. 

More detailed buying guidance on vacuum cleaners is con- 
tained in the December 1936, March 1938 and April 1940 issues 
of CU Reports. 


WASHING MACHINES 


Washing machines tested were of two types: those with 
spinner dryers and those with wringers—listed separately 
below. Of the latter, only models equipped with a safety re- 
lease mechanism on the wringer rolls were tested. Several 
makes have added this device since the tests were made. Even 
with such a device, however, none of the wringer-type machines 
rates as a “Best Buy” because the wringers still present con- 
siderable hazard to the user. 

The machines were tested for washing effectiveness, du- 
mbility and convenience in use. Also considered in the ratings 
vere construction and the results of safety tests on electrical 
md mechanical features. 

There have been changes in a number of brands since CU's 
mport was first made. The “Best Buy” and the Bendix, first 
mthe “Also Acceptable” list, have not been changed. 

From CU Reports, March 1940. (Labor notes included.) 





SPINNER TYPE 








BEST BUY 
ABC Model 176 (Altorfer Bros. Co., Peoria, Ill.). $119.95. 
Capacity 16 gal. Among the highest in washing ability. 
Spinner was average in drying ability and could also be 
used effectively and conveniently for rinsing. 

(Cont'd next page) 
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ALSO ACCEPTABLE — 
(In approximate order of quality without regard to price) 
Bendix Model S (Bendix Home Appliances, Inc., South Beng} — 
Ind.). $149.50 plus installation charge. Capacity 9 Ib. dy 
clothes; 6 gal. water. Slightly below others in effectivenes 
of dryer. Washing ability good, although a washing period (1 
somewhat longer than that in other machines was required Sea 
Convenience and durability more than offset these disad. me 
vantages. Almost entirely automatic in operation. Rinsing ef 
action extremely effective. Wear on clothes low. Highest] ., 
quality of all machines tested but also highest priced 
Machine must be bolted to floor because of vibration. m 
Savage Model A (Savage Arms Corp., Utica, N. Y.). $139.50, fai 
Capacity 16 gal. Somewhat below average in washing abj) for 
ity. Dryer quite effective. Wear on clothes low. Kel 
Easy Model 8SS9 (Easy Washing Machine Corp., Syracuse, 96 
N. Y.). $139.95. Capacity 18 gal. Equal to others in wash eff 
ing ability and effectiveness of dryer. Wear on clothe Pe 
greater. No mechanical failure in test. Hot 
Hotpoint Model 302CD82 (Edison General Electric Appliane ro 
Co., Chicago). $109.95. Capacity 16 gal. Washing abiliy abi 
satisfactory. Dryer effectiveness below average for spinn dry 
type. Wear on clothes about average. Durability considered 
satisfactory. Besy 
N. 
NOT ACCEPTABLE abi 
Apex Model 2-221 (Apex Electric Mfg. Co.). $139. Capaciy} °° 
18 gal. Washing ability and dryer effectiveness satisfactory, Thor 
Wear on clothes about average. Motor insulation in machi} Uti 
tested failed at 600 volts (all others withstood the ordinayj C@P 
test at 1,000 volts). Current leakage was also greatly it hig 
excess of that permitted in safety regulations. Shock hazanj nes 
incident to current leakage makes this machine “Not Ac} and 
ceptable.” This hazard may be eliminated, however, if 
grounding. In the absence of shock hazard this machin 
would rate just above Savage. Whir 
Cap 
nes: 
The introduction on pages 6-13 contains much material _ 
helpful to your use of this Buying Guide. Re-read it now hile 
and then. _— 
safe 
Ace 
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WRINGER TYPE 





ACCEPTABLE 
(In approximate order of quality without regard to price) 


Sears’ Kenmore Model No. 110-581 (Sears-Roebuck retail 
stores only). $69.95. Capacity 17 gal. Washing ability and 
effectiveness of dryer, above average. Performance in du- 
rability test considered satisfactory. 

ABC Model 250 (Altorfer Bros. Co., Peoria, Ill.). $79.95. 
Capacity 17 gal. Good washing ability. Effectiveness of dryer 
fair. Wear on clothes about average. Construction and per- 
formance in durability test average. 

Kelvinator Model 7-C (Nash-Kelvinator Corp., Detroit). 
$69.50. Capacity 16 gal. Average washing ability and drying 
effectiveness. More wear on clothes than with most machines. 
Performance very good in durability test. 

Hotpoint Model 302CC91 (Edison General Electric Appliance 
Co., Chicago). $99.95. Capacity 17 gal. Excellent washing 
ability but rather severe wear on clothes. Effectiveness of 
dryer above average. Durability considered satisfactory. 

Easy Model 5T9A (Easy Washing Machine Corp., Syracuse, 
N. Y.). $59.95. Capacity 16 gal. Below average in washing 
ability. Effectiveness of dryer above average. Wear on clothes 
average. Construction and durability considered average. 

Thor Model 9-74 (Hurley Machine Div., Electric Household 
Utilities Corp., Chicago). $59.95. Capacity 14 gal. (clothes 
capacity lowest of all machines tested). Washing ability 
highest of all machines tested, although drying effective- 
ness low. Wear on clothes greater than average. Construction 
and durability somewhat below average. 


NOT ACCEPTABLE 


Whirlpool Model 2811 (Nineteen Hundred Corp.). $69.95. 
Capacity 17 gal. Washing ability high and dryer effective- 
ness very good. Wear on clothes slight. The machine had 
rather flimsy legs and slight mechanical defects were en- 
countered in test. Safety release mechanism was not depend- 
able in operation. Because of unsatisfactory operation of the 
safety release mechanism, this machine was rated “Not 
Ac« eptable.” 















Household Supplies. 


HOUSEHOLD AMMONIA 


Ammonia is a good cleanser where alkaline action which 
will not be corrosive is needed. It is effective in cleaning glass: 
ware, porcelain, windows and tile floors, and it helps to soften 
water. It should be kept in a cool place and should be tightly 
corked. 

Cloudy ammonias are no stronger than clear ammonias and 
serve no special purpose. 

The table below lists 16 brands in order of equivalent cost 
per pint of 10% ammonia. 

These costs are based on bottle sizes found by CU’s shoppers, 
In some cases larger sizes may be available and are likely to be 
more economical. 

From CU Reports, October 1940. 


cost 
NET cost PER 
CON- PER PINT 
BRAND AND PACKER TENTS STRENGTH PRICE PINT 10% 
OR DISTRIBUTOR (FL. OZ.) (Yo) (¢) (¢) (¢) 
BEST BUYS 
Co-op (East. Coop. 
Wholesale) ......... 32 10.1 1] 5.5 56 
Wilbert’s ( Wilbert’s 
ke re 32 8.9 10 5.0 54 
ALSO ACCEPTABLE 
A&P (A&P Stores)... 32 7.0 13 6.5 93 
Kroger’s Avalon 
fee Ce.) .scses 3 4.9 10 5.0 10.2 
Trex (Trex Mfg. Co.). 30 5.1 10 5.3 10.4 
“WwW” Brand (fF. W. 
Woolworth Stores) .. 32 4.7 10 5.0 10.6 
Hazel Wonder (Nat’! 
ie eae 14 10.4 10 11.4 110 


Bohack’s (Bolhack 
Stores) 
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cost 
NET COosT PER 
CON- PER PINT 
BRAND AND PACKER TENTS STRENGTH PRICE PINT 10% 
OR DISTRIBUTOR (FL. 02.) (%) (¢) (¢) (¢) 
ALSO ACCEPTABLE—CONT'D 
C. C. Parsons (Parsons 

Ammonia Co.) ...... 32 8.3 25 12.5 15.1] 
Red Cap (Kimball Co.) 10 9.4 9 14.4 15.3 
A&P (A&P) ..... ni ae 7.0 8 12.8 18.3 
Eaton’ (Eaton & Co.).. 12 9.6 15 20.0 20.9 
Pender Extra Quality 

(Pender Stores) .... 10 58 8 12.0 22.0 
Brady (Brady Prod. 

Ry = ae 3.5 7 7.0 23.0 
Atlas’ (A&P) ........ 11’ 5.0 v) 12.4 248 
Diamond’ (Loblaw 

Groceteria) . cn a 5.4 14 14.9 27.6 
Asco (American Stores 

ae dawews ya do Aw 2.4 8 14.2 59.3 

* Canadian brand; prices given in Canadian cents, * Net contents not stated 


on label. 





BEDSPRINGS 


The “Best Buys” in springs are closer to the lower price 
levels than to the upper. Flat or “wire fabric”-and-link bed- 
springs are the cheapest available. Still better flat types are 
those in which the “fabric” is made of twisted wire cables in- 
stead of plain wire. They are much less inclined to sag, at least 
for a time. Flat springs are not recommended for use under 
an innerspring mattress. 

The most satisfactory and durable bedsprings available at 
any price are probably open-coil springs of the “double- 
decked” type with heavy coil ties and stabilizers to prevent 
side sway. They should be covered with a thin pad to prevent 
excessive wear of the mattress tick. While open-coil springs 
are not so flexible as fine box springs, they will generally out- 
last stock models, and they can be used under any kind of 
mattress. The standard price for such springs is $19.75, and 
several makers guarantee them for 20 years. In all likelihood, 
if they are not abused, they will last much longer than that. 

(Cont'd next page) 
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Box springs consist of an upholstered spring enclosed in 
a wooden frame. The cheaper ones, retailing for much under 
$40, are generally not a good investment. They are from 6 to 7 
inches high, are apt to have too little upholstery and too few 
(65 to 75) springs, with few coils. A good box spring is 9 
or more inches high, well upholstered, soft and resilient, with 
80 or more coils which cannot be felt through the padding. 
The surface is tuffed to keep the upholstery in place. Such 
a spring costs $40 to $70, depending on the grade of uphol. 
stery, and will remain silent in use for years. 

A few widely distributed springs of good quality are listed 
here. Prices given are for standard sizes. Springs of special 
sizes usually cost more. 

From Cl Reports, May 1938. 


ACCEPTABLE 
e OPEN-COIL SPRINGS 
Rome “DeLuxe” (Burton-Dixie Corp., Chicago). $19.7, 
Baked enamel finish. 
Ace (Simmons Co., NYC). $19.75. Aluminum finish. 


@ BOX SPRINGS 

Chas. H. Beckley Co., NYC. Models from $39.50 to $49.50, 
Owen springs, properly tied. Spruce frames. White felt up 
holstery. 

Spring-Air No. 40 (Chas. A. Karr Co., Hoiland, Mich.), 
$39.50. Owen springs, good quality, carefully assembled 
Spruce frames. Upholstery satisfactory but not exceptional. 


e@ FLAT SPRINGS 


Way-Sagless (Way Sagless Spring Co., Minneapolis). $14.95. 
Flat spring, twisted wire cables, high block. Recommended 
only with solid mattress. 





CAN OPENERS = 


The mechanical can openers now on the market are gener 
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cans—round, square, and beadless (evaporated-milk cans). 
For the last only the Edlund models—of those tested—will 
work. 

The cheapest are the hand types, generally costing from 10¢ 
to 50¢. Because of their low cost they may be good buys. But 
the best types are those which can be mounted on wall or 
table. 

None of the openers tested opened all types of cans with 
satisfactory efficiency. The Edlund was most generally appli- 
cable. 

From Cl Reports, March 1939. 


BEST BUYS 

§mooth-Cut (Atlas Ansonia Co.. New Haven, Conn.). $1.89. 
Wall type. Good on square cans. Replaceable blade. 

Dasey DeLuxe (Dazey Churn & Mfg. Co., St. Louis). $1.79. 
Wall type. Opened square cans, but not satisfactorily. 
Vaughan’s Safety Roll, Jr. (Vaughan Novelty Mfg. Co.., 
Chicago; 5-&-10-cent stores). 10¢. Hand type. An ovca- 
sional sample will deposit appreciable amounts of metal 
shavings. A “Best Buy” in view of its low price. Note “Not 
Acceptable” rating of Vaughan low-priced wall type. 


ALSO ACCEPTABLE 
(In order of quality without regard to price) 
Edlund Models 4T and 4W (Edlund Co., Burlington, Vt.). 
$1.41 nickel, $1.64 chrome. Table and wall models. Good 
on square cans, 
Sears’ Bestmade Cat. No.—2055 (Sears-Roebuck). $1.49 
plus postage. Same opener as Vaughan’s Model 330, but 
sold under Sears’ brand name rather than manufacturer's. 
Vaughan’s Safety Roll DeLuxe Model 330. $1.45. Wall 
type. Replaceable blade. 
Wear-Ever (Aluminum Cooking Utensil Co., New Kensing 
ton, Pa.). $2.15. Hand type; especially easy to operate 
Good on square cans. 
Swing-A-W ay (Steel Products Mfg. Co., St. Louis). $1.31. 
Wall type. Replaceable blade. 



















ey Junior. 79¢. Wall type. 


NOT ACCEPTABLE 
intuplet (Cahil Mfg. Co.). 39¢. Pliers type. Poor action. 
(Cont'd next page) 
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NOT ACCEPTABLE—CONT'D 


A&J Miracle. 10¢. Pliers type. Cutting edge dulled quickly, 

Vaughan’s Safety Roll, Jr. No. 225. 20¢-25¢. Wall type 
Very poor action. Deposited large quantities of metal slivey 
in the can. 

Dazey Senior. $1.49. Wall type. Deposited excessive metal 

Edlund Junior No. 5. 50¢. Hand type. Deposited excessive 
metal. 


CLEANERS—KITCHEN AND BATHROOM 


For dishes the most suitable cleaner in hard water is a soap 
with builder, such as Co-op General Purpose or Onkor Grane 
lated. For pots and pans, on which food may be burned « 
stuck, a metal pad and soap will usually be found most e& 
cient. Mild scouring powders or metal pads may be used @ 
enamel ware. 

Steel wool is best for aluminum ware. It has enough abrasiv 
action to do the necessary cleaning and yet is fine enough ne 
to scratch aluminum too deeply. Ordinarily, scouring powdes 
are too abrasive for use with aluminum. 

Strongly alkaline cleaners (such as trisodium phosphate, @ 
a scouring powder containing a large percentage of it) should 
never be used with aluminum, which is easily injured y 
alkalies. 

Most kitchen sinks are made of vitreous enamelled iron 
Strong abrasives will quickly scratch this surface enamel. 

One further problem which occasionally arises in connection 
with the sink is the cleaning out of clogged drains. Flaked 
lye is most economical for this purpose.’ 

Lye is very corrosive to the skin and clothing, and great 
care should be taken particularly not to splash it into the eyes 

Other more efficient, but more expensive, compounds are 
available. Most of them, like Drano and Hercules, contain 
aluminum shavings as well as lye, which increases the cleans 
ing action. 


Contrary to advertising claims, most scouring powders mw 


on the market can safely be used in the bathroom only fir 
cleaning floor tiling, which does not have the high surfase 
glaze of vitreous enamel and is made to withstand heavy wear. 





For porcelain wash-bow! drains lye should be used very carefully if at 


all, as it will damage porcelain immediately upon contact. 
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Bathtubs and washbasins can be safely cleaned with an acid 
cleaner but will roughen when exposed to strong alkalies. Soap 
and water will usually be sufficient; if not, a mild abrasive such 
as whiting can be used. For stubborn dirt, sodium metaphos- 
phate (Calgon) or pyrophosphate (Co-op water softener) will 
gsually be found to have an efficient and safe detergent effect. 
Jron (rust) stains may be more easily removed from porcelain 
in the bath than from enamelled iron in the kitchen, since a 
solution of oxalic acid will remove the stains without affecting 
the porcelain finish. 

From CU Reports, April 1940. 





SCOURING POWDERS WITH FELDSPAR ABRASIVE 





ACCEPTABLE 

(For enamelware, ironware, floor tiles) 
Bon Ami (Bon Ami Co., NYC). 12-0z. can, 12¢. 
Pal-lo (Pal Products Co., Brooklyn). 14 oz., 10¢. Feldspar, 
trisodium phosphate and soda soap. Content of trisodium 
phosphate considered low enough for safety. 
Porcela (Porcela-Radax Co., Pittsburgh). 14 oz., 10¢. 
Vit (Detroit-Michigan Stove Co., Detroit). Feldspar and tri- 
sodium phosphate. Content of trisodium phosphate consid- 
ered undesirably high. 





SCOURING POWDERS WITH PUMICE ABRASIVE 





ACCEPTABLE 
(For floor tiles, ironware) 


| 0ld Dutch Cleanser (Cudahy Soap Works, Chicago). 3 14-oz. 


cans, 25¢. Advertised as containing “seismotite”—a fancy 
name for pumice. 





SCOURING POWDERS WITH SILICA ABRASIVE 





ACCEPTABLE 
(For floor tiles, ironware) 


Sapolio Cleanser (Enoch Morgan’s Sons Co., NYC). 13 oz., 
12¢: 10-0z. cake, 10¢. ‘ 


(Cont'd next page) 
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ACCEPTABLE—CONT'D 


Babbitt’s Cleanser (B. T. Babbitt, Inc., NYC). 14 oz., 5¢. 

Kirkman’s Cleanser (Kirkman & Son, Brooklyn). 14 oz., 10¢ 

Sunbrite Cleanser (Swift & Co., Chicago). 3 13-0z. cans, 10é 

Octagon Cleanser (Colgate-Palmolive-Peet, Jersey City, N. J.), 
13 oz., 5¢. 

Red Devil Cleanser (B. T. Babbitt, Inc.). 3 13-0z. cans, 8¢ 

Bab-O (B. T. Babbitt, Inc.). 2 14-0z. cans, 25¢. Coarse silica 


and soap with large content of trisodium phosphate. Con. 
sidered too drastic for most purposes. 





TOILET CLEANERS 





BEST BUY 
Dilute (10%) Solution of Commercial Hydrochloric Acid, 
ALSO ACCEPTABLE 

Sani Flush (Hygienic Product- Co., Canton, Ohio). 1 thy 
6 oz., 22¢. 

Boyer’s Toilet Bow! Cleaner ( Boyer ( hemical Laboratory Co. 
Chicago). 1 lb., 8 oz., 25¢. 

Eko (Riddiford Bros., Chicago) . 


Skasol (Allied Engineering Products Co., San Francisco). 





STEEL-WOOL PADS 





ACCEPTABLE 
SOS (SOS Co., Chicago). 3 pads, 10¢. Impregnated with soap. 
Brillo (Brillo Mfg. Co., Brooklyn). 5 pads, 10¢. 
Brillo Utensil Soap. Single cake, 5¢. Contains pumice. 
Supreme Steel Wool Balls (Brillo Mfg. Co.). 6 pads, 10¢; 


one large ball, 5¢. Sold in fine, medium and coarse grades. 





DRAIN OPENERS 





BEST BUYS 
Babbitt Lye, Texite Lye, Warfield Lye and others. Usually 
priced at about 12¢ for 13 oz. Consist of plain caustic soda 
These are the most economical products for the purpose. 














U0, 
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ALSO ACCEPTABLE 

Drano (Drackett Chemical Co., Cincinnati). 12 0z., 23¢. Con- 
tains lye and aluminum. 

Hercules Drain Pipe Opener (Hercules Chemical Co., 
NYC). 12 oz., 19¢. Contains lye and metal. 

Economy Plumber (Economy Plumber Co., NYC). 14 oz., 
25¢. This is the same as the flake lye listed as “Best Buys,” 
but sells for about double the price. 


CLEANERS—SPOTS AND STAINS 


Because of the serious hazard of fire or poisoning involved 
in the use of all dry-cleaning solvents, none can be approved 
for home use in bulk (as for dry cleaning a whole garment). 
There have been almost innumerable cases of severe injury 
and even death resulting from dry cleaning in the home, 
where it is usually impossible to take adequate precautions. 
Even when removing spots or stains from small areas of fabric, 
one should take great care not to breathe the fumes and not 
to work near an open flame. 

Disregard claims that a cleaner will “remove all stains,” that 
it “leaves no ring,” that it is “safe for all fabrics.” There is 
no universal stain remover, and an effective remover for one 
stain may actually make another more difficult to remove. 

Ring formation depends more on the nature of the stain and 
fabric and the manner in which the cleaner is used than on 
the composition of the cleaner itself. In general, ring forma- 
tion is lessened after application of the fluid by rubbing the 
fabric with a clean cloth until thoroughly dry. Most, if not 
all, dry-cleaning solvents will cause damage when used on 
fabrics dyed with non-fast colors. 

Stain-removing products are generally simple in composition, 
and can be bought more cheaply under their common or 
chemical names than under trade names. 

References: 

“Stain Removal from Fabrics, Home Methods”; Farmers’ 
Bulletin No. 1474; available from Sup’t of Documents, Wash- 
ington, D. C. 5¢. 

CU Reports, January 1939. 


ACCEPTABLE 
¢ NON-INFLAMMABLE 


Consist of carbon tetrachloride, except where noted. This 
type will not burn or explode, but its vapors are decidedly 
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ACCEPTABLE—CONT'D 


poisonous—use only out of doors or with unusually good ven. 

tilation. 

Tri-Clene Fabric Cleaner (E. 1. du Pont de Nemours & Co, 
Wilmington, Del.). 9-oz. can, 39¢. Trichloroethylene. 

Macy’s Cleaning Fluid (R. H. Macy, NYC). 8-oz. can, 26¢ 

Griffin Quick Cleaning Fluid (Griffin Mfg. Co., Brooklyn), 
3%-oz. bottle, 19¢. 8-oz. bottle, 39¢. More than 80% carbon 
tetrachloride. 

Carbona Cleaning Fluid (Carbona Products Co., NYC). 402 
bottle, 21¢. 

Elkay’s Klens-All (United Drug, Boston). 4-oz. bottle, 25¢. 


e@ SEMI-INFLAMMABLE TYPE 
Mixtures of naphtha and carbon tetrachloride, except where 

noted. Will not burn when first opened, but may become » 

flammable on prolonged exposure to air. Vapors poisonous, 

Fullerine (W. P. Fuller, San Francisco). 1-qt. can, 60¢. 

Standard Oil Cleaning Fluid (Standard of Calif. Service 
Stations). 1-pt. can, 37¢. 

DeLuxe Cleaning Fluid (Midway Chemical Co., Jersey City, 
N. J.; 5-&-10-cent stores). 4-0z. bottle, 10¢. Leaves odor in 
fabric; otherwise good buy at price. 

Fireproof Energine (Cummer Products Co., Bedford, Ohio). 
214-oz. can, 10¢. 8-oz. can, 29¢. 

Extane Spot Remover (Stanco, Inc., Bayway, N. J.). So 
ean, 25¢. 

Nacto Fabric Cleaner (Nacto Cleaner Corp., NYC). 82 
can, 49¢. Apparently consists of carbon tetrachloride mixed 
with one or more other solvents. 

Stop Spot (Union Oil Co. of Calif., Los Angeles). 5-oz. bot- 
tle, 50¢. 


e INFLAMMABLE 
Will burn, but vapors are not explosive at temperatures be 

low 100° F. 

Rio Grande Solvent (Rio Grande Gasoline Stations). Sold 
in bulk, 7¢ a qt. 

Signal Stoddard Cleaner (Signal Gasoline Stations). % gal, 

13¢. Meets specifications for Stoddard solvent. 
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NOT ACCEPTABLE 


e INFLAMMABLE 

Gasoline. 

Denatured Ether. 

Mufti (Mufti Co.). 6-0z. can, 27¢. 

Justrite Cleaning Fluid (Walgreen). 10-0z. can, 25¢. 
Infammable Energine (Cummer Products). 8-0z. can, 21¢. 


Premier (Sontag Drugstores). Il-pt. can, 19¢. 


CLEANERS—WINDOWS 


Branded glass cleaners, while convenient and efficient, are 
expensive. “Best Buys” are still the old standbys—household 
ammonia, rubbing alcohol, kerosene, and trisodium phosphate. 
Ammonia can be used by adding a tablespoonful of 10% am- 
monia (see page 258) to a pail of water. 

A few drops of kerosene on a clean, moist rag is an excel- 
lent window cleaner, and less unpleasant to use than am 
monia. Rubbing alcohol mixed half-and-half with water also 
works well. 

Most professional window-cleaners use trisodium phosphate 
—a teaspoonful to a gallon of water. It can be purchased by 
name, by initials (TSP), or by brand name. 

From CU Reports, March 1940. 


BEST BUYS 
Kerosene. A few drops on a moist cloth. 
Trisodium Phosphate. About 1 teaspoonful per gallon of 
water. 
Household Ammonia. One tablespoonful to a pail of water. 
Rubbing Alcohol. Diluted with an equal amount of water. 


ALSO ACCEPTABLE 
(Listed alphabetically—order has no significance) 

For those who prefer the convenience of a spray device and 
a ready-mixed—as well as colored and possibly perfumed— 
product, the following listings include a number of brands that 
will be found satisfactory. An ethylene g'ycol type of cleaner 
makes rubbing easier but is not otherwise better than a good 


dcohol pro luct, 


(Cont'd next page) 
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ALSO ACCEPTASLE—CONT'D 

AMR Windoshine (A.M.R. Chemical Co.; sold by Danid 
Reeves Stores). 8-0z. bottle, 10¢. Contains alcohol. 

A-Penn (A-Penn Oil Co.; sold by A&P Stores). 6 0z., 15¢ 
Sulfated organic detergent. 





Atlas Glas-Kleen (Atlas Supply Co.; sold by Esso Service 
Stations). 8-o0z. hottie, 25¢. Contains ammonia. 

Biltrite (Biltrite Motor Equipment Co.). 8-02. bottle, 25¢ 
Contains alcohol. 

Collins Kleerpane (D. A. Collins Mfg. Co.; sold by Wook 
worth’s). 8-oz. bottle, 10¢. Contains alcohol. 

Dart Window Class Cleaner (The Slick Shine Co.: sold by 
Kress Stores). 12-o0z. bottle, 10¢. Contains alcohol. 

Mobil Window Spray (Socony-Vacuum Oi! Co.). 1-pt. bottle 
50¢. Contains alcohol and small amount of diethylene glycol 

Mobo Windshield and Window Cleaner (John T. Stanle 
Co.). 6-0z. bottle, 25¢. Contains alcohol and ethylene glycol 

Permatex Windshield Cleaner (Permatex Co.). 8-oz. bottle 
50¢. Contains alcoho! and ammonia. Price excessive. 

Shield-Spray (Finishine Laboratories). 6-0z. bottle, 35¢. Com 
tains a small amount of amy! acetate. Price excessive. 

Tumbler Bug-Off (J. 4. Tumbler Laboratories). 8-oz. bottle 
25¢. 

Wet-Me-Wet (Wet-Me-Wet, Inc.). 2 oz., 10¢. Abrasive-typ 
cleaner. Ground chalk in a cloth bag. 

Windex (Drackett Chemical Co.). 6-0z. bottle, 17¢. A dilute 
solution of ethylene glycol in water. Probably the mos 
widely distributed. 

Wipe-Kleen (Wipe-on Corp.). 2-0z. tube, 10¢. A paste com 
taining an emulsion of kerosene and water and an abrasive, 





The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible. In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 
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DRY CLEANING 


Dry-cleaning service ranges from good to very bad, and a 
high price does not assure a good job. Because of the highly 
local nature of the dry-cleaning business, ratings of cleaners 
cannot be given. In CU Reports, October 1938, there is de- 
tailed information as to what a good dry-cleaning job should 
include, but space does not permit a complete summary here. 


The individual consumer can only partially judge the quality 
of dry-cleaning work. You will probably not be able to answer 
the fundamental question of how well dirt has been removed, 
especially in the case of dark garments. But you can tell 
whether the garment has been carefully pressed; you can and 
should examine it for spots, for residual odor, for lint and dirt 
in pockets and cuffs, for damage to color or fabric, for shrinkage 
or stretching, for unmade repairs, for missing ornaments or 
trimmings. Any evidence of a poor job or damage is cause for 
complaint. 

Standards and specifications accurately defining good dry- 
cleaning work are available. Standards, however, are useless 
until they are enforced. 

Dry cleaners certified by the Institute for Maintaining Dry- 
cleaning Standards of the United States and Canada may be 
worth trying. A list of them may be obtained from the Institute 


at 254 West 31 St., NYC. 


From CU Reports, October 1938. 


FLOOR WAXES 


There are three general types of floor wax: paste; liquid 
(liquefied paste): and water emulsion (no-rubbing or self- 
polishing type). The first two are combustible and may repre- 
sent a fire hazard if not applied carefully. They are also likely 
to be injurious to rubber or asphalt. The third type will not 
eatch fire nor injure any type of floor covering which is not 
harmed by water alone. 

It is unwise to apply floor wax without removing the old 
coat of wax first, since this increases slipperiness. 

From Cl Reports, October 1939: see also corrections, De- 
cember 1939, and February 1940. Some of the original ratings 
have been changed on the basis of tests of new samples. 

(Cont'd next page) 
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WATER-EMULSION WAXES 





Prices given in brackets are cost per ounce of solid content, 


BEST BUYS 
All-Nu (All-Nu Products Co., Camden, N. J.). 20¢ a pt 
[11.9¢). 
Town Talk (Vigil Chemical Co., Bronx, N. Y.). 23¢ a pt, 
(13.8¢]; $1.19 a gal. [8.9¢]. 
Ward’s Self-Polishing (Montgomery Ward). 35¢ a pt. [16.2¢]; 
$1.79 a gal. [10.4¢]. 


ALSO ACCEPTABLE 
(In order of quality) 
Armstrong’s Linogloss (Armstrong Cork Co., Lancaster, 
Pa.). 49¢ a pt. [24.5¢]; $2.68 a gal. [16.8¢]. 
Nairn Self-Polishing (Congeleum-Nairn, Inc., Kearny, N. J.). 
50¢ a pt. (24.5¢]; $2.50 a gal. [15.3¢]. 
Rubber-Gloss (Franklin Research Labs., Philadelphia). 60¢ 
a pt. (29.5¢]; $3 a gal. [18.4¢]. 
Willard’s Water-Proof No Rubbing (distrib., Willard’s Ine, 
Newark, N. J.). 60¢ a pt. [28.4¢]; $2.50 a gal. [14.7¢]. 
Flo-On Water-Proof Rubless (Empire Chemical Products Co, 
Newark, N. J.). 60¢ a pt. [28.4¢]; $2.50 a gal. [14.7¢]. 
Tavern Non-Rub (Socony-Vacuum Oil Co., NYC). 59¢ a pt. 
[29.5¢]; $2.69 a gal. [16.8¢}. 

Dwinax Self-Polishing (Baldwin Laboratories, Saegertown, 
Pa.). $2.59 a gal. [16.3¢]. 

Dart Self-Polishing (Ultra Chemical Works; distrib., S. H. 
Kress Stores). 25¢ for 114 pt. [9.8¢]. 

Woolco Self-Polishing (D. A. Collins Mfe. Co., Brooklyn; 
distrib., F. W. Woolworth Stores). 20¢ a pt. [10.2¢ | 

Collins Self-O-Lac Self-Polishing (D. A. Collins Mfg. Co.). 
20¢ a pt. [9.8¢]. 

Johnson’s Glo-Coat (S. C. Johnson & Son, Racine, Wis.). 
20¢ a pt. [22.4¢]; $2.72 a gal. [15.3¢]. 

Nu-Gloss No Rubbing (Empire Chemical Products Co.). 20¢ 
a pt. [13.54]: $1.25 a gal. [10.5¢]. 

Macy’s Red Label No Rubbing (R. H. Macy, NYC). $1.27 

a gal. [7.6¢}. 
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ALSO ACCEPTABLE—CONT'D 


Old English No Rubbing (A. S. Boyle Co., Jersey City, N. J.). 
50¢ a pt. [20.8¢]; $2.59 a gal. [13.5¢]. 

Grant’s Self-Polishing (W. T. Grant Stores). 20¢ a pt. [13¢]. 

Gimbel’s No Rubbing (Gimbel’s, NYC). $1.39 a gal. [7.7¢]. 

Fullustre Rubless (Fuller Brush Co., Hartford, Conn.). 50¢ 
a pt. (24.4¢]; $2.95 a gal. [18¢]. 

Aerowax (Midway Chemical Co., Jersey City, N. J.). 20¢ a 
pt. [11.8¢]. Film soft. Some tendency to streak. 

Windsor No-Rubbing (Windsor Wax Co.). 23¢ a pt. [11.14]; 
$1.39 a gal. [(8.4¢]. 

Wilbert’s No-Rub (Wilbert Products Co.). 39¢ a pt. [19.3¢]. 
$1.98 a gal. [12.34]. 


NOT ACCEPTABLE 

The following were “Not Acceptable” because of poor per- 

formance. For details see original report. 

Noxon Emulsified (Noxon Chemical Co.). 39¢ a pt. [16.7¢]; 
$1.19 a gal. [6.3¢). 

Sears’ Master-Mixed Self-Polishing (Sears-Roebuck). 25¢ a 
pt. [11.1¢]; $1.45 a gal. [8.4¢]. 

Flo-Wax (Sherwin-Williams Co.). 49¢ a pt. [22.9¢]; $2.48 
a gal. [14.5¢]. 

Stafford’s Rubless (S. S. Stafford, Inc.). 50¢ a pt. [28.4¢]; 
$2.50 a gal. [17.7¢]. 

0Cedar Self-Polishing (O-Cedar Corp.). 36¢ a pt. [18.7¢]; 
$1.89 a gal. [12.3¢]. 





PASTE WAXES 





All of the following waxes are combustible. Keep room well 
ventilated when using. Prices given in brackets are cost per 
ounce of solid content. 


BEST BUYS 
Dart (S. H. Kress Stores). 25¢ for 12-0z. can. [5.3¢]. 
CD (Cooperative Distributors, NYC). 37¢ for 1-lb. can. [7.3¢]. 


Grant’s (Midway Chemical Co., Jersey City, N. J.; distrib., 
W. T. Grant Stores). 39¢ for 1-lb. can [10.5¢]. 


(Cont'd next page) 
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ALSO ACCEPTABLE 
(In order of quality) 


Johnson’s (S. C. Johnson & Son, Racine, Wis.). 59¢ for 1h 
can. [16.54]. 


Fuller (Fuller Brush Co., Hartford, Conn.). 69¢ for 1-lb. cap, 
[20¢]. 


Aero (Midway Chemical Co., Jersey City, N. J.). 20¢ fy 
12-0z. can. [7.9¢]. 


Stafford’s (S. S. Stafford, Inc., NYC). 70¢ for 1-Ib. cay 
[23.9¢]. 


Windsor (Windsor Wax Co.). 45¢ for 1-lb. can. [11.54]. 


NOT ACCEPTABLE 
The following were “Not Acceptable” because of poor pe 
formance. For details see original report. 


Radiant (Midway Chemical Co.). 20¢ for %4-lb. can. [8.14 
Old English (A. S. Boyle Co.). 59¢ for 1-lb. can. [19.94], 
Wax-All (distrib., A&P Stores). 33¢ for 1-lb. can. [104]. 





LIQUID RUBBING WAXES 





All of the following waxes were combustible. Keep room wd 
ventilated when using. Prices given in brackets are cost pe 
ounce of solid content. 


BEST BUYS 
Collins (D. A. Collins Mfg. Co., Brooklyn). 20¢ a pt. [5.9¢J 
Windsor (Windsor Wax Co., NYC). 35¢ a pt. [10.2¢]. 


ALSO ACCEPTABLE 

(In order of quality) 
CD Liquid (Cooperative Distributors, NYC). 34¢ a pt. [15.0¢]] 
Aero (Midway Chemical Co., Jersey City, N. J.). 20¢ a pt 

(7.1¢]. 

Ward’s (Montgomery Ward). 45¢ a qt. [9.8¢]. 
Johnson’s (S. C. Johnson & Son, Racine, Wis.). 59¢ a pt 
[24.44]. 
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NOT ACCEPTABLE . 
The following were “Not Acceptable” because of poor per- 
formance. For details see original report. 


All-Nu ( All-Nu Products Co.). 20¢ a pt. [7.9¢]. 
O-Cedar (O-Cedar Corp.). 50¢ a pt. [11.1¢]. 


FURNITURE 


The furniture business is perhaps second only to the used- 
car business in extent of trickery and fraud. The general 
information which follows indicating a few basic signs of 
furniture quality, is intended to aid in the intelligent ex- 
penditure of the comparatively large sums usually involved. 

Finish. Rubbing, the final stage of finishing, imparts to 
the surface an even glass-like smoothness with extremely fine 
abrasive line running the length of the grain. Although not 
all rubbed furniture is of superior quality, distinctly inferior 
furniture is seldom rubbed. In addition, superior-quality is 
always finished down to the last crevice. The undersides, the 
backs, and the interior recesses of furniture pieces must be 
at least stained or painted. 

Edges. Either because of insufficient coatings or inexpert 
mbbing, the edges may be stripped of finish, exposing an 
edge that is raw wood. In good furniture, a stripped edge is 
refinished; in poor furniture, it may be temporarily hidden 
with crayon. This may be detected by rubbing the palm across 
the edge. If the color comes off on the palm, the edge has 
been stripped. 

The sides and edges of such veneered pieces as table tops 
should also be veneered; in poor furniture, they are not. 
Color tone. Good furniture is made of selected lumber 
that has been chosen for similarity of color and grain. If the 
tones blend naturally from all positions, you have some assur- 
ance that the furniture is good. 

Rigidity. The test for rigidity is the application of a fair 
amount of pressure. Any article so flimsy in construction that 
pressure causes it to creak and wobble will not stand much 
use. 

All corners should be reinforced with blocks glued and 
screwed in. 

Veneering. All free-moving doors and lids should be con- 
structed of veneered stock to insure against excess warping. 
(Cont'd next page) 
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Stationary table tops are best made of solid stock lumber, 
But such tops must be of laminated construction—that js— 
of narrow strips properly joined together. Veneered tops cay 
be satisfactory, provided the top layer of veneer is substantial 
enough for heavy usage and is affixed to at least a seven-ply 
core. 


e UPHOLSTERING 


Springs. Should be resilient, with many coils or turns, and 
placed close together but not touching. In better-quality furni- 
ture they are supported on closely interwoven strips of strong 
webbing. Avoid furniture with sleazy, loosely woven webbing 
strips, insecurely tacked, and spaced wide apart. 

Stuffing. In the best-quality furniture the stuffing covering 
the springs may consist of fine-quality horsehair, over which 
is placed a layer of cotton felt, the whole being covered with 
high-grade muslin before the upholstery fabric is applied. 

Many States require that labels be attached to every piece 
of upholstery, stating the percentages of various materials used 
and whether they are new or secondhand. All sorts of re 
claimed, often unsanitary, material is found in upholstey 
stuffing, and a written guarantee should be required covering 
the materials used and their cleanliness. 

Cover Materials. For durability, upholstery fabrics should 
be closely woven of tightly twisted yarns. Silk and wood 
materials are more durable than cotton or rayon. Durable but 
expensive fabrics include mohair and silk velours or velvets; 
mohair, wool, and silk friezes; silk rep; and wool tapestry. 
Damask and brocade-type materials are less durable. Medium 
priced and medium-quality materials include cotion and linen 
friezes, corduroy, cretonne and chintz. Among the satisfactory 
inexpensive fabrics are the better denims, cotton reps, and 
cotton tapestry. Cotton velours or velvets are not durable. 


: HAND CLEANERS 


Hand cleaners possess no magic properties. Their composi- 
tion makes it possible for them to accomplish certain desirable 
results; that is, mechanical abrasives plus soap will remove 
greasy, grimy dirt from the hands. Different abrasives will 
have different effects. Mild abrasives—wood flour, corn meal, 
sawdust, &c.—can be used when the hands are not too dirty; 
harsher abrasives can be used for cleaning the most stubbor 
types of soil. 
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e The soaps listed below, with the exception of the last two, 
- | were found to be within allowable limits as regards alkalies. 
an | The last two contained trisodium phosphate in appreciable 
i] | amounts and could prove harmful to certain skins. All of the 
ily | soaps tested were within allowable limits for fineness of the 
abrasive. The ratings are based on tests carried on by a CU 
consultant during the past few years. 
From CU Reports, August 1940. 
nd 
ni- ACCEPTABLE 
ng (In alphabetical order) 
™ | Boraxo (Pacific Coast Borax Co., Los Angeles and NYC). 
. 8-oz. can, 15¢. 
. Dica Soap (Taunton Electro Chemical Co., Taunton, Mass.). 
. ]-qt. can. 
1 7" = ~ wr c 
Gre-Solvent (The Utility Co., NYC). 1-lb. can, 15¢. 
ece | Lakeroff (Potter & Inglis, Cortland, N. Y.). A liquid product 
sed | for removing lacquer, containing a fairly high proportion of 
re | soap, and ethyl acetate and isopropyl alcohol as solvents. 
ety |Pacific Hand Soap (A&P). 1-lb. can, 8¢. 
ME }Pro-tek (Du Pont Co., Wilmington, Del.). 8-oz. jar, 35¢. A 
creamy product to be rubbed into the hands as a protection 
wld | and removed after work is finished. Contained a moderate pro- 
= portion of soap, considerable glycerin and sodium silicate. 
ut » , 
a Ward’s Hand Soap (Montgomery Ward). 16-0z. can, 10¢. 
sry, | White Flash (Red Ball Products, NYC). 56-0z. can, 15¢. 
um- |Youse (Larkin Soap Co.. Teaneck, N. J.). 1-lb. can, 10¢. 
inet} The following soaps contained an amount of trisodium phos- 
LOLY Eohate which might prove harmful to some skins: 
and tc Hand Soap (Crystal Chemical Co., Newark, N. J.). 8-02. 
can, 13¢. 
Mobo Hand Cleaner (John T. Stanley Co., NYC). 36-0z. can, 
| me. 
posi: 
able 
nove HEATING EQUIPMENT 
a Reports on heating equipment, including warm-air furnaces 
a "for coal and oil, and boilers for coal and oil firing, appeared 
Tt¥; In the CU Reports for September 1938. Reports on automatic 
born ating equipment, oil burners and coal stokers, appeared in 
he October 1938 issue. Oil-burning room heaters and range 
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burners were discussed in November 1938. Many of the ratings 
accompanying these reports, and virtually all of the generg 
comments and suggestions, are as valid now as when they wer 
first published. Prospective purchasers are therefore referred 
to those reports; they are available at 50¢ for the three issues 
Because of the extensive background of information needed for 
an intelligent choice, the many conditions attaching to the home 
owner’s purchase of such equipment. and the heavy expense 
involved, no ratings are given here. 

Additional References: 

“Oil Burners for Home Heating”; Dep't of Agriculture Cir 
cular No. 406; Sup’t of Documents, Washington, D. C. 5¢. 

“Warm Air Furnaces and Heating Systems,” Part VI; Eng. 
neering Exp. Sta., Urbana, Ill., Bulletin No. 266. $1. 


HOUSEHOLD FUELS 
e HOUSE HEATING 


Coal. The efficiency of a coal-fired furnace or boiler em 
be greatly improved and its cost of operation reduced § 
thorough cleaning and repairing of any leaks in the smok 
pipe or chimney. With anthracite coal, a saving can usualy 
be made by using buckwheat size, even though this require 
installation of special grates or blowers. Pea coal or a mit 
ture of pea with one of the larger sizes can usually be burned 
with ordinary grates and is cheaper than egg, stove or nwt 
With soft coal, stokers and special boilers are especially 
desirable for economical heating. 

Coke. In some cities, coke may be available at price 
lower than those for the corresponding sizes of coal. Its chiel 
drawbacks are: (1) since it is lighter than coal, it fills 
much more space both in storage and in the furnace; (2) 
a firebox of average size it is impossible to maintain a coke 
fire for a full day in cold weather without stoking frequently. 

Since coke responds quickly to draft, it may be difficult t 
check a coke fire if the ashpit door and draft openings do nol 
close tightly. This difficulty may be overcome somewhat by 
using smaller-sized coke or a mixture including some coke 
of small size. 

An important characteristic of petroleum coke makes it ut 
acceptable for home heating plants: because it burns at a very 
high heat it tends to form a scale on the heating surface 
which reduces the efficiency of the boiler or furnace. 
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The introduction on pages 6-13 contains much material 
helpful to your use of this Buying Guide. Re-read it now 
and then. 








Oil. Economies can sometimes be made in buying furnace 
oil from independent dealers who sell at prices below those 
of the large oil companies for the same oil. Make sure, how- 
ever, that the oil offered is suitable for your burner. Ask the 
dealer for proof that the oil comes from a reliable major 
company and is identical with that sold by the major company 
at a higher price. If he has a service department, permit him 
to deliver a load on condition that he will guarantee to take 
care of any burner troubles occurring while the oil is being 
used. If your oil-burner dealer or serviceman does not sell 
fuel oil himself, ask him about the oil in question. The “Best 
Buy” in oil is the heaviest or thickest oil that the burner 
will atomize properly. 


e GAS-RANGE APPLIANCES 


Various devices are sold for use on kitchen gas ranges 
with claims that they will cut down the monthly gas bill or 
cause the range to operate more satisfactorily. 

The U. S. Bureau of Standards has tested a number of these 
devices. It has found that none of them accomplishes what is 
daimed for them, that they actually interfere with the proper 
operation of the range, and that they are likely to cause 
production of dangerous amounts of carbon monoxide. 

References: 

“Cautions Regarding Gas-Appliance Attachments”; Bureau 
of Standards Circular 404; available from Sup’t of Documents, 
Washington, D. C. 5¢. 

“What Are the Facts About Gas Savers?” Information 
Service No. 115, American Gas Ass’n, NYC. 

The relative prices of fuel vary from one locality to another. 
In using the following tables, therefore, it may be necessary 
lor the consumer to work out revised cost figures based on 
the price at which each fuel is available to him. Remember that 
the figures below are based on estimated efficiencies, and that 


your own equipment may vary in its efficiency. Costs are, 
therefore, approximate. 


(Cont'd next page) 
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COMPARATIVE COOKING FUEL 





COSTS FOR AN AVERAGE FAMILY 
HEATING MONTHLY 
FUEL AND APPROX. FUEL VALUE cost’ 
EFFICIENCY PRICE IN BTU ($) 
e COAL 
Pea Anthracite. 10%..... $9.50 per 12,500 Li 
ton per lb. 
Nut Anthracite. In AGA 
Se Te asaweestes $13 per 13,000 i 
ton per lb. 
e GAS 
ns [ie ddedvestee. 60¢ per 1,100 Al 
1,000 cu. ft. per cu. ft. 
Manufactured. 40% ..... $1.10 per 540 15! 
1,000 cu. ft. per cu. ft. 
Propane (bottled). 45%.. 10¢ perlb. 21,600 3.8 
per lb. 
e KEROSENE 30%..... 10¢ per gal. 135,000 wy 
per gal. 
e@ ELECTRICITY 75%... 3¢perkwh 3,415 351 
per kwh 
‘ s Sonal a 300.000 Btu of utilized heat per month 
COMPARATIVE ANNUAL FUEL 
COSTS FOR HEATING A 
6-ROOM HOUSE 
HEATING ANNUAL 
FUEL, APPLIANCE AND FUEL VALUE COST 
APPROX, EFFICIENCY PRICE IN BTI ($) 
e COAL PERTON PER LB. 
Bituminous (room heater). 60%. $6 13,000 44 
Bituminous (central heating). 
I ety lai ais tres ee a wand $6 13,000 59 
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HEATING ANNUAL 
FUEL, APPLIANCE AND FUEL VALUE COST 
APPROX, EFFICIENCY PRICE IN BTU ($) 
1LY— » COAL PER TON PER LB. 
r Anthracite 
Pea (heater). 60%........... $9.50 12,500 73 
a Rice (central with stoker). 
ere y PETE LEE ETS LE $6.25 12,000 50 
4 Buckwheat (central with blow- 
ne ORO sdtainds div ewnsiuted $7 12,500 59 
Pea (central, hand-fired). 50%. $9.50 12,500 88 
xl Stove (central, hand-fired). 50%. $13 13,000 115 
Semi-bituminous (central). 50%. $8 13,000 71 
Coke (central). 50%............ $1] 12,000 106 
AE e OL PER GAL. PER GAL. 
een £8. OM Lica: 6¢ 141,000 82 
Le Fadel oi] # 2. 60%..........:. 6.5¢ 138,500 90 
<i” fo a a 8¢ 136,000 113 
3.08 «GAS PER 1,000 PER 
P CU. FT. CU. FT. 
a Natural (heater—unvented) .* 90% 40¢ 1,100 46 
Natural (heater—vented). 65%.. 40¢ 1,100 64 
35] Natural (central). 75%......... 40¢ 1,100 56 
Manufactured (heater — unvent- 
TD) «caannasassehhaces 65¢ 540 _ 154 
—_-} Manufactured (heater vented). 
ES RT ee eS ey ere ae 65¢ 540 213 
Manufactured (central). 75%.... 65¢ 540 184 
e ELECTRICITY PER KWH PER KWH 
Electricity (heater). 100%...... 2¢ 3,415 675 
? Unvented room heaters are inadvisable because they may give off poison 
ous carbon monoxide. 
UAL 
Ist HOME MAINTENANCE AND 
CONSTRUCTION 
Starting in the January 1938 issue of the Reports, a series 
“4 of articles on housing covered the following subjects: Buying, 
Building or Renting (January); Selection of Site, Plan of 
“9 House (February); Building Industry, Architects, Engineers, 
Contractors, Guarantees (March); Building and Structural 
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e BE 
The Buying Guide is not intended for the bookshelf. Th 
Carry it with you when you go shopping. It is printed the s 
in this compact, pocket size so that it will be convenient mosq 
to put in your pocket or handbag. It is fully inde. 2d so by af 
that you will find it easy to use. Make your Buying Guide 
work for you. e CC 
——| So 





Materials (April); Finishes, Flooring, Trims and Pain| ©™* 
(May) ; Roofing Materials, Flashings, Windows, Doors (June);| the 
Insulation, Weatherstripping (August); Illumination, Wiring] ®™P 
and Fixtures (October). In large part, the information cop sulfu 
tained in these articles remains ‘as useful now as at the timed} ©! 
publication. 


INSECT CONTROL Fy 


Brief suggestions are given here for the control of variow} (forn 
pests, using, chiefly, supplies which can be most cheaply ob} brow: 
tained under their own names at drug, hardware, and seal} wher 
stores. of ch 

Proprietary insecticides are usually overpriced and many @ Py 
them are either dangerous to use or ineffective under ordinay live « 
conditions of use. pyret! 

Fumigation with hydrogen cyanide gas (“cyanide gas” @]% 75 
“hydrocyanic acid gas”) is an effective means of exterminating] fesh 
insects; but this gas is so dangerous to humans that it should} gores 
be used only by a competent professional exterminator. sever: 

Excellent pamphlets on the control of insects and other pest] of th 
have been issued by the U. S. Dep’t of Agriculture, and 
available from the Sup’t of Documents, Washington, D. Ch, sac 


(see page 12 for ordering). A 
e ANTS meth 


Sodium fluoride (poison), available at drugstores. Dust in 


places frequented by ants. Be careful not to inhale the dust} "@"¢t 
Shallow dishes of tartar emetic syrup—1 oz. of tartar emetic] ®8™' 
(poison) dissolved in 1 pint of thick sugar syrup—may bej Prete’ 
placed where ants will find it. “. 
a fev 

e BEDBUGS can 0 


Kerosene (but remember fire hazard) should be forciblyjof cit 
injected with a syringe into all cracks in furniture and walls. |‘ oz. 
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e BEES, WASPS, HORNETS 


The sting of these insects should be treated by removing 
the stinger, if present, and then giving the same care as for 
mosquito bites (see below). Pain or swelling may be lessened 
by applications of ice-cold wet compresses. 








e COCKROACHES 


Sodium fluoride (poison) may be carefully dusted into 
ints} corners, cracks, &c. Dusting with borax or pyrethrum powder 
(the latter can be bought at seed stores or from insecticide 
companies) is safer, but less effective. Dusting with flowers of 
con. sulfur repels roaches. 

eg} Carbon disulfide is inflammable and therefore dangerous. 


e FLIES 

Flypaper intelligently placed about the house is recom- 
mended. A mixture of 3 teaspoons of 40% formaldehyde 
it} (formalin) solution (poison) in a pint of water and a little 
0} brown sugar may be placed with pieces of bread in saucers 
ell where flies will be attracted to it. Keep mixture out of reach 
of children and household pets. 
y@) Pyrethrum-kerosene sprays such as Flit or Fly-Tox are effec- 
MRi tive only if they come into actual contact with the flies. A 
pyrethrum-kerosene spray can be made at home for about 60¢ 
@}% 75¢ a gal. Add 1 |b. of pyrethrum powder (purchase from 
ting] fresh stock of seed or insecticide companies, not from drug- 
mild} ores) to a gallon of white kerosene. Stir occasionally for 
several hours, allow the mixture to settle overnight, and pour 
est of the clear liquid. Keep in tightly stoppered containers. 


- Cle MOSQUITOES 


A pyrethrum-kerosene spray may be used (see above for 
method of making). This (or a good commercial pyrethrum 
+ jp} insecticide) will also give some protection against the large 
‘ust. "atiety of crawling and winged creatures which infest the open 
country in Summer. Openings in living quarters should be 
be} Protected with fine mesh wire screens or cloth netting. 

Oil of citronella is an effective temporary repellent. Place 
afew drops of the following solution, which your druggist 
tan make up, on a cloth hung over the head of the bed: Oil 
ibly}of citronella, 1 oz.; spirits of camphor, 1 0z.; oil of cedar, 
\y 0Z. 

(Cont'd next page) 
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Scratching mosquito bites invites infection. Treatment with 
dilute ammonia water or a paste of sodium bicarbonate may 
relieve the itching somewhat. Follow this with a soothing 
application such as zinc oxide and lime water lotion or cala 
mine lotion. 


e MOTHS 


The following materials, if used in the amount of at least 
1 Ib. for each 100 cu. ft. and distributed thoroughly among 
the articles to be protected in a tightly sealed chest or closet, 
will kill moth larve. 

Naphthalene flakes or balls (moth balls). 

Paradichlorobenzene. 

Gum camphor (expensive). 

Spray solutions such as Flit or Fly-Tox are effective only 
if articles are dipped in them or are so powerfully sprayed 
as to bring the liquid into actual contact with all moth larve 
and eggs. “Moth cakes” and preparations for use in metal of 
glass devices which hang in the closet are ineffective as ordé 
narily used. Moth preparations with arsenic are dangerous. 


LAUNDRY SOAPS 


CU’s tests indicate that all laundry soaps of the same type 
regardless of claims made, will- wash clothes equally white 
under the same conditions of water hardness, temperature and 
mechanical action. Soaps should therefore be purchased on the 
basis of price and the kind of water available. 

In soft-water and slightly hard-water areas, silks, woolens 
and rayons can be washed with soap without builder (pure 
soap) while cottons and linens can be washed with built 
soap (soap with a mild alkali added). In moderately hard- and 
very hard-water areas it is more efficient to soften water first 
and then use soaps as with soft and slightly hard water; or use 
a soap containing sodium metaphosphate or sodium pyrophos 
phate as a builder (see table). 

Sodium pyrophosphate (available at cooperative stores) and 
sodium metaphosphate (Ca/gon) form soluble compounds with 
hard water and are therefore the best water softeners to use. 
In addition they are safe for silks and woolens. 

The soaps below are listed in order of in reasing cost per 
pound of dry soap within each group. 

See explanatory footnotes at end of table. 

From CU Reports, July 1940. (Labor notes included.) 
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PRICE cost 
CLAIMED PER PER 
NET PACKAGE DRY 
BRAND AND MANUFACTURER WEIGHT OR BAR POUND’ 
or DisTRIBUTOR (o0z.) (¢) (¢) 
ACCEPTABLE 
(In order of increasing cost per lb. of dry soap) 


e FLAKES WITHOUT BUILDER 


Kroger’s Avalon (Kroger Co.).. 22 19 13 
Ward’s (Montgomery Ward)... 3 13 16 
IGA* (Indep. Grocers, Alliance)... 22 19 16 
Kirkman (Kirkman & Son).... 18 19 17 
0  . 12.5 5 19 
Blue Label (Coop. Distrib.) .... 13 5 19 
EE SS errr ee 2.5 23 30 
Ivory (Procter & Gamble)...... 12.5 23 3l 
e CHIPS WITHOUT BUILDER 

Ward’s’ (Montgomery Ward) 22 16.3 14 
Blue Label’ (Coop. Distrib.) .... 22° 18 15 
Chipso’ (Procter & Gamble) 22 22 18 
Fels Naptha’® (Fels & Co.)...... 21° 23 22 
e GRANULES WITHOUT BUILDER" 

Chipso’ (Procter & Gamble).... 22 22 18 
Co-op Olive Oil Soap (East. 

Coop. Wholesale) ............ 20° 27 24 
Ivory Snow (Procter & Gamble) 12.5 23 31 
¢ BARS WITHOUT BUILDER’ 

Ward’s White Floating (Mont- 

ety WEE) oss con vesevede 5 4.2 14 
CD White Floating ( Cooperative 

Distributors) ........ a ee 9 8 ts; 
Par (Gordon-Allen, Ltd.)..... . 6.5 7 19 
leory (Procter & Gamble)...... 10 9 20 


(Cont'd next page) 





The Buying Guide is not intended for the bookshelf. 
Carry it with you when you go shopping. It is printed 
in this compact, pocket size so that it will be convenient 
to put in your pocket or handbag. It is fully indexed so 
that you will find it easy to use. Make your Buying Guide 
work for you. 
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PRICE COST 

AMOUNT CLAIMED PER PER 

OF NET PACKAGE DRY 
BRAND AND MANUFACTURER BUILDER WEIGHT OR BAR POUND’ 
or DisTRIBUTOR (%) (0z.) (¢) (¢) 


ACCEPTABLE—-CONT'D 
e FLAKES WITH SODIUM PYROPHOSPHATE 


Co-op General Purpose 


(East. Coop. Wholesale) 25 22 20 \4 
e GRANULES WITH SODIUM PYRO. OR 

METAPHOSPHATE 
Onkor Granulated (Nassour 

NE yee 10 28 23 l 
Oxydol* (Procter & Gamble) 27 24 19 15 
Par Perfect Concentrated 

(Par Soap 8 ee 10 23.9 19 15 
Scotch Granulated (W hite 

Se ise 3] 25 15 
Co-op Soap C senpeund" 

(East. Coop. Wholesale) . . 22 22 18 17 
Co-op Granulated ( East. Coop. 

Wholesale) .............. 17 22 20 17 


e CHIPS WITH OTHER BUILDERS 


20 Mule Team Borax 
(Pacific Coast Borax Co.) 7 22 21 16 


e GRANULES WITH OTHER BUILDERS 


Kroger’s Avalon’ (Kroger 


Co.) Miheteé on ra oes 20 24 13 10 
Ward’s’ (Montgomery Ward) 12 24 15.7 13 
Selox Speed Soap | Procter 

SOMES, ccccececceese OO 17.5 12 13 
Blue Label*® (Coop. Distrib.) 16 24 17 14 
Rinso’ (Lever Bros.)....... 29 23.5 19 14 
Concentrated Super Suds 

(Colgate-Palmolive-Peet) .. 28 24 20 15 
Klek’ (Colgate-Palmolive- 

NL SA er Win aed atlas t ae 19 17 17 


( Lever Bros.) .. 12 22 23 22 


Silver Dust 
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PRICE cost 





AMOUNT CLAIMED PER PER 
OF NET PACKAGE DRY 
BRAND AND MANUFACTURER BUILDER WEIGHT OR BAR POUND’ 
OR DISTRIBUTOR (9%) (0z.) (¢) (¢) 
ACCEPTABLE—CONT'D 


e BARS WITH OTHER BUILDERS* 
Ward’s White Naphtha’ 


(Montgomery Ward) . 28 9 3.2 8 
IGA Family Yellow Laundry 

(Indep. Grocers Alliance) 15 3 3.3 9 
Co-op Brown Laundry (East. 

Coop. Wholesale) ee 9 12 9 9 
Fels Naptha’ (Fels & Co.).. 12 10 J 10 
OK (Procter & Gamble).... 11 7 1 10 
Kirkman’s Borax (Kirk- 

man & Son) .... hers 8 8 + ll 
P&G White Naphtha’ 

(Procter & Gamble) : 24 10 5 13 
White King Laundry’ 

(Los Angeles Soap Co.) .. 16 7 4 14 
Octagon® (Colgate-Palm- 

eeeerest Ce) ..cccsccss 8 7 5 14 


* Based on dry soap actually present. Inert filler, moisture, towels, glasecs 
and other non-soap ingredients or premiums excluded. *? Contains an excess 
of imert filler, * Short-weight. * Net weights given are actual; manufacturers 

d not state them 





HOME LIGHTING 


At a 5¢ or more per kilowatt hour charge for electricity it 
pays to invest in fluorescent fixtures. These are relatively new 
on the market and are undergoing changes. But even at the 
present stage of development they offer advantages over the 
conventional light bulbs. Chief advantages, aside from the 
ptime one of low cost, are a softer, more natural light and 
greater durability. 


Fluorescent “15-watt 18-inch daylight” tubes use about 20 
watts on a-c and about 35 watts on d-c, while producing illumi- 
nation approximately equivalent to a 60-watt incandescent 
balb. There is a flicker on a-c which may make the light of a 


single fluorescent tube slightly objectionable but this can be 
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overcome by using two tubes together. Results of life tests laid « 
fluorescent tubes will be reported in CU Reports early in 19g§ 8° ' 

“Better Light—Better Sight” advertising to the contrary, be af 
illuminating intensity of 5 to 10 foot-candles, with the cog > Ii 
bination of direct and semi-indirect illumination frequently will | 
in homes, is adequate for ordinary reading for persons wa The 
normal vision. With the types of lamps common in meg exami 
homes, higher intensities may produce sufficient glare to pliabi 
marked eyestrain. finish 

The following table gives the distances at which light buy #4 
of various sizes must be placed from reading matter to gy Pri 


an illuminating intensity of about 10 foot-candles. in the 
SIZE OF BULB DISTANCE used 
IN WATTS IN INCHES Fro 
Me a€eeee eT ee 19 
OP Svcecwaadde jennddeeben 26 » 
a ee ‘iouhe wae 
me Uvshesaeessesnen Pickens =a 
100 wie ee ae ‘cehehanes et. ae 


Remember that the cost of the bulbs themselves is less ix 
portant than the cost of the electricity they use. Many Ja 
and other cheap bulbs have such low efficiencies that they 
exorbitantly expensive to use, despite their low original pra 

References: 

CU Reports, October 1938. 

“Cautions Concerning [lumination Intensities Used tq Sean 


Reading,” by Dr. Miles A. Tinker; Aimerican Journal of 0 
tometry, February 1935. 


LINOLEUM AND FELT-BASE FLOOR 
COVERINGS 


There are three basic types of linoleum: plain, printed 
inlaid; all others are but variations of these. Inlaid linoles 
is the most expensive and is not likely to be as serviceable 
plain linoleum of the same thickness. Printed linoleum is le 
expensive, and least durable. 





Felt-base floor coverings are not linoleum and they haw 
no burlap back. They lack the resiliency that cork gives tot 
linoleum, and tend to tear and crack easily. However, if prop 
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jaid and cared for, they can give fair service. Their one advan- 
tage over linoleum is that the moisture-proof felt base will not 
be affected by water, whereas the burlap base of linoleum will 
be. In general, although they are cheaper than linoleum, they 
will be found to give less service per dollar. 

The following ratings are based on laboratory tests and 
examinations. Tests were based on Federal specifications for 
cam pliability, indentation, thickness, seasoning, color, pattern and 
finish. In addition, tests were made for resistance to abrasion 
bull and for the effects of alkaline cleaners on the floor coverings. 

Prices vary somewhat in different stores. The prices given 
in the ratings (per square yard) are those paid for the samples 
used in the test. 


From CU Reports, April 1940. (Labor notes included.) 





LINOLEUM 





Differences in quality between different brands are not great; 
jar greater diffe rences exist between different types of the same 
brand than exist between brands. 





ACCEPTABLE 
(In order of quality as indicated by the tests) 


| i Sloane-Blabon (Sloane-Blabon Corp., Trenton, N. J.). Printed 
jf Oj 79¢, standard plain $1.14, 4%” plain $1.52, medium battleship 
(#s”) $1.92. All grades and colors tested were consistently 
better in resistance to abrasion and to indentation, and in plia- 
bility than the other brands tested. 


Congoleum-Nairn Sealex (Congoleum-Nairn, Inc., Kearny, 
N. J.). Standard plain $1.14, 4” plain $1.74, medium battle- 


ship (.") $1.85. Resistance to abrasion and to indentation 
slightly less than in Sloane-Blabon samples. 





Pabco (Paraffine Companies, Inc., San Francisco and NYC). 
Standard plain $1.18, 4%” plain $1.79, medium battleship 
(fe”) $1.97. 

Armstrong (Armstrong Cork Co., Lancaster, Pa.). Printed 
64¢, standard plain $1.34, 44" plain $1.64, medium battleship 
(4&”) $2.04. Fair resistance to abrasion and to indentation. 






(Cont'd next page) 
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FELT-BASE FLOOR COVERINGS 





BEST BUYS 

Chromalin (Bird & Son, East Walpole, Mass.). 84¢. Same 
abrasion resistance and alkali and indentation resistance as 
Koloflor. Both these brands were much superior to the other 
felt-base floor coverings. 

Koloflor (Delaware Floor Products, Inc., Wilmington, Del.) 
98¢. Superior in abrasion tests to printed linoleums and, ex 
cept for Chromalin, to the other felt-base products tested; 
extremely pliable, resistance to alkali exceptional, good re 
sistance to indentation. 


ALSO ACCEPTABLE 
(In order of quality as indicated by the tests) 

Bird’s Felt Base “Armored with Bakelite” (Bird & Son). 4% 
Low in resistance to alkali; low in resistance to abrasion. Par. 
ticularly flexible. 

Armstrong’s Felt Base (Armstrong Cork Co.). 49¢. Low in 
resistance to alkali; low in resistance to abrasion. Fairly 


flexible. 


NOT ACCEPTABLE 
(The following brands showed very poor quality in the tests.) 
Congoleum Gold Seal (Congoleum-Nairn). 46¢. Flexibility 
poor, cracked easily. 
Congoleum Crescent Seal (Congoleum-Nairn). 40¢. 
Calomor (Sloane-Blabon Corp.). 40¢. 
Pabco Stainless Sheen (Paraffine Companies, Inc.). 60¢. 


HOUSE PAINTS 


It does not pay to stint on the quality of paint; costs in 
painting are usually much more for labor than for the paint 
itself. If serious trouble develops from the use of poor paint 
or mistakes in application or maintenance, the only way to 
cure them may be to remove the old paint completely by 
means of the painters’ blow torch or house-paint remover. 
And it usually costs more to remove old paint than it does te 
do the job in the first place. Reliable, long-lived paint jobs 
give greatest economy. 
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Even the best of paints will fail to give satisfactory service 
if carelessly applied on improperly prepared or unsuitable 
surfaces. Remember that after the first repainting the coating 
js composed of the new paint plus what is left of the old; 
the two must be compatible if the new paint is to give its 
normal service. 

On a repainting job it is usually safest to use the kind of 
paint previously used, unless the original paint is first removed 
completely. 


e PURE WHITE LEAD PAINTS 


For those who wish the best quality at the lowest net cost, 
can wait more than four or five years between paint jobs, and 
want to minimize the chance of having at some time to remove 
the old paint completely before repainting, pure white lead 
paint (“lead and oil”) remains the wisest choice. It is usually 
sold in the form of soft paste. in white only, to be thinned for 
application and tinted, when colors are desired, by the user. If 
less than 1% gallons is needed, however, paste paints are 
rather inconvenient. 

Pure white lead paste paint is well standardized, and the 
various brands on the market are usually about the same in 
both composition and price. Do not confuse pure white lead 
pastes with other white pastes that contain a mixture of pig- 
ments and are sometimes mistakenly or deceitfully called “lead 
and oil.” So many mixed-pigment pastes are of inferior quality 
that it is safer to buy a good prepared (ready-mixed) paint 
when a mixed-pigment formula is desired. 

A number of manufacturers are now offering pure white lead 
paint in prepared form, in white and several colors. In the pre 
pared form, it is fully as expensive as other prepared paints. 
Moreover, most of the prepared white lead paints are low in 
content of pigment and therefore not of the best quality 


BEST BUYS 
Anaconda Paste White Lead (Anaconda Lead Products Co.., 
East Chicago, Ind.). 

Dutch Boy Paste White Lead (National Lead Co., NYC). 
Carter Paste White Lead (National Lead Co.). 
Eagle Paste White Lead (Eagle-Picher Lead Co., Cincinnati). 
Euston Paste White Lead (Euston Lead Co., Scranton, Pa.). 

(Cont'd next page) 












290 HOUSE PAINTS 


BEST BUYS—CONT'D 


Master Painters’ House Paint (Patek Bros., Milwaukee). 
Pure lead paint in prepared form. 


Pioneer Paste White Lead (W. P. Fuller Co., San Francisco), 
Sherwin-Williams O.D.P. Paste White Lead (Sherwin-Wil- 
liams Co., Cleveland). 


e READY MIXED PAINTS 


Prepared paints, also called ready-mixed paints, are most 
convenient when only a small amount is needed, or when the 
user does not wish to take the trouble of adding tinting colors 
to white paint. Most of those now on the market make coatings 
of cleaner and brighter appearance during much of their useful 
life than does pure white lead paint, though the colors are 
likely to fade more. As a rule, prepared paints do not stand 
long periods of neglect between paintings, and they should be 
properly repainted with paint of similar composition before the 
coating begins to break up badly. No more than four to five 
years should elapse between paint jobs. 

There are no standards for the manufacture of prepared 
paints and the ingredients and their proportions vary widely. 
Moreover, manufacturers change their formulas frequently and 
usually offer more than one brand or “line” of house paint at 
different price levels. Often the paint sold to contracting 
painters is a cheaper brand and of poorer quality than the 
brand advertised to the public and displayed on the dealers’ 
shelves. This discussion and the listings refer to the adver- 
tised brands only. 

Reliable brands bear a label statement of the formula or a 
list of the ingredients and their proportions in the paint. Buy 
only paints that bear such formulas and make a permanent 
record of this formula, so that paint of similar composition 
can be purchased again if the original is satisfactory. Mere 
printing of the formula on the label, however, does not insure 
good quality; many inferior paints carry their formulas. 

Among the several brands offered by any one manufacturer, 
the advertised brand is usually the best buy. The cheaper or 
“second grade” brands nearly always prove more expensive in 
the long run. Paints put up in very small amounts, including 
the 5-&-10-cent-store paints, are almost invariably of very in- 
ferior quality. 

The brand listings given below refer to both white and 
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tinted paints of the brands named unless otherwise indicated. 
The listings assume that the paint is to be used on previously 
unpainted woodwork or over old paint of similar composition 
and in proper condition for repainting. It is not possible to 
make general recommendations for paint to be applied over old 
coatings made up of different kinds of paint, over old coatings 
in very bad condition, or over coatings that have failed prema- 
turely when the cause of the early failure has not been deter- 
mined reliably. 

References: 

“Painting on the Farm”; Farmers’ Bulletin 1452, U. S. Dep't 
of Agriculture; available from Sup’t of Documents, Washing- 
ton, D. C. 5¢. 

“Paints for the Farm”; catalog of Eastern States Farmers’ 
Exchange, Box 1482, Springfield, Mass. 

“Wood Handbook,” pp. 227-247; U. S. Dep’t of Agriculture; 
available from Sup’t of Documents, Washington, D. C. 35¢. 


BEST BUYS 

Best Quality (Marshall-Wells Co., Duluth, Minn.). 
Chi-Namel (Chi-Namel Paint & Varnish Co., Fort Wayne, 

Ind.) . 
Commander (Pratt & Lambert, Buffalo, N. Y.). 
Devoe Two-Coat System (DeVoe & Raynolds Co., NYC). 
Fuller Prepared (W. P. Fuller Co., San Francisco). 
High Standard (Lowe Bros., Dayton, Ohio). 
Homeguard (Gamble Stores, Minneapolis). 
Jewel Mixed (Jewel Paint & Varnish Co., Chicago). 
Lion (St. Paul White Lead & Oil Co., St. Paul). 
Quality (Minnesota Linseed Oil Paint Co., Minneapolis) . 
Sears’ Seroca Master Mixed (Sears-Roebuck). 
Ward’s Super House Paint (Montgomery Ward). 
SWP (Sherwin-Williams Co., Cleveland). 


ALSO ACCEPTABLE 
Armstrong (Armstrong Paint & Varnish Co., Chicago). 
Carmote (Carpenter-Morton Co., Boston). 
Chief (Chicage Paint Works, Chicago). 
Dutch Brand (Perry & Derrick, Dayton, Ky.). 


Gold Label (Sargent-Gerke Co., Indianapolis). 
(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D . 
Kyanize (Boston Varnish Co., Boston). 
Master Craft (Badger Paint & Varnish Co., Chicago). 
Masury (John Masury & Son Co., Brooklyn). 


Monarch (Martin-Senour Co., Chicago). 


NOT ACCEPTABLE 


‘namelized paints, quick-drying paints, paints made with var 
nish, resins, or synthetic drying oils, and paints containing 
large proportions of tung oil (China wood oil). But paints 
of these compositions may be excellent as porch and deck 
paints, where mechanical wear is an important factor, and 
for trim and trellis use in such colors as red. green, blue 
brown and black, which are made from colored pigments 
only. 


All paints of a brand offered at lower prices than the manufac- 
turer's advertised brand (“second grade” paints). 


\ll white or tinted house paints costing more than $3.50 per 
gallon, especially if the composition is not fully reported on 
the label and they are claimed to be made by secret formulas 
or processes. 

\ll house paints containing lithopone or zinc-sulfide pigment. 
These should be regarded with suspicion because they are 
usually “second grade” paints. 


» HOUSE-PAINT PRIMERS 


A new product in house paints in recent years is the house 
aint “primer,” “undercoater,” or “foundation coat”—intended 
o be used for the priming coat or first coat on new woodwork 
wx for the first coat in repainting over old paint. These should 
yever be used for the finish (last) coat because they are not 
nade to stand exposure to the weather unless covered by regular 
wuse paint. 

These products represent a decided improvement over the 
ormer practice of thinning the finish paint with linseed oil or 
urpentine to make the priming and undercoats of the paint 
ob. One great trouble with the old practice is that the amount 
£ thinning as recommended on manufacturers’ labels, and as 
wracticed by painters has been carried altogether too far. It is 
roving easier to correct these traditional bad habits by offering 
1ew products specially designed for priming and undercoating 
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than it is to get manufacturers to change their directions or 
painters to change their ideas of proper procedure. 

Use of the house-paint primers is recommended wherever 
more than one coat of paint is being applied. Always use the 
primer belonging to the same brand as that of the finish paint 
being used over it. All of the brands listed above as “Best 
Buys” include one of the new primers as do most of the brands 
listed as “Also Acceptable.” Never use a primer made by one 
manufacturer and a finish paint made by another. 

Much confusion has resulted from the fact that most manu 
facturers now recommend that new exterior woodwork can be 
safely painted with only two coats, one of house-paint primer 
and one of finish paint This is true only if both the primer and the 
finish paint have been properly manufactured for application 
in much thicker coats than were formerly customary. The 
primer should then be applied so that one gallon covers no 
more than 450 square feet of surface and the finish paint so 
that one gallon covers no more than 550 square feet. 


When the products are designed properly for application in 
that way the manufacturer usually prints on the label the direc 
tions for painting new woodwork with two coats only. When 
the directions describe both two-coat and three-coat painting 
for new woodwork it is best to assume that three coats will be 
necessary. A better three-coat job will be obtained if the house- 
paint primer is used for the first coat and the finish paint for 
the last two coats than will be obtained if the finish paint is 
used for all three coats. 


METAL POLISHES 


To make metals shine, the surface must be lightly scratched 
with the right kind of abrasive; the scratches must be so 
minute that they are invisible to the naked eye but appear, 
under the microscope, as fine parallel lines. If the abrasive 
sed in polishing is too hard, the scratches will be visible, the 
surface of the metal marred; if the abrasive is too soft, it will 
merely slide over the metal surface. 

The hardness of metals is the most important factor in the 
choice of the correct polish. The ratings below are divided 
according to their use with various metals. 


From CU Reports, May 1940. 


(Cont'd next page) 
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ALUMINUM 





BEST BUY 
Steel Wool and Soap (see page 264). 


ACCEPTABLE 
Nu-A-Lu (Nu-A-Lu Co., NYC). 6-0z. bottle, 25¢: 
Alumin-Nu (Pynosol Co., Chicago). 5-oz. can, 35¢; 1-1b. can, 
75¢. 


NOT ACCEPTABLE 
Broza (Lumo Corp.). 10-0z. can. Sand and! soap. Abrasive 
too coarse for aluminum. 
Dexta (Dexta Co.). 4-0z. can, 10¢; 12-0z. can, 20¢. Ground 
limestone with added soap. Abrasive too coarse for aluminum, 





BRASS, BRONZE AND COPPER 





ACCEPTABLE 

Adro Metal Polish (Adro Co., NYC). 1-pt. can, 55¢. Liquid 
polish. Priced rather high. 

Army and Navy Metal Polish (Grady Mfg. Co., Long Island 
City, N. Y.). 6-0z. can, 10¢. 

Knox-Tarnish (Dolphin Chemical Co., Chicago). Small can, 
25¢. 

Liberty Metal Polish (Scranton Chemical Co., Scranton, Pa.);., 

Magic Metal Polish (Magic Polish Co., NYC). 1-pt. ean, 40¢@ 

Matchless Liquid Rouge (Matchless Metal Polish Co, 
Ridgewood, N. J.). 1-pt. can, 45¢; 1-qt. can, 65¢. 

More Lustre Metal Polishing Cloth (K & B Chemical Ca.). 

Noxon Cleaner Polish (Noxon Chemical Produets Co. New- 
ark, N. J.). 3-0z. can, 10¢ (Woolworth’s); I-qt. can, 59¢ to 
75¢. 

Rub-Less Metal Polish (Feiner Chemical Mfg. Co., Spring- 
field, Mass.). 3-0z. can, 10¢. 

Silco Metal Polish (Tamms Silieao Co., Chicago). 4 oz., 10¢. 

Sun Sparkle Metal and Glass Polish (Sparkle Chemical Co., 

Long Island City, N. Y.). 1-pt. can, 45¢. 
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NOT ACCEPTABLE 

Buckeye Copper Polish (Buckeye Chemical Co.). 1-lb. box, 
60¢. Powder. Poisonous; contained 16% of oxalic acid. 

Signal Metal Polish (Baltimore Copper Paint Co.). 1-pt. can, 
30¢. Inflammable. Naphtha type. 

Solarine (Solarine Products Co.). Inflammable; contained 
nitrobenzene. 

Star Dust Metal Conditioner and Polish (Star Dust Div. of 
Cleveland Container Co.). % lb., 40¢; 1 lb., $1. Powder. 
Contained 9% of oxalic acid. 





CHROMIUM 





BEST BUYS 
(For home cleaning) 
Soap and water. 
Kerosene and damp cloth. 


ACCEPTABLE 
(For automobiles) 
Admiral Chromium Cleaner (Admiral Products Co.. NYC). 
%-pt. can, 29¢. A solvent emulsion in water. 
Packard Chromium Cleaner (Packard Motor Car Co.). 42-pt. 
can, 50¢. A similar emulsion, but with more solvent present. 
Simoniz EZ-2 Chrome Cleaner (Simoniz Co., Chicago). 16-oz. 
can, 50¢. Metal polish with a mixture of pine oil and mineral 


oil added. 





SILVER AND PEWTER POLISHES 





ACCEPTABLE 
Electro-Silicon Polishing Cream (Electro-Silicon Co., NYC). 
4-oz. can, 10¢; 8-oz. can, 19¢. 
Electro-Silicon Silver Polishing Powder (Electro-Silicon Co.). 
4-0z. can, 10¢; 8-oz. can, 19¢. 
Gorham’s Silver Polishing Cream (Gorham Mfg. Co., Provi- 
dence, R. I.). 8-0z. jar, 23¢ to 35¢. 
Gorham’s Silver Polishing Powder (Gorham Mfg. Co.). 6-o0z. 


can, 35¢. 
(Cont'd next page) 











296 METAL POLISHES 


ACCEPTABLE—CONT'D 

Johnson’s Shi-nup Silver Polish (S. C. Johnson & Son, Ra. 
cine, Wis.). 8-oz. jar, 25¢. 

Kantor’s Sunshine Silver Polish (Klein & Son, Montgomery, 
Ala.). 8-oz. bottle. 

Reed & Barton Silver Polish (Reed & Barton, Taunton, 
Mass.). 3-oz. jar, 10¢. 

Silvertex Powder (Galree Products Company, NYC). 8-07, 
jar, 50¢. 

Tarnish-Resist Silver Polish (John L. Snowber, NYC). 402 
bottle, 50¢. 

Wright’s Silver Cream (J. A. Wright & Co., Keene, N. H.), 
8-oz. jar, 25¢. 

The Glad Rag (Glad Rag Products Corp., NYC). 2 sizes of 
cloth, 10¢ and 20¢. Examination of a new sample of The 
Glad Rag disclosed an abrasive fine enough for use with 
silver and pewter. 

NOT ACCEPTABLE 

Magic Silver and Pewter Polish (Magic Polish Co.). 8-oz. can, 

25¢. Too harsh for silver and pewter. 





SILVER-PROTECTIVE CLOTHS 





ACCEPTABLE 
Pamilla Silver Cloth (Pacific Mills, Boston). $2.50 a yd 
Silver-impregnated cloth. 
NOT ACCEPTABLE 
Silverbrite Pad (Swartzbough Mfg. Co.). Contained lead 
acetate. 





The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible. In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 
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PILLOWS 


Many States have bedding laws which require a statement of 
the complete contents of the pillow on the label. Look for these 
labels. 

The most expensive kind of pillow stuffing is eider duck 
down (the soft undercoating of the adult water fowl). It is 
very soft, light and resilient. Goose feathers, second in order 
of desirability, are broad and soft, with curled shafts which 
give them unusual resilience. Those who prefer the added 
body which a mixture of goose feathers gives to a down pillow 
can get a composition of 40% white goose down and 60% white 
goose feathers. A pillow so stuffed sells for about $4. 

A well-stuffed pillow of all goose feathers, available for 
about $2.50, will be both serviceable and reasonably comfort- 
able. Duck feathers are similar to goose, but narrower and 
less resilient. Chicken and turkey feathers are heavy and flat, 
and least desirable. A hen-feather pillow sells for around 75¢ 
to $1. Be sure to notice if any odor is present. “Slaughter- 
house” chicken feathers often have offensive odors, even after 
they have been washed and steam sterilized. 

Since the cheaper stuffings are heavier, lightness may be used 
as a fair indication of the desirability of a pillow. Insufficient 
stuffing is indicated if the ends of the pillow droop when the 
center is supported on the palm of one hand. 

The most common adulterant of down is the feather fiber 
stripped from the shafts of chicken and turkey feathers. This 
should appear as “feather fiber” rather than “feathers” on 
the label. 

Tickings must be tightly woven to prevent feathers or down 
from working through. They should be unsized and colorfast. 
Large, coarse feathers require the ACA drill tick. 

From CU Reports, May 1938. 


PILE RUGS 


Carpets and rugs are classified by weave. The most common 
weaves of rugs with cut-pile surfaces are (in order of cost) the 
Wilton, the Axminster and the Velvet (the term “Wilton-Velvet” 
is a misnomer). It is usually advisable to select the better grades 
of less expensive weaves rather than the cheaper grades of more 
expensive weaves. Thus a good-quality Velvet weave is more de- 
sirable than a poor Axminster, and similarly, a good Axminster 
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is superior to a poor Wilton. The Tapestry weave has a loop pile: 
such rugs are generally cheaper than cut-pile rugs. 

According to tests made by the Federal Bureau of Standards 
density of pile has greater effect on the durability of a Tug 
than any other one factor. Relative density can be determined 
by counting the number of tufts per square inch on the back 
of the rug. Rare Orientals may have as many as 500 tufts per 
square inch; good Wiltons have about 120, and medium Wij 
tons, about 90; good Axminsters and Velvets, about 80; medium 
Axminsters and Velvets, about 60. Poor rugs of any weave may 
have as low as 2 

The term Broadloom is correctly applied to any seamless 
rug woven 54 inches or wider, regardless of quality or weave, 

A pile made of worsted (combed) yarns will wear better 
and is more expensive than pile made of woolen (uncombed) 
yarns. Twisted yarns of 2 or more ply will also give extra wea 
for the same number of tufts per square inch. Occasionally, 
rayon pile is used in cheap Oriental reproductions. It gives the 
rug a sheen but it does not wear well. 

A “washed” rug is one in which the luster of old Oriental 
is simulated by a chemical treatment. If carefully done th 
“washing” does no harm but, if not, it may injure the colon 
and in some cases even impair wearing qualities. 

Heavy linen and cotton yarns are used for the backing ofa 
rug. Jute and twisted paper are also used, but these are les 
desirable and are unsatisfactory if there is any danger of thet 
getting wet, when they deteriorate rapidly. 

A pad underneath the rug will add considerably to the life 
of a rug, will give the luxuriant feel of high pile and is relatively 
inexpensive. Pads increase the durability of rugs with short pile 


De 


more than those with long pile. 


SHOWER CURTAINS 


A shower curtain should be water repellent, colorfast to hot 
soapy water and sunlight, and capable of resisting the ravages 
of mildew, heat and sunlight. If the curtain is made of more 
than one piece of fabric, the seams should be strong. Metal 
rings on top should be inserted in reinforced hems so that they 
will not pull out easily. 

Shower curtains come in three basic types: treated fabrics, 
coated fabrics, and sheet films of rubber or synthetics such as 
pliofilm. 
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Treated curtains are made of heavier fabrics than coated 
curtains, and are better for all-round utility. Coated fabrics are 
made of lightweight fabrics with loose weaves and the weight 
js made up with the coating. The films have no weave at all. 

Colorfastness to sunlight and washing depends on the dye- 
stuff used and the method of application. It is a good idea to 
get a guarantee of colorfastness. 

Prices for shower curtains range from $1 to about $7, depend- 
ing on the type, design and method used in applying the color. 
For all-round utility and long wear, treated cotton, cotton-and- 
rayon mixtures and silks are “Best Buys.” Next come the coated 
cotton, cotton-and-rayon mixtures and silk, followed by the 
treated rayons and coated rayons. The solid rubber sheet, if 
heavy enough, compares favorably with the coated fabrics. The 
lightweight rubber and pliofilm require special care if they are 
to last long. 

The following listing indicates the different types obtainable 
under the various price ranges: 

$1—Some oil fabrics, treated canvas (lightweight), pliofilm. 

$2—Oiled silks and ducks. 

$3—Better grades of oiled silks; coated silks, and silk and 
rayons; rubber sheets. 

$3.50—Water-repellent treated rayon taffetas; coated silks 
and rayons. 

$4—Heavier grades of rubber sheets; treated acetate moires 
(water repellent) ; heavier grades of coated silks, and silks and 
tayons. 

$5—Koroseal solid colors; heavier grades of rubber sheets, 
coated silks, silks and rayons. 

$6—Koroseal patterns; heavier grades of rubber sheets; rub 
berized “terry cloth” (actually a napped knit fabric). 

$7—Koroseal patterns. 

From CU Reports, July 1940. 


SILVERPLATED FLATWARE 


Quality markings based on the thickness of silver plating 
are sometimes used by manufacturers of silverware and may 
be of some help to purchasers. In declining order, they are 
Quadruple or XXXX; Triple or XXX; Double or XX; AA; 
Al+ or A1X or Extra; Al or Standard. Note that Al is the 
lowest grade. 


(Cont'd next page 











300 SILVERWARE 


Except for occasional use, there is little reason for buying 


silverplate that costs less than about 30¢ a piece. 5-&-10¢-store 
silverware was found not to be reinforced at all. In that price 
range stainless steel flatware is to be recommended. Tests 
did not include sterling ware (92.5°% silver). 

The silverware rated below was tested according to Federal 
specifications for total weight of silverplate, thickness of plat 
ing, thickness of reinforcements. and resistance of steel knife 
blades to corrosion. 

From CU Reports, December 


Prices are given in terms of per-dozen cost of teaspoons 


939. 


Names in quotation marks refer to the pattern tested 





HIGHER PRICED—-$7 UP 





BEST BUYS 
Alvin ““Melody™ (Alvin Corp., Providence, R. L). $7.50 4 
doz. Highest quality of brands tested 


Gorham “Washington irving” (The Gorham Co., Provi 
dence, R. I.). $8 a doz. Second highest quality of brand 


tested. 


ALSO ACCEPTABLE 
(In order of quality without regard to price) 


1847 Rogers Brothers “Her Majesty” (\nternational Silver 
Co., Meriden, Conn.). $8 a doz.: $7 a doz. at Sears-Roebuck 
and Montgomery Ward 

Commanity Plate “Lady Hamilton” (Oneida, Litd., Oneida, 
N. Y.). $8 a doz.: $6 a doz. at S« irs-Roebuck and Mont 
gomery Ward 

Wallace Silvershod “Ultra” (RK. Wallace & Sons Mig. Co. 
Wallingford, Conn.). $8 a doz 


Heirloom “Longchamps” (Oneida, Lid.). $7 a doz 


Holmes & Edwards “First Lady” (International Silver Co.), 
$7.50 a doz, 


NOT ACCEPTABLE 
Reed & Barton “Sierra” (Reed & Barton), $8 a doz. Did 
not meet XXXX grade marked, 
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LOWER PRICED—-UNDER $7 





ACCEPTABLE 

(In order of quality without regard to price) 

Wm. Rogers “Fascination” (International Silver Co.: sold 
by Sears-Roebuck). $2.50 a doz. Spoons corresponded to 
Al+, but forks corresponded to about XXX grade. Forks 
would be “Best Buy” at this price. 

Wm. Rogers & Son “Ceorgic”’ 
$3 a doz. 

Tudor “Elaine” (Oneida, Ltd.). $4 a doz. 

Wm. Rogers Mfg. Co. “Admiration” (International Silver 
Co.; sold by Sears-Roebuck). $1.98 a doz. 

Simeon L. & George H. Rogers “Viking” (Oneida, Lid.). 
Sold by Montgomery Ward as Rogers Al-+-. $1.78 a doz. 


NOT ACCEPTABLE 
Simeon L. & George H. Rogers “Skycrest.” Sold by 
Montgomery Ward as Rogers AA. $2 a doz. 
1881 Rogers “Surf Club” (Oneida, Ltd.). $3.50 a doz. 
Wm. A. Rogers Sectional “Rio” (Oneida, Ltd.). $3 a doz. 
Steel knife blade stained in corrosion test. 


(International Silver Co.). 


The following brands did not correspond in quality to even 
the lowest quality grade (Al) and could not be considered 
worth buying at any price except for brief or occasional use: 
Vernon “Romford” (sold by F. W. Woolworth Stores). 10¢ 

a piece. 

Cambridge “Lady Claire” (sold by Sears-Roebuck). $1.38 

a doz. 

Ward’s Service Quality “Andover” C801 (Montgomery 

Ward). $1.46 a doz. , 





The Buying Guide is designed for your use in shopping. 
The information in it is put as concisely as possible. In 
most cases you will find a much more detailed treatment 
of a given subject in some issue of the Reports. Before 
making an important purchase, you should consult that 
issue. An alphabetical index to all subjects covered in 
the Reports from the first issue through November, 1940 
will be found following the Buying Guide index. 


























































302 SLIPCOVERS 

Good slipcovers will protect upholstery from dust, from much 
hard wear, and from fading in strong sunlight. 

The most widely used fabrics for slipcovers are: 

Chintz—a fairly thin but firmly woven fabric, either in solid 
color or printed design, usually finished with a glazed or shiny 3. 
surface. This finish may or may not withstand washing, depend- 
ing on the materials used in applying the glaze. The finish in D: 
the cheaper grades is usually not of the permanent variety. A 

Crash—a rather coarsely woven fabric with uneven yarns and . 
texture, in solid colors or print design, made of linen or cotton, ” 

° 2 : S 
or mixtures of both. It may ravel in washing a 

Cretonne—a printed fabric of linen or cotton in all varieties 
of weaves and finishes. Some chintzes come under this heading. 

Homes pun—a bulky fabric of cotton in rough-textured weave fa 
and surface, but soft to handle. Usually not washable, because ot 
of shrinkage. en 

Muslin or sheeting—a plain cotton fabric, fairly thin and to 
light in weight, used only in the cheaper grades. 

cu 

Sailcloth—a lightweight canvas type of fabric, tightly woven gi 
and very strong. in 

“Dustite,” “Dustone,” and the like are terms used to desig- se 
nate tightly woven fabrics which are less porous than the aver- ch 
age fabric, and thus more protective against dust. di 

In addition to the fabric itself, the trimming should be care- ga 
fully chosen. It should be just as colorfast and washable as 18 
the fabric used. a 

From CU Reports, April 1940. 

ar 
APPROXIMATE YARDAGE AND LABOR COSTS th 
oF 
gl 

The yardage figures below allow for cord welted seams and 
box pleated skirts. The workroom requires two yards of material ° 
in addition if the welting is to be made of the same jabric. 

Labor cost is strongly influenced by the location and reputa- th 
tion of the maker. The estimates here are the result of a spot th 
survey. 
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APPROXI- 
MATE LABOR 

APPROXIMATE costs ($) 

YARDS OF MATERIAL (IN CITIES 


A 





\ AND LARGE 
50” witHh 36” wipTH TOWNS) 


3-piece suite, 5 separate 


ND Fig di 0 tales he 28-30 38-40 23.00 
Davenport, 3 cushions...... 13-14 18-19 12.50 
Armchair, 1 cushion........ 7% 104-11 10.00 
Wingchair, 1 cushion....... 8 11 10.00 
Cogswell chair, 1 cushion... 7 914-10 10.00 
Studio couch, 3 cushions.... 9-ll 13-14 12.50 


THERMOMETERS 


Two general types of thermometers are in common use. The 
familiar mercury- or alcohol-in-glass thermometer is one. The 
other is the bimetallic strip thermometer in which the differ- 
ence in the rate of expansion of two metals causes a pointer 
to move over a circular scale. 

A liquid-in-glass thermometer will in general be more ac- 
curate, but if it is not properly aged before calibration it will 
give incorrect readings which will get progressively worse dur- 
ing the first few years of its life; the error may amount to 
several degrees. When buying a thermometer, particularly a 
cheap one, select one that registers about the average of others 
displayed close by. In the liquid type, make sure there is no 
gap or bubble in the liquid column, and that the glass tube 
is firmly fastened to the scale. 


e REFRIGERATOR 


Thermometers responding slowly to change of temperature 
are preferable, for they will not be immediately affected by 
the draft of warm air that enters the refrigerator when it is 
opened. A liquid-in-glass thermometer enclosed in an outer 
glass case or a bimetallic strip thermometer is best. 


e CLINICAL 
These are mercury-in-glass thermometers which differ from 
those designed for other uses in that they continue to read 
the highest temperature reached until “shaken down.” 
(Cont'd next page) 
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Buy a clinical thermometer accompanied by a certificate 
stating that it meets all the requirements of Commercial Stand. 
ard CS1-32, U. S. Dep't of Commerce, and that the manufae- 
turer has on file a record of test. Such a thermometer need 
not cost more than 75¢. 


TOILET PAPER 2M 





bel 
A new project on toilet paper is now under way. Results will any 
appear in CU Reports early in 1941. can 
resi 
A 
Remember that the value of a product, whether it is a “a 
small private brand or a major nationally advertised a 
brand, may change, and without any notice to the buyer. , . 
Substitutions of cheaper materials and increases in prices, f . 

ta) 


particularly in these times, may alter relative ratings. 1 
The Buying Guide cannot record these changes; but fre- 


quently they may be found in the regular monthly issues. a 
Be sure to consult coming issues of the Reports for new om 
ratings. Make sure, before any important purchase, that 5 
there are no more recent ratings of the product in the ne : 


Reports. 























305 


Camera Equipment 


CAMERAS 

The great popularity of the miniature camera (negative size 
2% inches square or smaller) has misled many persons into 
believing that the very small camera is the best camera in 
anybody's hands for all sorts of pictures. The best miniature 
cameras are expensive, the cheapest are apt to produce poor 
results, and all should be avoided by the beginner. 

A less expensive larger camera is likely to produce better 
results in inexperienced hands than a more costly miniature. 
Besides experience in manipulating it, the miniature camera 
demands far greater care in negative processing. The purchase 
of an enlarger is also necessary unless one is willing to pay 
for commercial enlargements or is satisfied with tiny prints. 

The “blind” miniature is being rapidly replaced by the 
ground-glass reflex and the range-finder types. If a beginner 
must have a miniature, the reflex is to be recommended in 
preference to the other two kinds. 

A ground glass is very useful whenever careful composing 
of the picture is required, and the double or triple extension 
of ordinary non-miniature ground-glass cameras is almost in- 
dispensable for varied photographic work. 

Great care should be exercised by the inexperienced amateur 
in the purchase of used cameras or lenses. No such camera 
or lens should be purchased except on a 10-day trial basis, 
and at least a dozen pictures of various subjects should be 
made with the apparatus as a test before final purchase. The 
camera should be carefully checked for rigidity, smooth opera- 
tion, and correct alignment of parts. 

The humble box camera and the inexpensive Kodak or 
similar folding camera are not to be neglected in considering 
the purchase of a camera for occasional use. For the occa- 
sional snapshotter, the cheap box or folding camera is likely 
to give better results than the expensive camera with many 
adjustments requiring care and experience for proper use. 

The most recent development in American camera manu- 
facture is the twin-lens reflex. None of the cameras of this type 
made here is of a quality to place it in the Rolleiflex category, 

(Cont'd next page) 
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310 DEVELOPING TANKS 


PHOTOGRAPHIC DEVELOPERS 


A report on the characteristics of the outstanding fine-grain 
photographic film developers is scheduled to appear in an early 
issue of the Reports. 


ROLL FILM DEVELOPING TANKS 


Most developing tanks on the market are adjustable for film 
sizes from 35 mm. to 116 (24%x4% in.). Although called “day- 
light” tanks, they do not permit daylight loading, but only de- 
veloping and fixing in daylight after they have been loaded in 
the dark. The true daylight-ioading tanks generally cost about 
$25, and those available ar: unsatisfactory because they may 
stick or tear the film, making it necessary to open the tank 
in darkness for adjustment. 

There are two methods of loading reels: sliding the film in 
at the rim and pushing it toward the center of the reel, or at- 
taching the film at the center and winding it out toward the 
rim. Slipping the film in from the rim is simple and easy to 
learn, but the film may get caught in the reel and cause difh- 
culty, particularly when the reel is not completely dry, or 
when humidity is high. This is especially true of 36-exposure 
rolls of 35-mm. film, for which center loading seems superior. 

Since some people—especially those with large hands—have 
dificulty with central loading, it would be well to experiment 
with loading reels of this type before finally purchasing one. 

Materials used in tanks are bakelite-like plastic, metal, or a 
combination of the two. Plastic tanks break when dropped; 
metal, although it does not break, may bend out of shape under 
similar treatment. Metal tanks, because of high thermal con- 
ductivity, are easily heated or cooled to the desired developing 
temperature, but the developer temperature goes back to room 
temperature relatively quickly. Plastic tanks have a greater ca- 
pacity for retaining temperatures, but it takes somewhat longer 
to bring about a desired temperature change. 

Pouring spouts on tanks should be so designed that they can 
be filled and emptied in minimum time. If filling and empty- 
ing times are long, the films may become streaked. Filling time 
for a reel of 35-mm. film varied from 10 to 15 seconds in CU's 
tests; emptying time, from 10 to 40 seconds. All plastic tanks 
examined had at least some tendency to leak around the edge 
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jn the emptying process; for this reason, they should be emp- 
tied into a tray or other large receptacle. 

Plastic tanks are equipped with a stirring attachment which 
provides agitation by rotation of the reel; metal tanks have a 
cap over the pouring spout and are shaken for agitation. 

From CU Reports, August 1940. 


BEST BUYS 

Marvel (Sears-Roebuck). $1.98 plus postage. All plastic. 
Loaded at rim. Requires 16 oz. of developer for 35-mm. film. 

Nikor (distrib., Burleigh Brooks, NYC). $4.75 to $7.50, de- 
pending on size. Not adjustable, but available in all sizes. 
All stainless steel. Loaded in center. 35-mm. tank very com- 
pact. Requires 8 oz. of developer. Considered the best tank 
for those who do not require adjustability and who do not 
object to central loading. 


ALSO ACCEPTABLE 
(In estimated order of quality) 


Albert 4-in-1 Adjustable (Albert Specialty Co., Chicago). 
$3.75. All plastic. Loaded at rim. Requires 15 oz. of developer 
for 35-mm. film. 

F-R Special (Fink Roselieve Co., NYC). $1.85. All plastic. 
Loaded at center or rim, depending on film length. Requires 
less developer (8 oz. for 35-mm. film) than any other fully 
adjustable tank tested. Filling device unsatisfactory; may 
cause streaking with quick-acting developers. Care must be 
used in adjusting reel to avoid breakage. 

Elkay Adjustable (Elkay Photo Products, Newark, N. J.). $3. 
All plastic. Loaded at rim. Requires 16 oz. of developer for 
35-mm. film. 

Fedco Adjustable (Federal Engineering Co., NYC). $1.85. All 
plastic. Loaded at rim. Time required to empty tank too long. 
Difficult to adjust. Requires 13% oz. of developer for 35-mm. 
film. 

Fag Jr. (F. A. G. Products Co., Chicago). $1. All plastic. 
Loaded at rim. Adjustable to No. 127 film or 18 exposures of 
35-mm. film only. Method of adjustment simple, but posi- 
tions inaccurate on some samples. Requires very little devel- 
oper (6 oz. for 18-exposure, 35-mm. film). Lids of samples 
examined difficult to close. A fair buy at the price if indi- 
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ALSO ACCEPTABLE—CONT'D 
vidual sample is carefully selected for proper adjustment 9 Westo 
film size and fit of lid. 1 of | 
NOT ACCEPTABLE — 
Kodak Adjustable (Eastman Kodak Co.). $5. Metal ta Sexi 
with plastic reel and lid. Loaded at center. Design of Leal — 
on lid of tank such that it can catch on edge of tank anf _. 
break off if lid is not removed with care. Some users fipf — 
loading of reel awkward and very difficult. No provision fg indi 
thermometer. “ 
National Adjustable (DeLuxe Photo Products). $1.85. A} brig 
plastic. Loaded at rim. Time required to empty tank mud 
too long. Some tendency for film to stick in loading. : 
De Ji 
G00 
EXPOSURE METERS tod 
. ° . Ver 
The most important factor in an exposure meter is ace 
acy. CU’s tests therefore included extended checks on t Photr 
factor. They also covered sensitivity; reaction to high lig $18. 
intensities; legibility, range and convenience of operation Acc 
scales; angle of view; fatigue « f the light cell; and general co scal 
venience factors such as size, weight, ease of operation, &c. a 
The following ratings are in order of quality, without reg 
to price. Three samples of each meter were used in the testy Marv 
(Note that this listing is not in order of accuracy. See com 6M 
ments on accuracy under each meter.) —_ 
From CU Reports, July 1940. siti 
GOOD tog 
(In order of quality without regard to price) -_ 
General Electric—New Model (General Electric Co., Schen Re 
tady, N. Y.). $21. Sensitivity to low light intensities not sn 
good as that of Feston Master for ordinary use, but h br 
can be removed and meter used for incident light measu Si 
ment on low intensities. Highly accurate. Angle of view pe 
excellent. Legibility excellent on indicator scale, poor of] T! 
calculation scales. Large and heavy. qi 
Weston Jr. (Weston Electrical Instrument Corp., Newarkj| 5 
N. J.). $15.50. Sensitivity fair, but adequate for normal} 1 
light. Angle of view excellent. Highly accurate for color an@| 
black-and-white film. Legibility excellent. Simplest in opera] ® 
tion of all meters tested. Comparatively small and compact 
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GOOD—CONT'D 


Weston Master. $24. Very sensitive in dim light. Calibration 
of baffle not sufficiently accurate. Angle of view excellent. 
Meters tested tended to read high, requiring use of film 
speed rating lower than indicated to avoid under-exposure. 
Legibility, construction and general ease of operation excel- 
lent. Large and rather heavy. 

Weston Universal 650. $19.95. Sensitivity in dim light fair. 
Gave accurate values for color and black-and-white film. 
Indicator scale cramped at bottom, but legibility of other 
scales good. Angle of view excellent. Fatigued rapidly in 
bright light. 

FAIR 


De Jur 5A (De Jur Amsco Corp., Shelton, Conn.). $11.50. 
Good accuracy for color and black-and-white film. Sensitivity 
to dim light only fair. Angle of view too large. Legibility good. 
Very small and light in weight. 


: Photrix SS (distrib., Intercontinental Marketing Corp., NYC). 


ig 


n @ 








$18.75. Incident light method must be used for dim light. 
Accuracy fair. Angle of view too large. Legibility on all 
scales excellent, but number of divisions inadequate. Needle 
poorly damped, and operation time-consuming. 


POOR 


Marvel (distrib., Sears-Roebuck). $6.95 plus postage. 
6M Standard (GM Laboratories, Chicago). $6.95. These two 


meters apparently identical in design and construction. Sen- 
sitivity to dim light fair. Accuracy inadequate for color pho- 
tography but fair for black-and-white. Graduations of indi- 






















Remember that the value of a product, whether it is a 
small private brand or a major nationally advertised 
brand, may change, and without any notice to the buyer. 
Substitutions of cheaper materials and increases in prices, 
particularly in these times, may alter relative ratings. 
The Buying Guide cannot record these changes; but fre- 
quently they may be found in the regular monti.ly issues. 
Be sure to consult coming issues of the Reports for new 
ratings. Make sure, before any important purchase, that 
there are no more recent ratings of the product in the 
Reports. 
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POOR—CONT'D 


cator scale rather cramped. Sliding scales on back of ip 
strument, and poorly designed. Angle of view rather large 
Small and light in weight. Price considered, these meters are 
acceptable buys. 

GM Jr. $5.95. Not sensitive to low light intensities, and unre 
liable for color photography. Angle of view rather large} 
Scales inadequate and poorly designed. Relatively inexpen-| 
sive but not worth buying even at the price. 

Super Electrophot (J. Thomas Rhamstine, Detroit). $14.50, 
Sensitivity in dim light satisfactory, but cannot be used for 
high light intensities. Angle of view too large. Read consist. | 
ently low throughout entire range. Arrangement of indicator] 
scale poor; readings at top of scale confusing. Needle poorly 
damped, and operatior. time-consuming. Calculator scales did 
not coincide. 

De Jur Critic’ (De Jur Amsco Corp.). $18.75. Fair accuracy. 
Angle of view too large. Good sensitivity with incident light 
method. Two of meters examined were wholly unusable; one 
gave no readings, another had a needle with tendency & 
stick. 


MOVIE CAMERAS 


Size—8-mm. and 16-mm. cameras are available. The 16-mm | 
machines, though generally better built and giving somewhat 
better results, cost more both to buy and to operate. Average 
cost per minute of showing time for 16-mm. film is $1.50; 
for 8-mm. film, 55¢. Current trend is toward 8-mm. cameras, 
which are rapidly being improved. 

Lens and Mount. Lenses on cheap cameras are usually fixed 
focus (and sometimes on expensive cameras); other lenses 
have focusing devices which can be used for work no closer 
than 5 or 6 feet. Both are satisfactory for normal work, but re- 
quire a special compensating lens for titles and close-ups. A 
lens mount should be of standard thread construction, so that 
auxiliary lenses can be fitted without additional expense. East- 
man cameras have a special nonstandard mount, but this is 
partially compensated for by the wide assortment of Eastman 
lenses. 


' The manufacturers of this instrument state that since CU's report was pub- 
lished, the tendency of the needle to stick has been corrected. 
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Finder. Open and closed types are available. The closed 
seems generally more satisfactory, though certain modifications 
on open finders make them acceptable. 

Film Capacity. Twenty-five feet is normal for 8-mm. cam- 
eras, 100 feet for 16-mm. Magazine cameras are usually half 
this capacity. Double-8 is by far the more satisfactory for 8-mm. 
cameras, single-8 giving a much more limited choice of film. 
Twenty-five feet of double-8 is equivalent in projection time 
to 100 feet of 16-mm. film. The cheapest per-foot load for any 
camera is the maximum size the camera will take. 

Speed. Normal speed is 16 frames per second. Slower speeds 
are useful for photographing slow motion which is to be 
speeded up in projection, or for jerky comic effects. Higher 
speeds are for slow motion studies. Thirty-two to 64 frames 
per second are useful; 128 to 240 frames per second give 
true slow motion effects. 

Single exposures can be made with any camera, although 
considerable skill is required for this effect on some. This is 
useful for animation, trick titling, &c. Unless you plan to do 
animation work, the special control for single shots is unim- 
portant. 

Shape. Horizontal, vertical and square shapes are avail- 
able. The vertical camera is easier to handle at first, especially 
for those who wear glasses, but practice makes the use of hori- 
zontal cameras no more awkward. 

Design and Workmanship. This refers to engineering and 
operating features and the quality of the workmanship. Good 
design and good workmanship do not necessarily go hand in 
hand. Both factors were given heavy weighting in evaluating 
the quality of the cameras covered in CU’s tests. 

The following are rated in order of quality without regard 
to price. 

From CU Reports, October 1939. 





16-MM. HAND-LOADING 





EXCELLENT 


Cine-Kodak Special (Eastman Kodak Corp., Rochester, 
N. Y.). $417.50 with Kodak Anastigmat {:1.9 lens. 100 or 
200 ft. film capacity. Bayonet-type focusing mount with two- 
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EXCELLENT—CONT'D 


lens turret. Open plus tubular finder. Rewind mechanism, 
Five speeds, 8 to 64 frames per second. Device for making 
single exposures. Shape horizontal. Design, construction ex. 
cellent. 


Victor 5 (Victor Animatograph Corp., Davenport, Iowa). 
$147.50 without lens. 100 ft. film capacity. Standard screw. 
type focusing mount with three-lens turret. Open finder. Re. 
wind mechanism. Five speeds, 8 to 72 frames per second. 
Device for making single exposures. Shape vertical. Design, 
construction good. 

Bolex H-16 (made in Switzerland; distrib., American Bolex 
Co., NYC). $275 with Meyer Primoplan £:1.5 lens; $295 with 
Leitz Hektor Rapid {:1.4 lens. 100 ft. film capacity. Standard 
screw-type focusing mount with three-lens turret. Closed 
finder. Five speeds, 8 to 64 frames per second. Device for 
making single exposures. Shape square. Design excellent, 
construction good. 


GOOD 


Filmo 70-DA (Bell & Howell, Chicago). $193 with Taylor 
Hobson £:2.7 lens. 100 ft. film capacity. Standard screw-type 
focusing mount with three-lens turret. Closed finder. Seven 
speeds, 8 to 64 frames per second. Shape vertical. Design 
good, construction excellent. 

Victor 4. $95 without lens. 100 ft. film capacity. Standard 
screw-type focusing mount with three-lens turret. Open finder, 
Five speeds, 8 to 72 frames per second. Device for making 
single exposures. Shape vertical. Design, construction good, 

Filmo 70-E. $99.50 with Taylor-Hobson {:2.7 lens. 100 ft. film 
capacity. Standard screw-type mount. Fixed focus. Closed 
finder. Four speeds, 8 to 64 frames per second. Shape ver 
tical. Design good, construction excellent. 


Cine-Kodak K. $80 with Kodak Anastigmat {:1.9 lens. 100 ft. 
film capacity. Bayonet-type focusing mount. Open finder. Two 
speeds, 8 and 16 frames per second. Horizontal shape. De 
sign, construction good. 

Victor 3. $59,50 without lens. 100 ft. film capacity. Standard 

serew-type mount. Open finder. Five speeds, 8 to 72 frames 

per second. Device for making single exposures. Vertical 
shape. Design, construction good. 
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FAIR 


Cine-Kodak E. $39.50 with Kodak Anastigmat £:3.5 lens. 100 
ft. film capacity. Standard screw-type mount. Fixed focus. 
Closed finder. Three speeds, 16 to 64 frames per second. 
Shape horizontal. Design poor, construction good. 


POOR 

DeVry 70 (DeVry Corp., Chicago). $70 with Graf £:3.5 lens. 
100 ft. film capacity. Standard screw-type mount. Fixed 
focus. Open and closed finders. Single speed, 24 frames per 
second. Shape horizontal. Design fair, construction poor. 

Kevstone A-3 (Keystone Mfg. Co., Boston). $67.50 with 
Wollensak £:1.5 lens; $35 with Wollensak Cine Velostigmat 
{:3.5 lens. 100 ft. film capacity. Standard screw-type mount. 
Focusing mount with f:1.5 lens, fixed focus with £:3.5. 
Closed finder. Three speeds, 12 to 64 frames per second. 
Shape vertical. Design, construction poor. 

Keystone A-7. $71 with Wollensak {:1.5 lens; $44.50 with 
Wollensak {:2.7 lens. 100 ft. film capacity. Standard screw- 
type focusing mount. Closed finder. Seven speeds, 12 to 64 

frames per second. Shape vertical. Design, construction poor. 

Keystone B-1. $29.95 with Ilex Cinemat [{:3.5 lens. 100 ft. 

film capacity. Standard screw-type mount. Fixed focus. Closed 
finder. Single speed, 16 frames per second. Shape vertical. 

Design, construction poor. 

Excel 40 (Excel Projector Corp., Chicago). $22.50 with Excel 
Anastigmat {:3.5 lens. 50 ft. film capacity. Standard screw- 
type mount. Fixed focus. Closed finder. Single speed, 16 
frames per second. Shape vertical. Design, construction poor. 

Excel 38. $19.50 with Excel Anastigmat £:45 lens. 50 ft. 
film capacity. Standard screw-type mount. Fixed focus. 
Closed finder. Single speed, 16 frames per second. Shape 
vertical. Design, construction poor. 





8-MM. MOVIE CAMERAS 





Film capacity is given in terms of double-8 film. 


EXCELLENT 





ex H-8B (made in Switzerland: distrib., American Bolex 
Co., NYC). $275 with Meyer £:1.5 lens; $250 with Berthiot 
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EXCELLENT—CONT'D 


f:1.9 lens. 100 ft. film capacity. Other features similar 4] Bxce 
those of Bolex H-16, see page 316.'Design excellent, egg} An 
struction good. Cle 

Cine-Kodak Eight-60 (Eastman Kodak Corp., Rocheste| ?% 
N. Y.). $67.50 with Kodak Anastigmat £:1.9 lens. 25 ft. fig) Univ 
capacity. Bayonet-type focusing mount. Open finder. Singh} des 
speed, 16 frames per second. 





Filmo Aristocrat (Bell & Howell, Chicago). $140 with Taylo. —— 
Hobson £:2.5 lens. 25 ft. film capacity. Standard screw-tyy| 16 
mount. Fixed focus. Three-lens turret. Closed finder. Fog) —— 
speeds, 16 to 64 frames per second. Device for making singk 


Nol 
exposures. 

Filmo Sportster. $75 with Taylor-Hobson {:2.55 lens. 25 h ry" 
film capacity. Standard screw-type mount. Fixed focus. Closed} *“* 
finder. Four speeds, 16 to 64 frames per second. Device fe a 
making single exposures. —_ 

cell 
GOOD Filme 
Tay 


Filmo Companion, $49.50 with Bell & Howell {:3.5 lens. B} wi 
ft. film capacity. Standard screw-type mount. Fixed focus ang 
Closed finder. Four speeds, 8 to 32 frames per second. De} goyi 
vice for making single exposures. Irwi 

rein 
desi 

FAIR 

Cine-Kodak Eight-20. $29.50 with Kodak Anastigmat 135 
lens. 25 ft. film capacity. Fixed-focus, non-interchangeabl 
lens. Open finder. Single speed, 16 frames per second. 
slower lens speed of this camera makes it much less u 
than the Eight-25 below, particularly for interior work. 













sign, construction good. 
Cine-Kodak Eight-25. $42 with Kodak Anastigmat {:2.7} 


25 ft. film capacity. Fixed-focus, non-interchangeable | 









Open finder. Single speed, 16 frames per second. D The 
good, construction good except lens which may be poor Cai 
individual cameras. in | 
Keystone K-8 (Keystone Mfg. Co., Boston). $57 with Vi to | 
lensak Kine Velostigmat £:1.9 lens, $34 with f:2.7 lens, $26 tha 
wo. 





with £:3.5 lens. 25 ft. film capacity. Standard screw+ 
focusing mount. Closed finder. Three speeds, 12 to 48 fr 
per second. Overpriced, but design and construction good. 











ster, 
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POOR 


Excel 39 (Excel Projector Corp., Chicago). $24.50 with Excel 
Anastigmat £:3.5 lens. 50 ft. film capacity. Fixed focus. 
Closed finder. Single speed, 16 frames per second. Design 
poor, construction fair. 





filn| Univex (Universal Camera Corp., NYC). All models poor in 
ingk| design and construction. Require special film. 








rylor. 

‘tye 16-MM. MAGAZINE CAMERAS. SELF-THREADING 
Fou 

ingle’ Note comments for each. 

5 fh Magazine Cine-Kodak (Eastman Kodak Corp., Rochester, 


losed N. Y.). $117.50. Kodak Anastigmat {:1.9 lens in bayonet 


mount focusing and interchangeable with other Cine-Kodak 
| lenses. Excellent finder. Three speeds, 16, 32 and 64. Ex- 
cellent. 

Filmo 141A and 141B (Bell & Howell, Chicago). With 


Taylor-Hobson {:2.7 fixed-focus, screw-mount lens, $115. 


* 5) With Lumax f:1.9 focusing mount, screw base, $138. Rect- 



















angular box-type camera, enclosed finder, single exposure 
device. Good. 

Inin (Irwin Corp., NYC). Cameras not acceptable. Poorly 
designed and constructed. 


MOVIE PROJECTORS 


Tests of movie projectors were completed just at the time the 
Buying Guide went to press. The report appears in the Novem- 
ber 1940 issue of CU Reports. 












The Buying Guide is not intended for the bookshelf. 
Carry it with you when you go shopping. It is printed 
in this compact, pocket size so that it will be convenient 
to put in your pocket or handbag. It is fully indexed so 
that you will find it easy to use. Make your Buying Guide 
work for you. 
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BICYCLES AND VELOCIPEDES 


All major manufacturers now offer three grades of bicycles: 
de luxe, medium and competitive. The de luxe grade is usually 
the poorest buy. It’s loaded down with eye-filling gadgets such 
as speedometers, twin headlights and electric horns which send 
up not only the price but the weight. Each year many parents 
give a 75-pound boy or girl a 50-pound bike to push around. 

The medium grade is the “Best Buy.” It’s usually not 
“streamlined,” can he bought without unneeded accessories, 
and will give a longer, smoother, more trouble-free ride tha 
either of the other grades. 

The competitive grade has one main purpose—to meet th 
price competition of other manufacturers. To do this, the cheap 
est available materials are used. The frame is usuuliy the sam 
as on the medium grade. But almost every other part, from 
handlebars to tires, is of lower quality. 

Nearly all manufacturers offer a lightweight model. Since th 
emphasis is on light weight, no attempt is made to load ths 
model with gadgets. Lightweight bikes have a simple diamon 
frame, thin tires and tubes. The reduction of rolling resistance 
by the use of the thinner tire and the elimination of all useles 
weight bring about a much easier ride. 

For adults and for those few children who take good cam 
of their bikes, the lightweights are ideal. But for the averag 
boy they are too delicate a mechanism. This applies especial 
to the wheels. The tires, rims and spokes are slighter and mot 
finely adjusted than on the standard-model bicycle. 












Since it is impossible to discuss parts and special equipmell 
in any detail in the Buying Guide, members are referred to t 
full report on bicycles and velocipedes in the November 1 
issue of the Reports. This report includes a discussion of wheel 
rims, tires and tubes, pedals, saddles, handlebars, brakes a 








other accessories, with some brand ratings. 
For the utmost in simple but sturdy frame construction 
choose the straight bar or diamond frame bicycle. 
Of the imported bicycles, English and Belgian products a 
very good but expensive. They are in general light in weigh 
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and some have two-wheel brakes and three-speed gears. Among 
the better foreign-made bicycles are the following: Raleigh, 
B.S.A., Hercules, Royal Enfield, Pierce, Victor and Selback. 

The Raleigh, owing to its somewhat lower price, is judged 
to be a “Best Buy.” B.S.A. makes one of the best of the racing 
bicycles. 

The buyer of a foreign bicycle is particularly cautioned at 
this time, however, to make certain that replacement parts are 
readily available at reasonable cost. 

The prices of the bicycles listed below range from $25 to $50, 
but in most cases, due to the many styles and grades avail- 
able from each company, prices are not given. Most makers 
put out special brands of cheaper and often flashy but skimped 
eonstruction, for use as price leaders—avoid them. Buy one 
of the manufacturer's regular lines, but order it without special 
gadgets and options. In other words, spend your money for the 
bicycle itself. 

From CU Reports, November 1940. 


BEST BUY 
Arnold Schwinn Model BA67 (Arnold Schwinn & Co., Chi- 
cago). About $29.50. Considered the “Best Buy” of the 
models sold by this company. Avoid models with knee-action, 
front-wheel suspension. 


ALSO ACCEPTABLE 
(In estimated order of value) 

Bike-Lok (Manton-Smith Mfg. Co., Chicago). $27.50. A well- 
constructed bicycle at reasonable price. Almost equal in 
quality to the Arnold Schwinn. 

Iver-Johnson (Iver Johnson Arms & Cycle Works, Fitchburg, 
Mass.). Model 86 H, single-bar, sells for $35. The best of 
the American-made bicycles, but expensive. 

Columbia (Westfield Mfg. Co., Westfield, Mass.). General 
construction equal to that of the Arnold Schwinn, but price 
is higher. 

Roadmaster (Cleveland Welding Co., Cleveland). Emphasis 
on style features. 

Hawthorne (distrib.. Montgomery Ward). Practically iden- 
tical with the Rollfast but lower prices. 

Huffman (Huffman Mfg. Co., Dayton, Ohio). Not as well 
constructed as the Arnold Schwinn, but satisfactory. Avoid 
models with “Twin-Flex” spring-suspended frame. 

(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 


Rollfast (Excelsior Mfg. Co., Michigan City, Ind.). Many 
styles and sizes. 


Shelby (Shelby Cycle Co., Shelby, Ohio). Frame of relatively 
poorer construction than bicycles listed above. 


Elgin (distrib., Sears-Roebuck). Similar to the Columbia but 
the quality of some parts and the finish vary. 

Colson Flyer (Colson Co., Elyria, Ohio). Frame construction 
skimped. Parts difficult to obtain in some localities. 


Mercury (Murray-Ohio Mfg. Co., Cleveland). Relatively poor 
frame construction and finish. 


Evinrude Streamflow (Evinrude Mfg. Co.. Milwaukee). A 
smooth-riding bike when new, but parts had tendency to 
loosen up. 

Silver King (Monark Silver King, Inc., Chicago). Had an 
all-aluminum pressed frame, a poor substitute for welded 
construction. Parts difficult to obtain. 


NOT ACCEPTABLE 


Steelcraft (Spiegel Bros.). Constructed almost entirely of 
Japanese parts of uniformly poor quality. 
Samson (Oppelman, Inc.). Comments under Steelcraft apply. 


e VELOCIPEDES 


Streamlining has resulted in weak construction, not only 
because of the impractical shapes evolved, but because the thin 
stamped or molded material used is flimsy and cracks readily. 
Some of these streamlined tricycles are dangerous in that the 
handlebar grips and wheel guards present sharp points and 
edges. After being in use for a short time the guards and 
fancy hub caps begin to rattle and fall off. 

The old tubular single-bar frame still represents by far 
the most sturdy construction. Equipped with a strong, wide 
front-wheel guard for wet weather, such tricycles will outlast 
the usual streamlined contraption. 

Ball-bearing wheels with adjustable spokes and solid rubber 
tires are best. Do not be misled by the false, sturdy appear- 
ance of wide balloon tires and heavy spokes and hubs. Most 
accessories may well be dispensed with. 
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In buying a velocipede bear in mind that a good one will 
last a number of years, and the child grows fast. Purchase 
as large a model as can be handled by the child. Pedal blocks 
may be used to raise the height of the pedals, and they can 
easily be removed later. 


BEST BUY 
Westfield (Westfield Mfg. Co., Westfield, Mass.). $10 to $12. 


Durably constructed. 


ALSO ACCEPTABLE 
(In estimated order of value) 

Iver-Johnson (Iver Johnson Arms & Cycle Works, Fitch- 
burg, Mass.). By far the best made tricycle, but high priced. 

Columbia (Westfield Mfg. Co.). Construction satisfactory. 

Pierce (Emblem Mfg. Co., Angola, N. Y.). Good frame con- 
struction. 

Fairy (Colson Co., Elyria, Ohio). Good tubular frame con- 
struction. Bearings relatively poor. 

Rollfast No. 195 (Excelsior Mfg. Co., Michigan City, Ind.). 
$10 to $15, according to size. 

Toledo Metal Wheel Co., Toledo, Ohio. Quality variable. 
Frame construction relatively poor. Weak wheel cones. 

Pioneer (Gendron Wheel Co., Toledo). Quality variable. 
Weak front fork. 

Steel Craft (Murray-Ohio Mfg. Co., Cleveland). Quality not 
uniform. Their tubular bicycles had weak wheels, but if 
handled carefully will last fairly long. 

Silver King (Monark Silver King, Inc., Chicage). Construc- 
tion design excellent, but frame and fork soft. 


CIGARETTES 


An investigation by CU, including smoking as well as chem- 
ical tests, led to the conclusion that there is little perceptible 
difference between the various brands of any one type of ciga- 
rette, and that if you are interested in economy, you can 
safely buy the cheapest brand of the type you prefer. 

Although 10¢ brands may have a slightly larger proportion 
of stems, rolled out paper thin, and then mixed with the leaf. 
stem so treated generally burns as well as leaf. Smoking tests 
under controlled conditions, with the brand names hidden, 
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indicated no particular preferences on the part of the smokers 
among the 15¢ brands or between 10¢ and 15¢ brands of the 
same type. 

The considerably greater sale of 15¢ brands is due to habit 
and advertising rather than to any distinguishable quality 
factors. The typical pack-a-day smoker thus pays about $18 
a year extra in order to smoke well-advertised brands. 


FLASHLIGHTS 


Three types of flashlights are available. The floodlight— 
equipped with a magnifying lens which spreads the light 
evenly—is the most useful in the home where a large area 
of light is required. The focusing type, which is focused by 
moving the bulb back and forth in the reflector, will throw 
a concentrated beam of light a long distance and is useful 
for reading road signs or for general outdoor use. The pre 
focused type is equipped with a bulb which has been focused 
at the factory and is not interchangeable with other bulbs. 
There are on the market some two-in-one flashlights which are 
preferable for a variety of uses. 

Cases should be sturdy enough to withstand an occasional 
drop. The switch is frequently the point of failure and should 
be examined carefully. There should be some form of protec 
tion between the base of the bulb and the battery. 


e FLASHLIGHT BULBS 


Difference in quality between the 5¢ and the 10¢ American 
made Mazda lamps were found to be slight. American-made 
5¢ bulbs are “Best Buys.” being about as good as 10¢ ones, 
Japanese bulbs are “Not Acceptable.” 

Bulbs are differentiated by the color of the glass bead sup 
porting the wires to the filament. The bead color indicates 
the type and number of cells for which the bulb is adapted, 
and bulbs should be properly matched for long life of both 
bulbs and batteries. 





The Buying Guide is not intended for the bookshelf. 
Carry it with you when you go shopping. It is printed 
in this compact, pocket size so that it will be convenient 
to put in your pocket or handbag. It is fully indexed so 
that you will find it easy to use. Make your Buying Guide 
work tor you. 
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The following table indicates the bead color to be selected 
for your flashlight: 


BEAD COLOR MAZDA NO. TYPE VOLTS AMPERES BATTERIES 


ONE CELL 


Pink 112 Special 1.1 22 1 size AA’ 
TWO CELL 

Blue 14 Standard 2.5 30 2 size ©? 

Blue PR-2 Prefocus 2.4 50" 2 size D* 

Black PR Prefocus 2.5 0 2 size C or D 


THREE CELL 


Green 13 Standard 3.8 30 3 size D 
Green PR-3 Prefocus 3.6 50° 3 size D 
Pink PR-7 Prefocus 3.8 20 3 size D 


From Cl Reports, September 1940, 


¢ FLASHLIGHT BATTERIES 


Tests of flashlight batteries showed that they do not vary 
greatly in quality and that price is no guide. The “Best Buy” 
in the 5¢ cells was only slightly lower in capacity than the 
W¢ cells. 

The ratings which follow are based on American Standards 
\ss’n and Bureau of Standards tests for “D”-size batteries, 
the type most widely used. This test, while considered gener 
ily satisfactory, does not take into account the deterioration 
o# the battery from age. Duplicate samples of those tested 
have been stored under controlled conditions and a report 
m the “shelf life” of the brands rated will be published later 
in Cl Reports. 

From CU Reports, September 1940. 





5¢ DRY CELLS 





BEST BUY 
Best No. 1195 (U.S. Electric Mfg. Corp., NYC). Only slightly 


lower in capacity than the best 10¢ cells. 








is xs 1%” 1-5/16” x 1-13/16". "The higher-current prefocused 
bulbs provide a large amount of light, but draw enough additional current so 
that the life of batteries used with them is less than half as great. *1y%”" x 
“hed 


(Cont'd next page) 
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ALSO ACCEPTABLE 








(In order of capacity) Be 

Sears’ Shurlite Cat. No.—4654 (Sears-Roebuck). by ) 
Ward’s Supreme Cat. No—4733 (Montgomery Ward). Agen 
Merit No. 10 (U. S. Electric Mfg. Corp.). so th 
NOT ACCEPTABLE Side 

The following three brands had very low capacity in al| If 
samples tested. gettin 
Royal No. 402 (manufacturer not stated; sold at Kresge Stores), | seed 
Ward’s Standard Cat. No.—4732. while 
Arrow No. 302 (manufacturer not stated; sold at F. W. Wool — 
worth Stores). best s 
The 

10¢ DRY CELLS sores 

ticul a 

BEST BUYS consul 

enforc 


(In order of capacity) 


The first three brands all had approximately the same @ iB see 
pacities—highest of all brands tested. . 
Ward's Leak-Proof Cat. No.—4728 (Montgomery Want protec 

mfr., Ray-O-Vac Co., Madison, Wis.). The 
Ray-O-Vac Armor-Clad No. 2LP. the po 
Sears’ Powermaster Armor-Clad Cat. No.—4650 (Seme drable 

Roebuck; mfr., Ray-O-Vac). you fre 


Burgess Uni-Cell No. 2 (Burgess Battery Co., Freeport, M).jima de 
Only slightly lower in capacity than Ray-O-Vac. very di 


ALSO ACCEPTABLE 
(In order of capacity) 












The capacities of the first four brands were lower than 
of the “Best Buy” 5¢ cell. 
Eveready No. 950 (National Carbon Co., NYC). 
Wizard D203 (Western Auto Stores). 
Sears’ Powermaster Cat. No.—4651. 
Bond Mono Cell No. 102 (Bond Electric Corp., New Hav 
Conn.). 


Bright Star Metal Top No. 10M (Bright Star Battery 
Clifton, N. J.). Lower in capacity than two highest 5¢ cell 
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GARDENING 


Before you do any planting, you should have your soil tested 
by your State Experiment Station or County Agricultural 
Agent. And keep in touch with these stations; they can advise, 
on the basis of soil tests, about crops and fertilizers; they can 
give you information about seedsmen; they may have field 
trials, which you can inspect. 

If you buy from the best sources you can be quite sure of 
getting good vegetable seed, but you can’t be sure of the flower 
seed (farmers’ requirements dominate the vegetable seed market, 
while amateurs buy most of the flower seed). The best CU can 
do about flower seed, therefore, is to name a few seedsmen who 
seem to be trying with more than ordinary success to sell the 
best strains of seed obtainable. 


The common type of gaily colored seed packet sold in various 
sores represents a branch of the business which has been par- 
ticularly open to abuses. In a few States, such as New York, 
consumers are protected from the worst of these by good, well- 
enforced seed laws, and some seedsmen even packet two grades 
of seed—one for the “fussy” States, the other for the unpro- 
tected. CU can recommend only two companies for this type 
of seed packet, although certain others are acceptable in well- 


i |protected States. 


The assortment of seed offered in this way is restricted to 
the popular varieties, which are not necessarily the most de- 
rable. Ask the merchant if he can order other varieties for 
you from the same seedsman. Don’t buy any seed which is kept 


ja damp storeroom or displayed in a place which is sunny or 


wry dry or open to the weather. 

The location of the seedhouse has nothing to do with the 
qality of seed, but any seedsman’s range of varieties will prob- 
ily be best suited to his section of the country. 





A good seedsman’s specialties are likely to be particularly 
ood strains, but don’t buy novelties if you care about quality. 
Disease-resistant varieties are often inferior; as a rule, don't 

them unless you had trouble the preceding year. 

For hints and counsel on particular vegetable crops, on plant- 

and transplanting time, and the like, readers are referred 
the April 1939 Reports and, more particularly, to pamphlets 
blished by their State Extension Services. An excellent one, 
example, is “The Control Calendar for Vegetable Pests,” 
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Extension Leaflet 116, published by the Massachusetts Agg 
cultural Experiment Station at Amherst, Mass. 








Preceding comments and the listings that follow are from thy LY 
April 1940 Reports. de 
su 
“Ties 
SOURCES OF SUPPLY—FLOWER SEEDS a 
On the whole, strains of flower seed have never been satis 

factorily fixed. The ratings below merely give the relatieg Hl 
standing of the firms listed, based on the quality of their strain§’ 
Fred 

BEST SOURCES p 
eter 
The following can be generally recommended: Geor. 
Joseph Harris Co (Rochester, N. Y.; stores in Syracuse inc 
Buffalo, N. Y., Cambridge, Mass.). Reliable. A very cam and 
fully selected list. Bodgers’ zinnias, pure stock. Vaug 


Ferry-Morse Seed Co. (Detroit and San Francisco). Commis 
sion packeters. Their zinnias, petunias, and asters especialy 
good. Ask to see catalog. 

Stumpp & Walter (NYC). Very good list. Bodger’s zinniahW, A 
pure stock. Max | 
Recommended for their specialties—Annuals: Trivet 

Richard Diener (Oxnard, Calif.). Petunia seed grower. 


Hart & Vick (Rochester, N. Y.). Excellent asters, Bodgetl 
zinnias. 













H. J. Ohms (Stamford, Conn.). Importer of good pansy 


Steele’s Pansy Gardens (Portland, Ore.). Growers of su 
ior strains of pansy seed. 







Helen M. Tillinghast (Vernon, Conn.). Gourds, orname 
peppers. 






Recommended for their specialties—Perennials (nam 
varieties and rare kinds of/ten do not come true to name): 


Carl Purdy (Ukiah, Calif.). Seeds of western wild flow 











and rocks plants. grow 
: . the | 
Rex. D. Pearce (Merchantville, N. J.). Rare seed. = 





Vetterle & Reinelt (Capitola, Calif.). Delphinium, excell 
strains, somewhat mildew-resistant. 
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gn BEST SOURCES—CONT'D 

the Lyondel Gardens (Morgantown, W. Va.). Famous strain of 
delphinium. English varieties tend to dark colors and are 
susceptible to mildew. Delphinium seed requires darkness for 


“I good germination; the largest seeds in a packet produce the 
strongest plants. 

atis GOOD SOURCES 

4 Henry A. Dreer (Philadelphia) . 

ins} 


Fredonia Seed Co. (Fredonia, N. Y.). Commission packeters. 
Peter Henderson (NYC). 
George W. Park Seed Co. (Greenwood, S. C.). A long list 


and including originator’s strains and rare varieties. Packets 5 
and 10 cents. 


Vaughan’s Seed Store (Chicago and NYC). 


sialh NOT ACCEPTABLE 
(Quality too variable at best.) 
niajW. Atlee Burpee (Philadelphia). 

Max Schling (NYC). 

Trivett’s (NYC). 





Iger' SOURCES OF SUPPLY—VEGETABLE SEEDS 





The following sources of supply are ranked for the consistent 
qality of their seed strains. 


BEST SOURCES 
The following are recommended for their whole line: 

bseph Harris Co., Inc. (Rochester, N. Y.; stores in Syracuse 
and Buffalo, N. Y., Cambridge, Mass.). Superior strains. 









Specialties: beets, corn, muskmelons, peppers, tomatoes. 
erry-Morse Seed Co. (Detroit and San Francisco). Seed 
growers, considered the best commission packeters. Unless 
the local assortment includes all the varieties you want, ask 
to see the catalog, and order from that. 

ell 





bott & Cobb (Philadelphia). Specialties: celery, lettuce, 
cucumber. 


(Cont'd next page) 
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BEST SOURCES—CONT'D 


Eastern States Farmers’ Exchange (Springfield, Mass) 
All seed treated against disease. Low prices. Sells only 
its territory: all New England, Maryland, Delaware, and 
Pennsylvania except 13 counties bordering New York Stat 

Stumpp & Walter (NYC). Careful seed buyers. 


F. H. Woodruff & Sons (Milford, Conn.). Specialties: cor! 
beets. 


The following are recommended only for their specialties: 
Robson Seed Farms (Hall, N. Y.). Hybrid corn. 
D. V. Burrell (Rocky Ford, Colo.) . Melons. 
Glick’s Seed Farm (Smoketown, Pa.). Tomatoes. 
Livingston Seed Co. (Columbus, Ohio). Tomatoes. 


Francis C. Stokes Co. (Moorestown, N. J.). Tomatoes. 


GOOD SOURCES 
Comstock Ferre Co. (Wethersfield, Conn.) . Specialties: con 
peas, beans, onions. 
F. W. Eberle (Albany, N. Y.). 
Alexander Forbes & Co. (Newark, N. J.). Specialties: @ 


ery, cauliflower. 
Fredonia Seed Co. (Fredonia, N. Y.). Commission packets 
Peter Henderson (NYC). Specialty: cauliflower. 
Vaughan’s Seed Store (Chicago and NYC). 


O. H. Will & Co. (Bismarck, N. D.). Varieties for a 
growing season, and heat. Specialty: seed corn. 


NOT GENERALLY ACCEPTABLE 
(Some seed good, but in the. opinion of CU’s consul 


quality too variable at best.) 

W. Atlee Burpee Co. (Philadelphia). 
Breck’s (Boston). 

W. E. Barrett Co. (Providence, R. 1.). 
The great majority of city seed stores. 
The majority of commission packeters. 
“Collections” put up to sell at a low price. 
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ICE SKATES 


Most of the skates rated below fall into the $5 to $10 price 
range, at which price good values for the beginner who wants 
proper equipment may be found. Ratings are based on tests 
to determine the hardness of the blades and on careful exam- 
inations of skates, boots and design features of both. 


Most skating authorities agree that so-called “figure” skates 
are better for the majority of skaters, and especially beginners, 
than the so-called “pleasure” or “hockey” skates. Advantages 
of the figure skates are that their boots have higher tops, giv- 
ing better ankle support, and the skater gets better control 
over his feet from the method used in attaching the skate 
to the boot. Special ankle supports are unnecessary. 


Figure skates may be distinguished principally by the slight 
curve of the blade over its entire length (other blades are 
flat), by a heel on the boot (about an inch high), and by a 
saw-toothed toe on the blade. A properly sharpened skate 
will show no grinding marks across the blade and only minute 
lines (if any) lengthwise. The edge should be slightly con- 
cave and highly polished. If the blade is tempered correctly, 
and if the edge is protected by a guard’ when not in use, re- 
sharpening should be necessary only once or twice a season. 


The toe of the boot should be roomy to avoid cramping. 
Otherwise, the fit should be glove-like, particularly in the heel, 
which should fit snugly even with the laces undone. A com- 
bination of one pair of ordinary street socks and one pair of 
medium-weight wool socks is recommended. More socks will 
only hinder circulation and make the feet colder. 


Boot linings should be of soft leather, although cloth lin- 
ings (usually found in less expensive lines) are acceptable. 
There should be no strap over the instep. The tongue should 
be padded with lamb’s wool, sponge rubber, or. soft felt. 
Treated cloth laces are desirable rather than rawhide. 

In the average blade hardness figures given (determined by 
tests); figures over 65 to 70 indicate a tendency toward brittle- 
ness, and figures under 50 mean that frequent sharpening will 
be necessary. 


From CU Reports, November 1940. 





(Cont'd next page) 
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AVERAGE 
BLADE 
BRAND AND MANUFACTURER PRICE HARD- Ne 
OR DISTRIBUTOR ($) NESS BLADE BOOT Guid 
issue 
ACCEPTABLE Pre 
(In order of quality without regard to price) more 
CCM Winterclub (C.C.M., “ ) 
Inc., Buffalo, N. Y.).... 20.00 55 Excellent Very good ‘ 

. . . i“ were 
CCM Pastime e2esee 15.50 52 Excellent Excellent 83 pr 
Sears’ Cat. No. 1034 

(Sears-Roebuck; mfr., 
Nestor Johnson Mfg. Co.., 
Chic SHOP coccesveesess 964 92 Excellent Very good As 

, sudde 
Nestor Johnson (Nestor ead 

. — - ) .f 

Johnson Mfg.  ) Ar i230 4 Good Good 
than | 
Sears’ Cat. No. 1027 The 
(Nestor Johnson) ..... 7.98' 56 Good Good midge 

Aristocrat (Alfred John- table 

son Skate Co.. ( hicago) 8.50 50 Good Cood rent, 

Ward's Cat. No. 6060 lions 

(Montgomery Ward)... 9.95' 56 Excellent Good what 
Sears’ Cat. No. 1062 oF : 
(Canadian Club) $.98' 58 Good Fair - 

Alfred Johnson No. 86 

(Alfred Johnson Skate (In 
Co.) eeoeeseeeeeese 7 50 18 Good Good price. 
Ward’s Cat. No. 601 6.98' 48 Fair’ Good detail. 
Crosl 
NOT ACCEPTABLE 
Arco (Arco Tubular Skate 
Corp.) 5.00 68 Poor Poor 
Union Hardware No. 3294 
(Union Hardware Co.) 5.50 58 Very poor Very poor 
Union Hardware “Tem 
ED “S000 od dvicn desi 6.50 49 Poor Fair 
Ward’s Cat. No. 6029 
(Union Hardware Co.). 4.98 42 Very poor Very poor 


1 Plus postage. 
edge in a few minutes, 


? Cross-sharpened, but no 











ly. Could be honed to corre 






























PENS, 1941 SMALL RADIOS 333 


FOUNTAIN PENS 


New tests on fountain pens are under way as the Buying 
Guide goes to press, and results will be published in an early 
issue of the Reports. 

Previous tests showed that it is not necessary to spend 
more than $3 for a good fountain pen. Any amount above 
this goes for decoration, advertising costs and extra profits. 
The “Best Buys” as determined by tests made in the past 
were in the Sheaffer and Waterman brands, and in the $2 to 
t 1 $3 price range. 


1941 SMALL RADIOS 


d As the 1941 models do not distinguish themselves by any 
sudden jump in quality over last year, it is advisable to buy a 
brand new last year’s model at a discount of some 50% rather 
than this year’s at no discount. 

The models listed below are described, according to size as 
midget midget, midget, large midget, small table, medium 
table and table. All are for use on 117-volt, a-c and d-c cur- 
rent, unless otherwise indicated. Tone and volume descrip- 
tions are to be understood in terms of the radio's size. Some- 
what differing list prices prevail in different parts of the coun- 
try; those quoted are current New York City prices. 

From CU Reports, November 1940, (Labor notes included.) 


BEST BUYS 
(In descending order of merit based on both quality and 


price. See accompanying ratings, in order of quality only, for 
details of these models.) 


Crosley 24AU. $29.95, list. 
Sears’ Silvertone Cat. No.—-1561. $17.95 plus transportation. 


Echophone “Commercial” EC-1. $19.95. Particularly for 
short-wave fans. 


Ward’s Airline Cat. No.—612. $17.88 plus transportation. 

RCA 16X2. $19.95, list. 

hilco Transitone PT-44. $18.95, list. 

rosley 11-AH. $17.95, list. 

hilco Transitone PT-25. $9.95, list. 

rs’ Silvertone Cat. No.—3351. $9.45 plus transportation. 

ard’s Airline Cat. No.—420. $5.75 plus transportation. 
(Cont'd next page) 
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ACCEPTABLE 


(In order of quality without regard to price) 


Crosley Model 24AU (Crosley Radio Corp., Cincinnati), 
$29.95, list. Table. A-c. 540 to 1,620 kilocycles, 1.6 to 59 
and 6.0 to 18.0 megacycles. Continuously variable tone con. 
trol. Tone, volume, sensitivity and selectivity exce!lent. Ap 
pearance poor. Dial movement excellent and suitable for 
short-wave tuning. Slight shock hazard at chassis, ground 
and antenna connections. 


Sears’ Silvertone Cat. No.—1561 (Sears-Roebuck). $17.9 


plus transportation. Small table. A-c. 540 to 1,600 kilocycles 
and 5.5 to 18.4 megacycles. Two-point tone control. 5 push- 
buttons, satisfactory action, easy to set. Tone and volume 
excellent; sensitivity and selectivity good. Appearance good, 
Minor shock hazara at all exposed points. 

Echophone “Commercial” Model EC-1 (Echophone Radio 
Corp., Chicago). $19.95. Large midget. 545 to 2,100 kile 
cycles, 2.1 to 8.15 megacycles and 7.9 to 30.5 megacycles 
For external antenna, open or doublet type, only. Tone 
good; volume fair; sensitivity excellent; selectivity excellent 
on the broadcast and medium wave length bands—good on 
short waves. Appearance excellent (styled after “communice 
tions receivers” rather than the conventional parlor design), 
Metal cabinet should be grounded to prevent shock hazard 
Logging scale. Bandspread tuning with separate control and 
dial. Beat-frequency oscillator for logging and code recep 
tion. Standby switch cuts off plate supply if it is desired t 
keep tubes hot when not receiving. Simple to operate despite 
extra controls. Can be purchased through radio mail-orde 
houses. 


Ward’s Airline Cat. No.—612 (Montgomery Ward). $178 


plus transportation. Small table. 528 to 1,600 kilocycles and 
2.3 to 6.5 megacycles. Continuously variable tone control 
6 unsatisfactory push-buttons. Tone, volume, sensitivity and 
selectivity good. Appearance excellent—wood cabinet. Shock 
hazard in setting push-button. Tuning knob on side of cab 
inet. Tuning difficult on short-wave. 

RCA Model 16X2 (RCA Mfg. Co., Camden, N. J.). $19.95, 
list. Large midget. 540 to 1,720 kilocycles. Two-point tone 
control. Tone, volume and sensitivity excellent; selectivity 
fair to good. Some whistles. Appearance good. “Roto base” 
(see report). Phono jack. Shock hazard at antenna con- 
nection. 






























1941 SMALL RADIOS 335 


ACCEPTABLE—CONT'D 


Crosley Model 21AQ. $25.95, list. Small table. A-c. 550 to 
1,600 kilocycles, 2.3 to 2.5 and 5.5 to 15.0 megacycles. Con- 
tinuously variable tone control. 5 push-buttons easy to set 
and reliable. Tone, volume, sensitivity and selectivity good. 
Appearance fair. Slight shock hazard at antenna and ground 
connections. Broadcast stations come through on police band. 


Lafayette Model C-117 (Lafayette Radio Corp., NYC). $20.95. 
Medium table. 540 to 1,720 kilocycles, 2.2 to 7.5 megacycles 
and 7.5 to 24 megacycles. Continuously variable tone con- 
trol. Tone excellent; volume good; sensitivity fair; selec- 
tivity good. Whistles bad. Appearance fair. Wood cabinet. 
Kadio tested was dead above 16 megacycles. Phono jack. 
Shock hazard at all exposed parts. 


Emerson Model DR-343 (Emerson Radio & Phonograph 
Corp., NYC). $19.95, list. Large midget. 540 to 1,600 kilo- 
cycles and 5.8 to 18.3 megacycles. Two-point push-button 
tone control. Tone, volume, sensitivity and selectivity good. 
Appearance good. 


Philco Model 230-T (Phileq Radio & Television Corp., Chi- 
cago). $32.50, list. Small table. A-c. 540 to 1,600 kilocycles 
and 1.6 to 3.5 megacycles. Two-point tone control. Tone 
good; volume fair to good; sensitivity and selectivity good. 
Appearance good. Special Philco antenna not required. 


Admiral Model 51-K6 (Continental Radio & Television Corp., 
Chicago). $24.95, list. Large midget. A-c. 535 to 1,730 kilo- 
cycles and 5.65 to 18.1 megacycles. Tone good; volume fair; 
sensitivity good on short waves, excellent on broadcast band; 
selectivity good. Appearance good. Tuning difficult on short 
waves. Apparently the same chassis, and essentially the same 
cabinet size as Knight Cat. No. B10537 at $13.65. 


Knight Cat. No. B10550 (Allied Radio Corp., Chicago) . $20.95. 
Table. A-c. 535 to 1,630 kilocycles and 5.5 to 18.1 mega- 
cycles. Continuously variable tone control. 6 unsatisfactory 
push-buttons. Tone and volume fair to good; sensitivity and 
selectivity good. Wood cabinet. Phono jack. Tuning difficult 
on short wave. Illustration in catalog did not show model 
with tone control. 


RCA Model 020, $24.95, list. Large midget. A-c. 550 to 1,800 
kilocycles and 4.5 to 18.0 megacycles. External antenna 
only. Two-point tone control on rear of chassis. Tone and 
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ACCEPTABLE—CONT'D 
volume fair to good; sensitivity and selectivity good. Jack fe 
phono pickup. 

Emerson Model ED-354. $24.95, list. Medium table. A-c. 55) 
to 1,600 kilocycles. Two-point tone control. Tone good 
excellent; volume excellent; sensitivity and selectivity good 
Slight shock hazard at antenna and ground connections. 


Philco Transitone Model PT-44. $18.95, list. Large midget 
540 to 1,600 kilocycles. Tone good; volume excellent; sens 
tivity and selectivity excellent. Attractive wood cabinet, 
Shock hazard at antenna connection. 


Philco Transitone Model PT-6. $19.95, list. Midget. 540 
1,600 kilocycles. Tone good; volume excellent; sensitivi 
excellent; selectivity fair. Attractive wood cabinet. Sh 
hazard when disconnecting loop to change over to ante 

Crosley Model 11-AH. $17.95, list. Large midget. 540 to 1 
kilocycles. Tone and volume good; sensitivity excellent; 
selectivity good. Carrying handle. 

Admiral Model 47-J55. $20.95, list. Small table. 535 to 1,69 
kilocycles and 2.8 to 6.38 megacycles. Tone fair to good 
volume fair; sensitivity fair; selectivity good. Attractiw 
period wood cabinet. 


Zenith Model 6D526 (Zenith Radio Corp., Chicago). $24. 








but 
pea 
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list. Large midget. 550 to 1,600 kilocycles. Tone fair; volun 
sensitivity and selectivity good. Appearance good. Le 
worked better with jumper bar off. Shock hazard at gro 
and antenna posts. 

Zenith Model 6D525. $19.95, list. Large midget. Same set 
Model 6D526 except different cabinet with poorer venti 
tion. Appearance good. 

Emerson Model EH-342. $22.95, list. Medium table. 540 
1,600 kilocycles. Tone good to excellent; volume fair 
good; sensitivity and selectivity good. 

Crosley “Fiver”? Model 20AP. $19.95, list. Small table. Ad 
550 to 1,600 kilocycles, 2.3 to 2.5 megacycles and 5.5 to 1 
megacycles. Tone, volume, sensitivity and selectivity goc 
Slight shock hazard at antenna and ground posts. Son 
whistles. 

Admiral Model 50-J6. $24.95, list. Small table. 535 to 16 
kilocycles and 2.8 to 6.58 megacycles. 4 unsatisfactory pu 
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ACCEPTABLE—CONT'D 
for buttons. Tone, volume, sensitivity and selectivity good. Ap- 
pearance excellent—walnut cabinet. Shock hazard at push- 
S— button set-up screws. 
of RCA Model 45X-16. $17.95, list. Large midget. 550 to 1,600 
ot kilocycles. Tone, volume and sensitivity fair; selectivity good. 
Whistles. Wood cabinet. “Rotobase.” 
ge} Phileo Transitone Model PT-25. $9.95, list. Small midget. 
ns} 540 to 1,720 kilocycles. Attached (hank) antenna. Tone 


net} good; volume and sensitivity excellent; selectivity good. 
Sears’ Silvertone Cat. No.—3351. $9.45 plus transportation. 
This is the Sears’ “Commentator,” a 5-tube midget. 540 to 
1,600 kilocycles. 4 push-buttons were inoperative—due to 
faulty design—on the model tested and two other models 
inspected. Tone and volume good to excellent; selectivity 
good. Appearance excellent. Shock hazard at antenna post. 
Slight hum. Automatic volume control] action only fair. This 
radio rates as “Not Acceptable” for push-button tuning. 
RCA “Little Nipper” Model 10X. $14.95, list. Midget. 540 to 
1,720 kilocycles. Tone excellent; volume and sensitivity good; 
selectivity fair. Appearance excellent. “Rotobase.” Phono 
jack. Check this radio for hum. Shock hazard at antenna 
connection. 
‘Si lafayette Model S-165. $995 plus transportation. Midget. 
im} 540 to 1,700 kilocycles. Tone and volume good; sensitivity 
Of fair; selectivity excellent. Whistles bad. Attractive wood 
) cabinet. 
Admiral Model 45-J5. $14.95, list. Large midget. 535 to 1,630 
t kilocycles and 2.8 to 8.58 megacycles. Tone, volume, sensi- 
tif tivity and selectivity good. Whistle. on both bands. Ap- 
pearance good. Ivory color. Apparently the same chassis, 
and substantially the same cabinet size as Knight Cat. No. 
B10535 at $10.15. Same models in black: Admiral 44-J5 at 
$9.95, list; Knight Cat. No. B10533 at $8.15. 
Emerson Model EP-301. $12.95, list. Midget. 540 to 1,620 
kilocycles. Tone good; volume fair; sensitivity and selec- 
tivity good. Appearance good. 
night Cat. No. B10531. $10.95. Large midget. 535 to 1,630 
kilocycles and 2.8 to 6.58 megacycles. Four unsatisfactory 
push-buttons. Tone, volume, sensitivity and selectivity good. 
Shock hazard at push-button adjustment screws. Flimsy plas 
tie cabinet which overheated somewhat. 
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ACCEPTABLE—CONT'D 


Admiral Model 12-B5. $15.95, list. 540 to 1,730 kilocycles ang 
6.65 to 17.1 megacycles. Tone and volume fair; sensitivity 
and selectivity good. Whistles bad. Apppearance good. Short. 
wave band impractical due to variable sensitivity and diff}. 
cult tuning. Apparently same chassis and substantially the 
same size cabinet, as Anight Cat. No. B10536 at $9.85. 


Admiral Model 15-D5. $9.95, list. Midget. 540 to 1,730 kilo 
cycles. Tone, volume, selectivity and sensitivity fair. Ap 
pearance good. 


Emerson Model EC-301. $9.95, list. Midget. 550 to 1,550 kilo 
cycles. Tone, volume, sensitivity and selectivity fair. Handle 
for carrying. 


RCA Model 45X1. $9.95, list. Small midget. 540 to 1,720 kilo. 
cycles. Attached (hank) antenna. Tone, volume, sensitivity 
and selectivity fair. Some whistles. Some shock hazard. 


Ward’s Airline Cat. No. 420. $5.75 plus transportation. A 
midget midget. 540 to 1,720 kilocycles. Tone and volum 
fair; sensitivity good; selectivity and whistles bad. Appear 
ance good. Despite its small size, this radio is somewha 
more than a novelty, and represents a remarkable value fo 
the money. It is selective enough to provide satisfactory re 
ception on an adequate number of stations. 


e IN ORDER OF TONE QUALITY 


TE Sanete scat heneessateanceseent . $29.95, lia. 
A ee tivbacadathiscoeue me 
ne; -stbuadiuececoeeesvaless .... 24.95, lid 
I TRUPNOR Sicccccccccese dav diusidves. 5o 
Sears’ Silvertone Cat. No.—156l.......... sees ROE 
ee ee «ce bisevskevaee ids COLE ea eee 25.95, list 
Ward’s Airline Cat. No.—612................... 17.88." 
Ck, Bly MGs st cccbecodecescviws .. 20.95. 
ES SS a MN 
in Cok bb + gids We bint 04 hide oes ood 19.95, list 
ETD. co cccscveccescnndiisseedeb ist secne Mn 
TE EE eee ee 19.95. 
EE nies teen civics alae oud olt Le eadaha 19.95, list) 
I bins ited inte ei ethan s senibicmedts aa 
is. ine Sicee ne pws Mev ee o8be Usmms 18.95, li 


5 ctall's Vedande uidiisadeddswtaste 19,95, list. 
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Po sre eee eee. $17.95, list. 
CED ccs ccdwatecsevcscb¥ehdamewes deel 24.95, list. 
SE GED obsess b Gude. ov ssencbeetasesenen 14.95, list. 
ee 
ME; aatie ph sae dardblesoenc stat’ Meee tekane 14.95, list. 
St er -» See  ne 19.95, list. 
Sears’ Silvertone Cat. No.—3351...............- 9.45." 

Cn + ck:6an0 dn band suess apnea ee 24.95, list. 
CED <<» dt:a0o Mibeilh o &0a ceed ties Sales 19.95, list. 
CONE doc ccceccdbudssciddackbiebsbaceeies 17.95, list. 
FD anc. cwnenbhees tacvevdbeeVbcsooavuel 9.95, list. 
TR ES ee a 10.95. 

ne SPE ov es veuhldsssends dtksahiuaarecs 9.95. 

OE SS a Pe eee fee 12.95, list. 
PE MOOD cccveabecesdchdaale eiauseadeean 15.95, list. 
EE, 0.446 saunas <> 4bbb dei atenuae 9.95, list. 
i in sj acnvdhh<>c.caitebabansdaoe 9.95, list. 
EE i vscceReaBeaniaes 40s s<Sasaeee cewek 9.95, list. 
Ward's Airline Cat. No.—420.................. 5.75." 


1 Plus transportation 





1940 RADIOS 


Previous years’ models of radios usually sell for some 50% 
of the list price. For the convenience of those who can obtain 
such models—-which may represent very good buys at the re- 
duced prices—a table has been compiled showing model 
numbers of the 1940 radios, their list_prices, and the ratings 
they received in CU tests during 1939 and 1940. 

For full details on 1940 models, see CU Reports, November 
and December 1939, January 1940. In the following table, the 
models tested by CU are marked “Best Buy,” “Also Accept- 
able” and “Not Acceptable.” Other models listed in the same 
group use the same essential chassis and working parts, but 
may have different equipment such as additional wave bands, 
a more elaborate cabinet or a larger speaker, or may be a radio- 
phonograph combination. 

(Cont'd next page) 








340 1940 RADIOS 
































MAKE MODEL 
Admiral 161-5L 


Emerson 


X-262 
*R-297 
*R1-297 
*R-303 
‘R1-303 


Emerson CG-268 
Cy -268 
(,-276 
(,-293 
(,1-293 
'G-294 
G1-294 


Emerson CZ-282 
CW-279 
CY-269 
CY-269 
CY-286 
CY-288 


Emerson CO-269 
CO-269 
CQ-271 
CO-273 
CS-268 
CS-268 
CS-270 
( 


\.979 


Emerson DB-30] 
DB-.247 
DB-296 
Emerson . .CU-265 


® Onyx. 


PRICE ($) 


9.95 
15.95 
12.95 


12.95 
14.95 
17.95 
19.95 
49.95 
59.95 
79.95 
89.95 


17.95 
19.95 
22.95 
69.95 
79.95 
99.95 
109.95 


22.95 
17.95 
22.95 
24.95 
29.95 


39.95 


29.95 
32.95 
$2.95 

39.95 
22.95 
24.95 
29.95 


32.95 


14.95 
14.95 
17.95 


9.95 


RATING 


Also Acceptable 


Also Acceptable 


Also Acceptable 


Also Acc eptable 


Also Ac ceptable 


Also Ac ceptable 


Also Acceptable 








Farn 


Farn 


GE 


Phil 


Philc 
Phile 
Phile 
Phile 
Phile 
Phile 
Phile 
Phile 
RCA 


RCA 





MAKE 


F arnsworth 


Farnsworth 


Farnsworth 


GE 


Philco 


Philco 
Philco 
Philco 
Philco 
Philco 


MODEL 
AT-12 
AT-10 
AT-1] 
AT-14 
AT-15 
AT-16 
AT-50 
AC-55 
AC-.56 
H-77 
H-73 
1I50T 
1I55T 
180XF 
15XX 
L90XF 


40-115 
165K 


Philco Transitone P'T-25 


Phileo Transitone PT-33 


Philco Transitone.PT-35 





9TX31 
9TX32 
9TX33 
10X30 
10X31 
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PRICE ($) RATING 

14.95 Best Buy 

9.95 

14.95 

16.95 Also Acc eptable 

17.95 

19.95 

29.95 Best Buy 

49.95 

54.95 

79.95 Also Acceptable 
59.95 

55.00 Also Acceptable 
65.00 

75.00 

85.00 

92.50 

19.95 Best Buy 

62.50 Also Acceptable 
105.00 Also Acceptable 
169.50 Also Acceptable 
139.95 Also Acceptable 

9.95 Also Acceptable 

13.95 Also Acceptable 

14.95 Also Acceptable 

9.95 Not Acceptable 

12.95 

16.95 

12.95 Not Acceptable 

14.95 

14.95 Also Acceptable 

17.95 

17.95 


19.95 





(Cont'd next page) 
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Stewart-W arner 


Stewart-W arner 


Zenith 


5055 


96TS 


03-5K3 
03-5El 
01-817 


6D411 
6D410 
6D425 
6D413 
6D414 
6D426 
6D427 


6P448 
6P429 
6P430 
6R485 


69.95 
119.95 
11.95 
27.95 
79.95 
14.95 
12.95 
24.95 
17.95 
19.95 
29.95 


34.95 


19.95 
34.95 
39.95 
69.95 


5 Best Buy 


‘Also Acceptable 


Not Acceptable ; 


Not Acceptable 


RATING 


Not Acceptable 


Not Acceptable 


Also Acceptable . 


Also Ace eptable 


Also Acceptable 4 


Also Acceptable 


Also Acceptable 


Not Acceptable 
Not Acceptable 


Also Acceptable 








work for you. 





The Buying Guide is not intended 
Carry it with you when you go shopping. It is printed 
in this compact, pocket size so that it will be convenient 
to put in your pocket or handbag. It is fully indexed so 
that you will find it easy to use. Make your Buying Guide 


for the bookshelf. 
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1940 AUTO RADIOS 


From CU Reports, September 1939, 





MAKE MODEL PRICE ($) RATING 
Arvin 44C 46.10 Also Acceptable 
6 22.95 Not Acceptable 
Firestone 3211 24.95 Also Acceptable eS 
GE x GA-62 "27.95 Also Acceptable 
Motorola 9-44 44.95 Also Acceptable 
924 24.95 Not Acceptable 
924A 24.95 Not Acceptable 
Philco 931 19.95 Also Acceptable 
937 49.95 Also Acceptable 
RCA M-70 44.95 Also Acceptable 
9-M-1 24.95 Not Acceptable 
Truetone D746 19.95 Not Acceptable 
D978 32.95 Not Acceptable 


FREQUENCY MODULATION RADIOS 


The consumer interested in purchasing a new radio need 
concern himself with FM only if he lives in the service area 
of an FM transmitter. The best way to find out whether you 
are in the area of an FM station is to write to the Federal 
Communications Commission, Washington, D. C. 

If the full value of FM transmission is to be realized in the 
home, a very high-quality receiver must be purchased. Under 
good conditions, sich a receiver can be expected to give the 
listener the feeling of being practically in the presence of the 
performer, and not to betray to the ear the presence of a radio 
insofar as hum, crackles and static are concerned, However, 
such perfect results can be obtained only when an original 
FM program is being broadcast and not from a rebroadcast 
of a regular broadcast program. Original programs at the 
present time are required by regulation to total at least two 
hours a day for each FM station. 

If a good high-fidelity broadcast receiver is available, good 
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results can be obtained by attaching an FM converter. A con- 
verter equipped with a small loudspeaker or a converter using 
the loudspeaker of a home radio having poor bass response 
will not produce the results described above, although static 
will be suppressed. 

It is expected that within a year the prices of FM radios will 
fall considerably. 

For a fuller discussion of FM, see CU Reports, August 1940, 


PORTABLE RADIOS 


Portable radios are very limited in their usefulness. Where 
electric current is available, a good buy among the cheapest 
of midget radios will give greater satisfaction than the best 
of portables; for motoring, a standard auto radio will be found 
far more efficient. 

The chief limitation of the portable is its low power output 
(less than one-tenth the output of a midget radio). Sensitivity 
is also low. Output and sensitivity are seldom improved if the 
portable is operated from the power line, although many of the 
new portables are equipped for power line as well as battery 
operation. 

You may expect to find variations in the performance of 
different sets of the same brand and should, whenever possible, 
check several samples of a model on weak stations. In a 
demonstration, it is preferable to check the sensitivity of the 
portable during the day; even a poor portable may pick up 
a good quota of stations at night. Be suspicious of portables in 
which the batteries are already installed, as a good portion 
of the battery life may have been used up in demonstrations 
or simply wasted in shelf life (batteries deteriorate slowly, 
even when not in use). 

Portable radios were rated by CU in the August 1940 issue 
of the Reports. At that time the following were rated as 
“Best Buys” and are still current: RCA Victor Model 15BP-1 
at $19.95, list; RCA Victor Models 15BP-2, -3, -4 and -5 at 
$24.95, list; Admiral Model G-6 at $29.95, list (rated in June 
1940). 

Since all of the rated portables with the exception of mail- 
order brands will be available during 1941, as discontinued 
models at reduced prices, the following table gives them at 
list prices as Best Buy, Also Acceptable or Not Acceptable. 
From CU Reports, June and August 1940. 
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MAKE MODEL PRICE ($) RATING 
Admiral F-5 24.95 Also Acceptable 
G6 29.95 Best Buy 
Emerson EA-357 19.95 Also Acceptable 
338 24.95 Also Acceptable 
Farnsworth AT-31 29.95 Also Acceptable 
Philco 4181 17.95 Also Acceptable 
41-84 24.95 Also Acceptable 
41-85 29.95 Also Acceptable 
RCA Victor ....15BP-1 19.95 Best Buy 
BP-10 20.00 Also Acceptable 
ISBP-2 24.95 Best Buy 
1I5SBP-3 24.95 Best Buy 
1SBP4 24.95 Best Buy 
ISBP-5 24.95 Best Buy 
1ISBP 29.95 Best Buy 
Zenith . 5A01 29.95 Not Acceptable 


RADIO TUBES 


A recent survey by CU’s radio consultant among reliable 
radio servicemen forces the conclusion that practically all 
brands of radio tubes must be considered pretty much the 
same from the standpoint of performance and life. Similarly, 
the various types of tubes—metal, glass, GT (bantam), S 
(single-ended), loktal, octalox, &c.,—have no special signifi- 
cance in terms of use value. All types will give satisfactory 
results in radios engineered for them, and the type of tube is 
therefore no longer a factor in determining the choice of a 
radio. The difference in price between tubes of various types 
performing similar functions is negligible. 

However, the difference between list prices on standard 
brand tubes (which you will be charged by most but not all, 
radio stores and servicemen) and net prices for which these 
identical tubes sell in mail-order houses is considerable 
averaging about 50%. The mail-order houses’ own brands of 
tubes sell for still less. And mail-order brands, according to 
CU's best information, are generally made by regular tube 
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manufacturers to the same specifications and standards as 
the tubes sold at much higher prices under nationally adver- 
tised trademarks. 

As a case in point, an RCA Radiotron Type 6K6GT lists at 
$1—the price you would pay over the counter in many radio 
stores, and probably to a serviceman. This identical RCA tube 
can be bought from Lafayette’ for 54¢. Lafayette’s own 6K6GT 
sells for 38¢. Both of these tubes are guaranteed for six months 
from the date of purchase. Therefore it is important to pre- 
serve the sales slip. 

It is recommended that radio owners purchase a complete 
extra set of tubes from a mail-order house. Tube failures are a 
common radio ailment, and with a spare set of tubes on hand, 
a simple matter of substitution—one tube at a time—will de- 
termine whether or not failure of the set to operate is caused 
by tube trouble. The benefit of this self-service is threefold 
in many instances a service charge will be ‘avoided, you will 
not have to pay for unnecessary replacements and repairs, and 
you will save money on the tube itself. 

From CU Reports, June 1937. 


RECORD PLAYERS 


Before laying out your money for a record player, decide on 
the type you want. The wireless type broadcasts the music 
of the record to your radio, and needs only be plugged into an 
electric outlet. The direct-connected type may be plugged into 
your radio if provision for doing so exists (look for inlet on 
the back of the radio, usually bearing the label “Phono” or 
“Television”) or may be connected to the radio either by 
soldering-in or by means of adapters sold in radio-parts stores. 
The direct-connected type has inherently better tone (wider 
range) than the wireless. It also may require, for maximum 
efficiency, installation by a serviceman. 

The closed type is usually more expensive than the open, 
but offers the advantage that it reduces needle noise. 

Listen to the player with a good concert record and see if the 
reproduction satisfies you. Reject the player if you hear waver- 
ing tones (“wows”). 

All of the record players tested operated on alternating cur- 
rent only. Ac-dc models are available in some of the makes. 

From CU Reports, October 1940, 





' Lafayette Radio Corp., NYC. 
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WIRELESS RECORD PLAYERS 





BEST BUY 
(Price considered) 

Lafayette Cat. No.—-21873 (Lafayette Radio Corp., NYC). 
$14.25. Closed type (with lid). Power output adequate; 
slight wows; noisy motor. Portable. Construction fair. Poor 
ventilation. Fourth highest in quality of all wireless players 
tested. Available in walnut as Cat. No.—21871, at $15.25. 
See comments on Philco RP-2 and RCA V4A-21 below. 


ALSO ACCEPTABLE 


(In estimated order of quality without regard to price) 


Philco Model RP-3 (Philco Radio & Television Corp., Phila- 
delphia). $29.95, list. Closed type. Best tone in the wireless 
group. Power output adequate. Slight shock hazard. Needles 
somewhat difficult to insert. Pickup automatically placed on 
10- or 12-inch records as the cover is lowered. Construction 
excellent. A 1940 model, available usually at reduced price. 
If it can be bought for $20 or less, it’s a “Best Buy.” 

Lafayette Cat. No.-—21872. $24.50. Closed type of large di- 
mensions. 12-inch turntable. Good tone. Three tubes. Power 
output adequate. Superior and very quiet Garrard motor. 
Slight shock hazard. The pickup (Shure) will not accom- 
modate thin-shank needles. Speed control and unsatisfactory 
automatic stop. Receptacle for single-button carbon micro- 
phone. Construction fair, but inspection apparently lax. Ven- 
tilation only fair. 

Philco Model RP-2. $19.95, list. Closed type. Good tone. 
Power output adequate. Construction excellent. An average 
good wireless-type record player. A “Best Buy” if it can be 
bought at a discount of 25% or more. 

Philco Model RP-1. $14.95, list. Open type. Otherwise similar 
to the RP-2 above. 

Sears’ Silvertone Cat. No.—05849 (Sears-Roebuck). $12.95 
plus transportation. (Includes choice of 10 Conqueror or five 
Columbia records—and 50 “ten-play” needles. About half of 
the Conqueror records are of inferior grade.) Open type. 
Good tone. Power output low, and no provision made for an 
extra antenna. Convenient automatic tone-arm switch (no 
automatic stop). Construction excellent. Ventilation good. 

(Cont'd next page) 
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ALSO ACCEPTABLE—CONT'D 

Ward’s Airline Cat. No.—2019 (Montgomery Ward). $11.95 
plus transportation. Open type. Good tone. Power output very 
low, but there was provision for an external antenna. Slight 
shock hazard (metal case is “hot”). Design poor, but con- 
struction excellent. Tone-arm could not be placed on rest 
with a 12-inch record on the turntable. 


RCA Model VA-21 (RCA Mfg. Corp., Camden, N. J.). $17.95, 
list; sold by radio mail-order houses for $10.09. Open type. 
Fair tone. Power output adequate, with provision for extra 
aerial. Construction good. Motor must be given a twirl with 
the hand to start. A “Best Buy” if tone quality is not an 
important consideration. 


NOT ACCEPTABLE 
Zenith Model S-7000 (Zenith Radio Corp.) . $14.95, list. Open 
type. Relatively poor tone. Power output poor, but provision 
for external aerial. Some shock hazard. Construction poor, 
Flimsy cardboard case. Rim-drive mechanism developed 
“static” while playing. Instruction sheet not entirely correct. 





DIRECT-CONNECTED PLAYERS 
BEST BUY 
(Price considered) 
Lafayette Cat. No.—21860 (Lafayette Radio Corp... NYC) 
$15.25. Closed type. Unsatisfactory automatic stop. Con- 





struction fair. Second highest in quality among all direct-con- 
nected players tested See notes on Sears Silvertone and 


R¢( : A R-93F belou . 


ALSO ACCEPTABLE 


(In estimated order of quality without regard to price) 


Lafayette Cat. No.—21861. $19.95. Similar to Cat. No.—21860, 
but with superior Garrard motor and a better-grade (Shure) 
pickup (which will not accommodate thin-shank needles). 
Closed type. Speed control. Best tone of all record players 
tested. Can be obtained for ac-de operation (not tested) 
as Cat. No.—21862, with Garrard motor, for $26.95. 

Sonora Model CP-24 (Sonora Radio & Television Corp.. Chi 

cago). $17.95, list. Closed type. Good tone. Needles difficult 
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ALSO ACCEPTABLE—CONT'D 
w imser. and 12-inch records awkward to place. Cover 
seraped 12-inch records, and clearance between tone-arm and 
turmtable was inadequate. Construction poor. 1940 model. 
Sears’ Silvertone Cat. No.—05845 (Sears-Roebuck). $7.95 
plus transportation. (Includes needles and records, as de- 
scribed for wireless type, Cat. No.—05849.) Open type; a 
much better buy than the Sonora above, if lack of cover is 
no objection. Tone good and could easily be made excellent 
by a serviceman. Slight wows. Convenient automatic tone- 
arm switch (but no automatic stop). Construction excellent. 
Other samples may not have wows; without the wows this 
player would be a “Best Buy.” 


Ward’s Airline Cat. No.—2074 (Montgomery Ward). $7.95 
plus transportation. Open type. Good tone. Tone-arm could 
not be placed on rest with a 12-inch record on the turntable. 
Plug for pickup receptacle on radio chassis. Exceptionally 
quiet motor. Appearance similar to that of wireless type, 
Cat. No.—2019 above, and same comments apply (except 
for shock hazard). 

RCA Model R-93F (RCA Mfg. Corp., Camden, N. J.). $8.95, 
list; sold by radio mail-order houses for $5.28 and in NYC 
stores for $4.95. Open type. Good tone. Slight wows; noisy 
motor which must be started by hand. Appearance (bakelite 
case) fair; construction good. Other samples may not have 
wows; without the wows this player would be a “Best Buy.” 


NOT ACCEPTABLE 

Model PRP-2 “Symphonic DeLuxe” (New York Committee 
for Music Appreciation, 989 Sixth Ave, NYC). $9.03. (In- 
cludes five needles and radio-phono switch.) Good tone. 
Closed type, but back had to be cut away to permit the play- 
ing of 12-inch records, which were still difficult to place, 
and some noise escaped. Somewhat noisy, non-self-starting 
motor. Pickup accommodated only needles of large diameter. 
Appearance fair; workmanship very sloppy. 

Model PRP-1 (New York Committee for Music Apprecia- 
tion). $4.75. (Includes five needles and radio-phono switch. ) 
Open type. Poorest tone found in the direct-connected type. 
Non-self-starting motor very noisy and very weak. Appear- 
ance (bakelite case) fair; workmanship fair. May be ac- 
ceptable for a person who wants a record player at the 
lowest possible price, 
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SKI EQUIPMENT 


The only essential ski equipment for the average skier is skis 
ski boots, bindings and poles. 

Hickory skis are best. But ash, if close grained and well treated 
with hot linseed oil, is also very satisfactory. Birch and maple 
are somewhat brittle. Pine is too soft for any but children’s skis 

Ski boots must be of special design, with soles at least half 
an inch thick; straight, tapering sides; hard, box-shaped toes 
and grooved heel. Leather soles are best. 

Bindings should include rugged toe clamps, adjustable ip 
small steps to assure accurate fit. Heel straps may be leather, 
or metal springs, or a combination of both. 

Poles must be lightweight and of good strength. Tonkin cane 
a species of bambuo, is best. 

Ski clothing should be lightweight, windproof and snowprool 
All clothing likely to come in contact with snow must be hard 
surfaced and water-repellant. Wool gabardine is the most suit 
able material for this purpose. 

Most mail-order ratings have been omitted in the listings below 
since new catalogs were issued just before the Buying Guide 
went to press. Some items which it was possible to ched 
against the new catalogs have been included. 

Examinations of mail-order equipment last year showel 
numerous good buys at the medium and higher price levek 
Cheaper mail-order products, by and large, represented pow 
values. 

The following ratings are based solely on expert opinion. 

From CU Reports. December 1939. 





SKIS 





ACCEPTABLE 
Anderson & Thompson (Anderson & Thompson, Ine 
Seattle). 
Groswold (Groswold Ski Co., Denver). 
Northland (Northland Ski Mfg. Co., St. Paul). 





BINDINGS 





ACCEPTABLE 
Anderson & Thompson (Anderson & Thompson, Inc 
Seattle) . 
Gerber Bros. 


(Gerber Bros., Seattle). 
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ACCEPTABLE—CONT'D 
Gresshoppa (K. Knudsen Co., Oslo, Norway). Reasonably 
priced. 
Kandahar Type. Special cable adjustment. Expensive for 
average skier, but excellent for good skiers. 
Seco (Ski Equip. Co., Torrington, Conn.). 


NOT ACCEPTABLE 
Olympic Die Cast Bindings (G. S. Sprague). Easily cracked. 
Rex (Gresvig Co., Oslo, Norway). 
Skyline (G. S. Sprague). Too weak, bent out of shape easily. 





POLES 





ACCEPTABLE 
Northland (Northland Ski Mfg. Co., St. Paul). 
Most tonkin cane poles. 


NOT ACCEPTABLE 


Any bamboo poles. 





CLOTHING 





ACCEPTABLE 
The first four brands in the following list are generally ac- 
ceptable for all types of ski clothing. All skiers’ clothing should 
be both water-repellant and windproof. 
Alligator (Alligator Co., St. Louis). 
Profile (Carter & Churchill, Lebanon, N. H.). 
Slalom (B. F. Moore & Co., Newport, Vermont). 
White Stag (Hirsch-Weis Mfg. Co., Portland, Ore.). 
Ward’s Ski Parka (Montgomery Ward). Cat. No.—6133, 
$5.89; 6082, $3.79 plus postage. Well designed; best type 
for beginners. 
Sears’ Ski Parka Cat. No.—469 (Sears-Roebuck). $4.29 plus 
postage. Similar to Ward's above. 
Sears’ Ski Mittens Cat. No.—5683. $1.89 plus postage. 
Ward’s Ski Mittens Cat. No.—5917. $1.49 plus postage. 
NOT ACCEPTABLE 
(For beginners) 
Short jackets, such as the Sears’ Cat. No.—458 and —466 and 
Ward's Cat. No.—8722. These edge up at waist and allow 
snow to enter. 


(Cont'd next page) 








352 SKI EQUIPMENT, SUNGLASSES, WATCHES 





SKI BOOTS 








ACCEPTABLE 
Bass (G. H. Bass & Co., Wilton, Me.). 
Bean (L. L. Bean, Inc., Freeport, Me.). 
Sportmaster (Mayer Shoe Co., Lynn, Mass.). 


NOT ACCEPTABLE 
Ward’s and Sears’ cheap models. Considered unsatisfactory. 
Wilton (G. H. Bass & Co.). This brand is the company’s 
cheaper line. 


Boots having rubber or part-rubber soles. 


SUNGLASSES 


Miscellaneous cheap glasses costing from 10¢ to 20¢ and of 
unidentified manufacture must be selected with extreme care. 

Sunglasses under $1 generally have blown-glass lenses which 
often contain serious optical defects. CU recommends that 
you avoid the cheaper glasses, and that you spend $1 or more 
for sunglasses having ground and polished lenses, which are 
much more likely to be of good optical quality. 

Tests of 39 pairs of sunglasses were made in 1938. Almost all 
showed at least one defect (lens power, prism power or astig- 
matism) in excess of Federal specifications. Prices of those 
found satisfactory were all $1 or more. Among the best brands 
were: Columbia (Columbia Protektosite Co., Carlstadt, N. J.) 
at 98¢; glasses made by the American Optical Co., Southbridge, 
Mass., at $1 and up; and Optilene (Marine Optical Mfg. Co, 
Boston) at $1.94. 

From CU Reports, July 1938. 


INEXPENSIVE WATCHES 


Mass styling has made inexpensive watches look very much 
alike. The simple capacity to tell time accurately is the most 
important factor in the selection of one brand as against another. 
Ratings below, therefore, are based mainly on the ability of the 
watches to keep good time under various conditions of position 
and temperature. Some consideration was given to the initial 
regulation of the watch that is whether it was set for best 
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time keeping under normal conditions of use when it left the 
factory, and, since the performance of cheap watches is not 
uniform, some consideration was given to the degree of uni- 
formity of samples of the same brand. 

With ordinary care, most watches in this price range will 
tell the correct time within two or three minutes if set daily, 
and will last at least a year. It must be expected, however, that 
individual samples of any brands listed may prove defective. 

From CU Reports, September 1940. (Labor notes included.) 





WRIST WATCHES 





BEST BUY 
New Haven Fad (New Haven Clock Co., New Haven, Conn.). 
$2.95. Sold by Montgomery Ward as Cat. No.—9196 for $1.98 
plus postage. Chromium case with either chromium-plated 
link strap or leather strap. No second hand. Initial regula- 
tion fair. Accuracy with position and temperature changes 
very good. 


ALSO ACCEPTABLE 


( Listings are in order of quality of movements. Note comments 
on cases, dials and straps.) 

Ingersoll Swagger (Ingersoll Waterbury Co., Waterbury, 
Conn.). $2.69. Chromium case, leather strap. Had second 
hand. Accuracy with position changes good. Very good initial 
regulation. Considerable variation with temperature changes. 

Ingersoll Aero. $3.50. Apparently the same case and move- 
ment as the Swagger but with luminous hands. Not judged 
to be worth price difference, since numerals were not luminous, 
and hands were so designed that it was very difficult to tell 
their position in the dark. 

Westclox Rocket (General Time Instruments Corp., La Salle, 
Iil.). $2.95. Chromium case, leather strap. No second hand. 
Initial regulation fair. Accuracy with position changes good. 
Poor temperature compensation. 

Westclox Wrist Ben. $3.95. Essentially the same movement 
as in Rocket. Performance in test about the same as that of 
Rocket. Chrome case with “stainless” metal back. Leather or 
“stainless” link strap. Had second hand. 


Westclox Judge. $4.95. Apparently same movement as in the 
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ALSO ACCEPTABLE—CONT'D 


Rocket and Wrist Ben with gold-plated case and “stainless” 
back. Had second hand. Strap of higher-quality leather than 
was used on Rocket or Wrist Ben. 





POCKET WATCHES 





BEST BUYS 


New Haven Model A (New Haven Clock Co., New Haven, 
Conn.). $1.25. Sold by Montgomery Ward as Cat. No.—9970 
for 89¢ plus postage. Nickel-plated case. Initial regulation 
poor but accuracy with position and temperature changes very 
good with high degree of uniformity of samples. 

New Haven Model B. $1.25. Apparently same watch as Model 
A with dial of slightly different design. Performance about the 
same as Model A. 


ALSO ACCEPTABLE 


(Listings are in order of quality of movements. Note comments 
on cases, dials and straps.) 

New Haven Pentagon Lapel Watch No. 2. $1.50. This watch 
had apparently the same movement as New Haven Model A 
and Model B. Performance in tests about the same. The watch 
had no second hand, was difficult to read and the black crinkle 
finish was not durable. Unless you must have a lapel watch 
it is not a good buy. 

Ingersoll Yankee (Ingersoll Waterbury Co., Waterbury, 
Conn.). $1.50. Chrome case. A smaller, neater and better-ap- 
pearing watch than others tested. Initial accuracy fair. 

Ingersoll Ensign. $1.25. Apparently the same watch as the 
Ingersoll Buck, below, but with plated dial. Test performance 
slightly better than that of Buck. 

Ingersoll Buck. $1. Nickel case. Initial regulation and ac- 
curacy in different positions fair but varied greatly in rate 
with temperature changes. 

Westclox Pocket Ben (General Time Instruments Corp., La 
Salle, Ill.). $1.50. Performance in tests slightly better than 
that of Dax rated below. More compact movement and better- 
quality dial. 

Westclox Dax. $1.25. Nickel-plated case. Initial regulation 

good. Variation in rate with temperature changes great; ac- 

curacy with position changes fair. 
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Wines & Liquors 


ALCOHOLIC BEVERAGES 


4 

As we go to press, CU’s 1941 special report on Wines and 
Liquors (see page 383) is in preparation. The following tenta- © 
tive ratings from this report, cover the more important 
domestic liquors. A great deal more information on the brands 
listed here, plus additional data and listings of foreign wines, 
data on the effect of the war on quality and prices, suggestions 
on buying and judging liquors and on mixing drinks, appear 
in the special report. 

In the listings of American wines, the first name is that of 
the wine producer. Names in italics which follow are some of 
the better-known brands of that producer. Other brands of 
the same producer generally have comparable ratings. Ratings 
are alphabetical, order has no other significance. 

It will be noted that there have been many changes since 
the previous ratings of wines and liquors. | 





DOMESTIC WINES 





@ AMERICAN-TYPE WINES 
ACCEPTABLE 
Engels & Krudwig, E & K, Ekco. 
Garrett & Co., Virginia Dare, Paul Garrett. 
Pleasant Valley Wine Co., Great Western, Pleasant Valley. 
Taylor Wine Co., Taylor’s. 
Urbana Wine Co., Gold Seal. 
Vineyardists, Inc., Vintner’s. 
Widmer’s Wine Cellars, Neapolitan, Harvest, White Gold. 


@ FOREIGN-TYPE WINES 
ACCEPTABLE 
K. Arakelian, Inc., Mission Bell, Madera. 
Beaulieu Vineyards, Beaulieu. 
(Cont'd next page) 






























ACCEPTABLE—CONT'D 


Bisceglia Bros., Inc., Paradise, Bisceglia De Luxe. 

California Grape Products Co., Victor Mendocino, Victor 
Vinoro. 

Colonial Grape Products Co., Cordova, Casa Grande. 

B. Cribari & Sons, Inc., San Benito. 

Fruit Industries, Inc., Olympic, Guasti. 

Italian Swiss Colony, Italian Swiss Colony, Gambarelli & 
Davito. 

Roma Wine Co., La Boheme, Cella. 

Shewan-Jones, Inc., S-J. 


NOT ACCEPTABLE 


Eastern Wine Corp., Chateau Martin, Jean Gould. 
Geffen Industries, Inc. Chiefly private brands. 

G. Loewus & Co. Chiefly private brands. 

Monarch Wine Corp., Inc., Cavern, Old Monarch. 
Tiara Products Co. Chiefly private brands. 


e SUPERIOR TABLE WINES 


In addition to the wines listed above, there are a number of 
superior table wines which are generally bottled at the vine- 
yard, and which are usually somewhat more expensive than 
those above. The following producers put out such wines, 
which generally sell at prices up to $1.29 a bottle. 


Beaulieu Vineyards. L. M. Martini Vineyards. 
Concannon Vineyards. Mont La Salle Vineyards. 
Cresta Blanca Vineyards. Mount St. Helena Vineyards. 
Fountaingrove Vineyards. Novitiate Winery. 

Inglenook Vineyards. Salamina Vineyards. 

Los Amigos Vineyards. Wente Brothers Vineyards. 


Los Hermanos Vineyards. 





LIQUORS 





(Prices given are those set under the fair-trade agreements 
in New York City. These prices are often much reduced during 
liquor “wars,” sales, &c.) 
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e YOUNG WHISKIES 
BEST BUYS 


Crab Orchard Kentucky Straight Bourbon. $1.29 a pt. 3 years 
old. 

Park & Tilford Kentucky Bred Straight Bourbon. $1.35 a pt. 
3% years old. 

Wall Street Club Blend of Straight Whiskies. 89¢ a pt. 3 or 
more years old. 


ALSO ACCEPTABLE 


Old Quaker Straight Rye. $1.29 a pt. 3 years old. 

Old Quaker Straight Bourbon. $1.29 a pt. 3 years old. 

Cream of Kentucky Straight Bourbon. $1.31 a pt. 3 years old. 

Mayflower Straight Rye. $1.31 a pt. 3 years eld. 

Daviess County Kentucky Straight Bourbon. $1.39 a pt. 3 
years old 

Windsor Straight Bourbon. $1.25 a pt. 3 years old. 

Paul Jones Four Star Blend of Straight Rye. $1.47 a pt. 3 


years or more old, 


NOT ACCEPTABLE 


Old Mr. Boston Straight Bourbon. $1.12 a pt. 3 years old. 


e MATURED WHISKIES 
BEST BUYS 


Private label brands of the distillers whose products are rated 
below as “Best Buys” or “Also Acceptable” (when these 
retail at considerably less than the advertised brands) are 
rec ommended. 

Finch’s Monticello Straight Rye. $1.19 a pt. 5 years old. 

Supre-Macy Maryland Straight Rye. $1.04 a pt. 5 years old. 

Large’s Monongehela Rye. $1.59 a pt. 4 years old. 


Mt. Vernon Straight Rye. $1.69 a pt. 4 years old. 


ALSO ACCEPTABLE 
Old Taylor Straight Kentucky Bourbon. $2.23 a pt. 4 vears 
old. 


Glenmore’s Kentucky Tavern Straight Bourbon. $1.59 a pt 


1 years old. 
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ALSO ACCEPTABLE—CONT'D 


Old Farm Rye. $1.40 a pt. 4 years old. 

Golden Wedding Rye. $1.35 a pt. 4 years old. 

Golden Wedding Bourbon. $1.35 a pt. 4 years old. 

Old Overholt Straight Rye. $1.59 a pint. No label age, by 
bonded. 

Old Crow Straight Bourbon. $1.69 a pt. 4 years old. 

Old Grand Dad Kentucky Straight Bourbon. $2.23 a pt. 4 
years old. 

Four Roses Rye. $1.97 a pt. 4 years or more old. 

Signet Rye. $1.78 a pt. No label age, but bonded. 


NOT ACCEPTABLE 
Private label brands of distillers whose products are given below, 
Mill Stream Straight Rye. 
Greeley Square Pennsylvania Straight Rye. 
John Hancock Brand Straight Bourbon. 
Carstairs Blended. 


e BLENDS OF WHISKIES WITH SPIRITS 
BEST BUYS 


Private label brands of the distillers whose products are rate 
below as “Best Buys” or “Also Acceptable” (when them 
retail at less than the advertised brands) are recommendél 

Apherton Blended Whiskey (dis.rib., A&P). 99¢ a pt. 

Macy’s Red Star Blended Whiskey. $1.14 a pt. 

Wilson’s That’s All Blended. £9¢ a pt. 


ALSO ACCEPTABLE 


Seagram’s Five Crown Blended. $1.47 a pt. 
Park & Tilford’s Reserve Blended. $1.44 a pt. 
G & W Five Star Blended. $1.47 a pt. 
Calvert’s Special Blended. $1.47 a pt. 
Schenley’s Red Label Blended. $1.47 a pt. 
Hunter Baltimore Blended Rye. $1.59 a pt. 
Wilken Family Blended. $1.21 a pt. 

Calvert’s Reserve. $1.75 a pt. 








Seagram’s Seven Crown Blended. $1.75 a pt. 
Wilson’s Reserve Blended. $1.75 a pt. 


Schenley’s Black Label. $1.75 a pt. 
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NOT ACCEPTABLE 


Spirit blends containing young whiskes: 
National Eagle’s Blended. 
Old Drum Blended. 
Three Feathers Blended. 
Green River Blended. 
¢& W Two Star Blended. 


e GIN 
BEST BUYS 


Private label brands, 90 proof, of the distillers whose products 
are rated below as “Best Buys” or “Also Acceptable” (when 
these retail at less than $1.29 a fifth) are recommended. 

Derbyshire Distilled Dry. $1.22 a fifth. 

Wall Street Distilled Dry. $1.19 a fifth. 

Macy’s Red Star Distilled Dry. $1.29 a fifth. 

Apherton Distilled Dry. $1.25 a fifth. 


ALSO ACCEPTABLE 


Calvert Distilled London Dry. 

Seagram King Arthur Distilled London Dry. 
De Kuyper Distilled Dry. 

Schenley’s Silver Wedding Distilled. 
Hiram Walker’s London Dry. 

Holloway’s Distilled London Dry. 

Milshire Distilled Dry. 

Booth’s High and Dry. 

Burnett’s White Satin De Luxe Distilled Dry. 
€ & W Distilled London Dry. 

Cilbey’s Distilled London Dry: 
Fleischmann’s Distilled Dry. 

Cordon’s Distilled London Dry. 


NOT ACCEPTABLE 


Gins distilled from cane spirits: 
McKesson Silver Pheasant Distilled Dry. 





Gladstone Distilled London Dry. 
Three Feathers Distilled London Dry. 
Old Mr. Boston Distilled Dry. 
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AMR Windoshine 268 
A&B green beans. - 
A&)l . 262 
A&P ammonia 258, 259 
—apricots . 20 
—asparagus 23 
a spans 37 
29, 32 

—grapetveit jeleo : 
—peathes .. : io 
—pears 43 
—peas ..... 45 
—spinac 48 


A&P, see as Ann Page, Atlantic, 
Reliable, ona, Sultana, Our 
Own, Yukon Club 





Abbotts vitamin products 162-1738 
Ab-seent ....... a 95 
Absorbine jr. 133, 142, 150 
Ace bedsprings ..........-.seee- 260 
DE. sc6neneeecssccceces : 153 
Accordion Puffs, pants ......... 219 
Acne, treatment of. 156 
Ad underwear 179 
Adler-i-ka : 138 
Adler- Rochester suits 197 
Admiral Chromium Cleaner 295 
Admiral portable radio ene 345 
—radios ...... 335-340 
Save metal | i - 
! 
ee wax 271, 272 
Agar-agar ...... 138 
BPG ccccec cece. 139 
Agfa cameras 305-309 
Agnes = MacGreser face eream a4 
. ' 
Agua Caliente ginger ale : 83 
Almeee sanitary pads 117 
—soap ........ 122, 123 
Air-Ees shoes 21 
Air filters 146 
Air Float taleum 129 
Air-Step shoes 209 
Air-Way vacuum cleaner 254 
Alry Fairy cake flour 69 
— cereals : 61, 62, 63 
Ibers pancake flour. 72 
Albert flim tank att 
Albodon ....... . 92 
Albolere skin cleanser 100 
Al-Caroild .. (32 
Alcoholic beverages 355 
Alies of Old Vincennes tomato 
Juiee 55 
Alkalizers . ee 132, 136 


Alka-Seltzer 

Alka Zane : 

All Gold peaches 

All-Good apricots 
—asparagus 
—peaches 


—pea' 

—tomatoes 
All Nu floor wax 
All-Winter antifreeze 


Alcphen 
Alpco antifreeze 
Altman's soap 
Alumin-Nu polish 
Alvin silverware 
Ambassador, see AMC 
Amera yarn ... 
American Beauty corn 
—tomato juice 
American Home apricots 
-—baked beans 


—pems ....... 
American Maid stips.. 
American stores, see Asco 


American woolen ‘ashe. 


Amertan ...... 
Aminopyrine 
Ammonia 
Amolin 
Anacin .. 
Anaconda paint 
Anderson tea 


a we Thompson ski biadiage 


Aeotine lipstick | 


Ann Page baked beans.. ye 


—baking powder 
—ereal ; 
—salad dressing 
—tomato juice 
—tomato soup 

Antifreezes . 

Anti- perspirants 

Antiseptics .. 

Antoine face powder 
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A-Penn glass cleaner 

Apex washer .. 

Apherton gin . 
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April ee | face powder 
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Arch Preserver shoes hon 
Arco skates .... os 


Arden mayonnaise 
Ardena face cream. 
—taleum 
—sunburn preventive 
Ardsley soap . 
Argo apricots 
—peaches ...... 
—peas 
Argus cameras 
Arista tooth powder 
Aristocrat skates 
Ariz-Sweet grapefruit 
Armand face cream 
—rouge 
Armour's baked beans 
—tomato juice 


—vitamin products 166, 


Armstrong paint 

Armstrong's floor wax 
—tinoleum 

Army & Navy metal polish 

Arnett air filter 

Arnold sleeping garmcnt 

Arrid an8-porepivant 


Arvin auto radio 
Aseo ammonia 
—apr 
—baking puee 


Ashley's 
Asparagus. 


canned 
Asper Lax , 


Astringents 
“Athlete's foot’ 
Atiantic peas ... 


treatment 


Atias glass cleaner 
—ammonia 

Auburn autos 

Aunt Jemima flour 

Aunt Mary's apricots 

Austin autos .. 

Aute heaters . 

Automobile radios 

Automobiles & supp!ies 
—!941 models 


—used 
Avalon ammonia 
—apricots 


—soap 
Avenue De Luxe shoes 
Avocado face cream 

—face powder 
Avondale beans 

—torn 

—fieur . 

—pearhes 

—Deas . 
Ayer sunburn preventive 
Ayimer tomato juice 


Bam baked beans 
—eorn ° . 
BB pancake flour. 


-C - 
BVD pajamas 


" Lavender taleum. "oa 


8 Neoware 
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190, 
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MED wonae coveecegerced 192, 193 
Babbitt’s Cleanser ......... eed ee 
Babe-Ease diapers ....... 183 
SS Pers asians ae 
Baby Aristocrat diapers. : .. 18 
Baby Brownie camera -.. 306 
Baby food, canned re 
Baby Ruth candy bors.... saben 
Baby Stuart apricots... 5° aan 

—green beans . os 
Baby crest diapers -.+.. 081, 182 
- J _ candy aie 

. HH. shoes 207, 208, 209 

Baker! s “tabi bars pepecen Mae 
Baking powder 15 
Bail apricots . oa00ne 
Ballard biseults , ow oo 

—cake flour ... PS 70 

—pancake flour ... 71, 72 
Banquet asparagus ............. 23 


Bantam autos . 233 
Barbara Gould anti- ~perspirant. 95. 97 





ED COGN cones dncccnstnad 01 
—faee powder ...... Se, 
—tipstick adacane een e900. etn 
—rouge .. ae aay 115 
Barbizon slips ..............222, 223 
i Gt Mv ons coongmpsgecbees 352 
Se WEE. g000000 05 00nb00 aku 211 
Bathroom Geaning supplies. have on 262 
Batteries, ‘ean ght «++-e 828 
—stora nee cocoon . 231 
Baume Bengue . ones Gnate . 150 
Bay Rum : . 150 
Bean Hole baked beans. . 26 
Bean ski boots . 352 
Beans, baked, canned 25-28 
—green, canned .. 37-39 
Bear-Bucilla yarn ———_ 
Beaulieu wine ee 
Beauty Bubbles soap. ... centin e 
auty soap - . 125 
Beek, A. &., shoes 207, 209 
Bedbugs, control -. 280 
Bedsorings .. 259 
Beech-Nut baked beans 26. 27 
—tomatoe Juice 5a san ae 
Bees, treatment of stings........ 28! 
Belfair sanitary pads os eaee cogte 
Belfast ae 4 ale ode ane 
—soda, elub . 61 
Bell-Ans 132. 148 
Bell boys’ blouses 178 
Belle Fleur face cream 99 
PE 226 enee¢ a 
Bendix washing machine. >sades ae 
Ben-Hur tea . o> 
Benzedrine .... 136, 147, 159 
Curate apricots eye 
—o' 30. $2 
—srenchei "juice eer 35 
—tomatoes . ot 
Bost Foods mayonnaise seseas 79 
SE GU Us. 0 0.0% 0460 ve su meeenel 7 
Best O’Beans baked beans. 26 
Jest Quality paint > 
Bestform girdle os 215 
Betty Crocker cake flour......... 70 
Betty Low face powder........... 105 
Betty Woods face powder........ 105 
DT 400cch6nnsnetmoee an '? 
Beverages, carbonated ........ 81 
ST in txetiisce eae tieaiebieeedle 320- 
Bien Jotie ‘girdle 214, 215 
SE BU oncevcscteecesol o & 
+H M cor oe 
Bike Lok bleycle ............00 321 
ae We CHD GOOB. cc ccc ccocace {23 
it GREED ccassoosece conn 209 
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Dc td hidigndgexees OAahe 197 
Biltrite ~ ae. -+-» 268 
Bird's linol . 268 
Bisceglia ——y neots : . 
Biseuit flour .. 73, 274 
Bishop's candy a ao cana ae 
Bisodo!l ...... se 132, 148 
Bisquick flour .... sebhacas, me 
Siack & White apricots . 20 
Biack & White ointment . oote, aan 
Blair girdle ...... 215 
Biankets .... ; 175-177 
Bioomingdale’s seap 123, 124, 126 
Biossom pants . 218 
Blouses, boys’ . 177 
Bio-zero antifreeze 227 
Siue & White baked boans.... 27 

—corn seve 30 
—peaches 40 
—pears ........ 43 

niin manner 46 

omatoes 51 
Blue Diamond soap 123. 125 
Biue-Fio antifreeze .. 226 
Biue jay foot powder vice Van 
Biue Jewel flour 67 
Blue Label soap 124, 283. 264 
Biue Moon ginger ale ; 
Bive Square diapers . et 
Biue Swan pants 219 
Blue Waltz talcum : 128 
Biuebrook baked beans . @ 

—reen beans . TY 
Boals-Rolls ..... ; ...138, 139 
Bocabelli soap .. 124 
Bohack's ammonia 258 

—apricots ......... : . 20 

—baked beans . 26 

—flour oe 

—aenee ‘ale . & 

—grapefruit juice ; 35 

—green beans ~ 7a 

—peaches . . 

—peas ..... nochaecna ee 

—soda, club . 8! 

—spinach : . 

—tomatoes ... ray SI 
Bolex, movie camera. .. 316, 317 
Bon Ami ........ ducaee Ue 
Boncilla face cream J . 100 
Bond suits ... oe 197 
Bond Mono dry cell. . 326 
Bonnie Best ous beans 37 

—peas ...... eee da 

——tomatoes ........ses-- 5! 
3ooth's asparagus sbndan 
Sooth’s gin ooh ae 
Boraxo coon ‘cleaner . 
Sorde grapefruit juice ‘ 
Bost tooth paste . 
Boston garters .. .. 200 
Bostonian shoes -» 207 
Jotany yarn ie . 183 

jound’s tomatoes . ee . 82 

Sourjois face powder -. 103 
Bowman's candy bars . 9 
Boyer toilet ) eaner io he - see 264 
Boys’ bious ie, 
Bradfield's Female Regulator .... 159 

ammonia . : 259 
Breakfast cerets 60-64 
Briardale apricots oa 

—asparagus 23 
—torn 29. 33 
—treen beans 37 
—peaches ...... 40 

SEED be cccccsccetgcnccesses 43 








—soda, club ... 
—a juice 





—peas 

—spinach soe 
Bromo-Seltzer . 1132, 148, 
Brown Crock baked beans: , +f 
Brownle camera . . 
Broza metal polish. ..... 
Buckeye copper polish. . 
Buck-Heeht shoes .... 
Buckley's Mixture 








Buick autos . ‘ 
Bullock's diapers . seccccsean } 
—soap opcavoeces conn ' 

—suspe BOND Tid kccces cece di 200 
Bull's ‘be GRIBOR. 05.0 cocctvedn 307 
Bunions, treatment of........... 140 
Burgess dry cell oé6ceseenme 
Burnett's gin - .. 
Burns, treatment of ...... -. & 
Buster Brown shoes.... . 20 
Dt \sneeseqenseeeey on Te 
Butter Kernel corn.... _ 
Butterfinger candy bars >. 
TeOOh Gia ov vvic's .00eesttkll 332 
CD face cream veséecenn - 8 

—face powder . 10 

—floor wax 271, 272 

—laundry soap . 3 

—Hipstion . 2... 66 cc cnn ewnnee 109 

—sanitary pads . 

TE Weve .. & 

—talcum .. 

—tooth paste oon 

—tooth powder 9! 


163, 166, 168 


—vitamin products 
C.H.B. spinach 
—tomato juice . 
Cadillac autos 
Cain's mayonnaise 
Cake flour ..... pve 
Cal-Bis-Ma_ .. 
Caldwell’s Syrup of Pepsin. b 
California apricots 
California Girl apricots 2 
California's Nugget pears a 
—~ linoleum RE 
Calo 92 
Calumet baking powder. . 16 
Calvert gin 5 ae 
—Reserve whiskey Jos ot can 358 
—Special whiskey 358 
Camay soap aba 
Cambridge silverware cos ae 
309 
319 
tot 
27 
6 
57 
58 
54 
58 


Cameras ... 305- 
—movie ; ; 3t4- 
Cameron shirts 
Campbell's baked beans. 
—tchicken soup 
—chicken noodle soup oa 
—pea soup otccocevescoouln 
—tomato fates sensi 
—tomate soup ........ eee 
—wvegetable beef soup.......... 
—Vegetarian vegetable ‘soup... 
Camphorated liniment 
COM OPOMETS . 2... c cece nc cnccceeee 
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CANADA DRY—COOKERS 363 






















Canada Dry ginger ale.......... 84 —underwear ..........65. .. 179 
—soda, club ....... ees 82 Childs pansehe eee a 
o Chimes pears ........... se .. 
Canned food, | es of foods” —tomato juice ........-. - 85 
Canned fruits wr vegetables. ..... 19 Chi-Namel paint ........... . 291 
Cannon bath wars «++ 208, 212 Chipso laundry soap....... . 283 
SN , e 182 Chixdown diapers . -» 62 
—sheets . . .204, 205 Chromalin tinoleum ........ . 288 
Canterbury BUN iceakcv eats 87 Chrysler autos " 235 
Cantrell & Cochrane's singer ale 84 Chux diapers . .. 183 
la, club . 82 Cigarettes .....0.- ee cersccee -. $23 
Cappi talcum ... seeeee -. 130 Cine-Kodak movie camera... ..315-319 
Capudine . ss . 154 Cirofiex camera see 308 
Cara Nome face cream nae . Cities Service antifreeze. 226 
Carbona cleaning fluid...... 266 Citroearbonate 
Carbonated Saneengas «+ BIBS Clabber Giri baking powder. occece 
Cardin tonic vs os . 159 Classmates shoes 
Carioca lipstick .. - . 109 Cleaners, hand : 
Carmote paint .... oe -- 291 Cleaning supplies ....... as 
Careid tooth powder - sees. Clear Lake green beans.......... 
Carol peaches .. . 42 Clocks, electric ...........-ceces 237 
Carpets .... im onee ae GEER cccvecestccce »oclewer ae 
Carrier ventilator .. 146 Clover eee expunge ocoe secure ae 
Carroll's green beans a an —pears a ve ncdue tae 
Carstairs whiskey - ; . 358 Club House “asparagus. ye ee 
Carter paint . 289 SERED. 2 ccuvessvesoduosedeawen 33 
Carter's children's underwear . 179 Club soda .. oes --. 8, 82 
—girdies . ; 214, 215 eS rrr ae 276 
—pants . 220 —cooking .... cvececsse Gee 
—sleeping garment jae . 180 —heating ... ¥ ...278. 279 
Carter's Liver Pills....... 138 Coca-Cola .... 2. eee ccecceee si, 159 
Casa Grande wine....... . 356 Cocillana syrup . 40 
Caseara Sagrada . 138 Cock 0’ The Walk eorlects. <aiihaleal 20 
Casearets for constipation. 139 —peaches cocvccesteal 40 
Casco shaver ........ — Cockroaches, sontrol ............ 261 
Cashay tampon od 118 Cocktail Hour girdle............ 2144 
Cashmere sanitary pads. -.. 107 Coco Foam soap... ........s00- 122 
Cashmere Bouquet face cream.... 100 Cocoa ...... oc vscocde oo 
~—faee powder ........ . 103 Coffee eee onesccewnn 65 
—tipstick 109 Coffee makers 
—rouge : 114 GORD cccececcssccccvccsccceuceve 276 
—taleum bec - 129 Cola drinks Ser 
—toilat soap. opeat 124 Cold cream . - 99-102 
Castile Crest pepenes. ‘ » & Colds ..... ge 135 
Castierock shirt ‘ . 190 Colgate’s soap : 122, 125 
—suits ...... . 197 —tooth paste - o a 
Castoria’ for constipation 139 —tooth powder .... ovsctuw a 
Catsup, tomato . & College inn chicken soup cose "ae 
Cavern wine . 356 —tomato juice . . &4 
Cayuga corn . 30, 32 Collegiate boys’ blouses . 78 
—green beans -- Collins floor wax..... 270, 272 
—peas .... . = —glass cleaner bon : 268 
Cella wine 356 Collins ginger ale.. 84 
Celleen sanitary pads.. . 16 Colonial green beans . 39 
Cellu-ettes sanitary pads 116 —peaches oes 40 
Century green beans . 37 —peas ..... apn on 45. 47 
—peas .... 46 —spinach 49 
Cereals, breakfast 60-64 Colonial Dames face powder 104 
Ceresota flour 69 —rouge 14 
Certix cameras - 307, 308 Colony Chub slips . 222 
Challenge tea oon Colson bicycle 322 
Charles of the Ritz lipstick . 10 Columbia bicycle 321 
—rouge ooo BOD —velocipede . ee sco 
Chateau Martin wine , 356 Come Again flour ve cocked 
Chatham sheets a. Comet rice hip'e hese ncvegdeune 62 
Checker Club ginger ale. annie, Comfort diapers .... vood aan 
—soda, club — Comfoweb garters ............45. 200 
Cheramy lipstick »etandne, Te Comfy Down diapers............ 18t 
Cherry Valley apricots..... vo a Commander paint .............+.. 291 
—oreen beans : > ae Community Plate silverware...... 300 
—peaches : seus 40 GORGNP GROTTO cccc case cesecunes 200 
—pens ... : . 46 Congoleum - Nairn ‘linoleum . 287, 288 
—spinach 49 Constable, Arno'd. soap - o. 123 
Chevrolet autos .. 228, 233, 235 Constance Bennett face ) powder 104 
Chicken soup ...... sone Constipation ; . 136-139 
Chief paint .... aan Seean Te Conti Castile soap : oove te 
Chiffon fase powder . .. 104 Contouré anti- porepirant or 
Children’s shoes ............6... 210 Conway shirt ... —_ 189 
—siceping garments ....... 179, 180 Cookers, pressure ...........++.. 258 











364 COOKIE DOUGH—DEXTA 


Cookie dough ......ccceccccccuee 73 
Co-op ammonia .............55. 258 
——epricots . 2... cccceeceue 20, 21 
— o660teneecete 26, 27 
—baking powder 15 
4 9060 Cedeesseccoccess 231 

nebeser see 60, 61, 62. 63 

Shickon soup “piso: 
Sbgreseece 29, 30. 32 
Selectric <6 sec%e : 245 

. 67, 68 

—grapetred ‘Juice eses 34 
—green beang snes 37, 38 
—mayonnalse 79 
—paneake flour 72 
—peaches ovens 40 
—pears senses ‘“ ..43, 44 
—peas 46 
—pea soup 58 
—salad dressing Bs 


—sanitary pads 


122, 123, 125, 283- 288 


DD. cvenecwenceces 

—tea , ao owl 87 
—tomato juice ccocnes 4 
—tomato soup 59 
—tomatoes .. sane 51 
—vegetable soup sees 59 

Cooperative Distributors, see OD 
Cooperative Emgire Crown tea. .86, 87 
autos aesasebdce ‘ 235 
Cordova wine .. 356 
Corn, canned : 28-34 
Corns, treatment of 140, 141 

Cosmetics, see Lipstick, Rouge, ete 
Cosmos green beans 38 
—peas , 46 
Cosray face cream 101 
—soap 124 
Coty face cream 101 
—face powder 104 
—tipstick 110 
—frouge 114 
—sunburn | preventive 126 
—talcum 130 
: 139 
Country Club apricots 21 
—asparagus 24 
ked beans 27 
—eake flour #9 
—torn ...... 29, 32 
—flour e 69 
—¢rapefruit "juice 35 
—ereen beans 37 
—paneake flour 72 
—peaches . 41 
—pears 43 
—peas .. 46 
—spinach ; 48 
—tomato juice 54 
Country Home corn 0 
Country Kist peas 48 
Cox's gelatin 159 
Coxon candy bar 19 
Crab Orchard whiskey 357 
Craia-Martin tooth paste 92 
—tooth powder oI 
Crawford suits 197 
Crazy Crystals 138 
Cream, face ....99-102 
Cream of Wheat. 61 
Cream of Kentucky whiskey 357 
Cresea apricots ... 20 
—grapefrult juice 35 
—tomatoes . 52 
—tomato juice . 55 
Crest juicer .. 251 
ae 140 
Square shoes... . 207 


oe A aes $age0 assceceneounll 
RUT Doatiesece 339 
—retrigerator 2.0. ©... cccccce 
Crosse & Blackwell baked beans. 27 
—chicken soup 56 
—pea soup Te 
—tomato Jule 54 
—tomato soup 59 
—vegetable soup 59 
Crunch-ettes eereal 64 


Cue dentifrice 94 
Cupid diapers 182 
Curity diapers 182 
Curtee sults . , 197 
Ourtiss candy bar 

Cutex lipstick 109 
Cuticle removers 

Cuticura taloum 129 


D aooett & Ramsdelt 


—face cream .... ..- 100, 102 

—face powder ..... bose -«- 104 

—lipstionn .......... — . 

—rouge ....... . 1&8 

—sunburn preventive . 126 
Dan-O toothpaste ...... te . 
Darling Baby anes 181 
Darma tea ee : . & 
Darol for headaches.... 154 
Dart floor wax... . 270, 271 
Dart glass cleaner..... 268 
Davega sneakers 2u 
Daviess County whiskey. . 357 
Davis baking powder 15 
Dazey juicer . 25! 

—Can opener . iv 261, 262 
De Jur exposure meter 313, 314 
De Kama rouge -- 608 
De Kuyper gin .. 359 
De Luxe cleaning fluid -. 266 
De Luxe green beans -§ & 
De Soto autos 233, 234, 235 
De Vry movie camera , ooo SI 
Decision peaohes 


Del haven baked beans eae 
De! Malz corn — 


Del Monte apricots .. 2 
—asparagus 23, 24, 25 
—rorn 29, 30, 32 
—arapefruit juice ote ae 
—qreen beans “oa 
—peaches 40 
—pears 43 
—peas 46 
—spinach 48 
—tomato juice 
—tomatoes 52 

Dellford apricots 21 
—grapefruit juice 4 
—eoreen beans . 88 
—peaches 40 
—peas ee 46 
—spinach 49 
—tomators 5! 
—tomato juice 55 

Dennison's pea soup 58 
—vegetable soup 

Dentifrices 90-94 

Denton sleening garment 180 

Dentray tooth powder $1 

Deodorants 94-97 

Depilatories .. 97 

Derbyshire ain ‘ 359 

Desert Sweet grapefruit juice . 8 

Developers, photographic — 

Devoe paint yues . 201 

Dexta metal polish ... se) 
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NERD cocccccsccccesoccceeees 85 
Diamond ammonia ............. 259 
diana eee o-dent toctipants -. & 
{ . 180-183 

e seus Ge 
iiewar én ones Uae 


Jica hand cleaner 
Yieh!I electric fan 
Dilaxin for constipation ........ 
Jina-Mite cereals oe 





Dixie Belle sanitary pads -. 116 
Dier-Kiss face powder . 105 
—talcum . 129 
Dodge apricots ........ ee 
—asparagus -- 24 
—baked beans oo 27 
—corn . 
—¢reen beans 38 
—peaches 41 
—pears 43 
 newegnacesnasesaneuneed 46 
—spinach 49 
Dodge autos .......... 228, 233, 235 
Doleith face cream : “ 
—face powder ’ . 105 
Dollina O camera ........... 307, 


Domestic wines 





Dominion toaster 248, 249 
Donaldson's soap 124 
Doraldina face powder : 105 
—rouge _ 115 
Dorin rouge 115 
Dorothy Gray face powder oo 
—tipstick . 0 
—rouge — 
—sunburn preventive ~» 127 
—talicum ‘ . 31 
207, 208 


Douglas, W. L., shoes 
Dr. Coriey’s So-Kieen toothpowder 91 
Dr. Edwards Olive Tablets 138 


Dr. Locke shoes .. 209 
Or. Lyon's tooth powder oo 
Dr. Miles Nervine . 154 
DOr. Phillips grapefruit juice ..... 35 
Dr. Price's baking powder i 
Dr. Scholl's foot powder .. 106 
—Solvex ~+« $42 
Dr. Strasska's toothpaste oe 
Or. Weaver nasal filter -+» 146 
Dr. West's tooth paste o 
Drain openers -. 264 
Drano drain opener -o+ 265 
Dresses, house soe Oe 
Drew apricots oes 
Drezma face cream .. 101 
—face powder --» 104 
—lipstick -. 110 
Dried fruit ~~  s 
Dromedary grapefruit juice ..... 35 
—" s tooth powder* so 
Drug . 132 
Orumatick lipstick . 10 
Dry cells -» 825 
Ory cleaning, commercial = 
—home 265-267 
Dry-Dee diapers . 
Du Barry face cream 102 
—face powder 105 
—tipstick 110 
—rouge .. 115 
—talcum : . 131 
Duart lipstick ; ial 109 
Duchess salad dressing . : 73 
uff’s gingerbread mix ......... 74 
ufold children’s underwear..... 179 
undee bath towels .. 211, 242 
wratex antifreeze . esecse Se 


arham-Duplex razor 


DEXTROSE—EMERSON 365 


Dutch Boy paint j 
Dutch Brand paint 
Dutchess penehen 
Dwight Anchor sheets 
Dwinax floor wax 
Dysmenorrhea 


E. Z children’s underwear iol 
E&K wine tes 
Eagle paint 
Eagle shirt . 
Eagleson shirt 
—pajamas 
Earache 
Early American talcum 
Eas ‘em foot powder 
Easton's salad dressing dae 
Easy washing machine .. 256, 
Eaton ammonia TR A 
Eau Sublime hair dye ostsctceen 
Eavenson’s soap 
Echophone radio 
Economy baking powder. . 
—green beans ; 
—peas 
—tomatoes 
Economy drain opener 
Econo-Pak sanitary pads 
Eczema, treatment of ; : 
Edlund can opener 261, 
Edna Wallace Hopper’s face cream 
—face powder d 
Edro-lax ... 
Educator shoes . 208, 
Egge pancake flour 
Egyptian Henna hair dye 
Ekeo wine . 
Eko toilet cleaner 
Electric clocks 
—fans 
—heating pads 
—irons 
—tighting, home 
—ranaes 
—shavers 
—toasters 
—vacuum cleaners 
—waffle irons 
Electrical appliances 
Electricity. cooking 
Ome ” 2405050 dd60bannannen 
Electro-Sheet heating pad 
Electro-Silicon silver polish. . 
Electrostatic air cleaner 
Elgin bicycle 
Elizabeth Arden face powder 
—lipstie 


—rouge 
Elizabeth Post face powder 
—tipstick 
—rouge 
—taleum 
Elly camera 
Elkay film tank 
Elkay’s spot remover 
Elmdale green beans 
—tomatoes 
Elmo face cream 
—tipstick 
—rou 
—sunburn preventive 
Embassy face cream 
—face powder 
—tipstick 


—rouge . oan 
Embo vitamin products.......... 


Emerald Bay spinach ........... 
Emerson electric fan.... 











366 EMERSON—FOUNDATION 











indeerine ae Gene becece os / = 
vn Ty- cleaning "fluid... 266, 267 

1 inom man Gardens grapefruit juice 35 
—tomatoes ......-.6005- 52 
inna Jettickh shoes......... .. 210 
ED psspecensnens cece i 
sone rine tptrosttesée een . 147 
ine hydrochloride ......... 147 

chime woleetric fan nesamneces 242 
smond blanket 177 
squire socks, men’ 5. 194, 195 
Essex autos ...... 233, 235 
MEE scccccscece «. $47 
MEE sccccess 154 
Eternol hair dye 107 
Ewelid candy bar............«+- 19 
Euston paint ........... 289 
Evening in Paris face nowder. 104 
—tipstick ocdeeean 110 
Ever-dry anti-perspirant _ ase 96 
dry = ovovesee Se 

Eveready Preston senbeses daa 226 
Eveready ultra- violet ramps antine 156 
Evinrude bicycle .. Sa 
rxee! mente ¢ GRIRITD. oc ceseces 317, = 
312-314 

96 

._ 2 

29, 33 

—pears ~. 
—tomatoes . . & 
—tomato juice 55 
Extane spot remover 266 
Eye cosmetics . 98 
Eyes, care of... 140 
Fn tim tank att 
F&P apricots . 21 
—peac Bees . 41 
—+spinach . 
—tomato Jule — 
—tomatoes 51 
Face cream ... 99-102 

Face lotion 

er 102-105 

Fag Ir. film tank . 3 
corn 3! 

eeneee 44 

Fai apricots 21 
~ x. sees 4! 
Fairway asparagus 23 
ake flour 71, 72 
omatoes 5! 
Fairy velocipede 323 
Falcon camera .. 306, 307 
Fame apricots .. . i 
—¢rapefruit juice 35 
—peaches ...... 3 
papedeee 4 
—Raates Julee 54 
Famo pancake flour shi a 
Famous euaqendere a 199 
Fans, electric > 239-244 
Farmdale — Te 39 


rit portable yn wits 





—tadio MI 
Fascination face powder . 102 
Fashion Park suits 7 
Fedce tank ; . on 
Feen-A-Mint . 

Feet, care of. : .. 40 
Fels Naptha soap 283, 285 
Feisot for headaches -» 14 
“Feminine Hygiene’’ oo: 
Ferndoll apricots ....... ee 

—asparagus ..... . 25 

—baked beans . 26 

BD caccoceses . & 
Fibs tampon ...... . 18 
Fieldcrest bath towels 212 

—sheets .. 204 
Filmo movie camora 316, 318 
Filters, air, hay fever............ 146 
Finch’s Monticello whickey...... 357 
Fine Art Complexion soap ane 
Fineloom sheets see En 
Finer Flavor asparagus on 23 

aked beans ate 

—green becns ve: an 
Finesse apricots oeas ae 
Firestone antifreeze . my A 
Firestone aute radio............. 343 
Fisher's cereal - . 60, oI 

—flour 68 
5-Minute Cream of Wheat cereal. 61 
Five Star antifreeze........ .. 22s 
Flagstefl cern ............ ; 32 

—pears . ee 640) Le 
Flame-Glo lipstick senb0es Se 

—rouge . +. 14 
Flashlights & batteries.......... 324 
Fiatter-Bae girdie .. ee 
Flavia peaches .. Tre 
Flawless pants ........ . 2 
Fleischmann’s gin ... scvecone Ge 

—vitamin products . -. 73 
Flexees girdle ......... -eee 265 
Flexette camera .... oS 
Fliex-Master camera ...........+ 307 
Flex-Seal cooker ...........ccees 252 
A ae waa . 28 

281, 282 
Flo. On floor wax ooscten "a 
Floor covering, linoleum. .....286-288 
Floor wax ....... . 269-273 
Floral owe taleum 128 
Florapek tem ..... 21... -sscueees 87 
Florida Gold grapefruit: juice 35 

Florsheim shoes 208, 209 
Flotex antifreeze — 
Flour ° ..- 66-74 
Flo-Wax floor wax . 27 
Flower seeds 328, 329 


Fluorescert lighting - 
Fly-Tox ...... 281, 282 
Food, canned see names of foods 
Food, frozen 


Food Guild apricots sscow. 
Food, infant, canned a 
Food poisoning ............sss«. 143 
Food products . 
Foot powder 105-107 
Foot-saver shoes eee 
Foote’s spinach coco ae 
Force cereal .. ocduvesmue 
Ford antifreeze — 
Ford autos 228, 233, 235 
Foreman & Clark shorts.......... 192 
ME cases stab ade.oe ogee one 197 
Forest Mills underwear... . 79 
Forhan’s tooth paste. . es ast. 
—tooth powder ....... Ss 
Foth Derby camera -«ee 809 
Foundation grapefruit julce...... 35 
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ey 
Fragrance of Sweet Pea talcu 





Francine face powder...... 104 
Frank Werner Dominator shoes.. > 208 
OUND GUND 2 o diccccsccecese = 
Frederick & Nelson pajamas.. 188 
MEME 006400666 66 64a6dapeeous 189 

——OUSpONders gw ene 200 

343 


Frequency modulation radies..... 
Fresh anti-perspirant , 
Fresh Flavor peas.......... 
Freshlike green beans. . ad 
Fre..pak apricots sdvechienbed 


97 

46 

38 

21 

—— beans 2 
— ween beans 39 
—peaches . 42 
—pears ... 43 
s 46 
—spinach 49 
—tomatoes ; 52 
Fricke’s face cream 101 
Friend's baked beans. . 26 
Frigidaire 253 
Frozen foods 74 
Fruit, canned 19 
—dried 75 
—preserves , ‘ . 
Fruit of the Loom boys’ blouses... 178 
—pajamas ; . 187 
—pants 218, 219 
—sheets cccccets See 
—shorts .. 192 
—slips 222, 223, 234 
Fruitola for constipation . 38 
Fuel, household 276 
—cooking ; . 278 
—heating 278, 279 
Full 0° Gold egetaee co 
—spinach se 49 
Fuller floor wax - 272 
Fuller paint .... . 291 
Fullerine spot remover 266 
Fullustre floor wax 271 
Funk-Dubin's vitamins 172 
Furnaces . 275 
Furniture . 273, 274 
eevvces . 183 
Gas GEE decceved 197 
GLF cereal ...... 61 
M exposure meter 313, 314 
G & W gin 359 
—whiskey . 358, 359 
Gallien Kamp shoes 207 
Gallia sanitary pads 116 
—sheets ..... 203 
SEGERD  cccccsccccceccececcesce 124 
Gambarelli & Davito wine....... 356 
Garden Patch corn ccccccceee an 
Gardening .... > sos Oe 
Garrett, Paul, wine............. 355 
Garters . . 198-200 
Garth grapefruit itso inane 35 
Gas, fuel . .277-279 
—cooking 27 
—heating .. 279 
Gas range appliances 277 
Gasoline .. aenes teens 229 
Gauzette sanitary pads ontaebene 116 
Gaylord’s ginger ale............. 84 
Geffen’s black tea . 86 
Gem safety razor...............+- 113 
CD » ccccunpect cncaces 200 
SY WEE occvepcasececcngs 110 
Gem-lectric electric shaver....... 121 


FOUNDETTE—GRAND 367 
General Electric auto radio...... - 
—clock 38 




















SUGREED cccccccccccccetees 

—refrigerator 

—suniamps 

toaster . 2.266 ec cnens 
General Motors antifreeze 
Geneva green beans 

—POAS .......05- 
Gerber Bros ski bin 
Gerber’s green beans 








—peas ..... 
== » SERED 


—ganeiell juice ..... 


—peas 

Ghirardelli’s candy bars. 

Gibbs baked beans... 
—reen beans . 
—pea soup ... 





—tomato soup . 
Gibbs, D. W. soap. 
Gilbert - "hes fan.. 
Gilbey's 


Gillette ofostrie’ shaver 121 
—safety razor ...... 3 
Gimbel's floor wax 271 
GED csescccceve 204 
GERD cccccccoeseus . 123 
195 

SD sesces 359 


Ginger ale 
Gingerbread mix 
Gingham Girl peach .«. 41 
SGD saccssese ; 213-215 


Git hand cleaner....... . 275 
Glad Rag polishing cloth. . 296 
Gladstone gin .......... -o. 350 
Gladys Glad face cream......... 100 
—face powder .......6.-ceeeue 103 
GORE. ovcccencenvecenscocsasul 145 
Glandular products .......... -» $45 
NN OOP ee 268 
Glass cleaners ...........cccues 67 
Glen Riddle bath towels........ 212 
yn Kentucky Tavern es 
90g 6 Oncsdscccdenbeds 7 
Globe ey cake flour........... 70 
CUBTEED cctccccccsinceccssaeen 
PU sevanecdcedssseohaser 67, 73 
—pancake flour ...........«++ 
Glorietta apricots ............... 20 
—tomato julce .............6. 54 
Gloves, leather .............+: . 184 
ONS BOND BER e occ ccccccccabes 291 
Gold Medal flour............... 67 
a - ney apricots......... 4 
Goid'S Seal Wc ancktaas conn ten 355 
Golden Bear tea.............4+. 87 
Golden Gate sheets............. 204 
Golden King apricots.......... — 
Golden Valley pancake flour..... 72 
Golden Wedding whiskey........ - = 


Gondola White Floating soap. 125 
Good spimach ...... 6. ..cccnuuee 49 
Goodrich Kathanode battery .... is 


Gordon's , 900egertooccecense . 
Gorham silver polish............ 295 
—silverware aeee 
Gotham Gold Stripe socks...... 195 
Graham autos .......... 233, 234, 235 
Grand, F&W, garters........... 200 


CUED o200nd0cgebaoncesneces 220 





























green. beans .... fons 


368 GRAND UNION—HOLLOWAY'S 
Grand a maed cot pubes as 


45 
55 
51 
220 
271 
63 
need 63 
Grapefruit face cream 99 
Grapefruit juice, canned... 34 
Great Western wine...... 355 
Greeley Square whiskey 358 
Green Circle corn...... 29 
Green Giant peas.......... 46 
Green River whiskey....... 359 
Gre-Solvent hand cleaner 275 
Gresshoppa ski binding , 351 
Griffin cleaning fluid ........... 266 
Grisdale apricots .... «cas ene 
—baked beans on 
—COrM ........ 30, 32, 33 
—ginger ale .. wo 
—grapefruit juice 35 
—green beans ... 37 
—peaches ..... 41 
seeeune 43 
—toda, club .... 2.6.6 c cc nnnee 82 
—spinach 49 
—tea 85 
—tomato juice 54 
ee rr 5! 
Groswold skis 350 
Groves’ Laxative Bromo Quinine 
135, 138, 154 
Guasti wine . ute duasal 356 
Gude's Pepto-Mangan . 189 
H. 0 Quick om cereal 62 
H@A green 39 
H.8.G. Permanent “fipstick 10 
Habitant pea soup 5B 
Hair bleaches ... 108 
<P ascce 
Haleowerth. toothpaste 92, 93 
——, powder 91 
Haley’s M-O 138 
Halibut-liver oil 161 
Hamm's Permazone antifreeze 227 
d electric oteek . 238 
Hand cleaners 274 
Hand lotion itt 
+ reat pena men's 186 
Handy Andy juice extractor 251 
anower s ‘ 207 
Happy -Vale ereen beans 38 
ecceces 46 
—tomatoes 52 
Hardwater Savon soap 125 
Hardwick amas oe 187 
—suspe 199 
Harriet Hubbard Ayer anti- 
pirant ..... 96 
Ipstick 110 
jirntens 114 
Harris garters 200 
anenens 199 
Harris —— Products 169 
ebseeeceses , 32. 33 





—tom 
eenenee 355 
esece 145 
Hazel cake four.” 69 
—flour ... wc eaues 
—pancake flour . an 71, 72 
Hazel Wonder ammonia 258 
Headache .......«.- . 
Health — for constipation.. 138 
Hearn’s soap ...... 125 
Heart's Delight apricots 21 
—asparagus .... 25 
—peaches ....... . a 
—POMTS 26.660 es- 44 
Heat lamps ...... 155 
Heaters, auto ..... 227 
Heather rouge 114 
Heather Jumbe tips iek 109 
Heating eauipment, ae 275-279 
Heating —, jectrie 244 
pee Ad s eee 6! 
etenade< —_ 
Heet tor colds. . one fe 
Heinz baked beans 26, 27 
—toreal ....... - 
—chicken soup . wee = 
—tomato fulee . 
—tomato soup . 
—vegetable soup 59 
Heirloom silverware -.. 300 
Helena Rubinstein face powder.... 105 
—TOUGO ..«+-- — 
—taloum ..... 130 
Hell "s yonnaise oo 
Hemet apricots . ee 
—spinach .... . 
Hendan shirt 190 
Henkel’s cake flour ee 
—flour ... 68 
—pancake flour s 
Henna San hair dye ... 108 
Henrl Rocheau soap . 124 
Henry Mann shoes sos an 
Herb Teas for constipation soce Gn 
Hercu'es drain opener ........... 265 
Hershey's candy bars oow an 
Hewitt's soap . 122 
eengtressreinel s. Tv. 37 
—antiseptic . woe 188 
—tooth paste se ee 
Hickok garters . -... 200 
—suspenders . 199 
Hickory girdle 214, 215 
High Standard paint 291 
Highway apricots 21 
—torn 30, 32 
—reen beans , 37 
—peaches ; 4i 
—pears . 
—peas . 
—spinach 49 
HI Ho peas 46 
Hills-Dale asparagus , 23 
Hints for constipation 139 
Hiram Walker gin 359 
Hit Parade apricots 2! 
Hoefler’s candy . cosce 
ME ins 5 onc nndnetiiinal 19 
Hoffman ginger ale... _—_.,....... B84 


ia, club . oe 
Hoffmann-La Roche's 

‘amin products 160, 1 174 
Hole-proof Socks .. . 194-196 
Holloway’s gin ..... : 
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Hollypax tampen . é 
Hollywood face cream . 
Holmes & Edwards sliverw> re... 
Home maintenance construction... 
Home-De-Lite mayonnaise se 
—salad dressing 
Homeguard paint 
Honeysuckle bath soap 
Hood-lax for constipation 
Hoover vacuum le ne 
Hormel chicken soup 
—pea soup 

—tomato soup 
—vegetable soup 
Horner pajamas 





pe. — "s (socks) 193- 


Hotpoint. vetviparster Saes 
—washing machine . 256, 
Hot Wave, auto heater “ts 
Houbigant face powder 
—tipsticks .. 
—rouge .... 
—taleum ...... 
House of Westmore face cream 
lace powder . 
—lipstick 


House paints . .288- 


Household appliances 


—eleaning supplies -262- 


—fuels .... 276 
—-supplies . 
Howard suits 
Howe's face powder 
Hudnut sunburn preventive 
Hudson autos 228, 233, 
Huffman bicycle 
Hume apricots 


—peaches 
Hunter electric fan 
Hunter whiskey 
Hunt's apricots 
—asparagus 
—peaches 
—pears 
—peas 
—spinach 
—tomato juice 
—tomatoes 
Hupp autos . 234, 
H baked beans 
—tomate julce 
Hush anti-perspirant . 
Huskies cereal 
Hylax for constipation 


240, 241. 


I G A apricots 
—baking powder 


—corn . 29, 


—laundry soap 283, 
—mayonnaise 

—peaches 

—pears 

—peas 

—salad dressing 

—tomato juice 


1. V. C.'s vitamin products 162- 


1X L chicken soup 
—pea — 


fee skates ...... .. 33!, 
.-29 


ideal corn 


—pears + 

Indigestion, treatment of. . 

Industry corn - 
—reen beans 


! hair dye ........ 
infant food, canned............. 


HOLLYPAX—JOHN HANCOCK 369 


Ingersoll watch ............. 353, 
Inhalants for colds........... eo § 
oS nea nr 138, 139 
insects, control ............. «++ 280 
Insomnia, treatment of. . 148 
Instant Clairol hair dye......... 107 
Instant Dew anti-perspirant..... $5 
Interwoven socks ....... 194, 195, 196 
fodent tooth paste.... coce 
lodex for colds...... Jo0s? On 
lodine antiseptic -soe 633 
jona apricots coos Oe 

—baked beans oo a 

—ocoorn ..... coe 

—flour -.. & 

—green beans uD 

—peaches .. co BF 

—pears ... oo a 

—peas ..... 2 a 

—spinach . 4 

—tomato putes .o 

—tomatoes ... ound ae 
iris apricots .. co = 

—asparagus o. 

—baked beans bean 

—corn 30, 32 

—grapefruit juice - = 

—green beans _e 7 

—peaches . 41 

—pears — 

—peas .. 46 

—tpinach . 4 

—tomato Juice . 

—tomatoes esas — 
Iris sanitary pads . 16 
tronized Yeast for ‘fatigue . 159 
trons, electric ‘3 . 245 
Irresistible lipstick . 109 

—powder . 102 

—rouge ........ . 14 

—talcum 128 
Irwin movie camera 319 
Island Manor tomato juice 54 
Island Palm soap 123 
Italian Swiss Colony wine 356 
Iver Johnson bicycle 321 

—velocipede .. 323 
Ivory laundry soap 283 

—toilet soap 122 
J ack Sprat apricots — 

—asparagus - 

—baked beans a¢ 7 

—corn ‘ ‘ 30, 32 

—flour ée 

—grapefruit juice 35 

—green beans 38 

—pancake flour 71 

—peaches eee 42 

—peas ...... 46 

—tomato juice 

—tomatoes .. 52 
Jad Salts 138 
am , 75 
Japanese Ol! for colds 150 
Jaquet rouge . 15 
Jarman Friendly shoes -. 208 
Jayson, see A 
Jean Gould wine.... 356 
Jenny Wren cereal .. 

SE Sc awans ances edepeenets 73 
Jewel bapioe SOWOEP. 0 cvccbcbec 16 
BGG GE chav vccccccdsnduboos 291 
Jiffy Biscuit on doc’ kttarees 73 
Joan Belmont siip.............. 223 
Joan of Aro tomato juloe........ 54 
John Hancock whiskey.......... 388 


















































Johnson's Baby 
—Baby 


— ; 
Jolly Jack candy bars 
Juice extractors .. 

Juice King juice extractor 


Juicerette juice extractor 
Justrite cleaning fluid 


K C baking powder .. 
Kali-sten-iks shoes ...... 
Kandahar ski bindings 
Kantor’s sliver polish 


Kelvinator refrigerator 
—washing machine 
Kemp's tomato juice.. 
Kenwood blanket 
Kern's tomato juice. . 
Kerosene 
Keystone movie camera 
i ag apricots 
King’s — snes 


Kiomin 
Kirkman’s cleanser 
—laundry soap .... 


Kraft mayonnaise 
Krasdale espasages ; 
— 2eene 
—rapeivelt Julce 

—green beans . 
—mayonnaise .. 





Juice-O-Mat juice extractor 


Karl's Kustom Made shoes 


370 JOHNSON—LILY WHITE 
Johnson, Alfred zs skates 


270, 













. 332 Country Club, Latonia Ciub 
.. 100 Kruschen Salts ...........««. -. 18 
- 124 Kuk-E-Doe cookie dough........ 73 
129 Kuner’s COTM... 66 ccc ncwnne 29, 32 
272 —green beans .........+-.00. 3 
296 GUND sccocepccocecesectangeae 46 
. 8 —tomatoes on tn tedilnad sleeee 5I 
. 250 —tomato juice ............se« 5S 
. 251 Rupgenhelmer Dh: nescch eae 197 
-t == eens pesos . 
. anize paint .. . 
267 . = 
L A. Nut candy bars .......... & 
La Boheme wine .... -. 
La Bonita rouge - it 
- a Bee aeees ‘ - 
co . : 
Lady Douglas SR aden . 20 
Lady Esther face cream . & 
—ftace powder . 6 
—tipstick -. 
—rouge ..... i 
Lady we face ‘powder . 
—rouge ....... . «+ O18 
Lady Peppereii sheets ; -e 
a autos . 233 
afayette radios ...... 8 
—record player . 347, 
Lakeroff hand cleaner ~«+ 25 
Lakeside corn . .- &® 
—green beans 3% 
—peas ....... 46 
78 Lander’s cream ... 99 
—face powder ........... 103 
i MEE, ennccers ces ssanec nel (28 
21 Lanvette sanitary pad - WW 
4! Lapactic Pills ..........ss0. oe # 
138 er whiskey . 0 00eeees 
264 Larkin baking powder ag 


La Salle autos 


24 see also Rose-Dale 
Liberty metal polish 


epee verte 












—toilet soap ...... : Latonia Club ginger ale ......... 
MRS GRAD .0c0ccee -. 122 Laundry soap ..........000- 282, 285 
Kissproof lipstick .. . 109 Laurel soap . cooee On 
Kitehen cleaning eupeties 262 Lavender Pine talcum ........... (23 
Kitchen Kraft flour. 67 Laverne talcum 129 
Kix cereal ...... : 63 Laxatives saane Ee 
Kiek laundry soap . 284 Lederle’s vitamins 164-166, 169, 170 
Klondike tomatoes 52 Lelong gird pawss sso an 
Knapp-Monareh fan.....240, 242, 243 Lentherie Nipetick séseees 0 

—toaster inte . 249 Leonard refrigerator 253 
Knapp shaver soc SOM, ORE Lesile peas . A 45 
Knight radio . 335, 337-339 Libby's =e 21 
I, vis 0 cawaice sania 183 —taked bean 24 
Racthe Garters jaatae 200 — 

nox's BE e6ncceccncepoegsee 159 . 

Knox-Tarnish metal polish...... 294 —srapefruit Juice 
Kodak cameras ... . 307-309 —— beans 

—film tank ...... 312 —penenes ..- 
Koldpruf antifreeze 227 “POMS ..+...-- 
Koloflor linoleum 288 =e seeees 
Kolynos tooth paste . 93 ie jules 
Kotex sanitary pads 116 —=hematecs 
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—flour ........... 


—pancake flour .. a 


—pastry flour ... 


Lincoin autos . 
Lineotn-Zephyr autos 
Liniments ...... 
Linit talcum 
Linoleum ... 

Lion paint 

Lipstick 

Lipion's tea 


—dentifrices | Caine ane 


Little Chief corm ........... 
Little Kernel corn .......... 
Little Mill spinach ........ 


Lioyd Clark's Mint-etts candy bars e 


Longwear pajamas ......... 
SEEN ccccesccoseecceses 
hoomeent Sh. «eens 00seeee 


Lorraine juice” extractor ... 


Lotion, face .... wed 
—hand 


an 
Lotus sanitary pads 


Loudon tomato juice 


Louise Andre rouge ........ 


Love Nest candy bars ..... 


Lovelee pants ... 208 


Lovely Lady face powder 

Loxol hair dye 

Lucky Lad boys’ blouses .. 

Luseo tooth powder 

Lux laundry soap .. aa 
—toilet soap .. ° 

Luxette pants 

Luxite girdle , 
—pants . ovcsees 
—sl 


Luxor face cream chaeael 
—faece powder $0 eedeose 


Luxuria face cream ........ 
—face powder 
Lydia Pinkham's oes 

Lynden chicken soup ....... 

tysol ..... 


M ccormick's tea 
MoCreery soap . 
MoCrory pants 
McKesson gin 


—vitamins ... 162, 


McNamara’s tea 
Mac’s mustard plaster 


Macy's—see also Lily White, 


Star, Supre-Macy 
Macy's cleaning fluid 

—dilapers 

—face cream 

—floor wax .. 

—lipstick 

—soap 

—taicum 

—vitamins ... 

—whiskey 
Madera wine 
Made-Rite toaster . 
Magle metal polish 
Maiden Form girdle 
Majestic garters 
Malibu apricots 


Maltine’s vitamin products ~ 


Maito Meal cereal 





3 
164-172 
87 


I 
Red 
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Manco peaches ...........-0005 

Manhattan pajamas .......... 
SUNEE cod yocccccccdes ees Weed 1 
—shorts .......0065 eee 

Manhattan Quality apricot s. 
—ereen beans ........... 





GI nthe thocteenngeds 
Manning-Bowman toaster. 
Manning’s tea .......ccesceuee . 
BARTS ORE 2 cccccccevesdecseus 
Mansco shorts ...........00e008 192 
Maple syrup ........... Joeceny 
GREIOED. coccecece ccccccecdbUebe 78 
Marchand’s bleach ...........+. 108 
Marco asparagus ............++. 24 
eS PS Ser 29, 32 
SHPORONSS 2 ccccccccesecsctoses 4 
eee 
GD GD cocccavcendeéde te 


Marie Earle rouge 
Mariposa apricots 





KPOACNES 2. nce c cee eccncuee 
SBTED 0 ckcscvec cecccchvecen 
—tomato juice ............46. 55 
Mariposa blanket .......... -«» 076 
Martene sanitary pad........... 117 
Marmun face cream.............. 101 
Martex towels ..........-.sscees 212 
Martha Washington lipstick. ..... 110 
Marvel exposure meter.......... 313 
een... MP CTUTTL PTTL LTT Sit 
Marvelous anti-perspirant .....96, 97 
—face CFEAM .. 0. ccc eee e nc nwee 108 
—face powder ....... a 
IIE . ccccccecstscbestbcdl 109 
Mary Dunhill lipstick -. 110 
Mary Scott Rowland taicum..... 130 
DT «denen neneeghae coo 
Master Craft paint so tbebote 292 
Master Painters’ paint.......... 290 
Masterpiece apricots ............ 2t 
—baked beans .............+. 27 
—peaches .... ovceesscoscte tae 
—spinach ....... ovbetbecv cnt 
—tomatoes . 2... 6c cece cwcwune 5! 
Macnry GRBe vice dsccvvcccbede 292 
Matchless silver polish oévedeue = 
Matilda Hartman's face cream. 101 
Matzger’s candy bar............ 19 
Mavis taicum ... . 99 
Max Factor face cream. ...99, 100, 104 
—face powder occccees 104 
—Hollywood meres PTTTT) 
SEG ccccscctccoctosvcestue 114 
a ere 130 
Max-i-Mum pancake flour....... 71 
Maxine soap ... coos 
Mayco sheets .. . -«+» 204 
Mayfair tea ...... esoncdad 85 
May-Field corn ..........secees 31 
GEGOWEP GROGED 2 nc ccc cc ccesedd 203 
—towels o cubes cee 212 
Mayflower tomatoes ... <a 
Mayflower whiskey ............. 357 
Mayonnaise ........ Sede dsiecet 78 
Mazon soap ‘ 124 
Meod's vitamin ‘products 162-166, 168 
Medicine cabinet .. 15t 
Me Do children’s underwear..... 179 
—sleeping garment ........... 180 
Mello-Glo face a peten 104 
OS OU ere 42 
Mennen talcum .............. . 29 
Mentholatum ... ses. 149, 150 
Meroresin ...... baddosedsbeaben 133 
Merourochrome .............+5+> 133 
Mercury autos ............. 229, 224 
Mercury bicycle ..........e00s05 322 





372 MERIT—NUTRADIET 


TREES. BP GOR. 0c ccccccdcssceccs 326 
Merte Norman face powder.... 104 
Merpheny! borate ... ... 133, 158 
—nitrate .. 133 
il gndsd<cc¥eavcce cdeget 133 
Metal polish 293-296 
Metanic Jelly ..... om” 
Metaphen ............ . 
M photoelectric 312-314 
Methazone antifreeze 22/ 
Metropolitan cangendere ° ee 
Milady _ eee ee ; 4 184 
Miles s 210 
Mitford , ees e 
miik- i-dent tooth paste. occa) 
Milk of magnesia. rscceceso OE 
Milkoato cereal ........ cucee @& 
“ ato cereal : 6! 
Milky Way candy bars.......... 18 
Mill Stream whiskey ........... 358 
Millbrook club soda ............ 8! 
—¢in i sbanceccece Menckee 83 
Miller, |., shoes 209 
Milshire gin ...... --. 389 
Minard’s Linimint . secvcuns ae 
Mineral olf ........ SS 
Miner's face powder aos OE 
Minit ,* Senwadecs wt 150 
Miona s 123 
Miracte. Whip salad dressing 79 
Miss Michigan baked beans..... 28 
Miss Saylor’s candy bars ee | 
Miss Swank slips 223. 224 
Mission asparagus . coves OO 
tL 2eecsesée<ee , ..30, 32 
Sh sans c coeds : 41 
Dh ccccedsenee 4h 
Mission Bell wine...... 355 
Mission inn spinach 50 
Mobil glass cleaner.. . 268 
Mobile antifreeze ‘ . 227 
Mobo glass cleaner... ‘ 268 
—hand cleaner .... 275 
Model boys’ blouses 178 
Modernap sanitary pads 116 
Modess sanitary ae. — 116 
Mohawk sheets . 204 
Moller’s vitamin products io i 
Monarch apricots : , 2! 
—asparagu’ 24 
—baked beans 26 
—cake flour 70 
—corn . 29, 30, 33 
—orapefruit Juice é Se 
—oreen beans .. 39 
—peaches 41 
—pears 43 
—pers 47 
—spinach . 49 
—tomoatoes ee . 51 
—tomato julee ................ 8 
Monarch paint . 292 
Monito socks. men’s....194, 195, 196 
Monte Certo soan 125 
lontgomery Ward & Co. ‘gee Ward's 
ontrose corn . e 30 
Moone’s Emerald Oi! , 150 
Moor bath towels 212 
More Lustre Metal Pqishing Cloth 294 
Morgan corn ... ae 
Mosquitoes, contro! .. 281 
Moths, contro! ..... 282 
Motor olf ........ 230 


Movie cameras ............. 314-348 
—projectors -+- 3 
Mr. Goodbar candy bars......... & 
— spot remover » det * 
Menstoguear pants. 218, 219, 20 
—slip ... 224 
socks 194, 195, 196 
Mustard plasters . 
Musterole 149, 158 


Myer club soda 

—dginger ale 83 
Myron Walker's vitamin products. 173 
Mystic flour 68 


N aas Supreme baked beans 
Nacto fabric cleaner ....... 
Nairn floor we covecceses 
NOMM'S SOAP .. 16. cceenens 
Nappetts canttery pads 
Nash autes 

Nash-Lafayette autes 
Nassour’s soap . 

Nat Lew:s socks 

Natalia spinach 


n 
~ 


saazesas2 


National film tank 312 
National's Eagle whiskey . 8 
Natur-Sweet apricots > 
—grape fruit juice . - & 
Natural Bridge shoes .. 208 
Nature's Remedy (N R) . 138 
Nazareth children’s underwear... 179 
—sleeping garment ........... pt 
Neapolitan Wime ..........ss05. 
Nectar tea 86. 87, 88 
Needles Fruit of the Loom shirt.. 191 
CORNERO GOED a. ccc cccseccccese 125 


Nelson's spinach 


Nemo girdle 214, 215 
Nemo soap 3002560000506 0nee 
Neosynephrin <0 136, 147 
Nestie’s candy bars 17. 
Nestor Johnson skates . . & 
Nettleton shoes 
New Haven watch 353, 354 
Newmark corn . oe 
Néy anti-perspirant ..... jo Va 
Niblets corm ...... . 
Niant Comfort pajamas 187 
Nikor film tank sit 
Nite Kraft pajamas .. 188 
Noil sunburn preventive 127 
Nonspi anti-perspirant . 
Norge refrigerator , 253 
Norol-Agar . 39 
Northland ski poles . I 
—skis -.. 
North Star bienket . 77 
Nor’ Way antifreeze . 22 
Norwich vitamins 161-173 
Nose drops ef 
Noxon floor wax . 271 
—polish . 294 
Nu-A-Lu metal polish 294 
Nu-Deal green beans 39 
—peaches . Joos 
—pears 44 
—peas 47 
—spinach ‘ 
Nu-Eve pants 218 
Nugget peas .. o¢e “ne 
—spinach seas Oe 
Nu-Gloss floor wax covcecl 


Nu-Made mayonnaise 
Rene-Gush shoes 
N di 
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—peas 
Nu-vel sanitary ED couse duseeue 





Nylon stockings ......... cose We 
Oo. K. laundry soap ........... 265 
6 =e eee 235 
DE MED. ceoccesscvcsecesee 152 
SEED gnetcones vevewess . & 
Ocey-Crystine - 138 
0-Cedar floor wax -++«-271, 273 
Octagon Cleanser o00secené Ee 
—laundry soap secs dtvectoute Mn 
SES GOR wows ceyevecsssuces 
Odo-ro-no anti- perspirants .96, 97 
Dt Aer cacccendbbocese 21 
DED occcoveccessoccocess 41 
Oh Henry candy OS i eet. 18 
DED seescobckcceceusesed 275 
Pn Me sveces a sackee Ee 
Olli, motor cooe ae 
OW of Wintergreen osdas 150 
DT. Schnehiaane ces edéthmh 136 
Old pete Sener ORR. accsne - 4 
Old Crow whiskey ............. 358 
Old foam Watekny . 359 
Old Dutch cleanser............. 263 
Old English floor wax -.-271, 27? 
Old English wax beans .......... 27 
Olid Farm Rye whiskey......... 358 
Old Grand Dad whiskey . 358 
Olid tronsides shirt. a 
Old Monarch wine.............. 356 
Old Mr. Boston gin............. 359 
—whiskey séuscegnal 
Old Overholt whiskey ceotene Se 
Old Quaker whiskey — 
Old Spice talcum gts e@eoes 130 
Old Taylor whiskey a 
Olde Lavender talcum on . 29 
Oldsmobile autos . . .-233, 234 
Oleomargarine . wee 
DD waccdueenp cee onantee 123 
Oliv-Palm soap cocee Se 
Olympic ski bindings + 
Olympic wine necoese Ge 
Omega Oi! eves 188 
Gnakor laundry soap . 284 
Orchard Garden grapefruit ‘juice. 
Oregon City suits aoe Geetocent 97 
Otis shorts ows .192, 193 
ee Ge OUD on dnccccsccesosese 87 
Outdoor Girl face powder oos. fe 
—lipstick .. 109 
—rouge . sacs SES 
Ovaitine 148, 159 
Owl's cold cream 99 
—tooth paste ~ 
Oxydo!l soap 284 
P & G asparagus sae 23 
ae ee FS 
—grapefrult juice . won 36 






—green beans 
—pears 

—peas 

—toa 

—tomato juice . 


clea 
Packard autos 
Packard cleaner . 


Page's foot sowder se © 

re 152-155 

Pain-Expeller -ohba0evnnll ! 
 yagnees 268-293 
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Pal-lo scouring powder ......... 263 
Puen GHD. avoccsdecs cetccben 122 
Palmdale apricots ............... 21 
—asparagus tips .............. 25 
—grapefrult juice ............. 
— talcum 129 
phen db SWTN bn Wile oe 123 
Pamilia s NP GREED acccctacestes 296 
Pancake flour .... a 
Panties, women's 217-221 
Papsomax alkalizer .............. 132 
PUD MED covcccccbisesdshan 356 
Paragon hair dye 107 
Paris MY GhSicclen bos achoebuan 
SE on one nas accedeeet 
Park & Tilford lipstick ......... 09 
Park & Tilford a sesee 357, 358 
Parke Davis vitamins ........ 162-167 
, RP epee . 264 
Parsons ammonia ............... 259 
Par-T-Pak ginger ale .......... 83 
eee 8 
Pasteurized face cream .......... 101 
Patch’s vitamins . 163 


Patent medicine—reter to specific 
names, e. g. Listerine 


Patron’s pancake flour .. obe5 ee 
Paul Jones whiskey --» 87 
Pea soup .... . - 57 
Peaches, canned sons 40-42 
Pears, canned ...42-44 
Peas, canned ... 45-48 
eitheheaede sha 91, 93, 94 
Pedi-Poise shoes ..........«ss5- 
Penco Air Gootes ¢ sneakers ...... 2 
—sheets . 203 
Pender ammonia . 259 
Penetro . 149, 150 
Penquin ginger ale 2opeananee 
Peninsula tomatoes . sen. 
Penney's blanket ............. . 177 
—panties .......... » eee 
GHEE .aancoceseese 06 coun 
Pens, fountain .. 33 


Peoples soap 
pa Se boys’ blouses 


Pop R. Mint tooth paste 


Pepeede font Antiseptic 133, 142 
e septic . . 
entifrices ......... 91, 93, 94 
Peptans§ .......-.005. : 32 
Pequot sheets . 204 
Pertect soap ..... 122 
Perfec-Test shirt 190 
Perfection tea ........... 87 
Perfex camera ...........-.ceens 174 
Per-fit girdle ..... 16. ccc ccunne 14 
Perma-Guard antifreeze ........ 
Permanent waves ..... ecccecescs FEE 
Permatex glass cleaner .......... 268 
Peroxide. hydrogen ............. 108 
Perspiration suppreseors ...94-97, 141 
Perstop anti-perspirant ........ . 
PSTOUETNR ccccccccccccccccccsses 140 
POTIED sccccvectcccececccccsess 159 
Porzechellia c. senanhed ocsce Uae 
Peter Paul's rooney oe inane - 
Poter’s eandy ome . ocegeeaee 18 
CT GOED ccc cccccccccccones . 200 
POGRNEEP ccc cccccvccccccccs 138, 139 
ee 138 
Potro-Gyltium .. 2... cece eeee i] 
Pettijohn cereal ........-..cceue { 
CIEE POTEEN occ cc ccccsecccees 235 
Or re 139 























































374 PHENOBILIN—RADIOS 
tcmttiovpcedacs  MMMMIE cocaccccecésispudl “i 
Phenoiphthalein . ee SUREEBED. covcccconcessesece SI 
Phileo auto radio .. eoes --+ 343 er apr > cvccsddeceeanee 
oe fadio .....-605. . 45 24, 23 
shenes geceéoeonns ane : .- 31, 33 
——. player Veta —arapetnait Juice »edeed Sane 
Phillips baked beans ..... ..-26, 28 —green beans ............. . 
—chicken sou J anenies — —mayonnaise s60sseds Han 
—corn ; : : io ae —peaches ....... 4 
— green beans .... - 39 —pears ..... rr 
—pea soup ..... ‘ onde —peas eee vteeeseee alll 47 
—spinach as ‘ — —spinach ' n0ceseesonscoell AG 
—tomate Juice ademas ae —tomato julee eer 54 
—tomato SOUP ..... ~~. sncneene 59 —tomatoes o omnes 006 St 
CD cscccccceseceeseces 52 Premier ees | fluid rer 267 
—wvegetable soup .........ceuns 60 Premiere slip .. ctevedooede 223 
Phillips iace cream is ay PEE UE weccccccoessesen 75 
—mitk of magnesia............ 148 Pressure cookers . ; 251 
—tooth paste ..... es jones ie Presto pressure cooker .... .. 2 
Phoenix socks ........ 194, 195, 196 Pride of Killarney tea cood 
Photographic equipment ...,..... 305 Pride of the Farm corn oo Un 
Photrix exposure meter ......... 313 —green beans 39 
Physical therapy .. .. 155 SD stheccoeseces : 48 
Physicians & Su geons soap . 124 SEE. . eaccccenseccese 49 
Pierce Arrow autos .... onan aan —tometoes ........4... 51 
Pierce velocipede . wnt mane et 323 Prim Miss girdle 4 
Pierce's tomato luice . + Primrose House lipstick | a . 0 
Pilgrim yarn ......... -- 184 Prince = emeee face powder... 105 
DT shascccaneqveoce 297 —lipstick ; 
Pillsbury’ s cereals ; 61. 63 rouge .. ° wees 165 
—flour .......... a 67 Syl eRe A 131 
—pancake flour 71, 72 Princess Durelle slip ..-222, 223 
Pilot camera ...... seen ; 309 Princess May pants pececconns 
Pinaud talcum ... ssenees Princess Pat rouge .............. 14 
Pine Cone green beans — St Ss bndes ees caneemen 100 
—tomatoes . : es - 58 —face powder .... neeteettem Te 
Pink Clover talcum . 130 —tipstick PDF ERS p- 109 
Pioneer paint as .. 290 Proctor electric iron ees . 245 
Pioneer suspenders . 199 —electric toaster . «ee es 247, 248 
Pioneer velocipede : ~~ —waffle irom .............. a 
Pisos .. 40 Profile ski clothing cccoe SOE 
Pleasant Valley wine . 355 Progressive Clairol hair ‘dye --. 18 
Pleetway pajamas . ; 186, 187 Projectors, movie .... secce Se 
Plee-Zing apricots ..... ai, Propadrine Hydrochloride ....... 147 
—POACNES .. 2... enue ; cose a Propper-McCalium socks ........ 195 
nt na RTT EET 47 Pro-tek hand cleaner ............ 275 
—tomato Julee .......-.eessnees 54 SUED. cvccccscesovce sesesan ae 
—tomatoes ....... 990006 eecece 51 Prunoids .. sedexcan sien 139 
Ge WEE ccccocecccceecccgces 138 Psyllium seed ...... oduaguees 138 
Piymouth autos ...228, 233. 234, 235 Punch spinach .............. 50 
De occceceeceees tehmeeea 69 Puretest vitamins ...........170, 171 
MD occosecenssoseoooes 114 Puritan baked beans . ‘ co 
Poison ivy % poison oak......... 157 Puritan boys’ blouses . -. 178 
DTT sicecgceccceess 293-296 Pursang Laxative ....... -. 138 
Polk's grapefruit julce OD dy Pycopé tooth powder ca a 
Pollenex sir filter ey Pyramidon ooccce Cae 
Pomeroy ginger ale .. . Mig Pyrozide tooth powder co 
—soda, club . he openceous 8! 
Pompeian face cream . 100 
—face voowder . 14 ee We auccescéotns i 
— eevespaceneceonnsoes tt GUND. sececeeeccecs ..62, 63 
OR a RRL, sai - 5 tt Mt: svc ceschsencecedeann an 
Pond's Teco tn assscenecscane 100 Quality paint : -. 291 
—face powder ........... sce Mae Quickees children's underwear... 179 
Pontiac *u'es .....229, 233, 234, : —sleeping garment ... 180 
Pop iyi nh iS 181 Quinian sunburn preventive...... 127 
BEE @6000 co cen cee oscectece 203 Quintuplet can opener -++» 261 
POTeHe ....- ee eeees «+++ 263 
Portable radios ........ «s+» 344 
Portland blanket ........ ean ese R. 7 MERE cccccdvatesiente 24 
Post-O cereal ee RCA auto radio ... er, 
Posts cereal —Victor portable radio 345 
Poultices . —radio 333-335,337-339, 341, 343 
Powder, face —record player . 348, 349 
DE S600 6eees Racephedrine Hydrochloride .... 147 
——talewm 22... 6s e eee : Radiant floor wax ‘ ocnce EE 
Powers soap ....... , 122, 123, 126 Radio tubes peseeeccesnnanil 345 
iy on ccccocecethen 22 Radios (1940) . .339-342 


—asparagus .. cocccccocse OO —(1941) ; 333-339 
















SSESLSSLISSSLLsSSsS2yzVseeovues 


= 





Rancho pea soup ...... 


—vegetable soup ... 
Rand electric shaver. 
Rand's tea ...... 


Rap-!-Dol hair dye 
Raycel sanitary pads 
Ray-O-Vae dry ceil 
Razors 


Real Sitk shirt............ 
—socks, 


Record players ........... 
Red & White apricots 
—asparagus . 
—baked beans ... 
a ponte 
—Seur 
—grapefruit juice 
—reen beans 
—mayonnaise 
—pancake flour 
hes. 


—tomato juice ... 

—tomatoes .. 
Refrigerators, mechanical 
Regal shoes ......... 


Reliable corn ...... 
Remington dual shavers 


Rexall anti-perspirant ... 
—foot powder 





Real Form  nidcak ine 


Repe s ED ascndtiese cbse 


DD £5500600dboaeeoes 
| Ay i? secqusccsse 
Rex ski bindings .......... 


343 
344 
201 

6 
116 





AUTO RADIOS—RUB-LESS 375 


exettes scocceceses O87 
ee suseee 224 


oe GED esscvceses ee ce 
Rhythm Swing slip .......... cee 3 
Rialto asparagus ........... coos 24 
Rich Flavor peaches.......... 1] 

oe & Robbins chicken 

eee eee eee reer eee 

Richeliew ‘asparagus epebites cond 
6Rucdawicwuecke seed Bi, 33 

pa San04 6 essevconehan eee 
Richman suits .............. «+ 197 

De. GER cecesnacehabad eee 
ECD ccccsanenbedal eens 204 
Rio Grande spot remover. eves 266 
Rippled Wheat .......... cccoce @& 
Rite foot powder............... 106 

Ritter baked beans.......... eee 

—tomato juice .......... cose 
Rival juice extractor....... oeee 251 
Roadmaster bicycle ........... - 321 

Robbins & Myers electric oe 

40-242, 244 
Roberts grapefruit juice....... coe 


Robinson sheets ........... 


Robinson's toothpaste ...... .. & 
Rock Dell — Pry ca” Sa 
—asparag octedéetpene ae 
—orapetruit juice .0tene 
= BB ccccces veseneeelie 
—aene juice bes occonae EE 
—tomatoes ........ jou oc 
Dee GO ccccgccccessduees . 235 
Rockwood’s candy bars ....... 17, 18 
pete sanitary pads............ - 017 
Roger & Gallet talcum......... 130 
Rogers silverware ........ .300, 301 
Te BORD Gin.ns 60 0000 esicasauen 222 
Rolltast bicycle 322 
—velocipede .... 328 
Rolls camera 306 


= 
w 


—razor 
Roman Meal cereal.. 









-. 6&4 
Rome bed springs .. 260 
Roosevelt apricots . co 
—asparagus ... oo a 
—OOFR ..4..4.... “a 
—peaches ... - 41 
Rose-Dale apricots . = 
= hes .... - = 
CED ‘che wreveccegseunetal - 
—peas ... . 
—tomatoes . $2 
Roto-Shaver . -.. 119 
Rouge ....... 113-115 
Rough Top candy o. & 
Royal Arms peaches 41 
Royal baking powder. 16 
Royal dry cell .......... . 326 
Royal Rio grapefruit juice....... 36 
Royal Scarlet apricots........... 
SUQGOUONGED: «x ccc acccccsecsed 24, 25 
—baked beans .............. 26,.28 
em 06de06>sdnendeens .. 31, 
eG? wecccenebosvecnctesonna 
—grapefruit juice ........... 36 
—@green beans .............005 38 
QED 420:008:cbseesbubasien 41 
OmGRTD © node cccodecadneneeots 44 
peweeestoceeenedecnall 47 
aE evecvcccdigéécegtanan 50 
wi. wivenhsosccveccesssacnane 87 
—tomato Juloe ........-.6eens 55 
—tomatoes . 2.2... c cc ccceweens 52 
Rubber-Gloss floor wax......... 270 


Rubbing alcohol ........ 




































































—face powder 


& W apricots... 
—asparagus .... 
—baked beans 


—corn 

—grapefruit "julce 
—@reen beans 
—peaches 

—pears 


—peas 
—spinach 
—tea 


—tomato juice 
—tomatoes 
Sacramento apricots 
arag' 


—spinac h. 
Safety-Heet heating pad 


Saf 
St. “Ban's vi blanket 


Samson bicycle 
Samson electric fan 
—toaster . 
San-Aid sanitary pads 
San Benito wine... 
Sani Flush toilet cleaner 
Sani-Ped foot powder 
Sanimac sanitary pads 
Sanitarium grapefruit 
—tomato juice 
—tomatecs .. 
Sanitary pads 
Sanitex diapers 
Ban-Nap-Pak sanitary pads 
San-Neat sanitary pads 
Sanoval sanitary pads .... 
Santa Cruz apricots 
Santavalley apricots 

reen beans .. 
Sapolio cleanser 
Saracen peas ... 








Saratoga club 
hae ale 
Satin rete slips 
Savage lipstick 
Savage washer 
Sa-Von pajamas 
Savon Francine 
Savoy apricots 





376 RUGS—SHURFINE 


bal Hepatica ... 132, | 


juice 





Schick electric shavers...... -«» 120 
—ltnjector safety razor. «<> Sn 
Schilling baking powder ee 
Schulte shorts . ee 
Schwinn, Arnold, bicycle —— 
Scotch soap eeee --+» 264 
Scott County SO0S wcaness hacia 3 
—tomato juice . & 
—vegetable soup - &@ 
Scottvitle shirt -«» 189 
Scouring powder .. weoconnn 263 
Seagram's gins . ... 339 
MONG oo cb oge comes cesvene 358 
Seald-Sweet grapefruit juice. 36 
Seamprufe slips ........221, 222, 223 
Sears’ antifreeze ..........-see0. 226 
—auto heaters .........secees 228 
—blanket ..... 176 
ean...) MTEL TTR 306 
—can opener . 261 
—diapers 181i, 182 
—dry cell — 
—electric fan . 239, 241 
—electric irom .........sceees 24 
—elecicle range ..........«se. - 245 
—floor wax «eee 271 
—garters ee -» 200 
—paint ...... .. 298 
—panties 219, 220 
—pressure cooker .. 252 
—radio $33, 334, 337-339 
—record player 347, 349 
—refrigerator -. 254 
—sheets . 203 
—shirts ...... . 199 
—skates -. 32 
—ski clothing | . 35 
—soap ose 122, 124, 125 
—suspenders .. eS 
—toaster 247, 248 
—towels 504na tetenedsaeiae 2! 
—underwear, children’s ....... 179 
—vitamins 162-172 
—washing machine ee 
Seco ski bindings SS 
Seeds. flower 328. 329 
—vegetable 329, 330 
Seidtitz Powders sence San 
Selah diapers . 8 
 aened soap oe 2R4 
BORGB ccccccccse ee 
Septol toothpaste “4 
Serutan 138 
Seth Thomas electric clock 238 
Seventeen tipstick , itt 
Shapeley's tonic . 159 
Shasta tea oe 
Shave master 119. 120 
Shavers, electric 118-178 
Sheaffer fountain pen | .....+0-+. 
Sheets : "202- 2n5 
SheMleld’s ten ..........-sese+es 
Shelby bicycle ° . 322 
Sher-Pira tooth powder . 92 
Sherwin-Williams paint 290 
Shield spray glass cleaner 268 
Shirts, men’s 188-191 
Shoes eee . L 
—children’s ... --. 200 
—Mmens ....... 297 
—women’s ...... So 
Shorts, men's ... 191 
Shower curtains . 298 
Shredded Wheat . 62 
Shulton soap ..... 124 
Shumate foot powder . 106 
Shurfine grapefruit pom. . 6 


—GQFOON BEANE oc ccccccccccccee 38 








—peacnes 
—pears 
—peas .. 
—tomato juice 
Sidiey girdle 
Signal cleaner . 
—metal polish 


2 
Signal electric fan 239, 240, 243, 244 
358 


Signet whiskey ° eese 
Silco metal polish 

Silver Dust soap 

Silver King bicycle 

—velocipede 

Silver Nip grapefruit juice 
Silver polish . 
Silver Ribbon tomato juice.... 
Silver Thistle asparagus 





SHURFINE—SUNNYFIELD 377 


Silverbrite pad 296 
Silver-Dale pears . 44 

—tomatoes 53 
Silvertex silver polish 296 
Silverware 299-301 
Simco shoes . 210 
Simons’ pajamas 187 
Simoniz Chrome Cleaner 295 
Simpiex hair dye 107 
Simplifold diapers 181 
Sircom slip 224 
Skasol toilet cleane: 264 
Ski equipment 350-352 
Skin disorders . 156 
Skippies girdle 214,.215 
Skyline ski bindings . 351 
Siafom ski clothing 351 


Sleeping garments, children’s.179, 160 
138 


Steepy Brand Saits 


Stim Youth slip 221,.223 
Slipcovers 302 
Slips, women’s ... 221-224 
Stoane-Biabon linoleum 287 
Stoane’s Liniment | 
Smaco's vitamins .. ~~~ 161-167 
Smarties girdle -.-214, 215 
Smith Bros. cough syrub......... 140 
Smooth-Cut can opener.......... 261 
Smoothie girdle 214 
Smoothtan sunburn preventive 127 
Sneakers : 210 
Snider corn 33 
—green beans 39 
—peas 47 
—spinach 50 
—tomato juice 55 
—tomatoes 53 
Sno-Sheen cake flour 70 
Snowdown diapers 181 
Snow White cake flour 69 
Snowy Peak ginger ale 84 
Soap, laundry 282 
Soap, toilet 121-126 
Society Brand suits 197 
Socks, men's P 193-196 
Soda, club 81, 82 
Sodibar tooth powder ae 
Sodium phosphate 138 
Soft drinks . 8 
Softex diapers - 
Solarine metal polish coco. ae 
Sommers & Kaufmann shoes 209 
So-soft sanitary pads 117 
Sonora record player 348 
Soup, chicken 56 
—pea 57 
—tomato 58 
—vegetable . 59 
South Haven pears 44 
Southern Flowers talcum 128 


SpasSupeien, children’s under- 
ar 


ocdcesecdschdcctcetsetogs 178 
eoerey GED sec cccccthsseent Gi, 62 
CN 0655006 060060 cevvvbdces 69 
—pancake flour ............... 72 
Spinach, canned ...........++- 48-50 
Sportmaster ski boots............ 352 
Spot removers ... s+» +265-267 
Spring-Air bedsprings sbeunel 260 
Squibb face cream .............. 100 
MED soovevccesscectuceeud 129 
—tooth paste ...... 2... seceeee 
—tooth powder ...........«65. 91 
—vitamins .. anne ss 62-074 
Staff-o-Life tomatoes ‘cueoanne 
Stafford’s floor wax... ...271, 222 
Stanbeck ....... > ue 
Standard Ol! cleaning fluid...... 266 
Standwy apricots ....... . 2 
Staniey’s soaps .. 122, 623, 125 
Star Dust metal polish weabinee ote 
State Fair peaches — 
Stearns’ tooth operant 92 
—vitaming ....... eevee. 162-174 
Steel wool .. ; 204 
Steelcraft bicycle , . 322 
—velocipede ... . 323 
Stein Bloch suits .- 197 
Stern's soap ... 126 
Stewart-Warner radio 342 
—refrigerator 253 
Stimulants ....... oe 
Stockings, women's 216 
Stock's flour . 70 
Stokely’s apricots oo ae 
—baked beans ; i 
—COFR nn ew eees- oeee Jevees” 
—¢rapefruit juice . & 
—green beans .. . —_— 
—peaches -. 4 
—pears 44 
—peas .... . seus 
—spinach ccccepupe 49 
—tomato juice j oébdeuuns 56 
—tomatoes , obteenene 53 
Stop Spot cleaning Oald Gistetet 266 
Storege batteries .. 3 cezew ae 
Studebaker autos ...228, 229, 233, 234 
Swoecess apricets .......ccsccccce 22 
a —~ : »sedeeunne 42 
—pea on Seashe 47 
Suchard eandy Gte8 os .ccken 17, 18 
Sugar - ocsecdeasedus 85 
Suits, men's .... 196, 198 
Sultana peas 64084 064 00SenEOE 48 
—tomatoes 
Sun ,Seertile metal and glass pol- 
A BE Et eS = ee 25 
Sunbeam electric irom......... 4 
—electric shavers .........119, 120 
—toaster ... a OPEC OES. + .- 249 
Sunblest apricots secoeseeaenee ae 
Sun-Blest corn . . -+--3l, 34 
ED 6coasds oitcceoheenen 42 
—pears ...... ccccccessece GM 
—tomatoes Se 52 
Sunbrite cleanser .............5 264 
Sunburn preventives ............ 126 
ne GD . iv ctesenc catemnae 207 
Sun-Dine grapefruit putes pesets<s 
Sunglasses SS 
Sun-Kist peaches sae —— 
Sun-tan pajamas eas . 187 
GUD acheesseuxnsueves 192, 193 
Sunny Dawn tomato ones o0éek ae 
Sunnyfield cereals ... 1-63 
—flour ....... . ; 68, 69 





378 . . eemeatiaest 








—tomato juice .. dovecee 

—tomatoes ...... oe 
Sweetheart soap > 
7 = green nc cetaiie 4 
Sweet. ‘Pes PD sescactdeueesl 128 
Swift's baked beans. cove. 

~—tomate BE  ecqnesvt: téeas 56 


Swiss-K Kriss ‘a 
Sy!-0- 7 stip 





Syrup, m 
Syrup of “er htis iaes+s steely 
T wm 6 toothpaste .............. 92 
Taboo | anti-perspirant ........ aie ae 
PE ~0secege veces 127-131 
Tare ‘Female Tonie we 4 
aeons 117 
ET ss0000¢os6ceeeeets 80 
Dt? concedenencens 104 
i Midadé 60« 450 ncseudeus 4 
cducnens 14 
) - Bemss shoes . osen San 
UD ecececse 310, 312 
ah idtnhdéneessoncecoeeengs 159 
Tarnish- Resist silver polish anes 28 
Taste Tells pqaehes =e sccocgs Oe 
Tastewell apricots .............. 22 
ID ditheeeacneenteatadie 28 
OOF 2 we cee 3t, 4 
DT Gbneneeeccceaee deeds 42 
Dinbnudes ees<eretceesness 44 
—pear gortceessees saeemelt. al 
—spinac neeéesescansahan 49 
ae RR sagt we Ss 
Tattoo lipstickh..... 222222222: 108 
Deitin dn heedhoneneceoos ' 
wax 270 
Taylor's wine = 
Tea-Pot tea ....... 86, 88 
DD nscescasnscenccece 4 
Telechron cleatrie eloek 238 
Tender UL A 87 


Tia he contumnate 
Tensen Grapefruit julce 
Textiles ....... 
Therme Royal antifreeze 





TE GED ge veccanaceoccecannt 

Three ‘Feathers Sl senanie ahem 

DT inecnesanaoonasedat 
Three —* ‘face cream ....... 101 
wy $00b8O00) cocecevcoeges 115 
Thrift Fluff areresd om cagden ve 116 
Thro: GERD acceccevececcesenss 158 
Tiny SES 0 ca' Shs cdeddabed 6! 
Tiz foot powder . asnetoeestbbanes 106 





Toast-O-Lator ....... 
,  S  Prepppeqers sere ye» 122 
Toilet cleaners 
ollet iD Ghdsoecceceactligal 
WEE ED cadoccceccnccesecese 304 
Toledo velocipede ; _ 323 
om Sawyer ’ blouses coe Vn 
Tomato catsup ............ - 60 
Tomate julee ............. .. 53-56 
TMD cccochessecocsdeeeen 
omatoes, canned .............. 50-53 
MEE -dbnedeeeecorcecceseecsees 
WEED. aacscécce caceéueuteses 153 
ED eedeuedsséchoovoteeute 92 
Pe ptcs¢i¢useeqocioost 9 
WEP EEE cc ccccsccensctectes 18 
Topfull ED. coc vcescceseceee’ 42 
TEE GED a coc cecccuveccecece 193 
Toss-A-Way diapers ..........+. 183 
We GED “0c cgocccccogoocesce 2 
Town & Country face powder... .. 105 
SEE GOOD cece sescqecesvess 123 
Town House srapetruit jules seeeed 36 
Town Talk floor ore 
Towneraft p . ~ Sone . ; 189 
—suspenders . 9 
Toyon apricots ..... 22 
We SD anwdosuce css a8 
Treo girdle ....... eocees SN 
Trex ammonia ... Se 
Trichinosis ....... eee 448, 144 
Tri-clene fabrie cleaner ......... 266 
rilby soap ...... , 123 
Tritico slip ....... 70ces 0s De 
WOE GE. nccccccecscccadeseele 
Tri-Rad antifreeze seceeees 227 
Truetone auto radic sooo Mn 
Trulip lpstick ee 
Trumpfrefiex camera op aul 308 
WE GED Sec ccccecscdus 
—asparagus ...... eS 
—baked beans ............. - 

TR .0-- 31, 33, 34 
—grapefrult julee ............ 
—reen bea sanveoed ocee 
SEENEEED «ccccccccscoebesccoes. at 
a _, eee 44 

ae wessece 47 

SD cnnccunctsgetusencait 50 

55 


oweeses 186 
i teiidduceas secievekaene 190 
Truth sheets 204 
Tudor si re 30! 
a ous cleaner » 
Tum: , 132. 148 
Torest “foot powder on os onan 
Tussy rouge .......... a 












Vv 


< 


S2eoei CeCe CEC CCE EE 





Tweed talcum ............ naan ae 
Twenty Mule Team borax ........ 284 
Twin Weaves slip .... inant pee 


U itra violet lamps ....... 
Umbretias .......+.-..se05- 
Underwear, children’s ... 
—men's, shorts ..... 
Unicorn green beans . 
Union Hardware skates . 
United spinach ... 
Universal juice extractor .... 
Universal pajamas ........ 








Universal electric Cogs Sabveanss Ge 
—toaster ..... ccocccaeee ee 
Univex camera ......... . . 308 
—movie camera .. A ey 
Upjohn’s vitamins ........ 163-173 
Used cars ebeeees .. 231-235 
Usola face cream . seeaas 100 
Utica sheets ................204, 205 
Utopia yern ....... asee .. 184 
Vv. V. Vitawater soda, club . 
Vacuum cleaners ....... . . 254 
Val Vita apricots ‘ ° oso = 
—baked beans ; sl 
—grapefrult juice ..... 36 
—peaches .... ew0e -_ 42 
—Peas ....... : cccoce SD 
—spinach dees Détite an - 
—tomatoes : oo 
—tomato julce . -- & 
—tomato soup .. coo 
Valamont baked beans . 2 
Valaze lipstick . . -. 10 
Valet razor .. ‘ i 
Valley Mist p i 
Valley Prime ; 47 
Valsheen slip - . 222 
Van Camps baked beans . =e OD 
—tomate juice ..... . 6 
Van Heusen pajamas .. 187, 188 
—shirt . is ... 190 
Van Raalte pants . 220, 22! 
—slips ; -» 224 
vast Fair pants ‘ 218, 220 
lip ‘ . 224 
Vanity Fair ‘soap ° . 124 
Vanta children’s underwear — 
—diapers .» 182 
Varady of Vienna face cream .. 100 
—face powder .. 103 
- 9sbe6ee .. 109 

° 114 

Varsity yee _ 187, 188 
—shorts — 
Vassarette girdle ‘ .. 214 
ants . oeses : 219, 220 
Vaughan's can openers 261, 262 
Vees sanitary pads ..... se | 
Vegetable seeds .. 329, 330 
Vegetable soup : . - 8 
Vegetables, canned . ‘J 
Mall gee -«» 170 
Vv n sanitary ‘pads 116 
Velocipedes . Mage 
Venus canitary pads : . 16 
Venusform slip ..... ...222, 223 
Veracolate . 139 
Vernon silverware ; .. 301 
Vieks Vaporub ; 136, 150 
—Va-Tro-Nol 149 
Vietor Mendocino wine .. 356 
Vietor Vinoro wine .. --- 
Victor movie camera 316 


Victoria sheets : véetunas, ae 


TWEED—WELLMAN 379 
Vince tooth powder ...........+. 92 


Vintner’s wine ... 6.6.6 ceecneee 355 
Viobin vitamins ............+. -. 170 
Virginia Dare wine .........++++ 
Virginia Sweet pancake flour .... 72 
Vit scouring powder ..........+. 263 
Vitality shoes ..........seeeeues 
WHREEIEED 9 c0cccc det oh iwenctes 160-174 
Vitamins Plus .........+--eese0% { 
Vivian Trent face ‘powder sbecebe { 
VORES GEIS boos covesovcsscdes 215 
VORO? GRMGTE 00.00. ccvdeccocee 308 
Vray toothpaste ..............65 94 


W Brand ammonia + 258 






Walla Walla peas.. 
Wallace silverware .. 
Wamseutta sheets ... 
Wanamaker’s shirt . 
Ward's antifreeze ........... 
—auto heater 
—blanket ........ i 
—children's sleeping garment. . 180 
—Qay GUD ccctscoccteedocess - 2 
—electric fam .....-- cues 
—électric WOM ......-ss+sceee 


arters .....+.- 
—hand cleaner ... 
—laundry soap ......283, 
PAINE cece ener ses ee een en ens 


—record player . 
—refrigerator 

—sheets ..... eee 
—shitt . 2. cc cnes 


—ski clothing z= 


—taicum ..... 
—toaster ......ceene 
—toilet soap. cane 12 
—underwear, children's 
—witamiInS ......00eee0s 
Warfield tye .. és 
Warranty asparagus ae «06 odd oot 
Washburn’s pancake flour 
Washing machines 
Wasp stings ‘ 
Waterman fountain pen .. 
Watches, inexpensive 
Watkins baking powder.......... 


Watson camera ..........++- 8. 309 
Wax, MOOr ....c ic cncecnuune 269-273 
Wax-All floor Wax... .....ssse0« 272 
Way-Sagless bedsprings......... 260 
Wear-Ever can opener........... 261 

—juice extractor .... owedinne En 
Wearlte garters ..... ene: Ee 

—suspenders ..... ‘ ooo ae 
Weatherbird shoes .. -see 200 
Webster's spinach .. oe Oe 

—tomato juice . cow 
Welch's tomato juice ee 
Weldon pajamas : cos Ge 
Wellman asparagus soon’ SE 
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—tom 
Wellworth agrtects aye 
West Farms green beans.... 
Westchester chicken soup. 
Westclox electric clocks.... 


—watches 
Westfield velocipede . 
per electric fan 


—peas 
Westminster socks . 
Weston exposure meter. 
Wet-Me-Wet glass cleaner 268 


White Fiash hand cleaner 


White Henna bieach.... secs 
White House pajamas. edna 
White ee _—— soap..... «++ 285 


vv. Rose apricots . 


—sonpeivath juice 
be ‘ 


oe 
White Stag ski clothing 


Witken Family whiskey 
Willerd’s floor wax ; 


weeee’ Ghes powder 


Windex glass cleaner 











Windsor floor wax . > 271, 272 
Windsor whiskey ............... 
Wine, domestic » Sol 355 
Wings shirt P rire. 
Winter-Flo antifreeze ........... 227 
Winthrop’s vitamins ......... 161-173 
Wipe-nieen glass cleaner ee 2 
Wise shoes ...... scecce Oe 
PUD GED co cccccccccctvéoun 8? 
UD écecevecesteeceéeen 150 


rn MD saccdatac voorcesue ~ i 

Wizard dry cell ............ noun 
Won-Up grapefruit juice ... oo aa 
Wonder Paim soap........ eo ae 
Woodbury face cream -«» 100 
—face. powder .. - 103 
il 


—lipstick eos 
—soap ... 124, 126 
—talcum ... , eee 129 
Woodmere talcum oe» 128 
Woolco floor wax . ee 7) | 
—yarn ..... -. 1 
Woolworth shorts -. 3 
—socks 194, 195 
Worcester Salt tooth gaste cou ae 
Worsted-Tex suits . ovee an 
Wright's silver cream ~-«~ 26 

Wrigley’s tooth paste , e 

Wrisley’s Superbe soap 
Y acht Club apricots ........... 2 
—green beans ..........-65- —_ 
—peacher ..... : . og 
$ 47 
Ee 50 
—tomatoes ... 2... .cccnne 52 
Yardley face MOO. . chad’ 101 
—faee powder 104 
—tipstichn . ii) 
—rouge 115 
ps 0avece et dOdec Queen 126 
SED | ated cdeew} cedeuds 130 

Yarn, knitting { 

- fo OS aera t 


Yellowstone apricots 
aked beans . 


—torn 
—grapefruit juice 
—green beans 


—pea 
—spinach 
—tomatoes .. ja 
Yodora anti-perspirant : : 
Yolande silps os «eee 
Yosemite apricots sdddea 
—peaches 
Young Modern shoes 
Youse hand cleaner 
Yukon Club ginger ale 
—soda 


faeisanSessstaceuunae 


Yum. » ceéedes 
Zz. B. T. taleum ; re 
Zeiss camera .. 308, 308 
Zenith portable radio : 
—tadio 336, 339, 342 
—feeord player we 
FRR 
Zerone antifreeze ~~ 
Zineora tooth powder oscest Tae 
Zonite antiseptic 133, 142 
Zymole cough syrup 140 


>>> 
ccc 
~ ada 


on. F Es 


>> 
-—cc 
he 
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Partial Index to Reports 


(This is an alphabetical listing of principal product reports car- 
ried in the regular monthly issues from May 1936 to Nov. 1940. 
Back issues are available at 25¢ a copy or three issues for 50¢). 


Acne. treatment at Aug 1940 
. Nov roms 


1936 
EEZE, Oct. 1936; Nov 1937; 


o58 
ANTISEPTICS, Apr. July 1939 
= RAGUS, canned, Mar 1937; Mar 


AUTOMOBILE HEATERS, Nov 19 
AUTOMOBILE TRAILERS, May 1937 
AUTOMOBILES 
—ratings of 1936 models June 1936 
—ratings of 1937 models Mar, Apr 


1937 
——e of 1938 models Feb, Mar 
19 
—ratings of 1939 models Feb 1939 
—ratings of 1940 models Feb 1940 
AUTOMOBILES, care, Sept. 1939 


AUTOMOBILES, used, July 1936; 
June 1939 


Bakine POWDER, Nov (936; July 
BATHING SUITS, July 1936; July 
i 
BEANS, baked, 1937: 
Feb 1940 
BEANS, green, canned, June 1938. 


May 1940 
BEDSP RINGS. May 1938 
Banner May 1938; Nov 1940 


KETS, = Dee 1936; Dec 
‘ess: Nov | 
BL Louses. ve, Sept 1940 
og yoy CEREALS, May 1936; 
937: Jan 194 


BROMIDE DRUGS, . 1939 


CAMERAS, movie, Oct 1939 


CAMERAS, still, jaaee July 1937; 
Aug 1938: Aug 
CAMPS. children’ . y * 1940 


CANDY BARS. 939 
a yy: BEVERAGES. Aus 
1938; June. Aug 1940 
CIGARETTES, a 1938 
CIGARS. 
CLEANING SUPPLIES. household 


r 1938 
COLA DRINKS, Aug 1938; Aug 1940 
— Jan-Feb 1937; Dee 1939; 


Feb 1940 
CONSTIPATION May-Nov 
CORN, canned, Mar 1938; Oct 1939 


(series), 


DeENTIFRICES, Oct 1936; Dee 1939; 
Oct 1940 
DEODORANTS, Mar 1940 


EPILATORIES, Mar 1938 

1APERS, June 1939 

oG ose June 1938 

DRESSES, house, “ee 1937 

DRY CLEANING, 1938; spot re- 
movers, Jan isso 


ELecTRIC CLOCKS, Aug-Sept 1937 
ELECTRIC FANS, July 1937; June 


1940 
ELECTRIC FOOD MIXERS, Oct 1938 
a HEATING PADS, Apr 


38 
es na IRONS, Des 1936; May 


ELECTRIC RANGES, Apr 1938 
ELECTRIC SHAVERS, 
1937; Dec 1938; Dee 
ELECTRIC TOASTERS, Aw 
ELECTRIC WAFFLE IRONS, May 


1938 
EXPOSURE METERS, Aug-Sept 
1937; Aug 1938; Aug 1939; July 1940 


Face CREAM, Apr 1937: Apr 1939 
FACE POWDER. Mar 1937: Apr 1939 


OOR WAX, Oct 


OU : 
OT POWDER, Se 940 

UNTAIN PENS, Dee 1936; Dee 1938 
OZEN FOOD, Jan 1940 

RNITURE, wood, Aug, Sept 1940 
RS, August, Nov 1937; Aug 1938 


ARDENING. and garden seeds, 
Apr, May 1939; Apr 1940 
RTERS. Oct 1940 

SOLINE. May. June 1936; July 


Q 


Oo 
-_->> 


Oct mG. She Oct 
Nov 1938 
HOSIERY, men’s, Jan-Feb 1937; Sept 


HOSIERY, women's 
—rayon and cotton, Jan 1938 
—nylon, silk, cotton. a. July 1940 
— ,~ 6 reves’ May 1936 


1936 
HOSPITAL “PLANS, group. 
Mar, May | 


Dec 1939; 
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HOUSES, construction (series), Jan- 
June, Aug, Oct, 1938 


Ice Boxes, July 1937 
CREAM, Aug-Sept 1937; July 


E 

1939 

E SKATES, Nov 1940 

FANTS FOODS, canned, Nov 1938 
NER TUBES, Aug-Sept 1937 


Jam preserves, marmalades, Dee 1938 
quice EXTRACTORS. Mar 1939 


KwitTING YARN, May 1940 


Laxatives. see Constipation 
LIFE INSURANCE (series), Oct 1937- 
Aug 1938; Jan-Mar 1939 
ENTS, Nov 1939 
LINOLEUM, Apr 1940 
LIPSTICK. Dee 1937; May 1939 


Map te syrup. jan-Feb 1937 
S. Apr 1938 


ic 
ic 
IN 
IN 


a 
MOTOR of OIL, July, Nov 1936; July, 
Oct, 1937; july 1938 
MOUTHWASHES. july 1939 
MOVIE PROJECTORS, Nov (946 


NEcKTIES. Dec 1937 
NOSE DROPS. Dec 1936-Mar (937; 
May 1937; Aug-Sept 1937; May 1939 


Oc, household, Oct 1937 


Paint. May (938 

PAJAMAS, men's, Feb (940 
PANTIES, women's, Nov [940 
te congad, June 1937; Mar 


1 
PEARS, canned, Nov 1937: Sept 1939 
Pers, canned, Oct 1936; May 19338; 
Aor 1940 
sy mechanical, July 1936: 
938 
Pent ANENT W AVES, May 1938 
PHOTOGRAPHIC EQUIPMENT. Aug- 
pt 1937: Aug 1938; Aug 1939 
PILLOWS, May 1938 
PRESSURE COOKERS, Nov 1940 


Rapio ANTENNAS, Apr 1938 
RADIO, automobile sets, Oct 1937: 


Sept 1939 
RADIO, frequency mottieiics (FM) 
pee 1939; Aug 194 
RADIO, home -i_ Apr. ew 1940 
RADIO-PHONOGRAPH COMB NA- 
TIONS, Jan, Oct 1939; Jan, po 1940 
RADIO, portable sets, July 1939; June, 


for 1940 
RADIO. receiving sets, Nov 1936; Apr. 
Dec 1937; Dee 1938; Dee 1939; Jan, 


Nov 1940 
RADIO TUBES, June 1937 
s. Aus: -Sept 1937 
RAZOR BLADE we May 1938 
RECORD PLAYERS, Jan 1939; Jan, 


Oet 1940 
REFRIGERATORS mechanical, July 
1996; 1937; June 1938; July 


ROUGE. Feb | 1939 
RUBBERS, Sept 1936 


. 





SALAD DRESSING. Sept 1939 
SALMON, canned, Dee 1937 
SANITARY NAPKINS, june 1937; 


7 1940 

SEWING RACHINES, Nov 1937 

SHAMPOOS, Sept | 

SHAVING SOAPS, CREAMS, Lo. 
TIONS, Jan-Feb 1937; Dee 1939 

SHEETS, Mar 1937; Jan 1939 

SHIRTS, men's Oct’ 1936; Apr 1937; 
Sept 1938; Jan 1940 Ce 

SHOES, children’ &, Nov 1936; Sept 


SHOES, men's, Sept 1936; Apr 1939 
SHOES, women’s, Sept 1936; July t99| the 1 
1940 


SHORTS, men's, Jan 1938; May f 

SHOWER CURTAINS, July | jor ¢ 

SILVERWARE, Dee 1939 cou 

SKIS. equipment, Dee. 1939 ; P 

SLEEPING GARMENTS. children's, | in re 
Jan-Feb 1937; Mar 1940 

SLIPCOVERS, Apr 1940 

SLIPS, > age Oct 1937; Aug 1999 1. 


SNEAKERS, Aua 1938 
SNOW SUITS, Dee 1936; Nov (938 F 
SOAP. laundry, Aug 1936; Mar, juj§ Bring: 


sone. yee. May (936; Mar 1939 

> icken, April (940; pea, 

1940; tomate, May i940; eect reada 
June 1936; Sept 1940 

SPINACH, canned, Feb 1940 

STORAGE BATTERIES, Jan, Mar 188) part « 


SUITS, men’s, Jan-Feb 1937; Nov 
1939: June 1930 use a: 
SUNBURN PREVENTIVES, July 
1939; July 1940 
SUNGLASSES, July 1938 2 "V 
SUSPENDERS, Oct 1940 | 
TAN RSM POWDER. June 1949 This nm 
or ro m, Aug 1940 
TEA. Mar 1939 up-to-« 
ELEVISION, Apr 1940 
TENNIS COUICRENT. duty tear, frend 
bi 23a automobile, Sept 1936; Oct jrums c 
q 
TOMATO CATSUP. Aue 1938 an en 


TOMATO JUICE. canned, Dee 1% t hi 
Feb 1939: June 1940 not hit 
TOMATOES, canned, June 1937; Fa 


1939: July 1940 . 
TOOTHBRUSH, selection, May 19/3. “H 
mechanical. Dee 193 
TOOTHPASTE, see Dentitrices 









OYS, Dee 1937; Dee 1939; Nov 

TUNA FISH, canned. Apr 1938 charac 

TYPEWRITERS, portable, Nov. 16@ . 
buying 

Umere tras. Nov 


> 1940 
HIRTS, men's, Jan 1938 
: fa s, Jan-F 


VACUUM CLEANERS, Dee 1936: 
jess; a ee Con. Edison Co 
VEGETABLES, fresh, May 1937; 
vay eis tg = , Staten 
AMINS, Dec Jan, 
“a May, July. ‘oot "1940 
WAsHING MACHINES, May 1% 
Mar 1940 
WATCHES, inexpensive, Sept 1940 


WINDOW CLEANERS, Mar 1940 
WINDOW SHADES, Feb 1939 


Feb | 
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Special Reports & Books 


Consumers Union from time to time issues special material 
which is offered to CU members at very low prices. On this and 
the next page is a list of such material now available. Provision 
for ordering is made on the back of each of the membership 
coupons immediately following. Order blanks are also contained 
n's, | in regular monthly issues of the Reports. 


8 11. “SCIENCE IN THE SERVICE OF THE CONSUMER" $1.00 


~ Brings together sound information from outstanding technical people 
39 | ond consumer leaders on subjects of vital concern to consumers. This 
it) readable report of the conference held jointly by CU and the Boston- 
Cambridge Branch of the American Ass'n of Scientific Workers is a 
} | part of the consumer's own history and a handbook for every day 
jwse as well. Bound in paper covers. More than a dozen contributors. 





2. “WINES & LIQUORS"—1941 EDITION 50c 


This new edition of one of CU's most popular special reports—brought 
up-to-date with extensive revisions—contains expert ratings of leading 
\brands of imported and domestic whiskeys, gins, cordials, brandies, 
det jrums ond wines. A handy appendix on mixing drinks is included and 
an enlarged section on domestic wines with ratings of many brands 
‘not hitherto covered. Not sold to minors. 


im }3. “HOW TO BUY FURS" 50c 
A host of questions that perplex the fur coat buyer is answered in 
this lucid, practical booklet. It contains a usable chart comparing 
characteristics of all leading types of fur and many guides to better 





buying in this very complex industry. 













- "LOOK BEFORE YOU COOK" $1.50 


ere’s a new kind of cookbook. It gives you a highly interesting and 
eful assortment of basic recipes. And it brings together in an extra 
ion, convenient for kitchen use, numerous ratings (based on CU 
ports) of products used in cooking. And more ratings of household 
nd kitchen equipment. And a section on vitamins. The first book of 
slits kind and a valuable one in any household. Published January 
1941. Bookstore price: $2.50. 
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5. BOUND VOLUME OF REPORTS—1940 $2.50 


All issues of Consumers Union Reports published during 1940 (excep 
the December Buying Guide issue for 1941) are available in on 
handsome volume, uniform in appearance with the volumes of pre 
vious years. Bound in hard board, covered with colored cloth and 














stamped in white. 


6. BOUND VOLUMES—COMPLETE $7. 

Four volumes containing every issue of the Reports published from 
the first one (May 1936) through the November 1940 issve, with each 
volume separately indéxed. Uniform bindings (see description above), 
This special price applies only if all four volumes are ordered together. 


7. PROPHYLACTIC MATERIALS 2% 


A 30-page report analyzing the quality of leading brands of prophy 
lactic and feminine hygiene materials. Prepared by workers in the 
field, this report discusses unreliable and harmful as well as reliable 
methods, exposes dangerous ‘feminine hygiene’ products, give 
quality ratings by name. 









8. "GOOD HEALTH AND BAD MEDICINE” $1. 


Dr. Walter C. Alvarez, world-famous internist of the Mayo Clini 
says this new book by Dr. Harold Aaron (CU's Special Medi 
Adviser) “should be found alongside the medicine ches? in 
home.” Dr. Aaron's book takes up one by one many of the heolth 
problems that concern the layman; clearly and readably it discusses 
scientific treatment as well as symptoms for which immediate medica 
advice should be sought. Bookstore price, $3. 


9. “OUR COMMON AILMENT” $1.0 


Americans spend more than $300,000,000 a year on patent met 
cines, a high percent of them laxatives and cathartics. Just what effeds 
do these drugs have? Whet should you do to prevent constipation? 
If you suffer from constipation what should you do about it? Thi 
book gives the answers in the light of the best medical knowledge. 
lt tells readably and forthrightly the facts about constipation, iff 
causes and its treatment. By Dr. Harold Aaron. Bookstore pr'ce, $1.50. 


10. SPECIAL COMBINATION OFFER $2.25) 


“Good Health and Bad Medicine” together with “Our Comat 
Ailment.” 





e There are blanks on the reverse of the three 





How to Do Your Friends a Favor 


e As noted in the introduction, this Buying Guide 
issue of the Reports is intended for the use of mem- 
bers and their families only. But the blanks printed 
P below and on the next page make it easy for you to 
eod| make members of your friends, so that they can have 
thee} their own copies of the Guide. These blanks can be 
2%| used to enter gift memberships, or you can simply 
“vi tear them out and give them to your friends. 
EER | consumensuwion « 17UNIONSQUAREWEST + NYC 
I enclose $3.50. Send me the Reports for 1 year 


' 

' 

' 

' 

1 including Buying Guide issue. I agree to keep 
| confidential] al] material so designated. 
' 
' 
' 





NAME_ 





CONSUMERS UNION « 17 UNIONSQUARE WEST e NYC 
I enclose $3.50. Send me the Reports for 1 year 





= 

3 
e There are blanks on the reverse of the three 
printed here which may be used for ordering the 
material listed on the pages immediately pre- 


ceding. You can save blanks by using both sides. 





' 
i 
1.00 ' including Buying Guide issue. I agree to keep 
confidential ai] material so designated. 
rect 1 NAME 3 : ra 
. | ADDRESS er 
= OP  hacibeianiet a — 
a) t CONSUMERS UNION « 17 UNIONSQUARE WEST « NYC 
q ‘ J enclose $3.50. Send me the Reports for 1 year 
2.2 ' including Buying Guide issue. I agree to keep 
; ' confidentia] al] material so designated. 
nm : 
| NAME_ 1 -eunsisioomessiatimaanetieiaana 
| SE. rteaee<eenee 
' 
! 













Order Forms for Special Material 


@ Special reports, books, bound volumes, etc., offered 
by CU are listed and described on pages 383-384, 
You will notice that each item is numbered, from ] 
to 10. This is for your convenience in ordering. When 
you send in the order forms, simply check the num. 
bers corresponding to the particular items you want 
and enclose your remittance to cover the total cost 


of those items. 


s 


I enclose $ for the special material checked 
here (numbers refer to correspondingly numbered 
items listed on pages 383-384; check those you 
want): 


O0O1020304085060708 O03 010 
if ordering number 7, initial following: | am married 
and use prophylactic materials on advice of a physician 





I enclose $______for the special material checked 
here (numbers refer to correspondingly numbered 
items listed on pages 383-384; check those you 
want): 


O1020304085060708 09010 
If ordering number 7, initial following: | am married 
and use prophylactic mcterials on advice of a physician 





I enclose $___ for the special material checked 
here (numbers refer to correspondingly numbered 
items listed on pages 383-384; check those you 
want): 


O1ozo0304o0s0eoO708O09010} 


“UN UOJ BY JO OPIS JOYZO BY; UO UY UOHIIM 
Sse4ppod puDd ewou ey; of peddiys eq jjim susso4 


J@pso eseys yo AUD UO Pexr2eYy> SjoOJsejOU ey) © 


"‘eJ0YMaS/@ WEY, PUaS Of SN 4>N44SU! nod ssaj 


If ordering number 7, initial following: | am married 
and use prophylactic materials on advice of a physician 











@ There are blanks on the reverse of the three 





sapsc eseys yo Aup uo PexY2ey> sjojsesOUW eYys @ 








How to Do Your Friends a Favor 


e As noted in the introduction, this Buying Guide 
issue of the Reports is intended for the use of mem- 
bers and their families only. But the blanks printed 
below and on the next page make it easy for you to 
make members of your friends, so that they can have 
their own copies of the Guide. These blanks can be 
used to enter gift memberships, or you can simply 


tear them out and give them to your friends. 


CONSUMERS UNION e 17 UNIONSQUARE WEST e NYC 
I enclose $3.50. Send me the Reports for 1 year 
including Buying Guide issue. I agree to keep 
confidential all material so designated. 


1 





CONSUMERS UNION e 17 UNIONSQUARE WEST e NYC 


I enclose $3.50. Send me the Reports for 1 year 
including Buying Guide issue. I agree to keep 
confidential al] material so designated. 


NAME 


CONSUMERS UNION e« 17 UNIONSQUARE WEST e NYC 
I enclose $3.50. Send me the Reporis for 1 year 
including Buying Guide issue. I agree to keep 
confidential al] material so designated. 


e There are blanks on the reverse of the three 
printed here which may be used for ordering the 
material listed on the pages immediately pre- 
ceding. You can save blanks by using both sides. 














Order Forms for Special Material 


@ Special reports, books, bound volumes, etc., offered 
by CU are listed and described on pages 383-384, 





You will notice that each item is numbered, from ] 





_ to 10. This is for your convenience in ordering. When 





you send in the order forms, simply check the num. 





bers corresponding to the particular items you want 










and enclose your remittance to cover the total cost 


of those items. 


+ I enclose $ _for the special material checked 
here (numbers refer to correspondingly numbered 
items listed on pages 383-384; check those you 
want): 


O1o0o2z20304050607 O08 O98 O10 
if ordering number 7, initial following: | am married 
and use prophylactic materials on advice of a physician 





’ 


I enclose $_______for the special material checked 
here (numbers refer to correspondingly numbered 
items listed on pages 383-384; check those you 
want): 


OH1020304085060708 O93 010 
If ordering number 7, initial following: | am married 
and use prophylactic materials on advice of a physician 





I enclose $______for the special material checked 
here (numbers refer to correspondingly numbered 
items listed on pages 383-384; check those you 
want): 


bDiozo0304o0s06e0708o93010 ! 
' 


“UN WJOY @Y4 JO OPIS JOYJO BYY UO UF UOBIIM 
SsesppD pud ewou ey; Of peddiys aq jjIMm swsoy 
Jepso eseyy yo AUD UO Pexr2@Y>? SjDJJejOW OY] @ 


‘asOYMasj@ Wey; PUES Of SM 4oNAysUy NOA sso; 


If ordering number 7, initial following: | am married 


and use prophylactic materials on advice of a physician 




















——— 
e The materials checked on any of these order 








FOOD PRODUCTS 


a: 


1eORES ) mictotezes 


PAGE 89 


DRUG & MEDICAL 


PAGE ! 


atehs it mis © 
TILES paai 


‘ 
AUTOMOBILES & 
SUPPLIES pace ; 


HOUSEHOLD AP. 
PLIANCES pace 214 


HOUSEHOLD SUP 
PLIES PAGE 


CAMERA EQUIP. 
MENT PAGE 


RADIOS, SPORT- 
ING GOODS, ETC. 


PAGE 


WINES & LIQUORS 


PAGE 


MSsT aplny BULing 


wy 


* 
~ 


Y} 


VY 


* 
' 


GUlOdOY HOEY SOU 


